ANMNCTPAKT

"lporpecoT BO CnpoBeAyBarbata Ha € - COmMmerce n € - MapKeTUHr e
nopaau 3roneMeHmMoT acnekT Ha AejHocta Ha WCM (MHdbopMaunckmoT
CUCTEM HA MApPKEeTUHIr) BO MHOry opraHvsaumm. E - MapKeTUHror
KOeramcTtupa BO peanusmparbe Ha akKTUBHOCTUTE 3a NpoAa)xba un KynyBambe
Ha AWTUTaneH HaduH. 3ronemMyBarbeTo Ha KOJIMYMHUTE Ha MU3BpLUEHUTE
NpeAHOCTM BO €NIeKTPOHCKaTa Tprosuja YycnoByBa pa3BOj Ha eaHa
cbopmanHa MeTofonoruja 3a oBuMe pasBuBarba. OBa UCTpaXKyBame
pasifieaysa eaHa MeToaos0ormja Ha pas3BojoT Ha € - MapKeTUHIoT BO ynora
Ha Ou3HucuTe, Kage QOKYCOT Ce KOHUEHTpMpa Ha OHUe anbaHCKuTe
KOMMaHUU KaKo Npeam3BuUK HA HMBHATa KOHKPETHa peanHoCT W npeanara
eleH aHaNUTUUYKMN TPeTMaH CO OpMeHTauuja NoTpowyBavnuTe - KAMEHTUTE.
E - MapkeTUHroT AeHec ja MeHyBa KOHKypeHTHaTa ¢gopma n 6p3mHaTa Ha
AejcTByBambe. 3a Aa 6uaaTt ycnewHun KoMmnaHuunte Tpeba aa ncrtpaxysaaTt
npedepeHunmnTe Ha MNOTPOLWYBAYMUTE MPUMEHYBAjKU M TEHAEHUMUTE Ha
oBMe npedepeHuMn Ha 6p3 HaA4YMH, TEeHAEeHUMW KOM Ce oApa3 Ha
MOTPOLLYBAYKOTO OANy4YyBatbe.

E. - commerce npeTcraByBa peanusaumja Ha npoaaxbébure,
KynyBatbata M MapKeTUHIroT Npeky AurutanHarta TexHonoruvja.

E - MapkKeTUHroT - e npouec Ha co3aaBarbe Ha MOHYAM, LUEeHMU,
pacnopeayBarbe M npoMoumja Ha npuaobusBkaTa CoO uen Aa ce 3agosonar
noTpebute u xenbute Ha noTpowysBaduTe ynotpebyBajkm ja aurntanHaTta
TEXHOJIOrnja U MHTEPHETOT.

Manky ce KoMnapauuuTe Ha pa3BojoOT KOWM MOXaT pa obwuaar
“O0ABETHM 3@ pasBOjOT Ha anaukKauummtTe Ha e - commerce, 6uaejku
MHO3MHCTBOTO Ha TPaaMUMOHAaNHaTa MeTo40N0rnja Ha pa3BojHUTE CUCTEMMU
T KOHUEHTpUpa NOBEKE BO TEXHUYUYKUTE U BHATPELHWUTE C/Iy4Yau OTKONKY
‘o ODraHn3aunoHuTe N 6M3HUC NoTpedn.

BM3HUCOT Kaj NOTPOLWYBAYO0T, €NeKTPoOHCKaTa TProsvja € akTUBHOCT
10TpowyBayuMTe 3emaat uHpoOpMauum M KynysBaaT Npou3BOAM
ynoTpebyBajkn ja TexHonorujata Ha uHtepHetoT (Olson and Olson 2000).
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loTesumMjanHuTe NpuaobmMBKM Ha enekTpoHCKaTa TproBuja ce HEeCOMHEHO

inadajan. Meryrtoa, 3a oBaa MHdOpMauwnja TexHonorujata A03BOMyBa Aa




ce maTtepujanusmpaart npuaobuBkuUTe, NOTPOLIYBAYUTE KAKOo NpBo Tpeba Aa
Ce aganTupaaT Ha MHTEPHET aKTUBHOCTUTE, KaKo Aa 3eMaT MHPopMauuja um
Aa KynyBaaT NpoM3BOAM OA TProBCKUTE BEH CTpaHM.

BbU3HWUCOT Kaj MOTpPOLWyYBayoT, eneKTpoHCKaTa Tprosuja ja ycBojyBa
paborata Ha nNOTPOWYBa4YoT BO OAHOCUTE Ha Oep3aTa/pa3MeHaTa Ha
WHTEPHET CO npoJaBaynTe Ha Beb CTpaHuTe - oAU npeky obnacra Ha
TPAaANLUMOHANHMUOT MapKeTUHr W Taka Tpeba pa ce chatm Aeka
noOTPOWYBAYUTE Ce€ eAHOBpeMeHO U KopucHuum Ha UT (MHdopMaumoHaTa
TexHonoruja) - (KoHdapunc-2002) KOpUCTEJKN MHTEPHET MAPKETUHIOT KaKo
HAJHOBA MOXHa M MHOry ycnewHa gopma.

Cnopen Taylor & Todd (1995 6) kopucteweto Ha UT He ondaka
CaMO XapaBep M codTBep, HO MUCTO Taka u ycnyru okony UT u nyre wu
npoueaypu Kou ja noapxysaat ynorpebarta Ha UT.

Bo KOCOBO MWHTEpHET MapKeTUMHroT € HOBOCT. TOj nmoyHa aa ce
npMMeHyBa nMNPBO KakKo @opMa 3a nNOBUKYBarkbe HaA CTpaHUUTE Ha
KOCOBCKMOT nNa3ap. AHanu3uTe Ha WHTEepHEeT MAapKeTUHroT MnoKaXyBaaT
neka v geH aeHec bapaHuoT - 360p WTO ce oaHecyBa Ha KocoBo noBeke
ce “"Travel Kosova” u “Accommodation Kosova”, 3Hauu naTtyBarba 3a
KOCOBO W XOTE€NCKO cMecTtyBare. [loManky oOBuWe WwuCTpaxXxyBama Ce
OpueHTupaHn 3a KnuMmata “weather Kosova”, nOoaeka BUCTUHCKUTE
MCTpaxKyBarba Ha NasapoT Ce Ce yLTe MHOry Aaneky.

OBaa HajHanpea e buaejku noHyaaTta Ha anbaHCKMOT nasap, Koj ce
TEMENM npea ce Bp3 YBO3, HE NpeTcTaByBa HEKOj uHtepec. MHOry marnky
npoussoguTenn ro noaobpwune HUBHUOT MMUL BO CBETCKaATa Mpexa Ha
MHMOpMauMmM BO nocnegHuTe roaAuHW, poaeka MHO3MHCTBOTO Ha
anbaHcknuTe O6U3HUMCMEHM W KOora ja KOpuUCTaT eNekTpoHcKaTa nowTa,
HE3aBUCHO Aadnn MMaaT CBOW WMHTEPHEeT CTpaHuuM Ha CBOUTE KOMMAHUW,
KOpUCTAaT aapecu Kou ce 3eMmaaTt becnnatHO Ha MHTepHeT kako Hotmail,
Yahoo v ap. rybejku ja makcuMmanHo aosepbata. OBue aapecu aeHec ce
KOPWUCTAT raBHO 04 O4YajHW MHAUBUAYWU BO a3UCKUTE 3eMjun KOW YMOPHO
bapaaT fAa emurpupaart KoH 3anagoT, NPeTcTaByBajku ce 6e3ycnelwHo Kako
VLKYCeH npeTtnpueMad, KONKYy Ja rapaHtupa eagHa nokKaHa o4 efHa
EBPONCKa KoMnaHuja, 6uno Toa u aga e anbaHcka.
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AnbaHckuTe KOMNaHuy Merytoa noudHane ga ro cakaat 3HayYeHeTo
Ha UHTEpPHeTOT bnaroaapejkm Ha MHOry MHTEH3UBHUTE cpeabu co 3anagHo
CEPONCKU MapTHEPU UM KNUeHTu. lopaau oBaa, 6pojoT Ha OHME KoM
GapaaT Aa MMaaT MHTEPHET CTpaHuLa Ha NOHyAM € Ce NoBeKe BO NnopacT.

OOpMUTE Ha UHTEPHET MAapKEeTUHIOT AEeHEeC ce TONKY COPUCTULUMPaHM
na npodpecmoHanuute ce Bo coctojba 6e3 aa HanpaBaT HaKTUUKU HEKoe
€TUYKO HenouuTyBame, - Aa HacoyaT U OpPUEHTMPArbe Ha CclydajHuTte
NOCETUTENM Ha Nas3ap WAM Ha OHME MUKUPAHUTE KIIMEHTU HA KOU UM Ce
MCnpaka egHa eAHOCTaBHa eNeKTPOHCKa nowTa.

Oa Hekonky roamHu BO KocoBo efneH 6poj Ha MHTEPHET CTpaHuuuTe
W onepatopu nNpoMOBMpaaT BUCOKA TrNefaHoCT W M MNOKaHyBaar
KOMNaHunuTe Aa M KOpPUCTAT OBME CTPaHMUM Kako naT 3a HWUBHWOT
MapkeTuHr. OBa e nobpa NoOHyAa 3a cuTe, 3@ Aa CTaHe peanHoCT 3a CUTe.

Ha KpajoT Ha pauceprtauwnjata e padeH npukas Ha MpUMEeHa Ha
LeNnoKynHuTe online onpeMn Kon Ha BUCTUHCKU, edpmKaceH n becnpekopeH
HauuMH Ce NnpUMEeHyBa BO eAHa ocuryputenHa kKomnaHuja Bo KocoBso.
CaMMOT MoAen € KOHUenT KOoj Hajaobpo ro oTcnnkyBa 3HayereTo Ha E-
MapKeTUHI MHEPOPMALMUCKUOT cucTem 6e3 KOj He MOoXe Aa Ce 3aMUCcnu
COOABETHO JAOHEecyBak€e, Ha WMCNpPaBHW, HABPEMEHU M KOMMATUBUNHM CO
noTpebute Ha KOPUCHULUUTE, MEHALIMEHT OAJTYKMU.

KnyyHu noumun: E-mapkeTuHr, e-commerce, online crpateruvu, e -
MAapKeTUHr  WMHPOPMAUMOHEeH CuUcTeM, Xapasep wn  codTBep BO
OCUFYPUTENTHUTE KOMMNaHUM




MODELS OF E-MARKETING INFORMATION SYSTEMS
IN MANAGEMENT COMPANIES

ABSTRACT

This is a work which has its focus on e-marketing information
systems in the management of enterprises and the mutual benefits that
will have this new form of advanced as well as business and customers.
The focus of this study is Albanian businesses and the Albanian consumer.

Looking at current economic conditions and trends and potentials of
this development in our country, I thought it is interesting presentation of
an issue that has already become a priority business development (such
as consolidated as well as those in development).

E-marketing is necessary to return to reality and is being treated as
a source of creating competitive advantages of a company. This serves as
an incentive to build models that are flexible with client focus, his desires
and preferences.

The focus of my study directed toward the Albanian businesses,
which aims to present their reality but also be offered to those models to
create relations with customers, allowing you to create the possibility of
building programs that ensure customer retention, where the customers
heard, thus becoming "better"” for them.

Also the most important part of the study is internet marketing,
information systems models, the clients, their behavior in the purchase;
because it is important for businesses to adopt e-marketing and e-
commerce, but consumers should 'The answer of this addition to their
willingness to pay for products online.

Businesses in order to respond better and faster customer should
derstand:

1. Consumer needs and make their classification.

5. Transformation of these needs in the information system
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6. Importance of using information technology to benefit business

/. Benefits from adopting e-commerce

8. Importance of improving the purchasing behavior of consumers
through the construction of such web sites that generate, security, fast
purchase of products online.

Advances in applications of e-commerce and e-marketing are one
aspect of the increased activity of the MIS (Marketing Information
Systems) within many organizations. E-marketing consists of the
activities of sale and purchase digitally. Increase the amount of advances
made in electronic trading conditions developing a new formal
methodology for these developments. This study discusses a methodology
of development of e-marketing for businesses service, where the focus is
Albanian businesses on those particular challenge their reality and
proposes an analytical approach with consumer-oriented. E-marketing
today is changing the shape of competition, and speed of operation.
Companies to be successful must track customers' preferences by
examining the trends of these preferences in the fast manner, tendenmes
that are a reflection of consumer decision making.

E-commerce is considered the realization of sales, purchases and
marketing through digital technology.

There are few studies of development that may be suitable for the
development of e-commerce applications, since most of the traditional
methodologies of development systems focus more on internal technical
issues than on business and organizational needs.

E-marketing is an activity in which consumers obtain information
and buy products using Internet technology (Olson and Olson 2000).
Potential benefits of electronic commerce are widely sought. However,

this technology allows information to materialize the benefits, consumers
must first be adapted to online activity, how to get information and buy
nroducts from commercial website.

E-marketing consumer adopts work relations Stock exchahge /
exchange online retailers, Web goes beyond the scope of traditional
marketing and so it should be understood that customers are also users
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of IT (information technology) - (Konfaris-2002) by using internet
marketing as a possible new form and very successful.

According to Taylor & Todd (1995 b) use of IT not only include
hardware and software but also about IT services and people and
procedures that support the use of IT.

In Kosovo, on-line marketing is a novelty. He began to apply first as
a form to call on the Albanian market to foreigners. Online marketing
analysis shows that today still word-searches related to Kosovo are
oriented mostly in the "Travel Kosovo" and "Accommodation Kosovo," well
trips to Kosovo and hotel accommodation there. Less these are oriented

research climate "weatherKosova" while truly market research are still far
away.

This is primarily because the supply of the Albanian market, set
mainly on imports, does not represent any interest. Very few
manufacturers have improved their image in the global information
network in recent years, while the majority of Albanian businessmen even
when using electronic mail, despite having web pages of their companies,
use the address obtained free on the Internet as Hotmail, Yahoo , etc.,
losing maximum reliability.

These addresses are used today mostly by desperate individuals in
Asian countries adamantly seeking to emigrate to the West Dy appearing
without success as an entrepreneur with experience, just to guarantee an
Invitation from a European company, even Albanian company.

Albanian companies however have begun to realize the importance
of the Internet thanks to more intensive meetings with partners or clients
from Western Europe. For this reason, the number of those seeking to
have a website to offer is ever Increasing.

But being in the net with the name of the company or your product
'S not enough. Because visibility is not dependent on the presence, but
your rate of promotion. And this serves marketing online.

ror several years in Kosovo, a number of web-page and operators
promote their high web research and invite companies to use these pages
as a way for their marketing. This is a good offer for everyone, as long as
't is realistic. Information systems in insurance companies are among the
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best of their operation so successful. The role of information technology is
basic and in circumstances that is developed this activity, it is impossible
to build insurance activity without the support of information technology
both in technological and application.

Development of insurance companies in Kosovo in recent years is
largely determined by the application of information technology in every.
level of insurance activity both in terms of the insurance product as well
as in terms of their management and planning.

Information technology, the need for, its role, is defined in two
levels, Software and Hardware. These two categories are linked between
themselves as being so inseparable and it is meaningless to think of
building and developing them separately either one in order to implement
successful information systems in companies and insurance.

Key words: E-Marketing, E-commerce, online strategy, e-marketing
information systems, software and hardware in insurance companies.
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