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The Pelagonia region (PR) is characterized by its important tourist-geographical position. 

Namely, although Pelagonia is the largest valley in the FYR Macedonia and unites the 

mountainous environment for most of the FYR Macedonia, it extends over the territory of 

Greece, which determines the contact of this area with its parts in Lerin. It is also important 

to mention that in the vicinity of this valley in its Greek part is the wide Thessaloniki Field. In 

this way, this width, apart from contact, also ensures polyvalence, which suggests that the 

values of the coastal area of the Aegean Sea with the continental relief structure of 

Pelagonia in FYR Macedonia and Greece can be used. This is the basis for the creation of 

combined tourism products of different character. 

In this space, there is a significant urban and rural configuration that allows receptive-

emission units to be in function of tourism development. But, it should also be noted that in 

this area there are separate rural entities with significant natural heritage. In the natural 

heritage are systematized values that have significant recreational, curiosity and 

aesthetically attractive properties, which points to complexity as a source of creative tourist 

opportunities. Such complexity is the basis for the development of active tourism. Active 

tourism involves the use of different forms. In this sense, a special place occupies the values 

in the rural areas, thus enabling rural tourism to rely on authentic values. 

The creation of tourism products with the character of cross-border cooperation and based 

on authentic natural and cultural predispositions enables them to be competitive in the 

performance of the tourism market. However, this represents a factor to be visited by 

foreign and domestic tourists. As cross-border cooperation is concerned, the successful 

tours for active tourism contribute to a more intensive dynamization of the tourist 

customer's fluctuation from one country to another. The forms of tourist products in this 

sense can basically have a stationary character, but they can also be in a picnic and 

excursion form. 

Rural areas represent environments where dominate the basis of active tourism associated 

with components of untouched nature and stable ecosystems. But they are also connected 

with a remarkable cultural heritage. This enables the formation of tourism products with 
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more complex elements and a complex character. If practiced in a wider area, that is, in the 

case of cross-border interaction, the quality and opportunities will be strengthened. 

Active tourism in Pelagonia should contribute to improve the content of stay for all tourists 

in the region and especially those who are aspired from the rural areas. In this way, the 

involvement of these environments in the development processes, affirmation of the 

localities and objects, as well as the territorial units in the cross-border area, is contributing 

to more intensive involvement of these environments. In order to exploit the tourist 

potentials, most of the stakeholders can be involved in the development of tourism. 

Tourism products created by using the potentials mean income diversification and socio-

cultural development. In this sense, it is of particular importance to create close and friendly 

relations of the population, both within the regional and municipal entities as well as in the 

cross-border context. 

The inventory and valorization of tourist values as part of tourism products leads to the 

provision of qualitative and quantitative parameters, and spatial and temporal 

determination of the phenomena and relations in function of development. 

This methodological approach has a multifunctional character since it enables stakeholders 

to recognize the values in these environments. They at the same time have a promotional 

meaning. The promotion of values will enable recognition of Pelagonia and the border 

region as a humane, natural and cultural environment and will enable economic and social 

development. 

This research will provide a creative approach of using resources that deserve special 

attention as elements of natural and cultural heritage, and content that will enable 

sustainable development in an ecological, economic and social sense. In order to enable 

active tourism to be recognized as recognizable content, it is necessary to take into 

consideration the cultural heritage not only in rural areas but also outside of them. Culture 

in this regard should be monitored through the following dimensions: culture as an 

interaction between providers and recipients of services or a culture of behavior; culture as 

a process category for exchanging views, opinions, experiences and experiences; culture as 

an attractive component through various forms of material and spiritual heritage and 

culture as a functional category regarding the consequence of the accepted tourism 

products whose basis is in this inter-border area. 
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The findings are the basis for their use in the process of mapping the content elements for 

the creation of tourism products. Tourist products should have an operational character for 

originally to be used, and at the same time to advance environments that are not 

sufficiently involved in their tourist affirmation. In spatial-planning terms, mapping allows 

you to come up with an illustrative location of places of interest for tourists and service 

providers. Based on the location of the sites of interest, it will be possible to differentiate 

the location frameworks for specific tourist values. 

The good communication of Pelagonia enables the connectivity of the various spatial units, 

which strengthens its competitiveness on the tourist market. In this sense, the creative 

approach in the development of active tourism is supported by opportunities for connecting 

different types of tourism based on selectivity, which enables the creation of a complex 

tourist offer of the region and its promotion in international frameworks as a separate 

brand. 

Tourist products are the basis for their direct use during the appearance of the tourism 

market, but also for the improved rural development of Pelagonia through tourism. In this 

way, through tourism products certain objects and localities in the rural areas will find a 

basis for protection and promotion and putting into function of affirmation of the rural 

space. 
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The increasing of the possibilities for tourism through the act of using the resources in the 

systematic region of Pelagonia (mkd ά˽ ͔͎͙͊ͦͤ͊͡͞έ) and the instanteneous neighborhood is 

based on appropriate analysis. Those imply that a starting point is needed. On these terms 

the starting point is contained in the contemporary tendencies for creating tourist policies in 

the FYR Macedonia in order to approach towards the Euro-integration. In fact the forming of 

this document involves regard to the commitments surrounded by the developing directions 

"tourism to be treated as one of the priorities' actions". The researching actions which 

enable the developing priorities to be determined in the field of tourism are contained on a 

state and a regional level. They contribute in the process of finding new data that represents 

the starting point into planning and establishing sustainable developing presentations. 

Taking the occurrences and the relationships into consideration in this matter involves 

assessment of the components that are essential to the realization. In this context the needs 

for forming this document occur as a starting point. The need for bringing the document to 

a starting point implies determining the justification to the established goals in an operating 

sense, where concrete precautions and activities are based, as optimal solutions in the 

determined time frame. Starting point is also an identification of the positive practice for 

the past period, with whom in the current terms the need for the act of bringing connects to 

the perception of conditions and the developing tendencies.  

Dominant parametres as a base where the perception of the possibilities are based for the 

development of tourism into the region introduce the attractive and receptive resources in 

the area of Pelagonia as a tourist destination. The description of the region has to identify 

the potentials and to perceive the possibilities of different forms of active tourism 

incorporated with components of the cultural and the natural heritage. 

 The need to develop this research enables planned foreseeing to be made for a long period 

of time. Tourism in this region needs to represent a recognizable categorie. Certain 

researches  occurred and strategic plans are brought up in that context. But, considering the 

fact that the improvement of the usage of resources in direction to selective classes is vital, 

the active tourism is implemented as a new option for the development of the systematic 

region of Pelagonia and its' surrounding.  
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The configuration on the field and the other components which it possesses are a reason to 

be thought about using them in an optimal way to form a new tourist offer. Selecting in the 

development enables specific tourist products to appear as a need for enrichment of the 

possibilities for a competitive event on the tourist market and additional activating the 

region. 

The need for research activities even comes from the determining the region of Pelagonia to 

increase tourism on a higher level and to become a branded tourist destination with a 

complex recognition. This approach is due to the natural and cultural attractions which are a 

special treasure in this region. Into consideration for the role of development of the tourism 

are the favourable communicative relationships, the offer for accommodation abilities, 

catering service for offering food and drink, communal order and infrastructural equipment. 

This order and equipment as a content and a supposition to the possibilities for creating 

tourist products has a special dimension into the active tourism. The research activities are 

targeted directly toward the optimal usage of the resources and determination of the 

potentials when their usage connects to the elements for controlling the tourist destination 

that is a definition of an appropriate order and equipment.  

This document enables to function on the structures in the local self-government in the 

order of tourism. The need is essential because only with an application of the strategic 

approach  positive results can be achieved. That is a pure direction that enables perceiving 

the activities to come to results that enable the tourism to update its' spot in the field of the 

economic and social development in the society. 

The management's place and role with specific tourist destinations in the field of active 

tourism is a priority in order for an occurrence and update of the conditions to be achieved 

in this domain. Research will enable the region to use the possibilities for tourism through 

implementing the resources. 

By this matter the research allows the affected sides to use the available resources into the 

frames of the region. Likewise, it is vital to take into account the surrounding or the 

neighboring regional entities to use the encouraging precautions that are open in each-

other's collaboration. In fact the need for creating this study is because of the fact that in 

front of the international donators and funds, the region will be able to support its 

aspirations for using the products. 
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Tourism in the FYR Macedonia has been facing numerous problems of internal and external 

nature. As a former socialist republic of the Socialist Federal Republic of Yugoslavia (SFRY), 

the state was characterized by an increase in tourism development until the 1990s. The 

dissolution of the SFRY in the 1990s was characterized by turbulent political and security 

changes. Added to this were also numerous transformations of economic and social life 

The result of such changes was a sudden decline in tourist trade. The transition from state-

owned to private ownership was not successful, and this was a reason to reduce the 

number of tourist-catering facilities in the country. Only in the last decade there has been a 

significant increase in the number of foreign arrivals and overnight stays. In terms of 

domestic tourists, there has also been recorded an increase, but not at the same level of 

foreign tourism. Because of such circumstances, tourism participates to a very small extent 

in the economic development of the country, which can be determined through indicators 

that refer to the direct and total contribution of tourism in GDP, as well as in the total 

number of employments. 

The organizational structure in the tourism sector has also been experiencing some 

improvements over the last 10 years. In this sense, the establishment of the Agency for 

Promotion and Support of Tourism of the FYR Macedonia was particularly important ς 

especially on a regional level. In support of tourism, the Government undertook measures 

and activities in the form of subsidies with the aim to promote foreign tourism. This resulted 

in an increase in tourist arrivals and overnight stays by tourists from foreign countries 

dominated by Turkey and the Netherlands. The basic strategic position of the Ministry of 

Economy as well as the Government of the FYR Macedonia is to achieve and to exceed the 

levels of tourism development that existed in the 80s and 90s. In order to achieve greater 

competitiveness on the tourism market, it is especially important to develop tourism 

products and tourist offers that belong to alternative types of tourism. In this sense, an 

important role have the numerous domestic and international projects and programs for 

creating strategies for tourism development at national, regional and local level. 
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1.1 Basic Tourism Figures 
 

The pre-transitional period of FYR MacedoniaΩǎ ǘƻǳǊƛǎƳ ŘŜǾŜƭƻǇƳŜƴǘ ǿŀs the period 

between 1980 and 1990. Tourism in this period experienced the highest level of 

development. The numbers of tourists reached the highest figures. The total number of 

tourists and visitors in 1987 was at a record high (a total of 1.183.160 registered tourist 

arrivals) and consisted of more tourists that arrived in the country than in 2017 (registered 

were a total of 998.841 tourists), even 30 years later. This number is emphasized for 

domestic tourist arrivals. The record high for domestic tourists was achieved in 1986 

(508.903 tourist arrivals), compared to the period until 2017 (in 2017 a total of 368.247 

domestic tourist arrivals were registered). Some relatively better results have been achieved 

for foreign tourists and visitors. Namely, the number of foreign tourists that arrived in 1987 

was surpassed only in 2015 (450.661 foreign tourists in 1987, compared to 485.530 in 2015). 

Tourism in the Pelagonia Planning Region is on a very low level. Namely in 2017 the realized 

number of tourist arrivals in the region represented only 6,36% of the total number in the 

FYR Macedonia with a total of 63549 arrivals. This region is on the third place in the country 

where the leading regions are the South-West Planning Region and the Skopje Planning 

Region. In the past 10 years there is no continuous increase in the number of tourist arrivals. 

The highest arrivals were achieved in 2011 with a total of 76.469 arrivals (63.549 tourist 

arrivals were achieved in 2017). 

Until 1990, most foreign tourists originated from the countries that belonged to the Socialist 

Federal Republic of Yugoslavia (SFRY). These results are considered to be a planned 

achievement by the government in its strategic documents in the coming years. The final 

years of this transitional period were characterised by turbulent political processes. During 

this period the transition process began which resulted in a decrease in the overall tourist 

mobility of the population from the countries of Yugoslavia and in this context, also the 

population from FYR Macedonia. Therefore, there was also a decline of tourist trade. 

Significant stagnation occurred also in the domain of tourism infrastructure. The total 

number of available tourist beds and rooms decreased dramatically. The record high of 

available beds was achieved in 1988 when a total of 85.284 were registered.  This number 

Ƙŀǎ ƴƻǘ ōŜŜƴ ǊŜŀŎƘŜŘ ōȅ ŦŀǊ ƛƴ ǘƘŜ ƭŀǎǘ о ŘŜŎŀŘŜǎ ƻŦ ǘƘŜ ŎƻǳƴǘǊȅΩǎ ǘƻǳǊƛǎƳ ŘŜǾŜƭƻǇƳŜƴǘΦ ¢ƘŜ 
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last available data of the State Statistical Office show that in 2015 there were a total of 

46.289 available beds, which is almost half of the total beds in 1988.  

The importance of tourism for the economy is reflected in its contribution to the total Gross 

Domestic Product as well as to the total employment of the country. In this sense, 

significant improvement has not been achieved in the past decades after the transition 

period ended. The direct contribution of tourism to the GDP of the FYR Macedonia in the 

1990s was 1,3%. The direct tourism share in the GDP is represented in Figure 1. The figure 

contains parameters for the direct contribution of tourism in the GDP in denars (MKD) and 

its percentage share. In 2005, the direct participation of tourism was realised which was 5 

billion MKD or 1,2%. In 2008, it increased to a total of 6 billion MKD, or a share of around 

1,35%. After that, in 2010 a decline happened and the achieved level was the same as in 

2005, and in 2015 it reached about 7 billion MKD or a share of about 1,4%. In 2017 there has 

been registered a significant increase of the direct contribution of tourism 11,2 billion MKD, 

or 1,8%. The total contribution of tourism to the GDP amounted to 42,2 billion MKD, or 

6,6%.  

 

 

Figure  1. Total contribution of Travel & Tourism to the GDP of FYR Macedonia 
Source: World Travel and Tourism Council (2018) 

 

There is a similar direct contribution of tourism to the employment as in the contribution to 

the GDP of the FYR Macedonia. A total of 6.000 workers were employed in the Travel & 

Tourism sector in 2005 with a percentage share of only 1,1%. In 2008 significant growth was 

recorded, and in 2010 there was a decline to almost the same level as in 2005. In 2014 again 
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a significant growth occurred, which reached about 7.000 employees, or a percentage share 

of about 1.2% of tourism in the total employment of the country. Furthermore, in 2017 

there was again an increase of the numbers of generated jobs by Travel & Tourism. Namely, 

12.000 jobs were created, which represented 1,6% of total employment in the country. This 

includes employment by hotels, travel agents, airlines and other passenger transportation 

services (excluding commuter services). This also includes the restaurant and leisure sector. 

This significant increase can be seen in the following figure. 

 

 

Figure  2. Total contribution of Travel & Tourism to the GDP of FYR Macedonia 
  Source: World Travel and Tourism Council (2018) 

 

The total contribution of Travel & Tourism to employment (including wider effects from 

investment, the supply chain and induced income impacts) was 33.000 jobs in 2014 (4,7% of 

total employment). In 2017 these numbers increased to 44.500 created jobs, which 

represented 6,1% of total employment in the country. 

Changes in tourism development occurred because of historical circumstances, political 

conditions and economic reforms. The beginnings of tourism development are registered 

only from the period before World War II when the FYR Macedonia did not have state-

territorial status. In this period, the first organisational structure and the first forms of 

intermediaries in tourism were established. In that time the first accommodation facilities 

were also built and the first promotional materials were published. In the 1953 the self-

governing system was introduced, while the general tourism policies referred to domestic 

tourism. It is important to mention that foreign tourism did almost not exist. Until 1963, 

significant measures were introduced, such as premiums and incentives for attracting 
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foreign tourists. These incentives resulted in an increase in the infrastructure (such as the 

number of beds) and an intensive growth of the tourism sector at different levels. The 

strengthened grants for investments, the approval of construction loans and the purchasing 

of tax incentives should be also highlighted as significant and positive measures. Measures 

related to the opening of the country towards other countries included convertibility of the 

currency, loans etc. with foreign countries, as well as independence in the repayment of 

external debts and the construction of accommodation facilities for foreign tourists. Tourism 

could be seen as a factor of increasing incomes of foreign exchange, with tax and credit 

policies that stimulate foreign and Diaspora investments, charging for tourism services in 

foreign currency and defining a certain quota for purchasing foreign currency. The planned 

development of foreign tourism also included changing the parity of dinar taxation 

incentives, enabling loans from abroad and introducing beneficial interest rates. These 

measures resulted in the overall development of tourism until the transitional period. In the 

ǇŜǊƛƻŘ ŦǊƻƳ мфул ǘƻ мффлΣ ǘƘŜ Ƴƻǎǘ ǎƛƎƴƛŦƛŎŀƴǘ ǊŜǎǳƭǘǎ ǿŜǊŜ ŀŎƘƛŜǾŜŘ ƛƴ ǘƘŜ ŎƻǳƴǘǊȅΩǎ 

tourism development. On the other hand, the transitional period was characterized by the 

decrease of tourism in almost all instances. This situation is slowly changing and improving, 

only in the past 10 years. The Government and the Ministry of Economy have undertaken 

measures of subsidising foreign tourism in the FYR Macedonia. These actions resulted in a 

steady increase of foreign tourist arrivals and overnights. However, the political 

circumstances in the Balkan region is complex and no so stable. There is a high risk of 

further conflicts (economic or political) which can influence tourism development in a 

negative way. 

 

1.2 Organizational structure of tourism  
 

Changes in the period of transition have been remarkably indicative. During the pre-

transition period, the main government institution was the Republic Committee for general 

economic issues and the market. Changes included the character of the political system and 

regulations for transferring competencies in the field of tourism and hospitality.  

The period of transition was characterised by the establishment of the Government of the 

FYR Macedonia instead of the previous Executive Committee as a socialist body. Because at 
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that time there were no Ministries, it was a form similar to the ministry with all 

competences. Although it was not very formal, it had very important functions. Tourism 

came to be treated as an economic activity which it should be. In the pre-transition period, 

the main activities for the promotion and marketing of the tourist offer, as well as business 

relations with foreign business partners were the responsibility of the Tourism Association 

of the Socialist Federative Republic of Yugoslavia. Within the framework of this Association, 

was the Tourism Association of the Socialist FYR Macedonia, along with the Tourism 

Associations of other Yugoslav Republics. This Association was non-governmental. The 

responsibilities for the tourist promotion of FYR Macedonia within Yugoslavia and abroad 

were transferred by governmental executive agencies of the non-governmental sector with 

tourist attributes (Tourism Association of Yugoslavia, 1988).  

After the independence of the FYR Macedonia, a travel agency had competences to 

represent the country abroad in the field of tourism, which was one of the biggest 

anomalies in this sector. Soon, this problem was identified and eliminated by transferring 

the activities to the Sector for Tourism that transferred its competencies to the Direction for 

Tourism. But, this Direction was closed soon, as well. The establishment of the Agency for 

the promotion and support of tourism was the next step with its head office in Struga, a city 

in the Lake Ohrid region which was the most developed tourist region of the country, and 

after a few years it was transferred to Skopje, the capital city, but most of the sectors 

remained in Struga.  

The Agency for Promotion and Support of Tourism plays a significant role in the 

development of the potentials at the regional and state level. Although this institution has a 

state character, its impact on development processes in a regional and municipal sense is 

much emphasized. Namely, it should be mentioned that it has an active role in the 

immediate implementation of the activities related to a balanced regional development of 

tourism as well tourism promotion in the planning regions. Their attractions and receptive 

capacities are promoted through the Agency in accordance with the adopted programs on 

an annual level. 

The Committee for tourism is a national coordinative body with the biggest responsibility, 

constituted in 2009. This body is managed by the Prime Minister of the FYR Macedonia, 

based on the strategic orientation that tourism is amongst the most important development 
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priorities of the FYR Macedonian economy. The Committee has a function to align program 

objectives in the field of tourism with other ministries of the Government. Representatives 

of ministries participate in the structure of this body as well as experts who have advisory 

importance.  

In the FYR Macedonia there is no National Tourism Organisation, so one of the Committee 

for tourism functions is to act as the Agency for the Promotion and Support of Tourism. It 

performs operational activities, participates in international tourism fairs and presentations, 

prepares and realises sub-strategies, adopts and implements programs for tourism 

development, and implements government measures such as, for example subsidy 

payments for tourism and hospitality. The Agency reports on proposals related to program 

activities and presents the adopted documents to the Committee as the coordinating body. 

The FYR Macedonia has differentiated regionalisation in terms of tourism. Namely, it is 

divided into planning regions, but these regions are not determined by spatially defined 

units from a functional standpoint, but have administrative character. During the transition 

period, these regions were established as statistical regions. Tourism within them is 

determined as an opportunity for balanced economic development. They do not have a 

political-organisational nature in terms of local or regional development, but the nature of 

the connection of the interest in tourism is from the local to the state level. They do not 

possess executive bodies in tourism and do not have separate departments for tourism. 

The roles of local and regional authorities in tourism development and policy are different. 

Local authorities have a high degree of autonomy in tourism policy realisation. This function 

is delegated to specific sectors established as Sectors of tourism and local economic 

development. They are responsible for issues related to communal problems, spatial 

landscape and promotional activities at the local level, and they follow the interests that fit 

the general national interests. It is characteristic for planning regions that the 

implementation of policy is carried out by the Council of municipalities. The planning 

regions have a dual responsibility: to local governments and the Ministry of Local Self-

Government. They adopt strategies, programs and feasibility studies on a regional level for 

different issues of tourism development. 

Some of the adopted tourism strategies in the FYR Macedonia in recent years have been:  

- Strategy for the regional development of the FYR Macedonia, 2009;  
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- National Strategy for rural tourism in the FYR Macedonia, 2009 and 2012;  

- Strategy for the rural development of the FYR Macedonia; 2010;  

- Strategy for the sustainable development of the FYR Macedonia, 2010;  

- Sub-strategy for traditions and events in the FYR Macedonia, 2014;  

- Sub-strategy for sports tourism in the FYR Macedonia, 2014;  

- National Strategy for the protection of Nature 2017-2027, and so on. 

 

Important are the tourism strategies, action plans and development programs on a regional 

and local level, that have been implemented in the past years: 

- Study for connecting and promoting monastery tourism on Baba Mountain 2011; 

- Baseline Study, Strategic and Action Plan for development of the cross-border region of 

Prespa 2012;  

- Trilateral Tourism Strategy and Action Plan for the Prespa Lakes Basin 2012-2016; 

- Program for development of the Pelagonia Planning Region 2015-2019;  

- Strategy for development of the Municipality of Resen 2016 ς 2021;  

- Strategy for local development of the Municipality of Bitola 2014-2018;  

- Strategy for local economic development of the Municipality of Prilep 2014-2020; 

- Strategy with Action Plan for Development of Tourism in the Municipality of Krushevo; 

- Strategy for local action group for rural development  - Pelagonia 2015-2020 and othe local 

strategic documents for development. 

 

Destination management organisation at a lower/local level is transferred to the Local 

Economic Development Departments and Tourism clusters. Tourism policy in the FYR 

Macedonia is led by the Ministry of Economy as the most responsible institution. Tourism is 

regulated by the Department for tourism and hospitality, which deals with the 

implementation of policies. The promotion and support of tourism are the responsibility of 

the Agency for Promotion and Support of Tourism as an independent body. The Committee 

on Tourism of the Government has a coordinating role at the highest level. The FYR 

Macedonia does not have a national tourist organisation, instead the Agency for the 

Promotion and Support of Tourism is responsible. The laws of Tourism and Hospitality exist 

as separate legal acts. Tourism regionalisation is still an open issue, and the planning regions 
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undertake and perform different activities and actions for the balanced development of 

tourism in the country. In local government, sectors for local tourism and economic 

development are responsible for local tourism development. Destination management is 

closely related to this organisational structure. Changes in these sectors were made in the 

transition period in line with accelerating tourism development. 

The governmental institution responsible for tourism development nowadays is the Ministry 

of Economy. Within this Ministry, the Department for Tourism and Hospitality is the 

responsible authority for conducting of developing tourism through adopting policies, legal 

regulations within the Law on Tourism and the Law on Hospitality, as well as categorizing 

accommodation facilities, restaurants, and inspection activities.  

The organizational structure in the tourism sector can be shown in the following figure. 

 

 

Figure  3. Organizational structure of the tourism sector 
Source: Marinoski, N., Korunovski, S., Andreeski, C., Angelevska-Najdeska, K., Risteski, M. 

(2013). Study on the tourist potentials of the South-West Planning Region, Center for 
Development of the South-West Planning Region 
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On a vertical basis, the structural links can be on a local level (local self-government), 

regional or state level. The quality of using the potentials in these sectors is directly 

dependent on the relations that exist in this sense. In this way, the tourism activities can be 

improved in all instances. 

Given that tourism is a heterogeneous and complex activity, it is understood that it belongs 

to several sectors. The creation of the Committee on Tourism at the highest governmental 

level is aimed at dispersing the authorities and positions to the different sectors, creating 

sustainable policies and coordinated development of tourism in the different regions. Thus, 

this body has a significant impact on regional development and cross-sectoral coordination. 

The development of tourism at the regional level in the FYR Macedonia is under the 

supervision of the institutions and services of the state. For example, the safety of tourists 

and service providers is the priority of the Ministry of Interior of the FYR Macedonia. In 

certain cases (especially during the high season when the most arrivals are recorded) special 

activities are undertaken in order to increase security. Often, security personnel are coming 

in and out of the country for the purpose of the security of tourists from certain countries 

(like for example the tourists from Israel). 

The State through its services carries out inspection and supervision activities in various 

fields, such as taxes, fees and the like. In this way, it is included in the regulation that applies 

at the regional and local level. 

At the regional level, the core organizational structures are the Councils for Development of 

the planning regions and the Centers for Development of the Planning Regions which have a 

crucial role in linking the activities of the local (municipal) and the regional level with the 

state level (state institutions) in the field of tourism and catering sector. 

The primary carriers at local level of management are the sectors for local economic 

development (LEDs). The existence of such sectors is of great importance, because under 

their authority is the adoption and implementation of development strategies and planning 

documents. However, most of the municipalities in which the LEDs operate have not 

created an organizational structure which is focused on the development of tourism 

through informational promotional activities. 
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It is very important to keep in mind that the adopted strategies, development plans and 

programs should ensure compliance with the documents adopted at different levels, from 

municipal to the highest level (state level). 

At the local organizational level, in the field of tourism there are also inspectorates that 

monitor the phenomena and processes that are taking place in tourism, thus having a 

significant influence on the development of this activity. 

The sectors for local economic development allow for adopting acts for categorization and 

to establish programs for promotion and development of tourism through expert analyses. 

The tourism sector at regional and national level is also organized through several 

chambers, such as HOTAM (Hotel Association of FYR Macedonia). Especially important are 

the business associations that enable the promotion of economic activities. 

The links on a horizontal basis in the organizational structure are relatively weak. Namely, in 

certain regions and municipalities in the FYR Macedonia there exist specialized clusters for 

tourism, but a targeted symbiotic link, especially in the tourism industry, has not been 

organized. Horizontal linking should relate not only to the linkage of economic entities, but 

also to cross-sectoral linkages through the creation of clusters that include a wider range of 

stakeholders.  

In the FYR Macedonia, in almost all planning regions, there also exist non-governmental 

associations (NGOs) from different fields (eg. environmental associations; project 

companies; associations for gender, religious and social equality; associations for promotion 

of relations in national communities etc.). They have a significant contribution in 

strengthening the inclusiveness of socially disadvantaged and vulnerable groups in social 

activities. These activities also have a limited impact on the development of tourism. 

However, it should be noted that there are no NGOs that are directly related the field of 

tourism. Thus, such associations represent the forces that rectify tourism relations. 
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1.3 National Strategic Plan for Tourism 
 

The National Strategy for Tourism has been adopted in 2016. It is a five-year plan intended 

until the year 2021. 

The main Vision of the Strategy is: FYR Macedonia is a recognizable tourist destination 

among Europeans. The number of overnight stays of foreigners has steadily grown since 

2015, while the decline in overnight stays of domestic tourists (registered between 2010 

and 2015) has been stopped and has remained stable. 

The stated vision is planned to be achieved through accomplishing 8 key strategies that are 

aimed at supporting the professional tourism: 

- Raising awareness of FYR Macedonia as an attractive tourist destination; 

- Improving the attractiveness of FYR Macedonia as a tourist destination; 

- Improving the organizational structures in tourism; 

- Improving the investment climate for FYR Macedonian entrepreneurs in terms of 

developing additional accommodation facilities; 

- Improving the quality and quantity of available tourism related data; 

- Improving the conditions for tourism development; 

- Improve tourist knowledge and quality of services; 

- Improving the awareness of the local population related to tourism. 

The stated strategic guidelines should be achieved by undertaking a specific Action Plan. The 

specific activities in the Action Plan are as follows: 

- Increasing the amount of available budget for marketing of the Agency for Promotion and 

Support of Tourism; 

- 5ŜǾŜƭƻǇƛƴƎ ŀ αōǊŀƴŘ ǎǘǊŀǘŜƎȅά ŦƻǊ FYR Macedonia; 

- Establishing a Tourism Development Fund; 

- Reorganizing the organizational structures for tourism at national level; 

- Establishing regional Destination Management Organizations (DMOs); 

- Establishing a Hotel Development Fund. 

 

The above mentioned main activities of the Action Plan include a number of additional tasks 
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1.4 Programmes to address seasonality  
 

The influx of tourists in the past decade is the direct result of the government subsidizing 

organized tours, starting from 2009.  

One of the most popular measures undertaken by the Government is the subsidization of 

the foreign organized tourist trade, whereby subsidies can be introduced on some parts of 

the costs of the package tours for foreign tourists that have at least three overnight stays in 

all accommodation facilities where professional catering services are offered (except for 

private accommodation facilities that operate illegally and with no categorization). 

Subsidizing is also implemented on organized tourist transport (by air, road and rail) during 

the year, as well as on round trips (tours throughout the country). It should be noted that 

this measure significantly influenced the number of foreign tourist arrivals and the length of 

tourist stay to increase. The measure itself contributed to the return of some of the 

traditional guests in the country, such as the Dutch tourists. 

The subsidy ς ǿƘƛŎƘ ŦƻǊ ŎƘŀǊǘŜǊ ŦƭƛƎƘǘǎ ŦǊƻƳ 9ǳǊƻǇŜ ǾŀǊƛŜǎ ōŜǘǿŜŜƴ ϵнр ŀƴŘ ϵср ŀ 

passenger, depending on country of origin ς combined with discounted rates of hotel 

rooms, made package holidays very cheap and affordable to a wider range of tourists. 

Together with the increase of promotional activities undertaken by the Agency for 

Promotion and Support of Tourism, resulted in a more dispersed tourism turnover 

throughout the year. The tourist season increased from 2 to 5 months, during the summer 

ǎŜŀǎƻƴΦ ¢Ƙƛǎ Ƙŀǎ ŀƴ ŜŦŦŜŎǘ ƻƴ ƛƴŎǊŜŀǎƛƴƎ ǘƘŜ ƭŜƴƎǘƘ ƻŦ ƭƻŎŀƭǎΩ ŜƳǇƭƻȅƳŜƴǘΦ  

There exist many opportunities for education and training of tourism and hospitality staff in 

FYR Macedonia. There are several opportunities to get higher education in the tourism 

sector on state and private universities in the country. However, more attractive are the 

numerous training programs where people working in the tourism sector can acquire 

different certificates and qualifications.  

Some of the organizations and institutions responsible for certification and qualification 

include the following:  

International association of mountain guides (by UIMLA), IATA  certificates (by TA Savana ς 

Skopje) different certificates for travel agency-related jobs (for operating a travel agency, 
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tour guides and tour companions) ς by the Faculty of Tourism and Hospitality - Ohrid, slow-

food certificates ς by business chambers and associations and so on 

FYR Macedonia has a consistent national classification covering all occupations and jobs in 

tourism and hospitality. Besides higher education institutions, certificates related to the 

improvement of work processes in tourism, are provided by secondary schools, associations, 

chambers and associations as well as international institutions. Certificates for professional 

courses are delivered by employment agencies. 

 

1.5 Tourism Prospects 
 

The main aim of the tourism development policy in to increase the number of tourist 

arrivals, stay and revenues. The development strategies are more oriented towards foreign 

tourists. This planned increase will mainly be determined by the increase of quality, the 

enrichment and diversification of tourist products. There are numerous tourism resources 

(natural and cultural) which are still insufficiently used in the tourist offer. Those resources 

represent an important potential for development. With adequate activities for the 

improvement of the tourist resources, interesting tourist attractions can be created. Some 

of those attractions can be transformed into recognizable tourism brands. This will lead 

towards a higher competitive advantage of the country, compared with its neighbours.  

Seaside tourism is not possible to organize in the country because of its geographical 

position (landlocked). On the other hand, there are excellent potentials for development of 

some interesting types of tourism activities: rural tourism, cultural tourism, adventure 

tourism, eco-tourism, etc. Such niche types of tourism are becoming more and more 

demanding for the tourists. It is expected that tourists from these target markets will be 

more prevalent in whole of the Balkans. Furthermore, people want to visit unknown and 

unexplored destinations. In this sense, the former socialist countries, such as FYR 

Macedonia or Albania, are becoming more and more interesting for foreign tourists (not 

only from Europe, but also from the other continents). A continuous threat is the difficult 

and unpredictable political situation. This can lead in a sudden decrease of tourism turnover 

in the whole Balkan region.   
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The tourism sector in FYR Macedonia is regulated by several legal solutions (Law on 

Tourism, Law on Catering Activity and Law on Temporary Residence Tax), which have been 

adopted several years ago, while recently, these legal solutions have been amended, 

according to the current needs.  

The Law on Tourism was adopted in parallel with the Law on Hospitality within the 

transition period. By this time there was a law of hospitality and tourism as one. The main 

change was that this was the first time in the normative legislation that hospitality diverged 

from tourism activity. This law was enacted in 2004 with changes made in 2008 (Law on 

Tourism Activity, 2004; Law on Hospitality Activity, 2004). The most significant changes 

relate to the following: regulating the procedure for issuing licences related to the positive 

solvency of the company; introducing the obligation for acquiring a certificate for managing 

a travel agency; acquiring a tourist guide certificate and travel companion as a condition for 

obtaining a licence; regulating courses that allow such certifications and specifying the 

ŎƻƴŘƛǘƛƻƴǎ ŦƻǊ ƻōǘŀƛƴƛƴƎ ƭƛŎŜƴŎŜǎ ά!ά ŀƴŘ ά.έ ŦƻǊ ǘǊŀǾŜƭ ŀƎŜƴŎƛŜǎΦ CǳǊǘƘŜǊ ŘŜǾŜƭƻǇƳŜƴǘ ƻŦ 

tourism is regulated by the Law on Tourist Development Zones, 2012. 

More recently, the Government of the FYR Macedonia, emphasizing the need for further 

development of the Tourism and Catering Sector, has implemented additional acts thus 

improving the overall results in these activities. In this sense, important are several laws that 

have been adopted, such as Law on the Agency for Promotion and Support of Tourism, Law 

on Rural Development and Law on Tourist Development Zones. The basic goals that are 

planned to be achieved through these laws refer to a faster development of the mentioned 

activities, attracting foreign and domestic capital, increasing the competitiveness and 

increasing employment in the Tourism and Catering Sector.  

Other legal solutions (Law on Auto Camps, Law on the Protection of Cultural Heritage, Law 

on Environment, Law on Nature Protection, Law on Waste Management, Law on Ambient 

Air Quality, Law on Waters) point to a set of protective mechanisms that should be 

implemented, since it is a fact that tourism is a "transformer" of the environment. 

In the sense of proper tourism development in the country, the numerous adopted spatial 

plans (at national and regional level) provide the following: 
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-  Defining a rational and optimal spatial model for the organization and use of space in the 

function of tourism in order to preserve biodiversity and to protect natural values; 

- Coordinating the spatial development in the direction of sustainable management of 

natural and cultural resources, which represent a function of tourism; 

- Providing conditions for tourism development and sustainable urban development of 

settlements in order to improve the standard of living; 

 - Revitalization of rural areas, existing structures and facilities and traditional ways of 

managing, which can be useful for tourism, and  

 - Defining the necessary spatial-planning documentation for shaping of space and 

determining the urban-technological conditions for arranging of space in order to develop 

the content of tourist and catering services.  
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According to the World Bank data for 2017 by the nominal gross domestic product (nominal 

GDP) in millions $, FYR Macedonia is on the 136th place of 200 countries, with GDP of $ 

11,388. Having in mind GDP (nominal) per capita, FYR Macedonian economy in 2017 is on 

the 96th  place in the world, and on the 37th  place in Europe (according to International 

Monetary Fund). According to the same source, and using GDP per capita (PPP), FYR 

Macedonia in 2017 is on 88th place in the world, and on 38th place in Europe. Having those 

ranks, FYR Macedonia have nominal GDP per capita $5,474, and GDP per capita (PPP - 

purchasing power parity) $ 14,914.  

 

In the structure of GDP formation by production approach (Value added structure), greatest 

participation has services (61.1%), and then industrial sectors (28.4%). Agriculture makes a 

smallest part of 10.5% of national economic output in 2016.  
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Description 

 

2015 

 

2016 

A Agriculture, forestry and fishing 11.1 10.5 

B to F Mining and quarrying, Manufacturing, Electricity, gas, steam and air 
conditioning supply, Water supply; sewerage, waste management and 
remediation activities, Construction 

27.4 28.4 

G to T Services 61.5 61.1 

Table  1. Value added structure formation (in %), 2015-2016 
 

Tourism as part of the service sector has a significant place in the formation of GDP in FYR 

Macedonia, but there is still space for improvement of tourism activity. One of the basic 

strategic objectives in that direction is conservation and management of natural resources. 

Sustainable development calls for a change in the relationship between economic growth, 

consumption of natural resources and waste generation. The economic growth must be 

accompanied by the sustainable use of natural resources, in direction of increase of the 
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services they can provide in the future. Hence, it is a key challenge to manage natural 

resources properly and to avoid their overexploitation.  

The number of tourists in 2017 increased by 50.5% compared to 2012, and even by 86.3% 

compared to 2007. The number of overnight stays also increased, but with a lower intensity 

than the increase in the number of tourists. It goes hand in hand with the fact that future 

activities should be directed towards the animation of tourists so that they stay longer on 

the destination they arrive. The number of overnight stays in 2017 increased by 29% 

compared to 2012, and by 37.4% compared to 2007. The structure of tourists is dominated 

by foreign tourists with 63.1% of the total number, while domestic tourists account for 

36.9%. However, in the number of overnight stays, the share of overnight stays by domestic 

tourists was higher (53.3%), while overnight stays by foreign tourists were 46.7%. But there 

is a positive trend of overnight stays by foreign tourists. Namely, compared to 2016, in 2017 

the number of overnight stays of foreign tourists in the total number of overnight stays 

increased by 3.8%. According to the country to which they belong most foreign tourists 

were from Turkey, than follows those from Serbia, Bulgaria, Greece, the Netherlands, 

Germany, Poland, Albania, etc.  

 

3.1 FYR Macedonian Gross Domestic Product 
 

According to the preliminary data of the State Statistical Office (obtained from the annual 

reports of business entities and other sources), the gross domestic product (GDP) in 2017 in 

comparison to 2016 increased by 3.7% in nominal terms. The real GDP growth rate in 2017, 

compared to 2016, was 0.2%. The following sectors had the biggest share of value added in 

the structure of GDP in 2017: (G, H and I) Wholesale and retail trade; repair of motor 

vehicles and motorcycles; Transportation and storage; Accommodation and food service 

activities (20.0%). Figure 4 below shows the GDP real growth rates from 2003 to 2017.  
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Figure  4. GDP real growth rates, 2003-2017 

 

The final consumption in 2017, in comparison to 2016 increased by 1.7% in nominal terms, 

while the share of final consumption in the structure of GDP was 80.8%. In 2017, the share 

of export of goods and services in GDP was 55.4%. 

 
Figure  5. Expenditure components of GDP, 2016-2017  

 

In the technical structure of gross fixed capital formation (GFCF) in 2017, construction 

participated with 61.0%, machinery and equipment with 31.5%, and the rest of GFCF with 

7.5% 
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According to the estimated data of the State Statistical Office of the FYR Macedonia, the 

growth rate of the Gross Domestic Product (GDP) in the second quarter of 2018 was 3.1%. In 

this quarter, the biggest increase was recorded in sections:  

¶ R, S and T - Arts, entertainment and recreation; Other service activities; Activities of 

households as employers; undifferentiated goods - and services - producing activities 

of households for own use by 13.9%;  

¶ G, H and I - Wholesale and retail trade; repair of motor vehicles and motorcycles; 

Transportation and storage; Accommodation and food service activities by 12.7% 

and  

¶ M and N - Professional, scientific and technical activities; Administrative and support 
service activities by 4.5%. 

 

 
Figure  6. GDP growth rates at quarterly level, 2017-2018 

 

In the second quarter of 2018, Household final consumption, including Non-profit 

institutions serving households, increased by 3.2% in nominal terms, and its share in the 

GDP structure was 69.6%. In the same period, Export of goods and services increased by 

13.0% in nominal terms, while Import of goods and services increased by 6.6%. 
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3.2 Unemployment Rate 
 

According to the data of the State Statistical Office, in the III quarter of 2018, the labour 

force in the FYR Macedonia numbered 958.770 persons, of which 759.445 were employed, 

while 199.325 were unemployed persons. The activity rate in this period was 57.0%, the 

employment rate was 45.1%, while the unemployment rate was 20.8%. 

The unemployment rate, which in FYR Macedonia has a structural rather than a cyclical 

character, in the considered period (2010-2018) shows a continuous downward trend. Data 

on employees listed in the State Statistical Yearbook are obtained from the "Report on 

Employees and Wages", which is gathered from business entities and from their working 

units which perform activity in different municipalities in the FYR Macedonia. The Labour 

Force Survey is one of the basic sources of information on the basic categories of labour 

force - employed, unemployed, and inactive population, as well as on the structure of these 

categories and their fluctuations. The Labour Force Survey was carried out for the first time 

in the country in April 1996. Until 2003, the Labour Force Survey was conducted annually, 

and since 2004, it has been conducted as a continuous survey throughout the year, with 

quarterly processing of results. The Labour Force Survey is conducted in accordance with 

the methodological recommendations of the International Labour Organization (ILO) and 

the recommendations of the Statistical Office of the European Communities (Eurostat). 

FYR MacedoniaΩǎ ¦ƴŜƳǇƭƻȅƳŜƴǘ wŀǘŜ ŘǊƻǇǇŜŘ ǘƻ нмΦмл҈ ƛƴ WǳƴŜ нлмуΣ ŦǊƻƳ ǘƘŜ ǇǊŜǾƛƻǳǎƭȅ 

reported number of 21.60% in March 2018. FYR MacedoniaΩǎ ¦ƴŜƳǇƭƻȅƳŜƴǘ wŀǘŜ ƛǎ 

updated quarterly, available from March 2004 to June 2018, with an average rate of 31.45%. 

The data reached an all-time high of 38.70% in March 2005 and a record low of 21.10% in 

June 2018. The data is reported by State Statistical Office of the FYR Macedonia.  

 

¶ The unemployment rate at the end of the III quarter of 2018 was 20.8% which is 1.6 

percentage points less than the unemployment rate in 2017. The number of 

employed in the III quarter of 2018 amounted to 759,445 persons. The number of 

unemployed in the same period was 199.325, and the number of inactive persons 

was amounted to723,283. Table 2 below presents official data for Labour force 

(Employed and Unemployed persons) and Inactive population for the period from 
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2010 to the III quarter of 2018. Based on those data, appropriate unemployment 

rate is calculated.  

¶ The number of employed persons increased by 18,797 persons compared to 2017 

(2.5% rate of increase) and by 121,590 persons from 2010 (19% rate of increase).   

¶ The number of unemployed persons at the end of the III quarter of 2018 decreased 

by 14,239 persons compared to unemployed in 2017 (6.7% rate of decrease), and by 

101,114 persons compared to 2010 (33.7% rate of decrease).  

¶ The number of inactive population, i.e., persons that neither work nor look for a job, 

decreased at the end of the III quarter of 2018 by 2,440 persons compared to 2017 

(0.3% rate of decrease), and increased by 13,055 persons compared to 2010 (1.8% 

rate of increase).  

 

Labour force and Unemployment rate, 2010-2018 

 
2010 

2011 2012 2013 2014 2015 2016 2017 
III q- 
2018 

Labour force 938,294 940,048 943,055 956,057 958,998 954,924 948,599 954,212 958,770 

Employed 637,855 645,085 650,554 678,838 690,188 705,991 723,550 740,648 759,445 

Unemployed 300,439 294,963 292,502 277,219 268,809 248,933 225,049 213,564 199,325 

Inactive 
population 

710,228 716,166 726,910 716,403 714,497 721,735 730,290 725,723 723,283 

unemployment 
rate 

32.1 31.4 31.0 29.0 28.0 26.1 23.7 22.4 20.8 

Table  2. Labour force, employed, unemployed and inactive population, 2010-2018  
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Figure  7. Unemployment rate movement, 2005-2018 

Source: CEICDATA.COM / State Statistical Office of the FYR Macedonia  

 

The following Table 3 and Figure 8 show the structure of unemployed persons according to 

the duration of unemployment for the period 2015-2017. The data show that more than 

half of the unemployed are unemployed in the longest time category of unemployment (4 

years and more), which is one more confirmation for the structural characteristics of 

unemployment. In addition, there are no drastic differences between female and male 

unemployed population having in mind the unemployment duration. However, in three 

years (2015-2017), the percentage of people waiting for employment for more than 4 years 

has been reduced by about 5%. A moment which can also be emphasized and that creates 

the potential for motivating the young population is that in the total number of unemployed 

persons, the share of the young population aged 20-29 is highest, and the unemployment 

rate for this age group in 2007 is 48.2%, in 2012 -46.1%, and in 2017 - 37.9% (Figure 9). In 

the period 2007 - 2017, the largest numbers of unemployed persons are waiting for 

employment for more than a year. In 2017, their share in the total number of unemployed 

was 77.9%. 
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Unemployment structure by duration 

 Structure by duration of unemployment in % 

 2015 2016 2017 

 total man woman total man woman total man woman 

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Up to 1 month 3.6 3.2 4.4 4.1 4.0 4.3 5.1 5.2 4.9 

2 - 5 months 7.2 7.3 7.0 8.4 7.6 9.9 9.9 10.6 8.8 

6 - 11 months 7.5 7.0 8.4 6.6 5.9 7.6 7.1 6.8 7.7 

12 - 17 months 6.1 6.0 6.3 6.9 6.4 7.7 6.8 5.8 8.4 

18 - 23 months 5.3 5.2 5.4 3.6 3.7 3.5 5.3 5.5 5.0 

2 years 0.9 (0.8) (1.0) 0.5 0.4 0.7 0.8 0.8 0.7 

3 years 8.2 8.5 7.6 8.2 7.8 8.8 9.0 8.8 9.4 

4 years and more 61.2 62.0 60.0 61.7 64.1 57.5 56.0 56.5 55.1 

Table  3. Structure of unemployment by duration 
 

 

 
Figure  8. Duration of unemployment in %, 2015-2017 
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Figure  9. Unemployed persons by age, 2017 

 

3.3 Consumer Price Index 
 

In FYR Macedonia, the Consumer Price Index or CPI measures changes in the prices paid by 

consumers for a basket of goods and services. FYR MacedoniaΩǎ /ƻƴǎǳƳŜǊ tǊƛŎŜ LƴŘŜȄΥ 

PY=100 data was reported at 102.090 Previous Year=100 in October 2018. This records an 

increase from the previous number of 101.780 Previous Year from September 2018. FYR 

MacedoniaΩǎ /ƻƴǎǳƳŜǊ tǊƛŎŜ LƴŘŜȄΥ t¸Ґмлл Řŀǘŀ ƛǎ ǳǇŘŀǘŜŘ ƳƻƴǘƘƭȅΣ ŀǾŜǊŀƎƛƴƎ млмΦплл. 

Previous Year=100 from November 2003 to October 2018, with 180 observations. The data 

reached an all-time high of 109.200 Previous Year=100 in Jun 2008 and a record low of 

фтΦфлл tǊŜǾƛƻǳǎ ¸ŜŀǊҐмлл ƛƴ hŎǘƻōŜǊ нллфΦ C¸w aŀŎŜŘƻƴƛŀΩǎ /ƻƴǎǳƳŜǊ tǊƛŎŜ LƴŘŜȄΥ t¸Ґмлл 

data remains active status in CEIC and is reported by State Statistical Office of the FYR 

Macedonia. ¢ƘŜ Řŀǘŀ ƛǎ ŎŀǘŜƎƻǊƛȊŜŘ ǳƴŘŜǊ Dƭƻōŀƭ 5ŀǘŀōŀǎŜΩǎ C¸w aŀŎŜŘƻƴƛŀ ς Table 

MK.I001: Consumer Price Index: Previous Year=100. 

 

 
Figure  10. FYR Macedonia's Consumer Price Index: PY=100 in Oct 2018 

 

The following figure 11 shows FYR Macedonia's Consumer Price Index: PY=100 from 

November 2003 to October 2018.  
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Figure  11. CPI from November 2003 to October 2018  

 

According to the State Statistical Office data, the Consumer Price Index in November 2018, 

in comparison with the previous month, was 99.8, while the Retail Price Index was 99.5.  

 

A decrease in the Consumer Price Index in November 2018, in comparison with the previous 

month, was registered in: 

¶ fresh or chilled fruit by 14.3%,  

¶ frozen vegetables other than potatoes and other tubers by 1.6%,  

¶ oils and fats, dried vegetables, other preserved or processed vegetables by 0.8%,  

¶ milk by 0.6%,  

¶ other bakery products by 0.3%,  

¶ flours and other cereals, yoghurt by 0.2%.  

 

In November, there was also a decrease of the indices of: 

¶ passenger transport by air by 7.4%,  

¶ liquid fuels and lubricants for personal transport equipment by 4.2%,  

¶ gas for household by 2.2%,  

¶ liquid fuels for household, package holidays by 1.6%,  

¶ equipment for reception, recording and reproduction of sound and picture, games, 

toys and hobbies by 1.0%,  
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¶ small electric household appliances, cleaning and maintenance products of the 

dwelling by 0.9%, 

¶ information processing equipment by 0.6%,  

¶ telephone and telefax equipment by 0.4%,  

¶ photographic and cinematographic equipment and optical instruments, gardens, 

plants and flowers by 0.2%.  

 

An increase of the Consumer Price Index in November 2018, in comparison with the 

previous month, was registered in:  

¶ fresh or chilled vegetables other than potatoes and other tubers by 6.0%,  

¶ frozen fruit by 2.2%,  

¶ dry fruit and nuts by 1.6%,  

¶ cheese and curd by 0.9%,  

¶ food products n.e.c by 0.8 %,  

¶ preserved fruit and fruit-based products by 0.6%,  

¶ sugar, jam, honey, chocolate and confectionery by 0.4%,  

¶ meat, fish and seafood by 0.3%.  

 

In November 2018, there was also an increase of the indices of:  

¶ solid fuels by 2.3%,  

¶ paramedical services by 2.1%,  

¶ footwear by 1.0%,  

¶ recording media by 0.4%,  

¶ glassware, tableware and household utensils, spare parts and accessories for 

personal transport equipment by 0.2%.  

 

The Consumer Price Index in November 2018, in comparison with November 2017, 

increased by 1.2%, while the Retail Price Index increased by 1.9%. 
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Figure  12. Monthly Consumer Price Index, November 2017-November 2018  

 

Figure 13 presents the forecast of the movement of the FYR Macedonian Consumer Price 

Index according to State Statistical Office of the FYR Macedonia and 

www.tradingeconomics. com.    

 
Figure  13. FYR Macedonia Consumer Price Index Forecast 
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Consumer Price Index by COICOP, November 2018 

    

XI 2018 
------------ 
Ø 2017 

XI 2018 
------------ 
X 2018 

XI 2018 
------------ 
XI 2017 

I-XI 
2018        

-----------  
 Ø 2017 

I-XI 2018  
 ----------- 
I-XI 2017 

XI 2018 
------------ 
XII 2017 

I-XI 2018 
------------- 
XII 2017 

0 TOTAL 101.9 99.8 101.2 101.4 101.5 101.1 100.6 

01 Food and non-
alcoholic beverages 

101.0 100.1 100.5 100.8 100.8 100.5 100.3 

02 Alcoholic beverages, 
tobacco and 
narcotics  

107.3 100.0 104.8 105.3 105.5 104.8 102.8 

03 Clothing and 
footwear 

101.1 100.5 100.1 99.5 99.5 100.8 99.2 

04 Housing, water, 
electricity, gas and 
other fuels 

100.3 100.3 100.2 99.9 100.0 100.1 99.8 

05 Furnishings, 
household 
equipment and 
routine 
maintenance of the 
house 

100.3 99.6 100.2 100.7 100.8 100.0 100.4 

06 Health 102.3 101.2 102.2 100.5 100.6 101.5 99.8 

07 Transport 108.4 97.1 104.7 107.8 108.2 103.7 103.1 

08 Communication 100.6 100.0 100.6 100.7 100.7 100.7 100.7 

09 Recreation and 
culture 

103.3 99.4 102.3 102.4 102.5 101.9 101.0 

10 Education 99.7 100.0 99.7 99.9 99.9 99.7 99.9 

11 Restaurants and 
hotels 

103.1 100.1 102.5 101.8 101.9 102.2 100.9 

12  Miscellaneous 
goods and services 

100.6 100.0 101.1 100.4 100.4 101.0 100.8 

Table  4. Consumer Price Index by COICOP, November 2018 
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COICOP (Classification of Individual Consumption by Purpose), as an international standard, 

is classification of personal consumption by purpose. It is used by European Union Member 

States for calculation of the harmonised index of consumer prices (HICP), which is used as a 

measure of inflation.  

 

3.4 Economic Environment of the Pelagonia Region 
 

The Pelagonia Region is located in the south of the FYR Macedonia and comprises the 

Pelagonia basin and the Prespa Lake basin.  

 

Figure  14. Pelagonia Region 
 

This region is the largest, covering 18.9% of the total land area of the country, but also one 

of the most sparsely populated, having a population density of 48.8 people per km2. In 2017, 

11.1% of the total population of the FYR Macedonia lived in this region. The Prespa Lake, the 

Pelister National Park and the winter tourist resort Krusevo represent the basis for 

development of summer, winter and cultural tourism in the region. This region covers 9 

municipalities and 343 settlements. Activity rate for 2017 was 64.8%, employment rate 

54.2%, and unemployment rate was 16.3%. That means that Pelagonia region has a lower 

unemployment rate then the rate for the whole country in the same period (which was 

22.4%).  
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Activity rates of the population aged 15 years and over 

 FYR Macedonia Pelagonia Region 

 2015 2016 2017 2015 2016 2017 

Working age population 
(persons) 

1,676,659 1,678,890 1,679,935 187,900 187,181 186,504 

Activity rate 57.0 56.5 56.8 66.3 64.9 64.8 

Employment rate 42.1 43.1 44.1 52.2 52.5 54.2 

Unemployment rate 26.1 23.7 22.4 21.1 19.0 16.3 

Table  5. Activity rates in Pelagonia Region, 2015-2017 
 

¢ƘŜ ŦƻƭƭƻǿƛƴƎ ́ŀōƭŜ с ǎƘƻǿǎ D5t ǇŜǊ ŎŀǇƛǘŀ ƛƴ ǘƘŜ telagonia region, as well as the GDP per 

capita index of Pelagonia Region in relation to the whole country, for the period of the latest 

available data, i.e. 2013-2015. The data show that GDP per capita in the Pelagonia region is 

very bliss to the same data for the whole country, i.e. there is no big deviation in either 

positive or negative direction. 

 

Gross domestic product, per capita 
in denars 

 FYR Macedonia Pelagonia Region 

 2013 2014 2015 2013 2014 2015 

GDP, per capita 243,161 255,206 269,996 243,279 251,988 260,855 

Rate  100.0 100.0 100.0 100.05 98.74 96.61 

Table  6. Pelagonia Region GDP per capita, 2013-2015 
 

In the same direction as tourism as part of the service sector has a significant place in the 

formation of GDP in FYR Macedonia and there is still space for improvement of tourism 

activity, there is also space for improvement of tourism activity in the Pelagonia Region. 

Data below presented in Table 7 show basic tourism indicators in Pelagonia Region in 

relation to the same indicators in the whole country (last available data, 2017). It is obvious 

that all indicators are ranging from 4.0% to 13.9%, indicating the existence of huge space for 

the improvement of tourism activity in this region. 
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Tourism in Pelagonia Region 

 FYR Macedonia Pelagonia Region 

2015 2016 2017 

2015 2016 2017 

total % total % total % 

Number of 
rooms 

27,812 28,305 28,759 3,386 12.2 3,417 12.1 3,414 11.9 

Number of 
beds 

72,021 73,168 74,257 9,993 13.9 10,078 13.8 10,203 13.7 

Total number 
of tourists 

816,067 856,843 998,841 62,019 7.6 58,355 6.8 63,549 6.4 

Domestic 
tourists 

330,537 346,359 368,247 40,447 12.2 37,012 10.7 38,074 10.3 

Foreign 
tourists 

485,530 510,484 630,594 21,572 4.4 21,343 4.2 25,475 4.0 

Total nights 
spent 

2,394,205 2,461,160 2,775,152 157,766 6.6 141,153 5.7 161,75
1 

5.8 

Domestic 
nights spent 

1,357,822 1,407,143 1,480,460 104,922 7.7 90,028 6.4 93,314 6.3 

Foreign nights 
spent 

1,036,383 1,054,017 1,294,692 52,844 5.1 51,125 4.9 68,437 5.3 

Table  7. Basic tourism indicators in Pelagonia Region, 2015-2017 
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Figure  15. Number of tourists and nights spent, position of Pelagonia Region, 2017 
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пΦ L¢ 9b±Lwhba9b¢ 
 

When talking about the modern information environment, it is thought of the changes that 

happen constantly, because of which the modern economy characterizes the development 

of digital and telecommunication technologies. These changes are so significant that the 

modern economy, after the expression information age, acquires a new name: networking 

economy (network economy), cyber economy, digital economy, web economy, e-economy, 

that is, e-business. 

The new economy, e-economy or information economy are concepts that describe new 

products, services and markets, related to the widespread use of computers, mobile 

communications and, in particular, the Internet, both in other economic sectors and in 

tourism. Although there is no one commonly accepted e-economy definition, different 

sources of information ample with many similar attempts to define. 

As a cultural and civilization paradigm of the modern world, Internet is the world's largest 

computer network, involving millions of people and businesses with the ability to 

communicate with each other and access different data and information. In this sense, the 

digital economy, as the successor to the traditional economy, is leant toward the results and 

infrastructure of the largest computer network-Internet, which is open to public use. 

Through it all kinds of information (text, number, image and sound) are converted into 

digital form, and as such are suitable for processing, transmission and storage in any 

computer. 

The received computer applications are suitable for all types of businesses, so that, 

especially in the tourist business, each employee has a powerful tool for analyzing and using 

the information received. The application of the internet in business means a good 

knowledge of the advantages of digital technologies, as well as understanding how 

thoroughly the business processes will change. 
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4.1 Internet 
 

Often the Internet is described as a network that covers all computer networks, which only 

operates globally. The Internet is a public network, and the key explanation for its enormous 

success, unstoppable expansion and entry into all levels of public and private life is the 

implementation of open standards. In a literal translation, the Internet means "network in 

the network", that is, intracunction between multiple computers connected in small 

structural networks, which further interconnect and create one global network. 

The Internet as a new electronic medium offers great opportunities for acquiring new 

buyers and developing business relations in the field of tourism. In addition to the 

information, the Internet allows the buyers great opportunities for quick delivery of 

products and services at any time, which is a significant facilitation of everyday business. 

 

4.2 Web 2.0 
 

In addition to the Internet, Web 2.0 is a trend in the World Wide Web technology, which is 

based on principles of social and web sites and allows web site visitors to participate in 

content creation. The term is created to designate a new version, that is, a second 

generation web and host a service that places a large number of data provided to visitors to 

websites (one-way flow of infiltration) implies interactive two-way communication between 

users and computers, and between users and other users, allowing web site visitors to be 

passive observers, but also able to participate in the creation of web content on their own.. 

Web 2.0 is a business revolution in the computer industry caused by treating the network as 

a platform and trying to understand the rules for success of that new platform. 

 

4.3 Social Networks 
 

Social networks are directly related to social marketing which is new very successful way of 

communication and promotion. Social marketing in many cases is even more effective than 

those in media, particular radio or TV, and is free of charge or with symbolic process. It is 

process of promotion and business model with marketing effect transferred globally.  

Social networks in tourism marketing are applicable for more aims:  
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1. Promotion of new tourist product or service 

2. Creating consumer/tourist trust; 

3. Maintaining customer relationships and acquiring new ones; 

4. Exploring the habits of consumers/tourists and the market. 

 

4.4 Facebook 
 

Facebook  is the most popular communication network and depending on whether the 

business is focused on global or local market, the businesses through Facebook have 

potential to reach to millions of people.  

In particular, on Facebook there are plenty of groups and pages regarding the region 

from which potential tourists can retrieve information. For example, Pelagonia.mk is 

facebook page and also web page full of information for residents of the region, but also for 

tourists.  

 

 

 

 

 
Figure  16. Local businesses on Facebook (1) 
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Figure  17. Local businesses on Facebook (2) 

 

 
Figure  18. Local businesses on Facebook (3) 
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Figure  19. Local businesses on Facebook (4) 
 

4.5 Twitter 
 

After Facebook, Twitter is the most popular promotion network. This network has over 320 

million active users and is an excellent platform for promoting a particular company and its 

activities. 

Short promotional campaigns, useful content, answering questions from potential buyers 

are part of the activities of companies using Twitter to gain more followers. This network is 

not yet used for such purposes in the field of tourism in the Pelagonia region, which is an 

obvious lack in the promotion of the Pelagonia region. Twitter is great for short promotional 

campaigns, discounts, awarding prizes and free services for those users who will retweet a 
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particular message. Twitter is fast and is a simple way to acquire a significant number of 

followers and expand the news about the product in a relatively short time 

 

4.6 LinkedIn 
 

LinkedIn is the basic social network for all companies that are used to work. On this 

network, companies seek collaboration, perform their work duties and it is advisable that 

each company initially have a profile on this network if it wants to progress in its career. 

In recent years, this network has introduced a number of ways to promote a particular 

brand. It is an excellent opportunity for interconnecting the businesses and professionals in 

Pelagonia from the field of catering and tourism. 

Companies can list products or services they offer with images and videos, may require 

users to recommend it to their circle of friends, which creates trust between the company 

and customers, and the product or service becomes known to a wider circle of users. This 

network has over 400 million users. 

 

4.7 The role of the new e - intermediaries in the sale of hotel facilities 
  

The great dependence of the tour operators' hotels when it comes to filling the capacities is 

expressed in hotels of tourist destinations that are distant from the main tourist markets. 

Despite the tendency of dynamic growth of individual travel, it is a fact that a major limiting 

factor is airline shipping at relatively low prices. When it comes to individual users of hotel 

services, the potential hotel guests were directly contacting the hotel via telephone or mail 

or by using travel agencies as intermediaries until the emergence of the Internet. Today on-

line reservation of hotel rooms is a widespread way of booking hotel facilities. Potential 

guests can book directly through the hotel's web site, but the most common use of on-line 

agencies is irrelevant. 

Even when the guest chooses for a direct booking of the hotel, the presented offers of 

several on-line agencies make it easy to compare the prices and certain amenities offered by 

some hotels. In this way, the competitiveness in the tourist offer is especially evident. 
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The new e-intermediaries have advantages in the sale of hotel facilities compared to 

classical intermediaries, some of which are: 

ω ƎǊŜŀǘŜǊ ŜŦŦƛŎƛŜƴŎȅ ƛƴ ŎŀǊǊȅƛƴƎ ƻǳǘ ōǳǎƛƴŜǎǎ ƻǇŜǊŀǘƛƻƴǎ 

ω ƭƻwer operational operating costs 

ω ŀǘǘǊŀŎǘƛǾŜ ǇǊƛŎŜǎ ƻŦ ǘƘŜ ƻŦŦŜǊŜŘ ƘƻǘŜƭ ŦŀŎƛƭƛǘƛŜǎΦ 

The attractive or low prices of the offered hotel facilities, for the majority of consumers, 

represent the main reason for visiting the Internet sites, and a special advantage is achieved 

thanks to last minute offers. 

 

4.8 TripAdvisor 
 

It was founded in 2000 and today it is one of the most visited tourist sites in the world, 

which helps users to plan their trip. He is present in 47 countries around the world, 28 

languages, including the United States, Britain, Spain, Italy, Turkey, Japan, Denmark, Brazil, 

Mexico, Japan and other countries. The site can find more than 290 million comments and 

opinions from users covering more than 5.3 million visitors, restaurants and attractions.1 

TripAdvisor works in cooperation with 23 other tourist brens:AirFareWatchdog, 

BookingBudii, CruiseCritic, EveryTrail, Family Vication Critic, Onetime, Tingo, Tripbod, Viator 

and other.2 

 

                                                           
1
www.tripadvisor.com/PressCenter-c6-About_Us.html 

2
www.tripadvisor.com/PressCenter-c4-Fact_Sheet.html 

http://www.tripadvisor.com/PressCenter-c6-About_Us.html
http://www.tripadvisor.com/PressCenter-c4-Fact_Sheet.html
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Figure  20. A basic TripAdvisor web-page 

 

TripAdvisor offers rich content that consists of more than 270,000,000 reviews, 950,000 

hotels and boarding houses, 720,000 accommodation facilities, 3,000,000 restaurants and 

more than 560,000 tourist attractions in 123,000 destinations. Over 38,000,000 images of 

tourists are on the site, and on average about 2,600 new themes start each day on the 

forum's site. With more and more tourists using mobile applications in and after the trip, 

TripAdvisor offers the following: Near Me Now - An app that finds restaurants, attractions 

and restaurants nearby, Off Line Feature - which offers access to reviews on TripAdvisor, 

images, maps before the user starts the journey and allows them to access that information 

when on the go and if it is not connected to the Internet in order to avoid expensive 

roaming charges; Neighborhoods - allows users to explore settlements in popular tourist 

destinations, thus facilitating the finding of restaurants, accommodation or attractions. 

Within the applications you can find descriptions, pictures, maps and comments for the best 

restaurants, discos and specific parts of the destination. 

TripAdvisor is a very important website where tourists find relevant data and can share 

positive and negative experiences. according to the above, it can be concluded that visiting 

this site is a significant step in travel preparation for many tourists, and with the growing 

use of technology it is expected that the listed numbers will grow more.   
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We can find information and possibility to make reservations in many hotels and restaurants 

in Pelagonia region. In the following images we can see some of them.  

 

 
Figure  21. Accommodation Units on TripAdvisor (1) 
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Figure  22. Accommodation Units on TripAdvisor (2) 

 

Concerning the local taverns and restaurants, there are several units that are 

registered in the platform as presented in the following images. 
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Figure  23. Local taverns and restaurants on TripAdvisor 
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Figure  24. Accommodation Units on TripAdvisor on FYR Macedonia side of Prespa Lake  

 

 

4.9 Booking.com 
 

One of the biggest online reservation system is booking.com. It is established 22 years ago in 

Amsterdam as Dutch startup. It offers accommodation in 230 countries and territories 

worldwide.  Each day more than 1,550,000 room nights are reserved on the website.[3] The 

site is available in 43 languages.[3] Their slogan is "Homes, houses and everything in 

between", although in commercials it is "Booking.com. 

Booking.com and its sister companies were the top spender in the travel & tourism category 

for Google Adwords in 2016, spending $3.5 billion. 

We can find many accommodations in Pelagonia region on this reservation system. In this 

region we have National Park Pelister and winter sport center Krushevo which offers many 

accommodations. On the following image we can see some of them.  

 

 

https://en.wikipedia.org/wiki/Booking.com#cite_note-about-3
https://en.wikipedia.org/wiki/Booking.com#cite_note-about-3
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Figure  25. Accommodation Units on Booking.com, Bitola,  FYR Macedonia  
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Figure  26. Accommodation Units on Booking.com ς Pretor FYR Macedonia (2) 
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Figure  27. Accommodation Units on Booking.com ς Krushevo FYR Macedonia 
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Figure  28. Accommodation Units on Booking.com ς Prilep, FYR Macedonia 

 

 

4.10 Exploringmacedonia 
 

ExploringMaceconia.com is main web portal in the FYR Macedonia, sponsored by the 

Ministry of Economy. It gives all the necessary information for tourists that what to visit this 

country. Besides the information about different tourist destination, visitors of this site can 

make reservation of accommodation in different places in FYR Macedonia.  
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Figure  29. Front page of exploringmacedonia, main portal for tourism 

 

 

 

 

On this site we can find accommodation and restaurants in Pelagonia region. On the 

following images we can see some of them.  
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Figure  30. Hotels listed on exploringmacedonia.com located in city of Bitola 
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Figure  31. Hotels listed on exploringmacedonia.com located in city of Prilep 
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Figure  32. Private accommodation listed on exploringmacedonia.com located in city of 

Krushevo 
 



Interreg IPA Cross-Border Cooperation Programme 
άDǊŜŜŎŜ-The former Yugoslav Republic of Macedonia 2014-нлнлέ 

 

65 
 

рΦ !b![¸{L{ hC ¢I9 {t!¢L![ th{L¢Lhb hC t9[!DhbL! !{ ! 
¢h¦wL{¢ ±![¦9 

 

The territory of Pelagonia mountain region covers an area of 4,717 km2 or 18.9% of the total 

territory of the country. It includes the following municipalities: Bitola Municipality, Demir 

Hisar Municipality, Krivogashtani Municipality, Krushevo Municipality, Mogila Municipality, 

Prilep Municipality, Resen Municipality, Novaci Municipality and Dolneni Municipality. 

 

 
Figure  33. Municipalities in Pelagonia planning region 

 

The greatest part of the communities which belong to the systematic region of Pelagonia 

are rural communities with expressed possibilities for development to the rural tourism. 

This kind of disorder and territorial organization enables the active tourism to combine with 

rural tourist contents and to receive in its value through creating tourist products. 

Pelagonia has an inter-boundary character because it extends both on the territory of the 

FYR Macedonia and in the Republic of Greece. Pelagonia represents the largest valley in the 

FYR Macedonia. Regarding the fact that it is surrounded by mountains, it represents an 

excellent basis for the development of various selective tourism types. It has considerable 
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tourist significance because the heterogeneous borderline structure allows for cross-border 

cooperation on various grounds. The particular importance is the openness and 

functionality of this border.  

A cross-border collaboration is vital as it enables the active tourism in the community to 

attain international features. This has a double meaning. On one hand, the first meaning is 

that the emitting zone is widening for visits at this area in the frames of tourist products 

from active tourism. On the other hand, the second meaning refers to a combined way of 

using the resources when creating a tourist offer from active tourism into international 

waters. By that way the active tourism becomes more competitive and has a feature in 

increased interest. 

 

 In the function of the development of international tourism activities, the Medzitlija border 

crossing is the dominant place. However, the Pelagonia space communicates with the 

Thessaloniki Field, not only through this border crossing, but also through the Bogorodica 

border crossing, which is considered to be the most frequent in the cross-border area with 

Greece. In line with the efforts to improve the fluctuation, the Markova Noga border 

crossing border is expected, which will enable greater connection of the Lerin Valley with 

the Pelagonia mountain region, more precisely with Prespa at the FYR Macedonian side. 

 

5.1 Functional characteristics of the tourist geographic position of Pelagonia 
 

The Pelagonia region is characterized by its functional features of the tourist-geographic 

position. Transitivity, contactibility and polyvalence should be emphasized as functional 

features of the tourist-geographical position. These features derive from the fact that 

Pelagonia region is not an isolated territorial unit, but it is characterized by complexity both 

in terms of its passage and communication, as well as in terms of the surrounding, diversity 

and the number of tourist values it possesses. 

- The transitivity  of the tourist area is underlined by the fact that significant travel routes 

pass through this area. Among the most important transit routes, the routes across 

Pelagonia, Prilep and Bitola fields in the FYR Macedonia and the Lerin Field in Greece, are 

differentiated, which further leads to the modern Via Egnatia road (E-90). 
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From the area of Pelagonia through the Skochivirska canyon leads the communication to the 

corridor E5 that extends along the valley of Vardar to Thessaloniki. Thus, the east-west 

transit route is established, which through the Pelagonia region enables connection of 

eastern European countries and countries of the Asian continent with the Adriatic coast, 

and further, through Italy and with the whole of South-West Europe. At the same time, the 

transitability of Pelagonia enables the acceptance of passengers that are directed to the 

South-west planning region in the FYR Macedonia as the most attractive tourist destination. 

This transit has important functional features since it provides easier access by tourists to 

the attractive destinations in Pelagonia. Thus, the transit position of Pelagonia is also 

reflected in terms of domestic tourist turnover regional and local frameworks. Regional 

tourism movements are taking place from city centers to attractive rural areas. 

Based on this expressed transitivity of Pelagonia, we should conclude that it represents itself 

as a tourist value and an opportunity for the development of transit tourism, and also 

enables travelers who transit to visit the tourist potentials in this region. Transit also gets a 

dual content basis for differentiating selective tourism types and utilizing potentials. 

Nonetheless, beside the fact that it's a matter of expressed value in communicative 

relations, the water traffic through the Prespa Lake still remains just a potential. The 

possibilities on the Prespa Lake for a united offer into the rural tourism are not enough 

used.  

As identified localities for transit-tourist activities along the road direction E65 in this region 

are: Border passage Medzitlija, Bitola, Heraklea, Resen and Prilep ( on FYR Macedonian, 

˸͔ͽ͙͙ͭ͊͡͞Σ ˣ͙ͭͦ͊͡Σ ͔͔̆ͪ͊͊͟͡͞Σ ˾͔͔ͫͤΣ ˽͙͔ͪͨ͡ ύΦ ¢Ƙƛǎ ŀŘǾŀƴǘŀƎŜ ƳƛƎƘǘ ōŜ ǳǎŜŘ ǘƻ ŘŜǾŜƭƻǇ 

the transit tourism in order a combination of the values for active tourism with cultural 

attractions to be enabled. 

- The contactibility    of the tourist-geographical position consists primarily of the fact that 

the region has a significant place on the Balkan Peninsula and its border neighborhood with 

the surrounding regions. Hence, the attitude of the openness of the FYR Macedonia, and 

thus Pelagonia towards Greece, as well as the proximity of Albania provides positive impacts 

on the way of using the tourist potentials. The number of cultural collectivities in its close 

neighborhood increases the interest in visiting this region, because it also contains so many 

values. 
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The fact that the contact is realized through the open space of Pelagonia itself in the FYR 

Macedonia and in Greece facilitates the circulation of the tourist client from one country to 

another. In addition, the Pelagonia planning region is closely connected with the South-west 

planning region and the Vardar region in the FYR Macedonia. In this way there is an open 

possibility of using this contact to create tourist products with different values. 

-The polyvalence of the tourist-geographical position also represents a noticeable value of 

Pelagonia. The interweaving of natural and cultural forms and their mutual conditionality 

and dependence allows for a strong inclusion in the stay of tourists. Natural values are with 

pronounced recreational, curiosity and aesthetic features. This wealth is complemented by 

the famous and aesthetic of cultural elements, which often dominate this area. 

The tourist significance of the polyvalence is contained in the possibility of creating 

combined tourist arrangements with contents that the region has in abundance along with 

the potentials that are present in other regions in the country and abroad. Thus, active 

tourism can find support in the various structures of the relief, climate conditions and 

developed biodiversity. Also a characteristic of polyvalence is contained with so many 

cultural values, both of material and spiritual nature. The importance of the tourist-

geographical position of this sense is a factor of convergence of cultural-heterogeneous 

values and natural contents of different character. Polyvalence is actually a factor that 

allows tourism products to provide content that is in one environment mixed with other 

content where it does not exist. A typical example is the polyvalence contained in the 

creation of mountain-coastal tours, or the creation of international tours for active tourism 

with various components of cultural values from the ancient period and other cultural 

layers. 

Found upon the polyvalence it enables complexity and complementarity on the tourist 

products in order the active tourism in a content sense to enrich with elements such as 

tourist services and potentials which are not represented in the same region. 
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5.2 Traffic connections 
 

Increasing the opportunities for developing active tourism is closely linked to the utilization 

of resources in the field of communications and connections. This can only be realized 

through the use of these potentials related to spatial predisposition of the region. In that 

sense, it is necessary to use the existing types of communication links of different character, 

to identify possible solutions for improving the quality of connections and the quality of the 

means of transport. 

According to the State statistical institute data, in the third trimester from year 2018, in 

relation to the same trimester from year 2017, in the road passenger transport the number 

of the transported passengers is increased for 3.8%, in the city-suburban transport is 

reduced for 0.6%, in the railway transport for 1.6%, while the number of transported 

passengers in the aviation transport is increased for 14.1%. In relations to the second 

trimester from year 2018, the number of transported passengers in the passenger's 

transport is increased for 0.3%, in the city-suburban transport is reduced for 20.5%, in the 

railway transport for 16,2%, while in the aviation transport is increased for 31.7%. In the 

third trimester from year 2018, in comparison to the third trimester from year 2017, the 

amount of transported merchandise in the shipping road transport is increased for 2.2%, in 

the aviation transport for 68.5%, while in the railway transport is increased for 20.9%. In 

relations to the second trimester from year 2018, the amount of the transported 

merchandise in the shipping road transport is reduced for 16.1% , in the aviation transport is 

increased for 67.9%, while in the railway transport is reduced for 9.1% (Table 8). 
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Table  8. Transport of passengers in the FYR Macedonia by type of transport in the third 

quarter of 2018 
Source:  http://www.stat.gov.mk/pdf/2018/8.1.18.34.pdf 

 

Pelagonia region as a material base and the potential for developing active tourism should 

take advantage of road and rail, and air traffic, bound for the Southwest region to be part of 

a way of improving communicative complexity. The water traffic on Prespa Lake can be one 

of the possible components in creating said tourist products. 

- Road traffic in the Pelagonia region is relatively well covered with national, regional and 

local roads. The extension of Pelagonia to Greece allows its international connection within 

and outside of it. 

The total length of the road network in the Pelagonia planning region is 1261 km, of which 

691 km of asphalt roads, 66 km of macadam road, 429 km long soil roads and 75 km long 

unmarked roads. The aforementioned indicates a relatively good coverage with road 

infrastructure. This is a favorable basis for the promotion of tourism activity. However, it is 

necessary to permanently maintain the state of the network and maintain quality for the 

VII-IX 2018               

VII-IX 2017

VII-IX 2018               

IV-VI 2018

˽˾˩ˤ˩˭˩˹ˮ ˽ˢ́˹ˮ̇ˮ PASSENGERS CARRIED

   ˽͙͊ͭͤ;͙͟ ͔͍ͨͪͦ͘ π ͍ͯͨͤͦ͟  '000  2 077  2 155  6 397 103,8 100,3   Passenger transport - total
     ͤ͊ͼ͙͔ͦͤ͊ͤ͡  '000  1 800  1 915  5 792 106,4 97,8    national
     ͔ͣ͏͔ͯͤ͊ͪͦ͒ͤ  '000   277   240   605 86,6 126,3    international

   ˥ͪ͊͒ͫͦ͟π͙͎͙ͨͪͪ͊͒ͫ͟ ͔͍ͨͪͦ͘π͍ͯͨͤͦ͟ '000  15 124  15 036  51 989 99,4 79,5
   Urban-suburban transport - 

total

   ˬ͔͔͙ͤ͘͡;͙͟ ͔͍ͨͪͦ͘ π ͍ͯͨͤͦ͟1)
 '000   126   124   404 98,4 83,8    Railway transport - total 

1)

     ͤ͊ͼ͙͔ͦͤ͊ͤ͡  '000   123   121   397 98,4 82,9     national
     ͔ͣ͏͔ͯͤ͊ͪͦ͒ͤ  '000   3   3   7 100,0 150,0     international

   ˤͦ͒ͯ͘ͻ͍͔ͦͨͦͤ͡ ͔͍ͨͪͦ͘ π ͍ͯͨͤͦ͟нύоύ͋ͪͦ͞ κ ƴǳƳōŜǊ 681 822  777 7241 814 603 114,1 131,7    Air transport - total 2)3)

   ͙͔͙ͫͨͪ͊ͭͤ      departed
     ͔͍͔ͪ͒ͦͤ ͋ͪͦ͞ κ ƴǳƳōŜǊ 310 839  349 617  846 653 112,5 128,0     regular
     ;͔͊ͪͭͪ ͋ͪͦ͞ κ ƴǳƳōŜǊ 43 868  49 874  66 930 113,7 331,5     charter
   ͙͙͎͙ͨͪͫͭͤ͊ͭ      arrived
     ͔͍͔ͪ͒ͦͤ ͋ͪͦ͞ κ ƴǳƳōŜǊ 283 633  327 937  832 800 115,6 114,2     regular
     ;͔͊ͪͭͪ ͋ͪͦ͞ κ ƴǳƳōŜǊ 43 482  50 296  68 220 115,7 326,6     charter
˽ˢ́˹ˮ̉˴ˮ ˴ˮ˶˻˸˩́˾ˮ PASSENGER-KILOMETRES
  ˽͙͊ͭͤ;͙͟ ͔͍ͨͪͦ͘ π ͍͙ͯͨͤͦͣ͟͡Φκ ƳƛƭΦ  351   345   961 98,3 110,2   Passenger transport - total
     ͤ͊ͼ͙͔ͦͤ͊ͤ͡ ͙ͣ͡Φκ ƳƛƭΦ  155   174   517 112,3 96,7     national
     ͔ͣ͏͔ͯͤ͊ͪͦ͒ͤ ͙ͣ͡Φκ ƳƛƭΦ  196   171   444 87,2 128,6     international

   ˥ͪ͊͒ͫͦ͟π͙͎͙ͨͪͪ͊͒ͫ͟ ͔͍͙ͨͪͦͣ͘͡Φκ ƳƛƭΦ  198   206   708 104,0 82,1    Urban-suburban transport

  ˬ͔͔͙ͤ͘͡;͙͟ ͔͍ͨͪͦ͘ π ͍ͯͨͤͦ͟ 
1) ͙ͣ͡Φκ ƳƛƭΦ  15   14   48 93,3 77,8    Railway transport - total 

1)

     ͤ͊ͼ͙͔ͦͤ͊ͤ͡ ͙ͣ͡Φκ ƳƛƭΦ  15   14   48 93,3 77,8     national
     ͔ͣ͏͔ͯͤ͊ͪͦ͒ͤ ͙ͣ͡Φκ ƳƛƭΦ  0   0   0 - -     international

мύ  ˤͯ͟͡;͔ͤ ͔ ͙ ͙ͭͪ͊ͤͭͦͭ͘

1) Transit is included

нύ ͙́ͪ͊ͤͭͦͭ͘ ͔ͤ ͔ ͍ͯ͟͡;͔ͤ

2) Transit is excluded

оύ ˽͔͍͔͔͙ͪͤ͘ ͙ͨ͊ͭͤͼ͙ ͫͦ ͙ͫͭͪ͊ͤͫ͟ ͍ͦ͒ͯ͘ͻ͍͙ͦͨͦͤ͡ ͙͙ͦͣͨ͊ͤ͟

3) Passengers carried by international airline companies

I -IX 2018
ˮ͔ͤ͒ͫ͟ κ LƴŘƛŎŜǎ

́πлмΥ ˽͔͍ͪͦ͘ ͤ͊ ͙ͨ͊ͭͤͼ͙ ͔ͫͨͦͪ͒ ͍͙͒ͦͭ ͤ͊ ͔͍ͨͪͦͦͭ͘

T-01: Transport of passengers by kind of transport

˩͙͙͒ͤͼ͊ ͔ͣͪ͊͟  

Unit of 

measurement

VII-IX 

2017

VII-IX 

2018
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needs of tourism and catering. The main developmental artery is the E 65 communication 

that binds to the main traffic artery in the FYR Macedonia E75. This provides a dual 

connection with the European Road Network. Good international connectivity in this 

respect is especially important in creating international tourism products. International 

transport of passengers through this region occurs oƴ ǘƘŜ ōƻǊŘŜǊ ǇŀǎǎŀƎŜ aŜŘȊƛǘƭƛƧŀ ό ͦƴ FYR 

MacedoniaƴΣ ˸͔ͽ͙͙ͭ͊͡͞ ύ ƻƴ ǿƘƛŎƘ ƛƴ ǘƘŜ ǇŜǊƛƻŘ нлмо-2017 year 1.926.658 passengers are 

registered ( State statistical institute of the FYR Macedonia, 2018. ) 

- Railroad infrastructure in Pelagonia is distinctive in that there is a predisposition for 

improvement internationally and intensifying domestic rail transformation. The situation 

shows that this communication is poorly used and the existing infrastructure is in a relatively 

poor condition. The railway transport of passengers shows significant decline of transport of 

passengers in the period 2013-2017 year that is due to the disadvantage of the railway 

infrastructure in the land. In the next chart the overview of the transported passengers is 

given (Table 9). 

 

Transported passengers by rail transport in the FYR Macedonia 2013-2017 

 Total National International 

2013 853177 

 

842021 

 

11156 

 

2014 803101 

 

790753 

 

12348 

 

2015 1022274 

 

1012933 

 

9341 

 

2016 662920 

 

659828 

 

3092 

 

2017 

 

500315 

 

495218 

 

5097 

 

Table  9. Railway transport (transported passengers) in the FYR Macedonia in the period 
2013-2017 

Source:  State statistical office 
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The main problem of the region regarding the railway network is that the traffic with Greece 

has not intensified. This would allow greater communication of the region 

internationally. Such conditions point to the need to take measures for the full 

transformation of this sector so that it can be integrated into the tourism development. 

- Air transport in function of tourism development of the Pelagonia region binds for 

the airport " St. Apostle Paul " , located in Podmolje. With its international character, it is a 

significant potential that can be used for the development of tourism and hospitality. It 

allows tourists from the World to easily master the space and stay in this region. The 

proximity of this airport enables not just improvement of the approaching of the systematic 

region of Pelagonia toward the emitting zones, but also that same one represents potential 

for development of the aviation activities. As forms of active tourism here might be located 

parachute activities, sailing, paragliding and other sports. 

- Water traffic is possible only within the Prespa Lake in the Pelagonia region . This traffic 

though has a more attractive character than a communicative one. His promotion should be 

raised at the level of communicability in order to have the opportunity for greater 

circulation of tourist clients in these areas.  

Based on abovementioned sorts of traffic connection even the specific selective forms are 

differentiated. That way the usage of the catering services in motion, panoramic sightseeing 

of the area and creating tourist arrangements in which the transport has a recognizable 

feature. As an example water traffic can be taken, which besides the role of connection it 

also has a  content feature of the stay and animation features. Active tourism here finds 

elements for using the watercrafts as platforms for bathing and sunbathing, diving and 

underwater survey and round cruising. 
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The natural tourist attractions are a treasure of the Pelagonia region. This wealth is based 

on the tourist opportunities of this geographical environment. They are the basis for 

developing tourism products from the field of active tourism. This is derived from the fact 

that natural tourist values possess primarily recreational properties. Therefore, they are of 

fundamental importance in this regard. 

To create a tourism product of an active character in Pelagonia region, these natural 

activities play an important role: geomorphological, climatic, hydrographical and 

biogeographical.  

The Pelagonia region has a multitude of geomorpholocial tourist values. This multidude is 

seen both in the number of shapes, as well as in their hererogeneity. 

Created due to the influence of endogenous and exogenous forces, there are some very 

interesting terrain structures which attract tourists in the Pelagonia region. Tectonic 

processes and erosive accumulative phenomena of geological history have created a 

number of underground and surface forms, which, with their attractiveness, retain the 

attention of tourists, or can be seen as a significant tourist potential  

 

6.1 Geological and geomorphological tourist attractions 
 

Based on abovementioned sorts of traffic connection even the specific selective forms are 

differentiated. That way the usage of the catering services in motion, panoramic sightseeing 

of the area and creating tourist arrangements in which the transport has a recognizable 

feature. As an example water traffic can be taken, which besides the role of connection it 

also has a  content feature of the stay and animation features. Active tourism here finds 

elements for using the watercrafts as platforms for bathing and sunbathing, diving and 

underwater survey and round cruising. 

The creation of tourisism related products of an active character in Pelagonia is influenced 

greatly by some natural factors such as: geomorphological, climatic, hydrographical and 
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biogeographical factors, as well as the picturesque features of certain archeological sites 

and regional areas.  

 

The Pelagonia region has a multitude of geomorpholocial tourist values. This multidude is 

seen both in the number of shapes, as well as in their hererogeneity. 

Created due to the influence of endogenous and exogenous forces, there are some very 

interesting terrain structures which attract tourists in the Pelagonia region. Tectonic 

processes and erosive accumulative phenomena of geological history have created a 

number of underground and surface forms, which, with their attractiveness, retain the 

attention of tourists, or can be seen as a significant tourist potential  

The forms of selective erosion in the granodiorites in the Prilep part of Pelagonia have a 

huge value as geological shapes. Nature has created sculptures that have outstanding values 

within cultural tourism. The mammoth symbolizes Pelagonia. In this respect, it is recognized 

as a natural rarity. Apart from this, tourist can enjoy the possibilities for climbing along the 

shaped rocks of this area. Thus, active tourism gets new content. In the area of Varos 

settlement in Prilep, one can easily spot the possibilities for connecting this active tourism 

with cultural, i.e. religious tourism. 

A special place in tourism, among the surface relief forms is held by the following: 

- mountains; 

- ravines and canyons; 

- out of the the underground relief shapes, the caves also deserve attention as a tourist 

value. 

 

-Geomorphological tourist values are represented largely due to the composite relief 

structure that characterizes the Pelagonia planning region. This wealth is reflected in both 

the number of represented forms and their heterogeneity. Under the influence of 

endogenous and exogenous forces, in the Pelagonia region, there are some very interesting 

terrain structures, which attract tourists. Tectonic processes and erosive accumulative 

phenomena of geological history have caused a number of underground and surface forms, 

which, with their attractiveness, retain the attention of tourists, or represent significant 
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tourist potential. Terrain forms can be included in the creation of a tourist offer as a 

significant basis for the development of active tourism in the PPR. 

Special places in the creation of tourism products for active tourism occupy mountains, 

mountain passes, gorges and canyons, and as a selective form of caving tourism product, 

caves can be used as well. 

- The mountains in the Pelagonia planning region are complex tourist motivational 

attractiveness. This value is expressed in double. On the one hand, it is an attraction by 

itself, with its characteristics that it possesses, and on the other hand it acts on the other 

elements in the geographical environment, such as climate, hydrography, or plant and 

animal life. N. Marinoski (2001) determines the attractive properties of the mountains as 

- recreational; 

- curiosity-evoking; 

- aesthetic; and 

- appealing. 

The recreational features of the mountains in the Pelagonia region are best seen in the 

possibilities they offer for tourists that want to satisfy the need for active rest, refreshment 

and recovery. Some of the recreational properties of the mountains can be used for: 

- arranging ski slopes and providing winter sports activities. In addition to the standard ski 

slopes there are facilities for extreme snow sports 

- the broken-down relief of the mountains is suitable for arranging paved walking-paths, 

which enable movement through this area. Such thing is often seen not only in the 

renowned winter sports areas, but also in mountainous tourist destinations with vast tourist 

potential. In this context, it is particularly important to point out that the inclinations of the 

sides can be suitable for alpine activities. 

- the mountainous area is also suitable for sunbathing activities, since the insolation of the 

mountainous regions in the Pelagonia region is over 2,000 sunny hours a year 

The curiosity-evoking features of the mountain range are reflected in the rarity and the 

impressivness of the forms it possesses. The specific curiosity-evoking attractions of the 

mountain are admired by tourists and visitors. The following curiosity-evoking tourist 

attractions of the mountains deserve particular attention: 



Interreg IPA Cross-Border Cooperation Programme 
άDǊŜŜŎŜ-The former Yugoslav Republic of Macedonia 2014-нлнлέ 

 

76 
 

- the mountains in this area often have vertical sections, which attract tourists with their 

rarity and impressiveness. Tourists approach such mountain sides come with a special 

admiration 

- other elements also appear as the curiosity-evoking features of the mountains. They are 

not of geomorphologic origin, but are part of the complexity of mountain tourism 

motivational attractiveness. Such are the rumblings of the water from the waterfalls, the 

rarity of the glacial lake forms, the endemicity and relictism of certain floristic and faunistic 

species and other elements of the mountainous geographical environment.  

The aesthetic features of the tourist attractions of the mountains are in a way an expression 

of the harmonious strands of lines, colors, shapes and tones. Tourists are encouraged to 

visit the mountain because of the feeling of beauty. In that sense, numerous elements of 

the mountainous geographical environment are imposed as tourist value. Some of them are 

the following: 

- the mountain sides and peaks can be observed from the foot of the mountain, not only as 

ŀ ǊŀǊƛǘȅ ŀƴŘ ǎƻƳŜǘƘƛƴƎ ōǊŜŀǘƘǘŀƪƛƴƎΣ ōǳǘ ŀƭǎƻ ŀǎ ŀ ǘǊǳŜ ƴŀǘǳǊŜΩǎ ōŜŀǳǘȅΣ ǊŜǇǊŜǎŜƴǘŜŘ ōȅ 

colors, lines and forms of the mountain landscape; 

- the tops of the mountains are places where beautiful scenery can be seen: scenery that 

starches from the very top, to the slopes and the surrounding area; 

- mountain peace -- the absence of noise and the harmony of sounds and tones, provide a 

sense of pleasantness and beauty. They also make for a peaceful, good night sleep during 

the evenings; 

- the forest pallete of colours with crystal-clear streams and mountain lakes, beautiful birds 

and fragrant flowers emphasize the aesthetics of this geographical environment; 

- the snowy and frozen oarts on the mountain, are attractivefor most tourists because of 

their beauty.  

In the Pelagonia planning region there are low, medium and high mountains. The dominant 

mountain forms, in their excellence and in their importance for the development of tourism, 

are the high mountains . The highest mountains are the following Baba , Galichica, 

Plaichenska Planina, Ilinska Planina, Ljuben, Busheva, Selecka Planina, Dren, Dautica, Babuna 

and Kozjak. These mountains have favorable conditions for skiing activities, picnic-
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recreational, sports and combined tours that can be created as content for staying in rural 

areas. 

  

The highest peaks belonging to the mountains in the Pelagonia region are: Pelister 2601 m 

(Baba), Kajmakchalan 2520 (Nidze), Nidje 2360m (Nidze), Muza 2350m (Nidze), Bojadjiev Vrv 

2329m (Baba), Magaro 2254m (Galichitsa) , Lacko Snigoi 1998 (Galichica), Placa 1998 

(Plaque), Konjarnik 1918 (Plaque), Lisca 1908 (Ilinska), Musica 1788 (Busheva), High 1471 

(Selecka), Baltova Cesma 1822 (Kozjak), Gol Kozjak 1814 ), Babuna 1745 (Kozjak). They have 

possibilities for locating sightings and mountaineering . 

  

Second group of mountains in the Pelagonia planning region are medium - high . Their 

height ranges from 1,000 to 2,000 meters above sea level. Among them, more important 

ŀǊŜΥ tƭŀǘŜƴ tƭŀƴƛƴŀ ό{ǘƻƭŜǾ tƭŀἠ мΦффу ƳΦύΣ Lƭƛƴǎƪŀ tƭŀƴƛƴŀ ό[ƛǎŎŀ мΦфлт ƳΦύΦ !ƴŘ ǘƘƛǎ ƎǊƻǳǇ ƻŦ 

mountains offers different opportunities for tourism development. Many of them have 

conditions for developing winter-sports activities. Tourist valorization shows that the 

mountains Baba, Galicica and Busheva have significant opportunities for tracing ski trails 

expressed through the denivation capacity sports-recreational winter contents. The total 

denivalation of these mountains is: Baba - 22500m, Galichica - 2650m. And Busheva 

1100m. Also, these mountains have opportunities to develop summer walking activities and 

forming optimum views. The most famous winter and sports centers in this region are 

Pelister and Busheva Planina. 

According to the functional characteristics in the tourist sense, the mountains can be 

grouped into three groups: 

- picnic - recreational; 

- sports and happenings; and 

- with a combination of pottentials. 

The moutains with picnick and recreational features are characterized by being relatively 

close to the city centers, which are the main emitting environments for the area where they 

are located. This group includes Pelister - Bitola, Galichica - Ohrid and Busheva-Krushevo. 

Sports and manifestation mountains are mountains that offer opportunities for organizing 

big, not-just-local winter - sports events. The events can vary between various competitions 
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and championships. On the basis of such conditions, greater attendance of athletes and 

tourists from the more distant emigration areas is expected. During such events, the 

number of visitors drastically increases. And since there is a certain sort of a happening 

going on, the possibility of accommodating the said visitors arises as a possibility as well. 

This increases the interest in the values of the mountain. 

Pelister belongs to this group of mountains because it has the potentials for organizing 

championships and similar events. 

Mountains with a combination of pottentials are those mountains that are located in the 

immediate vicinity of the emission centers, but which possess such values, which attract 

tourists from a far wider area. These mountains can be used as very suitable picnic areas 

and recreational activities of the population that lives in their immediate vicinity. Also, they 

can host different types of events whose reputation is of national and international 

significance. 

One of those mountains is Pelister, a European acknowledged winter sports center and a 

recreational picnic site. 

Pelister as a part of Baba Mountain massif 

Pelister is one of the highest mountains in FYR Macedonia. Pelister, as well as Galichica 

Mountain, is a typical horst. It is highly erected between Pelagonia Valley and Prespa Valley. 

Its highest peak is Pelister, 2601 metres above sea level. 

tŜƭƛǎǘŜǊΩǎ ǘƻǘŀƭ ŀǊŜŀ ƛǎ посΣн ǎǉǳŀǊŜ ƪƛƭƻƳŜǘǊŜǎΦ ¢ƘŜ ōƛƎƎŜǎǘ ǇŀǊǘ ƻŦ ǘƘƛǎ ŀǊŜŀ ƛǎ ƭƻŎŀǘŜŘ ƻǾŜǊ 

1000 metres above sea level. This area is 370,3 square kilometres. Over 1300m is area of 

244,3 square kilometres, over 1500m there is area of 172,1 square kilometres, over 2000m 

there is area of 40,8 square kilometres, and over 2500m there is area of 0,58 square 

kilometres (Stojmilov, A. 1973). 

What is most characteristic for this mountain is that it has a great number of mountain 

peaks. It has 24 peaks with altitude higher than 2000m above sea level. Besides the Pelister 

peak, there are Musa (2350m), Rzana (2334m), Griva (2198m), Visoka Chuka (2182m), Kozji 

Kamen (2182m), Skrkovo (2146m), Gura (2103m), Marushica (2090m), Garvan (2081m), and 

Vrteshna (2010m). These peaks are sites with great views. The Pelister peak has a marvelous 

view, from which one can see the entire Pelagonia Valley. North, the view reaches to 

Jakupica Mountain and the Solunska Glava peak. East, the view reaches to Selechka 
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Mountain and Mariovo, as well as Nidze Mountain and the Kajmakchalan peak (2521m). 

West, the view reaches to Prespa Valley, Prespa Lake, Galichica Mountain, and Jablanica 

Mountain. This means that all these peaks can be hosts for beautiful vistas. 

This mountain has a number of relief forms to offer, such as canyon valleys, which are very 

tourist attractive sites to visit. There are also the valleys of Crvena River and Klisurica, which 

are tributaries to the rivers Dragor, Shemnica, Shara and Brajchino River. 

¢ƘŜ ƎƭŀŎƛŜǊ ǊŜƭƛŜŦ ŦƻǊƳǎ ŀǊŜ ƎǊŜŀǘ ǘƻǳǊƛǎǘ ŀǘǘǊŀŎǘƛǾŜ ǎƛǘŜǎΦ Lƴ ǘƘŜ ƳƻǳƴǘŀƛƴΩǎ ƘƛƎƘŜǎǘ ǇŀǊǘǎΣ 

which were under the glacial era, as an aftermath there are four cirques, one hanging valley 

(U-shaped valley) and lots of moraines. Two of these cirques are the Big Lake and the Small 

Lake. For the other two, one of them is located north of Small Lake, and the other one is 

located south of Big Lake, under the Griva peak (2193m), which is also known as Orlovo 

Lake. According to B.Z. Milojevic, a U-shape valley is located in the upper part of Crvena 

River and it is 4 metres long and its altitude is 1420 metres.  

The mountain sides are greatly responsible for tourism development as they have 

exceptional conditions for developing remarkable ski tracks. According to Z. Iten and M. 

Ran, the total ski track denivelation is 22.500 metres. All of the tracks are longer than 500 

metres and only 8 of them are over 1000 metres long. 

According to the many possibilities for tracing ski tracks, this mountain is in second place, 

just behind Shar Mountain. 

The most appropriate areas for winter sports activities development are located in: 

- Starting point ς ǇŜŀƪ tŜƭƛǎǘŜǊΣ {Ƴŀƭƭ ŀƴŘ .ƛƎ [ŀƪŜΣ ǘƘǊƻǳƎƘ bŜƻƭƛŎŀΩǎ ƴƻǊǘƘ ǎƭƻǇŜǎΣ ǘƻ 

Nizhe Pole. The ski tracks can be traced with total denivelation of 8060m. 

- Starting point ς peak Pelister en route to Kozji Kamen, and from peak Pelister en 

route to the village of Capari. Total denivelation of 6800m. 

- Starting points ς the peaks Sirkovo (2146m), Musa (2351m) and Dragash. Total 

denivelation of 3270m. 

- Starting points ς the peaks Visoka Chuka (2182m), Marushica (2090m) and Gura 

(2103m), in the springs of Sharska River en route to Krani on the coast of Prespa Lake. Total 

denivelation of 2320m. What is characteristic for these ski tracks is that they are also giving 

exquisite opportunities for lake tourism development. 
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- Winter sports areas in Kopanki region. Total denivelation of these ski tracks is 

1540m. This region has the longest tradition in holding and developing winter sports 

activities. 

 

These climate conditions are very favourable for tourism development for Baba Mountain. 

The climate is moderate in winter as well in the summer. The average temperature in July is 

муΦпϲ ˿Σ ǿƘƛŎƘ ƛƴŘƛŎŀǘŜǎ ƎǊŜŀǘ ǊŜŎǊŜŀǘƛƻƴŀƭ ǾŀƭǳŜΦ This implies that as well in summer, 

Pelister continues to serve as an exquisite tourist destination. 

In the winter, the average monthly temperature is -нΦсϲ ˿Σ ǿƘƛŎƘ ƛǎ ŀƭǎƻ ŀ ƎǊŜŀǘ ǊŜŎǊŜŀǘƛƻƴŀƭ 

value for tourism and winter sports activities. It is also important that Pelagonia Valley and 

tŜƭƛǎǘŜǊ ŀǊŜ ŀ ǇǊƻŘǳŎǘ ƻŦ ŀ ǘŜƳǇŜǊŀǘǳǊŜ ƛƴǾŜǊǎƛƻƴΦ ¢Ƙƛǎ ƛƳǇƭƛŜǎ ǘƘŀǘ tŜƭƛǎǘŜǊΩǎ ǘŜƳǇŜǊŀǘǳǊŜ ƛǎ 

ƘƛƎƘŜǊ ǘƘŀƴ ƛƴ tŜƭŀƎƻƴƛŀ ±ŀƭƭŜȅΣ ǿƘƛŎƘ Ƙŀǎ ŀ ǇƻǎƛǘƛǾŜ ƛƳǇŀŎǘ ƻƴ tŜƭƛǎǘŜǊΩǎ ǘƻǳǊƛǎƳ 

development. 

tŜƭƛǎǘŜǊΩǎ ŀǾŜǊŀƎŜ ȅŜŀǊƭȅ ǘŜƳǇŜǊŀǘǳǊŜ ƻƴ мнллƳ ƛǎ уΦоϲ ˿Σ ǿƘƛŎƘ ƳŜŀƴǎ ǘƘŀǘ ǘƘƛǎ 

ǘŜƳǇŜǊŀǘǳǊŜ ƛǎ ƘƛƎƘŜǊ ǘƘŀƴ ¢ƘŜ !ƭǇǎΩ ŀǾŜǊŀƎŜ ȅŜŀǊƭȅ ǘŜƳǇŜǊŀǘǳǊŜ ƻƴ фмнƳΣ ǿƘƛŎƘ ƛǎ сΦнϲ ˿Σ 

¢ȅǊƻƭΩǎ ƻƴ фулƳΣ сΦнϲ ˿Σ .ŀŘ DŀǎǘŜƛƴΩǎ ƛǎ рΦсϲ ˿ ŀƴŘ ƛǎ ŜǾŜƴ ƘƛƎƘŜǊ ǘƘŀƴ ƻǘƘŜǊ ŦŀƳƻǳǎ ǘƻǳǊƛǎǘ 

centers. 

When it comes to altitude temperature drops are noticeable.  Midyear air temperature at 

ǘƘŜ ǘƻǇ ƻŦ tŜƭƛǎǘŜǊ ƛǎ мΣо ϲ ˿Φ  aƛŘȅŜŀǊ ǇŀǊǘǎ ƘƛƎƘŜǊ ǘƘŀƴ нΦллл ƳŜǘŜǊǎ ƘŀǾŜ ŦƻǳǊ ƳƻƴǘƘǎ ƻŦ-1° 

˿Σ ŀƴŘ нΦрлл ƳŜǘŜǊǎ ǎƛȄ ƳƻƴǘƘǎΦ 

Air humidity of this mountain has exceptional value for tourist stay during the summer 

period of the year. In August, the relative air humidity is 55%. Midyear air humidity is 75%, 

while the highest value is present in November when it is 89%. 

According to the amount of rain, Pelister has a Mediterranean climate. The increased 

amount of rain is present in the winter period of the year. The least amount of rain 

therefore is around August. The average sum of rainfall per year is 993mm. 

The winter period of the year is characterized by a relatively vast amount  of snowfall. 

According to the altitude, it becomes thicker and longer lasting. At Pelister the number of 

snow falling days is 135. Altitude higher than 1.200 meters, the lasting of the snow thicker 

than 15 centimeters is 4,5 months. At a height of 2.000 meters the lasting of the snow is 240 

to 280 days, and above 2.500 meters, over 280 days of the year. The long-life of the snow 
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cover is one of the factors that determines the length of the tourist season. A pleasant 

climate characteristic are the sunny days which average on more than 2.000 sunny hours of 

the years. 

The natural touristic values Pelister has are the hydrographical forms in the form of 

numerous springs which are generous in water. Over 20 springs have a generosity of over 1 

litre per second. Of the high mountain parts, towards the local valleys flow a number of 

rivers. From a total number of 23 rivers, 17 flow towards Crna Reka, while 6 in the Prespa 

Lake. In the river Dragor flow Crvena Reka, Sapunchica and Klisurica. Towards north flow the 

rivers Shemnica, Caparska, Rotinska and others, while towards east, Bukovska, Bistrichka, 

Velushinska, Lazhechka and Dragosh. On the east side flow Brajchinska and Shara, as well as 

Shtrbovska, Slivnica and Pretorska River. These rivers except for beautifying the land, they 

represent a possibility or fishing activities because they house river salmon. 

From the hydrographical characteristics of this mountain, the glacial lakes Golemo and Malo 

hold a special place. 

 

Busheva 

The mountain Busheva, falls amongst the short mountains group. The shortest summit is 

Stara Mushica (1.791m.). At an altitude of 1.200 and 1.300 meters is Krushevo. 

It has a great significance because Krushevo is the city with the highest altitude in the FYR 

Macedonia.  

This mountain area sloped sides which are perfect for winter sports activities. However, 

having in mind the relatively low altitude, the opportunities for leveling ski tracks are very 

modest. The overall denivelation of the ski terrain is 1.100 meters. These ski courses are 

located in the highest parts and near the city of Krushevo. The climate conditions are 

characterized by a significant mildness. 

Average ȅŜŀǊ ǘŜƳǇŜǊŀǘǳǊŜ ŀǘ ǘƘŜ ƘƛƎƘŜǎǘ Ǉƻƛƴǘ ŀǘ .ǳǎƘŜǾŀ aƻǳƴǘŀƛƴ ƛǎ рΣрϲ ˿Σ ǿƘƛƭŜ ŀǘ  

мΣнлл ƳŜǘŜǊǎ ƛǘ Ƙŀǎ ŀ ǾŀƭǳŜ ƻŦ уΣн ϲ ˿Φ Lƴ YǊushevo the mid  January temperature  is -мΣсϲ ˿Σ 

which indicates mildness which is a positive thing for tourist stay when it comes to the 

ǿƛƴǘŜǊ ǇŜǊƛƻŘ  ƻŦ ǘƘŜ ȅŜŀǊΦ ¢ƘŜ ƳƛŘ Wǳƭȅ ŀƴŘ ƳƛŘ !ǳƎǳǎǘ ǘŜƳǇŜǊŀǘǳǊŜ ƛǎ мтΣфϲ ˿Φ Lǘ ǊŜǇǊŜǎŜƴǘǎ 

a beneficial temperature characteristic for stay during the summer period of the year.  

Humidity values are  also beneficial. In August, the relative humidity is 64%. The rainfall in 
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Krushevo is 815,1 mm. The least amount of rain is in July (39,9mm) and in August (39,8mm), 

while the highest amount of rainfall is in November (102,1mm). This is another indicator 

that there are beneficial conditions for staying on the mountain during the summer period 

as well. 

During the winter period of the year, snowfall is beneficial for winter sports activities. 

However what is limiting is the relatively small number of days with a snow cover. The 

number of days with a snow cover over 15cm is 76, which points to a shorter lasting tourist 

season.  

Krushevo is known by the length of the sunny days as well. The total number of sun hours is 

2.109. The highest sunlight is noted in July and August, meaning during the summer months. 

August has 288, and July 295 sun hours. Apart from that Krushevo is amongst the sunniest 

mountain touristic regions in the FYR Macedonia during the winter part of the year. In 

January the number of sun hours is 102. This mountain has relatively mild winds. They occur 

ŦǊƻƳ ǘƘŜ ǿŜǎǘ ǎƛŘŜΣ ǎƻ ǘƘŜȅ ŘƻƴΩǘ ƘŀǾŜ ŀƴȅ ƴŜƎŀǘƛǾŜ ƛƳǇŀŎǘ ƻǾŜǊ ǘƻǳǊƛǎƳΦ 

The winds usually blow during the spring and summer months. From the south they occur 

all year round, but still, Krushevo can be described as a place with a relatively large number 

of mild days. 

¢ƘŜ ƘȅŘǊƻƎǊŀǇƘƛŎŀƭ ǇƛŎǘǳǊŜ ƻŦ ǘƘƛǎ Ƴƻǳƴǘŀƛƴ ƛǎ ǉǳƛǘŜ ǇƻƻǊ ƛƴ ǎǇǊƛƴƎǎ ŀƴŘ ǊƛǾŜǊǎΦ .ǳǘ ǘƘŀǘΩǎ 

why the Krushevo Lake deserves the spotlight. This lake is located in Gumenje over at 

Golema Reka.  At an area of around 5,5 hectares and depth of 13 meters. The temperature 

ƻŦ ǘƘŜ ƭŀƪŜ ǿŀǘŜǊ ŘǳǊƛƴƎ ǘƘŜ ǎǳƳƳŜǊ ǇŜǊƛƻŘ ƛǎ нлϲ ˿ ǿƘƛŎƘ ƳŀƪŜǎ ƛǘ ŀǾŀƛƭŀōƭŜ ŦƻǊ ǎǿƛƳƳƛƴƎΦ 

The water freezes during the winter period so it creates a natural ice skating surface 

available for usage.  

¢ƘŜ ōƛƻƎŜƻƎǊŀǇƘƛŎŀƭ ŎƘŀǊŀŎǘŜǊƛǎǘƛŎǎ ƻŦ ǘƘŜ ŀǊŜŀ ŘƻƴΩǘ ƘŀǾŜ ƳǳŎƘ ƻŦ ŀ ǘƻǳǊƛǎǘƛŎ ǎƛƎƴƛŦƛŎŀƴŎŜΦ  

Woods area is only around 50% of the territory.  

Besides that deciduous forests can be found at the territory with an absence of evergreen 

ones. Most commonly found are the oak and beech forests. Planting of beech trees has 

been done on the north and east side of the city, which even though in small space, they 

give the space an aesthetic dimension. 

The presence of wildlife at the area gives an opportunity for hunting tourism. 
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Galichica 

Geomorphologically  Galichica  represents a typical horst. It rises between the Ohird and 

Prespa valley with a Mediterranean direction. This mountain can be divided into two parts 

which are Stara Galichica on the south and Mala Galichica on the north. Mala Galichica 

towards Prespa valley holds the Istok mountain above which rise the Gorna Bigla (1.682m.), 

Istok (1661m.) and tops. The Mountain Petrino is located towards the Ohrid basin, the 

ƳƻǳƴǘŀƛƴΩǎ ƘƛƎƘŜǎǘ ǇŜŀƪ ōŜƛƴƎ ¢ǊƛƎƭŀǾƛǎƘ όмΦулн ƳΦύ. 

¢ƘŜ ƳƻǳƴǘŀƛƴΩǎ ƘƛƎƘŜǎǘ ǇŜŀƪ ƛǎ ŀǘ нΦнср Ƴ ŀōƻǾŜ ǎŜŀ ƭŜǾŜƭΣ ǿƘƛŎƘ ƛǎ ƭƻŎŀǘŜŘ ƻƴ ǘƘŜ {ǘŀǊŀ 

Galicica peak. It is obvious that this part of the mountain is higher than Mala Galicica. The 

area of Galicica is 387.2 km square. The above sea levels area of this mountain is relatively 

small. Above 1000 meters above sea level, it amounts 291,2 km square, above 1.300 meters 

ŀōƻǾŜ ǎŜŀ ƭŜǾŜƭǎ ƛǘΩǎ мррΦн ƪƳ ǎǉǳŀǊŜΣ ŀōƻǾŜ мΦрлл ƳŜǘŜǊǎ ƛǘΩǎ усΦп ƪƳ ǎǉǳŀǊŜΣ ŀƴŘ ŀōƻǾŜ 

нΦллл ƳŜǘŜǊǎ ƛǘΩǎ ƻƴƭȅ тΦс ƪƳ ǎǉǳŀǊŜΦ 9ǾŜƴ ǘƘƻǳƎƘ ǘƘŜ ŀōƻǾŜ нΦллл ƳŜǘŜǊǎ ŀǊŜŀ ƛǎ ǊŜƭŀǘƛǾŜƭȅ 

small, it still represents an exceptional opportunity for locating vistas. Namely, a beautiful 

view stretches out from these levels to the surrounding lake areas. At the same time can be 

seen the Ohrid Lake on the west, the Prespa Lake on the east, and the Malicko Lake in the 

Korcan basin on the south. 

A communication is lead through this mountain which connects the Ohrid and Prespa basin, 

so the passenger can make use of this vista to observe the most attractive tourist region in 

FYR Macedonia. 

There is an opportunity for locating tracks for winter sports activities on the slope parts of 

this mountain. The most suitable terrains are those in the Korita locality (1.500 m.). Tracks 

of the spot height of 2.255 m. stretch out towards this locality. The passage at 2.000 meters 

is divided into tracks that lead to the Prespa basin and into tracks that lead to the Ohrid 

basin. The tracks leading to the Prespa basin realize a height difference of 855 meters, and 

the ones leading to the Ohrid basin realize a height difference of 755 meters. The tracks are 

quite steep and not suitable for beginners. The total denivelation of the Mountain Galicica 

tracks is 2.650 meters. 

The tourism development of this mountain can be observed in the context of the tourism 

development of the Mountain Jablanica. Namely, the tourism development with the accent 

on the winter sports activities can be combined with the development of the autumn 
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tourism as well, which also represents an opportunity for rational usage of the tourist 

attractive ς motive values and the loggings capacity. 

It should be ascertained that a certain advantage in this sense has the mountain Galicica, 

because she provides complexity of the tourist offer on the Ohrid and Prespa basin alike. 

 

Nidje 

The Nidje Mountain is located in the south part of the FYR Macedonia within the framework 

of Pelagonia in the border space with Greece. The high peaks are the most important thing 

in the FYR Macedonia. 

9ǾŜƴ ǘƘƻǳƎƘ ƛǘΩǎ ŀ ƳŀǎǎƛǾŜ ƻƭŘ ƳƻǳƴǘŀƛƴΣ ȅƻǳ Ŏŀƴ ŦƛƴŘ ǘƻǳǊƛǎǘ ǾŀƭǳŜǎ ǘƘŜǊŜ ǿƘƛŎƘ Ŏŀƴ ōŜ 

used for alpinism, panoramic observation and extreme sport activities. The highest peak of 

Nidje is Kajmakcalan (2.521 m.). 

The view from Kajmakcalan reaches through Pelagonia to the Baba Mountain and the 

Busheva Mountain on the west and to the Selecka Mountain and Jakupica on the north. 

The weather conditions on these mountains are suitable for the development of the 

tourism. The average annual temperature on the highest peaks is about 7 C0. At the level of 

1.500 meters the average annual temperatures in the winter months are 2.3 C0 on the north 

and -1.3 C0on the east side. The summers are quite cool. The average annual temperature 

during this period is 15 C0. 

The low temperatures in the winter period are the reason the snow coverage lasts longer. 

At the level of 1.500 meters the snow lasts from 120 to 240 days, i.e. from 4 to 8 months. 

That means that the snow coverage benefits the development of the winter sports tourism.  

On the Nidje Mountain, the coniferous range is quite present. The pine forest descends 

Řƻǿƴ ǘƻ ǘƘŜ ƻŀƪ ŀǊŜŀΦ ¢ƘŀǘΩǎ ǘƘŜ ǊƛŎƘŜǎǘ ŎƻƴƛŦŜǊƻǳǎ ŦƻǊŜǎǘ ƛƴ ǘƘŜ FYR Macedonia. 61 % of the 

coniferous forest areas in the FYR Macedonia are located on Nidje. As it is the case for 

Pelister, alongside other types of coniferous trees there are the silver fir (Abies pectinate) 

and the molika (Pinus peuce). There are grass areas on the highest mountain parts. 

The fauna on these mountains is quite diverse, which gives it a special tourist value. A 

special rarity represents the deer (Cervus elaphus) whose habitat is the only one in the FYR 

Macedonia. The presence of hunting game lays down the groundwork for the hunting 

tourism. 
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Mountain passages 

The relief of the Pelagonian mountain region is diverse depending on the configuration. The 

numerous mountain areas are woven with basins. The basins are interchained with 

passages. So, between the Povardarie and Pelagonia are located the passages Prisad (1.146 

m.) and Pletvar (990 m.). Between Pelagonia and the Ohrid basin there is the mountain 

passage Bukovo (1.180 m.). These mountain passages provide passable paths on the high 

mountains and connection with other mountain and basin areas. 

From the tourist point of view, the mountain passages not only possess communicative 

value, as a natural predisposition of this purpose, but they are also suitable locations for the 

tourist-hospitality objects. Such is the example on Pletvar between the Mountain Dren and 

the Mountain Babuna. The possibilities for locating hospitality objects are not used on the 

other mountain passages. However, they are important for the tourism because the possess 

logistic bases for the roads and the maintaining of their passability. This is especially 

important under the winter conditions when the snow cover poses a traffic problem. 

 

The basin area in the Pelagonia planning region has wide presence. Pelagonia valley is the 

largest in the FYR Macedonia. Extends to an altitude of 540 to 710 meters and covers an 

area of 4000 km 2 . This region is also the Prespa valley stretching from 853 meters to 1000 

meters above sea level and covers an area of 737 km 2 . Surfaces and altitudes meet the 

criteria for developing rural tourism as a selective form of active tourism. This is due 

primarily to the possibility of agricultural activities, but also recreation of the type of hiking 

and tours. 

  

The gorges in the Pelagonia region have remarkable tourist importance.  

Their touristic values are contained in their communicative, attractive-motive and aesthetic 

attributes: 

- The communicative attributes of the ravines come from the fact that they represent a 

natural predisposition for connecting of the ravine areas, i.e. connecting of the mountain 

and the ravine units. 
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- The attractive attributes are contained in their curiosity and aesthetics. One thing that 

should be mentioned about the ravines is that they captivate with their rarity, unusualness 

and impressiveness. The ravines are located on specific geographical environments, in which 

the water streams have succeeded, through erosion, to cut in their bed deep into the rock 

terrains. The incredibleness of the action of nature in the process of the fluvial erosion 

awakes awe to the tourists. In that sense the ravines are unusual. Their impressiveness 

comes from the high and steep sides, which are especially accentuated in the ravines; 

- The aesthetic attributes of the ravines are contained in the incredible alignment of lines 

and forms. They often coincide with the beauty of colours, which the water and the 

vegetative décor contains. 

 

Such values provide the tourists with the possibility to travel through some beautiful and 

interesting regions, and, because of their beauty and uniqueness, to be kept in that area. 

But also, it should be mentioned that the duration of the stay in these areas is not long, and 

ǘƘŀǘ ƛǘΩǎ ŀōƻǳǘ ŀ ǘƻǳǊƛǎǘƛŎ ǾŀƭǳŜ ǿƘƛŎƘ ƛǎ Ƴƻǎǘƭȅ ǳǎŜŘ ƻƴ ǎƘƻǊǘ ǘŜǊƳΦ  

 

Among them the most significant are: the Skocivir Gorge along the valley of Crna Reka with 

a length of 100 km. Demir Hisar gorge in the spring part of Crna Reka with a length of 15 

km. The canyon of Gradeska Reka is one of the most attractive spatial units. There are 

opportunities for recreational, educational activities and rock climbing. Their significance is 

communicative, because through them stretches of routes, aesthetic because they are 

decorative, attractive due to its ambience and impressiveness. 

  

The geological structure of the Pelagonia planning region is complex. It has a 

heterogeneous nature. Unlike Galicica and Plachenska Planina, where the limestone 

prevails, in the area of Baba, the Selechka Mountain and Nidze, there are old petrographic 

compositions. The most dominant is the figure of "Mammoth". These geological structures 

are attractive due to their aesthetic and curiosity dimension, but arrival to them may be 

convenient for hiking only. In addition, there is an educational opportunity for them as a 

tourist activity. 
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Caves in the Pelagonia planning region can be defined as interesting content for the 

development of active tourism. Aramiska cave belongs to the group of significant caves that 

are located in the valley of the river Kamenica, a tributary of Crna River . The Leske cave is 

located near the village Leskoec-Prespa on the eastern slopes of Mount Galicica. It belongs 

to the group of notable caves according to the adopted classification in the FYR Macedonia. 

Cave Ramnichte, located near the villages Krstec and Orehovec (near Pletvar), is formed in 

Pliocene sediments. Its depth is 22 m, and the total length of the canals is 115 m. These 

caves are suitable for speleological and tourist visits, as well as recreational and educational 

activities. Given that these caves are not open to visit as an initial opportunity for the 

development of speleological tourism, they can be interpreted at the entrance itself by 

arranging the presentation space. Cave locations are suitable for combining with rural-

tourism activities in rural areas. 

  

6.2 Climate tourist values of the Pelagonia planning region 
 

The climate in Pelagonia region represents a very important factor for the creation of tourist 

products of an active character. The climatic conditions in this area have a noticeable 

recreational effect, which is why they are considered as significant convenience for the 

activities of this type. There are two kinds of climate types in this space. The Kotlinsky part 

of Pelagonia is characterized by continental-steppe climate. While mountainous areas are 

have Alpine climatic characteristics. It can be concluded that the air temperatures in the 

winter, in the valley of Pelagonia and Prespa, are relatively low. The average January 

temperature in Bitola is -0.3 ° C. The absolute minimum temperature is -30.4 oC. In contrast, 

the warmest month is July, with an average monthly temperature of 21.8 o C. The absolute 

maximum temperature is 41.2 o C.  (Marinoski, N.2012, according to Lazareski, A. 1993). This 

means that it is all about a relatively high temperature amplitude. In the last few years, 

however, there has been a slight increase in temperatures as a result of global warming 

(www.stat.gov.mk, 02.03.Hydrometeorological data, 2012-2017). These climate changes 

had positive and negative impacts on the active tourism. The positive impact is that in the 

winter months the conditions are more pleasant for stay and movement, and the negative 
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circumstance is that they influence the maintenance of the snow cover and reduce the 

winter season. 

This means that it is relatively high temperature amplitude. In mountainous area the 

temperature decreases as the altitude is increased. The temperature gradient of the 

surrounding mountains is 0.6 ° C to 1 ° C. In this space one of the most significant climatic 

phenomena occurs. It's about temperature inversion in the winter part of the year. The cold 

air is lowered to Pelagonia, while on Pelister, the temperature is higher than the valley. This 

phenomenon is very favorable for the stay of tourists and for active tourist movements in 

the winter part of the year. In the summer part of the year the temperatures on the high 

mountains are relatively low, so that on Pelister is about 15 0 C, while in Krusevo, the 

average monthly temperature in July and August is about 18 o C. This means that it is 

optimal for cooling in the period of extremely high temperature in the valley space. Snow 

provides activities that relate to skiing, snowboarding, free skiing ( skiing on untrodden 

snow surfaces ) , trappery, sledging, snowmobiling, games on the snow and observation of 

snowy panoramas . This region belongs to the group of highly concentrated entities. In 

Bitola the duration of the sunshine lasts 2321 hours, in Resen 2295, while in Krushevo 2109 

sunny hours. This means that these are parameters that have universal 

convenience for tourism and especially for active tourism. 

The relative humidity of the air is such a climatic parameter that expresses the degree of 

saturation of the air with water vapor. The most significant tourist-health-recreational value 

is considered relative humidity of air from 60% to 75%. Exactly the values of humidity per 

year at the measuring stations Bitola, Resen, Prilep and Krushevo are in this frame. It is 

especially important to note that these parameters fit into the optimal framework for the 

development of active tourism. 

Winds in the Pelagonia planning region have a significant impact on the possibilities for 

active tourist movements. Local winds that have a positive impact on the environment 

prevail. They are generally a catalyst for climatic conditions. The advantage in the 

development of active tourism in the region is related to the fact that local winds purify the 

air, which is a positive circumstance for stay and movement in the space. Local winds 

prevail, which in the summer part of the year reduce the temperature in the mountain part. 

They have last all day long i.e. at day time, they go from the valley to the mountain parts, 
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and at night in the opposite direction. Their relatively low intensity positively influences 

paragliding activities. 

Accordingly, it can be concluded that the climate conditions in the Pelagonia planning region 

possess optimal values for the development of active tourism. It is especially important that 

the combination of climatic elements is in addition to the stated conclusion. 

   

6.3 Hydrographic and hydrological tourist values of Pelagonia planning 
region in function of development of active tourism 
 

In the Pelagonia region, attractive, motivational tourist values are sources, rivers, waterfalls 

and lakes. 

The springs in the Pelagonia region can be used as part of the active tourism activities in the 

form of walks, drinking water, camping beside them and educational activities. As 

potential and of this nature occur following sources: Source of mineral water Medzitlija 

vrutocite of Black River - Source Black Hole in Zeleznec sources of Baba Mountain, sources 

Germijan Germina (two functional), mineral source in Bistrica a , source mineral water in 

Arilevo near Krushevo, the mineral water spring Krusheani near Krivoshtani, the mineral 

water spring Ribarci (Vazar), the source Kremenica and the source Silver Water in Egri . 

The rivers in the Pelagonia region have a dual form as an opportunity for developing active 

tourism. They occur as fast mountain rivers and slow-flowing rivers in the Pelagonia valley. 

The rivers have unique combined characteristics, they serve for watering the agricultural 

areas in rural areas, fishing and sports and recreational contents. They are also suitable for 

walks and picnics. Also, since they occur as fast rivers in mountainous and slow-flowing 

rivers in the Kotlin area, they can be used for various activities. In the area, the longest river 

and main artery is the Black River. In this basin, the Shemnica, which springs from the base 

of the peak Pelister, Dragor, flows through the city of Bitola and represents its significant 

aesthetic dimension, as well as the mountain rivers Crvena Rekaza, Bela Reka, Eleska 

Reka,Brajcinska Reka and Sapuncica. 

The Brnik waterfall  , known as the Brnik Waterfall, is 18 meters high. It is characterized by 

the clean and unpolluted environment in which it is located. Based on its interesting 
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properties and its especially pronounced recreativiness, it is the basis for a pleasant stay, 

picnics and camps, and can be used for climbing its sides. 

Lakes in the Pelagonia region appear as natural and artificial lakes. 

Lake Prespa is the most important lake. It has a tectonic origin. Ir represents the main factor 

for the mountainous activities in the region, as well as for outings, fishing and water sports. 

The glacial lakes in the region are represented by Pelister's Great and Small Lake. These 

lakes are an excellent opportunity for camping, walks and educational activities, and 

extreme water sports on the type of bathing in cold water. Also, these lakes represent an 

alpine goal that combines mountaineering with the possibility of staying and activities 

around the lakes. 

As a natural phenomenal, in January, two fluvisols lakes known as Kapejnci appear on 

Dihovska River in the vicinity of the village Dihovo. It is a rare form of water capture which, 

through crayon shapes, meets the small waters. 

Stezevsko Lake is the largest lake in the region. Basically it was built for watering purposes 

and water supply, but can be used for other activities, walks and water sports. Similarly one 

can use the following reservoirs: Bratin Dole, Roti, Dedebalci , Gumenje and Prilep Lake. 

Marble Lake represents a special rarity. It is an anthropogenic lake that occurred in the 

surface of mines near Pletvar. During the exploitation of the marble, the surface layer was 

released and it came to the groundwater. This lake can be used as well as other lakes of 

artificial nature, but it can also be a significant factor for the development of educational 

tourist activities. 

  

6.4 Biogeogphical tourist values of Pelagonia Region 
 

The natural conditions in the Pelagonia region enabled the biogeographic forms to appear in 

this area as an interesting tourist value. It concerns both flora and fauna. 

Under the influence of the relief structure, vegetation floors with abundant and diverse 

structure appear in the region. 

In the structure of forests, dominant beech and oak forests prevail. The abundant 

forests are strongly represented on Pelister where the molika is located ( Pinus Peuce 

Grizebach ) . Forest wealth is a great opportunity for the stay of the tourists in the 
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mountainous region . On the basis of this representation there is the possibility of tracing 

pedestrian and bicycle paths for movement and sports in forest conditions, climbing of 

trees, zip line and other adrenaline forms of activities. Grasslands, rich in grass vegetation, 

are an excellent opportunity for outings and walks, as well as for herbal tourism activities. 

Pond forms are represented mainly in the littoral area of Prespa Lake, and in the region they 

can visit Ezerani. Characteristic of this vegetation is that it forms part of the wetland 

ecosystem, so in that sense it is a convenient space for educating visitors. Also, these courts 

in recreational terms may be used for hunting - tourist purpose in the form of observation 

or photo safari or hunting with a camera. The animal world in this region is very rich. It 

contains animals from the classes of mammals and birds. They are the basis for the 

development of hunting tourism. 

The prevalence of hunting grounds in the region means that there are clear assumptions for 

further activation of this tourist attraction in the tourist offer, on the wider area in 

the Pelagonia region. In this space, there are rare animal species, often with endemic and 

relict character. The most important recreational features are the huntable wild, game 

animals and fishing forms. The term hunting includes the cultivation, breeding, protection, 

hunting and use of the game. Namely, the various types of algae are maintained, live and 

multiply in complex biocenoses. It requires a sound organization and involvement of 

multiple stakeholders. In that direction, numerous hunting associations representing the 

hunting organization are represented in the Pelagonia planning region. On the basis of the 

organization of the hunting area, the following hunting grounds have been set: Reon Prilep - 

hunting ground no. 1 "Strovia", hunting ground no. 2 "Cross", hunting ground no. 3 

"Belovodica", hunting ground no. 4 "Vitoliste" hunting ground no. 5, Mill ", hunting ground 

no. 6, Krushevica, hunting ground no. 7 "Veprchani", hunting ground no. 8 ,, Dunje ", 

hunting ground no. 9 ,, Prilepec ", hunting ground no. 10 ,, Podmol ", hunting ground no. 11 

"Erekovtsi", hunting ground no. 12 "Topolchani", hunting ground no. 13 "Galichani", hunting 

ground no. 14, "Sredorek", hunting ground no. 15 ,, Rilovo ", hunting ground no. 16 

"Dolneni", hunting ground no. 17 "Slavey", hunting ground no. 18 "Dabnica", hunting 

ground no. 19 "Trojans" ; Reon Bitola - hunting ground no. 1 "Baba", hunting ground no. 2 

"Oblakovo", hunting ground no. 3 "Drvenik", hunting ground no. 4 "Nidze" hunting ground 

no. 5 "Staravina", hunting ground no. 6 ,, Iveni ", hunting ground no. 7 "Dobroveni", hunting 
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ground no. 8 ,, Bach ", hunting ground no. 9 ,, Vranjevci ", hunting ground no. 10 ,, Opticians 

", hunting ground no. 11 ,, Porodin ", hunting ground no. 12 ,, Dragor ", hunting ground no. 

13 "Black Buckets", hunting ground no. 14 ,, Lozani ", hunting ground no. 15 "Dobrushevo", 

hunting ground no. 16 ,, Thorn ", hunting ground no. 17 "Mugglenci" ; Reon Resen - hunting 

ground no. 1 "East", hunting ground no. 2 "Plaka", hunting grounds. 3 "Kurbinovo", hunting 

ground no. 4 "Brajchino", hunting ground no. 5 "Ezerani", hunting ground no. 6 "Tsarev 

Dvor" ; Reon Demir Hisar - hunting ground no. 1 "Basernik", hunting ground no. 2 

"Leskovo", hunting ground no. 3 "The Life" ;Reon Krushevo - hunting ground no. 1. 

"Oysters", hunting ground no. 2 "Savages" no. 3 "Aldants", no.4 "Kochishta" and no. 5 

"Birino". 

Fish are a significant treasure in the Pelagonia planning region. On the basis of this wealth, 

the possibilities for development of fishing tourism are based. Fishing centers in the 

Pelagonia planning region are Resen, Bitola, Prilep and Krusevo. 

  

6.5 Protected zones and natural sites of special importance in the Pelagonia 
region as a tourist value 
 

Protected zones and natural sites in a touristic sense possess the recreational, curiosity and 

aesthetic attractions. Apart from having educational features, because they provide a 

genuine introduction to the elements of the geographical environment, they are largely in 

function of active tourist activities. In this area there are protected areas of national 

character. The most significant are the Pelister National Park with an area of 17150ha and 

Galicica with an area of 22750 ha in which the strictly protected zone of Golem Grad is 

located. The protection area reserves are: Ezerani of 2,080 hectares on the northern coast 

of Prespa Lake , Lokvi reservoir   with an area of 50 ha near the village. Great Konjari near 

Prilep , complex of protected Molika tree (Pinus peuce, Grizebach) of Baba Mountain , 

river lakes of the black pine site Menkova Meadow ( Pinus NIgra Arm ) with an area of 3.5 

ha , The reservoir of birch and fir ( Fagus moesiaca, orecttrot, Abies Borisii regis ) site Tumba 

Mariovo , reservoir of white pine ( Pinus silvestris L ) at the source of the river in Bistrichki 

Large Kozjak area of 4ha , reservoir of fir ( MIll alba Abies ) Rupa Brajcino site with an area of 

7.6 hectares , the reserve of birch ( Batula Verucosa Erh ) Locality Naprtka and Kalojzana of 
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Baba Mountain and the reservoir of beech ( Fagus moesiaca Drecrott ) on Baba Mountain, 

site Kalojzana an area of 5 ha . 

The group of significant potentials includes those that are proposed or protected, for 

example: Scientific Research Natural Reserves (NIPR) Trojaci-Kozjak Prilep , Golem Kotel 

Resen, Kula Resen, Golem Grad Island Resen etc. In the Pelagonia region there are 

landscapes with special natural features (PPPK) such as Korija in Krusevo , separate plant 

and animal species outside the nature reserves (ORWH) such as Kaloyzana in Resen, Neprtka 

in Resen and Rupa in Resen , nature monuments (SP) Beshishte in Prilep, Bucin in Krushevo, 

Dab in Krivogashtani, Dab in Dolneni, Zrze in Dolneni, Canyon of Gradeska River in Staravina, 

Manastir near Vitolishte, Leska in Resen and the region of Mariovo . These protected spatial 

areas provide the development of active and eco - tourism. Also, flora and fauna 

characteristics determine this space as a suitable whole for recreation and active rest. 
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Anthropogenic tourist motives represent values created by man, i.e. the fruit of human 

activity, which with their characteristics enable satisfying the tourist needs of a cultural 

character. These are attractive - motivational values created by man and which is the basic 

reason for tourists to visit the area where they are located. These values can be of a basic 

and complementary character. If they represent core values, they belong to a separate 

touristic form - cultural tourism. They are the main reason for attracting tourists, that is, the 

basis for the development of cultural tourism as a selective type. If they are complementary, 

then those values are combined with other tourist motives in the tourist offer. In that case 

they do not represent the main reason for visiting by tourists, but they play a significant role 

in enriching the content of the tourist stay. The Pelagonia planning region has a large 

number of such values. They represent a significant potential for further development of 

tourism in the considered space. Considering the fact that cultural tourism is on a global 

scale, such tourist values have a special significance for the region that does not register 

such a level of realized tourism turnover, such as the Southwest or Skopje region. 

Anthropogenic tourist values are usually are classified into 4 groups: 

- Urbanism and architecture 

- Cultural - historical values 

- Events and manifestations 

- Ethnographic heritage 

  

Urbanism and architecture encompasses urban solutions and cultural content that can be 

included in the region's tourist offer. A particularly significant category in this group of 

anthropogenic tourist values is the integration of architecture into the existing landscape. In 

the Pelagonia planning region there are such forms of integration of natural and cultural 

values. An attractive category is the old architecture in Krusevo, the Old Bitola and the Prilep 

Bazaar. The facilities in Krusevo are built with indigenous materials: soil, stone and wood. 

Therefore, the integration of architecture in the surrounding landscape is emphasized. The 

Bitola Bazaar is abundant with buildings that are built in a European architectural style that 
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is unusual during the Ottoman Empire and is therefore a special curiosity for visiting 

tourists. Aesthetics is a fundamental feature of all such values present in the region. 

If these values are considered as old town complexes, it is important to mention the 

traditional craft and trade activities that still exist in them. It is related to the ethnographic 

values of the region. 

The Pelagonia region also has a large number of rural areas. In many settlements in rural 

areas there are traditionally built objects. Some of these settlements are: Malovishte, 

Dihovo, Ljubojno, Brajcino, Staravina, Gradeshnica, Zovik, Bukovo, Slepche, Babino, Brezovo, 

Zashl, Veliko and Malo Ilino, Zheleznec, Debreste and others. Among them is presented the 

type exterior of the FYR Macedonian house which is an attractive feature of the 

architectural complexes in the rural areas. 

  

7.1 Cultural - historical motives 
 

Cultural - historical motives represent a part of the material heritage that has an attractive 

effect on tourists. Namely, they cause interest among tourists to visit. They can play the role 

of basic values as a paradigmatic category of the tourist offer or be part of the offer of other 

natural and / or cultural values as a complementary category. These values include sacral 

and profane architecture, cultural monuments, archaeological sites and museums. 

The Pelagonia region as a predominantly rural has many objects of sacral architecture. 

Churches and monasteries prevail which can be the basis for the development of monastery 

tourism. Also, part of the monastery complexes that have accommodation capacities in the 

form of quarters, can be used as places for staying and sleeping tourists who are involved in 

other types of tourist activities (mountaineers, paragliders, nature lovers and the like). The 

value of such complexes is emphasized by the fact that they are most often located in 

aesthetic landscapes and pure nature. Apart from churches and monasteries in the region, 

there are also objects of Islamic religion: mosques, Bezisten, madrasah and so on. Some of 

them may have significant movable heritage that are of interest to visit. Significant such 

objects in the region are the following: St. Gorgi, v. Kurbinovo - Prespa, St. Nikola - Varos - 

Prilepsko, St. Archangel Michael - Varos - Prilep,  "St. Preobrazenie"- Zrze - Prilepsko, Charsi 

Mosque - Prilep, Orta Mosque - Prilep, St. John the Baptist - v. Slepce - Demir Hisar, St. 
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Atanasij - s. Zhurche - Demir-Hisar, The Most Holy Mother of God - v. Suvodol - Demir Hisar, 

The Most Holy Mary - Treskavec - Prilep,  Presence of the Most Holy Mary - s. Slivnitsa - 

Prespa,  the Resurrection of the Most Holy Mary - ͫΦ {ƭƛǾƴƛǘǎŀ - Prespa, The birth of the Most 

Holy Mary - s. Novaci - Bitola, Ajdar-Kadi - Mosque - Bitola, Yeni Mosque - Bitola, Iskhak 

Celebi Mosque - Bitola, Sv. Dimitrija - Gradeshnica , Sv. Nicholas - Gradeshnitsa , the Most 

Holy Mary - White Church - Krivogastani , St. Cyril and Methodius - Beranci , St. John the 

Baptist, Monastery St. Petka - Brajcino , Monastery St. Savior - Evla, Church of St. John the 

Baptist - Krushevo , Monastery St. "Spas" - Krusevo, Monastery "St. Basil "- Krusevo, 

Monastery" St. Transfiguration "- Krushevo, Assumption of the Most Holy Mother of God - 

Krushevo, Sv. Nikola - Krushevo, St. Trinity - Krushevo . 

The profane architecture does not have worldly content. However, they are important for 

visiting and presenting the historical values of the area where they are located. They usually 

have famous properties, but they can be aesthetically pleasing. They are used for 

educational and presentation activities, but they may also have other cultural and tourist 

functions (used as places for exhibitions, tastings, events and manifestations, etc.). More 

important such objects from the culture that are present in the region are: Magaza in Bitola 

- used for exhibitions, Dipaneto - building near Bitola, Officer's House in Bitola, Fortress Pest 

near Gradeshnitsa, Bedemes from the First World War of Kajmakchalan, Rovi at Galichica in 

the locality Tomoros from I WW, Kale-Shurlenci, Tower Clock- Bitola, Deboj old Amam - 

Bitola, Usti Amam - Bitola, Yeni Amam - Bitola, Besistan - Bitola, The saray of Ahmed Niyazy 

Beg in Resen and others. 

Cultural and historical monuments are also significant tourist values. They most often have 

famous properties and are used for educational purposes, and also combine with other 

cultural-historical values. More important such values in the Pelagonia planning region are: 

The mound of the undefiled - Prilep, Alley of folk heroes - Prilep, Mechkin Kamen - 

Krusevo, Sliva - Krushevo, Monument to Nikola Karev - Krushevo, Monument to Pitu Guli -

 Krushevo . 

Archaeological sites are one of the most numerous cultural and historical values, not only in 

the region, but also in the FYR Macedonia. Most of them are not tourismally valorized. 

There is a need for protection and revitalization in order to be able to become an active 

function of tourism. Such values can be characterized by basic attractive features and 
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offered to tourists independently. Often they are the main motive for a tourist trip. In the 

Pelagonia region, more important such values are: Archaeological site of the 

Paleolithic Krstoar - Bukovo - Bitola, Neolithic locality in Porodin, Neolithic locality Veluska 

Tumba - Bitola, Remains of the Roman road Via Egnatia - Bukovo, Eneolithic locality - 

Crnobuki - Bitola,              Chepigo in - Prilep archaeological site from the Bronze Age - Varos - 

Prilep, Site from the Bronze Age - Bitola, archaeological site from the Iron Period - Beranci - 

Bitola, ancient archaeological sites and early Christian period - Lyncestis Heraclea - 

Bitola, early christian basilica - Treskavec Zrze - early Christian basilica Debreste - early 

Christian basilica Brailovo - an early Christian basilica, Kurbinovo - an early Christian basilica, 

Marko's Towers - Prilep, Archeological site on the island of Golem Grad - Roman period and 

Church Sts. Petar, Radoborsk Tomb - a Neolithic settlement in the village. Modno, Elenik - 

Iron period, Tumba 1 and 2 in Mogila, Vrbjanska Chuka Krivogashtani (Neolithic), Lokvensko 

Kale - Roman time, "Petrov tomb" - Gorno Divci village, "Crkvishte" - village of Norovo, 

Alcomena "- village Bucin, Roman bridge - s.Buchin. 

Museums represent such cultural and historical values that can be of an expressive curiosity 

character and which can often be the main reason for tourist visits. These facilities are used 

in combination with various types of tourist activities as a complementary category. On the 

other hand, all of them have prevailing educational qualities, and some (such as memorial 

houses) are highlighted with famous features because in the past they represented places of 

significant historical events. In them important determinants of satisfying the cultural and 

tourist needs is the way of presenting the values they have. In the Pelagonia planning region 

there are several museums in almost all municipalities: the National Museum in Bitola with 

a part dedicated to Kemal Ataturk, Museum " Richard Wagner " - Bitola , National Museum - 

Prilep, Memorial Museum " 11 October " - Prilep, Museum of tobacco - Prilep, Museum of 

the National Liberation Struggle - Prilep, Museum collection in the Culture Center " Dragi 

Tozija " - Resen, Makedonium "- Ilinden - Krusevo, Museum of Ilinden V Remaining and 

Krushevo Republic - Krusevo, Nikola Martinovski - Krushevo Gallery , Tose Proevski 

Memorial House - Krushevo , Museum of NOV - Krushevo , Workshop of Old Weapons" 

Foundry " Krushevo, Mu a village setting "Wallachia Odaia" - Krusevo, Tatarchev House, 

Ethnological Museum - Podmocani, Museum of Old Vehicles - Krklino . 
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7.2 Ethnographic heritage 
 

Given the fact that this is a relatively larger region, it has a diversity and specificity in terms 

of ethno- social motives. Such motifs are significant because they represent the traditional 

way of life of the people in the region under consideration. It can be divided into traditional 

economic activities, folklore values and traditional food. The region abounds with all of the 

listed ethnographic values. 

Traditional economic activities are important because they allow interactive activities with 

the tourists themselves, that is, they engage in traditional production and manufacturing 

processes through creative workshops. They are also characterized by educational qualities, 

and they can also have fun connotation. Through such economic activities, material items 

that can be sold as souvenirs can be produced. Some of the preserved traditional economic 

activities in the Pelagonia planning region are: cultivation and processing of tobacco in the 

traditional way - Prilep, Mariovo as a sheep region, blighting in Krushevo, making filigree 

jewlerry in Krushevo, Wood carving in Krushevo and Bitola, Making wooden barrels in 

Krushevo, carving in Krushevo , hand-made crafts in Krushevo, Knitting, Prespa and Bitola, 

Pottery - Resen and others. 

Folklore cultural values most often comprise intangible aspects of heritage, such as 

traditional songs, games, and dances. However, some valuable material values, such as folk 

costumes, may also be covered. Such values can be characterized by an emphasized 

promotional value in tourism. In that sense, significant recognizable tourist brands can be 

created in the considered spaces where they are present. From folklore material in the 

region are present: MariovƻΩǎ festive female costume, Recognizable, traditional Aromanian 

costume in Krusevo, Prespa national costume, city traditional costume - Resen, urban 

dresses from Bitola, Prilep peasant dress, recognizable Demir Hisar traditional clothes and 

others. These traditional clothes are used mostly as values for presenting the traditional way 

of dressing in different regions of the region. However, there are opportunities to offer 

them as souvenirs, but only copies of original costumes. For presentation of the intangible 

folklore heritage in the region there are numerous cultural and folklore 

associations: KUD Ilinden - Bitola, association of icon painters, KUD " Goce Delcev " - Bitola, 

KUD " Pletenka " - Bitola, KUD " Novaci " - Novaci, KUD " Mogilka ", KUD " Dimche 
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Mogilche ", singer g rupa              " Vodichki " - Beranzi , singing group "Raspeani Krushevci" - 

Krushevo, KUD "Naum Naumoski Borce" - Krushevo, KUD " Ilinden " - 

Krivogashtani, KUD " Pelagonka " - Krivogashtani, KUD " Mirche Acev " - Prilep, KUD " Tasho 

Milososki "- Resen, KUD " Kardashlik "- Resen, with friendship for FYR Macedonian 

handicrafts and others. Traditional customs, songs, games, music, dances and the like are 

characterized by highlights of entertainment, and tourists can often actively participate in 

their development. Such values also have curiosity and aesthetic properties. 

Regional gastronomic specialties represent significant tourist value not only in cultural 

tourism. Namely, satisfying the basic need of the tourists for the food can take place in a 

very attractive way. It refers to offering traditional foods and specialties representing the 

place they originate from. Such values can be the main attraction for visiting, not only within 

the gastronomic tourism, but they can also be offered in the basic facilities for catering to 

tourists (hotels and restaurants). Some facilities may be specialized for offering such 

specialties (national restaurants). The possibilities of combining these values with different 

tourist values are enormous. The Pelagonia region abounds with attractive culinary 

specialties: sherry, Bitola patcha, ŎǳŎǳƳōŜǊΣ ƪǊǳǑŜǾƻΩǎ sausage, PrespaΩǎ ŎƘŜŜǎŜ ǇƛŜ, , fish 

made in a traditional Prespan way, chomlek, kachamak, Krusevo pot, Krusevo pie, tripe 

stew, pitulici, gjomleze, pie, orizalnik, taranalnik, mlechnik, turlitava, sviripile, stuffed grape 

leaves, Ashlama ( as gomolose with tiny tarragon), Bitola white and black halva and others. 

  

7.3 Events 
 

The remarkable cultural heritage in the Pelagonia region is connected with ethnographic 

and ethnological features, as well as numerous events that are created on different 

grounds and form part of the tradition which is one of the most important values of 

different entities in this area , creating opportunities for creating a comprehensive tourist 

offer. The utilization of events as a basis for creating a specific, selective and modern tourist 

offer is gaining increasing importance in the development of tourism in many destinations, 

and not least for the tourism in Pelagonia. It is therefore of particular importance that its 

positioning as a tourist destination deserves a special place on the map of competitive 

destinations with a varied comprehensive tourist offer. Event maintenance plays an 
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important role in overcoming the problem of visiting destinations by attracting visitors and 

outside the season, which significantly and qualitatively complements the tourist offer in 

one place, region or country, especially if they are related to elements that offer rich and 

content program. In this way, the socio-cultural and economic effects of holding events are 

particularly evident. The relevance and scope of the events should be taken into account 

from the aspect of: the content of the program ; to the complexity and diversity of the 

services offered to the participants ; the number of participants, the level of costs, time 

frame of activities and technical requirements; interaction of the participants, contact with 

the participants and achievement of pleasure . 

In fact, what is important for the events is to contribute to a " unique cultural 

experience " that is provided through the offered content of various elements which, 

regardless of the type of person, provide such a experience. The preservation of the special 

identity of the regions, their affirmation and development is one of the defined goals of the 

Strategy for Regional Development of the FYR Macedonia for the period 2009-2019 . This 

Strategy emphasizes the need for planning regional development in the function 

of increasing the competitiveness of the regions by strengthening their innovation capacity, 

optimizing the use and valorisation of natural and cultural wealth, human resources and 

economic characteristics of the regions , which in fact represent the necessary elimants and 

the development of tourism . The significance of the potentials and accommodations for 

events as part of the tourist offer is underlined and in the Strategy for the traditions and 

events in the FYR Macedonia (2014) which indicated rich culture and tradition in the regions 

of the FYR Macedonia as an important potential for the definition of goal-oriented tourist 

offer. According to data from the Agency for Promotion and Support of Tourism of the FYR 

Macedonia (APPTRM) spatial distribution shows that most of the events are organized in 

Pelagonia , the South-Western and Eastern Region , representing 59% of the total of 400 

held events in FYR Macedonia (Sub-strategy for traditions and events of the FYR 

Macedonia According to the data of the Register of potentials for development of rural 

tourism in the Pelagonia planning region (Annex 1 Review of events and 

manifestation (i) the volume and content of events in this region indicates a marked 

diversity representing an important resource base for encouraging the development of 

tourism. 
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The natural and anthropogenic values of this region are a qualitative basis for the 

development of tourism. However, particular attention should be paid to the 

accommodation capacities - the receptive factor which is one of the main factors for the 

tourism development of the region. 

In order to determine the interest of the tourists for the Pelagonia region, an analysis of the 

tourist traffic was performed in the period 2013 -2017 - Expressed through the number of 

tourists. According to the published data from the State Statistical Office of the FYR 

Macedonia, it is noted that this region is dominated by the presence of domestic tourists 

(Table 10). 

 

Pelagonia Region Year 2013 2014 2015 2016 2017 

Total tourists 70312 100% 65527 100% 62019 100% 58355 100% 63549 100% 

Domestic tourists 

  

49635 71 % 44533 68 % 40447 65% 37012 63% 35599 56% 

Foreign tourists 

  

20677 29 % 20994 32 % 21572 35% 21343 37% 27950 44% 

Table  10. Structure of tourists in Pelagonia region 
Source: MacStat database, http://makstat.stat.gov.mk/PXWeb/pxweb/mk/MakStat/ 
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Figure  34. Number of tourists and nights spent in the planning regions  
 

From the presented data in Table 10 and Figure 34, Pelagonia as a tourist destination is 

more attractive for domestic visitors, and relatively little is known and visited by foreign 

tourists. Although the region has more domestic and foreign visitors from the East, Polog 

and the Northeast, it lags behind in its touristic visit behind the Skopje region, the Southeast 

region and the Southwest region. 

The structure of tourists presented in Table 10 indicates that in the last five years there has 

been a tendency of increase of the participation of foreign tourists from 29% to 44% 

indicating increased interest in visiting this region. Still, more than half of the tourists in the 

Pelagonia region (60%) were domestic visitors. 
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Accommodation facilities as a key factor for tourism development are part of catering 

facilities. Their analysis should give an explanation from the following aspects: 

-           The structure of the accommodation capacities in the region according to their 

representation in the municipalities, 

-           The size of the accommodation capacities in the municipalities of the region in 

relation to catering facilities, shops, 

-           The structure of the accommodation capacities in the region according to the 

number of rooms and beds and their dynamics in the period from 2013 to 2017, 

-           The structure of the accommodation capacities in the region by types of business 

units their dynamics in the period from 2013 to 2017. 

 

Based on the published data of the State Statistical Office and regarding the census of 

catering facilities in the FYR Macedonia. in 2016, out of 4378 catering facilities and stores in 

FYR Macedonia, 389 or 8.9% are located in the Pelagonia region. Of the total of 570 

accommodation facilities within the catering facilities in FYR Macedonia, 103 or 18.1% are 

accommodation facilities in the Pelagonia region. 
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Region / Municipality Catering facilities, shops Accommodation facilities 

  

Number % % of 
RM 

number % % 

from the 
FYR 

Macedonia 

I settled 
down. cap. in 
relation to the 
caterer. objects 

Pelagonia region 

Bitola 

Demir Hisar 

Dolneni 

Krivogastani 

Krushevo 

Mogila 

Novaci 

Prilep 

Resen 

  

389 

166 

19 

10 

8 

22 

8 

3 

128 

25 

  

100 

42.6 

4.9 

2.5 

2.1 

5.7 

2.1 

0.8 

32.9 

6.4 

8.9 

3.8 

0.4 

0.2 

0.2 

0.5 

0.2 

0.1 

2.9 

0.6 

103 

44 

1 

- 

- 

16 

- 

1 

14 

27 

  

100 

42.7 

1 

- 

- 

15.5 

- 

1 

13.5 

26.2 

18.1 

7.7 

0.2 

- 

- 

2.8 

- 

0.2 

2.5 

4.7 

26.5 

26.5 

5.3 

- 

- 

72.7 

- 

33.3 

10.9 

108 

  

Table  11. Number of registered catering facilities, stores and facilities for accommodation 
in the Pelagonia region and their structure 

Source: State Statistical Office, Announcement number: 8.1.17.05 of 14.02.2017, p. 3 

 

 

From the data presented in Table 11 can be concluded that the 

accommodation they capacities in Pelagonia represent 26.5% compared to the catering they 

buildings, stores in the region. Most of the catering facilities and stores as well as 

accommodation facilities in the region are concentrated in Bitola, 42.6% of catering facilities 

and stores and 42.7% of accommodation facilities, with accommodation capacities of 26.5% 

in relation to other catering facilities. It shows that there is the greatest supply and demand 

for tourist services from foreign and domestic guests. The fact that Prilep has only 14 

accommodation facilities, or 13.5% of the capacities in the region, points to the fact that this 

municipality has a shortage of accommodation capacities and investments in this sector, 
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which would attract more guests. Out of the smaller towns, Resen stands out, where 27 

accommodation facilities are registered, which is nearly 2 times more than the 

accommodation capacities in Prilep and represent 8% more than other catering facilities. 

This shows the tourist predisposition of this municipality for the development of tourism 

along the Prespa Lake. 

The data in Table 11 indicate the weaknesses of the tourist accommodation and catering 

offer in Krushevo. Namely, in this municipality only 22 catering facilities and stores were 

listed, and only 16 accommodation facilities, representing 15.5% of the accommodation 

capacities in the pegion. Such a situation is one of the factors Krusevo to reduce the 

competitive power for the development of winter tourism in FYR Macedonia and beyond. 

The municipalities of Demir Hisar and Novaci have only one accommodation capacity, while 

in the other municipalities in the region, the municipalities of Dolneni, Krivogastani and 

Mogila, accommodation capacities are not recorded. 

Of particular interest in the research of the accommodation capacities is the determination 

of their size expressed in the number of rooms and beds, on the one hand, and the changes 

that have occurred in them in the last five-year period, on the other. In this context, the gap 

in the capacities expressed through the number of rooms and number of beds in the 

Pelagonia region (Table 12) indicates that they represent a small part of the 

total accommodation capacities of the FYR Macedonia. 

 

 2013 2014  2015 2016 2017 

  No. of 
rooms 

No. of 
beds 

No. of 
rooms 

No. of 
beds 

No. of 
rooms 

No. of 
beds 

No. of 
rooms 

No. of 
beds 

No. of 
rooms 

No. of 
beds 

FYR 
Macedonia 26887 70297 27422 71225 27812 72021 28305 73168 28759 74257 

Pelagonia re
gion 

 

3322 

 

10001 3431 

 

10055 

 

3386 

 

9 993 3417 

 

10078 

 

3 414 

 

10203 

% of 
participation 12.4 14.2 12.5 14.1 12.1 13.9 12 13.8 11.8 13.7 

dynamics /  /  3.3% 0.5% -1.3% -0.6% 0.9% 0.9% -0,1% 1.2% 

Table  12. Accommodation capacities in the Pelagonia region for the period 2013-2017 
Source: MAKSTAT, State Statistical Office of FYRM., Regions in the FYR Macedonia, 2017 
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Including the period from 2013 to 2017, it is noticeable that this region, according to the 

number of rooms, participates with about 12% in the total number of FYR Macedonia, that 

is, about 14% according to the number of beds and 

Investigating their dynamics in the five-year period, we can conclude that the number of 

rooms in the region in 2015 is reduced by 1.3% compared to 2014, and the number of beds 

decreases by 0.6%. In 2016 there is a slight increase in capacities by 0.9% compared to the 

previous one. It can be said that in 2017 the number of rooms remains at the same level as 

2016. due to their very small decrease (-0.1%), and slight increase of the number of beds by 

1.2% compared to 2016 is registered. 

These conclusions point to the view that the number of accommodation capacities is 

stagnating and that new investments are needed that will increase the quantity and quality 

of rooms and beds. By building new capacities, an increase in the number of visitors, 

domestic and especially foreign tourists can be expected. 

In order to obtain clearer knowledge about the accommodation capacities in this region, 

analysis of their structure and dynamics according to the type of business units should be 

carried out (Table 13, Table 14 and Table 15). 
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  2013 2014 2015 2016 2017 

  
No. of 
rooms 

No. of 
beds 

No. of 
rooms 

No. of 
beds 

No. of 
rooms 

No. of 
beds 

No. of 
rooms 

No. of 
beds 

No. of 
rooms 

No. of 
beds 

TOTAL 3322 10001 3431 10055 3386 9993 3417 10078 3414 10203 

Hotels -Total 514 1127 524 1163 550 1222 567 1273 586 1340 

Hotels ****  159 317 141 295 150 323 227 496 227 496 

Hotels ***  154 354 176 398 204 449 158 346 203 447 

Hotels ** 149 349 155 363 137 325 146 352 120 318 

Hotels * 52 107 52 107 59 125 36 79 36 79 

Lodging 30 94 34 110 53 134 62 163 71 181 

Working 
holiday 438 1408 453 1470 447 1475 430 1448 433 1468 

Children's 
and youth 
holidays 326 1686 326 1686 311 1582 311 1582 311 1582 

Camping-
total 774 2494 774 2494 774 2494 774 2494 774 2494 

Houses, 
apartments 
and rooms 
for rent ς
total  800 2100 900 2100 850 2100 850 2100 810 2120 

Uncategoriz
ed objects  440 1092 420 1032 401 986 423 1018 429 1018 

Table  13. Accommodation capacities in Pelagonia region by years 
Source: State Statistical Office of the FYR Macedonia 
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  2013 2014 2015 2016 2017 

  
No. of 
rooms 

No. of 
beds 

No. of 
rooms 

No. of 
beds 

No. of 
rooms 

No. of 
beds 

No. of 
rooms 

No. of 
beds 

No. of 
rooms 

No. of 
beds 

TOTAL 100 100 100 100 100 100 100 100 100 100 

Hotels total 15.5 11.3 15.3 11.6 16.2 12.2 16.6 12.6 17.2 13.1 

Hotels ****  4.8 3.2 4.1 2.9 4.4 3.2 6.6 4.9 6.6 4.9 

Hotels ***  4.6 3.5 5.1 4 6 4.5 4.6 3.4 5.9 4.4 

Hotels ** 4.5 3.5 4.5 3.6 4 3.3 4.3 3.5 3.5 3.1 

Hotels * 1.5 1.1 1.5 1.1 1.7 1.3 1.1 0.8 1.1 0.8 

Lodging 0.9 0.9 1 1.1 1.6 1.3 1.8 1.6 1.1 1.8 

Working 
holiday 13.2 14.1 13.2 14.6 13.2 14.8 12.6 14.4 12.7 14.4 

Children's and 
youth 
holidays 9.8 16.9 9.5 16.8 9.2 15.8 9.1 15.7 9.1 15.5 

Camping-total 23.3 24.9 22.6 24.8 22.9 24.9 22.7 24.7 22.7 24.4 

Houses, 
apartments 
and rooms for 
rent ςtotal  24 21 26.2 20.9 25.1 21 24.9 20.8 23.7 20.8 

Uncategorized 
objects  13.2 10.9 12.2 10.3 11.8 9.9 12.4 10.1 12.6 9.9 

Table  14. Accommodation capacities in Pelagonia region by years, structure 
Source: Own calculations 

  

From the data in Table 13 and Table 14 it is noted that the participation of hotels, camps, 

private accommodation and workers' resorts is prevailing, and the percentage of 

uncategorized objects is not small. The camps have the highest share in the accommodation 

capacities, from 22.6% to 32.2% in the individual years of the analyzed period. The 

percentage of hotels is not satisfactory. Their share varies from 15.3% to 17.2% according to 

the number of rooms, ie from 11.3% to 13.1% according to the number of beds. From the 

structure of hotel capacities it is noted that there are no hotels with 5 stars in the 

region. This leads to the conclusion that hotel business is not sufficiently developed. 

Private accommodation is represented by 23.7% to 26.2% in the structure of the total 

number of rooms in the region. According to the number of beds, it participates with about 

21% in the region. 
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The smallest is the participation of children's and youth resorts, which are represented by 

about 9% in the number of rooms and about 16% in the number of beds in the region. 

 

 

  2013 2014 2015 2016 2017 

  

No. of 
rooms 

No. of 
beds 

No. of 
rooms 

No. of 
beds 

No. of 
rooms 

No. of 
beds 

No. of 
rooms 

No. of 
beds 

No. of 
rooms 

No. of 
beds 

TOTAL /  /  3.3 0.5 -1.3 -0.6 0.9 0.9 -0.1 1,2 

Hotels-total  /  /  1.9 3.2 4.9 5.1 3.1 4.2 3.4 5.3 

Hotels ****  /  /  -11.3 -6.9 6.4 9.5 51.3 53.5 0 0 

Hotels *** /  /  14.3 12.4 15.9 12.8 -22,5 -22.9 28.5 29.2 

Hotels ** /  /  4.0 4.0 -11.6 -10.5 6.6 8.3 -17.8 -9.7 

Hotels * /  /  0 0 13.5 16.8 -38.9 -36,8 0 0 

Lodging /  /  13.3 17.0 55.9 21.8 16.9 21.6 14.5 11.0 
Working 
holiday /  /  3.4 4.4 -1.3 0.3 -3.8 -1.8 0.7 1.4 
Children's and 
youth 
holidays /  /  0 0 -4.6 -6,2 0 0 0 0 
Camping-total /  /  0 0 0 0 0 0 0 0 
Houses, 
apartments 
and rooms for 
rent ςtotal  /  /  12.5 0 -5.6 0 0 0 -4.7 0.9 
Uncategorized 
objects  /  /  -4.5 -5.5 -4.5 -4.5 5.5 3.3 1.4 0 

Table  15. Dynamics of the accommodation capacities in the Pelagonia region in the period 
2013-2017 

Source: Own calculation  

 

During the analyzed period, there were mild changes in the total accommodation capacities 

of the hotels. If analyzed separately, then it can be stated that after the number of rooms 

decreased by 11.3% and the number of beds by 6.9% for 4-star hotels in 2014, in the 

following years there is an increase in capacities and this is more than 50% of the sizes are 

retained in 2017. By contrast, the capacities of 3-star hotels have seen a slight increase in 

2014 and 2015, and in 2016 they declined by about 26% in 2015. In 2017, the number of 

rooms and beds in these hotels increased by about 29% compared to 2016. Two-star hotels 

in the analyzed period noted vibrations in the dynamics of accommodation capacities, and 
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in 2017, there is evident decrease in the number of rooms (17.8%) and beds (9.7%).The 

capacities of one-star hotels are decreasing during the analyzed period. 

Regarding the other accommodation units, it can be concluded that the capacities in private 

accommodation, nights and resorts are reduced, and the camp's capacities remain 

unchanged throughout the five-year period. Accommodation capacities in individual 

municipalities in the Pelagonia region in 2016 are presented in Table 16. 

  

 

    

Municipality 

Rooms She lay 

Number % Number % 

Bitola 698 29.6 1573 23.1 

Demir Hisar 13 0.5 28 0.4 

Krushevo 227 9.6 727 10.6 

Novaci 3 0.1 11 0.2 

Prilep 121 5.1 278 4.1 

Resen 1302 55.2 4196 61.6 

 Table  16. Accommodation capacities in 2016 in Pelagonia region 
Source: Inventory of capacities in catering, in the FYR Macedonia, 2016, 

MakStat, State Statistical Office 
 

According to the State Statistical Office data obtained from the inventory of accommodation 

capacities in FYR Macedonia, in 2016, the largest part, 55.2% of the number of rooms and 

61.6% of the number of beds are located in the municipality of Resen with the Prespa 

region. Less representation of the accommodation capacities of the Pelagonia region in the 

municipality of Bitola with 29.6% of the rooms or 23.1% of the existing beds. The percentage 

of participation of other municipalities in the region in the accommodation capacities is 

considerably lower. 
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фΦ ¢h¦wL{a Lb ¢I9 C¸w a!/95hbL! ²L¢I t!w¢L/¦[!w 
w9±L9² hC ¢I9 w9DLhb hC t9[!DhbL! 

 

In order to get a real picture of the tourist arrivals in the FYR Macedonia, as well as the 

financial results obtained from tourists, it is necessary to analyze the basic tourist 

parameters: number of arrived tourists and number of overnight stays in the FYR Macedonia 

in the last few years. In this review, but also in all other analyzes, the basic tourist 

parameters will be considered within the FYRM. Figure 35 shows the graphic presentation of 

incoming tourists in the FYR Macedonia in the last ten years. 

 

 
Figure  35. Tourist arrivals in the FYR Macedonia in the last 10 years 

Source: www.stat.gov.mk (adjusted for own analysis) 

 
Rarely where in the world of  such a small geographical space there are also a huge number 

of natural and anthropogenic attractions as in the FYR Macedonia. The fact that resources 

are not sufficiently used for tourism development of our country is irrefutable. The FYR 

Macedonia has all the prerequisites to be a competitive European tourist destination due to 

the low level of devestation of natural and anthropogenic factors, but also because of the 

great level of tourist saturation in some countries in the region. There have been major 

steps in the direction of the promotion of tourism development at national, regional and 

local level in the last 12 years. The measures which brought the previous government 

structure have resulted with the increase of the tourist comings and expand the scope of 

overnights in the FYR Macedonia, as a tourist destination, with special emphasis on the 
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Southwest-eastern region, like Ohrid and in lakeshore of Lake Ohrid and Skopje-eastern 

region, as pole of FYR Macedonian tourism. 

 

The establishment of free and charter air lines from the main ͔ƳƛǘƛǾŜ ȊƻƴŜǎ, as well as the 

measures for subsidizing of the foreign tourist turnover in our country, were the key 

elements for increasing the volume of tourist flows. The intervention of the state has proved 

to be very effective in the direction of attracting new tourist markets. The organization of 

road shows, BTB meetings with foreign tour operators open the possibility of deepening the 

cooperation of domestic companies with foreign tour operators of the countries of Western 

Europe. The Dutch tourists were the first who broke the ice  due to the provision of higher 

subsidies in comparison with the other emitive zones. The story of the Dutch tourists starts 

in the sixties of the last century when was established a kind of traditional connection of 

Ohrid and  Lake Ohrid with the visitors from the Netherlands. The initial motive for the visit 

to these areas was the novel the Wedding of the seven gypsies of the Dutch writer A. den 

Doolaard. We all know what was the situation in the region during the nineties of the last 

century, due to the it and tourist flows were discontinued. The story continued at the 

beginning of the new millennium when for the first time were raised the charter flights from 

Amsterdam, for the real climax to be experienced in 2011 with the inclusion of subsidies as 

an instrument for the development of tourism in the FYR Macedonia. Still can't say that FYR 

Macedonian tourism has experienced its development, due to the fact that at the time of 

the former system the results were on a much higher level, and now we need stimulus funds 

that affect the increase of the deficit of the national economy in order to generate tourism 

growth and development. 

According to the data of the State statistical office, the number of tourists in July 2018 year 

is 176 310, and the number of nights amounted to 687 976. The number of tourists in July 

2018 year, in respect of the march 2017 year, has increased for 14.9 %, and the number of 

nights, has increased for 17.8 %.  

The number of domestic tourists in July 2018 year, in respect of the march 2017 year, has 

increased for 18.9 %, and the number of foreign tourists has increased for 12.0 %. The 

number of nights of domestic tourists in July 2018 year, in respect of the march 2017 year, 
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has  increased for 16.9 %, and the number of overnights of foreign tourists, has increased 

for 19.5 %. 

In the period January ς July 2018 year, compared to the same period of the previous year, 

the number of tourists has increased for 16.0 %, and it: for the domestic tourists it has 

increased for 12.6 %, and in foreign there it has increased for 17.8 %. In the period January ς 

July 2018 year, compared to the same period of the previous year, the number of 

overnights, has increased for 16.8 %, and it: for the domestic tourists it has increased to 

12.4 %, and in foreign there is an increase of 21.2 %. 

It is significant that in 2011 there was noticed growth of foreign incoming tourists for 

account of the domestic. This year is a leap year and of particular importance for the 

introduction of a new development tool in the tourism, and it is cross-subsidization. On the 

basis of article 57, paragraph 2 of the Law on tourist activity (Official gazette of RM" no.. 

62/04, 89/08 and 12/09)[1], the minister of economy, adopted the "Guidelines for 

subsidizing foreign organized tourist turnover" which allowed cross-subsidization as a 

stimulating measure. This was the overture for the next year 2011 when the troubles began 

charter flights from the airport Schiphol in Amsterdam, the Kingdom of the Netherlands to 

hƘǊƛŘΩǎ ŀƛǊǇƻǊǘ {ǘΦ tŀǳƭΦ Lƴ aŀǊŎƘ нлммΣ  ǿŀǎ ƳŀŘŜ ǘƘŜ ŎƻǊǊŜŎǘƛƻƴ ƻŦ ϦǘƘŜ wŜƎǳƭŀǘƛƻƴ ƻƴ ǘƘŜ 

manner, type and amount of the subsidies". It was stated that you will be paid subsidies in 

the amount of 65 euros per head for tourists who arrived by charter flights from the 

countries of Benelux. In Figure 36 the number of realized overnights of tourists in the FYR 

Macedonia in the same period is presented. 

 

 
Figure  36. Realized overnights in the FYR Macedonia for the period 2006-2016 

Source: www.stat.gov.mk (adjusted for own analysis) 
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And for Figure 36 can be brought to a similar conclusion as for Figure 35. Realized overnights 

for domestic tourists is varying around the average value, with a tendency to decrease, 

while the number of realized overnights for foreign tourists, respectively, with their number 

continuously increases. What you need to see additionally is the average stay of the 

domestic and foreign tourists. The average stay of domestic tourists in the discussed period 

is 4,45 overnights, while for foreign tourists the average stay is 2,21-overnight stay. Due to 

the double higher average stay of domestic tourists, the number of overnights for domestic 

tourists is higher even though their range of 2012 is smaller in terms of incoming foreign 

tourists. It is evident that for the period from 2006 to 2008 the number of realized 

overnights of foreign tourists move with an average annual growth rate of 15,18 % in 2009 

and 2010 declines with a negative rate of growth of the -2,45 %. 

Starting in 2011 when subsidies were introduced as a government approach to attracting 

tourists (everything started with tourists from the Benelux countries). If 2010 is taken to 

present the starting point, concerning the increase in overnight stays, there is a noticeable 

initial growth rate of 35.08% when the primary results of the subsidies had been observed in 

2011. In the following period of time, from 2011 to 2016, the growth rate stabilized at 6.90% 

annually. 

 

Foreign exchange inflows from tourism rising in the first half of 2018.  The foreign exchange 

inflow in the first half of 2018, on the basis of tourism, grew by 26.6%, compared to the 

same period last year. The second quarter of 2018 was a surprise with a staggering 87.1m 

USD on travel trips to FYR Macedonia, which is 27.5% more than last year. The total foreign 

exchange inflow in the first six months of 2018 from the tourism item amounted to 151.3 

million USD. 

The continuity in the increase of the foreign exchange inflow from visits of foreign tourists is 

due to the measures and activities that are undertaken by the whole tourist sector in the 

country. In addition to the media campaign in foreign countries conducted by the Agency 

for Promotion and Support of the Tourism of the FYR Macedonia, which provided intensive 

promotion of FYR Macedonia on various foreign markets, numerous activities were 

undertaken in terms of promotion of the country through organized visits to tour operators, 

travel agencies and foreign journalists. 
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Foreign exchange flow in 
USD 

I - quartal II - quartal III - quartal IV - quartal Total 

2016 48,5 63,1 107,7 60,5 279,8 

2017 51,2 68,4 135,5 72,33 327,4 

% 5,5% 8,4% 25,8% 19,6% 17,0% 

Table  17. foreign exchange inflow for tourism for 2016 - 2017 
 

 

9.1 Tourist visit to Pelagonia 
 

The visit is an indicator that points to the presence of tourists in Pelagonia, which is why it is 

important to follow the dynamics of development, but also the structure that allows 

determining the tourist markets for this region.  

 

 

VISITS (2016) 

Number of visitors 

Total 

Domastic 

Foreign  

Visits by months 

 

58.355 

37.012 

21.343 

January             4.971 

February         2.670 

March               2.822 

April                           3.229 

May                     3.697 

June                   4.312 

July                    7.551 

August              12.492 
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September        5.115 

October         4.190 

November           3.931 

December                 3.375 

 Table  18. Tourist seasonality expressed in months in Pelagonia 2013-2017 
 

Based on the data in Table 18, the greater presence is more noticeable among domestic 

ǘƻǳǊƛǎǘǎΣ ōǳǘ ǘƘŜ ǘŜƴŘŜƴŎȅ ƻŦ ŦƻǊŜƛƎƴ ǘƻǳǊƛǎǘǎΩ ƎǊƻǿǘƘ ƛƴ ǘƘŜ ŀƴŀƭȅȊŜŘ ǇŜǊƛƻŘ is also positive. 

From the table, it can be concluded that the highest number of visitors is recorded during 

the summer period in the month of August. During this period, visits are noticed not only 

from the traditional tourists from Greece, Turkey, the Netherlands, Poland, but there is also 

a high attendance of domestic tourists from the diaspora. In the context of the process of 

creating tourism products that will contribute to enriching the tourist offer of the Pelagonia 

region, it is also very important to determine the seasonality of the touristic visit, so that it 

can be calculated what kind of content is necessary to be included in tourism products to 

contribute to reducing it. Seasonality is shown in the following figure. 

  

 

Figure  37. Tourist seasonality expressed in months in Pelagonia 2013-2017 
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9.2 Consumption 
 

Consumption means, in a direct or indirect manner, funds that are used during the stay of 

tourists in the planning region. On the basis of these indicators, we can see the movement 

that refers to the content of the tourist offer and the use of tourism products by the service 

providers. The economic effects are the basis for forecasting future investment and optimal 

use of resources. 

 

Expenditure 
 

3.323.125,00  USD 

Table  19. Tourist consumption in Pelagonia 
Source: Own calculations 

 

The average consumption in the Pelagonia planning region was obtained on the basis of the 

realized attendance in relation to the total consumption of the FYR Macedonia by foreign 

tourists. 

 

 

9.3 Markets 
 

Markets are a dynamic category and very often in certain socio-political circumstances they 

can have a variable character. However, research allows separating standard spatial units in 

which the tourist offer can be placed. Tourist markets have been processed over the last ten 

years, which have generated top-flight tourist zones. 
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MARKETS (EMISSION ZONES) 

Balkan countries 

Western Europe 

Countries from which foreign tourists come to the region 

Visitors by countries of origin in the 
last 10 years 

Albania                           20.862 

Bulgaria                          36.982 

Turkey                          105.738 

Serbia                             50.145 

The Netherlands          23.960 

Table  20. Tourist markets 
Source: www.stat.gov.mk 

 

 

 

 

Tourists from the neighboring countries Greece, Serbia, Albania, Bulgaria as well as Turkey 

and Netherlands (Table 21). 

 

  2012 2013 2014 2015 2016 2017 

Total 72054 70312 65527 62019 58355 63549 

Domastic 52422 49635 44533 40447 37012 38074 

Foreign 19632 20677 20994 21572 21343 25475 

Austria 362 308 298 427 341 297 

Albania 1035 1301 1067 991 987 1104 

Belgium 240 327 261 298 240 395 

Belorussia 92 9 10 5 2 18 

Bosnia and 
Herzegovina 233 278 193 218 195 203 

Bulgaria 962 1045 1214 1626 1633 1819 

Great Britain 366 368 482 530 519 669 

 Germany 1070 996 963 1176 1077 1415 

Greece 1937 1803 1588 1809 2353 2564 

Danemark 98 83 100 140 141 189 
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Ireland 15 35 60 51 79 52 

Italy 604 622 937 926 849 843 

Kosovo 152 133 288 141 170 186 

Latvia 10 18 34 73 44 16 

Lithuania 44 36 29 35 27 21 

Norway 51 82 133 94 68 103 

Poland 300 280 483 587 448 539 

Portugal  33 9 9 32 47 32 

Romania 441 413 576 383 388 529 

Russian Federation 451 637 605 316 290 350 

Slovakia 227 965 174 117 156 247 

Slovenia 781 1051 819 756 699 809 

Serbia 1920 2155 2072 2132 2131 3283 

Turkey 1897 1904 1602 1198 1015 1296 

Ukraine 91 149 435 232 468 503 

Hungary 99 109 288 182 354 347 

Finland 152 79 117 98 117 42 

France 714 569 588 733 581 793 

 Netherlands 789 676 567 1118 399 522 

Crioatia 622 509 820 562 416 598 

Montenegro 138 166 189 102 251 90 

Czech Republic 312 301 539 371 238 391 

Switzerland 228 144 210 350 270 380 

Sweden 374 374 415 386 586 583 

Spain 131 135 106 191 311 278 

Other European 
countries 151 111 166 187 143 135 

African countries 17 22 49 41 45 39 

Canada 212 131 182 389 126 181 

USA 452 524 476 569 693 730 

Other North 
American countries - 4 5 13 26 14 

Southamerican and 
middle American 
countries  75 57 76 25 102 76 

Israel 231 265 155 262 586 369 

Japan 50 35 59 24 104 67 

China 46 66 100 95 140 304 
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Korea 2 25 9 21 11 43 

Other Asian 
countries 70 81 75 95 126 249 

Australia 1337 1254 1354 1430 1325 1739 

Other countries 
from Austraila and 
Ocenania 18 33 17 35 26 23 

Table  21. Tourists by country of origin to the Pelagonia planning region, 2012-2017 
Source: State Statistical Office 

 

From the previously provided data it can be concluded that the tourism in the Pelagonia 

planning region notes a unique stagnation and recession. While analyzing the period from 

2012 to 2017, there is a noticeable drop in tourist visits of 11.8%, if 2012 is seen as a base-

line.  This regards to the total tourist visits. The opposite can be concluded if the foreign 

tourist visits of the Pelagonia planning region are analyzed. Here you can clearly see the 

trend of growth in foreign tourist visits of this region from 30% taking 2012 as a year with 

the beginning tendency of growth. According to native countries the largest percent of 

tourists come from the neighboring countries and in first place with the largest number are 

the visitors from Republic of Greece, which is no surprise if the close proximity of Pelagonia 

with Greece is across the Megitlia-Niki border. Furthermore, the differences in the standard 

of FYR Macedonia and Republic Greece should be mentioned, which at the same time 

represents a unique attraction for the visitors from the greek emission zone. It is a fact that 

daily, a large number of visitors come from Greece for shopping and health services in the 

Pelagonia region. Second on the rank list is the emission zone of Serbia. Serbians are known 

as transit tourists in FYR Macedonia, but a large number of them achieve over-night stays. In 

the third position are the visitors from Turkey, a large number of them come as a part of 

large Balkan tours and they visit the city Bitola because the museum of Mustafa Kemal 

Atatürk is located there. The museum is a big attraction for the Turkish tourists. At the 

fourth position are the visitors from Australia, which are in fact domestic tourists from the 

diaspora visiting their birth places. The Pelagonia mountain region, especially Bitola and 

Prespa are known as migration areas. A surprising fact is that the visitors from the Republic 

of Germany are in the fifth position after the Australian visitors. Even though the Dutch are 

considered as tourists that visit FYR Macedonia in the largest numbers from the emission 
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zones of west Europe, German tourists are in larger numbers and from them a large number 

are domestic tourists that are visiting their birth places.  

 

  2012 2013 2014 2015 2016 2017 

Total 174304 162752 154595 157766 141153 161751 

Domastic 126306 112637 98784 104922 90028 93314 

Foreign 47998 50115 55811 52844 51125 68437 

Austria 1189 952 811 1099 1022 540 

Albania 1880 2546 2162 1318 1359 1510 

Belgium 574 807 687 657 439 737 

Belorussia 395 66 31 23 3 41 

Bosnia and Herzegovina 724 899 955 480 398 542 

Bulgaria 1652 1928 2237 3479 3071 3409 

Great Britain 742 771 859 1190 1234 1847 

 Germany 3070 2817 2660 3330 3139 3922 

Greece 2997 2750 2408 2770 3628 4471 

Danemark 258 203 315 360 421 495 

Ireland 16 67 173 89 126 128 

Italy 1538 1167 2186 2329 2185 2074 

Kosovo 381 374 545 420 393 397 

Latvia 35 44 36 77 126 51 

Lithuania 238 140 96 108 34 26 

Norway 121 154 383 271 263 333 

Poland 909 839 1246 1372 913 2023 

Portugal  83 22 27 51 75 94 

Romania 1212 1241 2937 1141 1161 1414 

Russian Federation 3187 2869 1976 1186 772 980 

Slovakia 579 2878 687 375 385 1706 

Slovenia 1695 1973 1865 1833 1494 2152 

Serbia 4067 4344 5460 5196 4095 10293 

Turkey 4443 3857 4877 2457 2232 2276 

Ukraine 363 638 1321 1130 1651 2708 

Hungary 341 290 881 714 3224 2840 

Finland 357 275 412 474 306 118 
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France 1269 907 893 1258 1001 1525 

 Netherlands 1276 1138 1061 2462 751 855 

Crioatia 1574 1311 2626 1389 882 1140 

Montenegro 348 369 443 256 486 194 

Czech Republic 812 595 1136 1153 648 859 

Switzerland 828 315 799 974 773 1084 

Sweden 1008 1283 1268 1150 1844 1770 

Spain 373 261 251 416 589 422 

Other European 
countries 473 461 570 562 425 365 

African countries 48 51 245 111 135 126 

Canada 526 427 533 1013 330 542 

USA 1443 1219 1290 1438 1984 2522 

Other North American 
countries - 8 9 31 51 51 

Southamerican and 
middle American 
countries  319 139 160 96 330 181 

Israel 317 496 308 454 905 583 

Japan 82 67 205 51 273 338 

China 92 256 299 400 368 724 

Korea 4 38 29 47 20 44 

Other Asian countries 137 168 235 252 251 417 

Australia 3941 5532 5105 5352 4884 7465 

Other countries from 
Austraila and Ocenania 82 163 113 50 46 103 

Table  22. Nights spent by country of origin in Pelagonia Region 2012-2017 
Source: Mac-Stat Database, State Statistical Office 

 

Spent nights in Pelagonia are totally different if comparison with the tourist arrivals. Here, 

first are the native tourists in regards to the foreign. Something specific that has to be 

ƳŜƴǘƛƻƴŜŘ ƛǎ ǘƘŜ ǘŜƴŘŜƴŎȅ ŦƻǊ ǘƘŜ ƭƻǿŜǊƛƴƎ ƻŦ ǘƘŜ ƴǳƳōŜǊ ƻŦ ͍͔͙ͦͫͭ͊ͪͤ ͔͍ͤͦ͊ͥ͊͠ ŦǊƻƳ 

native tourists from 26% in 2017 in contrast to 2012. While the foreign toǳǊƛǎǘǎ όƴƛƎƘǘ ǎǘŀȅΩǎύ 

have a tendency of growth. There is an increase in the number of night stays from foreign 

tourists over 42% taking 2012 as a base-line. Even though because of some social and 

political actions there is lowering of night stays in 2015 for more than 5%, whereas the next 

yeah 2016 night stays have lowered 3% more in comparison to 2015, or more than 8% if the 
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period 2014-2016 is analized. The situation stabilized and got a growing trend in 2017, 

ǿƘŜǊŜ ǘƘŜǊŜΩǎ ŀ ƎǊƻǿǘƘ ŦǊƻƳ ǘƘŜ ǇǊŜǾƛƻǳǎ ȅŜŀr of 34%. In 2017 in first place with achieved 

night stays are Serbian tourists with 10293. In second place are the visitors from Australia 

with exactly 7465 nights, in the third position are the greek tourists with 4471 nights. 

According to this greek visitors achieved 1.7 nights in 2017. This proves the fact that greek 

visitors come to Pelagonia not from tourist motivation but for other reasons. 
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млΦ twhah¢Lhb hC ¢I9 ¢h¦wL{¢ hCC9w hC ¢I9 
t9[!DhbL! w9DLhb 

  

The Pelagonia region offers significant natural and anthropogenic treasures which allow for 

the growth of tourism. Several characteristic motifs can be used to promote Pelagonia on 

the tourist market: clean living environment, an urban environment with a millennium 

history, active rural environments, rich cultural background, local tradition as authentic 

gastronomy.  

According to the findings of the State Statistical Office of FYR Macedonia, last year the 

Pelagonia planning region was visited by 62.000 tourists of which 41.000 domestic and 

21.000 foreign. The average length of a stay was 2.52 nights, 150.000 nights in the course of 

the year.  

The tourist promotion of the Pelagonia mountain region is implemented on three levels. 

 

1. The highest level where the touristic values and services are promoted as an internet 

site exploringmacedonia.com that represents the national internet portal for tourism of FYR 

Macedonia. 

 

Figure  38. Official website of the national tourism promotion 
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Analysis of the information presented in it shows that the Pelagonian mountain region is 

divided into these municipalities Krusevo, Bitola, Prilep and Resen. It should be mentioned 

ǘƘŀǘ ǘƘŜ ǾƛǎƛǘƻǊǎ ƻŦ ǘƘƛǎ ǎƛǘŜ ŎŀƴΩǘ ƎŜǘ ŘŜǘŀƛƭŜŘ ŀƴŘ ǘƘƻǊƻǳƎƘ ƛƴŦƻǊƳŀǘƛƻƴ ŦƻǊ ŘƛŦŦŜǊŜƴǘ 

attractions in the region. 
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Figure  39. From the official web site exploringmacedonia.com 
 

 

2. The promotion of the touristic values of the Pelagonia planning region is represented on 

its official website (www.Pelagoniaregion.mk) as well as on the official website of the Center 

for development of the Pelagonian Planning Region (www.investinpelagoniaregion.mk) 

which acts as a body that unites and supports the development of the municipalities of this 

region. From the analysis of the Center for development of the Pelagonian Planning Region 

Ωǎ ǿŜōǎƛǘŜ Ŏŀƴ ōŜ ŎƻƴŎƭǳŘŜŘ ǘƘŀǘ ǘƘŜ ǘƻǳǊƛǎǘ ǇǊƻƳƻǘƛƻƴ ƻŦ ǘƘŜ ǊŜƎƛƻƴ ƛǎ ǾŜǊȅ ƭƛǘǘƭŜ 

represented and that it has to be expanded, and its content and promoting tools have to be 

heightened for promotion on Patagonia's tourist motives. 
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Figure  40. Exhibitions of ZUR FYR Macedonian handicrafts and the Association of women 
CVET from Krushevo in the framework of the Regional days of the Culture in Pelagonia 

Source: Official website of the Pelagonia region 

 

 

Figure  41. Networking between LAGs from Pelagonia region and LAGs form Czech 
Source: Official website of the Pelagonia region 

 

From the official website of this region, two types of tourist information can be found. The 

first type includes a visual perception of the art-exhibited main touristic attractions in the 

region that are based on the potential tourist development. From this information, the 

tourist may be informed for the natural and cultural values of the region as well for the 

specific varieties of birds that can be found there. 
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Figure  42. Photo gallery from the official website of the Pelagonia region 
Source: http://pelagonijaregion.mk/  

 

The second type is information about several cultural objects that have tourist value and 

create the potential for tourism development in this region. The presentation includes the 

most important tourist spots in the municipalities of Bitola, Resen, Prilep and Krusevo. 

Visitors of this website can get acquainted with basic information about the church St. 

Dimitrija in Bitola, the Treskavec Monasteries and St. Archangel Michael as well as the 

Church of St. Annunciation in Prilep, Church St. Gorgi in the village Kurbinovo and the 

monastery St. Bogorodica in the village Slivnica in Resen, the monastery of St. John the 

Baptist and the monastery of St. Athanasius of Alexandria in Demir Hisar and the monastery 



Interreg IPA Cross-Border Cooperation Programme 
άDǊŜŜŎŜ-The former Yugoslav Republic of Macedonia 2014-нлнлέ 

 

131 
 

Holy Transfiguration in the municipality of Dolneni.  

 

With the analysis of the official website of the region, can be concluded that one of the 

flaws on the website of the Center for development of the Pelagonia mountain region is the 

lack of a general tourist promotion in which an integral tourist-catering offer will be 

presented, with specified contacts and location. Such promotional content would be of 

particular benefit and importance to all providers of travel services. An example is the 

national and regional internet platforms of countries on the international tourism market 

where not only tourist attractions are incorporated, but also entities that provide tourism 

and catering services of all kinds and scope.  

3. Promotion of the tourist values of the Pelagonia region through the Agency for Promotion 

and Support of Tourism in the FYR Macedonia, provides limited tourist information for this 

region. 

4. Promotion of the tourist attractions of Pelagonia is carried out by the business entities - 

accommodation and tourist agencies, organizational units within the municipalities in the 

region. 

 

10.1 The Pelagonia region in the promotion of the Agency for Promotion and 
Support of Tourism in the FYR Macedonia 
 

The promotional activities of the Agency for Promotion and Support of Tourism in the FYR 

Macedonia are realized through: 

- propagating in printed media (newspapers and magazines), online portals and billboards; 

-Including the foreign tour-operators and journalists, that will properly promote FYR 

Macedonia abroad in their countries; the journalists through the electronic media and 

printed media, and the foreign tour-operators by making FYR Macedonia a destination in 

their programmes. -participation in international fair manifestations with declared co-

exhibitors as well as participants of the FYR Macedonian private sector. 

- publications that can be found by the potential tourists in printed or e-form. 
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Figure  43. Official website of the Agency for Promotion and Support of Tourism in the FYR 
Macedonia 

Source: http://tourismmacedonia.gov.mk/ 
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Macedonia 

What is noticeable from their analysis is that in the contents of promotional campaigns lead 

ōȅ ǘƘŜ !ƎŜƴŎȅ ŦƻǊ ǘƻǳǊƛǎǘΩǎ ǇǊƻƳƻǘƛƻƴ ŀƴŘ ǎǳǇǇƻǊǘ ƛƴ FYRM and its promotional materials, 

ǘƘŜ ǘƻǳǊƛǎǘΩǎ ǾŀƭǳŜǎ ƛƴ ǘƘƛǎ ǊŜƎƛƻƴ ŀǊŜ ǾŜǊȅ ƭƛǘǘƭŜ ŎƻǾŜǊŜŘ ōȅ ǇǳōƭƛŎŀǘions that are announced 

on the official APSTRM web site. (http://tourismmacedonia.gov.mk/): 

¢ƘŜ ōǊƻŎƘǳǊŜ άtǊƻƳŜƴŀŘŜ ǘƘǊƻǳƎƘ ǘƘŜ ŎƻƴǎǳƭΩǎ cityά ǿƘŜǊŜ ƛƴŦƻǊƳŀǘƛƻƴ ŀōƻǳǘ ǘƘŜ ǘŜƴ Ƴƻǎǘ 

ǊŜǇǊŜǎŜƴǘŀǘƛǾŜ ǘƻǳǊƛǎǘΩǎ ŀǘǘǊŀŎǘƛƻƴǎ ƛƴ .ƛǘƻƭŀ Ŏŀƴ ōŜ ŦƻǳƴŘΦ  
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Figure  44. BǊƻŎƘǳǊŜ άtǊƻƳŜƴŀŘŜ ǘƘǊƻǳƎƘ ǘƘŜ ŎƻƴǎǳƭΩǎ cityά 
Source: http://tourismmacedonia.gov.mk/ 

 

Shirok Sokak ς Pedestrian zone where are a huge number of cafes, shops, and consulates 

that are witnesses of the easygoing city lifestyle. Iǘ ƛǎ ŀƴ ƛƳŀƎŜ ƻŦ ǘƘŜ ŎƛǘȅΩǎ ŎǳƭǘǳǊŜΣ ŀƴŘ 

represents Bitola as a city that is cultural, administrative, trading, industrial, and educational 

center in this part of the Balcan peninsyla which is well-known worldwide. 

¢ƘŜ CŜǎǘƛǾŀƭ άaŀƴŀƪƛ .ǊƻǘƘŜǊǎέ ƻƴŜ ƻŦ ǘƘŜ ǿƻǊƭŘΩǎ ŦŀƳƻǳǎ ŦƛƭƳ ŦŜǎǘƛǾŀƭǎΦ 

The clock tower located in the city center with the hight of 32 meters. Through the official 

website, the visitors can learn the historical basis of the building of this attractive 

construction in Bitola. 

The ancient city of Heraclea, (HERACLEA LYNCESTIS), that exists from the mid VI century, 

that with its beauty and attractiveness gives a piece of evidence for the strength and 

supremacy through the time. The potential tourists might inform themselves for the history, 

architecture, the life and the culture of the people that used to live there. 
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Figure  45. Brochure on Heraclea Lyncestis 
Source: http://tourismmacedonia.gov.mk/ 

 

The National Museum presents exhibits that are a piece of living evidence, culture and 

ŜǎǇŜŎƛŀƭƭȅ ǘƘŜ ǘǊŀŘƛǘƛƻƴǎ ƻŦ .ƛǘƻƭŀΩǎ ŎƛǘƛȊŜƴǎ ǇǊŜǎŜƴǘŜŘ ǘƘǊƻǳƎƘ ǘƘŜ ƭƻǾŜ ǎǘƻǊȅ ƻŦ ŀ .ƛǘƻƭŀΩǎ ƎƛǊƭ 

called Eleni. This publication gives information for the possibility of visiting the room of the 

first Turkish president, Mustafa Kemal Ataturk. 

Jeni mosque that serves for ogranazing exhibitions. 

The National Park Pelister with its natural beauties, and wildlife. 

¢ƘŜ ŀŎŎŜƴǘ ƛƴ ǘƘƛǎ ōǊƻŎƘǳǊŜ ƛǎ Ǉǳǘ ƻƴ ǘƘŜ [ŀƪŜǎ ƴŀƳŜŘ ŀǎ tŜƭƛǎǘŜǊΩǎ ŜȅŜǎΣ ŀƴŘ ǘƘŜ ǘƻǳǊƛǎǘǎ Ǝƻǘ 

information about the mesmerizing ski terrains and the possibility to fulfill their needs by 

using the services of the ski center Kopanki. 
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Figure  46. tǊŜǎŜƴǘƛƴƎ ǘƘŜ ƎŀǎǘǊƻƴƻƳȅ ǎŜǊǾƛŎŜǎ ŀƴŘ ǇǊƻƳƻǘƛƻƴ ƻŦ ǘƘŜ .ƛǘƻƭŀΩǎ ǇǊƻŎŜǎǎŜŘ 
cheese as an attractive specialty 

Source: http://tourismmacedonia.gov.mk/ 

 

This brochure presents a calendar of all characteristic events that are organized in Bitola, 

and that can catch the attention and the interest of the internal and external visitors. These 

are happenings and manifestations that are usually realised from May to October, such as A 

[ƛǘǘƭŜ .ƛǘƻƭŀΩǎ aƻƴƳŀǊǘǊΣ .ƛǘ-Fest, Day of Culture, Bitola Shakespeare Festival, AKTO-Festival 

ƻŦ ŎƻƴǘŜƳǇƻǊŀǊȅ ŀǊǘΣ .ƛǘƻƭŀ hǇŜƴ /ƛǘȅΣ Cƻƭƪ CŜǎǘƛǾŀƭ LƭƛƴŘŜƴΩǎ ŘŀȅǎΣ LƴǘŜǊƴŀǘƛƻƴŀƭ 

/ƛƴŜƳŀǘƻƎǊŀǇƘŜǊΩǎ Cestival Manaki Brothers, and the International festival of classical music 

Interfest. 
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Figure  47. Calendar of events in Bitola 
Source: http://tourismmacedonia.gov.mk/ 

 

¢ƘŜ ōǊƻŎƘǳǊŜ άtǊƻƳŜƴŀŘŜ ǘƘǊƻǳƎƘ ǘƘŜ living ƳǳǎŜǳƳ YǊǳǎƘŜǾƻέ presents the attractions 

that the city of Krushevo offers, and that they give the city an epithet as a historical city, 

museum city, fairytale-city. Through visualization and text, on the APST website, the visitors 

can find information about the natural beauties and manageability for tourism 

development, especially on the winter sports,  the astonishing terrains for enjoying the 

paragliding, unsullied constructions from the XV century, the period when the city is formed,  

the houses with the specific architectonic characteristics as well, that are result of the 

cultural impact in the period of the inhabitation of the Vlachs and Miacs, as an investors and  

famous builders. 

The heritage of this city is presented through the artworks and engravings, cultural and 

historical monuments of which this city is recognizable and interesting for the visitors. In the 

brochure, the gastronomic specialties of Krushevo are presented: traditional pie with cheese 

ŀƴŘ ƭŜŜƪΣ ǘƘŜ ǘǊŀŘƛǘƛƻƴŀƭ YǊǳǎƘŜǾƻΩǎ άǘŀǾŀέΣ  ǘƘŜ ŦŀƳƻǳǎ YǊǳǎƘŜǾƻΩǎ ŘŜƭƛƎƘǘΦ 

The publisher of this brochure (ASPTRM) distinguishes and presents ten touristic potentials: 

¢ƘŜ aŀŎŜŘƻƴƛǳƳ ƳǳƴƛƳŜƴǘΣ ƭƻŎŀƭƛǘȅ aŜŎƘƪƛƴ YŀƳŜƴ ό.ŜŀǊΩǎ {ǘƻƴŜύΣ ǘƘŜ ƳŜƳƻǊƛŀƭ ƘƻǳǎŜ ƻŦ 

¢ƻǎŜ tǊƻŜǎƪƛΣ ¢ƘŜ DŀƭƭŜǊȅ ƻŦ bΦ aŀǊǘƛƴƻǾǎƪƛΣ ¢ƘŜ άǎŀƛƴǘΣ tǊŜƻōǊŀȊƘŜƴƛŜέ aƻƴŀǎǘŜǊȅΣ ǘƘŜ ƭƻŎŀƭ 
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gastronomic products, foundry for producing bullets that nowadays is a muniment of the 

LƭƛƴŘŜƴΩǎ ōŀǘǘƭŜΣ ¢ƘŜ ǿƛƴǘŜǊ ǘƻǳǊƛǎǘƛŎ ŎŜƴǘŜǊΣ ŀƴŘ ǘƘŜ ƻǇǇƻǊǘǳƴƛǘȅ ŦƻǊ ŀ ǇŀǊŀƎƭƛŘƛƴƎ ŦƭƛƎƘǘ 

above Pelagonia Region. 

This publication gives information about a specific musical, cultural, sport and gastronomic 

events that are organized in this Municipality, and that are presented using calendars of 

events. 

¢ƘŜ ǇǳōƭƛŎŀǘƛƻƴΣ ά! ƎǳƛŘŜ ŀŎǊƻǎǎ ǘƘŜ ǊŜƎƛƻƴǎ ƻŦ ǘƘŜ FYR Macedoniaέ ǇǊŜǎŜƴǘǎ ǘƘŜ ŎǊǳŎƛŀƭ 

information about the natural beauties and cultural-ƘƛǎǘƻǊƛŎ ŎƘŀǊŀŎǘŜǊƛǎǘƛŎǎΣ ŦƻǊ ƘƻǘŜƭΩǎ ŀƴŘ 

ǊŜǎǘŀǳǊŀƴǘΩǎ ŎŀǇŀŎƛǘƛŜǎ ƛƴ ǘƘŜ ŜƛƎƘǘ ǎǘŀǘƛǾŜ ǊŜƎƛƻƴǎ ƛƴ ¢ƘŜ FYR Macedonia. The Pelagonia 

planning region is prevalent with the basic information about the natural and cultural values 

in Bitola, Demir Hisar, Prilep, and Krushevo. Although this publication gives minimal 

information about the types of traffic in the region, the brochure gives information about 

the names of the more important accommodations and restaurants in the Municipalities of 

ǘƘŜ wŜƎƛƻƴΦ !ŦǘŜǊ ǘƘŜ ǇǊŜǎŜƴǘŀǘƛƻƴ ƻŦ ǘƘŜ ǊŜƎƛƻƴΩǎ ǘƻǳǊƛǎǘƛŎ ǾŀƭǳŜǎΣ  ǘƘŜ ǇƻǘŜƴǘƛŀƭ ǘƻǳǊƛǎǘǎ ŀǊŜ 

requested with an interesting seven-Řŀȅ ŀŎŎƻƳƳƻŘŀǘƛƻƴ άtǊƻƳŜƴŀŘŜ ŀŎǊƻǎǎ ǘƘŜ ǊŜƎƛƻƴέΦ 

heritage in this city represented by fine arts and performances from carving, cultural and 

historical monuments in which this city is recognizable and interesting for visitors. The 

brochure also presents the gastronomic specialties of Krushevo: the traditional pie with 

cheese and leeks, the Krusevo pan, the famous locum in Krushevo. 

The publisher of this brochure (APPTTRM) identifies and presents ten tourist potentials: the 

monument Makedonium, the locality Mechkin Kamen, the memorial house of Tose Proeski, 

the Gallery of N. Martinovski, the monastery "St.Premiography", the local gastronomic 

products, the production plant for bullets today is a monument to the Ilinden fight, the 

Winter Tourism Center and presents the possibility of paragliding and flight over Pelagonia. 

This publication provides information on the specific musical, cultural, sports and 

gastronomic events that are organized in this municipality, presented through a calendar of 

events. 
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