&)

Register of potentials for thelevelopment of rural tourism in the SoutAVest Planning
Region

Struga September2016



Contractor.

Center for development of the SouthVest Planning Region
Partisanskann, PObox 27, 6330Struga
www.southwestregion.mk

Jana Lahtova StamatovskiProject coordinator
Mirjana Lozanoska Director of the Centafor development of the SouthVest Planning Region

B[] plus®
| |

] ]
The Register was prepared by

PREDA Plus Foundation

Consulting team

Borce Jankuloski Coordinator of the research
Michael Risteski, MS¢ Head researcher

Natasha CavdaroskaResearcherAnalysis of data
Viktor Geshoski; Researcher, Analysis of data

Lectoring
Gordana Aceskg authorized lector for Macedonian

Translationinto English

Sedef Ljushg authorizedcourt appointed translator for English

The Registeof potentials for rural tourism in the SoutiWest Planning Regioh & LINB LI NBR A GKAY GKS LINRP2SOG aGLYY:
I 00S&aa G2 20Kt fS@St & Siukmnantesid inipemeitédPy theUyitkdNatids Da/doprheadt@lograminé (UNDP).



TABLE OF CONTENTS

F O 1O B I o | o (O N | = T P PP TP PP 6
LN NI 15 0L N (0 ] TP 7
METHODOLOGY TBOAND APPROACH. ... ettt e ettt ettt ae a1 s 4 a1 o4 e e o2 e et ettt ee et e e e eese e e Ee s R R R e e oo 4o oo e e e e e e e eeeeeteeeeeeeenn s e neEsn s s a s ae s e e e e e eeeaeeeeeeeennnnn 8
CONDUCTING THE RESEARCH.....c ettt ettt ettt s s o s o e e e a2 e e e e e e e e et e e ee ettt e ettt teas s osoeoe oo e e e e eeaeeeea et ee e e et e eebebebbeeebsa e anaeeeeeaeaeaeaeeeeeeeeeenennnns 9
1. Conducting the desk reSearch and GAINEA FESUITS ... ....o i ettt e e e sk bttt e e e e sa b et e e e s ot b et e e e ok be e e eeeeasbe e e e e e aabbe e e e e abbeeeaeseanbbeeeeesbbneeeenan 9
1.1. Analysis of the relevant literature and SOUICES OF Qalal........cciiiiiiii i e e e e e e e e et et et e e e et et ae et e as s e e e e aeaaaeteeeeeeeeeeeaeseseseesnnnnnanaeees 9

(R C ot 1L o) 1 [l [T T =TT od OO P PP P PR TPPPP 9
Guidebook for defining the DASICS OF FUTBILITISITL.........o.uiiii ittt et e e oo b bttt e o4 et b ettt e s oa bbb et e ookt b et e o4 aaRbe e et e e ambb e e e e e aasbb e e e e s anbbne e e e snnreeas 9
Creating matrixes of INdiCators and INTOIMALION. ...........ooiii i st e e e et e ettt e e e et et et seseseaaeaeeaaaeaaaeeeeteeeeesssesasssnasnn e s aesaeeneaaeaneneenernnes 10
Analysis of gained iNdiCators and INFOMMIALIAN............ooiiiiiii ettt e e st e e e s s et b et e e e sa b et e e e e oa bt et e e e e aabbe e e e e e aabeeeeeeaab b e e e e e saasbneeeessnbnneeaeane 11

2. Overview of the existingatistics related to tourist profiles of rural municipalities and rural areas in urban muniCipalitieS..........ccocce i 11
2.1. Eident list oftourist offer related to tourism profiles of rural municipalities and rural areas in urban muniCipalitieS.........cccceveiiiiiieie e 11
01V T 1001 o | SR PO PPPPUPPPPPPR 11
Population, economic activitieS, ProAUCTION @NO SEIVICES. ........iii it et e e e e e et e et e e e e eeee e e s e e ae e eeeeeteeaeesaaaaaa s eetaeeeeeeeaeesesaaanssatasseeeaeeaeeesesaannnsssnsennneeees 19

Y o] o] (o = Lo T 1= g Lo | o A0 1= Y= PP 24
Accommodation services and services related to food and beverages (Catering SEIVICES)......uuiii ittt et e e bbreee e e e 28

2.2. Evident list of tourist demand related to the tourism profiles of rural municipalities and rural regions in urbaipatieis.................cccceevriieeee e, 29

2.3. Evident list of the competition related to tourism profiles of rural municipalities and of rural areas in urban MUGESIPA............ccccviiiiii 31

2.4. Evident list of market trends related to the tourism profiles of rural municipalities and rural areas in urban mitiREIPal.............cccevviiieeei i 33

3. Determining tourist attractions and conducting the fIeld FESEALICI. ............oi i et e e e st e e et bt e e e e st b bt eee e s abbeeeeesnnbeeeeesanes 34

3



3.1. Evident list of attractions related to the environment in the SWPR (natural attraClions).........c.uuuuiiiiieiiieeee e e e e e e e s s s e e e e e e e e s e s sassnnrrnreeeeees 34

3.2. Evident list of products and services offered iNthe SMVRR ... ..o i et e et e e s e e e e e s s bt e e e e e e s aabb e e e e s aanbe e e e e s annnneeas 49

3.3. Evident list of the currembad infrastructure related to rural tourism (walking trails, mountain biking trails, hiking trails and trails for climbing)............... 52

3.4. Evident list of cultural components and values as attractions of rural tourism in the.SWPR............oiiiiiiii e e e 55

3.5. Evident list of recreati@ml and SpOorts POLENTIAIS IN SWERR.......coiiiiiii ittt e et e e e e e okttt e s aa bbb et e e e b b et e e e e s aabb e e e e s anbbn e e e e aannnneeas 66
RESULTS OF THE FIELD (QUALITATIVE) RESEARCH..... ...ttt ettt e e e oo ettt ettt e e aaae e e e s s e s e et ettt e eeeaaeeeaaasaa s ssbbebeeeeaeaeeeeassanansbebbeeeeaaaaeesesannnnnes 69
SUPPORT SERVICES. ... oottt ettt ettt a st e o oot e e e e e e e eee ettt e e e e e aeseee e s e s R e R R aa e e o5 oo e e e e e e eeeeee et et e e e e e en e s EsRR R a e o a4 a4 e e e e e e e eae e et et eeeeeeseeenEnbn b s bnnn e neaeeeeeeeeas 70
L0 1= 11 0o PO PP PP P PP PP PPPPPPN 70
1= 18£S 0T o PP PPPTTTRPPPPPPTPN 72
oot o] o =T} Y7 1T Y= Y7 [PPSR 73
LU Y KT TP O PO P PO PP PPPPPRPN 74

LI LU AT o T=T oo 1 oo TSP OOTRPPPP PP 75

= L4 =] P OO PP PR PPPPRPPPPPRRROY £ o
(0] 0 1 o =3 111 o] o TS 16
= T N R 1T 0o E T PP OO PRP 17
o TU TSt To T=ToTo [ir=T o] 1= LN o T 11 o USSP 78

N = L0 = I =Tt (o] £ S PP PP PRPPPPP 79
L0118 = = U 1 £ T OO PP PP TP PP PP PUPPPPPP 84

[ LUt I = Tod (o] = PP PP PUPPRPP 92
L= Toa (o] C=3 o) A or=T o) - | PP PRPR 93

F N I SV O O T = T PR PP PP UPTPPPTPPPPPPPPIN 94
N F= 0= U= L = ol (o] £ OO PP PP P PP PTRPPPPPRPN 94



LA U] L UT= I= 1 = U (0 96

Centers (COMPIEXES OF TOUIST ACTVITIES).......ciiutueeieeiiititeee ittt e ettt e sttt e e s sttt e e sk b b e et e s aa s b et e e e e 4 st b et e o4 oAk b et e o4 4Rk b e e e 24 4R e b e e e o4 aa R b et e e 44 a b e e e e e e amb b et e e e aanbbe e e e e ansbeeeeeeannnes 98
1010\ [0F I U151 [ ] N PRSP RPTPR 100
ZONING THE POSSIBILITIES FOR THE DEVELOPMENT OF RURAL TOURLSM.INL.SMVPR........oiiitiiiiteitie ittt sttt ettt ettt bbb b b e sneeennee s 104

CARTOGRAPHIC OVERVIEW OF PRIORITIZED SITES FOR RURAL TOURISM DEVELOPMENT IN THE MUNICIPNERE £ OTNNHEGRBGION.......... 105
F O 1[0 ]V ] N T PO PT TR PURRR 115
ANEX £, LIST OF DOCUMENTS RELATED TO THE DEVELOPMENT OF RURAL. TOURISM.....coiitiiiitiite ittt sttt sttt s nbeesane e 129
ANEX Z, GRAPHIC OVERVIEW OF THE CONCLILSION. .. .. tetttttttttuttaeaea et et e e e e e e e e e et e etteeetettetsbsbasss s as s s s aaeaeaeae et et et et eeeeeeetetessanaaaaaeaeaeaeeaaaaeeeeeeeanasssssnnssnnnnnnnnnnns 131
ANEX 3ILLUSTRATIVE OVERVIEW OF MOST IMPORTANT SITES FOR DEVELOPMENT OF RURAL.TQURISM.......cciiiiiiiiiiiieeeeiereeeeeeeeeevs 158



ABOUT THE PROJECT

The projectd LYy 2 @ GA @S az2ftdziizya F2N |y idivpenmen@sy the Onied ations Revefo@m@rnt Progfafrge UNDEY)SMAndeO S & £
with the Ministry ofLocal SelGovernance(MLS. The main goal of the project is enabling kS as a coordinator and supervisor on the issues related to decentralization
and local governance, to improve the continuing efforts for promoting the local governance aimed towards thescifies is being done through different means,
starting from measuring the satisfaction of the citizens, continuing to proposing concrete measures for a better pamicpatidocal level and an improved access to
services.

The project interventions directly support all @anning regions in theRepublic ofMacedoniadirected towards achieving greater level of inclusiveness and
competitiveness Theyare in line with the efforts of the Govenment and the Ministry of Local B&overnanceo exploit the potentias of local and regionahstitutions
andachieving meaningful and sustainable growth and development of the regiithis the country.

The development of &jisters of potentia for rural tourism is realized within thproject component relating to the development and support of rural tourisrarder to
revive the economic growth, to identifyew waysfor developingrural communities, as well as to allow thieturn of the population in thevillages This activity redted
from the needto create anadditional supportfor the regions, so that such registengere prepared not only fothe VardarPlanningRegionbut alsofor the Polog, South
West and NorthEastPlanningRegion



INTRODUCTION

In order to create improved access to services at local level, it is necessary to develop innovative solthiesgdtorsthat arerelated to tourism. Tourism can be an
important accelerator of tourism development because it is a multidimensional gndrdic processhat encourages numerous activitiés a particulararea It assumes
the role ofa factor for social and economic developmeiitmakes it possible tevaluatethe different values in a certain area and furthermore, it is alsggaificantfactor
for the protection and improvement of thenvironmentas well aghe promotion of existing potentialsin orderthis to be madepossible different actionsshould be
undertakenconcerning theempoweringlocal leaders and concerned group&h the aim to identify, evaluate andlevelop policies which wifhcilitate the creation and
implementation of tourism processes in the SoWrest PlanningRegion (SWPR).

The research processincluded multiple approachewhich allowedmakingproposalsby the resarch team, whilethe stakeholders identified the tourism potential of
rural areas. This will allow the inclusion of resourceth@rural-tourist offer, as well agreatng specificproducts of ruraktourism. The kenefitsregardthe intensifying of
the developmentin the SouthWest Planning Regignas well aghe creation and enhancement ofintra-regional and interegional communication and cooperation
between municipalities, and thusreatingbalanced social and economic development. The defined valaedecome part of the ruraktourist offer, and thussuccessful
penetrationon locd, national andespeciallyinternationaltourist markets.

The patial evaluation of locatommunitiesand the definition of tourism potentials provide guidelines for optimal use of sgaceonductingactivitiesrelated torural
tourism.

Within the researchan elaborativemethodologywas implemented within the research processhich comprisedquantitative and qualitative research aspeci&he
interpretation of the preliminary results and the exchange of experiewegi® the subject ofevision onorganized consultative meetings tihe different municipalities.
This created synergistic relatistetween the research tearthe observers andhe stakeholdersvho were discussing the gaineésults. By using this approaealRegistry
of potential for rural tourism irthe specified spatial unite/ascreated



METHODOLOGY TOOLS AND APPROACH

The methodology of preparing the dgjister meant the application afontemporaryaccomplishmentsn the field of rural tourismon a global level but alsim individual
countries as austainablecategory In this sense, especialgre importantare the professionalopinions of experts engaged by UNDP. Their suggesfiwrapplying the
most relevant research approachiesurednot onlyto accept, but also to exparttiem, with anaim toidentify the specificof the planning region.

While conductinghis studyan approach wasreatedwhichallowed theresearchergo propose, while thestakeholders independently to recognize and exploit the tourism
potentials in rural areas.Through thisapproach opportunitiesvere created for inclusion of resources in theurist offer as well as in particulaiourism products. The
benefits concernnot only the intensifyingof the planning regioR & 3 $lgv&8dpinent but also its internal and external cooperation and balanced -socnomic
development. The willingness of leaders and stakeholdengs® theresourceswill allow themsuccessfuy to penetratelocal, national and international structurder
utilizing the envisaged strategic opportuniti€Bhe feld researchof this studyincluded completing a structured questionnaire. The questionnaias based onthe FAS
methodology applied by th&nited NationsNVorld Tourism Organization (UNWT@jh the aimto assess the tourist valués a particularegion This methodology allows
assessment of touristategories identified as "Factors”, ttfactors” and "Support Serviceghich portraysthe destination as a@omplexityof interacting subsystems in
these three areaand whichareinterconnected.

All activities areealizedin cooperation with the responsibiedividualsin the SouthWest PlanningRegion, the project coordinatomunicipalstructures and stakeholders.
Based on this structural viabiligyrelevance of the components that are part of the Registas gainedIn realization of such research activities it is particularly important
to point out that severalconsultative meetingsvere held with the stakeholders of the municipalities of tH&outhWest Planning &jion. At these meetings attended
severalrepresentative®of the public, private and NGO sector wbantributed in the development of the Register.

The envisagedegistrywas defined by applyingraethodologythat includedquantitative and qualitative aspects. Theahange of experience anle interpretation of the
gainedresults by the research teamunderwent several reviewsdy organizing workshopgdhus,relationswere establishedbetween the stakeholders expertsand the
research teamwhere different viewsand opinionswere exchangedThe expertscomprisethe most involvedentities in the domain of opportunities for tourism
development.The mrticipantsbelongedto seveal domainsfrom the private,publicand NGGCsector. In the private sector involved were the owners and managers of
commercialcompanies related to tourism and hospitaligssociations of craftsmen, chambers of commerce and other fornjsirtfg, then individuals- tour guides,
travel agencies andommercialcompanieghat perform activities related to marketing, promotion, organization of festivals and other events related to culture aag art,
well as commerciaiompanieghat performactivities relded to transportation and communications. Thepresentatives othe public sector comprised differembembers
from the municipalitiesand theirappropriate organizational units, managers of protected areas, local associatiaitzensand foundationsyepresentatives of local
action groups, various forms of suppaft the private sector (accelerators, incubators asichilar organizationalforms), regional offices of the relevant ministries and
agenciesas well agelevant state administrative bodies.



CONDUCTING THE RESEARCH

1. Conducting the desk research and gained results
1.1.Analysis of the relevant literature and sources of data

The analysis covered projects and strategic documents in favor of the prBmimentswere analyzed that reflect the role and importance of rural tourism in SWPR.
Theyare of different origin, but basically contributéo or have crucial importance the defining of eacharea or locality, as an opportunity for development of rural
tourism. Thee documents are provided in Annex 1 of the Register

1.2.Goals of the desk research

- preparing a guidebook for defining the basics of rural tourism

- creating matrixes of indicators and information

- analysis of the gained indicators and infornoatj

- mapping and zoning sites for rural tourige well agheir prioritization

Guidebook for defining the basics of rui@lirism

The guidbookis a task in the research process guitrays the ways of dimensioning the conducted activif@screating the Registeltisactuallyan integralpart of the
procedural actions of developing the Regis®ased on theesearch activitiethe Quidebook was created with the purpose définingthe basicsof rural tourism in SWPR.
TheGuidebookincludesthe following components

- systematizatio of the elements of the touristffer in the SoutAwest Planning Region which includes inventarization and valorization with the aim of developing
rural tourism

- evaluatingthe tourism potentialby the stakeholders in theSouthWest Planning Regiorin order to successfullio comprehendrural tourism as a market
category- the components of demand, competition and market trends

- defining the basics of rural tourism in a specified spatial unietas the gained parameters for the values of the region

The Guidebook encompasses models of research which are created with the aim of gathering relevant information relatetbtioistmepotentials of the rural
communities in the planning region. Tlngludes

- collecting data from existing statistics related to tourism in ranahicipalitiesand rural areasn urban municipalities



- analysis of informatiomegardingtourism potentials in rural arealy using relevant empirical research studistudieson valorizationof cultural and natural
heritage, national and local strategies, plans andgrams that refer t@eneral and specific developmental characteristics of tourasnyell as studies amanagemenin
protected areas

- travel guidespromotional brochures and different maps

Creating matrixes of indicators and information

In order to obtain relevant indicators and information and to successtdhduct the tourismvalorizationwith the aim ofdeveloping rural tourismthe research team
approachedtowards creating matrixes. The maesregard theobtained values from the conductedesearch activitie®f the desk and field research. The individual
matrixesallowed for anintersection ofthe indicator values. Based on the talined dataa database of information and indicatorgas createdon which wereused for the

forming of the Register of potentialfor rural tourism in ruraimunicipalitiesand in rural areasof urban municipalitiesThe research models were created basetdtbe

experiences and guidelines béader |l Guidebook for @1 f dzl G Ay 3 | GSNNRAG2NRQa (2dNRARAGAO LRGSYUGAlf acaderAy1a o8
European Observatorgnd theEuropean Tourism Indicator System Toolkit fors&inable Destinations

The quantitative research was based on created matrixes for evaluating the tourism poteFtialss based on the following analyses

- tourist offer,

- tourist demand
- competition and
- market trends

The tourist offerincludes the tourism potentialef a particularrural area It involvesan analysis ofhe current and actual situation of tourismand its diagnosis, and
through comparative analysis of the resuitsallow identifyingthe spatial characteristics in terms aflvantagesanddisadvantages.

The analysis of the number of visitors, the utilizatiorinafividual types oliccommodation, realizedvernights the regional distribution of demand and the structure of
foreign visitordby country of originwere the basisdr the identification oftourist demandin the spatial units

The findings of the conducteslirveyon the competition in the regions and municipalitigaade it possible to define thpotentialsandthe opportunitiesof the
competitive advantages of local spatial entities, as well as use of existing competitive adearttgeother planningregions This enabled the creation of mutuairal-
tourism products for the joinpenetrationon the tourist markets

Themarket trends allow the creators of development policiesflarm specifidourism products.
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Analysis of gained indicators and information

Theanalysis of thegainedindicators and informatiorenabled the process dbcating describingand defining the possibilities for their use in the development of rural
tourism. Within the field researchihe organizedconsultative meetings witthe stakeholderamade it possible to obtain aassessment ahe recordedvalue parameters.
Thus,valueswere definedthat actuallyrepresented araverage gradef the valuesfor the development of rural tourism, thealso values of dispersegrade i.e. agreed
assessmenfgrade)of the views and opinions dhe experts forthe valuesin the region inorder to develop rural tourismas well adestgradethat included theaverage
grade and thdowestdispersion.

Thisallowed determining the best solutions for development of rural tourism in the region.

2. Overviewof the existing statisticgelated to tourist profiles of ruralmunicipalitiesand rural areasin urban municipalities
The deskesearch providé obtainingresultsregardingthe specifyingof statisticson the characteristics of tourigiffer, tourig demand, competitiorand market trends in
the SouthWest PlanningRegion.Throughtheir analysisan evident list of potentialsand valuesvas createdhat facilitatesthe process otonsideing the possibilities for
development of rural tourism in the SouiWest PlanningRegon.
2.1.Evident list of tourist offer related to tourism profiles of rural municipalities and rural areas in urban municipalities
The evident list of tourist offer related to tourism profiles of rural municipalities and rural areas in orbaitipalities included the following components

- environment

- approachtransport and travel

- accommodationrestaurants and

- population, economic activitiesproductions and services.

They are presented itable overviews that comprised the fields ofsearch, indicators, parameters and information, description and possibilities for utilizing in the
development of rural tourism, as well as the sources of collecting data.

Environment
The environment was analyzed through the focus of determining the indicators and parameters which comprised territoddhty lasation of the values of the tourist

geographical position, land use, biogeographical characteristics and protected zdoesistsvalues. These values are presented throughpbssibilitiesfor using in rural
tourism and stimulating the overall development. The overview is provided in the following table:
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Tablel. Statistical overview of the components of the environmeirt SWPR

FIELD OF RESEARCH

Indicators and parameters, information and explanatio|
by the researchers

DESCRIPTION AND OPPORTUNITIES FOR USING |
DEVELOPMENT OF RURAL TOURISM

Data source

Area of territory (ha)

Total area of theregion 3.306. kmi. Municipalities that
belong to region:Vevcanco p 2_ Y

-Debarcy p 2 Y

-DebrcacnHp=dd _ Y

-Ohridcoy = o__ Y

-Kicevagy oy 2_ Y

-Makedonski Brody y y = T __ Y

-Plasnicgp n £ n®n__ Y

-Strugacn y 02 Y

-Centar ZupgMn T S AM_Y

- The territory of this planning region is only 12.99% of the territory
RM

- This region has 28€ettlements It has 5 urbarsettlements Debar,

Kicevo, Makedonski Brod, Ohrid, Struga) and 4 rseitlements

(Vevcani, Debrca, Plasnica, Centar Zupak § + NB I  Rat

18,62 % of total area of the region. The area is parameter which
be used for measured.The area is a parameter on the basis of wh
can be measured tourist representation of rural values. Based
these indicators determinethe level of tourist construction.

In the municipality of Ohrid ruralettlementsare: Vapila, Velestovo
Velgosti, Gorno Lakocerej, Dolno Konjsko, Gorno Konjsko, [
Lakocerej, Elsani, Zavoj, Konjsko, Kosel, Kuratica, Lagadin, Lg
Livoista, Ljubnista, Openica, Orman, Pestani, Plakje, Podm
Ramne, Rasino, Raca, Recica, Svinjista, Skrebatno, Sirula, T|
Sipokno.

In the municipality of Vevcani the only rural settlement is the villg
with the same name.

In the municipality of Debrca rurakttlementsare: Arbinovo, Belcista
Botun, Brezani, Velmej, Volino, Vrbjani, Godivje, Gorenci, G
Sredorecie, Grko Pole, Dolno Sredorecie, Elesec, Zlesti, lzde
Klimestani, Laktinje,

Lesani, Meseista, Mramorec, Novo Selo, Ozdoleni, OroRe#pcani,
Slatino, Slatinski Ciflik, Slivovo, Sosani, Trebenista, Turje, Crvena

In the municipality of Struga ruradettlements are: Gorna Belical
Gorna Belica, Oktisi, Draslajca, Bidzevo, Lozani, Moroista, Vra
Radolista, Mali Vlaj, ZagracaniFrangovo, Shum, Visni, Mislese
Kalista, Radozda, Lukovo, Bezovo, Brcevo, Drenok, Jablanica, L|
Lokov, Modric, Nerezi, Piskupstina, Rzanovo, Selci, Burinec, Z
Prisovjani, Globocica, Delogozdi, Bogojci, Livada, Koro
Mislodezda, Novo $® Poum, Dzelin, Toska, Labunista, Podgd
Boroec, Tasmarunista, Velesta, Dobovjani, Gorno Tatesi, Dolno T4

Centre for Development of the Southwest Planni
Region

Guide trough the regions in Republic of Macedo
SUBSTRATEGY FOR RURAL DEVELOPMENT
MUNICIPALITY OF OHRID 21118
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In the municipality of Kicevo ruraettlementsare : Podvis,Atista,
Arangel, Bacista , Belica, Berikovo, Bigor Dold@redani, Bukojcani
Vidrani, Vranestica, Garani, Golemo Crsko, Gorna Dusegubica,

Dobrenoec, Gorno Strogomiste, Gresnica, Dlapkin Dol, D|
Dusegubica, Dolno Dobrenoec, Dolno Strogomiste, Drugovo, Du
Ehloec, Zubrino, Zajas, Ivanciste, lzvovpdes, Jagol, Jagol Dolen
Judovo, Karbunica, Kladnik, Klenoec, Knezino, Kozica, Kozicino,
Kolibari,Krusnica, Lavcani, Lazarovci, Lesnica, Malkoec, Malo

Manastirsko Dolenci, Mamudovci, Midinci, Miokazi, Novo S
Oslomej, Osoj, Orlanciapradiste, Patec, Podvis, Popoec, Popolz
Popovjani, Premka, Prostranje, Rabetino, Rastani, Recani, R¢{
Celopecko, Svetorace, Svinjiste, Srbica, Srbjani, Staroec, S
Tajmiste, Trapcin Dol, Tuin, Kafa , Cer, Crvivci, Celopeci and Suto

In the municipality of Debar ruragettlementsare: Baniste, Bomovo
Gari, Gorno Kosovrasti, Dolno Kosovrasti, Konjari, Krivci, Mog
Os0j, Otisani, Rajcica, Selokuki, Spas, Tatar Elevci, Trnanik, Han
Dzepiste

In the municipality of Makedonski Brod rursgttlementsare: Belica,
Bence, Bitovo, Blizansko, Botusje (Gorno), Botusje (Dolno), Brej
Brest, Vir, Volce, Gorni Manastirec, Gorno Krusje, Gresnica, [
Dolni Manastirec, Dolno Krusje, Dragov Dol, Drenovo, Zrkle, Za
Zvecan, Zdunje, lzisténce, Kalugerec, Kovac, Kovce, Kosovo, Kr
Latovo, Lokvica, Lupste, Mogilec, Modriste, Oreovec, Ramne, R
Rusjaci, Samokov, Slansko, Slatina, Suvodol, Susica, Tazevo,
Selo, Topolnica, Trebino, Trebovle, Cresnevo

In the municipality of Plasca ruralsettlementsare: Plasnica, Lisican
Dvorci, Preglovo

In the municipality of Centar Zupa ruiséttlementsare: Bayranovci,

Balanci, Brestani, Brostica, Vlasiki, Golem Papradnik, Gorno Meln
Gorenci, Dolgas, Dolno Melnicani, Evla, Ele¥dineni, Kocista,
Kodzadzik, Mal Papradnik, Novak, Osolnica, Odzovci, Paresi, Pr.
Centar Zupa and Crno Boci

The region's rural areas differ in the occupancy rate and the degrg
possibility of inclusion in the tourist offer. But, they provide an
opportunity for developng tourism.
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GEOGRAPHICAL POSITION

Between 4Ghn @  I°FARIGL n m
Between 2845 and 2£25 EGL

- The region is located in southwestern Macedomihile the west
and the south side is bordered by the Republic of Albania thraigh
municipalitiesof Debar, Ohrid and Struga.

- It isconrectedwith Polog, Skopje, Vardar and Pelagonija Region.

Map of R. Macedonia

Contactability

International
- R Albania

! £ 0 Isytdnta regions are Debar, Elbasan and Korca, dhat
borderingwith the Macedonian municipalities @hrid, StrugaPebar
and Cendir Zupa in R. Macedonia

Centre for Development of the Southwest Planni
Region, geographic map

Border crossing

There are 4 functional border crossings :

Border crossings allofor a greaterfluctuation of tourist clients from

Geographic map of RM

- Blato R Albania ito Macedonia and vice versa, which is a signific
- Kafasan potential for rural tourism development.
- Sveti Naum We can expect tourists from the area of Tirana and Durres thro
- Dzepiste; Trebiste Elbasan and Librazd, as welffi@sn Pogradec ah Korca
Transitness - Across theSouthWest Planning Regigmass highways-E| - Provides connectivity to the border regions of Albania. The regior] Geographic map
65 (towards Pelagonia and Skopje Region), E 852 the most importantiransportarteryto the Republic of Albania STUDY OF TOURISM POTENTIALS OF THE
Albania), PL201 and P501 (to Albania) WEST PLANNING REGION
- SouthWest Planning Regidrasan international airport
"St. Paul the Apostle "
- During the summer tourist season Ohrid Municipal| Enabling accessibility of R Albanizte rural areas in the Republic d
organize boat trip from Ohrid to Pogradec Macedonia andiice versa
Polyvalence - Albania, the possibility ofnvolvement of mountain| Using experiences from forming various types of tourism products | Geographic map of RM

villages in the ruralourism activities

Accessibility of tourists from the Republic of Albania and Republi
Greece to the regioras well asthe existence of an iernational
airport

DIRECTIONS FOR UBELAND (%)

Heterogeneous structure of land

Land use for various economic and meepnomic activities for rural
tourism in the region.

Strategies and Studies

Forests%

- 218,884 ha (65.53%prest covered the total area of th¢
region
- 21.15% of the total forest area of the Republic, which
about 1.034.972ha

The ichness of forests can be uséal developingwood processing
industryas well aghe development of mountain and rural tourism

STRATEGY FOR REGIONAL DEVELOPMENT
REPUBLIC OF MACEDONIA-2009

NATIONAL STRATEGY FOR RURAL TOURISM
2017

STRATEGY FOR SUSTAINABLE DEVELOPME
THE REPUBLIC OF MACEDONIA22GD0

Protected areas and natural sites g
special significance if6 ofthe total
area%

- National Park Galicica
22,750 ha (6.88%)
-Jasen
Multifunctional area, which covers an area of 31 127
(9.42%). Proposed declaring a National Ragether with
Jakupica
Natural monuments of SWPR
- Natural Monument Vevcask Izvot
Area: 1,370 hectares, 0.41%
- Ohrid Lake

- Slatinskizvor

- It has ecological significance, the opportunity for educational vi
and rurattourism activities such as sightseeinihe most sigficant
area for huntng tourism in the Republic dlacedonia internationally

- It has ecological significance, the opportunity for educational vi

and rurattourism activities

- The monument has ecological significance, the opportunity
educationd and tourist visits. Because ofts hydrological,

hydrographi¢ geological and other scientific values, Vewtdnzvor is

STRATEGY FOR REGIONAL DEVELOPMENT
REPUBLIC OF MACEDONIA-2009

Geographical map
STUDY OF TOURISM POTENTIALS OF THE
WEST PLANNING REGION
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- Duvalo
- Gorna Slatinska Pestera
- Belesnicka Reka

a protected area in the category of Natural Monument

Arable land like:

1  Agricultural land%

Al Pastures%

U total agricultural area of 133,619 ha, or 10.58% of H

1  Arable agricultural land 50.029 ha, or 37.44%
- under theplowed fields and gardensr’9.64%
- orchards- 4.28%
- vineyards- 1.2%
- meadows- 14.87%

T Pasturesc¢ 62,56%

In the region, mostly producets wheat, corn, potatoes,from the
orchards, the most significant are the apples, plupesars,cherries.
Favorable structure provides conditions for inclusion in a rtoatism
activities

Pastures and meadows are the basis for livestock activities
establishing farms

REGIONS IN MACEDONIA, 2015 NATI
STATISTICAL OFFJEEBLICATION

CENER FOR DEVELOPMENT OF THE-BMST]
PLANNING REGION

Vegetation

- Fauna on Galicica is represented by more than 600 f|
species, of which over 170 are woody vegetation. S
diversity can be observed on other mountains, as well
significantly larger spaces. Can separtite plant woody
vegetation, relict anéndemic forms

- Jasen has rich vegetation diversity likeerbage
representation of beech, birch and pine forest.
development zones and localities for this purpose shall
determined as follows: Boro Pole, Digging, Rudine, Vallg
Ocha, etc.

- Municipalties Debay Centar Zupa dispose of significant
vegetation, especially grasses and herbeme of them are
relict, endemic, unique on the European continent

Mountain Jablanicaas a rich and diverse flaréauna

- Development of herbal tourism, educational activities and reseg
activities that can be included in th@evelopmentof ruraktourism
offer

- Possibilities fopbservation, residencand collecting flowers, leaves
fruits, bark,roots, resin.

REGIONS IN MACEDONIA, 2015 NATI
STATISTICAL OFFJEEBLICATION

CENTER FOR DEVELOPMENT OF THEVHERITH
PLANNING REGION

Relict and endemic species of flora

DEBAR

- Trifolium pilcziion Stogovo, Silene schmucheri, Fritillar
macedonica, Liliunalbanicum and Narthecium scardicur|
Ranunculus wettsteinii Soldanella pindicolaon Desat
(Korah), Acer heldreichii subsp. Visiani, Colchicy
pieperanum, Lilium albanicum Ramonda Sambucus
deborensis, Silene soskae Sideritis scardica Trifolium
pilczii on Bistra Campanula debarensigorge of theCrn
Drim (Globochichko LakkeukoveDebar)

DEVELOPMENT
REGION20102015

PROGRAMME SQERT

PHARMACOGNOSTICALY INTERESTING E
PLANT SPECIES IN THE FLORA OF REPU
MACIDONIA, 2009
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MAKEDONSKI BROD
- Dianthus kapinensisCentauea grbavacensis

OHRID
- Nepetaernestimayerj Ajuga piskoi, Anchusa
serpentinicola Astragalus baldaciCentaureasoskag
Cynoglesum scardicum, Erodium guicciardii, Eryngium
serbicum Jurine taygetea , Lilium albanicym
Melampyrum heracleoticum, Oxytropieirpurea
Ramonda serbic&deritis raeseri, Trifolium pilczNiola
eximiaon mountan GalicicaOxytropis purpure@n llina
mountain

STRUGA
- Aubrieta thessaliaFritillaria macedonicaMinuartia
baldaccii Narthecium scardicurRinus peucgViola eximia
onJablanica

DEBRCA
- Oxytropis purpureaSideritis scardican llina Mountain

VEVCANI
Dwarfpeuce

KICEVO
- Centaurea grbavacensis, Erodium guicciardii, Sideritis
scardica Fraxinus ornus on mountal Lopusnik

FAUNA

DEVELOPMENT
REGION20102015

PROGRAMME

SOEBT

Livestock

- 23,730 bovines (data from 2010)
- 2.805horses

-109.627sheeps

- 13.533goats

13 862 heads of pigs

-204,540 poultry

- Developed Livestock (Debar aB@dntar Zupa)
- Developed sheefreedingand livestock- Cer, Gorna ,

Dolna Dusegubic&vinjista, Kladnik
- small farms for chickens, ostriches Popoec, Belica

Conditions for inclusiotin rurattourism activitiesthrough farms and
agritourism

Debar Municipalityhas a livestock of about 30,000 heads of she
many goats, donkeys. Gorno Kosovrasti has a significant numb
goats.
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Hunting fund - THERE ARETOTALOF34 HUNTING GROUNDS IN 7 - Opportunities for development of hunting tourism and usi| STUDY OF TOURIST POTENTIALS OF THE SO

SWPR gastronomic specialties, animal watching and phsadari WEST PLANNING REGIZIN3
- BIGGET HUNTING GROUNDS IN THE SVEHREGDOV(
WITH16406 HA - significant potential is the mountain Galicica where hunting

forbidden in the national park

- Most attractive hunting groundsn the territory of the region. In the
hunting grounds of the large wild game can be found: faemjnary
deer, mouflon, wild boar,mountain goat brown bear, lynxbobcat)
- Hunting groundgasen and other wildlife There also can be found manifferent birds and
smaller wild game. The largest part of the game is located in the (
part of the hunting grounds, where mostly mountain goats can
found

OHRID REGION
- Karaorman(14030H" 0
- Debrca (11556" ©
- Brezani (12626" ©
- Zavoj (125567 0
- Kosel (80657 0
- Meseista (31167 0
- Belcista (4167 0

STRUGA REGION
-Belica(6240 K ©
- Drimkol(15850H 0
- Rzanovdq15160H 0
- Velesta (27007 0
- Draslajca (8186 0

DEBAR REGION
- Stogovo(16406H 0
- Desat(3430H 0
- Bomovo (34301 0
- Baniste(2000H 0

KICEVO REGION
- Tajmiste (124007 0
- Dobra Vodd11260H 0
- Prostranje (12856 0
- Dusegubica(9950H 0
-Knezino (8716" 0
- Bukojcani (6786 0
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- Strelci (96707 0

MAKEDONSKI BR&EGION

- Gresnica (10398 0

- Susica (9548 ©

- Botuse(9670H 0

- Trebovlje(8350H 0

- Tazevo (7686" 0

- Dautica(15560H 0

- Slansko (10526 ©

- Vir (56000 0

- Ramne (4356 0

Fauna in the region

fin the NP Galicica livenvertebrates, vertebrates, 10
amphibians, 18 reptiles, 124 birds and 19 mammals (Iy
bear, deer, chamois, wild boar, rabbit , others) 16
species of fauna of which 26 are endemic
9 The Ohrid Lakehas a rich collection of faung
Bacillaiophyta, Charophyta, Turbellaria, Gastropod
Crustacea.The Ohrid Lake had7 species of fish, 10 g
which are endemic. Species: Salmo letnica, Acantholin
ohridana, Rutilus rubidio ochridanus, Pachychilon picty
Phoxinellus minutus, Leuciscus cephaélsus, Phoxinus
phoxinus colchicus, Scardinius erythrophthalmus scard
Chondrostoma nasus ohridanus, Gobio ohridanus, Bal
meridionalis  peteny, Alburnus albidus alborel
Alburnoides bipunctatus ochridanus, Cyprinus carf
Nemacheilus  barbatulus stanyi, Cobis taenia
meridionalis, Anguilla.
1 The multipurpose area "Jasen" has a rich collection
various species of fauna: lynrartinoi, bear, wolf,
Rupicapra rupicapra balcanica, birdBetrastes bonasia
Gyps fulvus, Bubo bubo
- 8 species ofamphibians, 23 species of reptiles, 1
species of birds
- numerousspeciesof insects (127 daylight butterflieg
724 night butterflies, Carabus coriaceus florineng
Carabus gigas, Notiophilus biguttatus, Licinus oertz
Calathus fuscipes, C. cinct@®ymindis axillaris, Harpalu
dimidiatus, H. serripes, H. disinguendus, Opho
cribricollis , Microlestes fissuralis, Platycerus caraboig
Dorcus parallelipipedus, Lucanus (Lucanus) cer
Sinodendron cylindricum etc.).
- Land snails Montenegrina janiensis attemsi, Vitreg

illyrica, Morlina labra striarius, Limax wohlbered
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Deroceras turcicum, Monacha dofleini, Helicop
rhabdotoides, Helicigona trizona pseudocingula
Agardhella macrodonta rumelica, Chondrula macedor
macedonica, Zebrina detritaPomatias elegans, Heli
lucorum, Morlina glabra, Xerolenta obvia, Cochlod
laminata, Limax cinereonigetc.
- Invertebrates: false scorpions, spiders, crabs
1 River Treskehas a rich collection of fish of which a
indigenous: Cyprinus carpio, Alburnys,sAnguilla, anguillg
iSabanajewia balcanica
1 Kozjak has a rich fund of fish: Salmo macedoni
Cyprinus carpio, Squalius vardarensis, Chondrost
vardarense, Barbus balcanicus, Alburnoides bipuncta
Vimba melanops, Cobitis vardarensis etc.
1 MountainsJakupica and Jablanica have different types
animals, from which larger: bears, wolves, foxes, dg
boars, rabbits, deer, lynx

Fishing fund

- The existing rivers and lakes in the region generally ha
richfisheries fund

Opportunities for development offishing tourism and using
gastronomic specialties. Rivers are issued under concession
individual municipalities are responsible

Population, economic activities, production and services

Population is one of the mairesources in the eévelopment of rural tourism. Therefore id very important to include demographgarametersand their impact on rural
tourism. In this regardstatistical dataare includedasimportant indicatorsthat refer onthe characteristics oftte population structure bygender- given that the female
population plays an important role in rural tourisnevelsof employment- becausethe development of rural tourism should be a sector activatingthe insufficiently
engagedvorkforce as well sithefacilities as available capacities of the population in rural areas because their purpose and conversion can be crucial

Table 2: Statistical overview of population, economic activity, production and services in SWPR

FIELD OF RESEARCH

Indicators andparameters, information and explanation by
the researchers

DESCRIPTION AND OPPORTUNITIES FOR USING |
DEVELOPMENT OF RURAL TOURISM

Data source

POPULATION

Assessment of the population in rural areas of the territory
terms of the total population (Z.6%)in RM

Characteristics of the population in municipalities in the region by 4
employment by sector , educational attainment

NATIONAL STRATEGY FOR RURAL TOURISM
-20122017

Population (2014).

222.064

The population is the basis for comparative knowledge on populati
structure in terms ofheir engagement in rural tourism activities.

CENTER FOQEVELOPMENT OF BABJTHVEST
PLANNIN®EGION

Working age population by
economic activity

181.670

Populationis a remarkable potential for tourism development becau

the percentage of working age population in the total population is

Regions of the Republic of Macedonia, 2015 (St
Statistical Office of Macedonia)
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81.81%

1  Active population total 54,6% Prevailings theactive population, but the employment rafalls Regions of the Republic of Macedonia, 2015 (St
(Laborforce participation behind. Thereforgural tourismcouldbe usedo balance these StatisticalOffice of Macedonia)
rate) 34,7% relations.

1  Employment rate
Unemployment by gender 36,4 % Unemployment among women is higher than men in the urban are{ Regions of the Republic of Macedonia, 2015 (St
(unemployment rate) while rural unemployment for women has a lower rate. Considering| Statistical Office of Macedonia)
T Women 37,7 % the labor of people in rural tourism, it is an opportunity for
T Men 35,6 % employment of this population.
Urban part 34,9 %
1 Men 31,3%
f  Women 39,9 %
Rural part 37,8%
1'[ Men 39,1 %
1 Women 35,0 %

Inactive popuhtion 45,4 %
EMPLOYEES BY SECTORS AND CENTER FOR DEVELOPMENT OF THEVHERIT
SPLIT OF ACTIVITY PLANNING REGION

POPULATION CENSUS 2002

Total 34.420
Subsector

Agriculture, Forestry and Fisheries

1 Plant and animgbroduction,
hunting andservice activities
associated with them

1  Forestry and exploitation of
Forests

1 Fisheries and Aquaculture

No. of employees in municipalities in the agriculture,
forestry and huntingsector nSWPR (CENSUS 2002)

- Vevcani 45

- Debarg 72

- Ohridg 249

- Kicevog 204

- Makedonski Brod 94

- Plasnicg23

- Strugag 415

- Centar Zupa& 39

Over 1,141 persaemployed in this susector

NATIONAL STATISTICAL OFFICE OF RM
POPULATION CENSUS 2002

ACCOMMODATION AND
FOOD SERVICE ACTIVITIES

182 caterindacilities (2014)
16 304 rooms for accommodation (2014)

REGIONS IN THE REPUBLIC OF MACEIDDSBHA
STATE STATISTICAL OFRUBEICATION

General accommodation

- Ohrid has 43 hotelsyhere: one is 5 *4 * twelve, twenty
one hotels 3 *, 2 * eight and one with 1 *.
A total of about 4,000 beds in hotels

Private accommodatiorin Ohrid and the region carrying out]
catering servicef small scale

Thelargesthotel has a capacity of 280 rooms with 560 beds

In progressare constiuctions of new luxury hotels on the Ohrid coast

Sectorof Tourism through the Ministry of
Economy
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Total number of accommodation facilities,098

Total number of beds 12,105

- Struga has 13 hotelghere:one with 5 *, 4 * three, three
3*, 2 * are two hotels, four with 1 *

16,298 available beds in accommodation

- Kicevo has 3 hotels that one with Zndtwo with 1 *

- Debar has 5 major caterirabjects foraccommodation one
of which is registered as a hotel
It has over 700 beds in accommodation facilities

- in Vevcani operate a hotel with 4 *
It has over 300 holiday homes thein be offered like
accommodatiorfacilities.

- Makedonski Brothas3 major catering facilities for
accommodation, but not registered as hotels
There are 150 beds in the community

In SWPR there are over 42,000 beds in accommodation
capacities

Accommodation facilities in rural
areas

- There is potential for accommodation in Iziste, Osoj, lzvol
Manastirec, Knezino

- Monastery of Holy Virgin MarKicevo has konakshich
can be used likaccommodatiorfacilities

- Vevcani has a high potential for housing in riaeda Villa
Alula, apartments Shutinoski, Pension Kutmichevitza, ru|
Kuka, restaurant Vo lIzvor, restamant Domakinska Kuka
restaurant Via Egnatia, private rooms. In total there are
accommodation facilities

- In Struga there are several catering facilities that prov|
accommodation services in rural areas Gorna Belica,
Radozda, Kalista, el Kamen Lokov (memorial house with
accommodation facilities)

In Struga has 111 facilities categorized

182 houses

The categorization is the basis for any involvement of the facilities

the catering sector in the tourist offeas well asn rural tourism

Tourism departmentMunicipalityof Ohrid
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- Ohrid-3.539 private accommodation with 8472 beds,
Raca178a.c.with 409 beds,

Sv.Stefan77 a.cwith 163 beds,

Konjsko- 237a.c. with 543 beds,

Lagadin 165 to 360 beds,

Elesec 58 with 136 beds,

Elsani 12with 44 beds,

Pestani 554 with 1314 beds

Trpejca 210with 505 beds,

Ljubanista 62 with 143 beds,

Velestovo- 6 accommodation capacities with 16 beds

- in Belica, Kivo, planned renovation project anshifting
the school for accommodation facilities

Travel and hospitality services fron
individuals in rural areas

OHRID
Tourism services in the rural, ethno and ecotourism:
Kosel 2
Kuratica 2
Orman 1
Velestovo 1
Elsani 1
Catering business in rural households:
Kuratica 3
Konjsko 2
Kosel 1
Velestovo 1
Elsani 1
A total of over 188 catering facilities with a capacity of ovel
7,500 seats

STRUGA
A total of over 205 catering facilities with a capacity of oy
8,200 seats

DEBRCA
8 facilities with a capacity of oveB6 seats

KICEVO
Over 30 catering facilities with over 9,400 seats

PLASNICA

5 catering facilities with over 100 seats

The Rgisterfor performing tourist services inural, ethno, ece
tourism, as well as thedgister for performing cateringctivitiesin
rural householdss being organizelly the Mayor of the Municipality
of Ohrid- Department of Tourism

Municipality of Ohrid Department of Totism and
Economic Development

STATISTATISTICAL OFFICENSUSFCATERING
CAPACITIES, 2008

STATE STATISTICAL OERIERNSUSFCATERIN(
CAPACITIES, 2008
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MAKEDONSKI BROD
33 catering facilities with over 1050 seats

CENTAR ZUPA
8 catering facilities with over 150 seats

KICEVO
170 caterindacilities with over 5,900 seats

VEVCANI
9 facilities with over 370 seats

In SWPR there are over 182 catering facilities offering fooq
and drinks with a capacity of over 24,279 seats

WASTE MANAGEMENT

Volume of solid waste produced at
the destination in tonnes per
person

56,000 tonnes of total wastgeneratedor
252 kg produced per capita (2014)

The basis for the development of rutalurism development and
other types of tourism is monitoring the management of solid wasteg

REGIONS IN THE REPUBLIC OF MACEIDDBHA
STATE STATISTICAL OFtIBEICADN

Percentage of coverage of the
destination for the treatment of
wastewater

27 448 thousand m3 discharged untreated sewage (1.18%
the total amount in RM)

4049 thousand m3 of discharged wastewater in industry
(0.72% of the total amount in RM)

(2014)

The basis for the development of rutalurism development and
other types of tourism is monitoring wastewater management.
The relatively high level of pollution of waters in the municipalities g
Debar and Centar Zupa

REGIONS IN THE REPUBLIC OF MACEIDDSHA
STATE STATISTICAL OFRUEEICATION

EMPLOYEES IN TOURISM SECT|

No. Employees in the Hospitality SWPR (2014) To8l5

The basis for a comparative understanding of employment in rural
tourism and monitoring

STATE STATISTICAL OFFICE

Hospitality

2338 people are employed in tourism and hospitality ir|
rural environment in Macedonia

-Vevcanig 32

- Debarg 128

- Ohridg 906

- Kicevog 443

- Makedonski Brod75
- Plasnicg9

- Strugag 591

- Centar Zupg 18

The dispersion of employmebl municipalities shows absorption
level of the workforce.

THE 2002 CENSUSTATE STATISTICAL OFFIC

RATE OF UNEMPLOYMENT

55,5%

High unemployment is a potential faervice providerso employ staff

engaged irrural tourism activities.
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Approachtransport, travel

The approach, transport and travel are parameters that are included in the contemporary methodology of treating the dentlojtime rural sector. Therefore, they are
significant not only for rural tourism, but also for tkemplementary forms of tourism development. In this regard, crucial importance has the road infrastructure and the
possibility for using the connection of the main roads with the local road infrastructure. Their significance can beitotfaedescripton of possibilities for using in rural

tourism activities.

Table 3: Statistical overview of access and transport in SWPR

FIELD OF RESEARCH

Indicators and parameters, information and explanation b
the researchers

DESCRIPTION AND OPPORTUNITIES FOR USINGHH
DEVELOPMENT OF RURAL TOURISM

Data source

ROAD NETWORK

Existing road network in the region in the function of rural tourism

Connection between main road
(regional and national (km)

- 154 km of national and
- 471 km of regional roads

Relatively favorable structure of the road network that denusedin
the function of the development of rural tourism

CENTER FOR DEVELOPMENT OF THEVHERT]
PLANNING REGION

DRAFT STRATEGY FOR REGIONAL DEVEL
OF THE REPUBLIC OF MACEDON2@T®9

Local road network (km)

- 1.296 kilometers (2014)

Basis for improving connectivity in order to develop rural tourism

Regions¢ publication (Publication of the SSd
2015)

RAILWAY NETWORK

Railway lines in rural area (km)

Railway infrastructure as in thBouthWest Planning Regiol
has modest features and is part of the poorly developed st
level.

- The total length of 27 km out of 682 km of the level
Macedonia

- In the municipality of Kicevo there is the longest haitge
between Podvis and Izvor (8000 m)

This low level of development in th8outhWest Planning Regiois
not the only negative circumstance. The coefficient of density|
construction is 8.56 and noticeabfglls behindthe ratio of national
level (27). Unsecured cities Ohrid, Struga, Debar and Makedc
Brod. Kicevo region only a part of this network. A major problen
the region is incomplete railway network and that fact that it ends i
dead end. The existing radmong other disadvantages is in po
condition in terms of technical equipment. It reflects the transport
passengers and goods.

These conditions point to the need to take measures to comp
transformation of the sector.

DEVELOPMENT PROGRAMME
PLANNING REGION 2005/

SOUTH

TRANSPORBYWATER

- boat service to Pogradec, Albania during the tourist sea|
through the Ohrid Lake

Significant potential for linking with R. Albania and the opportunity,
improve the accessibility of tourists froAlbania. Shipping lines exi
only in summer with ships purchased by travel agencies.

AIR TRANSPORT

SouthWest Planning Regidmasan internationalairport - "St
ApostlePaul"

Relatively high accessibility of tourists from different countries. 7
qualty of the airport has been promoted in recent years. The airpol
located relatively close to urban and rural centers in the regi
Passengers in 2015 were a total of 15,584 passengers
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LOCAL PUBLIC TRANSPORT

ROAD CONDITION

The local roadetwork is generally in poor condition, with a trend
further decrease of its quality. Maintenance of local roads
inadequate and insufficient, which is mainly due to funding shortag

Local Government;

State Statistical Office (makstat.stat.gov.mk)

Length in kilometers

-Vevcani 18 km

- Debar- 140 km

- Debrca- 114 km

- Ohrid- 163 km

- Kicevo- 293 km

- Makedonski Brod 201 km
- Plasnica23 km

- Struga- 258 km

- Centar Zupa 40 km
TOTAL 1250 km

Asphaltand cobbled

-Vevcani 6 km

- Debar- 77 km

- Debrca- 91 km

- Ohrid- 96 km

- Kicevo- 186 km

- Makedonski Brod 77 km
- Plasnice6 km

- Struga- 111 km

- Centar Zupa 23 km
TOTAL 673 km

Macadam

-Vevcani7 km

- Debar- 30 km

- Debrca- 9 km

- Ohrid- 32 km

- Kicevo- 21 km

- MakedonskBrod- 18 km
- Plasnicebkm

- Struga- 10 km

- Centar Zupa 6 km
TOTAL 138km

The total network satisfying, but necessanyjirtgorove the quality
The total length of the local road network deviates because of the
difference in theyears of collected data. 20140 structural data

State Statistical Office (makstat.stat.gov.mk)

Unpaved

- Vevcani5 km

- Debar- 27 km

- Debrca- 5 km

- Ohrid-17 km

- Kicevo- 36 km

- Makedonski Brod 90 km
- Plasnical0 km

- Struga- 111 km

- Centar Zupa 11 km
TOTAL 312 km

Basis for tracing roads and better use as trails for biking and hi
activities
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Not regulated

-Vevcani0 km

- Debar- 0 km

- Debrca- 6 km

- Ohrid- 18 km

- Kicevo- 59 km

- Makedonski Brod 16 km
- Plasnica2km

- Struga- 26 km

- Centar Zupa 0 km
TOTAL 127km

Signaling and marking

Guideposts on the tourist sites il
rural areas (no.)

OHRID
61 roadmap poles 80 x 20 spaced in the following locati
Leskoec, Skrebatno, Kosel, Openica, Prentov bridge, Kur;
RecicaPlakje, Plakjenska Mountain Rashanec

VEVCANI
Are placed 31 road signs at the following locations:
Center ofVevcanB;
Vevcani Springs, intersection MV AlulGj,
Intersection, Bebekoj 6n the road toGorna Belica 3;
MV Smolejca,, "3;
Intersectioncharter Manastir,, Sv.Spas "5
MV ,, White Coast "1
On the road tahe monasteryMV ,, Jalovca "2;

On the road taGorna Belica:
Intersection, Aluloj livadi "1
View pointStarca,, "2
Intersection, Jankov kamen "4
Before Gorna Belica 2

Gorna Belicg Intersection2

OHRID
Through the projectTowards Alternative Tourisrfinanced by the
European Union purchased information boards signposts, \dad
points, tables with benches andjarbageand stone tap- urban
equipment to support alternative forms of toism in the area of the|
Municipality of Ohrid

Local Government

Information boards for tourist sites
and facilities (no.)

OHRID
Information tables 140 x100
Set of 6 locations including:
Leskoec 1
Prentov Bridge 1
Rashanec 1
Kuratica 1
Recica 1

Information boards 100 x 80
They are positioned at 5 locations:

Skrebatno 1

OHRID
Through the projecfTowards an Alternative olirism funded by the
European Union supplied information boardsignposts, andview
points, tables with benches and garbage stone tap

Municipality of Ohrid Department of Tourism ang
LED Department of Tourism

Municipality of Struga Tourism department

Vevcani Municipality Department for Legal ang
General Affairs and Public Affairs
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Kosel 1

Plakje 1
Mazatar 1
Marlncev tomb 1

Information boards 80 x 20

Are set22 information boards at the following location{
Leskoec, Skrebatno, Kosel, Openica, Prentov hridgeatica,
Recica, Plakje, Zavoj, Svinjista

STRUGA
Signposts and information boards set up by sevg
organizations and institutions: Mountaineering Associati
"Zakamen" Cycling club "Solaris" Paragliding Club "Strm|
Association "Parumba" from locabmmunities, Selo Visni
Selo Livada, some NGOs and the Local Development Age

VEVCANI
In Vevcanare set8 information boards in the these followin
locations:
Bus station Beralishte;
Centerof Vevcani
Vevcani Springs
Viewpointd { Y2t S20I ¢ T
Placea { Y2t S20I ¢ T
View pointd { G } NDI
Monasteryd { @ ®f{ LI & é
Picnicare@t WI y1 2@ 1} YSy¢é
Total federal 8€ight).

The mountain Jablanica placed in the area of Vevcani
projects set a total of 103 signposts

9 information boardsre placed at the followingpcations:
Vevcani 7
Visni 1

Podgorci 1
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Accommodation services and servioglated to food and beveragdsatering services)

Hospitality sector (catering)n rural areascomprisesaccommodation and restaurants. They basically do not belong only to the rural areastiydvé&rct that alsothe
facilities that are not direity related to the sites of typicalural characteican be usedor developng this type of tourismFurthermore, becauseatering facilities in urban
areas carbe linkedwith the rural sphere,suchindicatorswere choserthat are related to the available capacities as general categohiethis senseaccommodation
capacitiesn the whole regionare shown The efforts for discoveringpecific offerssuch asecological sustainability dhose offersthat have typicatural characterhave
not been implemented due to lack of records, ltheir includingin the Register responds to the openness of this documenatdspossible future expansions

Table4: Statisticaloverview of accommodation, restaurants in the SWPR

FIELBDF RESEARCH

Indicators and parameters, information and explanation b
the researchers

DESCRIPTION AND OPPORTUNITIES FOR USING |
DEVELOPMENT OF RURAL TOURISM

Data source

ACCOMMODATION RURAL
AREAB

Volume, dynamics and structure of accommodation facilities existi
in the region that can be used in rural tourisittivities

State statistical office of RM
Local selgovernmentg Sector for local economic
development

Number of facilities in the region
(categorized facilities

OHRID
- hotel Gorica5*, hotel Tino Juniok, St. Stefar*, hotel
Metropol and Bellevuet*- Dolno Konjskphotel Granit4*-St.
Stefan hotel Belvedered* - St. Stefanhotel SileksA* - St.
Stefan hotel Villa Inexd* - St. Stefanhotel Park Lakd * -
Kose] hotel Filip4* - St. Stefaphotel Millenium Palacel*,
hotel Flamengat*, hotel City Palacd*, hotel Denarius3*,
hotel Zlaten Prster8* - Peshtanihotel Sonceva Portg8* -
Cekoshtinahotel Tino3*, hotel AmbasadoB* - Podmolje
hotel Akvalina3* - St. Stefanhotel Turist¢ garnihotel 3* -
Dolno Konjskphotel Pela3* - St.Stefan hotel Gradska Plaza
3*, hotel Diplomat3*, hotel Lebed3*, hotel Panorame3*,
hotel Garden3*, hotel Riviera3*, hotel Lagadir3* -
Lagadinhotel Desaret3* - Peshtanihotel Dva Biser8* -
Lagadinhotel Cingo3*, hotel Klimeticd1) 3*- St. Stefan
hotel Kongresen centad* - Konjsko hotel St. NaunB* -
Ljubanishtahotel Aleksandrije2*, hotel Kocarew2* - St.
Erazmohotel VillaSt. Sofi&*, hotel Beton2* - St. Stefan
hotel St. Stefar* - St. Stefaphotel HollidayM 2* - St.
Stefan, hotel Klimeticg2) 2*- St. Stefaphotel Prestol2* - St.
Stefan hotel Brend1* - St. Stefan

STRUGA
- hotel Izgrev5* - Kalishta hotel Drim 4*, hotel Makpetrol
4* - Kalishtahotel Mirage4*, hotel Beograd3*, hotel Biser

3* Kalishta hotel Garden BIB* Ezerski Lozjdotel Ambient

In Ohrid there are over 2000 registered individuals that are
conducting hospitality activities of relatively small volume (renting
apartmentg with over than 12.000 beds

OVERVIEW OF CATEGORHTHIELE2015¢
Ministry of economyof the Republic of Macedonia

Department of Local SeBovernment
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2*, hotel Arti 2*, hotel-restaurant Kall* - Ezerski Lozja
hotel Galebl*, hotel Arubal*, Boarding hous#lontenegro
1*

KICEVO
- hotel Arabela3*
- hotel House of artd* - Rnezhino
- hotel Kicevol*
DEBAR
- hotel Leon- 2*
- hotel Spa Banjishtehotel Venec¢ Kalin hotel, hotel Spa
Kosovrasti

VEVCANI
- Villa Alula
- Domakinska KukaBoarding house
- Hotel premier
- Boarding hous&utmicevica
- Restaurant with accommodatidacilities VigEgnatia

MAKEDONSKI BROD
- hotel Mak Viking Ranchhotel Porecki Biser Samokoy
restaurant and lodginggvor- Dolni Manastirec

DEBRCA
- Hotel Dimitrije (Orovnik (hot categorizedl
- Villa NatashgOrovnik
- Motel Pocinka(Arbinovg ¢ not in operation

2.2. Evident list of touristiemandrelated to the tourism profiles of rural municipalities and rural regions in urban municipalities

The evident list of tourisiemandincluded the following components

il

f
f
f

tourist visits
tourist stays

tourist spendingand

emitting zon

es(markets.
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Tourist visitsare parametes that determinethe level of aspirations of tourists in rural areiasthe SWPR. Thesgmhmicsmake it possible to monitor the development,
while their structureis used todeterminetourist markets for this type of activity. It is also very important to determgmasonality Tourist staycontairs indicators of
realizedovernights and durabilitpf the visit. Based on this parameter the leveltofirist satisfactionduring their staycanbe indicated, degree of utilization of resources
as well ago determine the dynamics of future planning forrmsthis senseThetourist stay isprovidedby absdute valuespy thestructure of the conjunctureand by the
level of average capacity utilizatiomourist spendingnears the availability ofree fundsthat can beuseddirectly or indirectlyduring the stay of tourists in the region.
Based on thes@ndicatorswe can followthe changegegardingthe content of the tourist offer andhe consuming of tourism product&€conomic effectare thebasis for
forecastingfuture investments and optimal use ofsources Tourist marketsare such adynamic categry andcan veryoften show variable charactein certain socie
political circumstances. Howevdhe conductedstudiesallow differentiatingstandard spatial unitsvherethe tourist offercan beprovided Tourist markets are processed
within the last ten pars todetermine thetop emitting tourist zones

Table no 5: Evident list of tourist demand of the SWPR

FIELD OF RESEARCH Indicators and parameters, information and explanation b DESCRIPTION AND OPPORTUNITIES FOR USING || Data source

the researchers

DEVELOPMENT OF RURAL TOURISM

TOURIST VISITS

Data about the volume and structure of tourist visits in tl
region

State statistical officevww.stat.gov.mk

Number of visitors

The structure ofisitors shows more positive results for foreign

State statistical office

Total 269 547 visitors compared to domestic ones Local Selsovernment

Domestic 125 320 The proportion between foreign and domestic visitors5&51% :

Foreign 144 227 46,49%

TOURIST STAY Data about the volume and contentsf realized overnights in thg State statistical officevww.stat.gov.mk/,
region

Realized overnights The structure ofealizedovernights shows greater benefits of

Total 1095 452 domestic compared to foreign tourists.

Domestic 694 229 The proportion between domestic and foreign nights sper@3s37%

Foreign 401 223 : 36,63%

Average stay The average stay of tourists indicates tltio between the realized

Total 4.06 overnights and the number ofsitors. This ratio is unfavorable and

Domestic 5.54 indicates a very short stay of tourists in the region

Foreign 2.78 This indicates thatlespite the growing participation of foreign

tourists, theystaylesstime comparedto domestictourists.

TOURIST SPENDING

72.113.500USD

Spendingobtained on the basis of theealizedstay comparedto the
total spendingof the Republic of Macedonia

Included are travel and tourist stay

MARKETEMITTINGZONEP

Countries of origin of foreign visitors in the region

State statistical officevww.stat.gov.mk/,

Visitors by country of origin in the|

last10 years

Serbia, Bulgaria, Greece, Turkey, Albanketherlands

Germany.

Prevailing are visitors from neighboring countries and from th
Netherlands and Germany
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2.3. Evident list of the&eompetition related to tourism profiles of rural municipalities and of rural areas in urban municipalities

The analysis athe competition is based on the expert approach in terms of comparing the destinations frorsutineundingsof the Republicof Macedoniaand the
region. That meanshat competitive areasare the neighboring countriesind regions irthe Republic of Macedoniwith which the SWPR has direend collaborative
connections Thisdomain includes not only the nomination of regional entitias competitive markets, but also the types of tourism products in the regionitand
competition, the joint penetration on the tourist market, ways ofmarketingtourism products, the features oftransport connectiors as well as theguantitative and
qualitative characteristics of housing

The evident list of the competition is presented in the following table

Table no 6: Evident list of the competition in the SWPR

FIELD OF RESEARCH

Indicators and parameters, information and explanation b
the researchers

DESCRIPTION AND OPPORTUNITIES FOR USING |
DEVELOPMENT OF RURAL TOURISM

Data source

COMPETITIVE SPATIAL UNITS

The existing neighboring regions and countries with which
region borders and that are important for rural developme|
and tourism.

Spatial plan of the RMGeographic maf_ocal Self
Government Centers for regional development

Border areas  (neighboring
municipalities regions countries
etc) (humber and namg

Countries

Albania297 000touristsin 20140f which161 000foreign 136
000 domestic (these are data about tourists that staye
strictly in theHotelsof Albanig, whereasa total of3,6 million
tourists stayed in 2014Iindustry and tourism representl
%of the GDP

Regions

Skopje(2014) 168 03Toreign tourists
Pelagonig2014) 20 994foreign tourists
Polog(2014) 13 257oreign tourists
Vardar(2014) 15 20@oreign tourists

Determiningthe tourist visits stay, spendingand structure of tourists
in the competitive regions and countries is an important indica
which shows the place of the SouthWest Region Macedonia

tourism comparedwith its neighboring regions. Given that this regi
has the highest number of tourist potentiategardingthe number ¢

foreign tourists,it holds the second placeright after Skopje.The
participationof this regionin Macedoniaaccording to thiparameter
is 33,92%.

Comparedto the neighboring country wheréhe number of foreign
tourists accommodated irthe Hotelsis gven, the situation in this
region is very favorablehut this should be taken with reservatio
Not included isthe number of domestic and foreign tourists wh
spentnightsin private accommodation

State statistical officef RM(www.stat.gov.mk/),
Institutions and statistics of the Republic
Albania(INSTAT)
http://www.instat.gov.al/en/themes/tourism.aspx

Wider regional areas (name)

The regional areas that are not bordering the region, but |
very important for the development of rural tourisin the
Republic of Macedonia are the following:

SouthEast Planning Region
North-East Planning Region
East Planning Region

Opportunities for creating wider regional tourism products

TOURISM PRODUCTS

Brochures, leaflets, travel agencies, web pag
existing and past programs and projects f
development of rural tourism in the competitiv
regions
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Recognizable tourisnproducts of
the competitive regions (name an
type: mountain, lakegco, etc.).

Albania rural tourism(in mountain villagek cultural tourism
(Gjirokastrg Berat Durres Krujg, summer tourism(Durres
+ { 29ddEnda

The potential for rural tourism is especially significant in the villa
and mountain areas that include different contents of tourig
products, recreation actities, farming activities, cultural content
traditions, crafts, biking, hiking, climbing, etc.

http://dokmans.com/pana/village_tourism_albani
a?mesto=seoski_turizam_albanija

Ways of distribution of tourism
products in the competitive regions;
Throughtravel agencies

Through the internet

Through fairs

http://dokmans.com/panalvillage_tourism_albania?mesto=
eoski_turizam_albanija/

http://www.tours -albania.com/toursalbaniahome/about
albania/interestingplaces/item/albaniaamountain-and-
ruraltourism.html
http://albania.shqiperia.com/kat/gj1/kid/383.html

The above mentioned web pages

WEAKNESSES AND STRENGHT
COMPETITIVE SPATIAL UNITS

Transport connectivity

Quality and quantity of transport routes in the competitiy
regions

Pelagonia Regiornlengthof road networkm H mn __ 2
Skopje Regiog lengthof road networkm o ¢ o

Vardar Regiox lengthof road networkm n nc __a

Polog Region lengthof road networkv n by __ 2
Corridorl0and Corridoi8

State statistical officef neighboring regions

Accommodation facilities

Volume and structure occupancy ¢ tourist season of
competitive regions

Pelagonia Region

¢ number of rooms3 431
- number of beds0 055
- tourists 65 527

- overnights154 595
Skopje Region

¢ number of room2601
- number ofbeds5344

- tourists 196 087

- overnights390 798
Polog Region

- number of roomsl111
- number of beds83330

- tourists 65527

- overnights154595
Vardar Region

- number of room$%66

- number of bedd677

- tourists 20667

- overnights39662

Statestatistical office
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2.4. Evidentlist of market trends related to the tourism profiles of rural municipalities and rural areas in urban municipalities

Market trends are a significant perspective that allogenerating action plans on a global aimdlividual level. Trends are processed through the following categories:
types of tourism products of rural tourism, training of tour guides, custodians, tourist escorts and consumer protection

The evident list of market trends is showrthe following table

Table no 7 Market trends

FIELD OF RESEARCH Indicators and parameters, information and explanation b DESCRIPTION AND OPPORTUNITIES FOR USING || Data source
the researchers DEVELOPMENT OF RURAL TOURISM
TRENDS Global trend are visiting rural areas, clean nature, health To provide datdor the trendsthat are present in the region and whg State statistical office Local SelSovernment
food, hunting and fishing, schools in nature and wi are their features €.g, what is the dynamics of householdt¢hat | Association of tour guides
tourism adapted their facilities for acceping tourists in rural areas or fof NATIONAL STRATEGY FOR RURAL TQORBS
presentingof own attractiong 2017
Types of tourism products for rural Countryside tourism ecotourism, mountain routes | Eg.Stay in rural householdith participation in agricultural activities| Existing offer for rural tourism activities by travel
tourism gastronomic tourismclimbing hiking and mountain biking| harvestinggrapes, apples ansbon. agencies

herbal tourism (collecting herby health tourism hunting
and fishing tourismwine tourism photo-safariwatching of
animals riding, sportrecreation activities sportrecreation
activities in watey educational activitiestransit activities
cultural tourism religious tourism

Training of tour guides, curatory FTHOhrid, FTBLStip Training by higher educational institutions and foreign donations
and escorts tourism associations
Consumer protection It is necessary to brand products, as, for example, f{ Documents of the localovernment
- brandedproducts that Vevcaniolenik, indigenous grape varieties and wines, hot
are typical for rural and honey productsyild chestnut, etc.
areas (name and
number)
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3. Determining touristattractions and conducting the field research

Determining the touristttractionswas conductedn the forns of deskand field researchParticulartourist attractionscan be included in rurdaburism activities in terms
of primary productsand services or complementary activities, products and services. Primary rural titnastionsregardthe definition and ranking of spatial units that
are most suitedfor the development of rural tourismas well aglevelogng specific tourisn productsof rural tourism. This will providan enriched andjuality improved
content of the tourist offer. Complementary products and servicésvolve cultural valuesthat allow tourists who are involved primarily in ruratourism activitiesto
performtheir additional activitiesn orderto enrich their stay

The main touristttractionsof rural tourism included the following components
- attractionsrelated to the environment of SWPR (natuadtractions);

- production and services in the SWPR

- road infrastructure in the SWPR related to rural tourism

- cultural attractionsin the SWPR

- recreational and sport activities in the SWPR

Theyare shown in the tables below.

3.1.Evident list ofttractionsrelated to the environment in the SWPR (natatstactions)

Theattractionsof the environment or the naturalalues are contained in the defined inditors and parameters of tourigjeographical position, opportunities for transit
tourism activitiesJandscapeand hydrographic features. These values @gresentedthrough theutilizing opportunities in rural tourismas well adosteringthe overall
development.

The tableoverviewis presented below
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Table no 8: Attractions related to theenvironment (natural attractions) in SWPR

FIELD OF RESEARCH

Indicators and parameters, information and explanatio|
by the researchers

DESCRIPTION AND OPPORTUNITIES FOR USING

DEVELOPMENT OF RURAL TOURISM

Data source

TOURISGEOGRAPHICAL POSITI(

Tourist values of mountain region
that the region is bordering (mutug
values)

- Polog Region

- Skopje Region

- Vardar Region

- Pelagonia Region

LakeKozjak

Bistra NPaMavrovax

Ski Center

Straza

Bukovik

GorgeRadika

Kafa

Janceg opportunities for development of rural tourism
Galicnik

Lazaropole

MonasterySt. John Bigorski

LakeKozjak

Mountain rangeJakupica
Multipurpose arealasen
RiverTreska

Dervenska Gorge
LakeMatka

Karadzica

Mountain rangeDautica
Karadzica

Mountainrangeand National ParkGalicica
Plakeandllinska Mountain
BushevaMountain

Ohrid-Prespa Regiorhas been declared transboundary biospherig

reserve

Geographic map of RM

Sites for transkourist activities

National roadl-65

National road -5 (Ohrid¢ Resen

- Ohrid

- Petrol stationMakpetrol

- Kosel(mofette Duvalg

- Restaurantlareg churchSt. Nikola

- settlementOpenica

- fishpondrestaurantRajska Dolin&Kuratica
- Zavoj(private accommodation

- Recica; fulling-mills (valavic)

This is the spacdor signalization, marking and distribution (¢
promotion material for the rural areas and complementary tourig

products

Through the municipalities oWevcanj Struga Ohrid passed the
ancient roman trading rout®¥|A EGNATIA, which is a significantigiu

potential

Geographic map

SUBSTRATEGY FOR RURAL DEVELOPMENT

MUNICIPALITY OF OHR0D42018
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- fishpondrestaurantRajska Dolinalonkey safarKuratica
- Mountain pasBukovo

National road -4 (Ohrid¢ Kicevoc Skopje
- cave churcheSt. Erazmand St. Irina

- Earlychristian basilic&t. Erazmo

- HotelKocarev

- Hotel Ambasador

- Petrol stationMakpetrol, Taci

- Archeological sit@rebenishtanecropolis(Gorenc)
- Petrol stationand restaurant Eko petrol
- Mesheishtachurch St. Peteaind Paul

- Churchst. Elijah

- Botun

- Petrol stationOkta

- ChurchSt. Demetrius

- Izvor, restaurant IzvorskBiser

- Podvis

- Popolzhanirestaurant Merak

- Drugovo

- Petrol stationMakpetrol

- Petrol stationLukoil

- Kicevo

- MonasterySt. Mother of God Virgin

- Trapcin Dol, Kolibari

- Zajas

- Dolno Strogomishte mosque

- Kolari

- ChurchSt. Paraskeva

- Mountain passStraza

International road!-852Ohrid¢ StrugacRAlbanig

- Ohrid

- Petrol stationMakpetrol

- Petrol stationBesjani petrol

- Struga

- Petrol stationOkta

- RadolishtaEarlychristian basilica

- FrangovpMosque

- Kalishta restaurants camping site Ring Ezerski bran
Galijg hotel Prince hotel Biser Izgrev

- ChurchSt. NikolaMonasteryKalishtag St. Mother of Gog
churchSt. Athanasius

- Tourist settlemen€Elen Kamen
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- Mali Vlaj church St. Nikola
- Radozhda- church St. Archangel Michaelremains of
ancienttrading route Via Egnatia

Regional roadR-1208(Ohrid¢ St. Naunt, R Albani

- Ohrid

- Biljanini Springs

- MarshStudencishta

- Ramne

- Raca

- Velestovo

- National ParloGalicica

- settlement St. Stefan (hotels Belvedere national
Restaurant Makedonska KuyKaotel Pelg hotel Ting hotel
Beton hotel Sileks Center for cardiovascular diseasgs
Stefan cave churchhotel Akvalina holiday campRadosti
hotel Filip, hotel Brend hotel Presto)

- Dolno Konjskdhotel Granit villa Cinggq villa Cipanvilla
Sonce villa Idila apartments Golden Sunsethurch St.
Great Martyr Kyriaki restaurant okaj Mecé& Xongress|
center, apartmentsoDild &partments Taneski

- Gorno KonjskéchurchSt. Mina Villa Minamy

- Hotel Bellevue Metropol, Turist

- settlement Lagadin(hotel Lagadin villa Bisera villa Ikar
Hut, apartments Joleksvilla Katerinavilla Klia villa Dionis
hotel Dva Biseravilla Robinsonwvilla Ming

- settlement Elshani(Camping siteElesheg Villa Anastas
villa Moderng villa Anmarin villa Nikola lloski Ristos
Guest House

- settlement Peshtani ¢ church St. Mother of God
Peshtanskavilla Blagp apartments Mislarestaurant Lipa
villa Bashoski fish restaurant restaurant Bane b,
apartments Dzale boarding louse Lakeviewrestaurant
Dag fish restaurants church St. Kozma andamjan
apartments LilelPeshtaniapartmentsLale apartments Villa
Mimi, church Holy Trinityhotel Desare}

- Camping sité&radishte

- Roman castrum

- Museum on watePlocaa A O 2 ((Bay & hotighs

- Center for scuba diving Amfora

- settlement Trpejca (apartments oPod senkata ng
vrbited(Under the shade of willowsghurchSt. Nikolafish
restaurants cave churchchurch St. Naum villa Trpejca

cave churctst. Mother of Gd Zahumskp
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- connecting of the local road®504 over the mountain
Galicicao the Prespa Lake

- settlementLjubanishtg(auto-campLjubanishta

- Monastery St. Naum church St. Athanasiuschurch St.
ParaskevarestaurantOstrovq restaurants souvenirshops
army camping sit&t. Naum

- border crossingt. Naum

Regional roadR-1201(Strugac DebarcSkopje
- Struga

- Black Drim river

- Petrol stationMakpetrol

- Moroishta

- Petrol stationOKTA

- Hotel Diplomat

- HotelJoni

- Hotel Grand

- Car repaioLushé

- settlementVeleshta

- MunicipalityVevcani

- Gate Vevcani

- Monastery St. Great Martyr George the Victorious
- Globocica lake

- ChurchesSt. NikolaSt. Archange|sSt. GeorgeDormition
of Mother of Godg Modric

- Otishani

- Dzepishte

- Restaurantcoffee bar Cami

- DebarLake

- Debar

- gypsum cavé\cija

- Recica

- Rajcica MonasterySt. George the Victorious
- Melnicki bridge

- DolnoMelnicani

- Dolno Kosovrasti

- Spa Banjishte

- Spa Kosovrasti

-R. Radika

Regional road 16 / R-1305(Drugovog Demir Hisay
- Popolzhani

- MonasterySt. Mother of God Virgin

- Brzdani
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- Belica

Regional roadR-1303(Kicevoc Mak. Brod
- Kicevo

- Bigor Dolenci

- Staroe¢church St. John the Baptist
- Vraneshticacolony of ceramics

- Restaurant Dra&5o

- Celopeci

- Lisican{Municipality of Plasnida
-R. Treska

- Oreovec

- Canyoron the river Treskg Rusjaci
- Latovo

- Makedonski Brod

- Suvodol

Regional roadR-1106(Suvodok Kozjak
- Suvodol

-R. Treska

- motel Peshna

- cavePeshna

- churchSt. Archangel Michael
- Cave Slatina

- Devic

- Dragov Dol

- Dolni Manastirec

- Gorni Manastirec

- restaurant lzvor

- Modrishte

- Mogilec

- Kalugerec

- DolnaBelica

- LakeKozjak

- Blizansko

- Zdunje

Regional roadR-2246 (Debax Kicevg

- Mogorce

- Osoj

- LazaropoléMunicipalityMavrovo-Rostushg
- Gari

- church Dormition of St. Mother of God

- Klenoec
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- lzvor

- Dolna and Gorna Dushegubica
- restaurantlzvorski biser

- connecting tol-65

Road sectiorBoshkov Most,_Debarand Melnicki Most¢
CentarZupa
- connecting to the municipalities dhrid, Struga Debar
Centar Zupa

Local roakKicevoc Oslomeijc Tuin
- Kicevo

- Strelci

- Crvica

- LakeOslomej

- Oslomej

- church St. Mother of GodOslomej
- Zubrino

- Arangel

- Srbica

- Tuin

LANDSCAPE
VALUES)

(GEOMORPH(

Complex landscape configuration

Geomrphologic forms that can be included in tHesigning of the
tourist offer are especially emphasized in SWPR

Geographic map, Geographical bibliographi
publications  (e.g.: Tourism geography of RN
Ministry of Environment and Spatial Planning
RM

Major mountains

- Galicica
National Parlestablshedin 1958.Its surface are&s 22.750
ha

The mountainGalicicais a typicahorst which was elevatedbetween
the Ohrid andPrespa ValleyThe landscape has attractive, aesthe
and curiosity values which refer to the mountain sides§aficica. The
geological compositionof Galicica mainlyconsists of limestone
mountains Galicicgrevails. Because ofthis mountain composition
there existnumerous surface and underground karst relief forifise
surface karst formsare divided into hollows (uvali)y formed
depressiongvrtaci)and karst fieldsThe underground karst forms a
mainly represented bynumerous cavesOn this territory there exist
different typesof flora species The flora is represented by more thg
600 species, of which over thah70 species of dendrofloraThere
occurredplant specieghat existed in othematural conditions which
meansthat they arerelict and endemicspecies.The mountain is
characterized by an interestingnd diverse wildlife. Studies ddrge
faunaspecies indicat¢he existence of about 170 species of which
are amphibians, 1&re reptiles 124 are birds and 18 specieare
mammals.SIGNIFICANRURAWVILLAGE®ITHIN THE NP GALICICA
THEMUNICIPALITOFOHRIDARE RAMNE, VELESTOYOLNO ANO

GORNO KONJSKO, ELSHANI, PESHTANI, TRPEJCA, LJUBAN

Geographic map
STUDY OF TOURIST POTENTIALS IN THE
WEST PLANNING REGION

CENTER FOR DEVELOPMENT OF THEVHERT]
PLANNING REGION
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- Jablanica
On the Macedonian side it occupies an area gf p a

- Stogovoand Karaorman

Stogovopartially extends in meridian diction north-south
or northwestsoutheast. Karaorman extends also
meridian direction northsouth, between the valley of the
river Black Drim on the western side and the valleys|
Pesocansk&iver andhe river Sateska on the eastern sid
Together withthe mountain Stogovo it covers an area
PHH _2awuy

- Plakenska Mountain

- llinska Mountain
Located at a distance af n  from the Ohrid Lakend the
city of Struga

THE LOCALISY. NAUM

- Jablanicais a mountain of medium height in Southwestern

Macedoniathat hasdinar-characterizedlirection ofstretchingNW-SE.
The geological structure is representeddystallicschists over which
Triassic limestoneare spread Mountain sidesare covered byorests

while thehigher parts are covered byountain pasturesSIGNIFICAN
RURALVILLAGE®N THE MOUNTAIN JABLANARE RADOZHDA
MALI VLAJ FRANGOVOELEN KAMENKALISHTARADOLISHTA
VISHNI GORNA AND DOLNMBELICA VEVCANI PODGORC
LABUNISHTABOROEC JABLNICA BEZOVQO NEREZI LUKOVO
MODRICDRENOK

- Stogovo is a young chamountainwith sharp ridges and belongs |
the Shar mountain system. the cirquesthere arethree glacial lakes
Gorno and Dolno Ezeroand Lake Marusha. The presence of florg
divided into "floors". This means thait the foot of the mountain

there are deciduous beech and oak forestdbove them they arg
replaced by pineconiferous forest, while the rocky peaksare

surrounded byhighgrasspastures known as "alpine pastures".efé

are a number ofsheepfoldsthat can be used for ruraburism

activities

- The geological structure of Karaormanrepresented by limestone
Thereforethe mountain is completelgovered in karst forms withou
surface water flows. There prevailirfacekarst forms,mostly hollows

SIGNIFICANRURALWVILLAGESN THE TERRITORY OF THE MOUI
RANGES KARAORMAN AND STOGBEW@GARI OSOJMOGORCE]
BROSHTICRARESHCENTAR ZUPRODZADZ]EVLASELCLOKOY
VRBJANGODIVIJEAKTINJESLIVOVO

- Dinaric direction of stretching from northwest to southeast. T
geological structure is represented by Paleozoic crystallic schists
which arelaying Triassic limestones. The mountain sides are covg
in forests while the high mountain parts are coee in pastures.
SIGNIFICANRURAIVILLAGESN THE TERRITORY OF THE MOUI
RANGE ARERECICA PLAKE SVINJISHTAKURATICA ZAVOJ
SKREBATNO

- It is quite forested, from where it bears the nameTogether with
Stogovomountain it formsa unity whichstretcheswith a formed
synclinalblock like a horst. SIGNIFICANRURALVILLAGESN THE

TERRITORY OF THE MOUNTAIN RANGEK®@REA KLADNIK
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- Mountain CeloicaDobra Voda

It rises between the valley dflala Rekafrom the east and
the Kicevo valleyfrom the west.From the rorth it starts

near Dupen Kame(L.857 m)with whichit is separated by
Suva Gora, whilen south it stretchesin the valley of the
River Treskdt covers a total areaal dpc  _2 u ®

- Bigra

- Deshat

- Karadzica

- Dautica

- Krcin Suva Goralopushnik Baba SachPetring Bigla
Busheva Mountain, Ljuben Bukovik Pesjak Lucishka
Mountain, Krcin Slavej Mountain, Turldlinica

VRANESHTIOBOLEMO ILINOELMEJ

- It is divided in two partsnorth (known with the nameCeloicd and

south (known as Pesjgk Neotectonic movements are particularl
manifested so thafrom all sidest is bounded by faultsThe nountain

ridge extends to a length of 25 km. Thahestpart is covered by
pastures, while themountain sides in oak and beech forest

- It has wral and mountainous tourism potentials. Mount Bistra h
potentials forsking as well as fatecreational activities.

- Most of the mountainieswithin Mavrovo National Park, has sevel|
glacial lakes, flowing easf R. Ratka. Well coered with forests and
forest fruits, blueberries, raspberries, blackberriessehip mountain
tea. There livea wide rangeof fauna species: dees wild boas,
mountain goats beass, wolvesbobcats foxesand many bird specieg
The rich faun@anbe inclided in ruraltourism activities.

- existing sheepfoldgorests (oak, beecHir), rich in wild berrieqwild

strawberries blueberries, blackberries, raspberriesyimeroushiking
trails and routes for mountain biking (some are marked
archaeological sitesKal¢' and 6Aldincg, presence of Wallachia
cottages.There are ayanized hiking events (such #ee traditional

mountain march). Therexistemphasizedural-tourism potentias

- Abundant in strong, large and clearaver springs:Belicki springs,
Pavnik, Bela Voda, Cavkarnik, Stevanov spring, large spring

above the monastery of Zrz&here are also several caves: Zmejo

(above the village of Krapa), Peshna, Gulabarnica, Jalovarnik. Th
rich in forests (oak, beech,n#s), as well as numerous pasturgsan

be used for a variety of recreation activities.

- On Lucishka Mountaithere are sheepfoldsvhich are significant for|
rural tourism

http://wikimapia.org/lang=en&lat=41.538394&lon
=21.038818&z=10&m=lsearch=%D0%BF%D0%
%D0%B0%D0%BD%D0%B8%D0%BD%D0%B(
D0%BB%D0%BE%D0%BF%D1%83%D1%88%
%D0%B8%D0%BA

Highest peak

- Magaro(GalicicacH Hp n 2
- Plake(Plakenska Mountajg m c b cp2

- Liska(llinska Mountaij ¢ m g n 2

Opportunities for locating viewpoints and building of wintgyorts
centers on the higher mountains Galicica datllanica

Geographic map
STUDY ON TOURIST POTENTIALS OF THE
WEST PLANNING REGION
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- Crn KamerfJablanica¢H H p y 2
- OrliVrv(Karaormafgm 7 cpn 2
- KaradzicgKaradzica¢gH n 7 02
- Stogovo(StogovQH 0 My @

- Celoica(Dobra VodagH nc H2
- Ljuben(Baba Saghtxm T c n2

Average altitude above sea level

-Mmp p Faliciaj

-M o 5 Pakersska Mountain
-M H M rlihskadMountai

-M p ¢ dablanich

-M N ¢ déaraonan

-M (b H Karaddicp

-M Cc n \5togow)

Opportunities for locating picnic sites and viewpoints

Geographic map
STUDY ON TOURIST POTENTIALS OF THE
WEST PLANNING REGION

Opportunities for winter sportsg
recreational activities

In SWPR there does not exist a wirsgorts center with

marked ski slopes

The following mountains have significant potentials
- Galicica

Opportunities for including in rurdburist activities as complementar
offer

Geographic map
STUDY ON TOURIST POTENTIALS OF THE
WESTPLANNING REGION

- Jablanica
- Bistra
Valleys Ohrid-Strugavalley Valleys are suitabldéor agricultural activities and are the basis f| Geographic map
Surface area and altitude above s{ - 695MAMSL development of rural tourism STUDY ON TOURIST POTENTIALS OF THE

level

-m @ o mgurface area

Debrca
- 695MAMSL
-ocy _awy

Kicevovalley
-570MAMSL
-MPnpdo _awy
Debar valley

-T p na

-973 a y

Porechie

WEST PLANNING REGION

Gorges and canyons

- Gorge on the river Black Drim
- Gorgeon R. Radika

- Gorge on theR.TreskaRusjaci
- BrodskaGorge

- Gorge on Mala Rek®ebal)

- Gorgeon Beleshnickaiver

Suitable for sightseeing, educational activities

Geographic map
STUDY ONOURIST POTENTIALS OF THE S
WEST PLANNING REGION

CENTER FOR DEVELOPMENT OF THEVHERT]
PLANNING REGION
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- Celovecka Gorg@ear Boshkov bridge
- Gorge on the river DebrshticgEchloveck#&iver

Caves, pits and crevices

- Peshna

Locatedon the right side ofthe valley of river Treska, i
PorechieBasin Althoughit has a shortength ofonly 50 m,
its openinghassignificant dimensionr6 Mc Xy 9 p

- Samotska Dupka
The length of the main channel is 279 m, while togetl
with the peripheral channels it measures a total length of]
301 m. The cave is wide 6 m, while the ceiling-02n
high.

- CaveAlcija(Deba)

- Cave Vevcanski Izv@¥ievcani Springs)
It is located on950 MAMSL The cave channel has beg
researched 50 m in length.

- Markova Kula

- Cave SimkéDebal)

It is locatedin the southern directionof the inflow of
HadzinaRiver into the river Radika.lt is locatedat an
altitude of 1.340 MAMSL. The total length of all channel
the cave reaches 500 m

- From the far northern part of the cave after heavy rainfall g
melting snow a powerful spring emergesHowever, this spring
completely dries out ithe annualarid periods On the opening of the
cave there is a medieval fortresat the end there is a small pond
There isA considerable biodiversity valuexists (olm, several bat
species). It is assumed that the underwater channels have a le
greater than 10 km.

- Arranged cave, but witha weak infrastructuralmaintenance.
According toits contents theremaining natural feattes surpass the

other caves of Galicicdhe cave ornamentssalvl, "draperies" and
cave pearls

- The cave is actually a gypsum cave, a proteated in the category
¢ Monumens of nature The clear transparentcrystals have an
emphasizedengthwhich measures up t@ m, whichmakes thiscave
exceptionaly beautiful. Unique phenomenon in the Republic g
Macedonia

- It is @ monument of nature. It consists of three caves. In the n
caveon the spring, thereare two parts: one smaller and oriarger.
The larger one resembles hall with the only approach through
small openinghole, which is very difficult to master and pa#sis not
valorized in a tourism way

- The cave Markova Kula is located neardhee Vevcanskzvori

-The entrance to the cave is located in the canyon section know
Torbeslki Bridge. The cave consists of two dominant channels (ug
¢ northernchanneland easterrchanne)

Geographic map
STUDY ON TOURIST POTENTIALS OF THE
WEST PLANNING REGION

CENTER FOR DEVELOPMENT OF THEVHERT]
PLANNING REGION
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- Kalina DupkéDebay)

Located on the mountain Bistra, near the village
Lazaropole. It consists ohe meandering channel with i
total length of around 300 m.

- Cave Slatinskivor(Mak. Brod

The cave isotated on the left valley side ofthe river
Slatinska Rekanear itsinflow in the river Treska (Porechie
The total explored length of the cave is 800 meters,
which 705 belong to the main cave channel

- Cave OrléMak. Brod

It is located near the village of Gorna Belica in Porechie.
length of the cave measures 88 m, while the total leng
combined with all te peripheral channels reachesn T X

- CaveGolubarnikMak. Brod
Is located near the village of Gorna Belica, in the spi
area of Beleshnica. It is 50 m long.

- CaveMomicek(Mak. Brod

Momicekis acavewhich islocated on the western slope
of the mountain Dautica, about 1.5 km southeast of th
villageof Belicain Porechie The entrance of the cave is 84
MAMSL and has a northern exposure. The total lengtt
the cave channel® Momicekrange from 90 to 110 m

- CaveKorita ¢ Lavcani

- CerepCaveg towardsZajas

- CavechurchsSt. NikolanearKladnik

- Caveon the mountainLopushnik

- CaveUkuci- Dobrenoec

- CaveTapancheva Podvis

- CaveKalina Dupkabove Echloec

- Cavelisichina Dupka above Cer

- CavesPod VeneandProcepon Jaorec

There is a recent cave faund&rom which an endemic species
Troglophilus Lazaropolensias been discovered

- Consistof dolomitic marblewith dubiousage At certain places of
the main channethere dominatecolumns and stalactitesvhile in the
largest cavénall (20x15 myreatstalagmiteshave been formedinthe
cave flows anunderground riverin length of 557 m. 8o smaller
travertine pondsare formed wherecave shrimp has been found

- In its entire lengthalong itsside channels cavernaments exist
which include stalactites, stalgmites, draperies, travertindasins
filled with water, etc.

- It is a monument of nature

- Consideredasone ofthe most colorfulcaves in Macedonia. The ca
consists of calcite marble with layers of dolomitand has pre-

Cambrianage. It containsvatersheds stalactites, stalagmites, cosal
drapes. Theyhaveremarkabledimensions, some extemm from the

ceiling to the bottom of the channels. Their color is black, white

yellow. Two cave lakeshave beenrecorded whichlevels oscillate
depending on the wateinflow. The water temperaturestays the
samewhich measuregh ¢/

In the municipality of Kicevo the most part of the caves
insufficiently explored and can be a significant potential for ru
development

Karst forms bove ground

- Asan Gjur& Sharbojca

- Cersko PoléSuvo Polgg Kicevo
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It is the largestkarst field in Macedonia (9.5 km&urface
area, length 7.5 km, width 3.7 km). It is located at
altitude of 990 m to 1050 m, at the foot of the mounta|
Baba Sacbn thenorth and Ljuben on the south

- Boro Pole; Mak. Brod

- GolinaVevcani; shapeddepressions (vrtaci)

- In the place called Golina there exist several shaped depresg
(vrtaci)

Postvolcanic forms

- SolfataraDuvalo

Moffeta at Kosel

Has the appearance as a miniature crasdth a diameter
of 0,5 m ands only 30 cm deep

- significant potential in Kosovrasti and Banjis{&EBAR

- It is an active postvolcanicphenomenonand one of thelast sigrs
for the extinction of the former volcaniactivity. The solfataraDuvalo
in Kosel igpostvolcanicphenomenon and one of thfew ofthis type
in this part of Europdt has astatusof natural rarity andis protected
as a monument of nature

- organizing (arranging) and presentation (promotion) of these val
is needed

Geographic map
STUDY ON TOURIST POTENTIALS OF THE
WEST PLANNING REGION

HYDROGRAPHY

Springs

- Biljana SpringsSt. Naumsprings neaRamneg(Ohrid)

- Vevcani Springs

- Spring area of the river TreskaBelica Springs
Studenchishta springs spring of carbonated watel
Popolzhani spring of carbonated water Slanskspring of
salty water Svinjishta spring of carbonated water Kozica
(Kicevg

- Springsvelmej(Debrca

- SpringsPitran(Plasnica

- SpringsPeshnicgMak. Brod

- Springsin the central part of the village dforoshishta
(Glaving, Spring ShuniStrugg

- Spring Frlogoec abov@soj(Debal)

They are witable for picnicareas drinking pure spring water an
educational activitieslécturesin nature, excursions) anthe use of
gastronomic values

- Thesprings in the municipality of Kicevo are characterized by a
clean drinking water

Geographic map
STUDY ON TOURIST POTENTIALS OF THE
WEST PLANNING REGION

CENTER FOR DEVELOPMENT OF THEVHERT]
PLANNING REGION

Spas and geothermal springs

- Spa Banjishte

- Spa Kosovrasti

Relatively wellarranged spaswith a significant potenti& for rurat
tourism activities.

Rivers

- river Black Drim (Belichka and-abunishka RiveGolema
Reka near Zbazhdiver Jablanicaold riverbed of the river
SateskdSTRUGA

- Black DrimR. RadikéDEBAR

Opportunities for creating dams, fish farms, development of sp
fishing, water sportshiking areadeside them and the construction d
mini-hydropower plants. LabunisbkRiveris a relatively polluted river,
which during the summer months drigsut. The current situation
needs to be improveth terms of cleanliness

- Existence of significant culturhistorical monument Elen Skok

Geographic map
STUDY ON TOURIST POTENTIALS OF THE
WEST PLANNING REGION

CENTER FOR DEVELOPMENT OF THEVHERT]
PLANNING REGION
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- Garska River
- Black Drim(CENTAR ZUPA

- Treska Studenchica ZajaskaRiver Rabetinska River|
BelichkeBrzhdanska Riveriver Temnica Tuinska KICEVD

- Treska Devichka RivesSlatinskaTopolnichkaMala Reka
Fush Belichka River Slaneshnica Krapska Beleshnicka
Ochariver Pitran river Modrac(MAKEDONSKI BROD

- TreskaPLASNIQA

- 1. Grashnica (Velgoshk® Sateska Letnichka river
KoselskgOHRID

- Vevcansk&iver river EsejncgVEVCANI

- SateskaGolema Rek&esochanska RivEDEBRCOA

Some rivers are characterized by a sigaiit level of pollution and
improving of theseccurrencess needede.g. r.Black Drim

Waterfalls - Waterfallof Pesochanska Ri@ebrcg Mountain river with attractive waterfallsThe waterfalls of Stogaska | Geographic map
- Waterfallof Stogovska RivéBroshticaCentar Zuppa River have the potential to be included in rutatirism offer, butthey | STUDY ON TOURIST POTENTIALS OF THE
arestill inaccessible WEST PLANNING REGION
- Waterfallson the river Frlogoe¢ Dobrenoec(Samovilski
Waterfallg http://brostica.blogspot.mk/
- Rusjacki Waterfallgvlak. Brod
Lakes; artificial - Globocickd_ake - There exist conditions for promoting of sports and professio| Geographic map

- DebarLake(Debar Centar Zupp

- Kozjak

- Slatinskd_akeg unusablg¢Debrcg

fishing as well as water sports. Isisitable for fishing and kayaking

- Opportunities for water sports and sport fishing, swimming activiti
In a particular part of the year an island is being formed in the |
Gjeramida, which is a significant potential.

- Opportunities for arrangig of the surroundings, water spoi
activities marathon events, hiking and fishing

- Devastated with priority possibility for renovation of the dam whi
will allow restoring of recreation and sport activities, fishing activi
and hiking along thehoreline

STUDY ON TOURIST POTENTIALS OF THE
WEST PLANNING REGION

CENTER FOR DEVELOPMENT OF THEVHERT]
PLANNING REGION
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- Oslomej(Kicev9
- accumulationShum(fishpond (Strugg

- Opportunity for arranging the shores related to activities
anthropogenic nature

Lakes ¢ natural (tectonic glacial
urvin lake

Tectonic lake
- OhridLake

Urvinlake
- Trebenishko Lake

(STRUGA

Glacial lakes

- Podgorechkp

- Labunishki lakes

(CENTAR ZUPA
Glacial lakes

- Gorno and Dolno Lake
- LakeMarusha

(VEVCANI

Glacial lakes

- Vevcaniake

- Small Vevcani Lake

- Basic attractivemotivational hydrological factor for tourisn
development

- phenomenon of Urvin lake

- Exoticlakes with the opportunity for hiking on the shores

Swamps marshes

Studenchishkdlato

Swamp
Sini Viro, Belchishko Blato

Significant natural areas that need additional protection
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3.2.Evident list of products and services offered in the SWPR

Productionand serviceghat are beingoffered in the SouthNest Planning Bgion are an important factor of rural development. This category can have primary
importance for the development of rural tourism, since it can pose a dominaluieof ruraktourism activities. They can provide the destination with theognizabilityof

its space and create an imader providingtypical ruraltourism activities. Also, the majority of products and services related to rural development may be inclulded in
rural-tourism offer ina complementary sense. Thigll enrichthe content of stg of touristsinvolvedin such activities.

Thisis shown in thetable below

Table. 9: Overview of production and services in the SWPR related with the rural tourism

FIELD OF RESEARCH Indicators and parameters, information and explanation b DESCRIPTION AND OPPORTUNITIES FOR USING || Data source

the researchers DEVELOPMENT OF RURAL TOURISM
PRODUCTION AND SERVICES Represented production and services in the region in the function ¢ Experts of situations
(number and name) rural tourism.

It is the basis for thdifferentiation of the following possibilities for
developing tourism activities of this kind

Farms involved in direct sale Vevcani Residence on farm
Farm Bebek Farma

Ohrid
Gen Prom Fruit- processing, manufacturers and wholesale
Ars Fruit
MinaKomerc Agricultural products
Vapilica Poultry farm
Papu Breeding livestock
Struga
Mechkar Compani
Bebekfarm
AdiZUTAVelesta Production ofcereals, breeding livestock, milk and dairy products

Zhivanka KAJMAKOSHKMislesevo
Baloski Lukoveold breed of cows, Busha

Kicevo
Liti farm

Existenceof associated facilities CENTAR ZUPA Visiting ethnographic facilities

(eg. Barns, Yard, wellsatermills, - old water mills in Kodzadzik, Novak, Brestani, Pralenik, E

dairies) in separate settlements - sheepfolé onLuchishka Mountain

Cattle breedingin sheepfolds
DEBAR

- old water mills in the villages Gorno and Dolno Kosovrast|

- In Baijiste planned reconstruction of old water mills Bhnographic values
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KICEVO

- Sale of honey and the presence of rural barns: 1zvor, Po(

Popolzani, Drugovo

- Barns Drugovd?odvis, Izvor

- Functional water mill and fulling-mills (valavici) in
Dobrenoec, mill owned by the monastery Kicevo

- Old water mill Svinjista

- The presence of margheepfold - Mountain Lopushnik

- sheepfolds owned by the Monastery. Bogorodica Precista
- Sheepfold Cer

VEVCANI
- Water Mills: Avramoj, Rusej
Fulling-mills,
- sheepfold
DEBRCA
- sheepfoldin Vrbjani
OHRID

- functional valajci in Recica, Kuratica

STRUGA
- Labunishtasheepfold, sheepfold Podgorci

Tasting and saleoney and honey products

Bhnographic value

Cattle breedingin sheepfolds

Bhnographic value

Cattle breedingin sheepfold

Cattle breedingin sheepfold

Bhnographicvalue

Existence of ponds with fish
restaurants in separate settlementj

KICEVO
- Dobrenoec fishpond
- fishponds on the river Treskdishpond of California trout
Izvor
- Fishpond on California trout Belica

STRUGA
- Shumski Paradise Modric,
- Accumulation Shum (fishpond)
- SeveralishpondLukovo, Nerezi, Piskupstina, restaurant
"Sofra"- Velesta

OHRID
-- fishpond inRajskeDolina Kuratica

MAKEDONSKI BROD
- fishpond lzvor in Dolni Manastirec, Fisheries on

Fishing activities and gastronomic tourism

Fishing activities and gastronomic tourism

Center for reproduction

Fishingactivities and gastronomic tourism

Fishing activities and gastronomic tourism
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Beleshnichka River

DEBAR
- The zoneof aquaculture in the reservoir Spilje determines
part before the dam (red line)site "Pred Bran&in a setting
cages

Renters (bicycles, sports
equipment, animals)

OHRID
- Rentingbikes, cars, scooters (Ohrid Pestabale Tours)
- Equipment for paragliding (Ohrid Pestahiale Tours)
- Rentingdonkey safari (Ohrid PestariLale Tours)

VEVCANI
- Horse club Sv. Spas Vevcani (It has 6 to 9 horses)

STRUGA
- Reningbikes Ibegalis and Rasim tourism
- Existence of a potentiakntal of riding horses in Podgorci
and Oktisi
- Shooting rangén the village. Labunista "Scorpio”
- Rental equipment for paramotor- paragliders club
"Strizhak" Goce Terzijoski

Manufacturers of other products
(beekeepers, bakers, potters)

DEBAR
- Traditionally homemade sheep and goat cheese, product|
of traditional felt, beads (wool), natural honey, traditional
specialties (Burek), wild chestnut, mountain tea

KICEVO
- Distinctive pottery in Vranestica
- A lot ofbeekeepers (eg. Drugovo, Lavcani, Podvis, Ehloe(
Klenoec, Brzdani, Svinjista, Kladnik, Prostranje)
- Many herbalists mountain tea Lopushnik
- Making folk instruments (eg. tamburas)
- Growing chestnuts
- Goat cheeseKozica

MAKEDONSKI BROD
- Growingpotatoes, production of plum brandy

VEVCANI
- Preparingvasilica masks
- Manufacturersof traditional local costumes
- A local bakery,

- Antique shopSamovila

Ethnographic values and gastronomic specialties
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OHRID
- Ohrid pearls, mountain tea, tomatoes

STRUGA
- Production of certified organic honeybazdi
Brcevo, Tasmarunista
- Production of organic hazelnutMoroista and Draslajca

- Production of araia- Jablanica Vitomir Dolinski

3.3.Evident list of the current road infrastructurglated to rural tourism (walking trails, mountain biking trails, hiking trails and trails for climbing)

The roadinfrastructure examined in a narrower senseaucial for the development of rural tourism. Especially important are the possibilities of using-useémroads
for markingtrails that can be used irural tourism (hiking trails/mountainbiking, etc.)

This is shown in the table below

Table no 10: Table overview of the road infrastructure related to rural tourism in SWPR

FIELD OF RESEARCH

Indicators and parameters, information and explanation b
the researchers

DESCRIPTION AND OPPORTUNITIES FOR USING
DEVELOPMENT OF RURAL TOURISM

Data source

MOUNTAIN BIKE TRAIMST@) /
HIKING TRAILS

Mountaineering clubs / National Parks

Total length of MTB/hiking trails in
the local area

- Numeroushiking and MTB trails in DEBAR (trail: St.dlija
Banijiste)

JABLANICA

On mountain Jablanica there areri@rked hiking trails

- Modric¢ The peak Strmnicav. Jablanica

Vevcani SpringsCrven Kladeneg Jankov Kamelevcani
Springs

Vevcani St. Spag Vevcani

v. Podgorcg Podgorci Lake Crn Kamerg Vevcani Tarig
Vevcani

Vevcank, Vajtosg St. Clement The peak PisanikJankov
Kameng Vevcani Springs

Vevcani, v. Gorna Belicg The peak Cumig Tri Silkag v.

Opportunity for active forms of complementary tourist activities
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Vishni

- Gorna Belicg Crn Kamem Gorna Belica

al Nl SR ac¢. (NI Admrhal2¥es dad wlka
¢i2drt oc 1YT IKIAG&IGAT G NI A

alk N}l SR at¢. i NlgBdskoiMust 88 kin. Y 2

Hiking trail (10 km) and MTB trail (28 kglgvorg statue of
Koco Racin

Area for MTB lzvag lvancista

Areas for hiking Manastirsko Dolnenci, Jaorec, Malkoec,
Popoec, Lopiusnik, PopoleiaJudovo, Cer, Kladnik,

Hiking trails Karbunica, Jagol, on Bicinci, Prostranje, Malk|
Podvis, Ehloec, Dobrenoec Upper, lzvor

Marked hiking trailg; 7 km Klenoec

Marked MTB trailg 13 km Vidrani

Marked hiking trail Prostranje

GALICICA

In National Pd¢ Galicica there is system of walking/hiking

trails and MTB trails, total 39, with total length more thar

350 km.
30 walking/hiking trails and 9 MTB trails are marked.
Most poplar walking/hiking trails:
- Path of History; Golem Grad; Recreation Pedestriaail ¢
Path of Francophonie (Studencigt&t. Petka;
Studencista)
Short walking trails: VelgostiRusa Srede Bogorodica;
Velestovog Velesto troughs; Rach@Blagoec; St. Stephen
¢ Sipokno; Dolno KonjskpMonastery St. Stephen;
Konjskog St. PetkaElshani; St. Mary; Peshtarg church
St. Gjorgi; Trpejca Cokolsko; LjubanishtaKjosheg St.
Nicola; Stenje Mother of God (Precista); Konjskt.
llija; Touristic complex Oteshexos. Oteshevo; Leskoec
Izvor; Mountain house Sharbojca (Asan Gjgra
Simonceska Lokva (targrave Samotska Dupka; Baba
Magaro; Baba Lako Signoj
Walking/hiking trails for one day: Velgoshtst. Nicolag
Ljubanska Nivg sheepfoldg Letnicag Lomq Ramneg
Visitor Center Ohrid; Visitor Center Oh¢itVelestovog
Kilaecg Stara Rachg Machukag Konjskog St. Stephen; St
Stepheng Konjskog Sinev dale; Shumjakg Elshank
Orelci¢ Izvor Glaishq St. Spag Dobrag Peshtani; Trpejca
¢ Mal Osoj; Derveng Rampag Ushineg Ljubanishta;
Stenjeg Konjskag Stenje; Totistic complex OteshevQv.
Oteshevo; Oteshevo dale Shurlenck, Sir Han; Visitor
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Center Caring Leskoeg; Stenje; Mountan house
Sharbojca (Asan Gjurajsogag Gumnog Dupkanag
Dzamivche; Mountain house Sharbojca.
Walking/hiking trails for two day/isitor Center Ohrid
Ramneg Ponikg Krstecg Mountain house Sharbojca (Asa
Gjura)q Shargule; Lomjeg v. Otesheva; Touristic
complex Oteshevo; Visitor Center OhtiRamneg Ponik
¢ Krstecg Mountain house Sharbojca (Asan Gjura)
Bojazong Vetro Gimno ¢ Rblokg Orlencig I1zvor Glajsha
St. Spag the peak Kodag Belko Niva; Trpejca; St.

I £t SYSyid | yR { { ®cRathdzgHpakna N
Konjskog Elshani; Peshtani; Gradishteg Trpejcag
Ljubanishta; St. Naum.

Magesterial MTB trail: Misr Center Ohrid; Velestovog
Krstecg Djafag Salako Livadg Ramnenska Gumnog
Dupkanag Mountain house SharbojeaSuvo Poleg Dva
Javori¢ Suvo Poleg Mountain house Sharbojca
Simonceska Lokva (targDupkanag Krstecg Velestovog
Visitor Cente Ohrid.

Local MTB trails: Visitor Center OhgiRamne; Stenje
Konjsko

The total length of MTB trails is 55,2 km.

BISTRA
In National Park Mavrovo there are more than 500 km
walking/hiking and MTB ftrails.

Most popular trails on mountain Bistra withihe National
Park Mavrovo are:

- Info Centerg The peak KozhaVrbeng 11 km

Round tour over Leunowp20 km

- Nikiforovoq The peak Sandakragi8 km

Round tour over Mavrovq 5 km

Mavrovog Chavkarnilg 4 km

Mavrovog The peak Medenica Galichnikg 20 km

Galishnikg The peak Govedarnik6 km

Galichnikg Jancheg 5,5 km

Selceg Suvo Poleg Galichnikg 10 km

Most popular MTB trails:
- Vrbenska trait 30 km
- Gorno rekanska trag 51 km

- Landscape trait 45 km

Possibility to involve in activities of rural tourism. Best trails in the
Southwest Plannindregion.

National Park Management Plan for period 2010
2020

More information for walking/hiking and MTB trai
in SouthWest Planning Region can be found in
a{ GdzR& F2NJ LI lwlking/kikhg I V|
and MTB trailsin Soutt Sa G t £ I YAY
issued by the Center for development and of
Southwest Planning Region.

54



Batkovica traik 14 km

Trail starting from Mavreo to Kicinica trough Careved?2
km

Trail starting from Mavrovo over Bistra to Lazaropp#t
km

Trail from Info Center to Galichnik and Se{@9 km
Round trail around Lazaropate30 km

GORNA REKA
Most popular walking/hiking trails:
- Trnicag Vrben
Trnicag Bogdevo
Trnicag Sence
Sence; Volkovijag Trnica

DOLNA REKA ANIALA REKA
Trail to waterfall Duf
Skudrinjeg The peak Krchig Bitushe
Skudrinjeg Kale
Skudrinjeg Prisojnicag AdzievcigRostushe
Lazaropole; The peak Sokolica
Lazaropole; ElenSkok
Lazaropole Rosoki

3.4.Evident list of cultural components and valugsattractionsof rural tourism in the SWPR

Culture and cultural activities in the development of rural tourism have a double meaning because it can represent a ptcachgggory and can have a complementary
role. Therefore,not only the cultural sites and facilitieare coveredn the specificly definedrural areas, but also thosgtes and facilities othe wider surroundings are
included, which gravitationallgommunicate with the centersf development of rural tourism designated as development polesubth aframeworkalsourban plannimy
and architecturds included as well agultural attractions, sacred and profane architecture, archaeological sites and museums, cultural events, ethnograpbe dratita
environmental characteristics. Thograms for rural development and culturalgbection have also an important place in this regard

They are presented in the table below
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Table no 11: Table overview of cultural components and attractions in SWPR

FIELD OF RESEARCH Indicators and parameters, information and explanation b DESCRIPTION AND OPPORTUNITIES FOR USING || Data source
the researchers DEVELOPMENT OF RURAL TOURISM

FOREIGN RELATIONS OHRID Municipality of OhridOffice of Tourism and Local
Protocol forcooperation and year oferification Economidevelopment

1. Gaziosmarpasha(Turkey 1999

2. Plovdiv(Bulgaria) 2000

3. Nesebar(Bulgaria003

4.Zemun (Serbia) 2003

5. Dalian(PR China) 2004

6. PodolskRussian Federatio2004

7.Bankja Sofia(Bulgarig 2005

8. LeskovagSerbig 2005

9. Ptui(Slovenia 2005

10. Veliko TrnovdBulgarig 2006

11. SinaiygRomania 2006

12. Citymunicipality Medijana Nish(Serbig 2007
13. Peshkovskoe Moscow Distric(Russian Federatign
2006

14.Caen(France) 2009

15. Gnijezno (Poland) 2009

16. QueanbeyarfAustralig 2014

Forms of cooperatiofe.g. sister OHRID Opportunities for expanding and intensifying of emitting areas in th Municipality of OhridOffice of Tourism and Local
cities,acknowledgmentp Sister cities and year o€rification function of rural tourism Economic Development

1. KRAGUEVASerbig 1977

2.VINKOVG[LCroatia) 1979

3. PIRANSIlovenia) 1981

4. WOLLONGON@ustralig 1981

5. WINDSORCanada)l 981

6.BUDVAMonte Negrg 1984

7.POGRADHR Albani2002

8.JALOVA (Turkpg010

9. TROGIRCroatig 2011

10.SAFRANBOL(Uurkey 2011

11. MUNICIPALITY ODOVEC (Croa)ia012
12.INDZIJASerbia) 2012

13.STAR GRALSARAEVO (Bosnia and Herzeg)@013

URBANISM AND ARCHITECTUREH Existing urban solutions and cultural contetitat can be includeih
the touristoffer of rural areas in the region
Locations for panoramic viewpoints OHRID Sutable locations for tourist visits in rural areas Municipality of OhridOffice of Tourism and Local
There are3 viewpoint on the following locations: Economic Development
- Above the village of Leskoec OHRID
- Above the village of Kuratica As part of the projecfTowards alternative tourisrfinanced by the
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- Place called Mazatar

European Unioyviewponts have been acquired and set gprban
equipment for support of alternative types of tourism on tteeritory
of the municipality of Ohrid

Substantive structure of
architecture

Old town complexegnumber and
name

- Ohrid

- Debar

- Specifiarchitectureof the old town which can be visited by visitorg
from rural areaslt is a basisfor excursioractivities anccan have
complementary function in ruretburism activities

- Traditional architecture made of stone, wood, ceilings

Complexes in rural aregsumber
and nam¢

- groupings of houses iBarj Osoj(DEBAR
- Vevcang, grouping of protected houses

- groupings of houses in OKktisi
- groupings of houses in Drenok
- groupings of houses Modric (STRUGA

- groupings ohouses in BanjishttOEBAR

- groupings of houses in Og@leba),

- groupings of houses in Brzdani, Koz&dbjanj Malkoeg
Dobrenoec¢Jaore¢ Lavcani DushegubicaBelica Vidranj
SvinjishtaProstranje

Gorno Brzdani

- Characteristic houses with traditional verandas (chardak)

- traditional house%ozica with chardaks

(KICEVD
CULTURAL ATTRACTIQAS Significant attractions that can have complementary function in rurf, STUDY OMOURIST POTENTIALS OF SWPR
COMPLEMENTARY VALUES tourism activities
Sacral architectureg in RURAL OHRID STUDY ON TOURIST POTENTIALS ORSY8PR
AREAS - St. Paraskeva (Velgosht, monastery St. Naum| - Exceptional grouping and concentration of monuments of the

(number and nam¢

(Ljubanishty, St. Mother of God Zahumsk@lrpejcg, St.

Stefan St. Mother of God Peshtansk&t. ErazmpSt. Spas
(Holy SaviorjLakocerej

In the municipality there exist mosques which mostly ¢
located in the urban parts of the towrii N NBtfe fanier

Imaret nmosque AjdarPasha mosqueZeynel Abedin Pash|
mosque Ali Pasha mosque

DEBRCA
- SiSveti(All Halbws) Leshani St. Nikola VelmejSt. George
Velmej St. Mother of God Virging Cell Velmej St. George
Godivje Sts. Peter and PauMesheishta St. Nikola
Mramoreg St. Mother of God and St. Kyriaki (St. Nedg

Slating St. Georg&/rbjani

highest qualityas well asrtistic creationsof culturalcreativity, most
of themlisted in theWorld Heritagdist by UNESCOhey carbe part
of excursiorvisits. They can have a complementary function in rurg
tourism activities
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STRUGA
- Monastery Kalishtaand St. Athanasius Kalishtarchangel
Michael RadozhdaSt. Saviour Vishni, St. Vlassis LozHami
NikolaVranishta St. NikolaPodgorci
Mosques in several populated are&3orna (Upper) mosqug
Oktisi Mosque in Frangovo Dolna (Lower) mosque
LabunishtaMosque in Podgorcturbe in Radolishta

DEBAR
- St. Georgethe Victorious RajcicaSt. BarbaraRajcica
Dormitionof Mother of God Gari
Old Hammam irbebar Mosque Dolno KosovrastiMosque
Mogorce

VEVCANI
- Churches Temple St. Nikola ~ St. Saviar Venerable
Paraskeva St. Greatmartyr Demetrius St. SpaDolni (St.
Savior Lower)St. Kliment chapels Rusa SredaSt. Kyriaki
HolyEpiphany

KICEVO
- Sts. Peter and Paul Tajmishte, St. Georgearovci St.
Athanasius Echloe¢ monasterySt. Georgeknezhing Kicevo
Monastery ¢ Holy Mother of God¢ Virgin St. Nikola
VraneshticaSt. NikolaCer, Holy Prophet ElijaWelmevci
Mosque in Bichingi Alikurtay mosque and mosque
Greshnicamosque Dolno Strogomishtemosque Zajas

MAKEDNSKI BROD
- Holy Mother of GodSt. DemetriusTrebing St. Athanasius
Modrishte, St. Mother of God; Gorni ManastirecchurchSt.
Nikola OreovecSt. Elijahmonasteryof the Resurrection of
Christ
Church and turbe St. Nikola

PLASNICA
St. KyriakDvorcj St. Nikolag Plasnica
Nurli mosque Yanimosque

CENTAR ZUPA

-remains of an old mosque Evla

Presence of significant complex of religious shrines. They can hayv
complementary function in ruraburism activities

Presence of significant complex of religious shremas holy places
They can have complementary function in ret@lrism activities
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Profanearchitecture (number and
name)

STUDY ON TOURIST POTENTIALS OR28Y8PR
ASSESSMENT OF RURAL AREAS IN THE REG
DEBAR PESHKOPEJA

Public buildings and fortresses

OHRID
- Fortification above Gradishte ¢ Bay of bones(Roman
castrum
- GabavskRid(Hill)

STRUGA
- Remainof a marginal road of Via Egnatihove Radozhda

VEVCANI
- Remainof a marginal road of Via Egnatiaar Vajtos

KICEVO
- FortresKitino kale locomotiveoKirod Blouse of Arts
KnezhingHouse of Culturedordan Piperkata- Kozica
Markulija ¢ oMarkovi Kuliig Arangel, first school in Albanial
languageDrugovaq first school on Macedonian language
Podvis specific partisan grave with a fagointed starGorni
Osoj (Upper Osagjbunkers from the Second World War
Izvor, Ivanchishtafunctional watermillproperty of the
monastery Holy Mother of God Virgin

DEBAR
- Turkish bathq Spa Banjishteold watermills Dolno and
Gorno Kosovrasti (Upper and Lower Kosovrastijige Elen
Skokalong the valley of the riveRadika

CENTAR ZUPA
- old watermills in Kodzadzik Novak Breshtanj Pralenik
Elevcisaray (palaceand prison

MAKEDONSKI BROD
- Devini Kuli (towersPevig fortress Gradec Zdunjesaray
and prison subterraneamilitary tunnelsg Samokov

- can be a part of excursion activities. They can have complementg
function in ruraftourism activities

STUDY ON TOURIST POTENTIALS OR28Y8PR

Archeological sites

OHRID
- St. Erazmp Earlychristian basilicaand roman bathin
Ljubanishta

DEBRCA
- Trebenishta necropoljgrebenishko Kalenedieval

complexmanastirishtebetweenBrezhani and/elmej

- Basis for excursion activities. Can have complementarytiamin
rural-tourism activities.

STUDY ON TOURIST POTENTIALS OR2GY8PR
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STRUGA
- oCrkovni Livagje Vranishta St. Martinia Tashmarunishtg
early-christian basilicaRadolishta early-christian basilica
Okftisi, underwater archeological siteVrbnikiKalishta

VEVCANI
- Vajtos
- remains of the churcioly Mother of God

DEBAR
- Roman siteVit e Kaurit church and graveyarth Spas and
Konjari
CENTAR ZUPA
- KaleKodzadzikSveti Grad (Holy Townjemains ofan old
mosquein Evla remains of the route/IA EGNATIA

KICEVO
- Locality Stara KukjgOld House)locality Gradishte Podvjs
remains of floor mosaicin the monastery ofSt. George
Knezhino

Museums

OHRID
-Museum on watek, Bay of bones

STRUGA
- Ethnographianuseum in Livada
- Ethno museum in Vranishta
- Memorial House im.okovg with accommodation facilities

VEVCANI
- Memorial House of Mihajlo Pupin

KICEVO
- Museum of Western Macedoniasmall exhibition of
ethnographicobjects Kicevg collection of wedding casket:
Svinjishtacollection of books in the monasteBt. Mother of
God Bogorodicag Virgin, ethnemuseum of 6 ethnic|
communities private collection of traditional dresses Ce
private museum collection of ethnographic objects in Kozi(

CENTAR ZUPA
- Memorial House of the father of Mustafa Kemal Ataturk

- can be a part of excursion activiti€san have complementary
function in ruraltourism activities

STUDY OF TOURIST POTENTIALS IN2BYEPR
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MAKEDONSKI BROD - The region ifPorechiecomprises a larger number of small museun
- relatively small collection ofold objects in Mak. Brod | and museum exhibitions
(multifunctional roomn)
- museumexhibition of old object§weapons)

Events

Religious eventand festivals OHRID STUDY OF TOURIST POTENTIALS IN2SYAPR
- Epiphanyg Vodicj celebrating Easterrcelebrating St. Basi - Opportunities for combinatiowf rural tourism with religious
the Great Dormition of Mother of God in Skrebatno| tourism

celebrating St. Paraskevia Velgoshtj Celebration ofSt.
Erazmo celebratingBayram Clebrating Vasilica in Kuratig

(carniva)

STRUGA
- Dormition of Mother of God- Kalishta procession of St|
George

- Villagecelebrations in all villages
- CelebratingBayram

VEVCANI
- Vevcani Vasilica carniyalcelebrating of Vasilical
Transfiguratiorof God,Lazara

DEBRCA
- Celebrating ofAll HallowsLeshani Petrosvden Mesheishta
Epiphany

MAKEDONSKI BROD
- Celebrating Epiphany iRorechie celebrating of Easterr
oVeligdenski Kudi X

KICEVO
- CelebratingEpiphany- Vodicj Celebrating theDormition of
Holy Mother of God celebrating Bayram celebrating St.
George in Knezhino

Cultural events and festivals OHRID Opportunities for combination of rural, gastronomic and ethnograp| STUDY OF TOURIST POTENTIALS IN2S¥3PR
- Poetry nightg Velestovg aOhrid trpezad Bhrid Swimming| events
Marathon, CarnivalKuratica Festivalof wine and cheeseg
Ohrid, Festivabf honeyg Ohrid- Days of honeyOhridcuisine
¢ Gjomlezijada

STRUGA
- Traditional clothing exhibitiorkenge JehopFairon honey
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VEVCANI
- Painting colonyoVevcanski viduvanga®evcani cultural
summer  VEVKUL International  folkloric  festival
Preolrazenie Transfiguration

DEBRCA
- Culturatartistic colony ¢ Belchishta event aRodoslowi
AT @ Hakdest ofcherriesg Trebenishta Micro-festival for
indigenous agricultural products

KICEVO
- painting colonyEthnofestival Fair on honeyinternational
OK A f RNB Y Q & BefitkigatheNdgFOpen day Gfl-
multiculturalism EventMountain and hiking marchm n
mountain march Celporganizing automobile races
(championship in circular trackand 4x4 rallffautodrome in
the army barrzksg, national cycling championship
traditional football competition on Eastern Ostjditional
football tournamentPopolzhaniDobrenoeglzvor, fish
festivalBelica celebrating the battles of the Second World
Warin Klenoec

MAKEDONSKI BROD
- Kostenjada, Porecki gatheringsPoetry FestivaloPotpisi na
srcetad (Signatures on the hegyt graphic art colony
Swimming marathon in the Lak®zjak

DEBAR
- Days of theaterFolkloric FestivalTournament in futsal

CENTAR ZUPA
- Patronage holiday®f the school Mustafa Kemal Ataturk
event of international significance
- Celebrating thel9. May, Day of the youth and spoyevent
of international significance
- 21 December celebration of the Turkish education in
Macedonia, event of international signifiozs
- August event fowvelcoming back the immigrants
- Events for traditional wrestling Pehlivan

Ethnographic heritage
(number andhamée

Traditional economic activities
(filigree artwork coppersmith wood
carving silversmithetc.)

OHRID
- 2 familiesmanufacture Ohrid Pearls, Traditional

manufacturing of paper, wood carveisonographey

- Significant contents with opportunities for tourispresentation in

GKS O2YLX SEAGE 2F 4af AGAYy3 KSNJ

STUDY OF TOURIST POTENTIALS IN2BY&PR
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mosaiemakers manufacturers of stainedlass
coppersmithsfiligree manufacturers

STRUGA
- Filigree artwork
VEVCANI
-FT I el RS, miléerg SN&
KICEVO
- Pottery¢ VraneshticaVelmevci
- carpentry
- millers
- milling
- spinning
- wood carving
- coppersmiths
- blacksmiths
- shoe makers
DEBAR

- wood carving weaving spinning¢ manufactured products|
(Gorno andDolno Kosovrasti

CENTAR ZUPA
- wood carving Turkish folklore manufacturing traditional
costumes

MAKEDONSKI BROD
- wood carving

Folklore(folk costumescustoms
dancessongs etg

OHRID
- manufacturing folk costumes

STRUGA
- folk costumes in Veleshta

DEBAR
- traditional costumegDolno and Gorno Kosovragsti

CENTAR ZUPA
- traditional costumes Kodzadzik Broshnica Novak
Breshtanj Pralenik Elevcj Turkish costumes
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KICEVO
- numerous manufacturers of folk costumeghopska
costumes, Trebishte, Mijak costumes Echl@astumesfrom
Prekuturla)
- traditional costumedgcollectior) Cer
- traditional costume®elica

MAKEDONSKI BROD
- traditional costumeg; Porechie costumes

VEVCANI
- manufacturing traditional folk costumes

Regional gastronomic specialties
(name

OHRID
- Ohrid chomlek traditional preparingof grilled fish(Ohrid
trout, carp), @ & K | fis ik stew fishroe stewfilled carp
cooked carp in an earthenware potgrilled plashica fish
gjomlezecompotes] | R Jbakiavi Ohridcake hot rakija

STRUGA
- preparing of grilled fisheel), kebapsmade of ee| fish
stews SSt  LINB LI NBR , eelyin ad éadhiidizate
pot, traditionally prepared carp bulgur, przhejnca juices
from wild berries (blueberry, dogwood, strawberry|
raspberry, Ohridcake chomlate cakemaraschino cake

DEBRCA
- piperkojca with eggs and mijliilled dried peppers with
cheese peppers with leeksstews popara compotes

DEBAR
- traditional dishes (Banjishte Mogorce: kacamak turi-
potpeci different pies natural honey traditional homemade
sheep and goat cheese

CENTAR ZUPA
- kacamak sheep cheesekeshkek pies pitulica, baklava
different types of sweet desserts as tradition on the islar
holliday Bayram lamb specialties and other types (
traditional dishes

KICEVO
- making of ececheese in Krushinogoat cheeseKozica
baked dishesburek Porechie kacamalgravcetavce (baked
beans) pitulici, sarma tatlija, jufki, bakrdan oshmaratrout
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- production of characteristic homemade rakija (rakija ma
of plums with toney) propolka Klenoec

MAKEDONSKI BROD
- production of rakija made of plumBorechie chestnut

VEVCANI
- homemade sausage;, lukaneg vitkalnik kashanikzolenik
homemade cheese

CENTAR ZUPA
- traditional specialties(pies), sweets made of pumpking
chestnut different sweet desserts baklava, shekerpare
kemalpasha tatlija

Regional products

DEBAR
- manufacturing traditional feltbeads(wool processing
natural honeytraditional homemade sheep and goat
cheesetraditional dishegburek), wild chestnut

KICEVO
- characteristic pottery products iraneshtica
- numerous beekeeperge.g Drugovq LavcaniPodvis
EchloecKlenoe¢Brzdanj SvinjishtaKladnik Prostiranjg
- production of characteristic homemade rak{fakija made
of plumswith honey) propolkaKlenoec
- numerous herbalists
- manufacturing folk instrumentée.g. tamburap
- cultivating chestnuts
- goat cheese Kozica

MAKEDONSKI BROD
-0dzt GA @I GAY3 & )pedizdichDidakifa made
of plums Porechie chestnut
VEVCANI

- manufacturing Vasilica (carnival) masks during the holidz
Vasilica

OHRID
- Ohrid pearlsMountain teg Ohrid tomatoes

CENTAR ZUPA
- producing traditional sheep cheese, sheep pastrma
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PROGRAMS FOR RURAL
DEVELOPMENT

NATIONAL STRATEGY RORAL TOURISM
NATIONAL STRATEGY FOR SUSTAINABLE DEVELOPN
SUBSTRATEGY FOR RURAL DEVELOPMERT18

PROGRAM FOR DEVELOPMENT OF THEVSE®ITH
PLANNING REGIQ0L0-2015

STRATEGY FOR RURAL DEVELOPMEERNT@AR ZUPA
20112015

ASSESSMENT OF RUREABMRN THE REGION OF DEBAI
PESHKOPEJA

IPAPROJECGIIMPROVING THE CRBEIRDER SAFETY Al
DEVELOPMENT OF THE MOUNTAIN RABGANIGA
SHEBENIRHROUGH ACTIVE INVOLVEMEENIHE LOCAL
POPULATIORD132015

Realized and current programs from different funds

- There is little interest for applying in IPARD programs, which is a

serious obstacle for the development of rural tourism

3.5.Evident list of recreational and sports potentials in SWPR

Recreation and sporare partof the active approach in creating tourism policies rural development. These two development opportunities cover a wide range of
registration unitsasindicators and parameters based on the sectors to which they belong. The registry coversdisbhfngapacitieghat offer bathing and recreational
activities, opportunitiesf usingthermal springs in the tourist offeropportunities for horse riding and other sports and recreational facilities

This is shown in the following table:

Table no 12: Table overview of recreation and sports attractions in the SWPR

FIELD OF RESEARCH

Indicators and parameters, information and explanation b
the researchers

DESCRIPTION AND OPPORTUNITIES FOR USING
DEVELOPMENT OF RURAL TOURISM

Data source

Sportfishing

There are numeroufishingclubsin the region

RECREATIONAL ACTIVITIES

Content of recreational activities in function of rural tourism

Health, spa centers, recreational sport centers,
sports associations, promotional material

Thermal bathgnumber and name)

- KosovrastBpaand BanjishteSpa

Canoe / kayak
Regattas (name and time of
maintenance)

-NBgAy3d Ofdzo awlRAQllFIE 059.
- kayak route r. Treska to Brdzanska Reka (KICHEVO)
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AERIAISPORTS Content of air sports that can be used fecreation in rural tourism | Sportassociationsind clubs
Paragliding - developed activity in Ohrid (mountain Galicicg)lace St.

George)

- significan potential in Debar, but still undeveloped

- place Trishilka (Struga)

- developed activity in Makedonski Brod
RIDING Content of riding activities in function of rural tourism in the region

Trails for riding (hame and length)

Organized offer for horseback riding in Jablanica (mountai
-ONIAf F2NI NARRAY3I avYzyeioOK
- Vevchang St.Spag; Vevchani, VevchagiJankov Kameg
Vevchani

Organizedlonkey riding activitie; Kuratica and Elshani
(Donkey Safari)

WINTER RECREATIONAL ACTIVI

Possibilities for skiing

- Conditions for recreational skiing on Galicica, Bistra and
Jablanica, Kuratica (Ohrid)

- Conditions for recreational skiing on Plakjenska and llins
Planina

- Conditions for recreational skiing on Golema and Mala
Megdanica (Debar)

Conditions for recreational skiing in Gorana Belica (Struf

- No marked ski slopes

Mountaineering clubgname and
municipality)

-a2dzy G AYSSNAyYy3 Of dzo avyYzN?
-a2dzy i AYSSNAyYy3 Of dzo &/ SNy
-az2dzy G AYSSNRAYy3 | yR aLSt Sz
-a2dzyGF AySSNAy3I Ofdzo 450!

-a2dzy i AYSSNAydOhfif dzo dal 3t
-a2dzy i AYSSNRyY X Stugadzd & ¥l 1 |

OUTDOOR RECREATION

Nature reserves / natural
monuments

Jaserg, Nature reserve
LocalitySini Viroj $trict Natural Reserye

- Peshocanska Reka (proposabe declared acientific
research naturateserve)

- Osoj (proposato be declared a scientifiesearch
naturalreserve)

SPECIAL NATURE RESERVESd&abaukovo,
Studenchica, Studenchishta

- Babin Srt; Centar Zupa

Natural monuments in Souttvest Planning Region
- Natural monument Vevchanski Izvori (Vevchani spring
- Ohridsko Ezero (Lake Ohrid)

- Mlechnik

- Most important reserve in R. Macedonia

- Important for environment, opportunity for educational viséad
activities in rural tourism such as sightseeing
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- Slatinski 1zvor

- Duvalo

- Gorna Slatinska Pestera
- Belchishka Reka

National parks (ha)

- GALICICA (declared). Area 22.750 ha

- JAKUPICA (proposaltie declared a national park). Total
area of 28.000 ha

- JABLANICA (proposaltedeclaral a national park)

- The most important values are: geomorphological forms and
processes, flora anfduna resourcesyildlife, hydrological values and
ambience of the landscape

68




RESULTS OF THE FIELD (QUALITATIVE) RESEARCH

The field research included filling and analydistructured questionnaires, consultation and discussion with the significant faictadh® region, phone interviews, visiting
local areasthat are important for rural tourism in the SoutkiVest Planning Region, as well dsfining and mappingthe values.At organized consultation eventan
exchange of experiendegetween the participants was magmssiblewho interpretedthe valuesof the indicators. Thus,synergistic relationsvere developed, that allowed
to obtain actualevaluation ofvaluesfor the devdopment of rural tourismThis was realized by through tkemments and suggestions thfe participatingstakeholders
The feld researchwasrealized by gathering data based arstructured matrix. More specificallythis was aprimary researchin which aquestionnaire wasised & a
researchinstrument. The questionnaire is based the FASnethodology, whichs being appliedy the United NationsWorld Tourism Organization (UNWTO) in order to
assess the tourist valuas a particularregion This methodology enableithe evaluation of tourist facilies identified as "Factors", tkactors" and "Support Services"
explaining the destination as a compleategoryin whichexistsaninteraction betweenthe subsystems ithesethree interdependehareas.

Factorsare actually theesources and their potentidbr attractingtourists, butare not yetincludedin tourismactivities

Attractors are actuallyhe tourist attractions, sites and buildingehich attract tourists and show eelatively higler degreeof realizedtourist visits They reflecthe current
situationin tourism in theexaminedregions and municipalities.

SupportServices arall the elementsthat supportthe activities that createahe touristattractors

The identification andlassification of various elements is directly related to the created models of researttte offer, demand, competition and tourism trends. This
serves as the basis for identifyittge factors attractors and supporelements, as well as fatructuringthe questionnaire

Evaluating thdactors and attractorss particularly important for determining and ranking the potensiaf the SouthWest PlanningRegion Factors and attractorgre the
basic foundation for defining specific sites or spatial unitd aomplexestheir mapping andthe creationof an action plan. Thereforehe support elementsare firstly
examined i.e. all those components regardirrgral-tourism developmentwhich were assessed bthe stakeholders and experts ihe individualmunidpalities in the
SouthWest PlanningRegion. On the other hand, factors and attractare primarilyrelated to mappingand the preparation of an action plawhich are presented as
tablesin the final partof this research.

The gradesvere gained in sucta way that they werebased on two determinedaluesaccording tothe responses fronmthe questionnairesThe first value is the average
value of thereceivedresponseswhile the second value ithe dispersion, othe deviationfrom the resultof the averag grade For eactexaminedactivity competitive
locationswere determinedand whichwere alsosubject to assessment. Thuswas made possible tevaluatethose sites that received the highest averaggadeby the
respondentsput alsothe site that haslie lowestdeviation from thegiven grade. Those wethe sites for which mostof the participants agregto evaluate with particular
gradeswithout a drasticdeviationfrom them.
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SUPPORT SERVICES

Qupport servicescan be considered athe material basis fordevelopment of rural tourismTheyinclude components that are directly or indirectly involved in the

development of rural areadn principlethey are about evaluating catering activitiegransportation, accompanying servicésurist visits, tourist staytourist spending
promotion, security and health services acoimmunalinfrastructure.

Catering

Cateringis usually associated with tourism activiti@asicallyrural tourism can nobperatewithout this segment. Within catering activitieecommodatiorfacilitiesand
facilities forservingfood andbeverages aralefined. These facilities anenportant sites and buildingsvhich arealready renownedand visited by tourists. If they are
located in rural areas, their significance is especially emphasigadhermore accommalation facilitiesat this level of utilizationcan have complexcomplementary
charactereven if they are oftemot located in the immediatesurroundings ofural centers.The assessmenof cateringfacilitiesincludescategorization, standardization

and utilization of facilitiesthat can be regarded ageneralor rural accommodationThe assessment akrvices that offerfood andbeveragesefers to general categories
or categaiesin ruralareas.

Table no 13: Hospitality (accommodation services and services related to food and beverages)
Hospitalityg accommodation services
Current situation Assessment of future improvements
Participation of
accommodation facilities
Categorization and standardization Utilization of facilities Categorization and standardization| Utilization of facilities that use ecestandards in
order to reduce climate
change
c c c c c c c c c c
8 pe] i) Re o Re] Re] 8 R 8
o 3 ko] kS| IS 5] 5] IS ] IS
=] e} =} e} e} =} =} =] e} =]
= £ g 5 £ g 5 £ g 5 £ | & g
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e 8 58 ] 583 2 8 58 o 8 53 ] 53
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Average value 3,7 2,5 3,3 2,5 35 2,9 4,3 3,8 4,2 35
Dispersion 1,2 1,2 1,3 1,1 1,2 1,2 0,8 1,1 1,0 1,2

Regarding the circumstances in the region through the prism of assessimgtigorization and standardizatipthe general accommodatioshowsremarkably higher
gradesthanrural accommodation. A similgradewas given for the utilization of facilitieshe assessmemf future improvementsn categorization and standardizatiaf
facilitiesindicatesa highergrade of general accommodatighan of ruralaccommodation but there is a certain amount afptimism regarding theitilization of facilitiesin
rural accommodation. Rural accommodation is rated at a lower gralde in terms of the assessment of future improvememsgardingthe participation of
acommodation facilitieaising ecestandardsfor reducingclimate change.
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Hospitality¢ servicegelated to food and beverages

Current situation

Assessment of future improvements

Categorization and standardization

Utilization of facilities

Categorization and standardization

Utilization of facilities

General services related
to food and beverages

Services of food and
beverages in rural
facilities

General services related to
food and beverages

Services of food and
beverages in rural
facilities

General services related tg
food and beverages

Services of food
and beverages
in rural facilities

General
services
related to food
and beverages

Services of food and
beverages in rural
facilities

Average value

3,6

34

3,6

3,5

4,1

3,9

4,1

4,2

Dispersion

1,1

1,1

0,8

0,9

0,9

0,8

0,9

0,9

The situationof service that offer food andbeveragesn terms of categorization and standardization are rated veithigher gradefor general servicethat providefood
and beverages as opposed to those in rural facilities. However, the differences here are mirimaltilizationis almost identicdy evduated. Estimates of future
improvements in thigespectshow an advantagef the general servicethat offer food andbeveragescompared to thoseservices that are being provided the rural

sector. However, in terms aftilization of facilities,servicesin the rural sector are assesseith a higher grade.

Production of indigenous products

Utilization of facilities
Mountain tea Mushrooms Cherries Apples Mushrooms- wild Peppers (ajvar) Tomatoes Chestnut
Average value 3,4 4,0 3,4 3,2 3,0 3,4 3,6 4,0
Dispersion 1,2 1,0 1,2 1,2 15 1,0 1,1 0,8
Quality of the products
Mountain tea Mushrooms Cherries Apples Mushrooms- wild Peppers (ajvar) Tomatoes Chestnut
Average value 4.8 4.5 4.4 4,5 3,9 4,2 4,5 4,8
Dispersion 0,4 1,0 0,9 0,7 1,6 0,9 0,8 0,5
Utilization of facilities(future)
Mountain tea Mushrooms Cherries Apples Mushrooms- wild Peppers (ajvar) Tomatoes Chestnut
Average value 4,1 4,5 3,8 4,0 3,7 4,0 4,1 4,8
Dispersion 0,9 0,7 1,2 0,7 1,4 0,7 0,8 0,5
Quality of the productgfuture)
Mountain tea Mushrooms Cherries Apples Mushrooms- wild Peppers (ajvar) Tomatoes Chestnut
Average value 4,6 4,6 4,6 4,8 4,1 4,4 4,5 4,6
Dispersion 1,1 0,7 1,0 0,4 1,5 0,7 0,7 1,1

Regarding theéndigenous products the highest gradeas giverfor utilization of facilities thatproducechestnuts and mushroom®&elatedto the quality of productghe
mountaintea received the highest grade, while tbéher listed productshow asmallor negligible laglt is considered thatn the futurethe utilization of facilitieswill be
dominant for chestnut and mushroomgroduction As far as qualitys concerned, itis estimated that appleroduction will have priority significance followed by
production ofchestnus, mountain tea and mushrooms.
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Transport

Transportas asupporting service adevelopment of rural tourism includes the followifmyms: transport by railwaytransport byroad, by air, by water (lakeps well as the
rental of means of transport. The assessmaigo refers to the connectins of internal and externaimeaning as well asghe frequency, comfort andhe quality of
transport. Regarding the possibilifgr renting means of transpothe assessmentefersto bicycles, cars and boats

Table no 14: Transport

3.2.1Transport- rail 3.2.2.Transport- road 3.2.2Transport- air
Connections Connections Connections
© S ©
2 T 2 2
T 2 = s T
© S 7] o S © S
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0] c =] L 2 [a)] g =} L 2 c =] kel >
5 3 8 | §5 = g | §5 g g 5 &
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Average value 5,0 3,5 3,4 3,3 3,2 3,8 3,9 3,8 2,4 3,1 2,7
Dispersion / 1,4 1,4 1,5 1,4 1,4 1,3 1,4 1,6 1,7 1,5
3.2.3Transport- lake 3.2.4Renting means of transport
Connections . . ) Rent a car, rent a .
Domestic International Frequency Comfort (quality oftransport) Bicycle renting bike Boat renting
Average value 2,4 2,3 2,6 2,8 2,4 2,8 2,5
Dispersion 1,5 1,5 1,4 1,4 1,2 1,5 1,6

Transport by railway, in terms ofconnectivity,shows an advantagef the internal traffic while international traffic the frequency and comfortshownoticeablylower
grades.The highest score fdransport by road was giverto the frequency, whiletransport by air showslomination of grades fofrequency ovetthe other parameters.
Relatively lowgradesare given totransportby lake in aldeterminedparameters The same can be said fbie renting of transport means.

Assessment of roads sections

Quality of the road section
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Available sites for transitourism activities
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Proximity of values and facilities for ruragburism activities
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Average value 3,0 3,5 4,0 4,0 3,5 2,7 3,0 2,0 4,0 3,0
Dispersion 1,1 1,0 0,8 1,2 1,3 1,2 / 1,4 / 1,1

The assessment of the roads shaWwat in terms of qualitythe highest grade were given for thénternational routes OhriekicevoSkopje and OhriébtrugaR AlbaniaThe
highest grades for the existence sifes for transit tourist activitiesvere given for thdocal road Centar ZupaStruga, theinternational road Ohrid St. Naum R Albania
as well as fothe nationalroad Ohrid- Kicevo- Skopje. The highest grad&s the proximity of valuesand capacitiegor rural tourism activitiesvere provided for thdocal
road Centar ZupaStruga andhe international road Ohrid St. Naum R Albanias well as the nationabad Ohrid- Kicevo- Skopje.

Accompanying services

Accompanying services in the development of rural tourism include the following segments: information, organization, prosemtizity, health servicess well as
communal infrastructureand equipment

Regarding the level of informingjsted aretourist guides, tourist publications and information bureaus. Ténel of organizingovers the assessment of local tourist
organizations, travel agencies, associationpaysons who rent accomodation facilities or who offeservices of food and beverages, other associations and organizations
(hikers, horseriders, enthusiastsof nature)as well asenterprises that support local, sustainable afair trade of productsand services. The promotiowasevaluated
through the presence of mass media, electronic media, public relations and print media. Safety and health seevicegaluated in termglepartmentsof the police,
rescue,securingof facilities, hospitals and health centefihe communainfrastructureand equipmentwasassessed through waste managememygiene, equipment and
environmental sustainability.
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Table no15:  Accompanying services

3.3.1Level of information 3.3.2Level of organization
L Other associations and Businessesthat
Associations of renters of o
- L organizations support local,
. o . . N Travel accommodation facilities . - .
Travel guides Travel publications Information centers Local tourist organizations . o . (mountaineers.Horse sustainable and fair
agencies and providing services of | . .
riders, enthusiasts of trade of products and
food and beverages -
nature) services
Average value 3,5 3,3 2,7 2,4 3,7 2,9 3,3 2,5
Dispersion 1,2 1,1 1,4 1,3 1,5 1,5 1,4 1,3
3.3.3Promotion 3.3.4Safety and health services 3.3.5Communal infrastructure aneéquipment
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Average value 3,2 3,2 4,0 3,1 3,6 2,6 3,0 3,2 2,5 2,7 3,3 3,1 2,8
Dispersion 1,3 1,3 0,8 1,2 1,0 14 1,3 1,1 1,2 1,3 1,2 1,2 1,3

Regarding the level of informirags part of the accompanying serviceth)e highestgradewas realized for théravel guides. In theelement of organizingriority is given to
travel agencieswhilein the element ofpromotion the electronic mediavere graded as most important. Furthermore, regarding sagety and health services tipolice
servicesvere rankedwith the highestgrades, while fothe communalnfrastructureand equipment the hygieneshowed thehighest rating.

Tourist visits

The assessment oburist visits in rural areagcludesthe volume spatial distributionseasonality the assessant of the behavior of tourists, as well as tbealuaton of
G2dz2NAaidaQ al dAaatlh Oh A Both dombisBcandifokefn thUNSBy® takRISiRo aicBUNIVEKhD S &
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Table no16:  Assesment of the tourist visits and tourist stay

1 3 3 & X X & Z ]
Assessment of the laasaaysyu 27 |

Volume Spatial distribution Seasonality . . satisfaction from the provided
behavior of tourists .
services
Domestlc Forglgn Domestic tourists | Foreigntourists Domest|c Fore_|gn Domest|c Forglgn Domestic tourists Forglgn
tourists tourists tourists tourists tourists tourists tourists
Average value 3,2 3,3 2,6 3,0 4,1 3,7 3,6 3,7 4,0 4,2
Dispersion 1,1 0,9 0,7 0,8 0,7 1,0 0,8 0,5 0,6 0,4

Tourist visitsand tourist stay in terms of volume was assessed with the highest score among foreign tourists. Foreign teceistd a higher grade terms of spatial
distribution, the behavior of touristsas well as regarding theatisfaction of tourists from therovided sevices On the other handdomestic touristseceivedthe highest

gradefor seasonality.

Tourist spending

Tourist spendingjlustrates theefficiencyof the tourist offer in terms of providing services fible complex tourist demandBasically iincludes theeconomic effects that
can be evaluated as an importargsult of the overall achievements in the relations between these tleonains Tourist spendings actuallyan indicator that reflects the
possibilitiesfor development of rural tourismiThis is being showthroughthe two board basisategoriesegardingdomestic and foreign tourists

Table no 17: Assessment of tourist spending

Other than board basis spending
Board pasis Products made b Entertainment Services related
spending Catering Souvenirs y handicrafts Riding Boating to hunting and
rural households and shows _
fishing
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8 2 8 2 8 2 8 2 8 2 8 el 8| e8| & 8 2
Average value 3,3 3,5 3,7 4,1 3,3 3,7 2,8 3,0 2,8 3,6 3,3 32 | 22| 24| 26 3,0 3,0 2,8

Dispersion 0,9 1,1 0,8 0,6 1,1 1,1 1,1 1,0 1,2 1,0 1,0 0,8 1,3 1,3 1,5 1,5 1,5 1,5

Tourist spending as a board basis service shows a higher grade for the foreign tourists compared to domestic tourisitsy Regatder tourist spending not related to
board basis services foreign tourists show a highergindhe catering sector, souvenirs, products of rural househdldsdicrafts horse riding and boating. On the other
hand, domestic tourists show a higher grade for spending related to parties, shows and services for hunting and fishing.
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Market

The market is structured as a research category that refers to the level of performance, qutliyoffier and thepricesof tourism services. This also applies botlhe
domestic and international market.

Table no 18: Assessment of the market

Level of market performance Quality of the offer Prices of tourist services
3] o) 3]
= = =<
< - ] - IS —
£ g E g E g
2 2 2 2 2 §e]
[ [ [
8 EE 8 EE 8 EE
Average value 3,5 3,3 3,7 3,7 3,1 3,3
Dispersion 1,0 1,0 0,8 0,5 1,3 1,1

The level of performancen the domestic markeis evaluatedwith a higher grade thathe performance on thdoreignmarket Similargradesare alsogiven for the quality
of tourism offeras well as fothe prices of tourism services. This means that prioriguison the foreigntourist market.

Competition

Competition includeshe assessment of the spatial unité the surroundingshrough evaluatingtourism products, accommodatiofacilities prices of tourist services and
tourism infrastructure. Given that the immediatirroundingsof the SWPRare the Polog, Skopje, Vardar and PelagoRlanning Region, thassessment refers to these
regions.TheRepublic of Albania Elsoevaluated as the onlyoenpetitive countrythrough the parameters used for the neighboring regions.

Table no 19: Assessment of the competitive spatial entities

Assessment of the competitive regions
Tourism products in function of rural Accommodation facilities iffunction of rural . . . L
! - Prices of tourist services Tourism infrastructure
tourism tourism
K] K] ©

c o < = 8: c o < = C 8: c o < = gc c o < =
g8 g8 | 88 | 8% g8 §% 8 | 88 g8 g2 | 88 | 88 | 82| §8 | =%
o O X O © O o O o O ~x O © O o O o O ~x O © O [CR] o Q X O © O
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Average value 3,3 3,3 3,0 3,2 3,0 3,3 2,8 3,2 2,8 3,0 2,8 3,2 3,0 3,3 3,0
Dispersion 1,0 0,5 0,8 0,8 1,2 1,0 1,0 0,8 1,0 0,8 1,0 0,8 1,2 1,0 1,2
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Assessment olbaniaas a competitive country

Tourism products in functiorof rural Accommodation facilities in function of . . . N
. . Prices of tourist services Tourism infrastructure
tourism rural tourism
Average value 3,2 3,1 3,3 2,8
Dispersion 0,8 0,9 1,0 1,1

While assessinthe competitive tourist regions in regard tourism productsrelated torural tourism the highestgradewas achieved for th&kopjePlanningRegion. This
region has the highest score in terms of accommodations, prices of tourist services and tourism infrastructure. The aseégdbaania as aampetitive country has the
highestgradefor the prices of tourist services

Market trends

Market trendsreceive amodern connotationin recent times.Theirassessment providegluesthat can beutilized andwhich can exisbutside the planning regiarmhese
valuesindicatethe possibleactivitiesin this regard. Market trends are evaluatedsuch a way that takes into accouhte following parameters: available accommodation
facilitiesin householdswith rural - tourist activities, diversity of touria products in rural tourism, level of environmental protection in rural areas, organizing training
courses for our guides, curators antbur escortsas well as evaluatintpe activitiesneeded forconsumer protection

Table no 20: Assessment of marketrends

Available accommodation facilities in
householdswith rural-tourism
activities

Diversity of tourism products in
rural tourism

Level of protection of the
environment in rural
areas

Organizing training for tour
guides,curators, tour escorts

Assessment of the activities
for protection of the
consumers

Average value

3,1

3,0

2,7

2,4

2,0

Dispersion

1,1

0,7

1,1

0,7

0,9

Theassessment of market trendshowsthe highest graddor the available accommodatiofacilitiesin householdghat providerural-tourism activities
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FACTORS

The factors consist of the following tourist values for tourism development
- tourist-geographical position

- natural potentials

- cultural potentials

- human factors;

- factors of capital

Touristgeographicalposition

Touristgeographical positiors processed and evaluated bgntactability, transithessand polyvalence

Table no 21: Touristgeographical position

Contactability Transitness Polyvalence
Average value 3,5 3,6 3,6
Dispersion 1,6 15 15
Best value 3,6

Based on the table it can be concluded that thighestgradefor the touristgeographical positiomvas achieved for transitnes$ransitnessllows participants in transit
travelto usethe componentsof the rural-tourist offer of ruraltourism in the region.
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Natural factors

Natural factorsare suchtourist values andacilitiesthat are not visitedenoughby touristswhile they caralsobe a factor for development of rural tourisrAs part of this
group of factorevaluatedwere the mountainsyalleys gorges and canyons, caves, volcanic formmeaté, springs, rivers and lakes, as well asttiogieographic values

Table no22: Natural factors(Tourist values and facilities that are not visited by tourists, but can be etéa for development of rural tourism)

Mountains
Meadows Mountain trails Ski activities (skiing, sledding, runnirec.)
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Average value 3,8 3,0 4,4 3,7 3,3 2,0 3,2 3,0 2,5 1,0 3,6 3,7 2,6 15 2,6 2,3 18 1,0 2,0 2,3 2,0 2,0 1,3 2,0
Dispersion 1,9 2,8 0,9 2,3 2,0 14 2,0 2,0 19 / 13 2,3 15 0,7 15 15 15 / 14 2,3 2,0 / 0,6 14
Best value 4,4 3,7 2,3
Alpinism (climbing peaks) Rarities Landscapes
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Average value 1,0 1,0 2,8 2,3 2,3 4,0 3,0 4,0 3,0 3,0 2,8 3,3 2,7 2,0 2,8 3,0 4,0 4,0 3,5 3,3 2,8 4,0 2,5 2,5
Dispersion / / 1,8 1,2 15 / 2,0 14 18 / 13 15 15 / 1,3 / 14 / 1,7 2,1 2,1 14 19 2,1
Best value 4,0 34 4,0
Biodiversity Viewpoints Horse riding on mountains
© c = ] c = © c =
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Average value 35 2,0 35 33 2,7 4,0 3,0 25 1,7 2,0 2,5 2,7 1,7 2,0 2,0 15 35 2,0 4,0 3,7 2,3 3.5 2,5 2,5
Dispersion 1,3 / 1,0 15 15 14 14 0,7 0,6 / 13 2,1 1,2 / 14 0,7 13 / 1,0 15 1,0 2,1 1,3 0,7
Best value 4,0 2,7 4,0

Mountains areassessedbased on theopportunities for alpine activities, the availability of natural rarities, significant scenery, biodivesisiypointsand horse riding in
the mountains. From the table it can be seen tlia¢ highest gradevas achieved for th@astures, the opportunities foralpine activitiesand landscapes. The analysis of
the gradesshows that ratedwith the highest gradewrere the pastures of Karaormamjkingtrails of llinskaMountain. On the other hand thepportunities for ski activities
receiveda relatively lowscore whilein terms of mountaineering Baba Saelas evaluated with the highest gradeurthermore rarities areprevalentfor llinska Mountain,
landscapes ofthe mountainsPlacenska, Petrino ancelBicareceived the highest scoreBiodiversity isalsorated with the highest scoregs well as the opportunities for
horse riding In thisregardalsoCeloicaand Karaormarachieved the highest grades.
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Valleys

Meadows Arableland Farmlands intended for bio crops
Ohrid-Struga ValleyDebrca Porechie Kicevo Valley Debar Valley Ohrid-Struga ValleyDebrca Porechie Kicevo Valley Debar Valley Ohrid-Struga Valley Porechie Kicevo Debar Valley
valley valley valley Debrca Valley
Average value 2,8 4,0 25 15 3,0 3,8 5,0 3,0 2,0 3,5 2,7 2,0 2,5 3,5 3.2
Dispersion 0,9 1,4 2,1 0,7 1,7 1,0 / / / 1,4 1,0 / 0,7 0,7 15
Best value 4,0 5,0 3,5
Possibility for starting farm businesses Biodiversity
Ohrid-Struga ValleyDebrca Porechie Kicevo Valley Debar Valley Ohrid-Struga ValleyDebrca Porechie Kicevo Valley Debar Valley
valley valley
Averagevalue 4,1 3,5 3,0 3,7 2,7 3,9 3,5 3,0 3,0 2,8
Dispersion 0,9 2,1 1,4 0,6 1,0 11 2,1 14 14 12
Best value 4,1 3,9

The alleys were evaluateth terms ofthe presence of meadows, arable land, land reserved for organic crops, the posiibiitsrtingfarm businessesnd biodiversity.

Regardinghe eadows highest gradeas achieved for th®ebrca valleyThis refers to tharable land in Debrca. Land reserved for-biops have relatively low scores. The
highest score in this regard htdee Kievo valleyOn the other hanghighest graddor biodiversity isachieved foithe Ohrid- Strugavalley.

Gorges and canyons

Gorgesand canyons are evaluated according to thaimbience,the conditions for rock climbing, the presence of training cestfr climbing, the importance of
biodiversity and natural rarities. It is particularly important to emphasiw in this region palentological sitesare presentas one of the most important features of the
changing climatic conditiond'heycan be usedheir original form in the development of rural tourisrhlighest grades were achieved fgorgesand canyonshow for

Ambience Alpinism Training centers for climbing Biodiversity Rarities
g 5 g 35 g 5 L 5 g 5
2s Scs | 8% Sag 2s oo 25| Sos | 85 | Ssg
[<iy<} C 8O <) o 8 [<he) o8O [<he) o8O [<hN<} S 8 o
[NO] [OR—4 o O [OR—4 [NO] [OR—4 [ NO] [OR—4 o O (O34
Average value 3,3 2,5 2,0 1,0 15 1,0 3,0 2,5
Dispersion 1,5 2,1 1,4 / 0,7 / 1,8 2,1
Best value 3.3 3.0 2,5

ambience as a@alue. In this regardhe gorge Brodska Gorgs ratedwith arelatively high score

Caves

Possibilities for equipping

Cave ornaments (stalactites, stalagmites)

X X ©
— (] c X — (] c X =
3 5 g 8 3 5 g 8 2
¢ £ s ¢ ¢ 3 e g ¢ £ s g ¢35 e g z
T T S 3 ] S 338 T T o T S 3
OnN (@) [ONO] o= O wn N (6] [(SHO] o= (6]
Average value 1,0 3,0 3,0 3,0 5,0 3,0 3,0 3,0 5,0
Dispersion / / / / / / / / /
Best value 3 5
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Cave halls Hydrography (underground springs, lakes, rivers)
%
S <
5 kS
? .
s %8
8] oN
Average value 4,0 3,0
Dispersion / /
Fauna Paleolithic remains (remains of human civilization)
3 o z ~ s
5 = = 5 ] g
é £ 5 ) oS o E 3
T © © > 3 35 z S 3
(] O wn N (6] [(SHOU] o> o
Average value 1,0 1,0 1,0 1,0 1,0 1,0
Dispersion / / / ! / !

The possibilities ofthe cavesfor equippingwere determined for the asessment othe cavesin the region. For the assessment of caves alaee ornamentswvere
determined then cave halls, as well as tihgdrographyof the caves Most of the caves were nassessed and therefore they are rgltownin the tables Caves are
determined that have higher possibilitiésr equippingsuch afOrle, Golubarnik andvlomicek In terms ofthe cave ornamentshe highest gradevere achieved fothe
cavesSlatinskilzvorand Alchija.Low gradeswere given forthe wildlife and Paleolithic remains. This means that these caves may be usedidns ways related to

education activities

Postvolcanic forms
Possibilities for equipping Accessibility Possibility for educationahctivities
o ] (] 2 o 2
< o [ g o [ S o [
N0 > o N0 S o [ Na) > o
Average value 3,8 2,0 3,5 4,0 4,3 5,0
Dispersion 1,0 / 1,3 / 1,0 /

Postvolcanicforms are evaluated according to the possibifiby their equipping their accessibility and abilifypr conducing educational activities. Dominamiacein the
assessments hdke solfataraDuvalo. It refers to the parameters of the possibifity equippingand the possibilitfor educational activities

Climate
Clean air A_daptlng tothe conditions of Location of facilities in endangered areas Sport aqd Sunbathing Staying outdoors Snow Cover Phenomena (rainbow, temperature inversion)
climate change Recreation
Average value 4,6 4,2 2,6 4,1 4,4 4,7 3,7 3,5
Dispersion 0,9 1,0 1,2 1,1 1,1 0,9 12 1,1

Determining theclimate was done by evaluating theclean air,the adapting towards theconditions of climate changehe locationof facilities inendangeredzones
opportunities for sport and recreatioactivities the stay in nature, snow coveas well as thg@resence of various phenomen@ominantplacein evaluatingthe climatic
valueshas thestay in nature which is rated with the highest score, follovigdclean air, the possibility of sunbathingiédhadapting towardsthe conditionsof climate

change
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Springs, rivers and waterfalls
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Springs, rivers and waterfalls were evaluated according to the purity of their watenqunding ambiencand landscape, coastebutes opportunities forfishing, water

sports, rdting andswimming,as well aghe presence of raritiesThe hghest gradesvere achievedor the purity of springs Furthermorethey were alsoevaluated with the

highest score in terms dhe surroundingambience and landscapend the presence of rarities. Rivemsere rated with the highest score in terms tffie surrounding

ambience and landscape

Lakes andvetlands
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Underwater activities
3 < < T
3 k] b= 5 s ° K] ©
= = K = 9} 5] S < - k=l
3} g c g 5 5 g c = 5 €
Se S 89 <} =) =) 50 2go0 8 =R
o3 3 ° % % 8% 8% £ 3 83 8 S8
(O} > = (@) o (7 2] ] AmS 2 O
Average value 1,3 15 3,0 1,0 1,0 1,0 1,0 1,0 4,0 4,0
Dispersion 0,6 0,6 2,8 / / / / / 1,4 /

For theassessment othe lakes and wetlands consideradere the color, transparencyand the purity of water, presence othiking routes around them, swimming and
sunbathing, camping, beauty and presencerarfties. The highest gradeBom the evaluation oflakes in terms of color, purity and transparencytogir water were
achievedfor the glacial lakesBy evaluating the possibility factivities by usingvalkwaysand hiking pathdocated aroundthe lakes, the highest grades were givien
DebarLakeandfor the glacial lakes. For thevBnming activitiegshere wereobtained relatively low scores excluditite Debar LakeThe assessmemf the possibilities for
camping showedhe highest valudor the Debar LakeThe hghest scoraelated to thebeauty of the placesvas achieved foPodgorechkd.ake VevcaniLakeand Debar
Lake. Similarly assessegre also therarities thatthese lakegpossessThe grades for theighing activitieshowed the highest rating faBlobocicaLakeand Debar Lake.
The gportunities for water sportsctivities werepoorly evaluated exchling the Debar Lake. Similar grades wgikgenalso for the possibilitieof underwater activities.

Biodiversity(flora and faun®and protected areas
Meadows and Forest Complexes and | Sport gnd Ambience and Rarities Using for food Wetlands Hunting | Bird watching Riding Fishing
grasslands trails forests recreation landscapes
Average value 4,2 4,1 4,3 4,0 4,6 4,1 3,9 2,0 3,7 3,8 3,9 3,6
Dispersion 0,9 1,1 0,9 11 0,7 0,8 13 1,2 1,0 1,0 0,9 13

Biodiversity as an important category of factors were evaluated by determining the presence of pastures and meadowsaifsresstdrts and forests, opportunities for
sport and recreatioractivities the presence of rarities, using theasfood, the proximity ofwetland areas, opportunities for huntingishing,horseback riding and bird
watchingactivities In this respecthe highestgrades were given to thambience and landscape of the surroundings well aso the existence omeadows and pastures,

and thecomplexesf forests
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Cultural factors

Qultural factorscan be considereds the sum of all createdalues in the SoutiWest PlanningRegion.In thisgroup of factors arethose resourceéncludedwhich are not

being used enough, anid this sensahey possesotential features.Included arecultural and historical monuments, seculand religiousarchitecture, archaeological

sites, oldtown complexes, museumsgventsand ethnographic potentials

Table no 23: Cultural factors
Culturathistorical monuments
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Evaluating the rarityn the municipality of Ohridhe highest gradevas given tdSt. Mother of God Pestanska. In the municipeditof Deloca, Struga, Plasnicelakedonski
Brod andVevcanithe above mentioned culturahistorical monuments receivedhe same gradethus making it impossible tdlifferentiate a priority value In the

municipality of Kicevo th8ultan Beyazit mosquachevedthe highest ratingln the municipalityof Debarthe highest gradevas given to thédjunkjar mosque

MONUMENTALITY
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AESTHETIC VALUES
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Aesthetic values of cultural factors in the region were evaluated in the same way as the potential for attracting tourists.

Prdane architecture
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AESTHETIC VALUES
Municipality of Ohrid Muné%’;?g;y of Municipality of Struga Municipality of Vevcani Municipality of Centar Zupa
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Average value 1,0 4,0 3,7 3,0 3,0 2,7 2,7 2,7 2,7 2,5 3,8 4,4
Dispersion 2,0 2,3 2,8 2,8 15 15 15 15 13 16 0,9

Archaeological sites in the municipality of Ohwidre evaluated accordingo their rarity, monumentality, the potential for attracting tourists and aesthetic valudse
valuewith the highest gradevas the early ChristiaBasilica St. Erasmus.thre municipalitiesof Debrca and Strugbased onthe same parameters the sanggadeswere
obtained for all archaeological siteberefore disabling the possibility tdifferentiate a prioritizedcategory. In the municipality dfevcaniarchaeological sit¢hat canbe
distinguisheds the site Vajtosvith the highest score$or all categoriesyhile in the municipality of Centar Zuplais was theEvla mosque

Complexes of houses
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AESTHETIC VALUES

Municipality of Mak. Brod

Municipality of Struga

Municipality of Vevcani
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The assessment of the complexes of houses in certain municipalitiasking dispersion due tine small number of gradakat were provided by theegionalexperts In
terms of the averaggradein the treatment of rarity, monumentality, the potential for attracting tourists and aesthetic valtiesfollowing valuesvere distinguished In
the municipality oMakedonskiBrod- Group of houses in the village of Belisathe municipality ofStruga- Group of houses in the villagef Oktisi Vishnj Gorna Belica
and Modrig whilein the municipality ofVevcant the group of houses iNevcani

Museums
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In the assessment of museumsegardingthe same parameters, the highest gradeas receivedfor the following: in the municipality of Strugagallery 'Vangel
Kodzoman;'in the municipality ofVevcani Memorial House of Mihajlo Pupin, in the municipality of KiceMuseum of WestermMacedonigin the municipality ofCentar

Zupa- Memorial house ofhe father of Mustafa Kemal Ataturk.

Events as potentials

Traditionality
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BEvents as a significant potential of the region werealuatedaccording to theitraditionality, the potential to attract tourists,covering of spacand their content. The
most significantevents that do not have thsufficient reputation are the following: Litijaf St. GeorgeTransfiguration of the LotdBogojavlenie Epiphany and the

Dormition of the Holy Mother of God.

Bhnographic potential

Traditionality Potential to attract Covering of space Content

— — 9 — -2 - e — -2

T o < 5 T o =] T o < 5 T o < 5

] £ SES 5% o £ SES s5 o g SES sg o g SES sg

S S £2% SE = 8 £2% S E = 2 S 2% SE = g 525 S E

= a I G = 2 S Q5 © G 3 a S 95 c G 3 a © 05 8 G

2 5] = = 2 3 F g8 (= 2 3 F38 = 2 i = =

Average value 4,8 4,9 4,2 4,2 4,8 4,7 4,4 4,5 4,3 4,1 4,0 4,0 4,4 4,2 3,9 4,2
Dispersion 0,4 0,4 1,0 1,0 0,4 0,5 0,8 0,8 1,0 1,0 1,0 1,2 0,8 0,8 0,9 1,1

Ethnographic values were evaluated according to the same paramasetise eventsin this regard the highest gradesgere achieved fothe customs agraditionality,
folklore aspotential for attracting tourists, traditional architecturdor occupyinghe largestcovering of spacewhile folklore isalsorated with the highest content of stay
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Human factors

Human factorshave the mostimportant significantfor the developmentgiventhat rural tourism has a higkevel of labor intensity. Thisinvolvesmobilizing human
resources irsucha waythat they will be in functiorof satisfyingthe tourist needs This group includes: cultural traditions, technical training of human factorsysbeof
technology and equipment, as well asrking conditions

Table no 24: Human Factors

1.4.1.Cultural traditions 1.4.2Technical training of human resources
Education
o Tradltlona_ll_ Hygiene of Diversity of General Education Formal!y Spegklng Norrfonjmal through
Hospitality acceptability of | rural cultural and Culture specialized foreign education courses,
tourists households traditions education languages | (Tour Guides)| workshops
etc.
Average value 4,8 4,4 4,2 4,4 3,8 3,3 2,8 2,6 2,9
Dispersion 0,6 0,7 1,0 0,8 0,7 0,6 1,1 1,6 0,8
1.4.3.Using technology and equipment 1.4.4.Working conditions
Using advanced equ!pment, Cqmpha_nce .Of Using Information | Amount of personal and Level of Seasonality of
tools and standards in rural traditionality with S
. Technology family incomes employment employment
households contemporary services
Average value 3,4 3,2 3,5 2,9 2,3 3,5
Dispersion 1,1 1,0 0,9 1,0 0,7 1,1

The assessment of cultural traditionsdsfined through the determining of hospitality, traditionalacceptability cleanliness and hygiene of rural households and the
diversity of cultural traditions. The results show that hospitdtias the dominant placi this sense.

The technical trainingvas assessed by determining @éhlevel of general education and culture efployees their formal and specialized education, speaking foreign
languages, theiinformal education as well asducation throughparticipating at organizeadourses and workshops. The highest grades achieed for the general
education and culture, as well as for tfemal specialized education

The se of technology and equipmemtere assessetlased onthe use of modern equipment and application of quality standards, harmonization of traditionalism with
modern services and the use of information technologiesthis regard, the ighestgradeswere given tothe use of information technologies, modern equipment, tools
and standards in rural households.

The asessment of working conditions consisted of determining the amount of personal income, the level of empl@sweeit,as seasonality employment.
Seasonality wasvaluated with the highest rating.
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Factors of capital

Factorsof capital reflect the possibilities famprovingrural tourism throughvariousmeasures and activities that are available in terms of economic sustainaluilitiye
group of factors of capital, evaluatedere the accepthility, spatial capital and the potdial to attracttourists.

Table no 25: Factors of capital

1.5.1.Accesdo financing

1.5.2.Spatial capital

1.5.3.The potential to attract investments in the
municipality
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Average value 3,3 2,9 2,9 2,7 2,9 1,6 3,3 2,6 2,5 3,1 3,1 3,3 3,3 3,0 2,1
Dispersion 1,3 1,1 1,1 1,2 1,2 1,0 1,5 1,6 1,2 1,2 1,2 1,0 1,0 1,0 1,2

The a&cess to financingvas evaluatedhrough the availability ofoans benefits of lending conditions the availability of informatiorfor obtaining loans, the level of

profitability and crediability (creditworthiness)and liquidity.The highesigradein this regardvasassessedor the availability ofloans.

The spatiatapital was assessed by determining the traffic infrastructure (rail, roadjr andby waten, equipment and structure of the spa@ndthe facilities of public
and private setor. Highest gradewere given tahe facilitiesof the private sector ando the road transport infrastructure

The potentiato attractinvestmentswasassessed bgreditabilityand liquidity andhe presenceof domestic and foreign investmesntCreditworthiness and liquidityere

rated with the highest grads.
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ATTRACTORS

Attractors are actually tourist attractions, sites afatilitiesthat attract tourists andvhich show ahigher levelof tourist visits The affirmation othe attractor is the basis
for evaluation in terms of the highest level of tourist value. It shouldb®tonfuseal with the potential that is used as a synonyhthe factors. This means that although
attractors are renowned events and relatioris rural touism they can alsoepresentpotentials with the highest attributes. Attractors include natural values, cultural
valuesanddifferentiated centers as spatialnitsfor development of rural tourism

Natural attractors
Natural attractors areevaluatedaccording to theiattendance, accessiliy, attractiveness, possibilitipor improvement increasinghe number ofvisitors and improvingf

the accessibility. The assessment of natural attractopésented in the following tables

Table no 26 Natural attractors

Attendance- current

Z P 5 E z T e < - o 2 z

=5 885 g | o g | £ |3 5 S 8| 2 £ . g |f3fEs | T8

£5|8c|agd 8 € s £ ° < N = £ = g g S = = 2 g k= S8 (0% <= -

SFT|E8| 238 N - ] c - M = S w S 7l =] 3 I 5 a 2 & Llgs 28 7]

EO|sE| 88" k] © o c = I T P 2 so Ko} o IS X 1] 5 o ool o5 | $C 18 g £

e |23|5=28| § E 23 g Z | 8 g S S @ = © g S ] 52 | 232 |c8|58f 58| 2

SZ|SE|S8s < e} @ E < @ o S frilt oy n& o o o %) 15} o Oha |O>SKN|aE2l0Eg 02 o
Average value 3,8 3,3 4,0 2,0 4,8 3,0 5,0 4,5 3,5 5,0 4,8 5,0 4,3 5,0 4,7 4,5 4,5 4,0 5,0 5,0 4,0 5,0 4,0 5,0 4,0
Dispersion 0,8 0,9 / / 0,4 / / 0,7 1,3 / 0,5 / 12 / 0,6 1,0 1,0 / / / 2,0 / 12 / /

Regarding tourist visitas a current category the highest grades were achieved fosphiags inSt. Naumthe LakeKozjak Krushing PeshnaTreskaand Ohrid Lake

Accessibility as a valuecurrent

z 03 © N 5 £ 2 e | & © g - o 2 2

s 3 28| o P £ 3 s 5 s B | 2 £ 9 2 |82« | 28

5[ 8c|ag 8 & o £ ° 3 N = £ = g g 2 = s 4 & 'z S% (578 S5 =4

se|c8(388| X3 2 8 & £ 3 < Eg ER 2 2 g S g | £ o g g oF |83 | 8¢ 2

So|8E|287 g T £ 3 s g ) c2 g2 = = 8 X = S © g 055 |5 ot g o £

3o S 3 5T o pe = 2 =l Z X S= ‘_:: ! - 5@‘50): s 9

SZ|SE|S55| ¢ ol B E g @ | © i & & il o P o & &5 | 2 8 383 S8R |Gzle25 82 &
Average value 4,3 3,9 5,0 2,0 5,0 4,0 5,0 4,5 3,7 3,0 4,8 5,0 50 5,0 5,0 4,5 4,5 4,5 50 5,0 4,8 50 4,3 5,0 4,0
Dispersion 1,0 14 / / / / / 0,7 15 / 0,5 / / / / 1,0 1,0 0,6 / / 0,5 / 1,0 / /

As the mostapproachable attractors are evaluated the followir@arid Lake multipurpose arealasen Krushing the springs ofSt. Naumthe riversRadika Black Drim
Treskathe cavesPeshnaSamotska Dupkand the gorges on the rivefieskaand Radika
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The expected level of improving the number of visitors is evaluated with the highest grades wimichdscontexts of the level of attractivity and the possibilities for

improving the tourist offer.

us uigeg| |~ us uigeg| |~
exipey Jonl| o| exipey 1oAY o
au uo sabioo|w| ™ auy} uo sabioo)| | ™
]
L@ %oe1g JoA o | — B.>w <|o]
ay) uo sabiog| ¥ |© ka o uo wom_o...u <o
®isalL oo k=] BisalL oMl o
ayy uo abiog| P % ayy uo abiog| P
S
1oAZ| (] 1HOAZ||
pisiueyona| o o W pisiueyonap FH
aneo)| @ ane)
=
eydng ol m eydng ol
leysiowes ane)| L w Nsiowes ane)| | N
Z
—
nm BUYSDd dNeD| o
euysad ared|o| |'— ©
|~ %
=
o
%. 1anuueyanan FH
1o ueyanan oF | N vy
(@)
£
awsilueg eds| 2~ | & awysilueg eds| 3|~
[}
s
nseinosoy eds| 3|~ |nm. iseinosoy eds| 3|~
m
X
eped 3|~ |7 eipey o 2| S
<
=) [} =)
exysail o 3~ | &2 eysall | 3|~
©
-
=
3 >
S| wuaoeg Y|~ X 2| wuayoeig ¥ o
g <ol 3 > )
e o 8
s o 8
& e s
o
. < |Z
2 N g
= >
o
€ punds wney 150 | ™| = = mm:c.nm 5|
m wneN s
ks
sbunds|o| | O sbuds| . | o]
w|T > onz| uefig| @ | N
o ! | luiueljig,
S
o
elzoy axe | F|~ o elzoy axe | 3|~
(O]
[}
o
% axe feqaq | F|~
ensel2]55| 8
(@] ~|©
- ensig o S
%]
2
(@]
o = o
ouysniy 3~ | -= ouysnuy| F|~
(O]
S
=
©
g
woing| I~ | ® snoing F{~
s
e
(@]
«
" un
™m0 .m e Ql|o
oeTpo 23 E D e puyo| |2
Z S
% >
eoizperey| F— % |m eoizperey| FH—
o ©
uaser eale| m % uaser eale|
paalold pue| I~ |+~ W paaloid puel FH~
asodindnnpy| nnv o asodindnnpy
= U0
urelunow| < || B ® ureinow| o | uo|
eojueger| Y (@ % w- eolue|ger| Y[
eoaien dhjo| | D 2 2D N|~ |m)
pue urejunop| x = pue urejunopy| N
E E
3|5 3|5
0 "
3 ® 25
g2 g3
a} fa}
2 2

95



Accordinglyto their location obtained werethe highestgradesin terms ofimprovingaccessibility. This correspondéth the connectivitythat exists and the opportunities

that areavailable in this regard

Cultural atractors

Cultural attractors werevaluatedaccording to theattendance, accessibility, attractiveness ahd possibilitiefor improvementand accessibility. Their meaning refers to

the possibility of use aan evident cultural heritage. They are presented in talidefow,

Cultural attractors

Table no 27.

Attendance
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Attraction
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The dorementioned cultural attractorsvere giventop ratingsfor all criteria.

For thetourist visitsthe highestgradesare givento the mosques and churcheend monasterycomplexesSites such a8Usta na Crn Dritho & a 2 ofzBI&ks NA ang 0

the museum NikolaNezlobinski'and theevent "PrlicevBesedl show a deviatiorfrom thisconclusion

These gradesvere givenalsoin terms of accessibility to the valuesttractiveness,and possibilitiedor improvement increasing the number of visitors and improving

accessibility. The analysistbe obtained gradeshows that there ar@o largerdifferencesfor all the listedattractors.

Centergcomplexe$ of tourist activities

Centers (complexes) for tourist activities are differerghtpatial units with remarkabhgnowned and promoted values.

Their evaluationis identical to the evaluationf attractors in their entirety. These centerfind their basis asn the desk research, such as the field researchFor the

research used werased already adopted spatial planniogtegoriesas well a®pinions of stakeholders arekperts
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Table no 28. Centers (complexes) of tourist activities

Attendance
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Centers (complexes) for tourist activities are evaluated with relatively lower ratimg@posed to individual attractarin this sense there is a difference in the assessment

so that the results show certain differences

Regardingourist visitsthe highestgradeswere givenfor the complex Galicic®Dhrid zoneandthe Upper Drim (Gornodrimskéomplex. This also applies to assessment in

terms of accessibility and attractiveness.
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The possibilitfor improvementwasevaluatedwith the highest gradéor the complex Galicig&entar ZupaOhridzoneand Strugadasin
The obtained gradeshow that the greatest increase in the number of visitors can be expected in the complex G@alizidzong Centar Zupa anBorechie This applies
to the improvementof accessibility

CONCLUSION

The assessment diie Support servicesFactors andAttractors in the SoutHWest Planning Regiohy the expertsand stakeholders in individual municipalities alkxivfor
the definition of specific spatial units and complexésterminingof their level of ruratourism development as well as providing suggestions for activhiagsneedto be
undertakenby the creators of tourism policiesith the aim toimprove the exigng situation

Bydetermining thehighest gradeslevelopment polesvere defined Theirsurroundings that affect rural tourism enabdiéfferentiation and mappingof zones (complexes)
for the development of rural tourism. Theonesinclude ruraftourist localities §iteg asthe driversof developmentand categories withcomplementay contents, which
are part of thematrixes The identified sites as development poéee in factgravitational centers within theonesfor rural development.

Based on thebtained gradeghe best solutionswere differentiated. Prioritization coverpreciselysuchevaluated categories. They are the basis for investment activities
andthe improvement ofconditions in rural areas

The basis of FA8ethodology involves analysis thfe destination through joint evaluation of atk subsystems and key elements.

The purpose of this methodology is to identify the situation in the plannéggonand its municipalitiesvhich are thesubject of research of this project in termstoe
level ofdevelopment of their resources for rural tourism.

By using thegquestionnaire relevant indicators wabtainedthat made it possible t@xamine thecoveragewhichis contained inthe modelsof the deskresearch. The
crossing of theobtainedresults is aimed at creatingsustainable Registrgf values for rural tourism. The application of FA8Sthodology isusedin its original form, but
adaptedtowards the specificef the SouthWest PlanningRegion.

Thegrades ofthis researchwere givenby the expertof the SouthWest Planning Region who weselected from the following stakeholders: local governments, business
sector, NGOg;ulturalinstitutions, education, professional associations in thédfigf agriculture and tourism. Theagcesang of the obtainedgradesresulted invaluesfor
the averagedispersionand the besgrade

Theobtainedresults of the qualitative research indiegthe existence of significant potent&in theSouthWest PlanningRegion in thelomainof supportserviceghat can
usedin ruraktourism development. Thus, the human factor is the basis for the development of agriculture, livestock and tourism aclivéj@®sence of cultural
traditions allowsthe providing of better servicesAlso in this sensés the training of local people and employees in tourist facilities, as weategeneral working
conditions and the use of technical and technological resources as a modern way of working in all areas of tourstmafidrican be improved by organim trainings
by the centers for formal and informal education as well as by the education and higher education institutiors.t@menodelsfor improving this situation is thenodel
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of Life Long Learnin@.Ll). The population is not sufficientfamiliar with the importance of rural tourism, but its structureassolid base for involvement in such activities.
Thisespeciallyrefers to the segment oflecreasinginemployment. In rural areathe accommodation in householdsasrelativelyweak characteristics. Therefore needed
is an immediatémprovement ofcatering services.
Thearable landprovides a wide range of agricultural activitighich represents @onsiderable potentialor the region. This especialfgfersto agricultural land agrable
land, surfacearea offorests and protected areas and natural sites. Livestock should be promoted in order to develop rural tourism Hezaasditionsallow this In the
context of the structure of livestock it is particularly importantgay dtention to the protection of speciesvhose number decreasess in the examplef & . dzackwsée
and donkey. Forthe purpose of ridinghorse breeding would be erucialfactor of great importanceGame stock for huntingg among the richest in the countandis a
factorthat couldbe used ircombination withrural tourism. Fishing ialsoone of the specific forms for staying in rural areas with remarkable opportunities
Factorsof capital are important for the general development of rural tourism because of the conditions fomthmvement of tourism andthe accompanying
infrastructure and superstructure. Thevalability of investmerg, foreign capital andthe willingness to ingst in various potentials by domestic and foreign donors in the
municipalityhave dominantolesfor improving the current situation.
Catering services not only offer services and prodtatsneetingthe primary needs of tourists, but cadsooffer spediic specialties antbeveragesor suchproducts and
services that are directly related to rural tourism. Preparation aan/ingof local specialties is an important attractisasisfor tourists to visitcertainrural destinations.
Tourists require higher quality of serviceespeciallyin ruraktourism activities This qualitycan be provided by adequate standardization and categorization of
accommodation facilities and caterirfgcilities thatoffer food and beverageto domestic and foreign tourists. Thgotential for theirimprovementand putting into
operation of rural tourism is particularkgxpressedn the SouthWest Planning regionwhich has thehighestnumber of such facilities andapacitiesin the Republic of
Macedoniaand is the most visitedegionby foreign and domestic tourists.
Indigenous products of this region are characterized by health and environmental characteristics. These featesgeeiedly important for tourisdiemand in rural
tourism. This is alsdhe basis forcreating reognizable national and international brandsich have special promotional and marketing significané&garding the
indigenous products, the potential for improving the utilization of these capacities and improving the ghalitgremarkableopportunities in this respect.
Transport infrastructure has deterministic importance the devebpment of any tourism activityn a certain area and thus for rural tourism activitiesas well The
accessibilityis relatively favorabldor the development of ruraldurism in the SouttWest Planning Regiobecause it allows communication by Land, Sea and Air. It is
important to note that throughout this regiopasssignificant regional and internationaduteswhich allowthe regionto be linkedwith neighboring regins and countries.
SouthWest PlanningRegion has its own airport which allofeilitatingthe accessibility of the region to foreign touristéowever, in the field of railway infrastructure
improvement is necessarwhile in the transport by water needed the construction ofharbors(ports). The ruraldirt roadsand uncategorizedoadscan be a significant
basis forcreatingnew pedestrian and cycling routes in rural areas. Improvements imtmginshould be aimed at signaling and marking in rurabar
This region is characterized by the highest attendance andastaypposed to the other regions the Republic of Macedonialourist offerrefersto board basis spending
as well agourist spending for nofboard basis services. This rRboard basisgendingis growing among foreign tourists in recent years. The seamebe appliedo tourist
spending.
Thepenetrationin the tourism markef this region ion arelatively solid levelHowever this does not apply to certain selective types of tourisath as rural tourism. In
this regard it can be said that the region, and the coutriarge, lagehind neighboring states in rursdurism activities
Competitive spatialinits in the country and abroad are assessed in terms of the conttrey are offering, or the existenceof various rural tourism productghe
evaluation of accommodation facilities in the function of rural tourism, the prices of the products themsdwaes]l aghe level of developmenof tourism infrastructure.
Overall,it canbe saidthat the region is more competitive than other regions in fRepublic of MacedoniaBut in the field of rural tourismarticularattention shouldbe
paid to the improvement ofthe current situation. The level of developmeott the region compred to the only neighboring country Republic ofAlbanig showsalmost
identical features. Both spatial uniis this regarddemonstrate a need for improvement of tleairrent situation.
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In the development of rural tourism in this regitime role of the Cater for Development othe SouthWest Planning Region is remarkablecauseits activity affectsthe
implementation of rural development programwhich havedifferent charactemon different levels.

The region covers a territory where tourism is an impaitdevelopment factor. In this context, rural tourism is differentiated as one of the most important components.
Theopportunities of the regionare containedwithin its own attractions. Attractionscan existas potentias that canbe activated (Bctors) andasattractions which are
already affirmedand visited(Attractors) within the areas for development. The analysis of the regaised fromthe qualitative research leads to the conclusion that the
SouthWestPlanning Regiohas significant pential in terms ofthese values

Factorsand Attractorsof the SouthWest Planning Regioare significant in quantitative and qualitative terms. It is a logical conclusion, given the fact that this region is the
most developed touristegionin the Repubic of Macedoniaand beyond. Thereforseveralhigh-quality Factors and #ractors of rural tourismwere defined
Touristgeographical positionf the region is advantageous because it allows gomttactability, transitnessand polyvalence.

The regionhas distinctive division of the landscapehich allows development of various activities in rural areas. Mountainous rural settlemargsncorporatedin
outstandingambientareas However, the valley area are interwoven withremarkablepossibilitiesfor tourism activation of thevillages In the context othe division of
landscapethe gorges havepecial significanckecausethey canbe used for picnics, educational activities amgdoor stays On themountainsthere existpastures and
meadows where attle breedinghasspecial importance. Thasit of caves and pits haslucational significance arateimportant for professionaspeleologicatesearch.

The region is distinctivéor its remarkable springs and rivers that are a factor of the picturesgaenf rural areas and th@ossibilitiesto accommodate touristsThe
cleanliness of thevater in springdsan idyllic categoryThe ivers and artificial lakewhich are abundanin theregioncan be used for fishing activitieBspecially attractive
are the thermo-mineralsprings and spa facilities to support the development of spa touvi$ich can alsdve combined with rural tourismactivities Theglacial lakesire
located inthe mountainous aresinear the sheepfolds. They haaesthetic characteriats. They aralsosuitable for camping andutdoor staying.The Ohrid Lakis abasic
attraction in the region. Alsoural tourism activities occuron its shores although thelevelopedtypes of tourismrepresent potentials because they primarihave
compkmentarysignificance

Cultural facilities in urban areas have complementary meaning, while strtadtures are an indigenouadicator for development.For the @&velopment of rural tourism
particularly important are eventa/hich are numerous in theegion. Theyare a factor for ofiseason activities whichas multiplier effects in the structure of the tourist
offer. The existence of ethnographic heritage such as old méldpftsand barnsetc., is a positive circumstander visiting the countryside-However, the emphasis of the
development should be in agricultural and livestock activjtes well as inhe use of fisheries and gastronomic possibilitisilar characteristichave thecreative
industries and thenanufacturingof souvenirs.

Attractors deserve particular significan@e the SouthWest PlanningRegionwhich can havenatural and cultural charaet. The following Attractorsvere defined and
evaluatedas themost importantfor the region Ohrid Lake, Multipurpose Area Jaseftushno, St Naumsprings,Radika RiverCrn Drim Treska the caves Peshna,
SamotskaDupkaand the gorgeson the rivers Treska and Radika. They wéne subjectof assessment by the parties involved in terms of attendance, accessibility,
attractiveness, oppotnity for advancement, increasing the number of visitors and improving accessibility. These attractors received relgtivghadds for all
parameterswhich indicate that the SouthWest Planning Bgion has asubstantialcollection ofhigh-quality naturd valuesthat can have dominant importance in the
development of rural tourism
As the most important cultural tkactors in the SouthWest PlanningRegionthe following valuesvere determined group of houses ivevcanj urban core of the cityf
Ohrid, the monasteries:the Kliment Monastery of StPanteleimon, St. Naupmonastery in Kalista St. Athanasius, thdédoly Mother of GoeKicevg St. George
Pobedonosec Rajcicathe churches St. Sophia Holy Mother of GodPerivlepta, St. John Theologiaianeo, St.Mother of God BolnickaSt. Nikola Bolnickj St.Nikola
Gerakomija, StMother of GodKamensko, SPetka- Velgoshtj St.Mother of GodZahumskaSt. Stefan,St. ErasmusSt. Archangel Michaelw | R 2 @& moBquesAli
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Pasha mosque, ¥rel Abedn Pashanosque,tomb of SinanCelebi; Samuil's Fortredartress over Gradiste; ancient theater; archaeological sites Plaashska na Crn
Drim"; the museums "Housef Robevci, the OhridlconGallery, louseof "Hristo Uzunov,"Urania", houseof "Grigor PrliceV, "Bay of Bones", "DiNikolaNezlobinski;' the
museumdedicated to thefather of Kemal Ataturkpvents and festivals: BogojavieniEpiphany, Easter, AssumptionMbther of God- SkrebatnogcelebratingSt. Clement

and St. Naum St. Petka¢ Velgoshti,Bayram Assumption of Mother of God Kalista "Ohrid SummefFestival, "Balkan Festival of Folk Songs and Dances", "Ohrid Fest",
"Prlicevibesedi", "Ohrid Swimming MarathbnThese cultural valuesere evaluated in terms of attendance, ass#ility, attractiveness, possibility of promotion and
accessibility. It can be concluded that cultural valbage an emphasizegational and international importance for the development of tourism.

The centers represent spatial units where naturalrad cultural heritagevere not separately analyzed, butere regarded as a rath@omplex set of values. In this sense
subject of analysisiere thefollowing complexesOhrid zong Strugabasin Lower DebrcaUpper DebrcaMalesia, UppeDrimkol LowerDrimkol complex Galica, Mala
Reka Porechie Centar Zupa and Kichevija. Thegre evaluated in regard to theiattendance, accessibility, attractiveness, opportunity for advancement, increasing the
number of visitors and improving accessibility. It égnconcluded that the entire region has attractive complexes (areas) for the development of tonrmggneral but

also for the development of rural tourism
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ZONING THE POSSIBILITIES FOR THE DEVELOPMENT OF RURAL TOURISM IN SWPR

The mappingvasconduced in such a way that it wasased on the cumulative resultshich were the conclusion ofhe findings of the overall researctdn cartographic
basisin anillustrative waymarked wereseveralsites for development of rural tourisror thecartographic baiswastaken "Geographic and tourist map of the Republic of
Macedonia"¢ published byGizMap Defined were the following zonder the development of rural tourism in the SouiWest Planning RegiorEastern shores of the Ohrid
Riviera,Ohrid zone Strugabasin Complex Jablanicdower DebrcaMiddle Debrcaldpper DebrcaTrebenishtag Mesheishta zone, Western shores of the Ohrid Riviera,
Malesia, UppebDrimkol, Lower Drimkokcomplex Galica, Mala Reka zond?orechige Centar Zupa and Kichevija

The promsed sites for the development of rural tourism are displayed within the individual municipalities in the-WesthPlanningRegion. Thus the administrative
borderlinesof municipalities include zones whetige sites weredefinedand located They are detrmined in accordance with the established valligghe expert team
and the experts of the regiorasa consensual approach. Marking the sites as pdétesdevelopment of rural tourisnwas conductedwith an asterisk symbol¥ ), in
different colors, depeding on the municipality where they are located
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CARTOGRAPHIC OVERVIEW OF PRIORITIZED SITES FOR RURAL TOURISM DEVELOPMENT IN THE MUNICIPALWESTGEANEINGUREGION

~ Maps with marked sites for rural tourlsm |n the So&West Plannlng{eglon
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Map of the municipality of Ohrid
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Sites for development of rural tourism in the municipality of Ohrid are the following: Gorno Lakocerej, Kuratica, Reoigbtg,3¥amne, Velestovo, Elshani, Peshtani and
Trpejca
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Map of the mun|C|paI|ty bStruga

uesieon \ A 1opmsle 5
My g i O B
£ I Bypuneu 5 l Nakturee h
»
rnHoBeu N a it \ Cnanej M. \
B, 1540 ApXaHoBo A
~ N q A 1714
SHo! ) - INokos = 9 |
l - ‘ ) ) f
b 36axn: @ \ )
AU Op.ios Bpn 57
§ _ Nakasuua Hepeau { 794
Y3 Mecovanu
\ an.nmu.l ’593080 o 4 .
Ja()nanwua \ ~}Hoso Ceno
Benynwri
_ L Cpe
C Bo 106 / g \ o\
rrp‘u»&cu [“a00guuy ' S . _=Z Bt -]
! 2233 R\ A 71329 (€ s 3necru ]
& | Tawmapyruwra \} ) §
! Nabyunita ' Qe |\ Iicgu* Kapuagen
R s nonropum R ; i Jleno‘rox(nu
s N FopHo-—

Tarowin-.

ph Koty Lf
2256

Beaqauu o~

_, 7 g ¢ PCupy
<7, Tucu TR =iy A \
Fopua JL_22 N 4 f
Benwu - ) . /

KP \ W00 NS\ e R A T s
2
e
o\
[
%
‘ " HA PYPAJIEH TYPU3AM NO ONLWITUHU
r‘luu(:_gam ( ) 1 ONIUTUHA CTPYTA ottt i
. KAPTA HA P. MAKEZJOHWIA

=) € oot ¢ * - PA3MEP: 1 : 260.000
/ - L ﬂ & NOKANUTETH 3A PYPANEH TYPH3AM - M3[1ABAY: GizMap
) . ) » \ )

Sites for development of rural tourism in the municipality of Struga are the follodagozhdaVishni Vranishta Lozhani Gorna BelicaVeleshta Podgorci Labunishta
TashmarunishtaDelogozhdiBoroeg JablanicaModrich, Lokov andZbazhdi
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Sites for development of rural tourism in the municipality of Kicevo are the follov@ieg Vraneshtica Oslomej Tuin, Kozica Brzhdanj Podvis Drugovq Ehloeg Izvor,

LavchaniDobrenoec andavorec
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Map of the municipality of Debrca
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Sites for development of rural tourism in the municipality of Debrca are the followingbenishta Mesheishta Velmej Belchishta Novo Selo Izdeglavje Slating

Arbinovg Mramorec andvrbjani
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Map of the municipalityf Makedonski Brod
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Sites for development of rural tourism in the municipality of Makedonski Brod are the folloRugjagi Oreove¢ Devig Slating Manastireg Belica Samokoy Blizansko
andZdunje
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Map of the municipality o¥/evcani
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Because of the relatively small surface area of the municipalitsegtanj the only site for development of rural tourism is the settlement with the same name.
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Map of the municipality of Debar
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Sites for development of rural tourism in the municipabf Debar are the followingsari Osoj Dolno KosovrastBanishte and Konjari
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Map of the municipality of Centar Zupa
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Sites for development of rural tourism in the municipality of Centar Zupa are the folloiliexri Novak andKodzadzik.

113



Map of the municipality of Plasnica
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Because of the relatively small surface area of the municipality of Plasnica, the only site for development of rurai¢dadated in the settlement with the same name
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ACTION PLAN

The action plan is an exemplary category with the aim to show how in certain locations activities can be conthichede related to the content of the RegistéFhe
choice of locatioawas based on expert analysis thabk into consideratiornthe paraneters from both the desk research as well as from the field resedrals means

that this exemplary action plan is actually a formpoioritization of sitesn the municipalitiesthat defines the target markets and the possible operational projects based

on the obtainedresults. Insuch sensés dso thedescription of thecoverage of activitied=urthermore,cleally determinedproject objectives weredefinedas well as the
expected results or projected activitieShese results and activities have touraertaken in order taealize the application components the Register. The time period
of three years is taken astentative or provisionaimetable accordingly to thepractices ofthe municipalitiesfor issuingtender procedures, folidentifying the financiers

as well as formplemening the definedactivities

. . s . Total
Municipality Location Target Namg of the Description Aim C.)f the Results Activities Impleme_ntatl Indicative budget Car_rl(_er_s of budget
market project project on period (MKD) activities (MKD)
Trpejca Local Trpejcais avillage located at the foot of the | Improving - provided conditions - preparation of urban planning | -2years -9.799.800
population, Supporting the mountain Galicica, in a natural hollawea communal for improvement of documentation within and
Local Seif improvement of betweenthe cliffson the eastern shore of the| infrastructureand | communal outside thepopulated area
Government the communal Ohrid Lake, at an altitude of 69850MAMSL | expandinghe infrastructure
infrastructure and | Trpejca is located 25 km south of Ohrid, in | existing tourist -included local - promotion activities and
local production the southern part of the municipality, artie | offer of Trpejca manufacturersn the campaigngimprovement of local | - 3years -1.500.000
road Ohrid- St. Naumis passing near the with its rural rural - tourist offer gastronomic specialties and the (500.000per yea) Center for
village. potentials SPHSyi abl chhgRA development of | 13.099.800
Trpejca is one of the most important tast ddzyaSiéo the SWPR
sites on the east coast of Lake Ohrid, which
characterized by long tradition of providing - promotion and stimulation of -3years -1.200.000
tourist serviceswhile part of the population traditional crafts(training, (400.000per yea)
is engaged in agriculture and livestock creating brandp
(| activities.
E - signaling and marking - lyear -600.000
T Elshani Local Determiningareas | Elshani is located 10 km southtbg city of Increasing the -increased tourist - preparation of urban planning | -2years -12.708.000
O population, in and outside Ohrid. Themostpart of the village is situated | number of visits and the length of | documentation within and
travel Elshanior at 850-950 meters above sea levehlya few | tourists and their | stay outside the populated area
agencies camping activities | hundred meters from Peshtani and frotine stay in - created recognizable
Local Seif and promotion shores of Lake Ohrid. Tiear layinghew accommodation image for ruraltourism | - organizingdebatesabout the -2years -600.000
Government settlement Eleshec begins on the lakefroat, | facilities and activities significance of livestock for the (300.000per yea)
700 MAMSL promotion of rural-tourism offer Center for
; development of
ruratourism the SWPRLocal | 15.808.000
Hshani is a mountain village withhégh potentials of - arranging picnic sites with - lyear -1.000.000 Selk U
number of permanent residents h&re are Elshani viewpoints (benches, eaves, Government
already several activitidie riding donkeys placesfor preparingbarbecug
and horsesllowingeasierinvolvememtin
the tourist offer. Tourism is based on - networking the local farmers -3years -900.000
viewpointstowards theOhrid Lake. In this with travel agencies for creating (300.000per yeaj

functionsites for picnics, camping and
viewpointscan be promotel.

certain activities (riding
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- promotion of local gastronomic| - 3years -600.000
specialties in the function of (200.000per yeaj
rural-tourism development
Skrebatno Local Enriching the The village is one of the most important Modernization of | -increasing the - preparation of urbarplanning -2years -10.349.650
population, tourist offer with picnicareasin the municipality. Especially the tourist number of visitors as documentation within and
travel picnic activities important for the development of rural facilities as part of | day trippers outside the populated area
agencies and local tourism b the event "Gjomlezijada” (St. the tourist offer of | - developed
Local Seif gastronomic Mother of God Skebatno gastronomic - arranging picnic sitesind -lyear -1.000.000
Government values gastronomicourism places for preparing barbecue
productas an integral | (benches, eavgs
part of rural tourism
- created recognizable | -widening the current -3years -600.000
image for ruraltourism | gastronomic offer and (200.000per yeaj Center for
offer development of new development of
-improved accessibility| gastronomic specialties the SWPRLocal | 13. 349. 650
Self
- networking of travel agecies -3years -900.000 Government
for promotion and offer of (300.000per yeaj
gastronomic specialties and thei
combination with other rural
tourism activities
- promotion activitieg, publishing | - 1year -300.000
brochures, travel guides
- signaling and marking - lyear -200.000
Kuratica Local Enriching the The village of Kuratica is located 20 km of Increasing the -increased number of | - preparation of urban planning | -2years -17.287.150
population, current rurat Ohrid in the northeast directiorit is only 5 aspirations of visitorsduring the documentation within and
travel tourism offer with | km north of the road Ohrid¢ Resen. tourists for winter months outside the populated area
agencies attractive The village is situated on the sides of the visiting Kuratica - enriched rural (marking a ski slopfor
Local Seif contents and mountain range Mazatar (peak Barak 1635 | tourism offerwith recreational skiing and building 4
Government promoting of the at an altitude of 1080 MAMSL. Because of tl additional activities sklift)
village as a place | configuration of the terrain, the village has a and thus increasing the|
for recreation elongated shape in thdirection northwestg number of visitors - networking between diverse -3years -900.000
skiing during the southeast and belongs to the type of villagey -increased service providers anttavel (300.000per yea)
winter period with tightly packed houseand small gardens| recognisabilityof the agenciedor widening the offer
Kuratica is an important ruraburism locality local carnival (image) | of ruraktourism activities Center for
because it has peg mountainous character - improved accessibility development of
and active relations towards rural tourism - enriching the offer during the -3years -900.000 the SWPRLocal | 20.687.150
through carnival celebrations, gastronomic local carnival with local dishes, (300.000per yea) Self
events, 4x4 offoad safari (Offoad manufactured and itpromotion Government
adventurg), donkey riding.
- improvedsignalization and - lyear -600.000

marking
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DEBRCA

Belchishta Local Arranging Thevillageof Belchishtas located in the Protection of - arranged Belchishko | - preparation of urban planning | -2years -6.645.200
population, Belchisko Blato valley Debrca. The village is singled ouaas | Belchishko Blato | Blato and its documentation within and
travel (Belchishta centralplace in the municipality. This with tourit- promotion outside the populated area
agencies Marsh) in the includes besides the developed agricultural | sustainable - widened offer of local | (arranging the marsh ar¢a
Local Seif function of the activities it is also an ecéourismzonewith activities products (handicrafts
Government development of Belchiskdlato. Thisallows for a and gastronomic - arranging the waterfront of the | - 1year -1.200.000
rural tourism, combination for rural tourisnandeco- specialties) marsh(benches, eaves
creating rural tourism activities - created recognizable
tourism offer that imageof the site for - marking(information¢ - lyear -200.000 Center for
is based on eco ecotourism and rural educationboard9 development of
activities tourism activities the SWPRLocal | 9.245.000
- educating the local population | -2years -600.000 Self
for creating handicrafts, local (300.000per yeaj Government
gastronomic specialties and thei
significance for ruratourism
development
- networking withtravel agencies| -3years -600.000
for promoting Belchishko Blato (200.000per yea)
as a locality for excursion
activities
Velmej Local Linking the Thevillage Velmej is located ineharea of Functionalityof - arranged villagand - preparation of urban planning | -2years -29.703.600
population, different service LowerDebrca, 13 kneastvardsof the road the networking of | its surroundings, documentation withinand
travel providers for Ohrid- Kicevo. The village &cessible by an | service providers | adaptation for tourists | outside the populated area
agencies creating a joint asphalt roadwvhich connects the village Botul and visitors
Local Seif ruraktourism with Ohrid¢ Kicevonational roadwhich is -improved accessibility| - arranging the surroundings of | -1year -1.500.000
Government offer passing throughhe villages Belcista and through installed the village and the village itself
Lesani Situated on the western slope$ signalization for excursion activitiegbenches,
llinska Biglathe village,on thenorth and east - created attractive eaves places for preparing
side is bounded bthe mountain ranges of rural-tourism offer and | barbecug
llinska Bigla (frorfrom the east with Kilaee increasing the number
1068 m, from the north withiCukig 1303m), of such visitors - signaling and marking - lyear -500.000
while on the west and south side extentte (information boards near the
VelmeshkdPole(Velmej Vley). The village is drinking fountair)
. . Center for
situated at an altitude of 860 meterH. development of
covers an area d39.3 square kilometers - networking different -3years -600.000 the SWPRLocal | 32.303.600
(3928 hectares) or 10% of the territooy manufacturersand service (200.000per year) S

DebrcaFor theage of the village speak
numerous achaeological sites in the area
such as: Buchishta, \ieéshkoGradishte
Vishin Dal Gladnica, Kutlina et@ hislocality
has significant potential fathe developmen
of rural tourism. There are mamermanent
residents whose main occupation is
agriculture. The surrounding area has a larg
water potential, and the village hadsoa
largedrinkingfountain with spring water

providers (gastronomic
specialties, farms for visits,
private accommodationyith
travel agencies

Self
Government
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gastronomic
tourism and other
rural-tourism

of the village, at the foot of Mount Krcion
an elevatedplace that has amregular square

base. This allows forr@markableview of the

-increased and
widened offer of rural

tourism services and

souvenirgtraditional costume}y
and providing gastronomic
serviceqlocal specialties

Government

Trebenishta Local Creating attractive| Trebenishtasan importantrural site because| Branding the -arranged village and | - preparation of urban planning | -2years -9.168.600
population, ruraktourism it possesses human potential, relatively high rural-tourism its surroundings documentation within and
travel offer (wine and level of development of agriculturas well as | values of adapted for tourism outside the populated area
agencies fruit related offer) | significant archaeological sites littee Trebenishta and activities
Local Seif linked to cultural necropolis Trebenishta. This necropolis is its cultural - improvedaccessibility | - signaling and marking - lyear -600.000
Government tourism activities | famousfor the foundgraveartifactssuch as heritage of the village
goldburialmasks, golden sandals, bracelets - created recognizable | -improvement of wine -2years -1.200.000
andnecklace jewelry, metal containers, brand(Cherrie3 (educating the population, (600.000per yeaj
weapons.Trebenishta necropolis is treated -increased number of | promotion of wing Center for
mainly as a site from the archaic perjdmbt it visitorsat the event development of
also hasharacteristics from the iroand oCreshnobedt - brandingthe cherriesas a local | - 1lyear -600.000
e . . . A x 4 4 the SWPRLocal | 12.828.600
Hellenisticage Itschronological rangspans oal I N¥Sau 2 product Self
from the end ofthe VII centuryuntil the end - created attractive Government
of the IV century BC rural-tourism offer and | -improving the promotion of the | - 3years -360.000
increased number of eventaCreshnobedt (120.000per yeaj
visitorsfor such
activities - linking differentmanufacturers | - 3years -900.000
and service providers wittravel (300.000per yeaj
agenciedor promoting
Trebenishtaas a recognizable
tourist destination with a wider
offer of rurattourism activities
Osoj Local Creating rural The villageDsoijis located in western Development of - provided conditbns - preparation of urban planning | -2years - 8.036.400
population, tourism offer Macedonia onthe mountain Stogovo, atan | rural tourism in for arranging the documentation within and
travel based on cultural | altitude of 9061000 meters. Neighboring Osoj based on village for visiting outside thepopulated area
agencies heritage villages are Mogorcen the left andGarion visiting the - arranged village for
Local Seif (traditional house | the rightside The name of the village authentic house excursion activities - arranging the village and its - lyear -2.000.000
Government | buildingand originatesprobablyfrom the fact thatthe -improved accessibility| surroundings foexcursion
traditional living village is locateéh a shaded placésoj)due - createdrecognizable | activities(benches, eavgs
related to to its loation on the north side of the imageof the village for Center for
additional mountain Stogovo. traditional house - signaling and marking - lyear -600.000 development of
activities of this Osojisa Miyak mountain village thalasa building the SWPRLocal | 13.036.400
type characteristic rurahmbience because of the - networking the providers of -3years -900.000 Self R
x authentic architecture services andnanufacturersof (300.000per yea) Government
local product€from the
< neighboring village&Gari
m LazaropoleGalicnil for
LéJ enriching the ruratourism offer
- promotion of the locality for - 3years -1.500.000
creating(traditional house (500.000per yeaj
building
Dolno Local Creating The village is located the area ofUpper Intensifying the - provided conditions - preparation of urban planning | -2years -6.230.800
Kosovrasti population, recognizable Debar in western Macedonia the Debar development of for arranging the documentation within and
Local Seif ruraktourism valley, near the river Radika. rural tourism in locality for rurat outside thepopulated area Center for
Government offer that Zagradishta oNa Klaks an archaeological Dolno Kosovrasti | tourism purposes development of
combinesspa site in Dolno Kosovrasti which is a fortress (revitalizationof old - training the local population for| - 1lyear -1.200.000 the SWPRLocal | 9.980.800
tourism, from the Middle Ageslt is locatedsouthwest house$ manufacturing handicrafts, Self
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contents

Ralika valley and the road runnirigeside it

products(handicrafts

Dolno Kosovrasts aa priority site because of gastronomic - networking of small and -3years -900.000
the possibilityfor combiningspa tourism with specialtieslocal medium enterprises private (300.000per yeaj
rural tourism activities products¢ cheese ownersof buildings(watermill),
chestnu) service providers and local
- widened tourist offer | manufacturergsheep breeders
related to activitiesn manufacturersof recognizable
the Lake Debaffishing | local cheesgcultivating the
water sportg rural- recognizablehestnut
tourism activities manufacturersof bio-honey) for
- created larger creating an attractive rural
promotion for tourism offer
recognizing the locality -2years -900.000
for this purpose - development of fishing (450.000per yea)
-improved accessibility| activitiesand water sportsn
DebarLake and their linking with
rural tourism(gastronomic offer
¢ fish dishe}
- lyear -300.000
- creating promotion material
- lyear -750.000
- signaling and marking
Gari Local Creatingattractive | Gari is located deep in the mountain Stogov| Intensifying the - provided conditbns - preparation of urban planning | -2years -27.713.000
population, ruraktourism at an altitude of about 1100 meters. The rural-tourism for arranging the documentation within and
travel offer that links village is located in a narrow valley, which | developmentin villageand its outside the populated area
agencies cultural heritage startsfrom a glacial laken Stogovo. Though | Garibased on surroundings and (revitalization of old housgs
Local Seif (traditional house | the village theriver Garskas flowing which is | traditional tourist | revitalization of the old
Government building and a protected monument of natre. Asavillage | values houses - arranging the village and its - lyear -2.000.000
traditional living it is characterized bgnore than 180 houses -arranged village and | surroundings foexcussion
with traditional most with two or three floorsThey have its surroundings for activities(benches, eaveplaces
economic massive stone structuspare exposed to the excursion activities for preparing barbecue
activities south andare symmetrically arranged in tiers - improved accessibility
(sheepfold cattle which make fom beautiful landscape. - created attractive - signaling and marking - lyear -600.000
breeding This site is charactexed by the preservation that includes
manufacturing of indigenous architecturesheepfoldcattle significant cultural - networking the owners of - 3years -900.000 Center for
handicrafts) and breeding and typical rura@imbienceresulting heritage(traditional facilities(traditional house}, (300.000per yeaj development of
other rural from the traditional architecture house buildingy service providers and the SWPRLocal | 34.213.000
tourism activities - created image and manufacturersof local products Self
recognizability and from the village(sheepfold cattle Government
increased number of breeding and neghboring
visitors villages(Osoj Lazaropole
Galicnil} for enriching the rural
tourism offer
-3years -3.000.000
- promotion of the localityfor (1.000.00(er yea)

creating an imagend
recognizability(traditional house
building
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STRUGA

Kalishta- Local Enriching the Kalishta is located 4 kilometers south of Enriching the - provided conditions - preparation of urban planning | -2years - 8.658.000
Radozhda population, current tourist Struga and isituatedright on the banks of current lake based| for arranging the documentation within and
travel offer of the tourist | Lake Ohrid. TheillageKalishta and its tourist offer of complex area for rural | outside the populated area
agencies zoneKalishtawith | surroundings touch and extend from the KalishtaRadozhda | tourism purposes
LocalSelf combining northwestern shors of Lake Ohrido the with attractive - easier access - signaling and marking
Government activities of lake east through the plane dhe StrugaVvalley rural-tourism - created network of - lyear -600.000
tourism and rural | towardsthe foot of the mountainJablanican | contents diverse products and - networking between the
tourism activities | the west. service providers with | cultural heritage (cave churches) - 3years -1.200.000 Center for
Radozhda is located at the foot of a rocky the purpose of creating| private owners of facilities (400.000per yea)
ridge tha descends from the mountain a joint rurattourism (accommodation, restaants) development of
Jablanicalt is a lowland villagat an altitude offer and localmanufacturers the SWPR.ocal | 11.658.000
of 700 to 725 meters. - created recognizable | (fishermen) for a joint access on Self
. . - . Government
Because of theiproximity and similarity of brand the ruraktourism market
their products andprovidedservicesthese
two localitiescan be considered as one - promoting the complex area for| -3years -1.200.000
entity. Thiscomplexareais characterized by creating a recognizable brand or] (400.000per yea)
rich cultural heritage, natural rarities, the western shores of the Ohrid
traditional fishing, accommodation and Lake
homemade local specialtieghich area solid
basisfor the development of rural tourism.
Veleshta Local Improvement of The village is located in the northwestern Development of - provided conditions - preparation of urban planning | -2years - 6.889.400
population, the organic parts of the Strugd/alley 7 km north of rural tourism in for arranging the documentation within and
Local Seif production of Struga. Veleshta based on| locality and its outside the populated area
Government food inVeleshta Thelocality has been chosdrased on the organic surroundings for rural
and their rise of the accommodatioracilitiesbecause | production and tourism purposes - for the significance of organic | -3years -360.000
distribution in the | their offer consists of hotels and motels offer of such -increasedawareness | production and their distribution (120.000per yeaj
cateringtourism Opportunities for agricultural activities can b| products in for organic production | in the catering facilities
facilities the foundation that will incorporatehe hospitality ¢ of the localpopulation
contemporary approaches in the tourism facilities - exchanged - organizing training for the local | - 3years -360.000
development of tourism witlthe traditional experiences and population for organic (120.000per yeaj
operating ofagriculture. knowledge for organic | production, manufacturing
production handicrafts, creating local
- widened tourist offer | gastronomic specialties
with rural-tourism Center for
activities - networking the different service| -3years -600.000 development of
- certified organic providers(motels), (200.000per yeaj the SWPRLocal | 10.509.400
production that manufacturergorganic Self
contributes in the production, traditional folk Government
increasing of quality costumes for creating a joint
- createdcatering ruraktourism offerwith eco-
tourism facilities with function
ecofunction -3years -900.000
- created imagef the - determining certification for (300.000per yeaj
locality for organic organic production
production - lyear -1.200.000
- certifying facilities that have
ecofunctionand producing
organicproduct® ¢ af 246 1
-1lyear -200.000

- promotion activities for

creating recognizability ¢he
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locality for the production of
organic products and their
distribution in cateringtourism
facilities

Labunishta Local Creating attractive| The site is located at the foot tiie mountain | Development of - provided conditions - preparation ofurban planning -2years -14.282.000
population, ruraktourism Jablanica and has a relatively large number| rural tourism in for arranging the documentation within and
travel offer related to permanentinhabitantsactively engaged in Labunishta based | locality and its outside the populated area
agencies sheepfolds sheepfold cattle breeding. Near the site ther| on activities of surroundings for rural
Local Seif are conditons for various mountain tourism | sheepfold cattle tourism purposes - signaling and marking - lyear -300.000
Government activities breeding and - easier access
mountain tourism | -created hiking and - marking of hiking and mountain| - 1year -1.200.000
mountain biking trails biking routes Center for
- created attractive development of
rural-tourism offer and | - networking of different - 3years -1.200.000 the SWPR.ocal | 17.582.000
. L - Self
increased tourist visits | manufacturersand service (400.000per yeaj Government
¢ created brand which | providers withtravel agencieor
will transform the site creating an attractiveural-
into a recognizable tourism offer
destination for - 3years -600.000
sheepfold cattle - promotion ofsheepfold cattle (200.000per yeaj
breeding breedingfor increasing the
tourist visits
GornaBelica | Local Revitalization of The village is a mountain village which is Sustainable of - provided conditions - preparation of urban planning | -2years -9.412.800
population, rural and located on Jablanica. This localitgignificant | rural and for arranging the documentation within and
Local Seif mountain tourism | because for its location in a mountainous mountain tourism | locality and its outside the populated area
Government area where the potentials are not enough in Gorna Belica surroundings for rural (marking of ski slopes for
exploited. tourism puposes recreational skiing and building g
- arranged and skilift)
equipped mountain
homes - revitalization of old -2years -3.000.000
- improved accessibility| watchtowers asnountain homes
- created hiking and for the development of rural
mountain biking trails tourism
- arranged sites in the
village and its - signaling and marking - lyear -300.000 Center for
surroundings intended development of
for excursion activities | - marking of mountain routes - lyear -1.000.000 the SWPRLocal | 15.272.800
- created attractive (hiking, MTB Self
rural-tourism with Government
elements ofmountain - arranging the village and its - lyear -600.000
tourism surroundings foexcursion
- created recognizable | tourist activities(benches, eaves
imageof the site places for preparing barbecyie
- networking of diverse owners -3years -600.000
of different facilities(private (200.000per yeaj

accommodatiof, manufacturers
(handicraftg and service
providers(mountaineering clubs
for creating ruratourism offer

with elements of mountain
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tourism

- promotion of the localityfor -3years -360.000
creatingarecognizable imagfor (120.000per yea)
mountain and rural tourism
Micro-zone Local Creating attractive | This micrezone allowso link rural-tourism Revitalizatiorof - provided conditions - preparation of urban planning | -2years -58.283.900
of the population, tourist offer which | activities in the- NBvill&yas This offer is the villages for arranging the documentation within and
villages Local Seif isa combination based primarily on the visit and stay in rural| Brchevo, locality and its outside the populated areéfor
Brchevo, Government of mountain and areas. There are deficiencies relating to the| Prisovjani, surroundings for rural | building an infrastructure for
Prisovjani, rural tourism signalingas for theaccesility to the site Zbazhdi, tourism purposes increasing accessibiljty
Zbazhdi, such ador the dispersed rural settlements. It| Rzhanovo and - improvedaccess
Rzhanovo is therefore necessary tinprove itas well as | Lokov through - created mountain - signaling and marking - lyear -400.000
and Lokov to improve theaccessibility. The arrangemen rural tourism hiking and mountain
of the houses is aimed at the development | based on biking routes - marking of mountain routes for | - 1year -1.800.000
and promotion of rural tourisnin thismicro- | mountain tourist - arranged sites in the | hiking and MTB (installing
zone activities village and its information boards and
surroundingsfor signalization of the routes)
excursion activities Center for
-increased awareness l—arranging the micreone aﬁd - lyear -2.000.000 development of
of the local popu_latu_)n its _sqrroundlngs for excursion the SWPRLocal | 63.483.900
for accommodation in | activities (benches, eaveslaces Self
rural areas for preparing barbecue) Government
- categorized
accommodation - educating the local population | -3years -900.000
facilities and increased | for the significance and specifics| (300.000per yeaj
quality of the offer of accommodation in rural areas
- created recognizable | (arrangingcategorization)
imageof the micro
zone for such activities| - categorization of - lyear -200.000
accommodation facilities in rural
areas
- promotion activities for - lyear -300.000
creating recognizable imader
sud activities
Micro-zone Local Creating attractive| Thepriority of this micreone is related to the | Revitalizatiorof - provided conditions - preparation of urban planning | -2years -50.668.250
of the population, tourist offer existence of fishponds, large quantities of the villages for arranging the documentation within and
villages Local Seif through wild berries and medicinal herlibat can be Jablanica locality and its outside the populated area
Jablanica, Government combining fishing, | collected on the mountain Jablanica and Piskupshtina surroundings for rural | (building an infrastructurg
Piskupshtina, gastronomic and | development of organic cattiereeding. Nerezj Lukovo tourism purposes
Nerezi, rural tourism andBezovo -improved access - signaling and marking - lyear -300.000 Center for
Lukovo and through the - ada_pted fishponds . ] development of
Bezovo development of and_ |r_1creased number | - adeptlr?g_ the fishponds for - lyear -1.500.000 the SWPRLocal | 54.888.250
rural tourism of visitors tourist visits Self
- created attractive Government
rural-tourism products | - networking the various service | - 3years -1.200.000
- created image and providers, owner®f facilities, (400.000per yea)
recognizabilityof the manufacturerdor creating
micro-region for such attractive rurattourism offer
purposes
- categorized facilities | - promotion activities(preparing | - 1year - 300.000
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and improved quality
of rural

promotion material$

event with millennial significance, existing
livestock farmssheepfoldcattle breeding
andhorserelatedactivities.

accommodation - categorization of potential -lyear -200.000
accommodation facilities
- created ruradtourism
offer based on - education activities for training | - 3years -360.000
collecting and usig of the local population for the way (120.000per yeaj
wild berries of collecting wild berries and
herbs, as well as for the basics
and significance of organic
production
- linking pickers of herbs and -3years -360.000
berries with the tourist offer (120.000per yea)
Vevcani Local Improving and Vevcanis located at the foot of the eastern | Increasing the - provided conditions - preparation of urbarmplanning -2years -26.270.000
population, widening the slopes of the mountain Jablanica at an content of the for arranging the documentation within and
travel current tourist altitude of 800 m. Specifically, thdlage is current tourist locality and its outside the populated area
agencies offer through situated on the bordefcontacy of the slope offer of Vevcani surroundings for rural | (marking skislopes for recreation
Local Seif combining various | of the mountain Jablanicin the west and the | with inclusion of tourism purposesand activities and building a skit)
Government tourism and rural | plane ofthe valleybottom in the east. The different rurat increasing the number
tourism activities | administrationarea ofVevcani is located tourism contents of visitors in the winter | - networking the different service| - 3years
northwest of Ohrid Lakevestwards of the and activities months providers(catering horse riding | (continuing -3.000.000
StrugaValley andn the east &le of the - created attractive clubg, manufacturers (100.000per yeaj
mountain Jablanica. Ibeéends in the rural tourism products | (handicrafts folk costume¥and
direction east westfrom the foot of the - created ruraltourism owners of facilities (authentic
mountain,through hilly terrain, up tdhe offer based on houses, farms, catering facilities
ridgeof the mountain Jablanicdt borders collecting and using of | watermills, valavica) antlavel
the municipality of Struga, and &narrow wild berries and teas. | agenciedor creating an
sectionit touchesthe state border line with - categorized facilities | attractive and recognizableffer
z Albania.Vevcani is a mountainousllage and improved quality
< while its houses are rising at an altitude of of rural - linking the pickers of wild -9months Center for
@) 820 to 980 metersk-rom the entral place accommodation berries and teasvith the tourist development of
> (the city of Strugathe villageis 13,5km away offer and their promotion the SWPRLocal | 31.220.000
1] and odpatot StrugaDebar about 7 km away. -1.200.000 Self
> This site can be defined as one of the most - categorization of - lyear Government
important areas for developmentf various accommodation facilities
ruraktourism activities in SWPR.is a locality
with protected valuesof natural heritage,
indigenousarchitectureof rural ensembles -750.000
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KICEVO

Vraneshtica Local Creating rural Thevillage is situated at an altitude of 660 Branding the - provided conditions - preparation of urban planning | -2years -11.656.200
population, tourism offer meters, at thefoot of the mountain Baba pottery products for arranging the documentation within and
travel which includes Sach Vraneshtica is a village of mountainouy in functionof locality and its outside the populatd area
agencies diverse activities, | type, and hasiumerous pastures and forests| rural-tourism surroundings for rural
Local Seif while it is based Its administrative aredslocated next to the activities tourism purposes - signaling and marking - lyear -300.000
Government on pottery village and occupies@ertainpart of Kicevo -improved access
manufacturing as | valley along the river Treskamportant - createdattractive and | - networking of various owners | -3years -900.000
a traditional archaeologicasites are Gradishte, Calais an( recognizable rural of facilities(sheepfold, (300.000per yeaj
economic activity | St. GeorgeElijah. tourism offer based on | manufacturergpottery, honey,
This site is a priority because of the existend production and selling | eco-cheesecultivating the
of a relativelyhighnumber of permanent of pottery products chestnut, pickers of herbs and Center for
residentswho performagricultural and - created recognizable | wild berrieg and service developmentof
livestod activities, the presence afhactive brand for pottery providers(local gastronomic
) . : the SWPRLocal | 14.056.200
ceramics colony products and rural disheg from the \illage, but also Selt
tourism activities from the neighboring village®r Government
creating attractive ruratourism
offer
-2years -600.000
- linking themanufacturersof (300.000per yea)
pottery products withtravel
agenciedor promotion of the
site for such activities
-2years -600.000
- creating a recognizable brand (300.000per yea)
for the production of authentic
pottery products
Dobrenoec Local Enriching the The village Dobrenodor the first time was Widening the - provided conditions - preparation of urban planning | -2years -32.384. 250
population, current catering mentioned in foreign travelogues 10 and | current catering for arranging the documentation within and
Local Seif offer related to it waslocated on theridge of the mountain tourist offer of locality and its outside the populated area
Government fishponds and between the current village antthe city of Dobrenoec by surroundings for rural
other attractive KicevoThed LINA y 3 & & { (ilde®&&ly| using different tourism purposes - signaling and marking - lyear -350.000
ruraktourism on the eastern side of the mountafBistra” contents and -improved access
activities on an elevation of 965 MAMSL aisb km activities of rural -arranged and adapted, - arranging the locality for -2years -1.200.000
awayfrom the village Dolno Dobrenoec with| tourism locality for excursion excursion tourist activities
a capacity 01200 L / sThe celebration of activitieswith the aim (benches, eaves, places for
the Resurrection of the Holy Mother &od of increasing the preparing barbecug Center for
onthe 28th of Augustis an importantvillage tourist visits development of
celebration. This whole event is a folk festiv{ - created attractive and| - networking diverse owners of the SWPRLocal | 35.734.250
which has ambitionsat grow into a new recognizable rural facilities (fishponds, sheepfolds), - 3years -1.500.000 Self U
evolvedurban event with the initiative of the tourism offer manufacturerghoney, ece (500.000per yeaj Government
youth. - created image of a cheese), cultivating chestnut,
The priority ofthis site is linked to the recognizable tourist pickers of herbs and wild bergg
existence of farmsyater mills, the proximity destination for rural as well as service providers (locg
of the mountainBistra, favorable conditions tourismactivities gastronomic specialtiespr
for activities in the forest and mountains, creating attractive ruratourism
such as collecting wilderriesand medicinal offer
herbs and hikingis well as mountaibiking
- preparing promotion material - lyear -300.000
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increased number of
visitors

- created image and
recognizabilityof the

destination for rural

manufacturerg(cultivating the so
called Porechki chestnut),
manufacturers of traditional
Porechki costumes and service

providers (local gastronomic

Drugovo Local Stimulating the The rural area consists of approximately Branding the - provided conditions - preparation of urban planning | -2years -5.138.700
population, development of seven square kilometerfarmland of around | honey based for arranging the documentation within and
travel beekeeping in the | two hundred hectares as well &aso hundred | products in the locality and its outside the populated area
agencies function of rural hectares of pastures and meadows and function of rurat surroundings for rural
Local Seif tourism around fourhundredhectares of forests. The| tourism tourism purposes - signaling and marking - lyear -300.000
Government development village is located ithe placeLower Kopacka, | development -improved access
on the left bank of the rivefreska. From - greater awareness - organizing education activities | -2years -600.000
Kicevo ifisonly 1 kilometer away. and exchanged for the local population about (300.000per yeaj
It is a typical beekeeping area which allows experience®n the the significance of beekeeping
degustation, ordering and consuming food o significance of and honey related products in
this type. Tourists can be active participants beekeeping in rural the function of development of
in the process oproducing honey tourism development rural-tourism
- organized events Center for
related to the - networking of different owners | -3years -900.000 development of
production of honey of facilities(barns haylofts), (300.000per yeay) p
) the SWPRLocal | 8.438.700
and increased number | manufacturerghoney, eco- Self
of visitors cheesecultivating thechestnut, Government
- created recognizable | pickers of herbs and wild berries
brand for the service providerglocal
production of high gastronomic dishédor creating
quality honey attractive rurattourism offer
- orgarnizing significant events -3years -900.000
related to the production and (300.000per yea)
processing of honey
- promotion of the locality as a - lyear -600.000
destination for the production of
honey and creating recognizable
brand in this sense
Belica Local Creating rural .StAOl A& f20FGSR Ayl Creatingand - provided conditions | - preparation of urban planning | -2years -22.954.800
population, tourism offer the mountain rangef MokraMountain attractive and for arranging the documentation within and
Local Seif through (Dautica, Jakupica and Karach) at an differentiated locality and its outside the populated area
a Government combining altitude of 600 to 680 meters. In this area rurak-tourism surroundings for rural
O activities of there arethe springf Belesnica River, offer in Belica tourism purposes - signaling and marking - lyear -600.000
0 fishing, which is the biggestonfluentof the River -improved access
2] gastronomic and | Treska. Around the village there are several - created hiking and - marking of hiking and mountain| - 1year -3.000.000
z mountain tourism | underground cavernghich haventernal MTB biking
N cavern choreography, such @ following -increased awareness Center for
=z cavesMomicek Laparnica and Golubarnica. andexchanged - educating the local population | - 1year -200.000 development of
@) The site is prioritized because of the experiences about the | for the significance of fishponds the SWPRLocal | 28.254.800
a complexity of supply and the dominance of significance of fisheries| for the development of rural Self
w the fisheries in that context. There are for the development of | tourism Government
vz favorable opportunities for gastronomic rural tourism
< tourism offer, walks in the area, dimg - created attractive - networkingthe different -3years -1.200.000
S activities rural-tourism offerand | owners of facilitiefishpondg, (400.000per yea)
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tourism activities

dishes)or creating attractive
ruraktourismoffer

- promotion activities - lyear -300.000
Zdunje Local Creating tourist The village is located in the middle paftthe | Development of - providedconditions - preparation of urban planning | -2years -50.964.500
population, offer related to valley of the iver Treska in the northerpart rural-tourism for arranging the documentation within and
Local Seif the combination of the areaPorechieon a highbedrockwhich | offer and lakeside | locality and its outside the populated areéfor
Government of lakebased and | hangsabout 100 meters above the left bank| tourism in Zdunje | surroundings for rural | arranging the shoreline of the
rural tourism of the river in the are@alled"Nazduv" which tourism purposes lakeKozjak
activities descendsn aterracelike southdirectionto - arranged and adapted|
Zdunsko Pole. On the western sitthe locality forexcursion - arranging the locality for - lyear -1.000.000
mountain rangeof Suva Gorés stretching activitiesand increased | excursion activitiegbenches,
with its highest pointGolina (1546 m). Above number of visitors eaves, places for preparing
the village ighe hill "Vertex" with the highest -improved access barbecug Center for
- " : development of
point "Kule" (658 m). Othe northeastern - created attractive the SWPRLocal | 53.664.500
peripherythe hillGradec (545 mip risingand rural-tourism offer - signaling and marking - lyear -200.000 Self U
to the east Kosmotov hilind Belkovo.On the - created image and Government
north and south side there is apening recognizabilityof the - networking the different -3years -900.000
Zdunje is designated as a prioritige because destination for rural owners of facilities, (300.000per yea)
of the possibilityfor combination of lakeside tourism activities manufacturersand service
andrural tourism. providers from the village and
neighboring villagefor creating
attractive rurattourism offer
- promotion activitiesof the -2years -600.000
locality (300.000per yeaj
Slatina Local Creating attractive | Slatinski Izvor is the largest cave in Involvement of - provided conditions - preparation of urban planning | -2years -14.575.900
population, rural-tourism Macedonia and isn theleft valleyside of speleological for arranging the documentation within and
Local Seif offer that links Slatina River, near its moutf the river tourism in rurat locality and its outside the populated area
Government different Treska. In 201fhe cavewas declared a tourism surroundings for rural | (arranging the access,
contents, but is nationalmonumentby law. development tourism purposes surroundings and entrance of thq
based on This site is prioritized because of the -arranged and adapted| caveand adapting it for visijs
speleological proximity of one of the most significant cave localityfor excursion
tourism in Macedonia Slatinskizvori There are activitiesand increased| - arranging the locality for
conditions forhikingor collectingand eating number of visitors excursion activitiegbenches, - lyear -600.000
wild berries. -improved access eaves, places for preparing
-increased awareness | barbecug Center for
and exchanged development of
experiences for rural - signaling and marking - lyear -200.000 the SWPRLocal | 17.375.900
tourism and (information boards about the Self
speleological tourism cave Government
- created attractive
rural-tourism offer - education and training of the - lyear -300.000
- created recognizable | local population about the
brand of the locality significance and specifics of rural
and increased number | and speleological tourism
of visitors for such
activities - networking different owners of | - 3years -1.200.000
facilities(private (400.000per year)

accommodatiol, producers

(pickers of herbs and wild

126




berrieg and service providers
(speleological travel guigéor
creatinganattractive rurat
tourism offer

publishing promotion materials

- promoting the locality and -2years -500.000
creating brand for a recognizablg (250.000per yeaj
speleological destination
Kodzadzik Local Stimulating The village is located in thegeaZupa in Involvement of - provided conditions - preparation of urban planning | -2years -9.339.800
population, sheepfold cattle Western Macedonia, the mountain Stogovo.| localpopulation for arranging the documentation within and
travel breeding and its Important archaeological sites are: Adzi of Kodzadzikn locality and its outside the populatedirea
agencies linking to cultural | Chorme Memett tumulus from the Iron Age, | rural-tourism surroundings for rural | (arranging the space around the
Local Seif tourism Gjurumluk- medieval necropolis Calais activities tourism purposes birth-house of the father of
Government ancient Macedonian, Roman and medieval -improved access Kemal Aaturk)
settlement, Kelica medieval settlement, - arranged and adapted|
Petko- medieval settlement. locality forexcursion - signaling and marking - lyear -450.000
The villagehasa memorial house for Mustafa activitiesand increased
< Kemal Ataturk, whose father Ali Riza Efendi number of visitors - arranging the locality for -lyear -2.400.000
[al} originated exactly from this village. - created attractive excursionbencheseaveg
) This site is singled out as a priority because ruraktourism offer
N the sheepbld cattle breeding, natural - created recognizable | - networkingthe different - 3years -3.000.000 Center for
o ambient features, living ethnographic culture brand for the chestnut | owners of facilitiegsheepfolds (1.000.00(er yea) development of
< and the home of the father Kemal Ataturk. It as a typical local water mills private the SWPRLocal | 17.789.800
- is an opportunity to target tourist market of product accommodaibn), manufacturers Self U
zZ Turks in the marketing of specifiourism - created recognizable | (cultivating the tiestnut, Government
(N products from the site. imageof the locality producing cheese, manufacturin
(@) for thispurpose costumes) and service providers|
with activities of rural tourism
(visiting the museum of the
father of Mustafa Kemal Ataturk)
and travel agenciefor creating
attractive rural-tourism offer
- branding thechestnutas a local | - 1year -1.000.000
product
- promotion activitiesand -2years -600.000
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PLASNICA

Plasnica

Local
population,
Local Seif
Government

Improving the
folklore in
function of rural
tourism

The village is located in the central part of
western Macedonia and stretches the
northern and northeastern slopes of Bushev|
Mountain andthe mountain SachPlasnica
village lies on the right bank of Treska at the
northern foot of Baba.

Thislocalityis a priority for the development
of rural tourism because has a larger numbe
of permanent residents and is a center of thy
municipality

Preserving the
traditional cultural
heritage of
Plasnican
function of rural
tourism
development

- provided conditions
for arranging the
locality and its
surroundings for rural
tourism purposes
-improved access
-increased awareness
and exchange of
experience and
knowledge about rural
tourism

- widening the tourist
offer with folkloric
contents

-increased visits

- created attractive
ruraktourism offer

- created recognizable
imageof the locality
with such purpose

- preparation of urban planning
documentation within and
outside the populated area

- signaling and marking

- training andeducating the local
population on the importance of
local productghandicrafts
gastronomic specialtiggor the
development of rural tourism

- organizing exhibitions for
manufactured and folkloric
contents

- organizing folkloric
performances

- networkingthe different
owners offacilities(private
accommodatiof, manufacturers
(manufacturing handicrafjsand
service provider$or creatingan
attractive rurattourism offer

- promotion activitiesand
publishing promotion materials
about the folklore and rural
tourism

-2years

- lyear

-3years

-3years

-3years

-3years

- lyear

-12.866.100

-600.000

- 600.000
(200.000per yeaj

- 600.000
(200.000per yea)

-360.000
(120.000per yeaj

-900.000
(300.000per yea)

-300.000

Center for
development of
the SWPRLocal
Self
Government

16.226.100
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ANEXL ¢ LIST OF DOCUMENTS RELATED TO THE DEVELOPMENT OF RURAL TOURISM

- Law on tourist activities in the Republic of Macedonia;

- Law on catering activities in the Republic of Macedonia;

- Lawon developmental tourism zones;

- Law on medicinal tourism zones;

- National strategy for rural tourism in the Republic of Macedonia 220027,

- Spatial Plan of the Republic of Macedonia;

- Plan for development of the OhrigiPrespa Region;

- Spatialplan for the region of the Treska River watershed 20030;

- Strategic plan of thdinistry of Environment and Spatial Planni2@l1-2013;
- Strategy for rural development in the Republic of Macedonia,

- Substrategy for rural development of the munigifity of Ohrid 20142018;

- Management plan for the National Park Galichica for the period of 20R0;
- Strategy for sustainable development of the Republic of Macedonia-2030;
- Substrategy for traditions and events in the Republic of Macedonia;

- Substrategy for sports tourism in the Republic of Macedonia;

- Leader lll(inks between actions for the development of the rural ecogiym

- Guidelines for Stakeholder Identification and Analysis: A Manual for Natural Resource Managers and Planners;
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- DevelopingNaturally: An Exploratory Process for NatBased Community Tourism (Clemson University, Clemson, South Carolina);

- Master plan for sustainable development of rural tourism in Serbia, 207 ;

-lb W2AY G t NEANI YYS Fadgyd@ailil2ayy 1267 NUAN dENIRESYD SAfy2 LIYSYy (ié FAYF Yy OSR o6& G(GKS { LI yA&K Cdzyl
- European Tourism Indicator System TOO[dISustainabldestinations DG Enterprise and Industriygbruary 2013);

- Pharmacognosticaly interestj endemic plant species in the flora of Republic of Macedonia, 2009;

- Study on tourism potentials in the Soutest Planning Region, 2013;

- Program for development of the Soutest Planning Region, 202015

- Program for development of the Soutest Planning Regio80152019

- Assessment of rural areas in the regmfrDebar¢ Peshkopeja.
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ANEX2 ¢ GRAPHIC OVERVIEW OF THE CONCLUSION

Graph no 1: Cultural traditions of human resources in the SWPR
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4,1

4
3,9

Foctonpumetso | TpaguuuoHanHa YpeaHocT Ha PasHoBuAaHOCT Ha

npudaTnMBOCT Ha |  XUrMeHaTa Ha KyATYpHWTE
TYypUCTUTE pypanHute TpagMumm
0OMaKMHCTBA

1.4.1 KyATypHW Tpagmumnm

Cultural traditions in the function of rural tourism ithe SWPRvere evaluated with thdighest gradefor the hospitality which dominates ovehe other traditions.On the
secondplace werethe traditional variety andhe acceptancef tourists
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Graph no2: Technical training of human resources in SWPR
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OnwTa 06pa3oBaHMe U KyaTypa
DdopmanHo cneumjanusmpaHo
obpazoBaHue
[oBOperse Ha CPaHCKK jasnum
Hedopmanto obpasosaHue (Typ.
Boauuu)
06pasoBaHue npexy
Kypcesw, pabopuaHuum u cn

1.4.2 TexruuKa 0By4YeHOCT HA YOBEYKUTE pecypcu

Regarding the technical training of human resourcesgtamh shows that the highest grades were obtained for the basic level of education and culture. On second place is
the formal speciatied education, while the other categories in a certain sense fall behind them.
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Graph no3: Use of technology and equipmehy human resources the SWPR
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KopucTere Ha coBpemeHa YcornaceHocT Ha KOPUCTEHE Ha
onpema, cpeacTea TPAAWULWMOHANHOCT €O MHOOPMATUHKK TEXHONOMMK
CTaHAapAM BO pypanHuTe COBPEMEHUTE YCAYTH
A0MaKUHCTBA

1.4.3 KopucTerbe Ha TexHo/0TMja U onpema

Regarding theéechnologiesusedin the region,the highestobtainedgrades from theregional expertgefer to the use of information technologies. km certainsense the
use ofmodernequipment and facilitiesas well as the use sfandards in rural householdall behind
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Graph no4: Working conditions of human resourcesthe SWPR
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BucuHa Ha SU4HK U Hueo Ha BpaboTeHocT Ce30HanHoOCT BO
CEMEjHM NPHUMatba BpaboTyBatbeTo

1.4.4¥Ycnoew 3a pabota

Regarding the working conditions of the human resources in the region, the highest grades were obtained for the seatenglityyment; while on second place were
the personal and family income.
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Graph no 5: Access to finacingin SWPR
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Access to financing ithe SWPRs leveledin the gradesfor all parameters althouglin some senseertain advantagecan be given tdhe availability ofcredits or the

procedures for obtaining loans
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Graph no6: Spatial capital ithe SWPR
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Spatial capitalvasassessedby the regional experts) terms of transport infrastructure and equipment and arrangement of spRegjarding theéransportinfrastructure
highestgradeswere obtained for the road infrastructure. The infrastruates of the other forms of transpoffall behind. Equipment and arrangement of space was
evaluatedalmost at the same level as the road infrastructure
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Graph no 7:Potential for attracting investments in the municipalities of SWPR
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Theregional expertgegardingthe potential for attracting investments ieach municipality gave the highest grades for tr&editworthiness and liquiditywhile the
existenceof domestic investmerst fallslightly behindThe existence of foreign got the logtegrades.
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Graph no 8: Services for accommodation in the SWPR
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3.1.1. YrocTUTencTBo - yCAYrv Ha CMeCTyBarse

In terms of accommodation servicéise highestgradeswere obtained forthe utilization and capacity of thegeneralaccommodation,as for theparticipation of the
facilities of the general accommodationghich are characterized by aertain degree of sustainability. This means that thésalities are using standards in order to
reduce climate change. Rural accommodatialts behindthe general accommodatiom all parameters
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Graph no 9: Catering services (providing services for food and beverages) in the SWPR

45
4,0
35 -
30 -
25 -
2,0 -
15 -
1,0 -
0,5 -
00 -

Onwt | Yeayrana | Onwrn | Yeayrawa | Onwtw | Yeayrawa | Onwtk | YeayraHa
YCNYrMHa | XpaHau | ycayruHa | xpaHawu | yenyruHa | xpaHaw | yonyruHa | xpadaw
XpaHau | NujanauW | xpaHa W | Nujanauy | xpaHau | NWjanauu | xpaHau | nujanauu

nujanauu BO PYPanHK| NUjanauu Bo pypanHu nujanauu [Bo pypanHu nujanauu [Bo pypanHu

objekTn objekTn objeKTn objektn
Kateropusauwja v UcKopUcTeHOCT Ha Kateropusauuja n UckopucTeHocT Ha
cTaHaapau3aumja KanauuTeTUTe cTaHgapAW3aumja KanauuTeTuTe
Cocrojba lMpoueHka Ha naHute nobapysarea

3.1.2.YroctutencTso - YCAyru Ha xpaHa v nujanauu

Cateringserviceswere evaluatedby the regional expertso that thehighestgradeswere obtainedfor the estimation of futuredemands while the assessment of the
current situationfalls behind. Regardinghe estimation of futuredemands the highest gradegere obtained forcapacity utilizationwhile similarvaluescan be seernn
categorization and standardizatiomhisapplies to both the generalcatering, as well as theateringservices in rural facilities
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Graph nol0: Production of indigenous (local products)
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In terms of production of indigenous products the current situation #relfuture demands weralifferently evaluated The highestirades were obtained for thquality of
the productsin terms of determining the current situatiorin this case thenountain tea and chestnutsad the highest score$n terms of assessing futudeemands the
utilization of facilitiesfor producing chestnuts obtained the highest grades. This can be concluded alse tprality of appls.
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Graph no 11:Transportby railwayin the SWPR
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3.2.1 TpaHcnopT *Mene3Hu4Ku

Rail transportwas thesubjectof assessment by theegional expertsThe highesgradeswere obtained for domestidinks of this type of transportwhile the links of
international transport fallbehind. Thefrequencyof thistransportachieved elativelypoor gradesvhile thelowest scorevas obtainedor the comfort of this transport
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Graphno. 12:Transport by road in the SWPR
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3.2.2. TpaHcnopT - nateH

Transport by roadh the SWPR was assessed differettitign the transport by railway. Thadhestgradeswere achieved for thénternationallinks of this type btransport
Almost identicdly evaluatedwere the domestidinksand its frequencyThecomfort of this type of transport was also assessed with the lowest grades.
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Graph no 13:Transport by air in the SWPR
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3.2.2 TpaHcnoTt - Bosgywen

Transport by air in th&WPRshoweddifferent features compared tahe other types of transport. The highest gradesgere obtained for international links while the
comfort of this transport type fallslightly behind. Relatively well evaluateds thefrequencyof transport by air.
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Graph no 14:Transport by water (lake transport) in the SWPR
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3.2.3 TpaHcnopT - e3epCcKu

Transport by water was evaluated with the highest grades in terms of comfort, Wiglfequency insignificatly falls behind, which is also true for the domestic links.
International links ahieved the lowest results of the evaluation.
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Graphno. 15:Renting means of transport
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Regarding theenting of means of transportthe best results of the assessment were obtained for theting of cars andmotorbikes. Significantly lower gradegere

achieved for theenting of boats andbicycles
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Roadroutesin the SWPR were evaluated in terms of their quality, avditshof facilities for transittourist activities as well as the proximity of the valwes facilities for
rural tourism activitiesTheinternational road EB52 (OhridStrugaAlbania) the nationalroad M-4 (Ohrid- Kicevo- Skopje) andhe regional road 120XStrugaDebar
Skopj@ achieved the best results regarding thgirality. In terms of the availability of transtourist facilities,the highest grades were obtained for thiegional road
Centar Zupa Struga,the regional road R208 (Ohrid- Sv. Naum Albania)and the national roadV-4 (OhridKiceveSkopje).Regarding theproximity of valuesand
facilities for rural tourism activitiesthe best results were obtained for thimternational road EB52 (OhridStrugaAlbania),the regionalroad RP1208 (OhridStNaum
Albania) andhe regional road Centar ZupggStruga

Graph no 17:Level of informing in the SWPR
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3.3.1. MupopmupaHocT

The regional expertsated the level ofinformingin the SouthiWest PlanningRegion. Therefore, the highegtadeswere obtained forthe tour guides as the most important
printed promotional materials. Insignificantly lower results were achieveddiarist publications, while the information centers received the lowgstdes.
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Graph no 18:Level of organizing in the SWPR
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3.3.2. OpraHMsMpadoct

The level obrganizingn the SWPR wasvaluatedthrough several parametersThe best gradewere achieved for theravel agenciesvhichtake the dominant role in this
regard.The dher associations and organizations thagierate mainly in tourisnwere assessewith slightly lower grade Theassociations ofendersof accommodation
and caterindacilitiesfall behind them
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Graph no 19:Promotion in the SWPR
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Promotion in the planning region was assessed by determiningthdesfor printed media, mass medialectronic media and public relations. Thus, the best ratings were
achieved forlectronic media, behind whictall all other types of promotion that receiveaimostthe same grades.
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Graph no 20:Safety and health services
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In terms ofsafety and health servicele regional expertgvaluatedthe police and the hospitdlhealth centerswith the highestgrades.According to the obtained grades,
the securingpf facilities and rescue servictsl behind.
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Graphno. 21:Communalnfrastructure and equipment

3,5

2,5

1,5

0,5

r

Canaumja Ha
LUBpcT OoTNag,

Canaumja Ha
oTnagHwu Bogm

XurueHa

Onpema opn,
KomMyHaneH
cexTop

3.3.5. KomyHanHa ypegHoCT U onpemeHocCT

OueHKka Ha
cTeneHoT Ha
OO PMANBOCT

HWM3 EKONOLWKa

3awTnTa u

yHanpeayBare

In terms of communaihfrastructureand equipmenthe regional expertevaluated hygiene and communal equipmavith the highest gradesThe evaluation of thdevel

of sustainability andhe treatmentof wastewaterfall behind. The lowest grades from the evaluation were given to titeatment of solid waste
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Graph no 22:Evaluation of tourist visits and tourist stay in the SWPR
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The evaluationof tourist visitsand ther stay wasconductedby assessing thievel of satisfaction of foreign tourists frorthe providedservices which wasthe most
important categorywith the highest gradesThe seasonalitpf domestic tourists visiting the regiomas assessedvith lower grades, whilehe satisfaction of domesti
tourists fromthe provided servicefalls behind The lowest grades were obtained fraime spatial distribution of domestic tourists
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Graph no 23:Evaluatinghe tourist spending in the SWPR
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Tourist spendingvas also evaluatednd referred todomestic and foreign tourist$or the consumption of several serviceBhus, the highest grade washievedfor the

spendingrelated toprovidecatering servicefor the foreign tourists. The spending of domestic tourists for the provided catering servitegiglbehindt. The spending
for board basedservices, thebought handicraftsby foreign tourists,the entertainment andeventsfor both types of touristand spending related to hunting anfishing

followed respectivelyThelowest score wasbtainedfor tourist spending related thorseriding servicedy the domestic and foreign tourists.
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Graph na24; Evaluation of the market
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The market wagvaluatedin terms of the level openetration, the quality of supplied products and servieasl the pricing of services. The quality of supplydomestic
and foreign marketsvas rated with the highest gradeshe level of market performanctllows behind it while the prices oftourist services for both marketypeswas
assessed with the lowest grades.
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Graph no 25:Evaluation of competitive regions
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TypUCTHUHKMK CmecTyBadkm LleHu Ha TypucTuyka
NpPoOW3BOAM BO KanauwteT Bo TYPUCTUHKKTE nHdpacTpyKTypa

dyHKUMja Ha dyHKUMja Ha yeayrm
Py pPaAHUOT pypanHUoT
TYypU3am TYpU3am
1.1. OueHKa Ha KOHKYPEHTHUTE PErnoHu

The evaluation of competitive regions was made possible throtlghevaluation of multiple categorieS he touristinfrastructure of the Pelagonia and Skopje Planning
Regionavere evaluated wittthe highest grade The evaluation of accommodation facilities faral tourismachieved lower results for the twmost competitiveplanning
regions- Skopje and Pelaganiegion. However, in terms of theurism producs that can beéncludedin the rural- tourist offer, besideghe two aforementioned regions
the Polog Regiowas assessed as the most competitive regibime pices of tourist serviceachievedthe lowestgrades, while themost competitiveregionswere again
the Skopje and Pelagonia region
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Graphno. 26:Evaluation of competitive countries
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As the only competitiveountry of this planningregion, Republic ofAlbaniawasassessed according s8everal parametersthe highest scorevas achieved foprices of
tourist services, followed btourism productsrelated to rural tourism the accommodation facilitie®r rural tourism,while on thelast place according to the level of
competitiveness, wasurism infrastructurewith the lowest results.
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Graph no 27:Evaluation ofmarket trends
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Market trends were als@valuatedby the regional expertsAccording to themthe available accommodation facilities in households engaged in fuoairist activities
were assessed with the highegtades The assessment of the divetgi of tourism products in rural tourispthe level of environmental protection, therganizingof
trainingactivitiesin thisdomain fall behind.Theactivitiesfor consumerprotection were evaluatedwith the lowestgrades
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ANEX3 - ILLUSTRATNEVER\EWOFMOST IMPORTANIITES FOR DEVELOPMENT OF RURAL TOURISM
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Picture nol: Kosovrasti Spa Picture no2: BiljaniniSprings
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Picture no3: Vevcani
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Picture no5: Galicica
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Picture no6: Gorna Belica
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Picture no7: Restauranizvor- Manastirec

Picture no8: Debar Lake
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Picture no 9:Devini Kuli and Peshna cave

Picture nol10: Springs of the river Treska
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Picture noll:Kozjak; PoreckoLake

Picture nol12: Museum of Western Macedoni@Kicevo
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