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Abstract

Globalization as a concept is basically the
integration and mixing of cultural diversity,
economic and infrastructural  benefits,
through the expansion of transnational
investments, information and
communication technologies.  Countries
around the world are continually making
efforts to deal with global marketing trends
by delivering their products and services
outside their countries. Globalization has
rolled its roots in all spheres of marketing
operations, ranging from production to
modernization of distribution channels.

Logistic systems, as part of the supply chain,
are continually influenced by innovation and
global challenges. Logistics, in addition to
the process of moving, storing and flowing
goods, services and information inside and
outside the organization today is a much
wider and more complex concept. The
globalization process has also imposed

structural changes in logistics systems,
supply chain  management, transport
regulations, company organizational
structures, value systems, and competitive
vibrations in  markets. The range of
emergent forms through which globalization
appears and affects logistics are numerous,
starting ~ from Internet  technology,
collaboration between different companies
and the forms of their association, the entry
of new companies and of course perhaps the
most important form of influence is the
expectations of consumers.

Key words: market challenges;
globalization; logistics systems; internet
technology; consumer expectations
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I'/IOBAJIMBALIMJATA U
HEJ3UHOTO BJIMJAHUE BP3
JJOTUCTUYKUTE CUCTEMHU HA
KOMITAHUUTE U HOBUTE
MMA3APHUTE INPEAU3BULIN

AmncTpakT

I'mobanuzanujara kako KOHIENT BO OCHOBA
NpPEeTCTaByBa HHTErpalija M Mellambe Ha
KYATYPHUTE Pa3INYHOCTH, CKOHOMCKHUTE U
HH(PACTPYKTYpHUTE TOTOJHOCTH, HPEKY
HIMPEHEe HAa TPAHCHALMOHAIHA HHBECTHIIHH,
UHOOPMALUCKUTE M  KOMYHHKAIMCKHUTE
TEXHOJOTMH. 3eMjuTe Of Iel  CBET
KOHTHHYHPAHO TIpaBaT HAMOpPH Jia Ce HOCAT
CO CBETCKMTE MApKCTHHI TPEHJOBH, TaKa
IITO TH JOCTaByBaaT CBOMTE MPOWU3BOAU H
YCIyrM  HaaBOp OJ HHMBHHTE 3EMjH.
I'mobanm3anuja ™M MMa MyIITEHO CBOHTE
KOpeHH BO cuTe cdepd Ha MapKETHHT
paboremeTo, MOYHYBajKH on
MPOU3BOJCTBOTO Ma C€ 10 MOJCPHU3HPAHE
Ha IUCTPUOYTHBHHUTE KaHAIH.

JIorHCTHYKUTE CHCTEMH, Kako Jesl  Of
CHHIIUPOT Ha CHAOyBambe e MOJI OCTOjaHO
BIMjaHHE HAa HWHOBAIMUTE W TJIOOAIHUTE
npenu3Buny. JIorucTukata OCBeH Mpolec Ha
JIBHKCHE, CKIIAUPAhE U IPOTOK Ha CTOKH,

yeinyrd ¥ MHGOpPMAaIlMd BO W HAJIBOp Of
OpraHu3alujaTa JIeHeC € MHOTY NOLIMPOK U
MOKOMIUIEKCEeH  mHomM.  [Ipomecor  Ha
rnobanu3anyja HaMeTHa M CTPYKTYPHH
NPOMEHH BO  JIOTHCTHYKHTE  CHUCTEMH,
YIIPaBYBamETO CO CHHIMPOT 3a HAOaBKH,
TPaHCIOPTHUTE peryJaTHBy,
OpTaHM3AIICKATE CTPYKTYpH Ha
KOMIIAHMUTE, BPEIHOCHHTE CHUCTEMH U
KOHKYPEHTCKUTE BHOpaINK Ha Ma3apuTe.
IManerata Ha moOjaBHH OOJWIM HHU3 KOHU
rinobaiau3aiyjata ce MojaByBa W BiHjac Ha
JIOTHCTHKATa c€ MHOTYOpOjHH, Toarajku ox
MHTEPHET  TEXHOJOrWjara, copaboTkara
roMery pa3ju4Hi KOMIAHUHM M (GOpPMHUTE Ha
HUBHO 3JpYyXyBame, BJIe3 Ha HOBHU
KOMIIAHMM W CEKako MOXeOH HajBakHaTa
¢opmMa Ha BiIMjaHME Ce O4YEKyBamara Ha
MOTPOLYBaYHTE.

Kayuynu 300poBu: mazapHu HOpeIu3BULY;
rnofanu3anyja;  JOTHCTHYKH  CHUCTEMH;
WHTEPHET TEXHOJOTWja; OYeKyBama Ha
MOTPOLIYBAYNTE
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Introduction

Globalization as a dynamic process of
development and promotion of civilizational
values is a natural regularity and it can not and
must not be limited. Globalization is reflected
through the increasing interdependence of
national economies with the world economy and
the increasing interdependence of any national
science with world achievements. The countries
are interconnected in a multinational network of
economic, scientific, technological, social and
political ties. Achievements in information
technology have made it possible to overcome
the geographical areas, rapid flow of goods,
capital and people and impose new
technological standards and values. The changes
that occur are not connected to any specific
point on the planet, but affect and reflect on each
point individually. We live in a world of great
changes, changes that affect everything we do
and fulfill our everyday life. [1]

The rules of the "global competition” are
clear and decisive. All those who are unable to
meet the challenges and demands of the
international market and the "big world" remain
on the margins of development as the "victims
of globalization". We will not have much benefit
from the analysis that will determine if
globalization is unjust, exploitative or destined
for further extinction in the poorest parts of the
world. [2]

In the era of global competition, spatial
economics also includes a paradox. Developed
economies that have fast transport and
communications, as well as easy access to global
markets, remain critical to competition, and
remain the location of industries or companies.
It was thought that with the changes in
technology and competition, the traditional role
of the site would be significantly reduced. The
supply of global resources and communications
reduces deficiencies, but does not create an
advantage. Supply from global sources is usually
not the first, but the second best solution
compared to the approach of a competitive local
cluster and in terms of productivity and
innovation. [3]

Therefore,  companies  competing  in
international markets tend to develop an optimal
system in the supply chain, that is, the most
profitable (or least expensive) supplier and / or
transport networks. We can freely conclude that
improving logistics performance represents the
core of economic growth and is on the agenda of

competitiveness in all countries of the world. On
a global level, the logistics sector is one of the
key pillars for development.

Inefficient logistics increases the cost of
trading and reduces the potential for global
integration. This is a huge obstacle and a huge
burden to catch the step of countries trying to
compete in the global market.

With  improvements in transport and
communications, international business s
growing considerably faster in the early 21st
century. International business includes all
commercial  transactions  (private  sales,
investments, logistics and transport) that take
positions between two or more regions,
countries and nations beyond their political
borders. Such international diversification is
related to solid performance and innovation,
positive trends that business spreads spatially,
structurally and culturally.

1. Logistics and logistics systems in the
global business world

The numerous World Bank analytical reports
(IBRD / WB, 2014) [4] clearly emphasize the
important role of Supply Chain in the
international economic arena. Supply chains are
the backbone of the international economy and
trade activity. Their logistics includes freight
transport,  warehousing, border  clearance,
payment systems and many other functions
undertaken by manufacturers and retailers of
service providers. The importance of good
logistics performance refers to economic
growth, diversification, and to a large extent
today it is committed to reducing poverty,
environmental  sustainability and  spatial
planning.

In early 1954, Peter Drucker emphasized that
logistics would remain "the darkest continent of
business", the least understood sphere of
business, and its prediction proved to be true
until the beginning of the 21st century. [5] It is
not too difficult to demonstrate the importance
of physical processes and processes in the
handling, movement, storage and retrieval of the
material, either as raw material, semi-finished
products or final products. In almost every
product, more than 50 percent of the cost of a
product is materially linked, while less than 10
percent of labor costs. However, over the years
this fact has not been given due attention. In
2006, the overall logistics price accounted for
about 10 percent of GDP, or $ 1.3 trillion, in the
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United States. Among them, only transport costs
alone were $ 635 billion in 2006. [6] Since 2006,
logistics costs in Europe account for 11 percent
of GDP. For comparison, that amount is about
13 percent of GDP for India. For China, the
Supply Chain Management Council puts a figure
of about 21 percent of GDP - a huge
improvement since 1991, when it was about 25
percent.

Logistics is a way of transferring the right
product to the actual consumer at the right time,
in the required quantity and in the conditions as
ordered at the price agreed. This entire definition

covers a number of activities that need to be
done to achieve the goals of the additional
logistics activity.

An important aspect that needs to be
addressed is the fact that very often there is a
connection, that is, the use of one of the terms
supply chain or logistics system as for the same
activity. Within the supply chain, much more
work is happening as management activity than
logistics activities.

Graph 1: Activities within the supply chain

Innovation &

|
I [ [ | | ]
Product Purchasing & Manufacturing & Logistics & Customer Global
Development Sourcing Operations Distribution Service Deployment

Source: https://www.michiganstateuniversityonline.com/resources/supply-chain/is-logistics-the-same-as-supply-

chain-management/

Each of these activities adds more value to the
supply chain, ie its efficiency and effectiveness
increase over time and through the proper and
timely execution of all these activities, and not
just logistics.

1.1. Logistics systems in the context of global
challenges

Logistic system is defined as a set of
interconnected, practically connected and
interlinked subsystems and elements that, with
the help of logistic infrastructure, logistic
suprastructure, logistic intellectual capital and
other potentials and resources, in a highly
sophisticated logistics  industry  enable
successful, effective and rational production of
logistics products.

The logistic system is composed of objects
related to transport services. Objects are places
where materials are processed (production,
storage, sorting, sale or use). Transport services
move materials between objects using vehicles -
trucks, tractors, trailers, pallets, containers, cars
and trains.

Logistic systems consist of three key activities:
order processing, inventory management and
freight transport. [7]

Order processing is quite a long activity (up to
70% of the entire order cycle). However, in
recent years, the advantages of electronic and
information technology have been greatly
exploited. Scanning bar codes allows traders to
quickly identify the required products and
update inventory level records.

Inventory management is a key issue in
planning and operations in the logistics system.
The inventory are  goods waiting to be
produced, transported or sold. The purpose of
inventory management is to determine the level
of inventory in order to reduce the total
operating cost, while meeting the needs of
customers.

Freight transport plays a key role in today's
economy because it allows production and
consumption to take place hundreds of
thousands of kilometers away from each other.
As a result, markets are wider, stimulating direct
competition among producers from different
countries and encouraging companies to take
advantage of economies of scale.

Logistic systems require great efforts to
synchronize, coordinate and operate multiple
elements, ie entities, in order to raise the level of
quality in the products and services they offer.

All entities that participate in customer service
and influence their business on products and

9
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their delivery are actually part of the logistics
center. The main factors that give importance to
the establishment of the logistics center are:
territorial planning; quality of transport and the

Picture 2: Logistics center

development of intermodal transport. By paying
attention to all these activities, the level of
quality, specialization and expertise of the
logistics center will be at a high level. [8]

—_— —_—
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Returns
Transportation Put-away
l Replenishment
— —_— —_—
Warehouse Storing Picking Packing Shipping

Source:https://www.google.com/search?biw=1366&bih=625&tbm=isch&sa=1&ei=dYioXK77FOmclwSvj5HgAg&

g=logistic&oqg=logistic&gs_I=img.3..35i3912)0i1918.9704.11254..11420...1.0..0.103.870.7j2......1....1..qws-wiz-

img.EZEWZ4ntB8Q#imgrc=6mosHh53xwEeAM:

As in the overall social life, that is, in every field
of everyday man's life there are changes caused
by the techno-technological boom in the world.
The great innovations, the development of
technology and technology contribute to the
companies seeing it as a threat or a challenge.
What is the attitude of the company towards
these changes and innovative solutions depends
on many factors, starting from its territorial
belonging, financial reserves, the willingness of
staff in the enterprise, the interests and the
reversal of the views of the leading leaders and
many other factors.

2. Trends in logistics systems

The future of logistics is based on technology
and innovation. Today, many businesses are
looking for smart ways to reduce the loss of the
supply chain and innovate the industry as a
whole. Larger industries should continually
strive to become better and more productive. [9]
Greater readiness and opportunities enjoyed by
larger industries affect smaller, less financially
powerful ones. As main trends that can be
distinguished in the logistic industry's logs are:

e-commerce; information technologies and
globalization. Globalization as a trend and its
impact on logistics centers and systems will be
discussed below.

2.1. Internationalization of logistics systems

To mention these trends that arise in the
operation of logistics systems, one can first
mention the process of internationalization of
these industrial entities. The reasons why new
trends have an impact on the operation of
logistics systems is that they are already present
on international markets, that is, they can not
avoid the impact of events around the world, and
not only from the domestic market. The trend of
logistic processes, as part of the supply chain,
can overcome and emerge from the national
borders can not pass without large modifications
within the processes themselves occurring. Part
of those changes in the logistic processes are:

» expanding mutual relations through stricter
connections in information systems used by
consignors and carriers of goods, customs
offices and agencies;
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» Increased emphasis on the need for
continuous monitoring of international product
flows in order to provide import goods;

» Increase the demand for connection
efficiency in order to provide deliveries for
markets located in remote parts of the world.
Today, it is very rare to meet a logistics system
that operates on the domestic market, that is, it
deals with meeting the needs of domestic
customers only. In developed countries, when it
comes to logistics and logistic channels, it is
thought of internationally developed channels
and networks. The configuration of the
international logistics network is subject to
constant changes, primarily driven by the
modernization and development of transport and
logistics infrastructure. The international logistic
channel means: [10]

e optimal routes created in a deliberate and
systematic manner, most often within the
boundaries of existing international logistics
networks (although in emergency logistic
networks it can be created individually, for
example  Temporary landing sites or
warehouses) to the recipient, along with
accompanying information;

o the physical network that starts with the
supplier and ends with the end customer and
covers aspects related to product development,
purchase, production, physical distribution,
after-sale service and information circulation.
International logistics channels, like all other
logistics systems, refer to ensuring the usability
and usefulness of the time availability of goods
and services. Their inaccurate configuration
leads to waste, generates unnecessary costs and
reduces the level of customer service.

Logistic companies are looking for continuous
improvement in the configuration of logistic
channels from several aspects, ie monitoring of
several aspects that have implications on the
channel. As phenomena that have a direct
impact on the efficiency and effectiveness of the
international logistics system, one can list:

o changing customer requirements in terms of
logistics services;

o demand for new types of products and
services;

o the impact of the emerging new economic
relations;

o the emergence of a new form of e-
commerce, as well as the expansion of Chinese
products in the markets;

o high prices of logistics activities, such as
fuel prices, fixed and variable costs, and other
factors.

Contemporary international logistics has put an
end to competition between individual business
entities, now competition is between entire
supply chains. Such threats are greater, as
competitions are now much stronger, more
powerful and involve multiple entities from
different spheres.

2.2. Information technologies and e-commerce

Today it is impossible to make an exact
distinction of new trends and to discover which
ones first appeared or how much it influenced
another trend and vice versa. Starting from the
information technologies, through electronic
banking, electronic commerce and other trends
in the operations of enterprises, and everyday
living of people, they all have a part in creating a
new picture of the functioning of the economy
and society as a whole.

New technologies allow greater efficiency and
more collaboration in operational models; they
also re-shape the market in a way that just
begins to become apparent. New entrants,
whether new companies or their own customers
and industry suppliers, also feel the “shake-up"
of the sector. New developments on the world
stage affect even the deletion of companies from
the market scene, because they can not compete
with the array of technological innovations.
Improved technology has also increased
productivity in the supply chain, minimizing
costs and errors. These achievements benefit in
all areas of the logistics industry: trucking,
international transport (ocean and air), supply
chain  management and  tracking  of
consignments. In principle, we can distinguish 5
major technological achievements, which have
an impact and already affect radical logistic
changes.

+ SHIPPING SYSTEMS

Internet and software advancement allows users
to access transport and monitoring systems 24/7.
This not only improves the user experience, but
also saves time and money for the company.

+ Internet of Things (loT) and Radio
Frequency Identification (RFID)

Today, many devices have been built with built-
in Wi-Fi capabilities and sensors, from mobile
phones and car ceiling fans. Easy access to Wi-
Fi and the Internet connects everything to
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everything, which is why it is called the Internet
of Things. 10T opens up many opportunities for
the supply chain, such as cutting costs and
delays by avoiding risks. Sensors are built into
cabs, cargo ships, trains and other means of
transport, they are connected to an alarm system
or a monitoring manager. These sensors process
and transmit information to the crew, which then
gets insight into the hidden risks and knowledge.
Although 10T is not entirely new technology, it
continues to affect the future of logistics,
allowing for more precise transit visibility and
delivery of goods.

RFID technology, which has been in use for
many years, is a popular way to save labor,
which companies can track their inventory. A
mark or sensor is placed on the product and
radio waves are sent. Today, many companies
use RFID tags in their distribution warehouses
to monitor containers. [11]

Autonomous vehicles and drones

Autonomous cars are already a reality, the
situation with trucks is not too far away. Efforts
have already been made, which have proven to
be successful, but there is still room for the
development of this technology. Amazon has
announced the future of the packages shipped to
the drone threshold, called Amazon Prime Air.
Delivery of drones is still a couple of years due
to regulatory measures and associated costs, but
the idea that you do not have to sit around four
hours to wait for a package is pretty attractive.
[12]

In the sequel (Figure 1) you can see the
prototype of Prime Air, which was filmed in
November 2016. Since then, we have been
working on the development of this project and
its improvement that will have enormous impact
on the logistics industry on a global scale.
Picture 2: Amazon Prime Air

This technological breakthrough contributes to
the positive direction of both sides, that is,
looking at manufacturers and trojans where costs
are reduced and by consumers who will enjoy
maximum satisfaction.

+ Improved GPS accuracy

The accuracy of these devices has increased
dramatically over the years, not only helps
frustrated, lost drivers, but also improves the
supply chain. Advanced GPS precision provides
increased productivity and satisfied customers,
following truck locations and improving the stay
by accessing up-to-date traffic data.

+ Social media

The power of social media is optimizing the
logistics industry and operations in general.
These platforms are becoming the easiest and
most  effective way for companies to
communicate with consumers, quickly transmit
urgent information, news for industry and
customers.

All these technological, progressive measures
influence the improvement of logistics systems,
ie their overall functioning in full. Another
aspect that has a huge impact on changes in
logistics systems, as well as the logistics
companies themselves, is electronic commerce.
E- trade undoubtedly has enormous impacts on
the development of new forms and ways of
operation of logistics centers. The extraordinary
habits of the past, today the buyer's simplest job
is buying online. This way of working with
consumers is especially noticeable for younger
generations. In order to be able to notice the
importance, ie the trend of increase in this way
of purchase in continuation, one can look at two
graphs (Graph 2 and Graph 3)
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Chart 2: Online retailing in the world from 2014
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Source: https://www.statista.com/statistics/379046/worldwide-retail-e-commerce-sales/

Here you can see how online sales take a swing,
that is, they will gradually take the traditional
purchase. In the previous year 2018, the oval
sales amounted to $ 2.84 trillion, the forecasts
being that the retail sales in 2021 would amount

to $ 4.87 trillion. These data require attention
and analysis. For this trend to be understood,
one can look at the next chart, where the
participation of online retail in the overall global
retail market (2015 to 2021) is recorded.

Chart 3: Online sales as part of the global total retail, 2015-2021
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Source: https://www.statista.com/statistics/534123/e-commerce-share-of-retail-sales-worldwide/

The graph shows that the share of overseas sales
in the world's global retail market is growing

year by year. As guides in the global electronic
commerce Amazon meet; Apple and JD.com,
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and as mainly growing markets where the
potential is seen in this way.

The coupon sale is India, Indonesia, China and
the United States. The potential arises from the

2.3. Other trends in logistics

Particular attention should be paid to automation
and robotization in logistics systems. That is, the
process of robotization of almost all the supply
chain chains, and especially to look at the impact
of this technological boom in logistics.
Robotization and automation in warehouses of
logistics centers is a huge progress, which
affects labor saving, then on costs and, most
importantly, the time of delivery of shipments to
consumers. This way of working allows the base
of loyal consumers to grow constantly, as well
as to increase the level of new customers and
users of services. Today, various innovative
solutions for robotics of warehouses can be
found in the world. [13]

Alibaba, a Chinese multinational conglomerate
specialized in e-commerce, retail, internet and
technology, has increased its robotic workforce
in one of its magics, reducing the human
workforce by 70%.

One of the biggest innovations can be mentioned
Vecna Robotics, a company that offers robotic
solutions for operators with warehouse. Vecna
Robotics has demonstrated their combination of
collective boot and transport robots that can
work in warehouses with conventional shelves
for selecting cartons and boxes and then moving
them into pallet-building areas. One of the most
advanced features of Vecna's robots is their
ability to work with people. [14]

According to Deutsche Bank estimates, with
Amazon, which now has over 80,000 robots in
use, it achieves a reduction in operating costs of
around 20% in the centers where they are
deployed. These cost savings largely arise from
improved efficiency, that is, the reduced time for
doing things in centers where robots are
allocated to 15 minutes per cycle.

These innovative solutions, measures and
processes are part of the daily lives of the global
world, where everyday trade deals worth billions

magnitude of these markets, as well as the
development of technology that is seen as a
technological innovation.

of dollars are made, via Internet technology,
without physical presence. These innovations
represent a challenge for logistics centers, that
is, companies operating in the industry.

3. Globalization as a process and the
changes it causes

Globalization, with its immanent characteristic
of increased correlation between national
economies,  contributes  to  intensifying
competitiveness in global markets. In today's
globalized world, it is aimed at directing the
nation-state to guide its economic policies,
taking into account not only the internal but also
the world economic  parameters  and
circumstances. [15]

Globalization can meet many definitions, terms
and elements through which it can be named and
met. Depending on whether it is viewed as a
liberalization of the world economy, then it can
be seen as deregulation, ie. reduction of
artificially set national boundaries that impede
trade between countries. It can be seen as a
process of homogenization of cultural
differences, that is, the merging of culturally
different countries. The process of globalization
comes to the progressive internationalization of
business activities and linking economies. Each
of these features of globalization is its
characteristic, that is, each of these elements is
part of the overall "network" of globalization.
Globalization encompasses all shifts in the
direction of reforming the national economy
towards a more open system, and of course it
also touches on the global economy which aims
at enhanced trade and cultural exchange. The
development of globalization can not be
imagined without the rapid spread of Internet
technology, that is, technical-technological
innovations.
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For the purposes of this paper, it is very
important to mention the impact of globalization
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globalization aims to create a common, global
society where everyone will be connected. This
involves a transport connection, which is largely
supported by information technology.

Tabel 1: Main driving “forces” that influence the logistic systems

Driving “forces”

Globalization

Demographic development

Sustainability

State intervention

Rising risk

Forces" that can not be influenced

Professionalism / efficiency

Focus on key competencies — effectiveness

Service Oriented

Innovative technologies

Faster "knocking" on the clock

Forces" over which powerful businesses can
influence

Source: Fraunhofer Institute, 2015

The table shows that globalization as a "force"
that has an impact on logistics systems takes the
first place. Its impact is inevitable and, more
importantly, it can not be influenced much. This
implies that logistic systems, that is companies
in the logistics sector, must accept those changes
and try to exploit them to achieve success. There
is no logistics system that is not affected by the
changes, that is, innovations in the global
logistics world.

As previously mentioned, the logistics system is
composed of three main activities: the
processing of orders, ie gathering information
about what the customers want; inventory
management, monitoring the level of inventory
of products stored at the enterprise; freight
transport, distribution of products to customers.
In each of these activities there is room for

utilization of the "innovative" solutions offered
by information technology.

Changes in the delivery sector

Changes in the shipping sector are mainly in the
transport of single transport solutions and
innovations affect the way and the delivery
times. Since each and every consumer is in the
center of attention, consumers (buyers) and their
wishes and needs, it is quite clear why logistics
systems try to reduce delivery time and at the
same time increase quality. Increased co-
ordination of different types of transport (road,
water, air and rail) affects the time for delivery
of products to significantly decrease.

However, not only changes in transport
solutions, but also changes in the whole system
of work of logistics centers affect the quality,
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timing and manner of delivery of products that
affect customer satisfaction.

4. Amazon - a company that is a leader in
logistics services

In the paper was previously mentioned about the
Amazon company, but it is undoubtedly that its
endeavors can not be explained in short. It is a
company that strives to win global and
technologically innovative techniques and
methods to create products and services that will
change the everyday life of man. She is a
company leader in logistics services for the
whole world, that is, her movements are
followed by most of the logistics companies in
the world.

Zvi Schreiber, chief executive of Freightos,
which is the leading platform for sales
automation in the logistics industry. His opinion
on Amazon is that they will set the foundations
in the logistics industry, that is, the technologies
that will need to be used. In several of his public
appearances, he says logistics is on its way to
"amazonizing", that is, the conditions and ways
of work in the logistics industry are monitored
by the leader - Amazon. [16]

Interesting is the fact that the company has its
beginnings in the logistics industry in 2014, and
yet today's expansion and in this field are
exactly what they are. The utilization of its

capacities, assets, labor and energy makes it
easier for the company to stand out in lucrative
markets.

In 2014, Amazon continued its expansion across
the supply chain, focusing on logistic
components that were previously outsourced -
the first incoming logistics, and then, in 2015,
delivery at home. Annually spending over $ 1
billion on international freight transport, and
each year they supply a global fleet of ships,
aircraft and trucks that transport more than $ 19
billion in goods across borders. Huge ships
carrying up to 18,000 containers deliver 90
percent of what consumers eat, use and wear.
Delivery of orders is the biggest challenge
Amazon faced in 2014, making it the biggest
challenge. Striving to deliver free, fast and
reliable delivery of orders Amazon cost more
than $ 4.2 billion or 5% of total net sales in
2014. Another obstacle that they encountered in
that period is the lack of control over external
outsourcing. Because consumer satisfaction
affects them precisely, the company had to turn
its attention to this field. Therefore, in 2015, in
order to reduce operating costs and dependence
on external suppliers, Amazon will take on the
role of suppliers in 2015. Already on the roads
across the United States the Amazon trucks were
encountered, and this year also began
negotiations for leasing the air fleet.

Chart 4: Net sales revenue of Amazon from 2004 to 2018 (in billion U.S. dollars)

Net revenue in billion US. dollars

692 =849 1071 1483

2004 2005 2006 2007 2

232 89

Source: https://www.statista.com/statistics/266282/annual-net-revenue-of-amazoncom/

The upward movement of the line every year
without exception in the last 14 years suggests

how Amazon, in terms of global change and
competition, is able to exploit innovative
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creations, and at the same time create innovative
Conclusion

In an era of globalization, companies, especially
those in the logistics sector, face a number of
challenges that they must respond if they want to
survive on international markets. The main
challenge they face and who must answer is cost
reduction, and at the same time providing high
quality services for consumers. During the
operation and the global market, logistics
companies are required to establish networks of
connections and apply more advanced
internationalization strategies.

The tendency of consolidating the transport,
logistics and freight sectors is inevitable, that is,
the originality of the complementarity that these
types of services have. Joint offering and
performance of these services can bring positive
financial results for the company, as operating
costs will be reduced.

Innovations that relate to logistics flows and
processes require continuous  forecasting,
monitoring and adapting by companies. Those
companies that can not cope with these
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SERVQUAL: MEASURING THE
SATISFACTION OF CONSUMERS AS
A MARKETING ACTIVITY

Abstrakt

This paper analyses the traditional
SERVQUAL method of service quality
perception and expectation, which is used in
order to measure service quality among
consumers that one may understand their
needs and behaviors, in this case, within
more than one specific generational group.
The intention is to improve SERVQUAL
methods analysis used in market activities to
achieve quality decision making based on
graphical view of different relationships
among the concepts used in the method. The
study is done on 100 customers’ perceptions

of the service provided by a particular
entrepreneurial  automobile brand  with
particular  reference to  generational
differences in their perceptions and
expectations. This research finding will be
of high interest for marketing professionals
and researchers because it will encourage
them to increase SERVQUAL method
adoption and its use among different types
of organizations.

Keywords: SERVQUAL, Marketing

research, Generation differences, Customer
loyalty, Customer satisfaction
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SERVQUAL: MEPEILE HA
3AJIOBOJICTBOTO HA
MNOTPOIIYBAYUTE KAKO
MAPKETUHIIKA AKTUBHOCT

AncrpakTt

Bo 0BOj Tpyxn ce mpukaxyBa yrnorpebarta u
KOPHCHOCTHTE O] TPaJUI[HOHATHUOT METOJ
Bo 0Boj Tpyn ce mpukaxyBa ynotpebaTa u
KOPHCHOCTHTE O] TPaIUI[HOHATHUOT METO[
SERVQUAL 3a mepeme Ha mnepuenuuja u
OYCKYBarba OJ] KBAIUTETOT Ha yCIyrara Kaj
MOTPOILYBAYHTE, 3 J]a MOXKeE Ja ce pazbepar
HUBHUTE MOTPeOM M OJIHECYBara, BO OBOj
Cllydaj aHAIU3MPAHO BO IIOBEKE OJl €aHA
reHepaicka rpymna. Hamepara e ma ce
HPUKaXAT MOXHOCTUTE 32 MOJ00pyBame Ha
MapKeTHHI pabOTeHET0 Ha KOMIIAHHHTE,
MIPEKy MOKBAIUTETHO JIOHECYBAabE OIUTYKH
Bp3 OCHOBa Ha rpadUuKy IIpUKa3 Ha
pa3IMYHUTE OJHOCH MOMEly KOHIICITHTE
Kou ce Kopucrat Bo MeTonoT. Cryaujara ce
SERVQUAL 3a mepeme Ha mepuennuja u
OYEKyBama OJl KBAIMTETOT HAa yciyrara Kaj
HOTPOLIYBA4YUTE, 3a Ja MOXKeE Jia ce pazdepar
HUBHHUTE MOTpeOU M OIHECYBama, BO OBOj
Clly4aj aHAIM3MPAHO BO TIOBEKE O] €1HA
reHepaiycka rpyna. Hamepara e na ce

MPUKAXKAT MOXKHOCTHUTE 32 10J00pyBame Ha
MapKeTHHI pPabOTeHEeT0 Ha KOMIAHHUTE,
[PEeKy IMOKBAIMTETHO JOHECYBABE OIYKH
Bp3 OCHOBa Ha rpaduukd MpUKa3 Ha
pa3IMYHUTE OJHOCH MOMEly KOHIICHTHUTE
KoM ce Kopucrar Bo Meronor. Cryaujara ce
onHecyBa Ha nepuenuuure Ha 100 kianeHTn
32 YCIOYTMTe INTO TH HYAW OJpe/eH
IpeTHpreMadkd aBTOMOOWIICKM OpeH, co
oceGeH OCBPT Ha T'CHEPALUCKUTE Pa3IMKH
BO HHUBHHTE IIEpLENINH U O4eKyBama. OBa
HCTpaXxKyBame ke Onze o TojeM HHTEpec 3a
MapKeTHHT po(heCHOHANIHUTE "
UCTpaXKyBauuTe, OHJejku Ke ru oxpadpu ja
ro 3rojeMarT YCBOjyBaHETO HA METOJOT
SERVQUAL wu wHeroBara ymorpeba Kaj
pas3IuYHK TUIIOBH HA OPTaHU3AIHH.

Kayunn 300poBu: SERVQUAL,
MapKeTHHI  HCTPaKyBame, TI'eHEPaICKU
pa3iMKH, JIOjaIHOCT Ha IOTPOIIYBAayH,
3a/10BOJICTBO Ha MOTPOLIYBAYUTE
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1. BoBen

MapKeTHHIOT ~ JIeHeC  TIeHepajHo  ce
TOJKYyBa Kako 30Mp Ha CHTE [EJIOBHU
aKTUBHOCTH KOM c€ Jell O] pa3Boj,
MPOM3BOACTBO M JAucTpuOynuja  Ha
MIPOM3BOAOT, UACHTH(HUKYBame Ha mHaszap
Ha KOj Ke ce Iulacupaar NpPOU3BOJUTEN
Kako Ja ce 3aJ0BojaT INoTpedute u
OapamaTa Ha IOTPOLIYBAaYMTE 3a KOU ce
HaMEHETH TIPOU3BOAMTE. 3atoa,
MapKeTHHI HMCTpaXXyBambeTo TI'd omndaka
AKTHBHOCTUTE 3a Pa3BOj Ha MPOM3BOAMTE,
UICHTH()UKYBAKETO Ha MMa3apoT Kako M
METOAHNTE Ha TpoAaBame, AUCTPUOYLHja,
OpOMOLIKHja, ILEHUTE M  INPOJAKHUTE
cepsucHn oO0jektn. Co npyru 300poBH
MapKeTHHT HUCTPaXKYBAHETO uma
COBETOJaBHA  yJiora BO  MAapKETHHT
meHaymentor. Ce kopucTH 3a nga ce
obe3benar MHGOpPMaNUU M HCTHUTE Ja ce
aHanM3Mpaar Cco mel  Ja  ce  jane
Hpenopaku 3a yIIPaByBambETO "
pelaBameTo  Ha npoGiemure  0f
MapKEeTHHT MUKCOT.

MapKeTHHT HCTpaXXyBameTo Tpeba lia ro
ondaTy CETO OHa IITO € BP3aHO CO
CJIEMEHTUTE  IITO IO  COYHMHYBaaT
MapKEeTHHIOT, OJHOCHO CETO OHa IITO €
Bp3aHO CO MpPOU3BOJHUTE, Ipojxaxbara,
JUCTpuOyIHjaTa ma3apoT, nodapyBadkara,

MOTPOUIYBAYUTE, €KOHOMCKAaTa
MpoTarasia u CIHIHO. 2

Ounun Korxnep MapKEeTHHT
HCTPAXYyBAamETOr0  NeUHUpaT  Kako

CHCTEMATCKa aHajlh3a Ha MapKETHHIIKHUTE
npoOiieMu, Tpajielhe MOJIEN U YTBPIAYyBame
Ha (axTy 3a nenTa.’

Philips R. Cateora u John L. Graham ro
neduHIpaaT MapKEeTHHI HCTPAXyBambeTo

tAyubaB., Olalekan Kazeem A. The Role of Marketing
Research on the Performance of
BusinessOrganizationsEuropean Journal of Business and
Management, Vol.7, No.6, 2015

2 A.T. Shao Marketing Research-a An Aid To Decision
Makong, South Western College Publishing, Cincinnati
Ohaio, 1999. p. 41

3 Kotler, Philip and Armstrong, Gray , Principles of
marketing Pearson Prentice Hall, New Jersey, 2007

KaKO CHCTEMAaTCKO COOMpame, CHUMAambe U
aHaJM3upame Ha IOJaTONM 3a Ja ce
o0e30emaTr wHGpOpPMAIIMK KOPUCHH 3a
MapKeTHHT OJUTyKH.*

Kako wHajomdpatHa  ngepununmja  3a
MapKeTHHI HCTPaXyBameTo MOXE 1a ce
3eMe JepuHHNMjaTa O] AMepHKaHCKaTa
MapKeTHHI  acolyjaluja Koja TJIacH:
MapkeTHHT HCTpaxyBawme € (QyHKuHja
KOja TW [OBpP3yBa  MOTPOIIYBAYHTE,
KJIMEHTUTE M jaBHOCTa co mpoaaxbara
npeky MHGOpMaluU KOM ce KOpHCTaT 3a
uneHTudukyBame u jAeduHHpame Ha
MOXHOCTUTE 3a MapKeTHHI U Hpobiemu;
reHepupa, padbunHpa " OIICHYBa
MapKeTHHI aKI[UH; CJIEAd MapKEeTHUHT
nephopMaHcH; u o moxoopu
pa3dMpameTo Ha MapKeTHHI'OT  Kako
mpouec. MapKeTHHIIKOTO HCTPaKyBambe
T'H HaBeJIyBa MH(pOpMAIUHUTE MOTPEOHNU 3a
peliaBame Ha OBHE Ipamiama, TIo
OU3ajHUpa  METOAOT  3a  coOupame
uHpOpMalMK, YNpaByBa M CIIPOBEAYBa
mpounec Ha coOupame MNOAATOLH, TIH
aHaJM3Upa pe3yJITaTHTE U T'H COOIILITYBa
HAOIUTE U HUBHUTE UMILTHKAIHH.®

Ox Tyka MOXeMe Ja 3aKilyduMe JieKa
MapKeTHHI HMCTPaXyBame € NpUMeHa Ha
Hay4eH METO] BO IOTpara I0 BHCTHHATa
3a MapKeTUHT ()EHOMEHUTE.
HcTpaxkyBameTo Ha 1a3apoT € Ba)XKHO 3a
cekoj Ousnuc u He Tpeba nga Ouae camo
CHOKpaTHa  aKTUBHOCT. Y CHEUIHHUTE
OM3HHCH CIPOBEIYyBaaT HCTpa)xKyBama Ha
KOHTHHYHpaHa OCHOBA 3a Jia Ce OJIPKaT CO
TPEHIOBUTE Ha I1a3apoT U Ja OCTBapar
KOHKypeHTCKa IpenHocT. be3 orien Ha
TOA Jalu KOMIIaHHMjaTa ¢ HOBa Ha I1a3apoT
Wi ce o0HMIyBa Ja OICTOM U Ja IO
[POLIHPH CBOETO JellyBambe,
HCTPaXKyBambeTO Ha Ma3apoT € OJ BUTAIHO
3HaUeHE 3a pazbupame Ha HEj3UHHUOT

“Cateora Philip, R., and Graham John, Internationla
marketing: New York. Margraw Hill Compan, 2005.
Shttps://www.ama.org/the-definition-of-marketing/ (17
Maj 2019)
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HedeH mMajap W 3rONeMyBame  Ha
npoznax6aTa.®

Bo nocniennuTe neneHun riiaBHUOT GOKYC
Ha MapKeTHHIOT II0YHAa IIOCTENeHO Ja
ruTpancdepupa
MIPOM3BOJACTBOTO M KapaKTEPUCTUKUTE Ha
MPOM3BOJAOT  BO  AKTHUBHOCTHTE  3a
[Ulacpame Ha [a3apoT I[OTOYHO BO
AKTUBHOCTHU 3a  TapreTupame Ha
HOTPOLIYBAYUTE M  3aJ0BOJYBambe Ha
HUBHHTE >Xenbu u Oapama. [la ox Tyka
npoussieryBa u GaxkToT JieKa KOMIIaHHUHUTE
IPU CEKOE CBOE MapKETHHI HUCTPaKyBame
¢dokycor ro0 craBaaT Ha Oapamara,
OYeKyBamaTa, NepLeHUTEe H KeJIOUuTe Ha
MOTPOLIYBAYUTE KAaKO OCHOBHH (aKTOpH
Bp3 Kou Tpeba na ce rpagu cexkoe 100po
MOCTaBEHO MapKETHHT UCTPAXKyBambe.

Ilpn  MapkeTHHr WCTpaxKyBamara 3a
OJTHECYBAKETO Ha  [OTpOUIyBayuTe,
NOTPOUIYBAYOT/KIUEHTOT CE€  KOPHCTH
KaKO OJTy4yBauku (akTop Ipu U3padoTka

AKTUBHOCTHUTC 3a

Ha MAapKETHUHT CTpaTEeruuTe u
pujaarogyBambeTO HAa MAPKETHHI MUKCOT
KOH HUBHUTEC HOTpe6I/I. OBa €

€IMHCTBEHHOT  HAa4MH 32  BHCOKO
KBaJINTETHO 33J0BOJIyBamke Ha IOTpeOHTE
Ha kmmeHTtHTe.! IlOCTHTHYBameToO Ha
€KOHOMCKHTE IIeTTM Ha MPETHPHjaTHETO U
IIPOIIECOT Ha EKOHOMCKH pasBoj, €
eKBHBAJCHTHO  CO  NPOIECHTOT  Ha
33/I0BOJIyBalbeé ~ Ha  ImoTpebure  Ha
KOHKPETHHTE MOTPOLTYBAYH.
ITorpomryBaunte ce  cybjekTm  Kow
KynyBaaT CTOKM M YCIYI'H 3a Jda TH
3aJ10BOJIAT CBOUTE norpebu.
OnHecyBamweTo Ha HOTPOLIYBAYHUTE
NpOM3JIeTyBa OJ OJUlyKaTa Jaju, IITO,
Kora, Kaje M Kako Ja KynyBa CTOKH U
YCIYTH. 3aToa, MapKEeTHHT
HCTpPaKyBamaTa INIaBHO ce (poKycupaat Ha

6Jarowski, A. K., & Arvind, S. (2000). Market — Driven
Versus Driving Markets. Journal of the Academy of
Marketing Science, Vol. 45.

7Karolina llieska, (2013). Customer Satisfaction Index — as
a Base for Strategic Marketing Management, TEM Journal,
2(4), 327-331.

OIHECYBAKLETO Ha noTpouryBa4d u
NPOUCHTOT Ha HETOBOTO 3aA0BOJICTBO OO
KYIICHUTE IIpou3BoOaU u I[O6I/I€HI/ITC
YyCiyru Kako BOJCYKH (baKTOp 3a UIAHOTO
HEroBO IOCTallyBamkbe IIPU KOPUCTCHEC U
KynnyBalb€ Ha IIPOU3BOAUTE U YCIYIUTE
IMOHYZICHHU Ha I1a3apoT.

2. SERVQUAL mogen 3a mMepeme Ha
3aJ0BOJICTBOTO HA MOTPOIIyBAYHNTE

JleHec elneH O] HajYecTO KOPUCTEHHTE
METO/IM 32 MepeHhe Ha 3a70BOJCTBOTO Ha
norpomryBaunte ¢ SERVQUAL wmertomor
KOj € AM3ajHHUpaH Ja TO MEPU KBAJUTETOT
Ha YCIYTUTE CIOpelx Heplenuujara u
oueKkyBamaTa Ha kineHTHTe.OBOj METOJ
ce 3aCHOBa Ha TBPJCHCTO JCKa pa3jHKara
(GAP)momery OYCKyBamaTa u
nepuenuujara Ha KJIMCHTHTE 3a
KBAaJMTETOT Ha JaJicHa yciyra € oOpaTHO
OpONMOpIHOHATHA  CO  CTEHCHOT  Ha
HUBHOTO 3a/J0BOJICTBO 0J yciyrara. [la
cropen Toa nokonky pasnukata(GAP) e
royemMa nomery OYEKyBamaTa "
nepuenuyjaTaHa KINCHTUTE 3a JaJieHaTa
yciayra TOraml HHMBHOTO 3aJ0BOJICTBO €
Majio OUAejKM HUBHUTE OYSKyBama HE ce
JIOCTUTHATH 0l  HUBHAaTa  peajHa
mepleniyja Ha yciyrara u o0paTHO Kora
pazmukata (GAP) e wmama  Toram
3aJJOBOJICTBOTO Ha KJIMEHTHTE € TOJIEMO.
Cxanata Ha SERVQUAL e mpousBencHa
[0 HpenopavyaHu MpoLeaypH 3a pa3Boj Ha
BaJIMJIHU U CHUTYPHH MEPKH 32 MapKETHHT
ncTpaxyBama.t

“Parasuraman et al.” 3akmyuune of
HUBHaTa cTyauja onx 1985 rommua neka
MOTPOIIYBAYHUTE ro OILIEHyBaaT
KBUINTETOT Ha YCIYrUTe CHOpex Toa
KakBH OwWje HHUBHHTE OYEKyBama 3a
neppopMaHCH Ha WCTHUTE BpP3 OCHOBa Ha
neceT ocHOBHM nuMmeH3uu. Ckamara Onia
pa3BUEHa IPBO COKOMOMHHUpame Ha 30Up

8Brown, T.J., Churchill, G.A. and Peter, JP. (1993),

“Research note: improving themeasurement of service

quality”, Journal of Retailing, Vol. 69 No. 1, pp. 126-39.
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on oxoxy 100 mpamama mTo OwWiIe
TOCTaBYBAaHU Ha IOTPOLIYBAYUTE CO IIEI
Ja ja omeHaT yciayraTa BO OJHOC Ha
oueKyBamaTa W Ha mneppopMaHCHUTE Ha
cnenuGuuH  aTpuOyTH 3a KOH THE
cMeTalle JieKa ce OJHecyBaaTHa ceKoja of
necerte nuMmeH3uu. CielHO, MOAATOLHTE
Ouyie aHAJIM3HMpaHM INPEKy TpyNupame Ha
npamamara BO TPyl Bp3 OCHOBA Ha Koja
JMMeH3Hja ce onHecysane.®

Co aHanu3aTta Ha MHIUKATOPHUTE,KOja Ouia
rJIaBHAaTa ajaTka Ha HCTPaXKyBauyMTe,ce
00e306ea1510 CPEACTBO 3a OPEAyBamhEe KOU
mpaiama ja YHHAT JAHMEH3ujaTta Opoj
eJleH, KOH Tpalllaka ja YNHAT TUMEH3HjaTa
Opoj nBa W Taka HaTaMmy, Kako WU KOH
npamiamka He IpaBaT pasiuka I[oMery
JUMEH3UUTE U OpOjoT HA AMMEH3HH BO
nofgarouute. Ilpamamara Kou He Ouie
jacHO  TOBp3aHM €O  HEKOja O
TUMEH3UUTEOMIIe OT(pIeHH.
PeBuanpaHaTa ckana OWIaCIpOBEJCHa Ha
BTOp INPUMEPOK HCIHUTaHUIM, Owie
TECTHPAHU IpalllakbaTal Of Pe3yITaToT ce
3aKIIyYHIIO JIeKa KOHEYHHOT HpaIlaJHUK
Tpeba nma  OupmecoctaBeH ox  22-
Npanamakon Hajaoopo OM MoKene jia r'u
OLICHAT OYEKyBamaTa M HEpLENIUUTE Ha
UCIIMTaHUINTE. Jonexa cKanarasa
Mepeme Ouia ckpareHa M NOJAEJIeHa Ha
HEeT OCHOBHHM JMMEH3MU Ha ONHUIUIUBOCT,
JOBEPIUBOCT, CIIOCOOHOCT, CHUT'YPHOCT M
evmatuja.’® TIpsata  jgmMeHsmja  ce
oqHecyBa Ha (U3WYKAOT M3IIIEA Ha
00jexToT, ompeMara, TEPCOHAIOT H
ompeMaTta 3a KOMYyHHKauuja. BTtopara
IUMEH3HMja ce OJHecyBa Ha crocoOHocTa
3a W3BpIIyBake Ha BeTeHAaTa YCiIyra
HE3aBHCHO H  mpenmsHo.  Tperara
JUMEH3Hja ce OHeCyBa Ha ITOATOTBEHOCTA
Jla UM ce IIOMOTHe Ha KJIMEHTUTE U Ja ce
ob6e3benn  Op3a  ycimyra. Yerprara

9 Parasuraman, A., Zeithaml, V.A. and Berry, L.L. (1985),
“A conceptual model of servicequality and its implications
for future research”, Journal of Marketing, Vol. 49, Fall,pp.
41-50.

Opatrick Asubonteng, Karl J. McCleary and John E. Swan
The Journal of Services Marketing, Vol. 10 No. 6 1996

MUMEH3HMja TH 3eMa BO MpPE/BH] 3HACHATA
U YYTHBOCTa Ha BpabOTCHHTE W HUBHATA
CIOCOOHOCT Ja IOTTHKHAT JoBepOa.
IMocnenHara, meTTa AUMEH3Hja € IpUXKara,
WHAWBUYaJH3UPAHOTO BHHMaHHE KOE
¢dupmara UM ro oOe3benyBa Ha CBOWTE
KIIHCHTH.

MepemeTo (GyHKIMOHMPAIO HAa TOj HAYUH
[ITO 3a MEPUEHIMUTe W OYeKyBamara Ha
MOTPOLIYBAYHUTE C€ KOPUCTENe HUCTUTE 22
mpamama [0 IITO Ce  CHOopeayBaie
pe3yjITaTUTE CcOMapajeHHUTe Ipallama
KOM OuJIe TpYNHUpaHU BO METTE AUMEH3HH.
ITo mITo 3a70BOJICTBOTO Ha KyNyBauuTe 3a
oJpelicHa IMMEH3Mja Ha INPOU3BOJOT Ce
OJpeAyBaNo CIHOpEJ Toa KOJKaBa €
pasnukata (GAP) momely mnapaneiHuTe
mpaimiamka KOM ja  COYMHYBaje Taa
NIAMEH3H]ja.

BaxkHO ¢ sma ce 3Hae JeKka Ipaliamara
Ousie 01 3aTBOPEH THUI CO MOXHOCT 3a
OLICHKA Ha JaJICHHOT MUCKa3 co cKaja of 1
no 5, xage Opojor 1 mpecraByBasio -
LlesocHo He ce coryacyBaM, JojeKa
O6pojor SmpercraByBano - llerocHo ce
corylacyBam.

Ilo oBaa cTymuja Kane € KpeupaH
SERVQUAL MeTrogoT u HCTHOT ce
JOKaXall Kako JOBEpJMBa, BAJIUACH H
HEe3aMEHJMBa  ajlaTka  IpU  CEeKoe
TECTHpalke  Ha  3aJ0BOJICTBOTO  Ha
KyIyBauUTe HEroBaTa IONYJIapHOCT HH3
TEKOT Ha TOJMHHUTE CaMO C€ 3roJieMyBaJa.
JleHec OBOj METOX € €IEH O] OCHOBHHUTE
HAYMHH 338 TECTHPambEe Ha 3aJJ0BOJICTBOTO
Ha KyInyBa4MTe.

3. IIpumapHO HCTpaKyBame — METOAU U
MPUMEPOK

Bo oBaa KOHKpeTHa CTyAMja HHUE THU
MIpUMEHyBaMe JECKPUIITHBHUTE "
JNEeTYKTUBHUTE CTATHCTHYKH METOIU CO
menx Ja ja JOoKakeMe Ba)KHOCTa Ha
SERVQUAL wmetozmara 3a oneHyBame Ha
3aJJ0BOJICTBOTO Ha MOTPOLIYBAYHTE.
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A. Meronu 3a coOupame MOAATONU U
HHCTPYMEHTH

3a cobupame Ha MOTPeOHUTE MOAATOLH Ce
KOpHCTea TpUMapHH W  CEeKyHJapHU
uzBopu. Ilpumapuure mnoxmatonu Oea
coOpaHM CO HOMOLI Ha MNPalIaJHUKOT -
SERVQUAL. CexkyHnapHuTe MOOAATOLH
6ea coOpaHu o royieM Opoj peleBaHTHH
MelyHapOJIHH, HALMOHAJIHK M JIOKAJIHU
u3Bopu. Bo ¢Qokycor Ha NpPUMapHOTO
HUCTpaXyBame Oeme  aBTOMOOWIICKaTa
uHAycTpuja Bo Pemybnuka Makenonuja,
Kako 3eMja BO pasBoj. HMHCTpymeHTOT
SERVQUAL G6eme kopucTeH 3a Mepeme
Ha pa3HKUTE HOMely OdYeKyBamaTa Ha
MOTPOLIYBAYHTE u HepUeIunTe.
Meronara coxpxu 22 mpamama U ce
COCTOM ©OJI JBa JieJla: OuYeKyBama WU
nepuenuui. OBOj  WMHCTPYMEHT T'H
BKJIy4yBa CIEIHHUTE I'PYIH Ha Mpariama:

» I'pyna 1 - ru ondaka nemorpadckure
KapaKTEePUCTHKH Ha UCIIUTaHUIUTE
(Bo3pact, moa, HHMBO Ha oOpa3oBaHHE,
MPHUXOJ UTH.)

 I'pyna 2 - mpercraByBa 30up on 22
npamama Kou 6apaar oj KIMEHTUTE J1a T'H
OILleHAT HUBHUTE OUeKyBama 3a
KBaJIUTETOT Ha yCiIyrara

* I'pyna 3 - e 36up ox 22 mpamama KO T'l
0apaaT KOPUCHHUIIUTE Aa M OL[EHAT CBOUTE
TIEePIENINHU 32 KBATUTETOT HA YCIYTHTE

b. Ilocranka 3a npuMepok U 3eMame
NIpUMEpOLH

Crynujata 3a HaceleHHE TH BKIyYyBa
CHTE OHHE KOM ja KOPHCTAT OBJIAcTEHATa

cnyk0ba Ha aBTOMOOWJICKAaTa WHAYCTpHja
Bo PenyOmmka Maxkenonunja. Ilopann
rojeMara momyianuja ox 12.678 Bo 2016
rojuHa, ciydaeH u3bop Oemle HamnpaBeH
CO MOMOII Ha CTPaTHQUIUPAHO CIy4ajHO
3eMame npumepouu. Pamkara 3a 3emame
npumepouu e 0a3a Ha MOJATOLM Ha
KOMIIaHMjaTa, Koja COJpPXKH JETaIHU
nHpOpPMAIMM 33 CEKOj KIHMEHT KOj
3aKaXall CEPBUCEH COCTAHOK, U I'0 ITOCETH
CEepBHCEH LEHTap WIH IO CepBHCHpAI
CBOETO BO3MJIO BO Koja W Ja Owio ox
YETHPUTE ¢unujanu  BO  3emjara.
CeBKyITHO, 100  mpamanaumu ~ Oea
IUACTpUOYUpPaHU TO CIIy4acH u300p, 011 KOj
cure Oea OArOBOPEHH IITO MpPECTaByBa
100% ox mpUMepoKOT.

Cropen METOIOT 3a 3eMamke NMPUMEpPONHn
Ha IOJATOIM, KOj ce KOPHUCTH 3a Ja ce
n3bepar UCIHUTAaHULUTE, NONyJIalujaTa Ha
cTyaujaTa Oemle mojeieHa Ha IMET TPYyIH
KIMCHTH KOM C€ OJHecyBaaT Ha IIeT
reHepaiuckn rpynu: [eHepaumja Z,
Munenyjanuu, [Ienepanuja X, bejon
Bymepc u Tpanuuuonanuctu.

4. AHa1M3a HAa MOJATOLH U TOJIKYBambe

JeckpuntuBHaTa aHanu3a o0e30emyBa
3aCTaleHOCT Ha HCIUTAHUIMUTE CIOpPEe]
aHAIM3UPAHUTE nemorpadcku

KapakTepucTuku. ['eHeparnuure (rpyna Ha
JUIa POACHHU W JKUBEAT BO MCTO BPeMe) ce
nepuHUpaHU  cropen  HoTpedure W
OHECYBAaFETO HAa HHIUBHAYHTE  BO
MOBEKe OJ] elHa Crenu(uIHa TeHepanucKa

rpymna.

Tabena 1. JleckpunTHBHA CTATHCTHKA HA TEHEPALMUTE U HUBHOTO 00pa3oBaHue

TEHEPALIMH

CTENEH HA

OBPA30BAHIE TenepaunjaZ | Muerujamui

(<21) 20140

Tenepanuja X
41/52

Bejou Bywepe | Tpaznunonamcrn

s371 s72 BKYITHO

Some high school 12 0

0 0 12

High school graduate 0 2

8

Bachlor's degree 0 20

39

Masters's degree 0 16

30

Ph.D 0 6

11

BKYIIHO 12 4

~ o oo = =
oo |- |e

100
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Bo mamara cTyamja, ONHCHHUTE
CTAaTHCTUYKH IOJATOLM MOKaKyBaaT JeKa
12 (12%) ox ucnuTaHUIUTE IpUIIAraaT Ha
reHepanyja Z, 44 (44%) ce Muneanymun,
36 (36%) ce renepanmu X, 7 (7%)
npumnaraar Ha rpynara Ha bejou bymepc n

PasznuuyHHMTe TEHepalud BO OBaa epa Ha
rodanu3anujara MOMHAKY ce
MpUJIaroayBaaT Ha MIPOMEHJINBATA
OKOJIMHA U 3aT0a MOMHAKY BJIOKYBaaT BO
TEKOBHUTE aKTHBHOCTH CO OIJIeJ Ha
HUBHATA WHHUHA.

camo 1 (1%) ce TpaaWIMOHAIUCTH.
Tabena 2. JleckpunTHBHA CTATUCTUKA HA T€HEPALMUTE U HUBHUTE MPUXOIU
T'EHEPALIHA
ng:;[gﬂ:A Tenepauja Z Muienuj Tenepaunja X Bejon Bymepe | Tpaununonamcrn BKYIIHO
(<21) 22140 4152 53771 >72

0-2400 3 2 0 0 0 5
2401-4000 9 13 10 0 0 3
40017850 0 17 12 0 0 2
7851-11999 0 10 6 5 0 21
>12000 0 2 8 2 1 13
BKYIIHO 1 44 3 7 1 100

Cnopen nuBauoT mnpuxon (Ta6.2) u
HUBHOTO HHMBO Ha obOpasoBanue (Tab.l),
Millennials ce cmera 3a reHepaumja co
HajBHCOKO HHUBO Ha 00pa3oBaHHEC W
Hajao0po IIaTeHH 3a HUBHATa padora.

Ha Tabena 3 u TaGena 4ce mpukakaHU
ONrOBOPHTE HAa  HCIHUTAHUIHUTE  OJ

crnpoBegennor SERVQUAL wunCcTpyMEeHT
M HCTHTE Ce TIPYNHpaHH  Cropen
reHepaunuckuTe mapamerpu. Tabema 3 ru
COJPXKH OATOBOPUTE a 3a OYEKyBamara Ha
KIHCHTHTE 3a yCIYTUTe, JoAeKa Tadenara
4 TH COAPKHU TEPLENIUUTE Ha KIHCHTHTE
0] KyIIEHHUTE YCIIYTH.
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Tabena 3. JleckpiuNnTHBHA CTAaTHCTUKA HAa OJTOBOPHUTE 32 OYEKYBamaTa KIMCHTUTE

TEHEPALIN
OYEKYBABA Tencpanuja Z Muienujanu Tencpanuja X Bejon Bymepe | Tpamuumonamict BKYIIHO
(<21) 22140 41/52 53/71 n>72

LesocHO ce cornacyBam 0 15 2 0 0
Ce cormacyBam 12 15 26 1 0

1 He 3nam 0 9 6 5 0 100
He ce coryacysam 0 5 2 1 1
IlenocHo He ce cormacyBam 0 0 0 0 0
Les0cHO ce cornacyBam 0 10 2 1 0
Ce coracysam 12 31 29 3 0

2 He 3nam 0 3 3 2 0 100
He ce coryacysam 0 0 2 1 1
IlenocHo He ce cornacysam 0 0 0 0 0
LlenocHo ce cornacysam 1 5 14 2 0
Ce coracyBam 11 39 16 3 0

3 He 3uam 0 0 1 1 1 100
He ce cornacysam 0 0 5 1 0
LleocHo He ce cormacyBam 0 0 0 0 0
LlenrocHo ce cormacysam 3 4 14 3 0
Ce cormacyBam 9 35 20 3 1

4 He 3uam 0 B 2 1 0 100
He ce cornacysam 0 0 0 0 0
IlenocHo He ce coracyBam 0 0 0 0 0
Lles10cHO ce coracyBam 1 8 10 4 0
Ce cormacysam 11 36 26 3 1

5 He 3nam 0 0 0 0 0 100
He ce cornacysam 0 0 0 0 0
LlenocHo He ce cormacyBam 0 0 0 0 0
TlesiocHo ce coracyBam 3 19 2 3 0
Ce cornacysam 9 25 34 4 1

6 He 3nam 0 0 0 0 0 100
He ce cornacyBam 0 0 0 0 0
LlenocHo He ce cornacyBam 0 0 0 0 0
Llenocko ce cornacyBam 0 20 5 3 0
Ce cornacysam 12 24 31 4 1

7 He 3nam 0 0 0 0 0 100
He ce cornacyBam 0 0 0 0 0
LlenocHO He ce coracyBam 0 0 0 0 0
Llenocko ce cornacypam 9 38 8 3 0
Ce cornacyBam 3 6 28 3 1

8 He 3nam 0 0 0 0 0 100
He ce cormacyam 0 0 0 1 0
IlenocHo He ce coracyBam 0 0 0 0 0
IlentocHo ce cornacyBam 6 21 20 1 0
Ce cornacyBam 6 23 14 3 0

& He 3uam 0 0 2 2 1 100
He ce cormacyam 0 0 0 1 0
IlenocHo He ce coracyBam 0 0 0 0 0
IlesocHo ce cornacyam 5 23 6 3 0
Ce cornacyam 7 21 28 3 1

10 He 3nam 0 0 2 1 0 100
He ce cornacyBam 0 0 0 0 0
LlesocHO He ce cormacyBam 0 0 0 0 0
LlenocHo ce cornacysam 5 19 0 0 0
Ce coracyBam 7 25 16 3 1

1 He 3nam 0 0 7 1 0 100
He ce cornacysam 0 0 13 3 0
LlemocHo He ce cormacyBam 0 0 0 0 0
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Ilenocko ce cornacysam 6 19 5 3 0
Ce coracyBam 6 22 21 3 0

12 He 3nam 0 3 4 1 0 100
He ce cortacyBam 0 0 0 0 1
1lenocHo He ce cornacyBam 0 0 0 0 0
IlenocHo ce cormacyBam 3 23 6 4 0
Ce cormacyBam 9 21 30 3 0

13 He 3nam 0 0 0 0 1 100
He ce coracyBam 0 0 0 0 0
IlenocHO He ce COrTacyBam 0 0 0 0 0
IlenocHo ce cormacyBam 1 5 8 3 0
Ce cormacyBam 11 39 28 4 0

14 He 3Ham 0 0 0 0 1 100
He ce cormacyBam 0 0 0 0 0
IlenocHo He ce CoracyBam 0 0 0 0 0
IlenocHo ce coracyBam 8 26 12 2 0
Ce coracysam 9 18 24 5 1

15 He 3Ham 0 0 0 0 0 100
He ce coracyBam 0 0 0 0 0
Ilenocko He ce coracyBam 0 0 0 0 0
IlenocHo ce coracyBam 0 28 20 0 0
Ce coracysam 12 16 16 7 1

16 He sam 0 0 0 0 0 100
He ce cormacysam 0 0 0 0 0
IlenocHo He ce coracyBam 0 0 0 0 0
IlenocHo ce cornacyBam 1 38 2 0 0
Ce coracyBam 10 6 30 4 0

17 He 3nam 1 0 4 0 0 100
He ce cormacyBam 0 0 0 3 1
Ilenocko He ce cornacyBam 0 0 0 0 0
IlenocHo ce cornacyBam 0 41 6 0 0
Ce coracyBam 12 3 30 1 0

18 He 3nam 0 0 0 1 0 100
He ce cornacyam 0 0 0 5 1
IlenocHo He ce cornacyBam 0 0 0 0 0
IlenocHo ce cornacysam 0 38 5 0 0
Ce coracyBam 12 6 31 3 0

19 He 3nam 0 0 0 0 0 100
He ce cornacyam 0 0 0 4 1
1lenocHo He ce cornacyBam 0 0 0 0 0
Ilenocko ce cormacyBam 1 28 2 2 0
Ce cormacyBam 1 16 30 4 0

20 He 3nam 0 0 4 1 0 100
He ce cornacyam 0 0 0 0 1
IlenocHo He ce CorTacyBam 0 0 0 0 0
IlenocHo ce cormacyBam 3 5 14 3 0
Ce coracyBam 9 39 20 3 0

21 He 3Ham 0 0 2 1 1 100
He ce coracyBam 0 0 0 0 0
IlenocHo He ce CorTacyBam 0 0 0 0 0
IlenocHo ce coracyBam 1 15 12 4 0
Ce coracysam 1 29 24 3 1

22 He 3nam 0 0 0 0 0 100
He ce cornacysam 0 0 0 0 0
IlenocHo He ce CorTacyBam 0 0 0 0 0
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Tabena 4. I[eCKpPIHTI/IBHa CTaTUCTHUKA Ha OATOBOPUTE 3a NCPUCIIIUNUTE Ha KIIMCHTUTE

TEHEPAIIU
TIEPLIEMIATA jaZ M. T jaX Bejou bymepe | Tpaguuuonamct
(<21) 22/40 41/52 53/71 n>72 SN0

LlenrocHo ce cormacyBam 0 0 0 4 0
Ce coracyBam 0 2 20 3 1

1 He 3nam 0 3 3 0 0 100
He ce cormacypam 10 21 13 0 0
LlentocHo He ce cornacyBam 2 18 0 0 0
Ies10cHO ce coracyBam 0 0 0 0 0
Ce cornacyBam 0 6 23 4 1

2 He 3nam 0 0 7 2 0 100
He ce cormacyBam 10 22 6 1 0
LlenocHo He ce cornacyBam 2 16 0 0 0
Llen10cHO ce cortacyBam 3 4 0 0 0
Ce cornacysam 8 20 32 4 1

3 He 3nam 0 13 2 3 0 100
He ce cornacysam 1 7 2 0 0
LlesocHo He ce coracyBam 0 0 0 0 0
LenocHO ce cornmacyBam 0 4 6 3 0
Ce coracyBam 0 8 17 4 1

4 He 3nam 0 0 13 0 0 100
He ce cormacypam 12 27 0 0 0
LlentocHo He ce cornacyBam 0 5 0 0 0
LlenrocHo ce cormacyBam 0 12 0 2 0
Ce coracyBam 11 23 31 5 1

5 He 3nam 0 0 0 0 0 100
He ce cornacysam 1 9 5 0 0
LlenocHo He ce cornacyBam 0 0 0 0 0
IenocHo ce coracyBam 0 6 0 2 0
Ce cornacysam 1 31 30 5 1

6 He 3nam 0 1 1 0 0 100
He ce cormacyBam 10 5 5] 0 0
1lesocHo He ce coracyBam 1 1 0 0 0
LlenrocHo ce cormacyBam 0 2 2 3 0
Ce coracyBam 1 8 19 4 1

7 He 3nam 0 0 0 0 0 100
He ce cornacysam 9 29 13 0 0
LlenocHo He ce cornacyBam 2 5 2 0 0
Ien10cHO ce coracyBam 0 0 0 1 0
Ce cornacysam 1 3 23 4 1

8 He 3nam 0 2 11 2 0 100
He ce coracyBam 10 39 2 0 0
LlesocHO He ce cornacyBam 1 0 0 0 0
LlenrocHo ce cormacysam 0 0 2 2 0
Ce coracyBam 1 5 24 4 0

9 He 3nam 0 1 0 i 1 100
He ce coracysam 9 33 8 0 0
LIeJI0CHO He ce corIacyBam 2 5 2 0 0
Len1ocHO ce coracyBam 0 0 2 5 0
Ce cornacyBam 1 5 18 2 1

10 He 3nam 0 0 2 0 0 100
He ce cormacyBam 10 32 12 0 0
LlesocHO He ce cornacyBam 1 7 2 0 0
LlentocHo ce cormacyBam 1 8 6 3 0
Ce coracyBam 10 22 22 4 1

11 He 3nam 0 0 0 0 0 100
He ce cormacypam 1 14 8 0 0
LIes10CHO He Ce CorlacyBaMm 0 0 0 0 0
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Ilenocko ce coracysam 2 2 2 0
Ce coracyBam 1 2 14 3 1

12 He 3nam 11 0 0 0 0 100
He ce coracysam 0 35 20 2 0
IlenocHo He ce coracyBam 0 5 0 0 0
IlenocHo ce coracyBam 0 6 5 2 0
Ce coracyBam 9 21 17 4 0

13 He 3Ham 1 5 12 1 0 100
He ce cornacyam 1 1 2 0 1
Ilenocso He ce coracyBam 1 5 0 0 0
Ilenoco ce coracysam 0 0 2 0 0
Ce coracyBam 5 5 19 4 0

14 He 3nam 7 1 3 3 1 100
He ce cormacyBam 0 21 10 0 0
IlenocHo He ce cortacyBam 0 11 2 0 0
1lenocHo ce cornacysam 0 12 12 1 0
Ce coracyBam 11 26 19 3 1

15 He sHam 1 1 B B 0 100
He ce cormacyBam 0 5 2 0 0
IlenrocHo He ce coracyBam 0 0 0 0 0
IlenocHo ce cornacysam 1 8 0 0 0
Ce coracyBam 10 38 31 4 1

16 He 3nam 0 2 3 3 0 100
He ce cormacyBam 1 1 2 0 0
IlenocHo He ce coracyBam 0 0 0 0 0
1lenocHo ce cornacysam 0 0 0 1 0
Ce cormacysam 1 15 21 3 1

17 He siam 0 4 1 2 0 100
He ce cormacyBam 10 20 12 1 0
IlenocHo He ce coracyBam 1 5 2 0 0
IlenocHo ce coracyBam 0 0 2 2 0
Ce coracysam 1 5 14 2 0

18 He 3nam 0 0 5 2 1 100
He ce cormacyBam 9 34 15 1 0
IlenocHo He ce coracyBam 2 5 0 0 0
IlenocHo ce coracyBam 1 0 2 3 0
Ce coracyBam 0 3 20 4 1

19 He 3nam 0 0 1 0 0 100
He ce coracyBam 9 18 13 0 0
IlenocHo He ce coracyam 2 23 0 0 0
IlenocHo ce coracyBam 0 0 0 3 0
Ce coracyBam 5 15 18 3 1

20 He 3nam 0 6 2 1 0 100
He ce coracysam 1 20 16 0 0
LlenocHo He ce coracyBam 6 3 0 0 0
TlenocHo ce coracysam 0 0 2 0 0
Ce coracyBam 0 18 16 4 1

21 He 3nam 1 2 4 2 0 100
He ce coracyam 10 24 12 1 0
Ilenocko He ce coracyBam 1 0 2 0 0
TlenocHo ce coracysam 0 0 2 0 0
Ce coracyBam 0 4 18 4 1

22 He 3nam 0 6 3 1 0 100
He ce cornacysam 11 34 13 2 0
LlenocHo He ce cormacyBam 1 0 0 0 0

Ha Tabemure 6poj 5, 6, 7, 8,9 u 10 e
npukaxaHa  pasnaukara  (GAP)  on
crnposeneHnoT SERVQUAL uncTpymMeHT
OpeKy Koj ce oApeayBa KOJKAaBO €
3aJI0BOJICTBOTO Ha IOTPOLIYBAYUTE OX
Ky[eHHTe  YCIyTd U IPOHU3BOAU.
Pasnukara (GAP)ce mpecmeryBa Ha TOj
HAYMH IITO NPBO MOCIMHEYHO 3a CEKOe

mpamiame ce MPeMeTyBa CpeiHa BPEIHOCT
(Mean), u moroa ce cHopexyBaaT
cpeaHuTe BpPEIHOCTH (Mean) Ha
napanennute npamamaog SERVQUAL
HHCTPYMEHTOT CO LeJ Ja ce OIpeau
pasnukata (GAP) momery mpamamara 3a
OYeKyBamaTa u npamamara 3a
mepuenuuuTe Ha KiaumeHtute. EmHa of
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OcHepuuuTe Ha KOpUCTEHE Ha
SERVQUAL wuHCTpyMEHTOT € Toa WITO

pasmukute  (GAP)  wmoxar ma  ce
criopellyBaaT TIpaniamke [0 Mpaniame,
JUMEH3Wja 110 JMMEH3Hja MW Kako

BKYIIHa CPE€JHa BPEJIHOCT O] Ipallamara
3a OYeKyBamaTa CO BKyNHAaTa CcpejHa
BPEIHOCT O] IpalllamkaTa 3a NepueniuuTe.

IIpeky cnopenyBameTo Ha KpajHHTE
CPeIHHM BPEIHOCTH Ha OYeKyBamara u
nepuenuuuTe ce A00MBa rojemara ClIuKa
3a 33J0BOJICTBOTO Ha KyIyBayHUTE CO IITO

ogpeayBamMe  JAaiu
3agoBonHu uiau He. Co cropenyBame Ha
pe3ynraTure o
JIETeKTUpaMe jaKuTe W CiIa0uTe CTpaHH
(AnmeH3un)Ha nen
Ha/JIMUHYBambe JEeTEKTUPAaHUTE cIaboCTH U
nojobpyBame Ha uaHute pesynraru. Co
CHOPEYBambETO Npalllakbe CO MPALIake ce
jgoara 0 KOPEHOT Ha IpoOJIEeMOT MITO HU

KyllyBauuTe  ce
JUMEH3UHI TH

KOMIIaHUjaTta Co

OBO3MOXXYBa IIOJIECHO OTCTpaHYBambE€ Ha
HUCTHUOT.

Tab6ena 5. Cpenua Bpeasoct (Mean) upasnuka (GAP) BKymHO3a cuTe reHepain

Bp. | 1|23 [|4|5[6[7[8[9[1l0j11|1

14| 15(16 17 (181920 | 21|22

N 100 | 100 100 | 100 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100

Mean

100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100

Mean

Cure renepamn | Perceptions

350(3.41|2.31|2.93|2.16(2.40(3.22|3.19(3.26|3.33|2.28|3.34 2.

3.26(1.97(2.12|3.16|343|3.50{3.07(3.10(3.31| 2.94

Mean

221|203|1.93|1.84|1.77(1.73|1.72|1.44(159|1.66|2.16|1.77| L.

184(157|152(1.72|1.66|1.67(1.74|1.79|168| 1.76

Gap 1.29|1.38)0.38)1.09]0.39] 0.67| 1.50{ 1.75[1.67| 1.67| 0.12 | 1.57 | 0.

142/040/0.601.44]|1.77)1.83|1.33]1.31]| 1.63| 1.18

Jumensija OnunamsocT [losepansocT CnocobHocT

CurypHoct Emnamuja

Ha Tabenata Opoj 5 ce mnpuKaxaHu
pesynrature ox pasnukara(Mean) BKymHO
3a cute reHepanuu. Kako mro Moxe aa ce
3a0ee)kd  BKyIIHATa pasinka momery
O4YeKyBamaTa M IEpUENIUHTe  Ha
kiaueHTure e 1.18 mrTo3Haum jeka
KOMIIaHHjaTa Tpebda Ja BIOXKHU YIITE TPYA
BO HacoKka Ha 3a/J0BONyBame Ha
motpeduTe Ha  KIHCHTHTE CO  Lel
3T0JIEMyBamkbE Ha HUBHOTO 33JJ0OBOJICTBO O]

yciayrure Ha Kommanujara. Hajromema
pasnuka ox 1,53 ce jaByBa Kaj
nuMeH3djata  EMmateja  mTo  3HAYM

KJIMEGHTHTE CE  HajHEe3aJ0BOJIHO O]
acIeKTUTe Ha PaboOTEeHETO KOU TH omndaka
oBaa nuMeH3Hja. Jlomeka HajMana pa3inka
(GAP) uma mumensujata CocoOHOCT 0O
1,01 mITO  3HA4YH
HAj3aJ0OBOJTHH OJX  CIIOCOOHOCTHTE W

3HAacwmAarTa Ha Bpa6OTeHI/ITC.

KIIMCHTUTC ce

Ta6ena 6. Cpenna Bpeanoct (Mean) upasnuka (GAP)3a renepanujara Z (<21)

Bp. | 1|23 [4[5[6[7]38

10|11[12(13/14[15/1617]|18]19]|20]|21 |2

N RiR|12|12]12]12|12]12

Mean|

RiR|R|R|12[12|12]12]12]12|12|12]12

Meam
Tenepamja Z(<21) | Perceptions

4.17]4.17{19214.00(2.17(3.92[4.00(3.92 |4,

3.92(2.08(292|250(2.58)|2.08|2.08|3.92|4.00(3.923.67 | 4.00(4.08 | 3.36

Meam

2.00(2.00(1.92|1.75(1.92| 1.75| 2.00{ 1.25| 1.

158(1.58(1.501.75(1.92| 1.75| 2.00{ 2.00{ 2.00{ 2.00{ 1.92 | .75 [ 1.92 | 1.81

Gap 217(2.17/0.00] 2.25/0.25]| 2.17] 2.00| 2.67 | 2.

234/050(1.42)0.75|0.66]0.330.08|1.92{2.00{1.921.75]2.25| 2.16 | 1.56

Jumensija OnunansocT [losepamsocT

CnocobHocT CurypHoct Emnatuja

Ha TaGenara 6poj 6 ce npukaxanu
pesynrarute ox pasnukara (Mean) 3a
renepauujara Z (<21). Kako mro moxe na
ce 3abeexu BKyIHATa pas3iiuKa momery
OYCKYyBamaTa U MepLEHINUTE Ha
KJIHEHTUTE € 1,5611TO € 3HAYNUTEIHO
noronema pasnuka (GAP)Bo ciopenda co
pasnukata (GAP) kaj pesynratute of

cure renepannu. Hajronema pasnuka of
1,53 ce jaByBa kaj numensujata EmnaTuja
IITO TH OTBPAYBA PE3yITaTUTE TOOUESHH
O/l HCTIUTAHULIUTE Off CUTE FCHEPALIUH.
Honeka Hajmana pasnuka (GAP) nma
numensujata CurypHoct ox 1,00 mrro
3HAYH KJIMEHTUTE Ce Haj3aI0BONHH OJ
CUT'YpPHOCTA IITO UM ja BIeBaaT
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Bpa6OTeHI/ITe IpH IOoC€Ta Ha CCPBUCUTE U

MNpOAa>XHUTE HEHTPHU.

Ta6ena 7. Cpenna Bpeanoct (Mean) upasnuka (GAP)3a renepanuja Munenujanuu 22/40

Bp. | 1|2 |3 [4[5]6|7]|38

9

01 “4[15|16]17)18[19({20]2n]|2

N 44 144 | 4444 44|44 44| 44

44

Mean

44144 44144 |44 (44144 | 4444 | 44| 44

Meam

Perceptions =

409]2.52|348(2.14(2.18{361

2040

382

386

393|245 400{1.982.02|3.34(3.89{4.39/3.25(3.14|3.68| 3.

Meam

209(1.84)|1.89|2.02(1.82|157|1.55

114

152

148|157|164 1.89(141)1.36|1.14(1.07|1.14|1.361.89| 1.66 | 1.

Gap  |2.16]2.25]0.64]145|0.32|0.61]2.07|2.68

234

2450.89/2.25(0.892.110.57| 0.66(2.20{2.82|3.25| 1.89| 1.25[ 2,02 1.

Jlnvemsija Onunamsoct [losepauBoct

CnocobHocT CHrypHocT Emnatvja

Munenujanmu 22/40. Kako mTo moxe

Ja ce 3abenexxm BKyNHATa pas3inKa
noMery O4eKyBamaTa W IMEpHENIUUTEe Ha
oBaa TeHepauMja KiameHTute e 1.72.

Hajronema pasnuxka ox 2,10 ce jaByBa kaj
nuMmensujaTa EMmarnja mro 3Ha4HM nexa u
KIINEHTHUTE MuteHujannu ce
HajHEe3aI0BOJHO O]] aCTIEKTHTE Ha

paboremeTo ondaka oBaa
numensuja. Jomeka pasmumka (GAP) Ha
CUTE OCTaHAaTH IUMEH3UH CE JBHXKH BO
rpauurure on 1,62-1,67 mro 3Ha4M aexa
reHepamujara MUICHHjaJIllH TCHEPAIHO €
HE3aJ0BOJIHA  CHTE€  JAWMEH3HHU
paboTemeTo HAa KOMIIaHUjaTa.

KOoHu T

Ha

Ta6ena 8. Cpeanna Bpeanoct (Mean) upasnuka (GAP)3a I'eneparmja X 41/52

B, |1]2[3[4a[5]6[7]8

9

0|12 B3(14]15(16[17|18)19]{20(2|2

N 36(36]36)36(36[36)36]36

36

363636363636 36[36[36]36]36]36]6]

Meam

. |281
Perceptions

253]217(2.19(2.28| 231|283 (242

Tenepaunja X 41/52

256

283(2.28/3.06(231{2.75(1.86| 2.19] 286 2.92 [ 2.69| 2.94| 2.89| 2.75 | 2.

2.22(2.14(192|167|1.72(1.94| 1.86

Mean 178

150

189(2.92|197(183(1.78(1.67|1.44|2.06|1.83 | 1.86| 2.06| 1.67 | 1.67 | 1.

Gap  059]039]0.25[0.52|0.56]037{0.97 | 0.64

106

094]-0.64{1.09|0.48057{0.19] 0.75[ 0.80| 1.09) 0.83| 0.88 [ 1.22 | 1.08] 0.

Jluvensija OnunAmMBocT [losepnmsoct

CnocoBHoct CHryproct Emnatvja

Ha TaGenata Opoj 8 ce mpuKaxaHU
pesynrature ox pasaukara (Mean) 3a
T'enepannja X 41/52. Kako mTo Moxe na
ce 3abenexu BKyMHATa pa3iuKa IOMery
OYeKyBamaTa M  HCPLCNIHUTE
kauenture ¢ (0,63 mTO3HAYM aeKa oBaa
reHepandja Ha ce MOIIHE
3aJI0BOJIHH O] YCIIYTUTE KOU TH HYIU

Ha

KIMCHTHU

kommnanujata. Hajromema pasnuka(GAP)

on 1,00 ce jaByBa kaj IMMEH3HjaTa
EMmaTtuja mro € BO COMIACHOCT CO
pesyiTraTture  TOOHMEHH  Of  JpYyruTe
reHepanuu. Jlogeka HajMana pasiuka
(GAP) uma numensujata ONHUILTHBOCT O
0,44.

Ta6ena 9. Cpeana Bpeanoct (Mean) upasnuka (GAP)3a renepauunjata bejou

Bymepc53/71

Bp. | 1] 2|3 [4[5(6|7|8|9|10(11|12|13/14[15/16)17)18[19|20|21 |2
AR NRREEERREERRRRRREEEES
p Meal'n 143(257(243|1.57|1.71| 1.71| 1.57{ 2.14 {1.86| 1.29 | 1.57 [ 229 1.86| 2.43| 2.29| 2.43| 2.43| 229 | 1.57 [ 1.71| 2.57| 2.71| 2.02

Bejoy Bymepe 53/71 | Perceptions
Mea"“ 3.00|243(2.14|1.71{1.43)|1.57(157| 1.86(243(1.71|3.00| 1.71| 1.43| 1.57| 1.71| 2.00{ 2.86 | 3.57 | 3.14 | 1.86 | 1.71| 1.43| 2.08
Gap -1.57]0.14]0.29{-0.14/ 0.28| 0.14| 0.00| 0.28|-0.57)-0.42|-1.43] 0.58 | 0.43 | 0.86 | 0.58 | 0.43)-0.43-1.28|-1.57|-0.15] 0.86 | 1.28 | -0.06
Jlnvemsija Onvnausoct [losepamBoct CnocoHoct CHrypHoct Emnatvja

Ha Tabenata Opoj 9 ce mnpukaxaHu
pesynrature ox pasnukara (Mean) 3a
rerepandjata bejou Bymepc53/71. Kako

IITO MOXE Ja ce 3a0elexu BKyIHATa
pa3nMka  momery — OueKyBamara U
nepuenuuute Ha knueHture e -0,06mTo
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3HAUM JeKa OYeKyBamara ce HaJMHHaTa
Ol TmeplemIyjaTa 3a YCIYrHTe Ha
kommanujata. Hajromema pasmuka(GAP)
on 0,11 ce jaByBa Kkaj aMMeH3Mjara

EMnaryja, Jpoxeka HajMana — pasiHKa
(GAP) uma numensujara JIOBepIHBOCT O
0.03.

Ta6ena 10. Cpenna Bpeanoct (Mean) upaznuka (GAP)3a reHepanujara
TpanuuuonanucTn>72

Bp. 4]s]6[7]s

~
w

9

0[R2 [{B|4 1912

N 1111|1111

1

Mean

T(1j1(1)1 1 ja )1 j1f1j1]1/1

Meam
Perceptions

2012122222

THCTH

3

202024322 |2|3]2|2|2|2]|28

Meam |13 2]2]2]2]2

202043322444 ]4]|3]2]|28

-2.00{-1.00{ 0.00{0.00] 0.00{ 0.00{ 0.00

Gap

0.00

0.00{0.00{-2.00] 1.00{ 0.00{ 0.00 { 0.00 |-2.00|-1.00|-2.00|-2.00-1.00 0.00{ -0.64

Jluvemsija Onunausoct [losepmsoct

CnocobHoct CurypHoct Emnavja

Ha Tab6enata 6poj 10 ce mpukaxaHu
pesynrature onx pasznukara (Mean) 3a
reHeparyjarta TpanunuonamucTu>72.
Kaxo mro moxe na ce 3abenexu BKymHaTa
pasnuka  momMely  OdeKyBamara W
nepuenuuuTe Ha KiaueHTuTte ¢ -0,64mTo

3Ha4YM JeKa OYCKyBamaTa C¢ HaJMHHATa
o] IepuenuujaTa 3a yCIyrute Ha
koMmmanmjaTa. Kaj kaj oBaa TreHepaimmja
KJIHMEHTH BO CHUTE JMMEH3MU KOMIIaHHUjaTa
M MCIIOJHKJIA ¥ HaJIMHHAJa OYeKyBamara
KOM ' UMalie THE.

Ta6ena 10. Paznuka (GAP) 3a cute reHepaniu MOACICHH M0 JUMCH3UN

GAP Onunaveoct | losepavsoct |Cnoco6HocT | CurypHoct |Emnatuja | BkynHo
Tenepanuja Z (<21) 1.65 1.92 1.25 1.00 2.02 1.56
Muie nujamn 22/40 1.63 1.60 1.62 1.67 2.10 1.72
Tenepanuja X 41/52 0.44 0.72 0.47 0.76 1.00 0.68
Bejou Bymepc 53/71 -0.32 0.03 -0.21 0.03 0.11 -0.06)

Tpagunuonamcrn>72 -1.25 0.00| -0.25 -0.60 -1.25 -0.64

Ha Tabenara 6poj 11 ce mnpukaxam
pasIuKuTe (GAP) MOJICTICHH
TeHepalnuh CO Med fAa I[OJeCHO 1a ce
3abenexar pas3IMKUTe BO MNOTpeOHTE W
Oapamara Ha TreHepauuute. Kako mTo
MOXeMe Ja 3abeleKuMe CHTe TeHepaliu
HajHE3aJOBOJIHK C€ O] JAWMEeH3Hjara
Emmardja mTo 3HAYM JeKa KOMIIaHWjaTa
uMa TmpobieM CO aKTHBHOCTHTE  Of
HEj3MHOTO paGOTEeHETO MOBP3aHH CO OBaa
numensuja.  Jumensmjata CrnocoOHocT
uma Hajmana pasinuka (GAP) kaj cure
reHepalUH IITO 3HAYH JIeKa KIHEHTHTE BO
LeJIOCT Ce 3aJ0BOJIHHM OJ CHOCOOHOCTa M

oo

3HACHETO Ha BpaOOTeHHTE BO
KOMIIaHH]jaTa.
HajuesanoBonna re’epanuja ce

MuJICHHYMIIUTE CO BKYyMHA pasjiuka o[
1.56, noneka Haj3aJOBOJIHA TeHEpalLHja ce

Tpaauuuonanuctute co pasiuka (GAP)
ox -0.64 mro Jleka HHUBHATa
nepueniyja r1 HaJIMHHAJIa OYCKyBarmbara.
Opn Tabenara Moxe aa ce 3a0eiexu JeKa
Kako ce 3rojeMyBaaT TOJIMHUTE Ha
KJIMCHTUTE Taka HUBHHTE OYEKyBamba ce
HamajyBaat Joaexa HUBHHTE
nepuenuuute pactar. OBa e
HOpMAJHO 3a CeKoj masap Owunejku
MJIaJIUTE KJIMEHTH M MOTPOIIYBAa4YM Ce€ THE
KOj ja IBM)KAaT €eKOHOMHjaTa IITO MOXeE Ja
ce 3a0enexu U 0]l Taa LITO HAJroJIeM Jel
on ucnutanunute (Kmmentn) ce muaam
nyre. OBa camo ro nHoTBpayBa (akToT
JeKa KOMIaHWUTe Tpeba Ja r'm Kpeupaar
CBOMTE YCIYyrd M TMPOU3BOAM CIpeMa
OapamaTa M [OTpeOMTE Ha MIIAJHUTE
reHepali Kako HajOpOjHH, EKOHOMCKH
MOKHHU M HajKPUTHYHH OTPOIIYBAYH.

3Ha4Yu

Cenaxk
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5. 3akay4dox

Bo JCHEIIHOTO rI00anHo
ONKPYXYBame W JHHAMHYHUTE Ma3apu
KOMIIAaHMHTE IOCTOjaHO C€ Ha MOCTOjaH
ynap OJi 3rojeMeHaTra KOHKypeHLHja u
Op3MOT TEXHOJOIIKA pa3Boj. Bo Bakeu
YCIOBH Ha [a3apuTe KOMIAHHHTE Ce
OpUMOpaHH Ja TW  KOPHUCTAT  CHTE
pacroNOKINBH CPEICTBA H PECYpCH €O
el Ja  OCTaHaT  PEJICBaHTHH U
HUCTOBPEMEHO  Jla  HampeayBaaT |
0CTBapyBaaT KOHKYPEHTCKa HPEIHOCT.

EneH oz riiaBHUTE (haKTOPH 3a MOBOJIHO
NO3MIMOHHpake Ha KOMIIaHWjaTa Ha
1a3apoT € 3aJ0BOJICTBOTO Ha KIMEHTHKOE
€ KIy4yHO BO JAebHHHMpame Ha HHUBOTO
HarnobapyBadkata 1 noTpeba oI yCIyrure
U MPOM3BOJMUTE HA KOMIaHHjaTa. JJOKOIKyY
KOMIIaHWjaTa caka Ja TO0 3TOJeMHU
3aJI0BOJICTBOTO Ha CBOHTE KIHEHTH INPBO
Tpeba J1a ' M03HaBa HUBHUTE OYCKYBamba,
notpebu u Oapama Kako W INepleniujata
32 yCIOYIHTE M HPOU3BOAUTE  KOj
KOMIIaHWjaTa TIW Hyau. Bo  oBue
aKTUBHOCTHU 32 JgeduHUpame Ha
O4YeKyBamaTa M ICpLENIUUTe  Ha
KJIMEHTHTE rJIaBHA yiora urpa
SERVQUAL wuCcTpyMEHTOT KOj € Of
KJIY4YHO 3Hayeme 3a KOMIIAHHHUTE KOj
cakaaT Aa ru jAeduHUpaar morpedure u
OYeKyBamaTa Ha KIIMCHTHUTE u
HCTOBPEMEHO [a0CO3HAAT KOW JUMEH3HHU
Ol HUBHOTO paboTeme 3aTajyBaaT U Kaj
Tpeba Ja ce M3BpIIAT KOPEKUUH U
MoJ00pH KBAJIUTETOT U yCIyrara.

O CHpPOBEJCHOTO HCTPaXyBame BO
KOMITaHWjaTa KOja HYId aBTOMOOWMICKU
CEPBUCHH YCIIyTH MOXEME J1a BOOYUME BO
KOj JIeJIOBH OJl HEj3UHOTO paboTeme
noTpeOHO € Ja ce HampaBaT KOPEKIHH
OuJiejKu HEe BPOyBaaT CO 3aJ0BOJICTBO Kaj
kiaueHTure.  Ilo  corienyBame — Ha
pe3ynTaTuTe Kako Hajciaba TUMEH3Uja Of
paboTemeTo  Ha  KOMOaHHjaTa  CO
Hajronema pasnuka (GAP) ce u3nBojysa
nuMmensdjata Emmaruja koja mocodysa

JieKa BpabOTECHHTE BO CEPBHCHUTE LCHTPH
HE MM [OCBETYBAaT JOBOJHO BHUMaHHUE Ha
KJIMCHTHTE U HeMaaT pa30upame U MOYUT
3a crenupuyHATe NOTpeON M Oapama Ha
kiaueHTure. Jlomeka  Kako  HajCHIIHA
JUMEH3Hja of paboTemeTo Ha
KOMIIaHWjaTa Cce€ W3JBOM JAMMEH3HjaTa
CrocoGHOCT TMpeKy IITO MOXe Ja
BOOYMME JieKa BpeOOTEHHWTE BlieBaaT
noBepOa M 3a70BOJICTBO Kaj KIIMEHTHTE CO
HUBHATAa KOMICHTEHTHOCT M I03HaBamba
[IPY U3BPLIYBabEe U NPYXKame Ha YCIYruTe
OapaHH O] KIUCHTHUTE.

Knydyen ¢dakTop mpu cupoBenyBameTo
Ha SERVQUAL wuctpymentor BO oOBa
UCTpaKyBame Oelle BKIY4yBamero Ha
reHepanuckaTta JUMEH3Hja MPeKy Koja ce
Jajic HOB TIOTJIe]] Ha pe3ysiTaTUTe JOOUEeHU
0J1 HICTPYMEHTOT.

Tlo pasrienyBameToO Ha Pe3yNTaTUTE O
OJIrOBOPHUTE Ha KIMCHTUTE MO TeHEpalnuu
MOXeMe na 3aKIyqrMe JeKa
HajBIHUjaTeNHa, HajOpojHa u
HajeKOHOMCKM CWJIHA TeHepauuja ce
MuneHnyMIuTe KOM COYMHYBaa JypH
44% on wucnuraHunure. Mcro Taka ce
[OKaXka JIeKa oOBaa JeMOrpaBcKa rpymna
UMa M HajBUCOKM O4YEKyBama Mpu
KyIOBambe Ha YCIYTHTE W HCTOBPEMEHO
HAjCTPOTH KPUTEPUYMH NpH AeDUHUpPABE
Ha IepUeNUUHTe 3a YCIYIHTe IITO
pesyiTupame CO HajrojieMa  pasiHKa
(GAP) omx 1,72 Bo cmopexba co
OCTaHATUTE rerepauunu.Kako
HAj3aJ0BOJIHK  KIHEHTH C€  H3JBOU
reHepanujata  bejom  Bymepc  koja
counHyBaue 7% OJ UCHUTAHHLIUTE U HMa
Hajmana pasnuka (GAP) ox -0,06 wmto
3HAa4YM JIeKa HHUBHHUTE IEpLUCHIHUA THU
HaJMHHAJC HUBHHTC OYCKyBama 3a
yclIyrutre Ha KomIanujata. ['eHepauujaTta
X koja ce Haofa TOYHO HAa CpeJMHA Ha
BO3pacHaTa cKajga ce [OKaXa Kako
[pecBpTHaTa TOYKAa BO  PE3YJNTaTHTE
J0OMEHH 3a 337J0BOJICTBOTO HA KIMEHTUTE.
Ogaa renepanuja uma pasnuka (GAP) ox
0.68 mWTO € 3HAYUTENHO Maja BPEIHOC U
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MOKa)XyBa  3aJOBOJHUTEIHO HHBO Ha
3aI0BOJICTBO  Kaj  kiueHture. Cure
reHepalul CO MoMalja BO3pacHa rpaHHIa
oJ1 reHeparjara X ce CO MHOT'Y ITOBHCOKa
pasnmuka (GAP) mTo 3HAaYM OMAaso
3aJ{0BOJICTBO, HO TOTAJIHO CIPOTHBHOTO
Ba)XKM 33 CUTE T€HEepaluu HOCTapH O OBaa
kajge pasnukara (GAP)aypu u HemocTtou
[ITO 3HAYM OYEKyBamara ce HAMUHATH O]
nepuenuuure 3a ycuayrure. Cero oBa
MOKaXXyBa Jieka KoMIlaHujaTa Tpeba na ce
¢dboxycupa Ha MOMIIATUTE TeHEpAIHH KOj
ce BOJleYKaTa CHJIa Ha Ma3apoT M CBOUTE
HPOM3BOJU U YCIIYTH Jla TH Kpeupa Crope
HHUBHUTE Oapama W MOTpedu co men na
OCTaHe pelieBaHTHA Ha Ma3apoT H BO
UJIHUOT MEPHOI.

On oBa HCTpaxyBambe MOXEME Ja To
n3Biedeme 3axkirydokor geka SERVQUAL
HCTPYMEHTOT € KJIY4eH CeJIEeMEHT BO
aKTHBHOCTHTE Ha CEKOja KOMIIaHHja Koja
caka Ja ONCTOM Ha  JICHCIIHHTE
JUHaMU4YHM ma3apu. McTo Taka Moxeme
Jia 3aKIMYMMeE IeKa KOMOMHUPamke Ha 0BOj
UCTPYMEHT CO pa3HH JeMorpadcku u
CTaTUCTHYKH aCIEKTH 32 KIMEHTHTE MOXeE
BPOJIM CO MOKHA aJIaTKa 3a CIIPaByBame CO
3rojeMeHara KOHKYpEHIMja Ha Ia3apoT
HpeKy npuaoOuBame Ha IOroJIeM JIeNl Of
HOTPOLIYBAYUTE NPEKY 3a70BOJYBambe Ha
HUBHUTE NMOTPEOU.

Kako mpemior onx oBa HCTpaKyBame
mpou3yieryBa norpedara 3a MoAETaTIHO U
[orojieMo HCTpaxyBame Koe Ou ce
HAATPaZNUIO Ha PE3yATaTUTe NOOHMEHH O[
0Ba UCTPaKyBambe.
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10.

11.

IIpuaor 1

[Ipamama ox SERVQUAL nHCTpyMEHTOT

Junepute Ha aBTOMOOMIIe Tpeba Jna
nMaar MOJIepHa orpeMa

Husnure oOjextn Tpeba npa Oupar
BH3YEIHO MPUBIICYHU

Husnure BpabGorenu Ttpeba na Oupar
COOJIBETHO U ypeIHO 00JIeUeH!
Junepure Ha aBTOMOOHIHN Tpeba 1a ru
3amasyBaaT  JaJICHUTE pPOKOBH U
BETyBama ClIpeMa KyIyBauuTe

Kora xynmyBador ke Hamjae Ha mpobiem
IUIEPOT Tpeba na MOKaxe
3aMHTEPECUPAHOCT U Keaba UCTHOT Ja
Ouje ocTpaHerT.

Junepot Tpeba o1 NPB HmaT NPaBUIHO
Jla TO M3BPIIM CEKOE CEPBHUCHpAmE Ha
aBTOMOOHUIIOT

Junepor Tpeba CepBUCHPAHETO 1a TO
U3BpIIAT BO BETCHUOT BPEMEHCKUOT

POK.
Hunepute Tpeba ma MMaaT COOABETHO
apxuBa 3a ena peieBaHTHa
JOKYMEHTaIHja.

BpeGoTenutre Tpeba  peneBaHTHUTE

nHGOpPMAIMM Ja TH HampaBaT JIECHO
JOCTAITHY JI0 KyIlyBayHTe.
Bpaborenutre Tpeba ga WM MOHYyJaT
KBAJMTETHA M JeTajHa YciIyra Ha
KyIyBa4HuTe.

Bpaborenure tpeba cexoram Tpeba na
OuJaT SKeNIHH Ja MM IIOMOTHAaT Ha
KyIlyBa4uTe.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

Bpaborenure He Tpeba HUKOram pga
6unar npesadaTeHn 3a ga oAroBopar
Ha Oapamara Ha KyIyBaduTe.
OpnHecyBameTo Ha BpaboTeHuTe Tpeba
cexoram J1a BpoJyBa co JoBepOa Kaj
KyIyBauuTe

KynyBauutre tpeba cekoram ja ce
gycTByBaaT 0e30eIHO MpH M3BPLIyBaHkHE
HAKYIOMPOJAKHUTE TPAHCAKIINH.

Bpaborenute  Tpeba ga  Oupar
KYJITYPHH.
Bpaborenute Tpeba qa mMaar 3aeme 3a

CHUTE Ipalamba KO 01 MOXeIe J1a UMIH
[OCTaBaT KylMyBayHTe.

JunepoT Tpeba Ha CEKOj KIMCHT Ja MYy
MOCBETH OCCOHO BHUMAaHHE.

HuBHoTo pabGoTHO Bpeme Tpeba na
oune npudarimBo 3a cure
HOTPOLIYBaYH.

BpaboTenute Tpeba 1a Ha CEKOj KIIMEHT
Jla My ITOCBETAaT MOCEOHO BHUMaHHTE
Bpaborenutre Tpeba TH pasdepar
UHIUBUIYaJTHUTE TIOTpeOM Ha CeKoj
KIIMCHT.

Janun moBTOpHO OM TH KOpHUCTele
YCIyruTe Ha KoMIaHujata?

Janu ycayrata Ou ja mpemopauane Ha
Balll MO3HAHUK WK TpUjaTen?
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CHARACTERISTICS,
OPPORTUNITIES AND CHALLENGES
FOR THE USE OF EUROPEAN FUNDS

THROUGH THE INSTRUMENT FOR
PRE-ACCESSION ASSISTANCE (IPA)

Asstract

Each beneficiary country shall establish an
appropriate system for use and absorption of
EU funds, but one of the most important
prerequisites for starting the use of funds to
establish an appropriate system for audit and
control. System for audit and control
consists of two levels, namely: The national
level, and The European level.

System of audit and control at the national
level consists of establishing an appropriate
control mechanism in the beneficiary of
European funds in order dedicated and
lawful use of funds from the European
Union, as well as verification of the
effective functioning of the established
system of management and control and
reliability of financial information submitted
to the European Commission.

Taking into account the complexity of the
rules and procedures for the use of European
funds in the period 2007 - 2013, which is
implemented in the regulations of the
Council of Europe and the European
Commission and ratified agreements with
recipient countries, this paper seeks to
explain more in details the essence of the
process, the role of all structures and bodies
involved in system implementation and
monitoring of the results of the use of EU
funds, and the need to establish an
appropriate system for audit and control for
the implementation and use of European
funds in the period 2007 - 2013 which will
be a base for further upgrading of the
control  mechanism  for  the  next
programming period 2014-2020 year.

Key words: european funds, audit, control,

regulations, funds
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Jou. n1-p UBan UTEIBATOB

ITomomnuk I'maBen Pesusop 3a UITA
PeBu3zopcko Teio 3a peBusnja Ha
MHCTPYMEHTOT 3a MpPETHpHCTAITHA ITOMOI
(UTIA)

VI'[ ,Joue Hemues-llItun“, ExoHOMCKH
Daxynrer

Penybnuka CeBepra MakeoHuja

KAPAKTEPUCTHUKHU, MOKHOCTHU U
MNPEAU3BUIU 3A KOPUCTEILE HA
EBPOIICKUTE ®OHAOBMU ITPEKY
HUHCTPYMEHTOT 3A
INPETIIPUCTAIIHA IOMOLI (UITA)

AmncTpakTt

Cekoja 3eMja KOpPHCHMYKA € JIOJDKHA Jia
BOCIIOCTaBH  COOJBETEH  CHCTEM  3a
KOPHUCTEHE U allCOpIIIINja Ha CPEeJICTBATA O
eBporickure  (OHIOBH, HO e€neH  Of
HajBOXHHUTE IPEIYCIOBH 33 OTIOYHYBAHE
Ha  KODHCTEHETO Ha  (OHIOBHTE €
BOCIIOCTaBYBarkh€¢ Ha COOABETCH CHCTEM 3a
peBusnja u  KoHTponma. Cucremor 3a
peBM3Hja M KOHTpOJA CE€ COCTOM O] [BE
HHUBOA, U Toa: Ha HalMOHAIHO HHUBO, U Ha
€BPOIICKO HUBO.

CHCcTeMOT 3a peBH3Mja M KOHTpOJA Ha
HAYUOHATHO ~ HUBO €€  COCTOM  Of
BOCIIOCTAaBYBalk€ Ha COO/IBETEH KOHTPOJICH
MeXaHH3aM BO 3€MjaTa KOPHCHHMK Ha
eBporckure (OHJOBH €O Lie HAMEHCKO U
3aKOHCKO MCKOPUCTYBAam€ HAa CpeIcTaBaTa
on EBporickara yHuja, Kako U Bepudukaimja
Ha e(EeKTHBHOTO (YHKIHOHHpAWmE Ha
BOCIIOCTABEHHOT CHCTEM 3a MEHALIMEHT M
KOHTpOJIa U BEPOIOCTOJHOCT Ha
¢uHaHCHCKUTE  HWHOpOpPMAIMM  KOM  ce
noctaByBaaT 1o EBpornickara Komucwuja.

Wmajku BO mpenBu] KOMIUIEKCHOCTa Ha
IpaBUiIaTa U IPOLIEAYPHUTE 32 KOPUCTECHE HA
EBponckure ¢onmou Bo nepuopor 2007 -
2013, koM ce UMILUIEMETUPAaHU  BO
perynatuBute Ha CoBeror Ha EBpoma u
EBpomnckara Komucuja KaKo u
paTnpuKyBaHUTE CIIOTOAOM CO 3EMjUTe
KOPUCHHUYKH, CO OBOj TPYA C€ HACTOjyBa
MOJIEJalIHO J1a ce 00jacHM CYIITHHATa Ha
CaMHOT IIPOLIEC, 3HAUYCHETO M yjorara Ha
CHUTE CTPYKTYPH U TeJa KOU CE BKIy4EeHH BO
CHCTEMOT Ha MMIUICMEHTAIH]ja U CIICACHETO
Ha pE3YJNTaTHTE O HCKOPUCTEHOCTAa Ha
¢donmoBuTe, Kako ® ToTpebara  Ox
BOCIIOCTAaBYBamb€ HAa COOJBETEH CHCTEM 3a
peBH3Hja M KOHTPOJIA Ha UMILIEMEHTAIMjaTa
1 KOPHCTEHETO Ha EBPOICKHUTE (POHIOBH BO
nepuonot 2007 — 2013, mTo Ke mpeTcTaByBa
0a3a 3a IIOHATaMOIIHO YCBpIIYBamke Ha
KOHTPOJIHMOT MEXaHHM3aM 3a HapeIHHOT
nporpamupauku nepuon 2014 — 2020
rO/INHA.

Kiayynan 360poBu: eBporcku (oHIOBH,
peBH3Hja, KOHTPOJIA, PETYIATHBH, CPECTBA
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UNIVERSITIES MARKETING
STRATEGIES FOR ENCOURAGING
PHYSICAL ACTIVITY AMONG
STUDENTS

Abstract

Student age is an important period in the life
of the individual and transition from
adolescent to adult. But in this period, there
is greater intellectual than physical activity
(except for the students studying at the
faculties of physical education, sport and
health), especially in the exam sessions.
Students due obligations are less active and
prone to study all day, which is a stress of
the body. They also neglect their health and
often resort to alcohol, tobacco, poor
nutrition and rarely do sports, which can
significantly act of irregularity in the
development, reduced physical ability, the
occurrence of obesity and deterioration of
overall health.

Students represent the future of media and
public opinion makers and very important
part of society, hence in the last decade
researches related to physical activity of
students as one of the key factors in
maintaining  their  health  increased
significantly.  Researches shows that
physical activity contributes significantly to
the improvement of concentration and the
ability to receive and impart information,

hence the students to be successful should
despite strong learning and faculty
commitments make time for walking,
running and other recreational activities in
order to improve their physical and mental
health and spirit.

The problem with the lack of activity among
students requires serious and organized
institutional approach. Universities can play
an important role in developing positive
attitude of young people towards physical
activities. The marketing strategies of
universities in fostering young people's
physical activity can be carried out in
several directions: education about the
importance of physical activity in young
adulthood with special emphasis on the
female population, opening sports sections
of universities and developing programs for
physical exercises of students, which should
be adjusted so that will take place during
their free time and within the educational
institutions in which students attend classes.
That way, the students would adopt the
healthy lifestyle with less stress and more
energy much better and easier.

Keywords: sports, health, development,
education, programs.
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MAPKETHUHI CTPATEI'HA HA
YHUBEP3UTETHUTE 3A
HNOTTUKHYBAIBE HA ®PU3NYKATA
AKTHUBHOCT KAJ CTYJEHTUTE

AncTpakTt

CtyneHTcKOTO 1n00a € BaKeH MHEpUOd Of
JKUBOTOT Ha ITOCJMHENOT ¥ IPEMHH OJ
aJI0JIECLIEHT BO Bo3pacHa smuHocT. Ho, BO
OBOj MEPHUOJ € MIPUCYTEH ITOroJIeM CTEeleH Ha
HWHTENEKTyalHa BO OJHOC Ha (u3nuka
aKTUBHOCT (OCBEH Kaj CTYICHTHTE KOM
cTymupaar Ha Qakyareture 3a (GHU3NIKO
oOpa3oBaHme, CIIOPT U 37paBje), 0COOEHO BO
UCIUTHUTE pPOKOBH. CTyaeHTHUTe mopaau
0OpCKHUTE Ce MOMAJIKy aKTUBHHU U CKJIOHH Jla
y4ar 1o Ie’ JIeH, ITO NPEeTCTaByBa U CTPEC
3a  OpraHusmMoT. THe  BOemTHO IO
3aHeMapyBaaT M CBOETO 3/paBje, YecTo
MOCETHYBaaT IO aJKOXOJIOT, ILIMTrapure,
JOIIO C€ HCXpaHyBaaT H peTKO ce
3aHMMaBaar Cco CIIOPT, LITO MOXKe OUTHO Ja
JeyBa Ha HENpPaBHJIHOCT BO pa3BojoT,
HaMajJeHa (pU3MYKa CIOCOOHOCT, TOjaBa Ha
r0ja3HOCT W BIIOLIYBamkE Ha LEJOKYIHATa
3/IpaBCTBEHA COCTOj0a.

CTyneHTHTE MNpeTCTaByBaaT HOCHUTENN Ha
UJIHOTO OIIITECTBEHO MUCICHE U OJUTYKH U
ce JocTa BaKEH JAEN Ha OIIITECTBOTO, Ma
OTTyKa BO IOCJICAHATA [elieHH]ja ce’ moBeKe
ce CIpOBeayBaaT HCTpaKyBama MOBP3aHU
co ¢Qusnukara aKTHBHOCT HAa CTYICHTHTE
Kako eIeH o] KIy4yHuTe (AaKTOpH BO
3a4yByBambeTO Ha  HUBHOTO  37paBje.
HctpaxxyBamarta MOKaXXyBaaT JieKa
¢u3nukaTa AKTHBHOCT NpPUIOHECYBa
3HAUUTENHO BO  IOAOOpYBameTo  Ha
KOHIIEHTpalujata M  CHOCOOHOCT  3a
TIprMare 1 aBamke Ha HHPOpManuy, Ia

OTTyKa CTYJCHTHUTE 3a Jia OHJaT MOYCIeIIHH
O6u Tpebago TMOKpaj CHIIHOTO YYCHE |
00BpCKM Ha (haKylITETOT Ja OJBOjyBaat
BpeMe 3a MpOILICTKH, TpYamke U JAPYTd
PEKpPEATHBHH aKTUBHOCTH CO LN Ja TIOo
nomo0par cBoeTo (HM3UYKO U MEHTAITHO
3/IpaBje U IyX.

[TpoGreMOT co HemoBOMHATA AaKTUBHOCT Kaj
CTyzeHTUTe 0apa Cepruo3eH W OpraHU3HPaH
HWHCTUTYLUOHAJICH TpucTa.
YHHBEpP3UTETHTE MOXE Ja HIpaaT BayKHA
yliora BO Pa3BUBAHKETO HA MO3UTHBEH CTaB
HAa  MIaMTe Jiyfe KOH  (DU3HUKHTE
aKTHBHOCTH. MAapKETHHT CTpaTeruuTe Ha
YHUBEP3UTETUTE BO IOTHKHYBamkeTO Ha
Mmiagute Jiyfe Ha QU3HYKa akTHBHOCT MOXKE
Ja ce OJBMBaaT BO T[OBEKe MpaBIH:
e/lyKallija OKOJIy 3HA4YCHETO Ha (u3HuKara
aKTHBHOCT BO MJIafaTa Bo3pacHa a00a co
moceOCH OCBPT Ha >KEHCKaTa MOMyJalja,
OTBOpamE HAa CIOPTCKA  CCKUUH Ha
(dakyareTTe W pa3Boj HAa MOporpamMH 3a
TENIECHO BexOame Ha CTYACHTHTE, KOW OU
Tpebasio fa OMIAT MPUJIATO/ICHH Taka IITO
Ke ce OABMBAaaT BO TEKOT Ha HHUBHOTO
c000JHO BpeMEe H  BO CKJIOINOT Ha
00pa30BHUTE YCTAHOBH HA KOHM CTYJCHTHTE
moceTyBaaT HacraBa. Ha Toj HauuH
CTYIEHTUTE MHOTY IOJ00pO M IOJecHO O
ro YCBOHJE 3[PaBHOT CTHJI Ha JKUBOT, CO
MOMAJIKy CTPEC U [TOBEKe CHEeprHja.

Kayuynn 360poBu: crnopr, 31pasje, pa3soj,
e/lyKalluja, IporpaMu.
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1. BOBE]

Bo nenemno Bpeme ce’ moBeke ce mpuaaBa
3HAYCHE Ha JKMBOTHUOT CTHJI MOBP3aH CO
3a4yByBameTO Ha J00pOTO 37ApaBje U
MIPEBEHIMjaTa Ol XPOHUYHH JCTCHEPATUBHU
GornecTH, MpU LITO MCXpaHaTa U (u3MuKaTa
aKTUBHOCT  MMaaT TOJEMO  3HaueHe.
Vcxpanata, (u3MYKaTa aKTUBHOCT U
NPaBUIHUOT ~paclopes Ha  CI000JHOTO
BpeMe MMaaT BIIMjaHHE BP3 3/paBCTBEHATa
cocrojba Ha cuTe BO3pacTH. Meryroa,
JoleKa BO Miajara BO3pacT Taa €
MIPBEHCTBEHO HaMeHeTa BO (YHKLIHja Ha
ncuxo-pU3MYKMOT pacT M pa3Boj,'! Bo
HOJOLHE)KHATA )KUBOTHA 100a, Ha IpuMep,
Kaj CTyJCHTUTE AUPEKTHO € BO (PYHKIMja Ha
NPEBEHIMja HA XPOHUYHUTE JIeTCHEPaTHBHU
3abomyBama, OJ KOM Haj3HadajHU ce
KOpOHApHHUTE OOIECTH.

IloBekero Mitagu Jiyfe ce  3IpaBH.
Meryroa, moBeke on 2,6 MHIMOHH MIIaau
nyfe IIUPYyM CBETOT, Ha Bo3pacT ox 15-24
rONMHY, yMHMpaaT cekoja romuna.!? Ve
norosieM Opoj Ha MJIAJIK JIyf'e aTh Of Pa3HU
OoimecT KOM ja HaMallyBaaT HHMBHATa
MOXKHOCT Jla pacTaT M Jia ce pa3BHBaaT 0
HUBHUOT MOTHONH moTeHuujan. [loBekero
O HHB W T[OHAaraka [pPaKTUKyBaaT
OlHECyBama KOM HE CaMo INTO ja
3arposyBaar HHMBHATa MOMEHTAJHA
3/IpaBCTBEHA COCTOj0a, TYKy M 3IpaBCTBCHA
cocToj0a BO MOHATAMOIIHHTE TOJUHU O
HUBHHOT KUBOT. CKOpO JIBE TPETHHH Of
HpeBPEMEHUTE CMPTHOCTH U €IHA TPETHHA
o cure 00JeCTH BO BO3pacHOTO 10ba ce
JUPEKTHO TOBpP3aHH CO  YCIOBHTE U
OIHECYBAkETO Ha JIyfeTO BO HHMBHATa
MJIAJ0CT, BKIY4yBajKH: IyIIeHme Ha LUrapH,
HEIOCTaTOK Ha  (U3MYKa  aKTHBHOCT,
HE3aIITHTEH CEKC, JIOIA HCXpaHa W
H3JI0KEHOCT Ha HACHJICTBO.

dusnuka aKTUBHOCT IPETCTaBYBa CEKOE
JBHKEHE KOja ja 3rolemMyBa €Heprerckara

11 Pordi¢, V. (2004). “Skola i sportski talenti. U: Strategije
podsticanja darovitosti”. Visa $kola za obrazovanje
vaspitaca. Zbornik 10; 134-142, Vriac.

12 Macanovi¢, G. i sor. (2013). “Fizitka aktivnost
studenata”. Pons Med. J. 10(4):137-141.

MOTPOIIyBaYKa W  BKIy4yBa BekOambe,
TPEHUHI ¥ HaTIpeBapyBame, HWHTCH3MBHA
npodecronanna pabora, KykHa pabora u
JIpyTH aKTHBHOCTH KoW Oapaar (QH3HYKO
Hamperame. @DusMykata aKTUBHOCT €
O6uoTHyka TOTpeda Ha YOBEKOT W HMa
HE3aMEHJIBA MHCTPYMEHTAlHA BPEIHOCT,
Ouaejku TpercTaByBa Hajrobap HauWH 3a
MIOCTUTHYBakhe M OJIPXKYBaHbE Ha 3]PaBjeTo
Ha Jyrero. Baxnocta Ha ¢u3nukara
aKTHBHOCT Cce rieiaa Bo ceon(aTHOTO
MO3UTUBHO BJIMjaHHE KOE€ IO HMa Ha
KHBOTOT HA YOBEKOT OJ TCHXUIIOLIKH,
(DU3HMOJIOUIKK 1 COLUOJIOIIKH ACTICKT.

Kora ce 36opyBa 3a (DU3HONOLIKHOT
aCIeKT Ha YHAIpeIyBameTo Ha 3[paBjeTo
npeky (¢u3nM¥ka aKTUBHOCT, Tpen ce'
MOXXEMe [la KaKeMe JeKa Taa MPETCTaByBa
epuKaceH HAuMH Ha IpPEeBeHIHja U
JEeKyBake  Ha  pa3IMYHU  OOJIECTH.
HcrpakyBamara CHpPOBEJCHH BO MHOTY
3eMjU ILIMPYM CBETOT MOTBPAWIE JeKa
[IPOMEHHUTE BO JKMBOTHHOT CTWJI MOXE Jia
BIMjaaT Ha MpPEBCHIMjaTa Ha XPOHUYHHUTE
JieTeHepaTHBHM ~OonecTH KoM cera ce
BOJICUKAa  NpHYMHA 32  TNPEABPEMEH
mopbuaurer u  Mopramurer.”  Bo
BO3PACHOTO /1003, aHTaXHUPambeTo  BO
(N7 EINGT AKTHBHOCTH momara  BO
3a4yBYBambETO Ha CTEKHATUTE MOTOPHYKH
CIIOCOOHOCTH CO LieJl Ha 3a4yyBYBame Ha
BUTAIHUTe (QYHKUMM Ha  OPraHU3MOT.
CHopTCKO-peKpeaTHBHUTE AKTUBHOCTH
JneayBaaT W Ha KOTHHTHBHHOT M Ha
aeKTHBHHOT JIOMEH Ha JIMyHOcTa. HcCTO
Taka, (PH3MYKUTE aKTHBHOCTH CE€ MOKaxaje
KaKo 3Ha4acH (haKTop 3a COLUjaIn3aIija Kaj
BO3pAaCHHUTE, a 0aBEHETO CO HUB BO
c1000JHOTO BpeMe IMO3MTHBHO JiellyBa Ha
HpeBeHINjaTa Ha JECTPYKTUBHOTO
OJIHECYBamE.

IocneqHUTE HEKOJKY IELEHHH IOCTOjaT
[OBEKE HCTPaXKyBatba KO Ce 3aHMMaBaat co
¢u3nYKaTa aKTUBHOCT Kaj BO3pacHara
nmomynanuja. Iloctojar rTomem ©Opoj Ha

13 Petkovié, M. (1998). “Sport po izboru - moguénosti i
pretpostavke”. Zbornika radova sa prvog medunarodnog
simpozijuma: Inovacije nastavnih planova i programa
fizickog vaspitanja dece i omladine (ur. D. radovanovic).
Novi Sad: Fakultet fizicke culture, 136-146.
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UCTpaKyBaba KOM ce (OKyCHpaHH Ha
HHUBOTO Ha (uU3MUYKaTta aKTUBHOCT Kaj
CTyleHTCKaTa nonynanuja,** Kou
MOKa)XyBaaT TEHJCHIMja Ha HaMaJlyBambe Ha
(bUBHYKUTE aKTHBHOCTU Kaj CTYJCHTUTE O]l
TOJIMHA BO TOJJMHA.

Kora ocBeH HaManyBameTO Ha (QU3HUKHUTE
aKTUBHOCTH Ke ce 3eMe BO 003up
HOPACTOT Ha KOH3YMHPAHETO Ha aJKOXOJd U
HYLIEHETO BO HEPUAOT KOra MIIaJIHuTe ce Ha
GdakynTer, MOXe JOa ce 3aKiIydd JeKa
CTYACHTCKHUTE JCHOBH CE KPUTUYCH IIEPUOJ
3a 3]paB HA4YUH HA JKUBOT U LEIOKHBOTHO
GaBeme co (usmuku aktmBHOCTH.® Bo
TEKOT Ha  CTyAupameTo,  (Qu3nuKara
AKTUBHOCT YeCTO CE 3all0CTaByBa, a KakKo
pe3ysTaT Ha OBa 3aHEMapyBambe [OYHYBAaaT
U TpoOJIeMH CO KWJlaKara, BKOYAHETOCT M
6oikH BO TpOOT U UCKPHUBYBambe Ha ‘pOETOT.
AxXTyenuzaupjata Ha ~ 3HAYCHETO  HA
(U3NUKUTE aKTUBHOCTH U eAyKalujata Ha
MIIaJIATE BO3PACHU JIMI[A 33 3APaBHOT
JKMBOTEH  CTHJI M BaXHOCTA  Ha
LEJIOKMBOTHATa (U3HUKA aAKTUBHOCT C€
HaMETHYBa KaKo HMIICpaTHB BO
COBpeMEHUOT cBeT. DakyaTreTure urpaat
rojeMa yiora BO AaHTOKHPAKETO Ha
CTYJICHTUTE BO (HU3UYKH M CIIOPTCKH
aKTUBHOCTH.

1. Benedutu on pU3NYKATA AKTHBHOCT
10 3/IpaBjeTo

3npaBjero ce neduHHpa HE CaMO KaKo
OTCYCTBO Ha OOJecT, TyKy M cocrojba Ha
nenocHa (H3MYKa, MEHTAJHA W COLHMjaHa
6rmarococtoj6a.'® Kako mro HamomeHaBMe,

14 Negi¢, M., Srdi¢, V., Fratri¢, F. (2013). “Stavovi
motivacione determinante studentkinja kao faktori
opredeljenja prema univerzitetskom sportu”. Sportske
nauke i zdravlje. 3(2):103-116; Nikoli¢, 1., Pahi¢, T.
(2011). “Sportsko-rekreacijske aktivnosti i stavovi prema
njima te povezanost bavljenja tjelesnim aktivnostima s
roditeljskom tjelesnom aktivnosti i usamljenoséu kod
studenata Utiteljskog fakulteta”. Napredak. 152(2):289-
303.

15 Kwan, M.Y., Cairney, J., Faulkner, G. E., Pullenayegum,
E. E. (2012). “Physical activity and other health-risk
behaviors during the transition into early adulthood: A
longitudinal cohort study”. American Journal of Preventive
medicine. 42(1):14-20.

16 World Health Organization. (2006). Constitution. New
York: WHO.

¢u3MYKaTa aKTHBHOCT € IIOBpP3aHa CO
3[IpaBjeTo BO MOBEKE JOMECHH.

[Ito ce omHecyBa 10 (U3HYKUOT ACHEKT
Ha 3[PaBCTBEHHUTE NPHIOOUBKH, Gu3HuKara
AKTHBHOCT TO 3roJieMyBa CHa0/IyBameTo CO
KUCJIOpOA, KOe 110T0a JOBEIyBa JI0 pacmaj
Ha CIHOOOIHM paJWKadd W Ha TOj HA4YUH
BIMjae Bp3 TOAOOpYBame Ha 37paBjeTo.l’
Hexon ox mcrpaxyBamaTa NmoKaxaie aeka
penoBHaTa (Qu3MUKa AKTUBHOCT, KOe €
COOZIBETHO ITAHMPaHa ¥ NPOrpaMupaHa HMa
KOpHCeH e(eKT Ha BHCOKHOT KpBEH
NPUTUCOK, HUBOTO HAa MAacTH BO KpBTa M
BUCOKMOT MHJIEKC Ha TenecHa maca.'® Vcro
Taka, yMepeHata (HM3MYKa aKTHBHOCT €
JOK&KaHO JeKa II03UTHBHO BIIMjae Ha
3aqyByBarkb€ Ha 3/paBjeTO U  IIPEKy
NpeBeHIMja Ha pa3HU OOJIECTH Ha CPLETO M
LUPKYJIATOPHUOT CHCTEM U CIpeduyBambe Ha
Hekon ¢GopMu Ha pak, aujaberec u
ocreomopo3a  kaj  Bospacmmre.’®  Ce
MOKakaJlo W JieKa yMepeHata (Quindka
AKTHBHOCT MMa DPENAKCUPAuKH (GHU3UYKH U
MEHTAIHU €EeKTH U TO HaMalyBa HUBOTO Ha
CTpeC XOPMOHH BO TEJIOTO, IO 3ajaKHyBa
UMYHOJIOLIKMOT CHCTEM M ja 3rojeMyBa
OTIHOpPHOCTA Ha OpraHU3MOT KOH
unpexiun.

OcBeH BO HaMallyBamkeTO HAa CTPECOT,
NCUXWYKKOT  epekT Ha  (u3MUIKara
AKTUBHOCT c€ Iyiefa BO (DaKkTOT JAeKa To
[POMOBHpPa HEMYIIAYKHOT CTHJI Ha KHUBOT U
npaBuiIHA UcxpaHa. Taa HCTO Taka JenyBa u
Ha 3rOoJIEeMYBalb-¢ Ha HUBOTO Ha O3UTHBHUTE
NICUXOCOIMjATHN  KapaKTepHUCTHKH  CO
HaMallyBal€ Ha I0jaBaTa Ha 3aBHCHOCT U

17.Cox, R. (2005). Psihologija sporta: koncepti primjene.
Jastrebarsko: Naklada Slap.
18 Heimer, S., MiSigoj-Durakovié¢, M., Ruzié, L., Matkovi¢,
B., Prskalo, 1., Beri, S., Tonkovi¢ Lojovi¢, M. (2004).
“Fitness level of adult economically active population in
the Republic of Croatia estimated by EUROFIT system”.
Collegium Antropologicum. 28(1):223-233.
19 pate, R., Pratt, M., Blair, S., Haskell, W., Macera, C.,
Bouchard, C. (1995). “Physical activity and public health: a
recommendation from the Centers for Disease Control and
Prevention and the American College of Sports Medicine”.
JAMA. 273:402-407.
20 Masten, R., Dimec, T., Donko, A.l. i Tusak, M. (2010).
“Motives For Sports Participation, Attitudes To Sport And
General Health Status Of The Slovenian Armed Forces
Employees”. Kinesiology. 42(2), 153-163.
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n000pyBamke Ha PAacIONOKEHHETo?! mpeKy
HaMallyBame Ha MHTCH3UTETOT Ha HEBPO3a U
nenpecwuja.?? Baxno e
Jla Ce HallOMEHE JieKa IPYNMHOTO BekOame 1
CIIOPTOT T'0 MHOTTHKHYBAaT JAPYXKEHETO U
THMCKaTa paboTa, CO IITO CE MPOLIMpYyBaaT
COLIMjAJTHUTE MPEXH U TOJJPIIKA U BIIHjac
Ha MOTrOJIEMO 33J10BOJICTBO O COLIMjAIHHOT
JKMBOT Ha MOEIHHEIIOT. >

Ox Tyka, jacHO e Jeka (u3nukata
aKTUBHOCT € BaXEH JeNl O] YOBEUKHOT
KUBOT. Meryroa, 0e3 oriex Ha orjien Ha
HEj3UHOTO BIHMjaHHEe Ha 3/paBjeTo U
JKMBOTOT,  IOJIATOLIMTE  yKa)XXyBaaT Ha
¢axToT neka xypu 60% of JIyreTo BO HEKOU
3eMju He € JOBOJHO akTHBHO. ITopamu Toa,
ce 3roJIieMyBa opojot Ha
KapAMOBACKYJIApPHHUTE 3a0oiyBama "
nujaberec W ce TMpoOLEHyBa jeka aypud 3
MIDIHOHM JIyfe yMHpaaT TONHWIIHO?' Kako
nocieaua of  (u3MYKa  HEaKTUBHOCT.
Jlyrero BormaBHO cakaaTt aeka QuzmukaTa
aKTUBHOCT € 37]paBa, Meryroa ce’ noaeka
pa3MHCIIyBaaT 3a Hea Kako (pycTpHpauka
AKTUBHOCT, 3/IPAaBCTBCHHTE pE3YNTATH JO
Kou Ou Tpebaiio Aa ce 0jae co BexOameTo
ke GuaT HeageKTBATHI.?

2. ®U3MYKA AKTHBHOCT Kaj CTYeHTHTe

BaxxHO € J1a ce HarmOMeHe JieKa pasIHIHATe
(GU3MYKE aKTHBHOCTH 3HAYUTEIHO CE€ BO
omarame Tmomely  aJoJecleHTCKaTa |
BO3pacHaTa 1003, a MPEONHHOT IIEPHON
moMely ajoNeCLeHTCKaTa M BO3pacHaTa
joba e KIydeH 3a yCBOjyBame€ U
3a/[p)KyBab¢ Ha HABHKHTE KOH TEJIECHOTO

2L Edwards, S. (2006). “Physical exercise and psychological
well-being”. South African Journal of Psychology.
36(2):357-373.

2 Tyson, P., Wilson, K., Crone, D., Brailsford, R., Laws,
K. (2010). “Physical activity and mental health in a student
population”. Journal of Mental Health. 19(6):492-499.

2 Lyubomirsky, S., King, L., Diener, E. (2005). “The
benefits of frequent positive affect: Does happiness lead to
success?” Psychological Bulletin. 131(6):803-855.

2 poljak, A. (2015). Tjelovjezba, motivacija i kvaliteta
Zivota kod studenata, diplomski rad. Sveu¢iliste J. J.
Strossmayera Osijek, Filozofski fakultet, Odsjek za
psihologiju. Osijek.

% Ber¢i¢, B. i Ponli¢, V. (2009). “Tjelesno vjezbanje u
suvremenim uvjetima zivota”. Filozofska istraZivanja.
29(3), 449-460.

BexOame. CTyIeHTUTE ce MomyJaiuja Koja
BOTTIABHO TPHTIala Ha TOj TPEOIEH TIepHOn>
U Jofeka roieM Opoj Ha CTYAEHTH CMeTaaT
neka (U3MYKOTO BekOame JenyBa Ha
3[paBjeTo, IOTOJEMUOT Jeld OJ HHUB BO
cJI000JHOTO BpeMe HE ce 3aHMMaBaaT Co
HUKaKBa (DM3MUKa akTHBHOCT.? ITpmamHaTa
3a TOa € HajBepOjaTHO MOPaJW TOA IUTO U
MOKpaj Toa INTO CTYJISHTUTE CE€ CBECHHU 3a
MOCHEUIUTE O] HEAKTUBHOCT, THE CaKaaT
J1a XKUBEaT JEeKEPEH XKUBOT, CO OrJIe]] Ha Toa
mTo (QU3NYKOTO BekOame Oapa oapelncHH
OJIpeKyBamba BO JKHMBOTOT, KaKO IUTO C€
036MameT0 Ha CJIO00OIHOTO BpEME, Koe
IITO BO JICHELIHO BPEME BO HAjroJieM 1l €
[IOCBETEHO Ha TexHosorujara. COBpeMEHHOT
HaYMH HAa  JKUBOT IO  HAaMETHYBa
CTEKHYBAaHCTO Ha NapHu, 3Hacke M 3abapa,
KaKO MPHOPHUTET, & (PU3HUKHTE BEKOU KaKO
MOMaJlKy BaXHH. 3aroa, HEIOBOJIHATA
(u3MYKa aKTUBHOCT CE€ OIpaBIyBa CO
HEOCTHI Ha BpeMe IIOCBETEHO Ha JPYrH
npuopurter.?®

Crnopen  ucTpaxyBamara, CTYICHTUTE
CMeTaaT JieKa HajBa)kHaTa ylora Ha
(U3MYKaTa AKTHBHOCT € 3a4yBYBamETO U
YHanpeayBamkeTo Ha 3JpaBjeTo, a I0Toa
3roJIEMyBamETO Ha JIMYHOTO 3aJJ0BOJICTBO U
3a4yByBam€ Ha yOaBHHATa Ha TEJNOTO, KAKO
1 3roJTeMyBame Ha paboTHaTa criocobHocT. 2
Hcro Taka, BKIy4yBameTO BO (HU3HUKH
AKTUBHOCTH OJl NPUYMHH IIOBP3aHH CO
O00pYBake WK 3a4yBYBalbe HA H3TIICIOT
Ha TEJIOTO € IOKapaKTepUCTHYHO 3a
KEHCKHOT 0TKONKY Mamrky mon.®® Mefyroa,

2 Stephens. T., Jacobs, D.R. i White, C.C. (1985). “A
descriptive epidemiology of leisure-time physical activity”.
Public Health Reports. 100(2):147-158.
27 Kinkela, D., Ponli¢, V. i Moretti, V. (2008).
“Cjelozivotno tjelesno vjezbanje za odrzivi razvoj”. U
Uzelac, V. i Vuji¢i¢, L. (Ur.), Zbornik radova
Medunarodne konferencije: CjeloZivotno ucenje za odrzivi
razvoj, 281-287. Rijeka: Sveudiliste u Rijeci, Ugiteljski
fakultet u Rijeci.
28 Berti¢, B. i Ponli¢, V. (2009). “Tjelesno vjezbanje u
suvremenim uvjetima zivota”. Filozofska istraZivanja.
29(3):449-460.
2 Nikoli¢, I., Pahi¢, T. (2011). “Sportsko-rekreacijske
aktivnosti i stavovi prema njima te povezanost bavljenja
tjelesnim aktivnostima s roditeljskom tjelesnom aktivnosti i
usamljenoscu kod studenata Uciteljskog fakulteta”.
Napredak. 152(2):289-303.
30 Frederick, C.M. i Ryan, R.M. (1993). “Differences in
Motivation for Sport and Exercise and Their Relations with
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U TIOKPaj OBa, CTYIACHTUTE HE CE 3aHUMaBaaT
co (pM3MYKHM aKTUBHOCTH WM IIOpagyl Toa
MITO HEMaaT LBPCTO H3IPaJeHH CTaBOBH
OKOJIy TOA WJIM HE C€ JIOBOJHO MOTHBHPAHU
3a Jla 3aII0YHAT CO BKIIYy9yBame BO (DM3UUKU
aKTUBHOCTM M TIOTPeOHO MM € HeKoe
HaJBOPENIHO BIMjaHHE 32 1a 3arOdHaT.>!
Hcto Taka, ce mokaxano Jieka CTYJACHTHUTE

cMeTaart JCKa YIipaByBamhE€TO co
COIICTBEHOTO BPEME € HEBO3MOXKHO U TUE CE€
IperiaBeHu co 9yCTBOTO Ha

JIe30praHu3aliija, ITo JA0BeayBa 10 (HakToT
JeKa O/l HUB HE MOXE Jla Cce O4YEeKyBa THE
[UIAHUPAHO W OpPraHW3WpaHo Jia Cce
3aHMMaBaaT CO aKTHBHOCTHTE 3a KOH Cce
3auHTepecupann. OCBeH TOa, HHMBHOTO
HEOBOJIHO 0aBeHE CO  CIOPTCKH U
PEKpPEaTUBHM aKTHBHOCTH MOXeE Ja ce
00jacCHH W CO HHBHOTO HEJOBOJIHO 3HACHHC
3a eduxkacHocTa Of uecrarta (HU3MYKa
AKTUBHOCT, HEJOCTAaTOKOT Ha CIIOPTCKH
00jexTn Bo O6im3MHA U ciabuTe GUHAHCHCKU
MOXKHOCTH Ha CTYICHTHTE 3a Y4eCTBO BO
opraHm3upaiu  (GOpMH  Ha  CIIOPTCKH
aKTHBHOCTH. >

Armitage i Arden (2009)* ja ucrmurysane
MOBP3aHOCTa Ha COLHOCKOHOMCKHOT CTaTyC
co OaBemeTo co ¢u3mka aktuBHOCT. Ce
JIOKa)KaJo JIeKa HHCKHOT COLMOEKOHOMCKH
CTaTyC € MOBpP3aH CO MOHHCKOTO HHBO Ha
(u3nuKa aKTUBHOCT Kaj CTYICHTHTE, IITO CE
o0jacHyBa cO moMamuTe (UHAHCHCKU
MOXHOCTH 3a IUIakame Oompema, (HuTHec
LHEeHTpH U ciauyHo. McTo Taka, Tpeba ma ce
HaroMeHe JeKa  3aYecTeHOcTa  BO
U3BPIIYBAKETO Ha (HU3HYKA aAKTUBHOCT
3aBucd  on nonor. OmmTto  rieaHo,
JKEGHCKHOT IO € CKJIOH KOH IOPETKO
Be)KOame O MalIKHOT 1oj, 0e3 ornex Ha
Bo3pacTa. TakBUTE TmOAaTOHM ce ©

Participation and Mental Health”. Journal of Sport
Behavior. 16(3):124-146.

31 Nikoli¢, I., Pahi¢, T. (2011). “Sportsko-rekreacijske
aktivnosti i stavovi prema njima te povezanost bavljenja
tjelesnim aktivnostima s roditeljskom tjelesnom aktivnosti i
usamljeno$cu kod studenata Uciteljskog fakulteta”.
Napredak. 152(2):289-303.

32 Cudina - Obradovié, M. (2008). Da sam ja uciteljica.
Zagreb: Utiteljski fakultet SveuciliSta u Zagrebu.

33 Armitage, C.J., Arden, M.A. (2009). “A volitional help
sheet to increase physical activity in people with low
socioeconomic status: A randomised exploratory trial”.
Psychology and Health, 25(10):1129-1145.

O4YEeKyBaHH W  MOpaJd  3TOJIEMEHOTO
NOTTUKHYBalk¢ Ha MaIIKUTEe Jella Ha
¢Gu3nYKa aKTUBHOCT M CIIOPT CO OIJIEJ Ha
TOA JIeKa TAKBUTE aKTHBHOCTH CE CMETAaT 3a

Ba)KeH aCMeKT Ha HUBHUTE TI0NOBH ynoru.>*

3. Yaorarta Ha yHHMBep3UTETUTE BO
aHTaKUPAKETO HA CTYJACHTUTE BO
(Gu3MYKH M CIOPTCKO-PeKpeaTHBHH
AKTHBHOCTH

Kora ynmBepsutetuTe Ou mpesemane
WHUIMjaTHBA 32  TOTTHKHYBamE  Ha
CTy/eHTHTE Ha (H3MUKA aKTHBHOCT, 6M ce
3TONIEMHN  jABHHOT M OMIUTECTBEHHOT
karutan. OBa ce IVieia BO HCTPAKYBABETO
ua Lovell u merosure copaGoraumm,® kom
JOKaXkane 1eka MoCTojaT MoBeke MO3UTHBHHU
ebekTH  Kora  YHHBEpP3HTCTHTE  TH
CTUMYIHpAaT CTYACHTUTE U BpabOTEHUTE Ha
PasIMgHH usnaKn AKTHBHOCTH.
VHHUBep3UTETHTE Tpeba Ja TO HCKOPHCTAT
3HACKETO JeKa (U3UUKATa AKTUBHOCT T'H
mofo6pyBa KOTHHUTHBHHTE TIephOpMAaHCH,

KOHILIEHTpaI1jaTa u JIOTHYHOTO
pasmuciyBame. Criopes Coalter®® cropror u
(uznukarta AKTHBHOCT nmaar

HajrojeM IMOTEHIHMjal BO MOAZOOPYBaHmETO
Ha OMIITECTBEHHOT KANMTAaJ, KaKko IITO Ce
3IPaBCTBOTO, OOPAa30BaHHETO, HAMAITyBarbe
Ha KPUMHHAJIOT M EKOHOMCKHOT pa3Boj.
JIOKOJIKY YHHBEP3HTETHUTE CE BKIY4aT BO
JOArOpoYHaTa IOCBETEHOCT BO (U3MUKa
aKTUBHOCT, OM ce 3rojemmiic U OecHeduTuTe
3a  mupokara  jaBHoct. Op  Tyka,
crierprYHATa YIOra HA YHUBEP3UTETHTE CC
rjaeja BO HHUBHHOT HPHUIOHEC 3a IOroJeM
OIIITECTBEH KAlMTal MPEKy MOH00pyBarbe
HA HHUBHHTE KallalUTeTH Ja BIHjaaT Ha

34 Kim, HK., Kim, MJ., Park, CG., Kim, HO. (2009).
“Gender differences in physical activity and its
determinants in rural adults in Korea”. Journal of Clinical
Nursing. 19:876-883.
3 Lovell, G. P., El Ansari, W., Parker, J. K. (2010).
“Perceived Exercise Benefits and Barriers of Non-
Exercising Female University Students in the United
Kingdom”. Int. J. Environ. Res. Public Health. (7):784-
798. doi:10.3390/ijerph7030784
36 Coalter, F. (2005). The Social Benefits of Sport: An
Overview to Inform the Community Planning Process.
Sportscotland Research Report No. 98. Edinburg:
Sportscotland.
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OJIHECYBAETO KOH (PU3MYKaTa aKTUBHOCT
Ha CTYJCHTUTE U BpaOOTCHHUTE.

HNako, e mno3Hato Jeka (Qusnukara
aKTHBHOCT IIO3UTHBHO IpUJIOHECYBa 3a
OIILUTECTBOTO, IOCTOjaT MHOTY  MAaJKy
UCTPa)KyBamba 33 TOA KAKO YHUBEP3UTETHTE
MOXAaT J]a TH MCKOPHCTAT CBOUTE MPOCTOPH
1 KalalyuTeTH. Y HUBEP3UTETCKUTE CTYACHTH
He CaMO INTO MPETCTaBYBAaaT MaJKy
UCTpaKyBaHa TIIOMyJAIMCKa Tpyna Koja
MOXXe Ja uMa OeHedur o 3ronemeHara
¢u3Myka  aKTHHOCT, HO W  CaMHTE
YHUBEP3UTETH HE C€O3[aBaaT  JOBOJHO
HNOTTHKHYBauKa CpeAnHa, Koja OM pas3Buia
MTO3UTHBEH CTaB KOH ¢busnukara
axtuBHocT.”” IIITO € MO3arpMKyBauKH,
HEPCOHANIOT HA YHUBEP3UTCTHTE € YIITE
NOMaJIKy HMCTpaK€Ha TIpylna BO OJHOC Ha
HMBHOTO 3[paBje M OJHECYBame KOH
¢u3mukara akTuBHOCT. OJ TyKa, MOXe Ja ce
Kaxe JieKa YHUBEP3UTETHUTE ro
3aHeMapyBaaT CBOjOT KANAIUTET IO3UTHBHO
Ja JeilyBaaT Ha HaBUKATE Ha CBOMTE
CTYJCHTH 1 BpaOOTCHH 32 NPAKTUKYBAmbE HA
CIIOPTCKO-PEKPEaTUBHU bu3nuku
akTuBHOCTH. HO, ciopen ucrpakyBamara Ha
Leslie, Sparling m Owen,® yausepsuternte
MMaar KaraluTeTH Ja JiellyBaaT Ha HUBOTO
Ha (U3MYKaTa AKTUBHOCT Kaj MOCANHLIUTE U
Ja Tro OONMKyBaaT OJHECYBAaHETO KOH
(u3nuKaTa aKTUBHOCT HA CBOUTE BPaOOTEHHU
u YHUBEP3UTETCKHOT HIepCOHAIL.
YHuBep3uTeTHTE MpeTCTaByBaaT
€JIMHCTBCHA M YHHKATHA jaBHA MHCTUTYLHja
KOja MOJXKE Jla TM PEKOHCTPYHpa CTaBOBHUTE,
OJIHECYBalba M MHCJICHATa BO BpPCKa CO
BaOXHOCTA Ha (U3MYKATa AaKTUBHOCT 3a
MTOETUHIIUTE, KaKO H 32 OIIITECTBOTO.

Ho, He cekoram BpeMeTo MOMHMHATO Ha
YHHBEP3UTET € NPUjaTHO M HE CEKOraml BO
KpajHa JTUHHUja TPUIOHECYBA 3a
CO3aBalETO M PAa3BOjOT Ha 3aCIHUYKH

7 Lovell, G. P., El Ansari, W., Parker, J. K. (2010).
“Perceived Exercise Benefits and Barriers of Non-
Exercising Female University Students in the United
Kingdom”. Int. J. Environ. Res. Public Health. (7):784-
798. doi:10.3390/ijerph7030784

38 Leslie, E., Sparling, P. B., Owen, N. (2001). “University
campus settings and the promotion of physical activity in
young adults: lessons from research in Australia and the
USA”. Health Education. 101(3):116-125.
doi:10.1108/09654280110387880

[POCIIEPUTET. 38 MHOT'Y TIOSAWHIIH, BPEMETO
MIOMHHATO HAa YHUBEP3UTETOT € MpPEAU3BUK
CO MHOTY HPHUTHCOK KOj HpEIU3BUKYBa
crpec. Sharp u Barney ru onuirysaar Hekou
0]l CTPECHUTE areHCH 3a CTYACHTHTE, KaKo
IITO HEHCIOMHETHTE O4YeKyBama of cebe
WM TIpodecopuTe U ceMejcTBOTO. [pyru
(dakTopu ce HENOCTUIOT Ha  BpeMe,
HapylIyBakba BO CIIHEHETO, CTYIHPAmETO
BO cTpaHcKa apxkasa.>® Ho, u mokpaj (pakTtor
JIeKa  yYHHBEP3UTETOT MOXe Ja Ouze
npenu3BUK, (QU3MYKaTa aKTHBHOCT IOMara
BO Oopbara mpoTUB HecakaHuTe e(eKTHu Of
CTPECHUTE CHTyalldM 3a BpeMeé Ha
CTYAUpPAmbETO, a YIITe IOBAXHO € IITO
YHHBEP3UTETHTE  MOXaT  J0CTa  Jia
IpUAOHECaT BO  AHTaXHpaHOCTAa  HA
CTYJCHTHTE BO (PU3MYKATA aKTUBHOCT.

4. MapkeTHHr cTpaTeruu Ha
YHUBep3UTeTHTe 3a NOTTHKHYBame Ha
(u3nuKkaTa AKTHBHOCT Kaj CTyAeHTHTe

Iocrojat HUCTpaXyBama KOH ja
MOZIPXKYBaaT IMOBp3aHOCTA Mely eIWHEYCH
TPEHMHT Ha akajgeMckute neppopmancu® u
MO3UTHBHATA JIONTOpOYHA CcopaboTKa Ha
yMepeHaTa 10  CHepruuHa  (H3MYKa
AKTUBHOCT HA aKaJEMCKHUTE MOCTUTHYBamba
mo Hekom mpemMeTw.*! VHuBepsmTeTHTE
nuMaar 3HAYHUTENCH IIPUIIOHEC BO
NOTTUKHYBAWkETO  HA  CTYACHTHTE |
o0e30emyBameT0  HA  MOXHOCTH — Ja
y4ecTByBaaT BO (PM3MUKM aKTHBHOCTH. Bo
HHBHHTEC 3aJ0KOM 3a CO3IaBamkbe Ha
(u3nukm akTUBHA KyATypa © oOHYaw,
MEHAlIepUTe Ha YHUBEP3UTETHTE pe] ce’ Ou

Tpe6ano Jaru pa3rnez[aaT:42

39 Sharp, E., & Barney, D. (2016). “Required and non-
required college physical activity classes effect on college
students” stress”. American Journal of Health Studies.
31(2):74-81.
40 Haapala, E. (2012). “Physical activity, academic
performance and cognition in children and adolescents. A
Systematic Review”. Balt JHea Phys Act. 4(1):53-61.
41 Booth, J., Leary, S., Joinson, C., Ness, A., Tomporowski,
P., Boyle, J., Reilly, J. (2014). “Associations between
objectively measured physical activity and academic
attainment in adolescents from a UK cohort”. Br J Sports
Med. 48:(3):265-270. Published Online First: 22 October
2013, doi:10.1136/bjsports-2013-092334
42 public Health England, the Youth Sport Trust and the
Association of Colleges Sport and supported by the
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— KamamuTteToT W CHOCOOHOCTa  Ha
KaJapoT Ja BOJM M Ja I[POMOBHpaA
AKTUBHOCTH;

— MOrOJHOCTHTE Ha  OTBOPEHHOT |
3aTBOPEHHOT MPOCTOP HA YHUBEP3UTETOT;

— JIOCTalHOCTa Ha (PMHAHCHCKU M JAPYrH
pecypeu;

— WIEW 3a Toa KaKo Ja Ce HHTerpupa
(¢u3MYKa aKTUBHOCT BO TEKOT Ha JCHOT
MIOMHHAT Ha (aKynaTeT;

— pa3iM4yHATE TOTpeOn/ Kendu  Ha
MIIAJIUTE;

— JI0Ka3M 3a T0a Kako Gu3HYKa aKTUBHOCT
ro MOTTHKHYBAa Y4Y€HETO M YCIEXOT BO
TEKOT Ha CTYIUpPameTo, OCO0CHO Kaj
COIIMjaJIHO 3arPO3EHUTE TPYIH Ha CTYICHTH;

— WmTO € COOJABETHO 3a BO3pacTa W
CTETNeHOT Ha (PU3UIKH Pa3BOj;

— mpe3eMame Ha LEJIOCeH MpHUCTan 3a
3roJieMyBarmbe€ Ha HHBOTO Ha (u3nuKa
AKTUBHOCT Kaj CTYJCHTHTE.

ITocTojaT OcyM TNaBHM CTPATETUM I
IIPUCTAIH Kou MOJKaT na ce
HMIUIEMEHTHPAaT BO YHMBEP3UTETUTE CO
LeJ 3roJIeMyBambe Ha (U3NUKAaTa aKTUBHOCT
Mely CTyIE€HTUTE M HaMalyBamke Ha
HUBHATA (DU3NYKA HEAKTHBHOCT.*

IlpBara cTpateruja € BHECYBame Ha
MYJITHKOMIIOHEHTHU UHTEPBEHLIUH.
WutepBenunnre KO ce
MYJITHKOMIIOHEHTHH WJIM TO HCTaKHYBaaT
OPUCTallOT Ha BKIydyBalbe Ha LejJara
(YHUBep3MTETCKa) 3ac[JHUIIA Ce IIOKaKale
Jeka ce HajepexTnBHM.*

Department of Health. (2015). What Works in Schools and
Colleges to Increase Physical Activity? A briefing for head
teachers, college principals, staff working in education
settings, directors of public health and wider partners.
London.

43 Public Health England, the Youth Sport Trust and the
Association of Colleges Sport and supported by the
Department of Health. (2015). What Works in Schools and
Colleges to Increase Physical Activity? A briefing for head
teachers, college principals, staff working in education
settings, directors of public health and wider partners.
London.

4 Kriemler, S. et al. (2011). “Effect of school-based
interventions on physical activity and fitness in children
and adolescents: a review of reviews and systematic
update”. British Journal of Sport Medicine. 45(11):923-

MyNITHKOMIIOHEHTHHUTE MHTEPBEHLIIN
BKJIy4yBaaT aKTUBHOCTHU BO KOH CIlaraar:

— HACTaBHU MpPOTpaMH M MpeIaBama 3a
Ba)KHOCTA Ha (U3MUKATA AKTUBHOCT;

— Kyarypa, ¢unozoduja u  OKOJIHMHA
(co3maBame Ha CpelMHA 32 CTYICHTUTE KOja
Ul TOJIPKYBa (DU3UYKUTE aKTHBHOCTH);

— BKIy4YyBam¢ Ha MOIIMPOKATa 3aCHULA,
ceMejcTBaTa, paboToAaBaYNTE.

HacraBHHUTE mporpaMi H IUIaHOBH Tpeba
Jla IMaaT COOJIBETHA J1a004YHHA U 3HAYCHE,
Taka IITO THE Ke TW KCIOJIHYBaaT CHUTE
COOIBCTHH 3aKOHCKH Oapama, Kako |
HOTPEeOUTE U MHTEPECUTE Ha CTYACHTUTE, Ha
HaIMOHAJTHO U JIOKaJTHO HKBO. [IpenaBaunre
Tpeba Ja pasMuciIaT Jaiu IpeJaBamara
Tpeba na OMIAT HACOYEHH KOH [yXOBEH,
MOpaJieH, COLMjajieH U KYJITYpeH pa3Boj Ha
crynenture.* MyATHKOMIIOHEHTHHUTE
mporpamMu 32 (u3MUKa  aKTUBHOCT
BKITydyBaaT eaykanuja 3a OeHedutute 0n
¢u3MYKaTa aKTHUBHOCT, CO3/aBalke Ha
MOTTUKHYBaYKa YHUBEP3UTETCKA CPEANHA U
BKJIy4yBalb€ Ha CEMEjCTBOTO M JIOKalHATa
3ae/(HUIIA.

BakBuOT mpHCTanm ce  MOKaXal BO
MHTEPHALIMOHAIHN TPAaHUIM KaKO €IeH Of
HajAo0pUTE HPHCTANM 3a 3rOJIEMYyBambe Ha
¢u3nukaTa aKTHBHOCT M C€ CMeTa 3a
ceonareH, HO Celak 3a MOCTHUTHYBambe Ha
YCIICIIHU pe3yaratu norpedHa e
KOMOWHAaHIIH]ja O TOBEKE CTpaTeFI/II/I.A'G

Bropara crpateruja e o0e30eqyBame Ha

kBaMuKyBaHa paboTHa cuIa.
HcTpaxyBamaTa yKakyBaaT Ha Toa JeKa ¢
notpedeH COOJIBETHO o0yueH,

KBATU(UKYBAaH M MOTKPEICH CO 3HACHE
paboteH Kazap. Memnanyepure Ha
yHUBep3uTeTHTe Tpeba na obe3denaT kagap
KOj HMMa CIIOCOOHOCTH M BEIITHHH A

930; Van Sluijs, E., McMinn, A, Griffin, S. (2007).
“Effectiveness of interventions to promote physical activity
in children and adolescents: systematic review of controlled
trials”. BMJ. 335:703.
4 Ofsted. (2015). Further education and skills inspection
handbook.
46 Global Advocacy for Physical Activity (GAPA) the
Advocacy Council of the International Society for Physical
Activity and Health (ISPAH). (2011). NCD Prevention:
Investments that Work for Physical Activity. Available
from: www.globalpa.org.uk/investmentsthatwork
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MOHYAW BHCOKOKBAJIMTETHH WCKYCTBAa M Ha
¢usmukoTro oOpazoBaHWe U (pH3MUKaTa
AKTHBHOCT BO CKJIOMOT Ha ()aKylTeTCKUOT
JeH W MOXe Ja INpHIOHece 3a IOBHCOKO
HUBO Ha (U3MYKA aKTUBHOCT O] CTpaHa Ha
crynenture.*’ BpaGoTeHuTe U BONOHTEpUTE
KOM Ke I'Ml TPEHEeCyBaaT THE UCKycTBa Tpebda
na v nMmaar nOTpeOHUTE
HUCKYCTBa W BCIITHHH 33 Kpeupame,
IUIAHUPAhbe W WM3BPIIyBambe Ha (u3mykara
AKTHBHOCT, Koja ke TH
HCTIOJNIHYBA NOTpeduTe Ha MUIIQJIATE,
COTITACHO HUBHHTE crocobHocTH. 8

Hcro Taka, Tpeba na UM ce Jaje npaBo Ha
rlac ¥ y4eCTBO Ha CTYACHTUTE BO
IUIAHUPAKETO  Ha  HM3BPIIYBAaleTO  HA
(U3HYKATE aKTUBHOCTH BO TEKOT Ha
HUBHHOT (pakynTeTcKu JeH, 3a Ja ce
00e30e/1n jeKka aKTHBHOCTUTE CE COO/IBETHO
UCIUTAaHUPAaHH U TIPWIATOJCHH  CHOpEN
HUBHHUTE MOTPeOH, CO ITO OU ce 3roJIeMUIIO
Y4eCTBOTO Ha  CTYAGHTHTE BO  THE
akTHBHOCTH.*

UeTBpTHOT MNpHCTAll WIKM CTpaTerdja e
CO3laBale HAa AKTHBHO  OKPYXKYBambe.
Ilotpebno e ma ce oBo3mokaT Oe30enHU
MOKHOCTH, 00jeKTH M olpeMa Kou Tpeba Ja
OuIaT JAOCTAlHU 33 MOTTHKHYBAE HA CHTE
MIIQIM JIyfe Ja ydecTBYBaaT BO (DM3MUYKHTE
AKTUBHOCTH. YYWJIMINTATA ¥  BHCOKHTE
LIKOJM, MCTO Taka, ce oxpabpyBaaT na Tu
cTaBaT  Ha pacronarasme HHUBHHTE
KamalUuTeTH BO  pas3iM4HH  BPEMHUMbA
(BKJIy4yBajK TH paHUTE YTPUHCKH YacOBH,
JIOIHA TIOTIJIaHe, HaBedep, a U 3a BpeMe Ha
npasauimTe). >

[lerrata cTpareruja e pga ce MOHYIH
moroixeM  m300p M PA3NIUYHOCT  BO
¢usnukure axtuBHocTu. [loHymata Ha
morojieM u300p Ha (PU3MYKH aAKTHBHOCTH
MOXE J[a TO 3TOJIEMH Y4ECTBOTO HAa MJIaUTe

47 Beets, M., Huberty, J., Beighle, A. (2013). “Systematic
observation of physical activity in afterschool programs:
preliminary findings from Movin' Afterschool
intervention”. Journal of Physical Activity & Health.
10:974-81.

48 National Institute for Health and Care Excellence.
(2009). Promoting physical activity for children and young
people: PH17.

49 Youth Sport Trust. (2014). Girls Active evaluation

50 National Institute for Health and Care Excellence.
(2009). Promoting physical activity for children and young
people: PH17.

nyrfe Bo HUB. [Tokpaj Toa, cCo BMETHYBambe Ha
3a0aBHU €JIEMEHTH, HO W TPAJUIHOHATHU
KOMIIETUTHUBHH (DPU3MYKH aKTUBHOCTH MOXKE
Jla TO TOTTHKHE YYeCTBOTO Ha MIIaJuTe
HeakTHUBHH Tyfe.>!

[Ilecrata cTparervja € BMETHYBame Ha
HACTABHM  MNpOrpaMH,  IpeAaBama U
e/lyKallija 3a 3roJeMyBambe Ha CBECHOCTA Ha
OeHeduTHTE O/ PU3MYKATA AKTHBHOCT.

Cenmara cTpareryja € aa ce MOTTHKHYBaaT
CTYJCHTHTE Ha aKTUBHO MAaTyBame J0
(hakyITeTOT Ha KOj Ce CTyAumpa, Kako Ha
IOpUMep, TelIayelhe HIM KOPHCTEHhE Ha
BEJIOCHIIE]L.

[locnemnata crpaTerwja € cileneme U
eBallyallja HAa HHUBOTO Ha (Qu3MIKara
aKTHBHOCT Mer'y cryaeHTHTe. EBamyanujara
Ha ¢U3MUKaTa aKTUBHOCT, UCTO Taka, Tpeba
Ja ce ciequ W Mery pasinyHu Tpynu (Ha
IpuMep, Kaj OHHE CO IPEYKH BO Pa3BOjOT
WIM Ofi Pa3lW4YHO €THUYKO NoTekio). [Ipu
TOa, CeKoja TpoMeHa Bo (U3MUKaTa
aKTUBHOCT, (HU3HUYKUTE CIOCOOHOCTH W
3apaBjeTo  Tpeba ga ce  eBHICHTHpA.
[TorTHKHYBameTO Ha caMmoeBaiyalyjata Ha
(u3MYKaTa aKTHBHOCT, CO IIOCTaByBabe Ha
LeJM, MCTO Taka, OMJIO JIOKaKaHO JeKa ja
MOTTUKHYBa (U3UYKAaTa AaKTUBHOCT Mery
Miajure nyre.>

5. lpumep 32 YHUBEP3UTETCKH CHOPT
Bo Tammnepe, ®uncka - npoexkt Unipoli
Sport

Bo momenToB, mpoekror Unipoli Sport
HYZIU CIIOPTCKH YCIIYT'H Ha TPH KaMITyCH, BO
Tammepe YHHUBEP3UTETOT 3a TEXHOJIOTHja
(koj ce wHaofa Bo XepBaHTa), Ha
Vuusepsuteror Bo Tammepe (UTA, Atalpa,
BO ONM3WHA Ha LEHTApOT Ha TPaaoT) H
Tamnmepe VYHUBEp3UTETOT 3a NPHUMEHETH
Hayku (TAMK, xoj ce Haora Bo Kaymm,
Tammepe). Unipoli Sport 6un naHcupan Bo
ecenta 2013 roamua co men nma obe3denn
Pa3HOBUIHU u BHCOKO-KBaJIUTETHU

51 CFE and Sport England. (2014). Evaluation of Active
Colleges.
52 Lubans, D., Morgan, P., Tudor-Locke, C. (2009). “A
systematic review of studies using pedometers to promote
physical activity among youth”. Preventive Medicine.
48:307-315.
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CIIOPTCKH ~ YCIYTH 33  CTYICHTHTE WU
YHUBEP3UTETCKU BpaboTeHuTe o1 Tammepe.
Cekoj  yHHBep3uTeT BpabOTyBa  CBOj
CIIOPTCKM  MEHayep  OArOBOPeH  3a
KOOpAWHUPamke Ha Unipoli Sport
cioprckure  ycuayrd. Cekoj CTYIeHT W
BpabOTCH OJl OBHE TPH YHHBEP3UTETH MOXE
Jla CTaHe WICH MO IUIakambe Ha HaJIOMECTOK
3a eleH ceMecTap WIM eJHa Iena ydeOHa
rOJIMHA HA YHUBEP3UTETOT BO KOj y4aT WU
paborar. Ilo miakamero Ha HaJIOMECT,
YJICHOBUTE KMaaT MpaBO Ja mobapaar
npucTan 3a kopucteme na Unipoli Sport
CIIOPTCKHUTE YCIAYTH U Ha JPYrUTE KaMITyCH.
Bo ecenra 2017 rognna 4naHapuHa 1iakane
7900 crymentn u Bpaborenu. ITokpaj Toa,
[OCTOM OIIMja A& Ce IUIATH CIHOKPaTeH
Hagomect. HMcro taka, Unipoli Cmopt
00e30enyBa JONOIHUTENHM HHpOpMaLUK U
KOMYHHKaIHja co CTYJCHTHUTE "
BpabOTeHHUTE MpeKy cBojaTa BeO-CTpaHUIIa,
COLIMjAITHUTE  MEAUYMH, HH(MOPMATHBHH
Tabu, YHHBEP3UTETCKUTE HHTEPHU
CTPaHMIM M WICHOBUTE MOXaT Ja ce
[peTIuIaTaT 3a J00MBamke Ha CIUCaHHja KOU
Cce U3/1aBaaT MECEYHO.

Unipoli Sport Hymu mnoBeke yCIyTH.
I'pynHHUTE BEKOU Ce OPraHU3UPaHH HEICITHO
BO (opMa Ha 4YacOBM NPEIBOACHU O
cropTcku MHCTpyKTopH. Ce HymM roiem
n300p Ha BeXOH TPyMHpPaHd BO acpoOOUK,
¢utHeC u yacoBu 3a Oananc. Cekoja Henena
ce OAp)KyBaaT M UIPU CO TOINKAa, BO KOja
MOXXaT Ja Y4YecTByBaaT HOCIUHIM WIH
rpynu (Ha mpumep, oa0ojka, man dynoan,
Komrapka, 6agmunton). Unipoli Criopr, ucto
Taka, HyJd KypCEBHU 3a OJPEICH CIOPT WK
AKTUBHOCTH 32 MOYETHHLH HIH HAIPEIHO
HHUBO 0€3 HaJOMECT WM CO JONOJHUTENICH
Hagomect. [loctojaT okomy 100 pasmuaHu
KypceBH KOM C€ OpraHum3upaaTr cekoja
roguHa. CTpesamTBo, apreHTHHCKO TaHIo,
MedyBame, puTHeC KUK-OOKCHHT, jaBambe Ha
KOHM M CHTE BUJIOBH HA jora ce€ CaMO HEKOU
O/l KYPCEBHTE KOM UICHOBUTE MOXAT Jia I'H
nocetyBaaT. Cexoj KaMITyC IMa CBOja caja u
YJICHOBUTE MOXKE Jla UMaat IPUCTAIl 10 HEro
3a BpeMe Ha JICHOBUTE BO TEKOT Ha
paborHara Henena momery 06:00 mo 22:00 u
BUKeHauTe. [lOYeTHHUIMTE BO cajara 3a

o0yka MMaar orimja a modapaat COBETH U
nomour of (pUTHEC MHCTPYKTOPUTE KOH CE
Ha pacrnonarame. JIMYHHTE W TpymHHUTE
CIIOPTCKH YCIYTH CE YIITE €/Ha OmIuja 3a
BKIydyBake Bo Unipoli Cmopr m ga ce
y4ecTBYBa BO KOHCYJITallUH, HHAWBUIYaTHH
WM TPYIIHU MHCTPYKIMU BO cajiata, JTHIHU
o0yka 1 Macaxa.

Kiyunata mpeaHocT jga ce Ouje 4ieH Ha
Unipoli Sport e Bo Toa mro Moxe 1a ce
n3zbepe BO KOj YHHMBEP3UTETCKH CIIOPTCKU
00jeKT J1a ce BexOa, Cropes CBOj pacrope,
BO OJIM3MHA HA MECTOTO Ha CTYAUPAIE WIH
pabora, Bo OJIM3MHA Ha JOMOT Ha >KUBECH:E,
WM CaMO €IHO HeJajieKy y0aBO BO3CH-E CO
BEJIOCHIIE]] [0 IUIaKameTo Ha 4YIeHapHHATa
Ha YHUBEP3UTETOT Ha KOj ce paboTu mim ce
cTyaupa. BakBHOT HA4YMH Ha OJIBUBAE HA
yCIIyTUTE, BIMjae U HA CIIOPTCKHUTE YCIYTU
HAYMHOT HAa KOj THE KE C€ OJBUBAaT BO
WIHUHA.

3AKJIYYOK

HecomueHO € nmeka, yHHUBEp3UTETHTE Ce
KIYYHH BO DPa3BUBAKBETO U (OPMUPAEETO
Ha CTaBOBH, NEPIENIMU M OJHECyBama Ha
MJIaIUTE JIyre, KOM K€ CTaHAT WAHU JIUACPH
u Ke IpupoHecaT 3a JMHAMUKAaTa Ha

OIIITECTBOTO. CrynenTture u
YHUBEP3UTETCKHOT  Kagap  (Kako H
HaJBOPELIHU YJICHOBH) NpeKy

NpaKTUKyBal€ Ha CIOPT M BexOM Ha
YHHBEP3UTETOT MOXKAT Aa YHAIPEIaT CBOSTO
3apaBje. YHHBep3uTeTHTe Tpeba nga To
HCKOPHCTAaT CBOjOT TMOTEHUWjal W [1a
obe30eaT MOXKHOCTH 3a CIIOPT, BEXOM U
(hu3MYKa aKTUBHOCT, CO LITO K€ IPHIOHECAT
3a aKTHBEH M 3[paB HAYWH HA >KUBOT Ha
CTYJCHTUTE U CBOUTE BPaOOTCHH.

Pa36upameTo Ha MOJEIIOT Ha COLHMjaTHU
SKOJIOLIKY TIOTTUKHYBA4H, KaKo U OAPEICHH
BUJIOBH Ha MpPEYKH 3a CHOPT M (U3HUKa
aKTHBHOCT OBO3MOXKyBa mda ce pasdepe
HAYMHOT Ha KOj YHUBEP3UTETUTE OM MOXKeEIe
[la JlenyBaaT Ha MIIaJUTe JIyfe [qa 3amovHaT
co ¢usmuka axtuBHOCT. Jlokarujata Ha
aBalbeTO Ha CIOPTCKUTE YCIYyI'H BO
Onmu3MHATA HA MPECTOj, KaMIyC W/WIU
paboTHO MecTo, ILeHHTEe U (IekcuOuIeH
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pacrmope]; ce KIyYHH KapaKTePUCTHUKH 3a
OlIpellyBak¢ Ha MOJECNIOT Ha (Qu3MUKaTa
aKTUBHOCT Ha engHa Ju4HocT. Hepmocturor
Ha BpeMe U COLMjATHUTE OrPaHHYyBarba Ce
€IHM O]l HajroJIeMHUTE MPEYKH Kora ce
IUIAHUpa BKIy4YyBamke BO (U3WYKH U
CIIOPTCKO-PEKPEATUBHU AaKTHBHOCTH.

ITocTojaT ocyMm IJIaBHH CTPAaTErHH CO KOM
NpeKy MAapKeTHHIOT OW ce aKTHBUpAle
CTYJCHTUTE Ha YHHMBEP3UTETUTE Ja BOJAT
MOAKTUBEH JKMBOTEH cTwil. Tue ce
CIICTHUTE:

— BHECyBam€ Ha MYJITUKOMIIOHCHTHH
HHTEPBEHIINH;

— o0e30enmyBame Ha  KBaIM(UKyBaHA
paboTHa cuna;

— 1a UM ce JaJe MNpaBO Ha IJac Ha
CTYICHTHUTE;

— CO03JaBarbe Ha AKTUBHO OKPYXKYBAHC;

— Ja ce mNoOHyAW mnoroieM wu30op U
Pa3IMYHOCT BO (DH3MYKUTE aKTHBHOCTH;

— BMCTHYBaH¢ Ha HACTaBHMU IIPOTPaMHu,
npe/iaBamba U eIyKaluja 3a 3rojJeMyBambe Ha
cBecHOCTa Ha OeHepuTHUTE O (QH3MUKaTa
AKTHBHOCT;

— J1a ce MPOMOBHpPA aKTHBHO MaTyBAbE J10
¢axynret (TMemavemhe WK CO BEJIOCHIIEN);

— CleAcHE U eBalyallja HAa HHBOTO Ha
(U3MYKaTa AKTUBHOCT MeT'y CTYICHTHTE.

IIpuMep 3a NPaKTHKyBame Ha CIIOPTCKH
AKTUBHOCTH BO pamMKuTe Ha
YHUBEP3UTETCKUTE INPOCTOPHU € HPOCKTOT
Unipoli Sport, Bo Tampere, ®uHcka, Koj ce
COCTOM OJI TPU YHHUBEP3HUTETCKU CIIOPTCKH
objexra. Kiryqnata mpemHocT na ce Omue
wied Ha Unipoli Sport e Bo Toa mT0o MOXe
Ja ce uzbepe BO KOj YHHBEP3UTETCKH
CIIOPTCKH 00jeKT aa ce BexOa, crope] cBoj
pacnopen, BO OnM3MHa Ha MECTOTO Ha
CTynupame Wwin pabora, Bo Olm3uHAa Ha
JOMOT Ha JKMBECHC, HIM CaMO eIHO
HeJaleKy y0aBO BO3CHE CO BEJIOCHIE] IO

IUIaKamkeTo Ha YJIeHapuHaTa Ha
YHUBEP3UTETOT Ha KOj ce paboTH Miu ce
CTyaupa.

On Tyka, MOXeMme Ja Kaxeme JieKa
YHUBEp3UTETUTE € TMOTpeOHO Ja TH

UCTpaXaT TEMEIHO CBOHUTE MOXKHOCTH 3a
JaBalke¢ Ha CIOPTCKH YCIYyIM W Ja ce
(bokycHpaaT BO KOHTEKCT Ha IIOJMTHKATa
ITO TW  OApeAyBa  BOHHACTaBHHTE
AKTUBHOCTH Ha CBOMTE CTYICHTH, a H
BpaOOTeHH, CO IWTO K€ IO3UTUBHO
OpUIOHECaT 3a HHUBHOTO 37paBje, a U
OIIILTECTBOTO BO IEIHHA.
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POSSIBILITIES FOR BRANDING
TOURIST DESTINATIONS IN THE
REPUBLIC OF MACEDONIA

Abstract

Tourist destinations are competing to attract
as many visitors as tourists. To build an
image, i.e. positive reputation, tourism
companies must continuously follow the
wishes, needs, requirements and
expectations of tourists, which nowadays are
characterized by high mobility, dynamism
and sophistication. The branding of tourist
destinations enables tourism companies to
increase the competitiveness and better
positioning of the tourism market. Branding
is a promise and experience with which
tourists perceive the tourist stay.

The Republic of Macedonia, although it is a
developing country, has strong potential and
capacity for branding tourist destinations,
especially in lake and spa tourism. The aim
of the research in this paper is to determine
whether the positive reputation and the
positioning of the tourist destinations affect
the choice of the tourists for the destinations
they visit. As a result of this research will
determine the positioning of tourist
destinations in the Republic of Macedonia in
the awareness of tourists and visitors.

Key words: branding, tourist destinations,
positioning, image, tourism market.
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M- p Kpuctuna MUTPEBCKA
Metynaponen CnaBjaHcku YHUBEPU3UTET
,,] aBpuiio PomanoBuu- /lepxaBun‘- Cetn
Huxkone, burona,

CesepHa MakeioHuja
kristimitrevska@gmail.com
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Merynapozen CiiaBjaHCKH Y HUBEPU3HUTET
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Huxone, burona,

CeBepna Makenonuja
martinstip@hotmail.com

MO>XHOCTHU 3A BPEHIUPAIBE HA
TYPUCTUYKUTE JECTUHALIUU BO

PEITYBJIMKA MAKEJJOHHUJA
ApcTpakT
Typuctnuknte JIECTHHAIINN ce

HaTIpeBapyBaaT Jia  [pUBJIEYaT  IITO
HorosieM Opoj Ha MOCETHTENIH- TYPUCTH. 3a
Ja Ce W3rpaAd HUMHI, T.e. MO3UTHUBHA
pemyTtanuja, TYPUCTUYKUTE IMpETIpHjaTHja
MOpa KOHTHHYHPAHO Jia TH CJIeJlaT jKkesouTe,
norpebute, Oapamara W OYEKyBamaTa Ha
TYpPUCTHTE, KOM BO JCHEIIHO BpeMe ce

ONIUKYBaaT €O  BHCOKa  MOOMIIHOCT,
JIMHAMAYHOCT " CO(UCTHIIMPAHOCT.
Bpenaupamero Ha TYPUCTHUKHTE
JNECTHHAIIMKM, MM OBO3MOXKYBa  Ha
TYPUCTHYKHTE MpeTIpHjaTHja  MOorojiema
KOHKYPEHTHOCT " mozo0pa

MNO3HLMOHUPAHOCT Ha TYPUCTHYKHOT Ia3ap.
bpenaupameTo € BeTyBame U JIOKUBYBAE
CO KO€ TYPHCTHTE IO IepLennupaaT

TyPHCTHUKHOT HpecToj. PenyGinxa
MakenoHnja, Hako € 3eMja BO Pa3Boj, UMa
CHJEH TOTEHLMjaJl W  KalnauuTeT 3a
OpeHaupame Ha TyPUCTHIKHUTE JECTHHAINH,
moceOHO BO  €3€pPCKHOT U OamCKHOT
Typu3saM. [lenTa Ha HCTPaKyBamETO BO OBOj
Tpyd € Ja ce YTBpAM Jajdd HO3UTUBHATA
pemyranMja M MO3ULHMOHHMPAHOCTa  HA
TYPUCTHUYKHUTE JICCTUHALINY, BIIMjaaT
MO3UTUBHO Ha M300pOT KOj TO mpaBar
TYpUCTUTE, 3a JECTHHALMUTE KOU TIHU
noceryBaaT. Kako pesyarar Ha oBa
UCTpaxyBame Kke ce YTBpAUM KakBa €
MO3ULUHUPAHOCTA Ha TYPUCTHUYKHUTE
nectuHanuu Bo PenybOnuka Makenonuja Bo
CBECTa Ha TYPUCTUTE U MIOCETUTEIIHTE.

Kayunu 300poBH: OpeHaupame,
TYPUCTHYKA JIECTHHAIINH,
MO3ULMOHUPAHOCT,  UMHI,  TYpPUCTHYKH
nasap.
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1. Bpenaupame BO TYpU3MOT

JebuHupameTo Ha MOUMOT TypH3aM ¢
NpPEeIU3BUK MOpaJd HEroBaTa KOMIUIEKCHA
npupoza. TypusMOT € yciyXxHa JIejHOCT BO
KOja MOpOLECOT Ha IMPOM3BOJACTBO U
TIOTPOIIYBAYKa CE OJBUBAAT HCTOBPEMEHO ",
Bo crpyuHara 4mTeparypa TYPHUCTHYKHOT
mazap ce nepuHHpa Kako MoceOCeH BUI Ha
nasap, T.e. mmasap ,,sui generis” (moceGeH Bu[
Ha maszap). TypuCTHUKHOT maszap ce
olpeJieNlyBa Kako OJJHOC IIoMery MOHyAaTa 1

nobapyBaukara BO obnacta Ha
MIPOU3BOACTBOTO M YCIYyrHTE KOU ce
KOpHUCTat 3a 3a/I0BOJTYBaEbe Ha

TYPUCTHYKHTE TIOTpeOM BO  OfpelieHa
TypHCTHUKA JIeCTHHAIH]ja >,

O0emMOT Ha pa3Boj Ha TYPHU3MOT Kako
riio0aiHa aKTHBHOCT Hajmo0po MoXe 1a ce
corea on mojarorure Ha CBerckara
TypucTHuka  opranmsamuja-  UNWTO.
Crnopen mnomatonmre #Ha UNWTO BoO
2018ronuHa BO Mel'yHapOIJHWTE MNaTyBamba
yuecTByBaje 1886 MUIMOHU TYpHUCTH,
JI0JieKa JIeBU3HUOT NPUIIMB BO Taa TIOJMHA
usHecyBan 1560 mmmjapmu YCI*°. Axo
BHE TIOJATOLH CE€ CIOpeAaT CO JanedHara
1950roguna, kora wumajiao 25,6MHINOHU
TYPHCTH BO MeTyHapOJHHTE IaTyBama, U
HPHUXOJ O 2 MWJIMjapJy AOJapH, 1oToa co
noxarouure ox 1980roxuna kora O6pojor Ha
TYPUCTH BO MElyHapOIHHMOT Typu3aM OHII
278 MUITMOHU u JEBU3HUOT MIPUITUB
104munujapu JloJIapH, oT0a BO
2000rogmHa  OpojoT Ha  TYPUCTH BO
MelfyHapOJAHUTE  TaryBamba Own 674
MWIMOHH H TpwiuB ox 495munmjapaw,
MOXKE J]a c€ KOHCTaTupa JieKa Off FTOAANHA BO
TO/IMHA Ce TOoBEKe U IoBeke pacte OpojoT Ha
TYPHCTH BO MeIyHAPOJHHTE MATyBaba .
dakT € Jexka OJpelNeHH TPEHAOBH Ha
TYPUCTHUKH JIBIKCHa YKaXyBaaT Ha Toa
JieKa TYpU3MOT IIpEepecHyBa BO MacOBHA
nojasa.

53 Helgason&Sigurdason

Reykavik University,2012, p.5,

5 Popesku, J. Marketing u turizmu, Univerzite
Singidunum, Beograd, 2013, p.9,

55 www.unwto.com,

56 Popesku, J. Marketing menadzment turisticke
destinacije, Univerzitet Singidunum, Beograd, 2016, str.3,

branding of destination,

Ha HWurepuer mopramor ma UNWTO,
I'enepamanor cexperap Ha OOH, AnToHHO
I'yrepec, BO CBOETO  CHIUTCHHE 34
MEIUYMHTE IO HaBel CIEAHOTO: ,,CeKoj AeH
moBeke OA 3MWIHMOHH TYpUCTH TH
[IOMHUHYBAaaT  MeIyHapOIHHMTE  TPaHUIY,
CeKoja TroAmHa CKopo 1, 2Munmujapmu yre
[aTyBaaT [0 CBETOT. TypU3MOT CTaHyBa
cton®0 Ha  eKOHOMHjaTa, BHM3a 32
NPOCIIEPUTET, Kako M TpaHchOopMaIHoHa
CHJIa 32 yHaIlelyBarb¢ Ha MIJIMOHHU JKUBOTH.
CBeTOT MOXE W Mopa Ja ja HCKOPUCTH
MOKTa Ha TypU3MOT> ,

MogzepHoto Bpeme co cebe HOCH
MOJICPHH TEPMUHH, a TEPMHHOT OpeHI ¢
efeH oA Hajnomyiapuure. 36opor bred
3HAYM OKUT, B3alITUTEH 3HAK, O3HAaKa,
obenexje u cn1°C. BpeHoT € BeTyBame Koe
ce JaBa Ha IMOTPOLIYBaYHMTE, COCTABEH O
30Mp Ha  pENICBaHTHM  CBOjCTBa  HA
IPOU3BOOT, MPH IITO CO HEroBOTO
KyIyBale Ke Ce 3aJ0BOJNaT OAPEeNCHH
morpebu  Ha  KymyBaumte. Toj e
KOMOHMHAIMja Ha OCOOWHM: TIPOU3BOAH,
KOPHCTa 3a HOTpouIlyBa4yuTe (IIOTpedUTE U
JKenouTe), BPEOHOCTH (BpcKaTa IoOMery
MOTPOIIYBAYHUTE M HPOU3BOJHTE).

Bpenmor e wumeja BO ymMOoT Ha
MOTPOLIYBAYUTE,  TOA €OHa  IUTO
HOTPOIIYBAYOT IO TJIefa, MHCIH, TO
HepIenupa BO MOMEHTOT, moTceecHo”. Co
Kpeupamero Ha OpeHa, KOMalHHWjata
OCTBapyBa KOHKYPEHTCKa IPEIHOCT Ha
nazaport. llenta Ha OGpPEeHAUPAHETO € JEeCHO
U Op30 Mpeno3HaBame Ha MPOM3BOJHUTE O
CTpaHa Ha TOTPOLIYBAa4YUTE, & TOA HAjI00po
ce mocturHyea co: csect 3a Hero (brend
awareness) u cimka 3a mero (brend image).
OHa IITO BO MOCJIEAHO BpeMe, OarogapeHue
HAa  pa3BOjOT  Ha  WH(pOpMAaTHuUKara
TEXHOJIOTHja, € T1oceOHO BaKHO 32
KOMarHHUTe, I0Ce0HO 3a TYPUCTHUUKHUTE
Ccy0jeKTH, Toa IITO JICHEC JIECHO MOXKE Ja ce
openaupa ce. Kora cranysa 300p 3a cuiHu
OpeHAMHT KOMITaHuH, Kako mTo ce Google,
Facebook wnmn Apple, kon na ®opbGeosara

57 www.media.unwto.org, 11.03.2017,
%8 Veljkovic : Brend menadzment u savremenim trzisnim
uslovima, Ekonomski fakultet, Beograd, 2010, str.4,
5 Getman : Emocionalno brendiranje, Tipografik plus,
Beograd, 2014, str.10,
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JMCTAa C€ PAaHTUPaHU KaKO KOMIIAaHHUHM CO
HajrojeMa 3apaboTka, UCTUTE HU HCIIpakaar
CHJIHA IOpakKa JeKa CBOjOT MapKEeTHHI TO
HACOYMJIC MCKIYYHBO KOH OCBOjyBame Ha
cpento u yMmMoT Ha mortporryBaunte®,
Cnopen ®opbcosara nucta, 10 HajBpeanu
CBETCKH OpEHNIOBH Ha JIYKCY3HH XOTEIH ©

ciaeaHara:

Ta6ena 1. Ton 10 HajBpeaHu OpeHI0BH
Ha xoTesiu Bo 2018

Panr Hme Ha xoTeaoT
2018
1. The Peninsula
2. Four season Hotels&
Resorts
3. Taj Hotels& Resorts
4, Belmond
5. Ritz- Carlton
6. Fairmont
7. Rosewood
8. Park Hyatt
9. Aman Resorts
10. Mandarin Oriental

U3zBop: www.forbs.com,

Bo cumHmmpor Ha BpemgHOCTH  BO
TYpU3MOT, I[IOCTOjaT TIOBeKE HHBOA Ha
OpeHIupame 1 UCTHTE CE ofHecyBaaT Ha®l:

- JlecTHHAIIUHUTE,

- Hocurenmure Ha  TypuCTHYKaTa

MOHyJa  BO  JICCTHHAIMHATE  (XOTENH,
pecTopaHH, Ka3uHA U JIp.).

- Tpancnoptort, u

- Tocpemnummre  BO  MapKeTHHT
KaHaJIUTe (TyponepaTopu M TYPUCTHUKHTE
arcHIIMH).

Cute oBHME HHBOa Ha OpeHIUpame BO
TYypU3MOT ce MelfyceOHO TOBpa3HH |
Mel'yceOHO 3aBHCHHM, HO Taa IOBPa3HOCT
ToceOHO € HarjlaceHa Kaj OpeHAnupameTo Ha
JECTHHAIUUTE u HOCHUTENIUTE Ha
TypHCTHYKATa IMOHY/Ia Ha AECTHHALIUHTE.

Bpemaupamero BO  TYpU3MOT  UMa
noceOHa BaXHOCT BO KpPEHPambETO Ha
BpenqHOCTH BO  TypudMoT. OcHoOBHUTE

60 www.forbs.com,
61 Dzordzevic&Zecevic : Kreiranje vrednosti u turizmu,
Ekonomski fakultet, Beograd, 2015, str.19,

BPEAHOCTH KOU OpeHioBHUTE Ha
JIECTUHAIIUTE TH KpeupaaT 3a TYypUCTUTE
e

- Ilpeno3HaTIMBOCT Ha MIOHYAATA,

- JacHa mpercraBa 3a BpEIHOCTUTE
(KOpHCTa) U UCKYCTBOTO KO E€TYypHCTHTE Ke
ro HMaaT CO TIIPECTOjOT BO OpeleHa
TypHCTHYKA JIeCTHHAL]a,

- Jacuo COTJIEAYBaE Ha
TU(EpeHTHUTE BPEJHOCTH HAa HEKOM O]
QITEPHATUBUTE BO CMHCIIA jACHO BOOYYBAE
Ha KOHKYPEHTCKUTE KapaKTePUCTUKH, U

- Hmwuu.

Haj3HavajHn M3BOpPH BO KPEHpPAmETO Ha

BPEAHOCTUTE 3a TYPUCTUTE, Kou ce

Kpe€upaat co 6peHZ[I/IpaH)eTO 0863:

- Tapannuja 3a KBanuTeT: TOA €
CTEIEH HA CUTYPHOCT 3a TYPHUCTOT JeKa
HEroBUTE O4Y€KyBama BO IIOMJIe] Ha
KBJIUTETOT HA YCIYTHTE U MCKYCTBOTO KOE
ke To no0me co MpecTooT, MMa Trojema
BEPOjaTHOCT J1a Oujie MOTBP/ICH,

- HamanyBame Ha  Hamopor U
TPOLIOLUTE IIOBPA3HH CO IMIPOLCHKA Ha
aNTepHATUBHUTE: CE€ HaMajaT HalopUTe U
TPOLIOLUTE HAa TYPUCTUTE MNpH H300p Ha
JIECTHHAIUNUTE,

- Pa3snukyBame Ha BpEIHOCTHTE KOU
IH HyJaT pa3iM4HHUTE ANTEPHATHBHU: JIECHO
[PENo3HaBakhe Ha Pa3iMyH aJITCPHATUBH U
BHUCTHHCKH M300p Ha JeCTHHAIH]a,

- Tapannuja nexa HCKYCTBOTO Koe ke
ro JOXKMBEaT CO IPECTOjOT BO OJpelieHa
JeCTUHAIMja, K& HMM OCTaHe BO TpPajHO
cekaBame: OpEHIOT TapaHTHpa HCKYCTBO
KO€ BEYHO Ke Tpae,

- EmonmoHainu KOpHCTH KOH
OpeHJOBUTE  T'M  OBO3MOXYBaaT  ce
Pa3iMKyBaaT Off PallMOHAIHUTE KOPUCT KOU
ce HaBeJyBaaT: EMOLMOHAIIHUTE KOPHCTH Ce
HajBa)KHATa KOMIIOHEHTa HA MOJEPHUOT
TypHU3aM.

62 |bidem, str.33,
83 1hidem, str.250,
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CuTe KapaKTepUCTUKH, CIEMCHTH |
HAa4YMHU Ha OpeHIupame BO TYPH3MOT HMaaT
IpUMEHa M BO OPEHIMPAETO Ha TYyPHU3MOT
BO Peny6nuka Makenonuja.

2. IIpenu3Buuu BO OpeHIMPAHETO HA
TYPHCTHYKHTe JAeCTHHAIMU- eBOJIyLHja
Ha e- Typu3MOT H OpeHaMpame Ha
TYPUCTHYKHTE NECTHHAIMH BO epaTa Ha
COLMjaJHUTE MeJUYMH

PeBonynnjata Ha wHpOpMaTHYKaTa W
KOMYHHKAIMCKaTa TEXHOJOTHja Beke HMa
JUIA00KH HMMIUIMKAIIMKE BO TYPHCTHYKHOT
cextop. Ce moTeHnupa Jieka e- Typu3MoT ja
OIp)KyBa  JUTHTalM3allMjaTa BO  CHTE
MpOLECH M CHHUHPH Ha BPEIHOCTH BO
TYPHU3MOT. CouyjanHure MEJMYMH,
reHepajHo, Moke pa ce cdartaT Kako
alyiMKanuy Ha VHTEpHET KOM IUTO TH
cymupaar MEJUYMCKUTE BIIEYATOLU
KpeHpaH! O]l IOTPOIIyBAaYUTE BP3 OCHOBA
Ha HHMBHOTO HCKYCTBO JOXXHMBEaHO BO
onpesieHa JIeCTUHAIIH]a, 00HYHO
HHPOPMHUPAJKH Ce€ TpeKy peJIeBaHTHUTE
HUCKYCTBA, apXMBHUPajKu W [elejku Th 0N
line, co men nonecexn u moOp3 mpucran Ha
JPYTUTE MOTPOIIYBAYH.

CouyjanHute MeOUyMH ce OUTHH U OJ
MPUYMHA LITO MHOTY MOPHIOHECYBaaT 3a
mmpere Ha €WOM (electronic- word-of-
mouth). Twe uM O0BO3MOXKYyBaaT Ha
KOPHCHHIIMTE  BKIYYCHOCT BO  OBHUE
wiaTopmH, Aeiejku TH JIMUMHUTE UCKYCTBa
TIpeKy CIHMKa, TeKcT W Bunpea. [lonenenara
COZIpXKMHA OJl CTpaHa Ha KPUCHULUTE Ce
pediekTupa Bp3 MemiaBuHa Ha (aKTH U
MHCJICHba, BIICYATOLM U YyBCTBA, 1a IypH U
Ha TIJIACMHHUTE 32 OJpe/eHA JeCTHHAIMja.
Web 2.0 u couujanHute MeIUyMH TH
oxpabpyBaaTr MOTPOIIYBAYUTE U TTIOOATTHUTE
MpPEXH BO COLMjaHOTO OKpyxyBame. Web
2.0 e momymapeH COIHjaleH MeIuyM KOj
HMa KIy4Ha yjiora BO NPHUOMpPameTo Ha
uHDOpMALIMUTE 3a [aTyBakbe U UM
OBO3MOXYBa npucTan 10 MHOTY
UH(OPMALUHK 33 OAPEAEHHU JICCTHHALIUH.

[Mocnenaute Hekonky roamau SOLoMo
(Social- Location- Mobile) u SoCoMo
(Social- Context- Mobile) mapkerunr, ce

[0jaBU Kako HOB TpeH. M siBara Buzia Ha
MAapKeTHHI ce II0jaBHja KaKo pe3ylraT Ha
momynapHocta Ha Smart  tenedonurte
KOPHCTEjKH ja JOKaljaTa U KOHTEKCTOT Ha
“H(POPMALIUUTE 32 IEPCOHAIHU MTOTPEOU.

On line penyrauujara, 6e3 oryiex Ha Toa
Jany e nobpa Wid Jomla, HCTO Taka, MHOTY
Op3o ce mmpu nupeky HHrepHer,
GaromapeHure Ha MPeXecTaTa HOBP3aHOCT.

3. Wellness u spa typusam kako moaes
3a rpajier-e Ha UMHI M NO3ULIMOHUPaK-e
HA TYPUCTHYKHUTE IeCTHHALUU BO
Peny6auxa Makenonuja

Llenara Ha MOCTOEHETO M PAOOTEHETO HA
cekoj sSpa um  wellness menrap e
ABTEHTHYHOCTAa BO JaBaWETO Ha YCIIYTHTE
nopajd IMTO W TYPUCTHTe TI'M Owupaar.
Boobu4aeHo, mporpaMiTe Ha OBHE LICHTPH
ce KOPHUCTAT 3a penakcanuja,
NOAMIALyBalbe HAa KOXKara U  TENOTO,
OTCTpaHyBambe Ha CTPECOT, MOA00pyBamke Ha
HUMYHHUTETOT U 3rOJIEMyBambe Ha €Heprujara.
Cure oBHE €NIEMEHTH BO MOHYyJZaTra Ha
LIEHTPUTE C€ KOPUCTAT NPH MPOMOLMjaTa U
OpCHAMPAKET0 HA  CHTE  TYPUCTHYKH
nectuHanu Bo PemyOnmuka MakenoHuja.
EnemMenTHTe Ha TOHyJgata BIMjaaT Bp3
NO3ULMOHUPAETO  HAa  [MOHyAaTa |
Openaupamero Ha oBe UeHTpu. llTo €
rorojieMa u rnoabpa rnoHyara u KBaJuTeTOT
Ha YCJIyTHTE, TOJIKY € MOrojeMa LIaHcaTa 3a
nobpo OpeHaupame M MO3UIMOHUpAkhe Ha
OBHE LeHTpH. EneMeHTHTe Ha MOHYyIaTa KOH
BJIMjaaT BP3 YCIEIIHOTO MO3UIUOHHMPAKE U
Openaupame Ha Oamure Bo PemyOmmka
Makenonuja ce:

- JlecTHHaUMM Ha 3[paBje: BIHUIIH W
Y)KHBaj, 3eMja W 3[paBje, rapaHiyja 3a
KBQJIUTET U IJIAHMHCKU 0a3U U COHIIE,

- Wellness:  Bucoko  HHBO  Ha
3a/10BOJICTBO M CpEeKa, MHTEPECHH CIIOTaHU U
cI.,

- Private  spa:
PErHOHAIHH CIICLIHjaIuTEeTH,

- Desing spa: nma ce 3ampxu
MIIAJIONIMKHOT H3ries, miaia, yoas, fit, HoB

penmakcanuja U

cBeT Ha 61arococtojba,
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- Day spa: pnemoBHO 3aJlOBOJICTBO,
OamHTEe KaKO KpaTka Iay3a, Oama mocie
soping.

HaBezneHUTe elNeMEHTH ce 100pa OCHOBA,
HOTOYHO I1aTOKa3 3a TOA Kako OambCKUOT
Typu3aM Bo PemybOmmka Maxkeonnuja, Ho,
CEKaKo, U OCTaHATHUTE BHMAOBU HA TypU3aM
MOXK€  yCHEeIIHO Ja ce  pa3BuBaar,
MO3UIMOHMpPAaT M Jia e HPOMOBHpPAaT BO
CBOjOT MPEMO3HATIMB UMHUL U OpEH/I.

Co ormex Ha Toa mro PemybOnmka
MakeioHMja ~¥Ma ~ MHOTY  NIPUPOJHU
GoraTcTBa, MOTEHIH]jalH, KYITYpHH
HACJICACTBA U HEOTKPUECHHU JCCTHHAIIUM KOU
Ou Omsie MHTEPECHU 3a TyPUCTUTE, OHA IITO
Ha Jp)kaBarta u Tpeba ¢ rpajeme Ha UMHUI 1
nobpo Opernupame Ha HUB. Ho, 3a ma Moxe
HAlIUTE TYPUCTHYKH JECTUHALMHU YCIICIIHO
Ja TO rpajaTta CBOjOoT OpeHZ, MOTpeOHO e
pa3BojoT Ja ro HacoyaT KOH MOTpedwuTe,
kenOute, OapamaTa W O4YeKyBamara Ha
CETaIllHUTe, HO U HAa UIHUTE IOTPOLIYBayH.

Jlokonky ce caka MaKe/IOHCKUTE
TYPUCTHIKI JIECTHHAIAN na TH
3a/I0BOJTyBaat norpedure, Kenoure,

OapamaTa U  OueKyBamara Kako Ha
JOMAIIIHHUTE, TaKa H Ha CTPAHCKHUTE TYPHCTH,
OoceGHO BO MOTJIE/ Ha HUBHHUTE MOTPOLICHH
CYMH, aCOPTHMMaHOT Ha TYPUCTHUKHTE
NOHYAM MOpa KOHTHHYHPaHO Ja ce
HPOLIMPYBAAT U 1a HYZAaT HOBU COINPXKHHH
3a anumManuja. Cekako, KIy4Ha yiora BO
rpajemeTo Ha OPeHIOT Ha MaKEIOHCKHUTE
TYPUCTHYKH JCCTHHALMM MMa W Jp)KaBata,
COOZIBETHOTO CIpaByBambe co
KOHKypeHILjaTa, M  CEKako  CBETOT-
CTPaHCKUTE TYPHUCTH Ja CIyHUIHAT U [a
HMMaart LEeJOCHH U Op3u HHPOPMAIIUH 33 HUB.

3akiay4ok:

Typusmor Tpeba m Mopa pa Ouze
CTONOOT Ha ceKoja eKoHOMHja. MoaepHOTO
BpEME HOCH HBH M MOJEPHH TEPMHHH, &
Mel'y HUB HajIIOITyJIapeH € TePMHUHOT OpeHs.
Bpenmupamero Ha  JIeCTHHALMUTE e

neuHUpa Kako eIUHCTBEHA KOMOWHAIM]ja
Ha MPOU3BOAUTE U JOJAJICHUTE BPEIHOCTH,
OMI0 &1a ce ONMIUIMBM WJIM HEOIHIUIMBH.
BpeHnoT He e caMo Mapka, TyKy € HCKyCTBO
U MMHI KOj YIpaByBa CO BpPEIHOCHHTE
CHCTEMHM M HO3MLHOHUpameTo. BaxHocta
Ha OpEHAMpPAmeTO Ha JCCTHHALUHUTE HE
Tpeba aa ce MOTLEHH U TOj CTaHyBa MoceOHO
BaXCH 3a WIHUTE TPCHAOBU. Pemybnnka
Makenonnja W300MIIyBa CO TYPHCTHYKH
JIECTHHAIIMM KOW OBO3MOJKYBaaT pa3Boj Ha
MOBEKe BHIOBH Ha TypH3aM, HO 3a Ja Ce
MpUBJIEYAT LITO MOrojieM OpOj HAa TYpUCTH
MOTpeOHO € HUBHO H00po OpeHaupame, a
TOA 3HAYM KOHTHHYHPAHO IPOLIMPYBAbE,
pa3Boj u 300raTyBame Ha COAPKUHHTE 32
aHuManuja Ha Typucture. CaMo co roimema
3aCTaleHOCT Ha COLUjaJIHUTE MEAUYMHU U CO
KOPHUCTEHhE Ha CUTE aJIaTKH 3a IPOMOLIH]ja Ha
TYpU3MOT MPEKY COLHMjaTHUTE MEIUYMH,
Penybnuka Makenonuja ke Moxe Ja
u3rpaay OpeH/I- BETyBambe 38 KBAIUTET.
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THE EFFECTS OF SOCIAL MEDIA
MARKETING ON THE
BEHAVIOR OF ON-LINE
CONSUMERS

Abstract

Given that the social environment is a
variable phenomenon, and the interaction
between the communication process is
living, today a society is creating a
polyvalent structure in which the needs and
behaviors of individuals are different. In the
era of expansion of social networks and their
multidimensional influence on society and
individuals, at the center of research and
interests, are the methods for animating and
stimulating the needs and wishes of
consumers. Social media today is a new
hybrid component of integrated marketing
communications that enables businesses to
have a strong relationship with consumers.
These are consumer-generated media and
represent a versatile source of information
that consumers use for mutual information,
both for the quality and price of the
products,

products, as well as for the brand, services,
and the problems that they encounter during
the realization of the act of purchase.
According to the number of users on social
networks, the most popular are Facebook,

Twitter, Youtube, Flickr and Instagram, Last
Fm., Linkedin, MySpace, which allows a
new way of communication between
consumers and vendors, making the
company able to create a different and more
customized marketing approach. Social
networks link consumer experiences with
the buying process and in this way create a
new channel of social feedback experiences.

Key words: marketing communications,

social networks, buying decisions,
consumers, marketing media.
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Jou. a-p Jyaujana CUJIJAHOCKA
daxynTeT 32 EKOHOMHja U OpraHu3annja Ha
MPETIPUEMHUIITBO

Merynapoznen CrnaBjaHCKu YHUBEP3UTET-
Csetu Huxome- burtona,

,,l aBpuiio Pomanosuy [lepxaBun®,
Penry6nnka Makenonuja
j.siljanoska@yahoo.com

Mpod. n1-p UBan EOPEMOBCKHU
®daxynTeT 3a MPaBHA HAYKU
MertynaponeH CnaBjaHcku Y HUBEpP3UTET-
Cseru Huxoe- burona,

..l ‘aBpmio PomanoBuy [lepxaBun®,
Peny6inka Makeznonuja
ivan.efremovski@msu.edu.mk

E®EKTUTE HA COIMJAJIHUTE
MAPKETHUHI MEAUYMMH BP3
OJHECYBAKBETO HA ON- LINE
NOTPOIIYBAYUTE

AO0cTpakT

Co orsies Ha TOA MITO COLHjaTHHOT aMOUCHT
¢ TMpOMEHIMBA TMoOjaBa, a MeryceOHOTO
BJIMjaHHE Bp3 IPOIECOT HAa KOMYHHKAIMja
JKHBee, IEHeC BO OIIITECTBOTO CE CO3aBa
HOJMBAJEGHTHA  CTPYKTypa BO  Koja
MOTPEOHTE U OJJHECYBambhaTa Ha MOCANHIIUTE
ce pasmuuHH. Bo epara Ha ekcmaH3uja Ha

COILlMjaJIHUTE MpEXHU u HUBHOTO
TIOBEKEHACOYHO BIMjAaHHE BP3 OIIITECTBOTO
U TOEIUHIUTE, BO  IIEHTapoT  Ha

HCTpaXyBamaTa i HHTEPECHUTE, C& METOIUTE
32 aHMMHpame€ M [OTTUKHYBambe Ha
noTpeduTe u KeabHTe Ha MOTPOIIYBAyYHTE.
ConmjanHuTe MEIUYMH, JI€HEC C€ HOBa
XUOpHUAHA KOMIIOHCHTa Ha HMHTErPUPAHUTE
MapKeTHHI  KOMYHHKallMd  KOM KM
OBO3MOXKYBaaT Ha MpPETHpHjaTHjaTa CHIIHA
BpCKa co IoTpourypauute. Toa ce Meauymu
KOM CO03[]aBaaT MNOTPOLIyBa4yd (consumer-
generated media) W Kom mpeTCTaByBaaT
pa3sHOBpCEH H3BOp Ha HH()OPMALUH KOH
MOTPOIIYBAYUTE TH KOPHCTAT 32 MeryceOHO
UH(DOPMHpPame, KaKO 32 KBAJIUTETOT U

[[eHaTa Ha POM3BOJIMTE, Taka U 3a OPEHIOT,
YCIIyTHTE, T1a ¥ IPOOIEMUTE HA KOH ILITO THE
Hau/yBaar IpH peanu3alujata Ha akTOT Ha
kymyBame. CormacHo OpojoT Ha HPUCYTHH
KOPUCHHIIM HAa  COLHUjaJHUTE  MPEXH,
Hajno3HatH ce: Facebook, Twitter, Youtube,
Flickr u Instagram, Last Fm., Linkedin,
MySpace, npeky Koj ce OBO3MOXKyBa HOB
HAYHH Ha KOMYHHUKaIHja momery
MOTPOIIYBAYUTE W IPOJAaBAYUTE, CO IITO
KOMITaHHjaTa MOXKE Jla Kpeupa MOMHAKOB M
MONPHJIATOUIMB  MapKETHHI  IPHUCTAI.
CouujajHUTEe  MpEXH TH  IOBpP3yBaaT
UCKYyCTBaTa  Ha  IOTPOLIYBaYUTE  CO
[POLIECOT Ha KYIyBambe M HA TaKOB HAYMH
KpenpaaT HOB KaHal Ha corujanau feedback
HCKYCTBaTA.

Kayunu 300poBH: MapKETHUHT
KOMYHHKAIIUH, COLMjaJHU MPEXH, OIUIyKa
3a KyIyBame, MOTPOIIyBaud, MapKETHUHI
MEIUYMH.
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1. HoBa KOMyHHKALMCKa Mapagurma

TpanuuuoHanHUTE KOMYHHKAIIUCKY METOJIH,
peKIaMHpameTo, NpoMoljaTa Ha MpoJaxoa,
JIUYHATa NpoAax0a, ONHOCHTE CO jaBHOCTA H
JUPEKTUHUOT MAapKeTHHI CTaHaa IIOMAJIKy
eeKkTHBHH BO crHopenda CO WHOBaTUBHUTE
KOMYHUKAIMCKN ~QJaTKH, TIpel Cce IOopaiu
6p3uor Hanpenok Ha WUT texHonmoruute. Co
pa3Bojor Ha HTepHETOT, eJeKTpOHCKaTa
KOMYHHKallja CTaHyBa TJIaBeH ()EHOMEH.
Ilomery MHOryTe MOXHCOTH 32 INIpUMEHa Ha
MapKeTHHI  aKkTHBHOCTHTe Ha  VHTepHer,
COLMjAJTHUTE MEIMyMH J00OMBaaT ce HOrojeMo
BHUMaHHE O]l CTpaHa Ha HCTpaKyBauure,
eIlyKaTOpuTe, CTPYYalldTe U KpeaTopuTe Ha
MapKeTHHI' IOJUTHKUTE. JleHec, COLMjaIHHUTE
MpEXH JIOCTUTHAA TOJKABA MOIYJIApHOCT, IITO
oJaMHa ro HagMuHaa e- mail, u on- line
AKTUBHOCTHTE um OBO3MOXHja Ha
TOTPOIIYBAYHTE Ja CE IOBpP3aT MeryceOHO U
MHOT'Y JIECHO Ja pa3MeHyBaaT HHQopMmalmu,
MHCIICHha ¥ pPasMHCIyBamba 33  OJpPEICHH
npousBogn u Openmou. Kaj coumjamHuTe
MEIMYMH,  MAapKeTHHIOT €  JIBOHACOYHA
KOMyHI/IKaHI/Ija MU KOHTpOJIaTa Ha MAapKETHUHI
MEHalepuTe BP3 COAPIKHHATA M 3aCTAIICHOCTA Ha
unpopMauuuTe, € aerpamupana. Bo HoBata
napagurma, MHGOPMAIUKUTE 32 MPOU3BOJUTE H
ycIayruTte, Kako © BO  TpaAWIMOHAIHATA
nmapajurma, HacTaHyBaaT Ha CaMHOT I[asap.
Osue nHpOpPMAINK CEe 3aCHUBAAT HA HCKYCTBaTa
Ha UHAUBUYATTHUTE NOTpOLTYBaYu n ce
KaHaJIu3upaat TIPEKy TPaANLIHNOHATTHUOT
MapKeTHHI  MHKC. MeryToa,  pasIu4yHUTE
maTGopMH Ha COLUjATHUTE MEIUYMH Mel'y KOu
HoceOHO ce HM3]BOjyBAaT COLMjATHUTE MPEXH,
TH 3rojJeMyBaaT MOXKHOCTHTE 3a MeryceOHa
KOMyHHKaluja Ha  morpouryBauure. Tue
KOMYHHMKAIlUd JJ1abOKO THM IIOrOAWja CHTE
ACIIEKTHU Ha OICHCYBALETO HA KYIIYBAUYUTEC U UM
JlaJie MOK Ha I1a3apoT, KOja J0 TOrall ja HeMalle.
Bo HoBara mapagurMa Ha ~KOMYHHKAIIH,
MapeKTHHI MeHaliepuTe Tpeba J1a ja Imperno3Haar
MOKTa KpUTHYHATA  OpPHpOJa  Ha
KOMYHHKAI[UUTE KOM HOTPOIIYBayMTEe I'M BpILIAT
CO ITOMOIII Ha COLIMjaJTHUTE MEJIIYMHU.

CoumjanHure MEAMYMM  CTaHaa  HOBa
XHOpHJHA KOMIOHEHTAa Ha HHTETPUPAHHTE
MapKeTHHT KOMYHHUKALU Kou UM
OBO3MOXYBaaT Ha npeTnpujaTujara
BOCIIOCTABYBalke¢ Ha  CHIHM  BPCKH  CO
noTpouryBauute. Toa ce MEIMYMH KOH TH
Kpeupaar MOTPOLIYBAYHTE (consumer-
generatedmedia) ¥ KoM npeTcTaByBaaT M3BOp Ha

HH(pOPMAIMK KOM THE TH KOPHCTAT CO Hamepa
emleH co Apyr mga ce wuHbOpMHpaaT 3a
NPOM3BOAUTE,  OpEHJOBUTE,  YCIyrHTe H
npoGJIeMuTe Ha KOM HANUIyBaaT.

Brajan Solis, efen o HajroneMure eKcrepTu
ox oBaa o0mact, BeIM JeKa COLMjaHHTE
MEIMyMH TIPETCTaBYBaaTo:

- Ilnarpopma 3a coumjanuszanja Ha
KITaCHYHHUTE MEIHYMH,

- On- line amatm koW ja oiecHyBaat
KOHBep3allujaTa,

- Bpcka nomery mpujarenn u KOJiery,
- Copabotka,

- Ilpepacnpenenba Ha BIHjaHUETO, H
- MoxHOCT 1 IpuBMIIeTHja.

Mark J., mocebHO HarimacyBa  JeKa:
,MHTEPHET PEBOJIYLIMjaTa APaMaTHYHO 'O CMEHU
HAa4YMHOT Ha KOj KOMIIAHUHUTE Ce HATIIpeBapyBaatT
MeryceOHO, HAaUMHOT Ha MPojax0a, HAYMHOT Ha
KOj THe TH co0upaaT, CKIaaupaaT |
00paboTyBaaT IOJATOLMTE 3a HABHKUTE Ha
norporryBaynre s,

2. Hajnomy;1apHu cOUHUjaJTHH MPeKH

Crenejku ro NMPUCYCTBOTO Ha KOPHCHHIUTE
Ha COLMjIAHUTE MpEXH, 3a0eneraHo e JeKa
HajIoNyJIApHU COLUjaiHu Mpexu ce: Facebook,
Twitter, You Tube, Flickr, Last.fm., Linkedin,
MySpice, Instagram.

Facebook e HajnomymapHata conmjanHa
MpeXa BO CBETOT. 3aHHMIIMBO € LITO OBaa
ColMjallHa MpeXa ja KOPUCTAT KOPHCHUIHU O
pa3IMYHM TOAMHM M pa3IMyHa COLHjalHa |
npodecuoHaIHa CTPyKTypa.

Twitter e € 3aMHCICH KakKO COILHjaJieH
MpEeXeH CajT co neal HHGOPMUPAHOCT 3a
JIMYHOCTHTE KOM TH TI03HABAAT WIIH IOYUTYBAaT.

You Tube, cnyxu 3a mocraByBame Ha BHIEO
KJIIMTIOBY CO Pa3IHYHU COAPKHHU.

Flickr u Instagram ce kopuctat 3a
nocraByBame Ha (ororpadun 1 Buieo 3amucu.

54 Solis, B.: Engage, The Complete Guide for brands and
business to build, John Valey&Son, Hoboken, New Jersey,
Usa, 2010, str.36,
85 Mark, J.: Examination of internet marketing relative to
traditional promotion in the development of web site
traffic, doctoral dissertation, Capela University, USA,
2013, str.56,
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Last.fm e uHTEpHET My3HYKa Mpexa.

Linkedin e gemoBHO opreHTHpaHa colMjaTHa
MpeXa U ce KOPHCTH 3a JIETIOBHO MOBP3YBakbe.

MySpace e cnmnuna Ha Facebook, nma noseke
on 100MHUIMOHH 4YJIEHOBH BO CBETOT, U €
HAjroIeMHuoT KOHKypeHT Ha Facebook.

Cnuka 1. 3acmanenocm na coyujannume
mpesicu 80 ceenom

facebook.

ColyjallHUTE MPEXH IPETCTaByBaaT TOJNeM
MOTEHIMjall 32 OM3HMCOT HAa KOMIIAHUUTE M UM
OBO3MOJKYBaaT NMpUMeHa Ha OpPOjHH MapKETHHT
aKTUBHOCTH. YecTo ce aKypHupaar, HMaat rojieM
Opoj Ha  XHIEPJIMHKOBH,  IOTTHKHYBaar
HATaMOIITHO MPEXHO MOBp3yBame Ha MHTepHeT
M MOXKHOCT 32 CUJIHO pekjamupame. Jlunero Ha
pEKIaMHpambeTo ce MEHyBa W €BOJIYHpa, HO
IeNITa € KCTa- Ja CE CTUTHE [0 ITOTPOLIYBAYNTE
¥ TIPOHUTOT.

A) Facebook xako komynuxayucku Kanan:
MHJIMOHCKHTE KOpUCHHMIM Ha FB ja HampaBuja
OBaa Mpexa MHOTY IOIyJapHa U aTPaKTHUBHA 32
KOpHOpAaTHBEH HacTam, Koj 3a Ja Owune
edekTiBeH, Tpeba BHUMAaTENHO Aa ce u3bdepe
tunor Ha npopun. Ilopagu 3avecrenara
370ynoTpeda Ha JHYHWUTE Npoduin, 100ap
norer ¢ ¢dopmanusauujata Ha Facebook fan
cTapHa.

WHTepecHo e ma ce HaObyayBa HA4MHOT Ha
KOj KoMamHuuTe ro Kopucrtar Facebook,
HOTOYHO:

- TI'maBHa menm o KOPUCTEHETO Ha
COLMjaHUTE MEAUYMH € YIOPaBYBame CO
YLIEIOT U 3al03HaBabe cO OPEH/IOT,

- Kopucremero na Facebook kako
NMpUMapeH  KaHal 33  peKlaMupame ¢
Haje[HOCTaBHATa TaKTHKa, HO C€ IOCTaByBa
MPaLIakbeTo Ko ce eEeKTHTE O]l KOPHCTEHETO
Ha OBO]j THII Ha COLUjaJIeH MEJINYM BO OTHOC Ha
edexTuTe KOM MOXKE MJa C eNOCTHIHAT CO
KaBIMETCHO  AQHTAXUpPambe Ha  MapKETHHT
QIIaTKHTE,

- Co crpareruja 3a TunM3anyja Ha on line
HpOMoOILHjaTa ce JOOMBA KBAIUTETHO KOPUCTEHE
Ha on line pekIaMHupameTo.

b) SEO (Onmumuzayuja na cajm):
ontuMusanujara Ha cajror (SEO) kako 30up Ha
pa3IUYHU [POLECH W METO[H, 3a IITO 10A00po
no3uLMOHMpame Ha cajror  Ha  Google
npebapyBadoT,  NPETCTaByBa  HHOBATHBEH
HPHCTAIl BO IPOMEH aHa CBECTa U NOTpedHuTe Ha
norpomryBaynte. KpajHaTta 1ien u KOpUCT Koj ja
HOCH OINTHMH3aljaTta € MorojiieMa MOCETEHOCT
Ha CajTOT U IOroJieMa MOBP3aHOCT Ha YYECHUIIU
BO CHHUHMPOT Ha mpojaxda, H Toa O
MIOHY/lyBa4n na 10 HOTPOLIYBaYHTE.
®poHTaNHATA TO3UIHja HA CajTOT ja 3rojieMyBa
cBeCTa 3a onpeneH OpeHA M OBO3MOXKYBa
KOHTHHYHPAHO IMPHCYCTBO Ha KOMIAHUUTE Oe3
peKiamMupae.

gl
Q

Marketi ng.

3a ga cajrotr 106po kotupa Ha Google ninu Ha
Hekoj Apyr mnpebapyBau, MOTpeOHO € na ce
O3HABaaT OCHOBHMTE TexHHMkH Ha SEO.
ITpomonujata Ha TNPOMU3BOMUTE HAJMHOTY H
3aBUCH OJ] KBAJIMTCTOT Ha OHTI/IMI/I3aL[l/IjaTa Ha
cajrot. ,,Kimyunuor 360p* BCyLIHOCT € KiIyd 3a
yCHElIeH pe3yaraT Bo mpedapyBameTo. Cekoj
cajT Mopa Ja ce OApXKyBa, NOTOYHO Ja ce
BHECYBaaT HOBU COAPIKWHH, HO U TCXHUYKHU Ja
ouze cperneH.

3. BiHjaHHeTO HAa COUMjaJTHUTE MPEKU BP3
O/IHECYBAILETO HA NMOTPOLLYBAYMTE

Co KOpHCTEHEeTO Ha COLMjATHUTE MPEXKH,
MOXE Jla ce BOOYH JIeKa CeKoja COLHjalHa
Mpexa UMa CBOja MmoceOHa BaXKHOCT 10 Koja ce
pasnukyBa on ocraHarure. OcraHyBa Ha
KOPHUCHHIUTE, COTTIACHO HUBHUTE MOTPeOH, Koja
Mpeka Kako ke ja pasdepar W Kako Ke ja
npudarar. OJHECYBamETO HA MOTPOLIYBAYHTE
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Ha CONUjAIHUTE MPESKH HUMa  OIpPEACHH
cnenuuKy, na 3aToa € nopebHo aa ce®:
e OmmTHOT MOAEN Ja Ce H3MEHH CO

JIOTOJIHYBab€ Ha HOBH MOZATOLH, KaKo ILITO Ce:
- OcoOMHU Ha KOPHCHUIIUTE,
- CaojcTBa Ha IPOU3BOAUTE,

- MoxHoctuTe Ha Web CajToT
(comprkuHa, 1nu3ajH 1 QYHKIUOHAITHOCT, Op3uHa/
HaBuTanmja/ noBepba Bo Oe3demHOocTAa Ha
MOJIATOIIHTE),

e Jo cienu OJTHECYBAKETO Ha
MOTPOIIYyBa4YUTE NpH on line KymyBameTo, IITO
ce TOCTUTHYBa CO BOJCHE Ha [JHEBHHK Ha
TpaHCAKIINU 3a OJTHECYBAHETO Ha
MOTPOLIYBAYHUTE.

Oonecysarsemo nHa nompoutygauune 60 on
line npooasxcoama (Cklickstream Behaviour):

* Nurepantusau (cklicksteam) dakropu ce:

- Opoj Ha [EHOBM Of TOCJICAHATA
pOMEHa,

- Op3una Ha
(cklicksteam onnecyBame),

- Opoj Ha MperyeaHn MPOU3BOM U CII.

* NurepaktuseH (cklicksteam) MmapkeTuHr:

- ja xopucTH npeaHocra ox WHrepHer
OKpPYXYyBambero,

- HE IPEeTnocTaByBa  KOJIKaBO €
HPETXOTHOTO 3HACHE Ha KOPUCHHUKOT,

- ce pasBMBa [JMHAMHYKH, JOJEKa
MOTPOLIYBAYOT Hpedapysa.

BinjaHuero Ha MEIMyMHTE € CEeBKYIICH
pesynrar  OA  3a€MHOTO  JelyBame  Ha
MeJMyMCKaTa Iopaka U MEeANyMCKaTa Iy0JnKa.
MHOry eKchepTH, MoceOHO COLMONCHXOIO3UTE,
I'M MMaaT HacOYEeHO CBOUTE HCTPaXyBama KOj
oBoj (¢enomeH. Ho, u TmOKpaj MHOryTe
HCTpa)KyBarbha OIIIT 3aKIy4OK € JeKa KOJIKY W
Jla MUMaaT BIMjaHUE COLMjaJHUTE MEIUYyMH Bp3
MOTPOLIYBAYUTe, CeMaK [MCHUXOJOMKOTO |
KyJATYPHOTO HACIEACTBO Ha MOTPOLIYyBaYHUTE IO
omnpezenyBa KOHEYHHOT M300p 3a KymyBame, a
CO CaMOTO TOA M MHTEH3UTETOT Ha BIINjaHUETO.

EnHo on HajUHTEpeCHHTE U HajBaKHHUTE
MoZipayja Ha HCTPaXKyBame Kaj OIHECYBAETO
Ha NOTPOLITYBAYUTE, € HAYUHOT Ha KOj THE HOCAT
OMIyKH 3a  KymyBawe. llorpomryBadnte

MHTepaKuujaTa

66 Gir, C.: Digitalna kultura, Beogrda, Clio, 2011, str.56,

MOCTOjaHO Ce HaolraaT BO CHTyallHd Aa Hocatr
OJUTYKH, @ OJUTYYYyBameTO 3a MOTPOLIyBAUHTE €
n300pOT MOMery JIBE WM MOBEKE alTepHATHBH.
3a gma MOXe THE OUIYKH Ja TO Hocar
pALMOHAIHO, HUM MM Tpebaar uHdopmanuu 3a
MapkaTa, KBaJUTETOT, [IeHaTa Ha MPOM3BOIOT M
ymre Huza Japyrd  uH(popmauuu. JleHec,
VHTepHeTOT M MOKTa Ha mpebapyBame MpeKy
Wntepuer, rm o00e30emyBaar CKOpo CHUTE
MH(pOpPMALMK 3a MOHYJATa Ha Ma3apoT CO ILITO
ce OBO3MOXKyBa Ha MOTpOIIyBa4yMTE Ja HOcatr
noeUKacHU OJUTYKH 3a KyIyBame IpH U300poT
Ha npomsBoxu wiau yciayrd. Co orien Ha Toa
IITO  OBO3MOXYBaaT  rJo0aleH  JOMeT,
HMHTEpaKTUBHA KOPHCT, KaKO ¥ JAWHAMHYKa
pa3MeHa Ha HIMpoK obeM Ha nHpopmarmu, Vad
n Gomez ru HaBeyBaaT CICTHUTE CICMEHTH Ha
(poKycC Kaj 0BOj BUI Ha KOMyHHUKaIHMja®’:

- @Dokyc Ha OJHOCHTE M COLHjATHOTO
BMpEKYBambe,

- ®okyc Ha KOMyHHKallUHTE,
- ®okyc Ha UHGOPMALIUH.

OBue aBTOpU ja MOTEHLMpaar yiorara Ha
conmjamanoT Qurdek (social feedback cycle)
KaKo ajaTKd 3a BaJUIHOCT Ha KYIyBambero.
BepojatHocTa e TpumaTH 1orojema jeKa
KOPHUCHHIIMTE HA COLMjaJHUTE MPEXKH MHOTY
HoBeke Ke BepyBaaT Ha MCKYCTBOTO Ha APYTHTE
KyIyBayH, OTKOJIKY ~ Ha  KOMITAaHUHTE.
CouyjajgHuTe MppXKH T'M IIOBP3yBaaT OBHE
HCKYCTBa CO  MPOLECOT Ha  KYyIyBame,
dbopmupajkn Taka HOB KaHal Ha COLHjaJHO
¢unbex  uckycrBo.  Cmoen  mOCIeAHHTE
UCTpaXKyBama, KOPUCHMUMTE Ha  Twitter
npernopayyBaaT KOHKPETHM KOMIIAHHH HPEKy
CBOUTC TBHUT TMOPAaKH 3a TMPOU3BOAUTE U
npouecure ¥ 53% onx cUTe TBHUT IIOpaKH
npunaraat Ha KOMEpLHWjalnHu AUCKycuH, a 47%
O HHUB HCKaXyBaaT CIPEMHOCT Ja T KyHnar
npousBoaute. Ho, moceGHO BaxkHa e noBepOaTa
Ha KyHyBauuTe 3a web cajTOT 3a HeronaTa
6e30e1HOCT, BOOWIMBOCTH Ha CUTE IpErjienu, u
CEKaKO eCTeTHKAaTa Ha TOj CajT.

HcrpaxxyBamara KOU C€ CIPOBEAyBaaT CcoO
nen ga ce ¢GopMupa ONTUManHa MapKETHHT
cTpaTeruja Ha couujasHure Mpexxu, Hartlajn
HaBeAyBa OEKa: ,,0fUTyKaTa Ha KyIyBaduTe [a
KynaT HEKOj UpOM3BOJ IIOJ BIMjaHHEC Ha
HCKyCTBaTa Ha oJpeleH Opoj Ha Apyru

67 Waad, A., Gomez, J.: Social network in marketing,
Opportunities and Risk, International Jurnal of Marketing,
vol2, nom.1, 2014, str.13-22
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KylyBadd Ha COLMjaIHUTE MPEXKU  KOH
MOCEelyBaaT TAKOB MPOM3BOJ U I10 LIeHA MO Koja
KOHKPETHHOT ITIPOM3BOJ C€ MpOJaBa, MMa AaBa
MOXKHOCT Ha KOMITAHUHMTE TUE NPOU3BOJH Jia TH
NpOJIaBaat Mo ONTHUMAJIHA 1IEHa, ¥ CEKaKo Jia To
3rojemMar 6pojoT Ha MOTEHIMjaIHU KymyBadu e,
OHa ITO JeHEC € MNOCeOHO AaKTyelIHO e
BHMMaHHETO KOE C€ MOCBETyBa Ha OJHOCHUTE CO
MOTPOLIYBAYNTE (customer relationship
management- CRM). CRM ru ycknagyBa
JICTIOBHUTE TPOLECH CO  CTPAaTerHUTe Ha
HOTPOLIYyBaYMTE CO 1LeJM Ja Ce IIOCTUTHE
JIMjAJTHOCT Kaj MOTPOLIYBAYUTE U J]a CE OCTBapH
makcumanen npopur. CRM kako uHTErpanex
npucran  ondaka npogaxba, yciyru 3a
MOTPOIIYBAYUTE M CHTE (YHKUUH KOH ce
JUPEKTHO HacoyeHH KOoH HUB. Co MHTErpHupame
Ha JyfeTro, IIPOLECHTE, TEXHOJOTHjaTa |
KOpUCTeleTo Ha HTepHeT mpeaHocTHre,
OJIHOCHTE CO HOTpOIIyBauuTe (BKIYYyBajKH on
line moTpouryBauy, 4ICHOBM Ha KaHAIMTE 3a
JUCTpHOYLHja, WMHTEPHET HOTPOLIYBaul M
nobaByBaun) ce passuBaar. CRM o
NOTTUKHYBA  KOHTUHYHPAaHHTE HHTEPaKIHH,
Op3uor ¢undek (mOBpaTHH HH(POPMAIHHN),
NIPUIIArOyBAkETO M IPOAKTUBHOCTA.
ConpjaHuTe MpEeXH MOXE Ja Oumar of
riomo Bo npumenata Ha CRM akrTuBHOCTHTE H
HCTOBPEMEHO HyJAAaT CIMHCTBEHA MNPHJIMKA 3a
BHCOKO- IieJleH MapkeTuHr. KomOunanujara Ha
conujamaure mperu u  CRM  oBo3moxyBa
OrpoMHa TpWiMKa 3a 30oraryBame  Ha
HHTEPAKIUHTE co HOTPOLIYBAYHTE u
HCTOBPEMEHO Ha KOMITAHUHUTE MM JIaBa MOXKHOCT
Jla yIpaByBaaT U Jla TO MepaT CTEMNEHOT BO KOj
MOTPOLIYBAUYUTe TU KOPUCTAT COLMjaJIHUTE
MPEXH 3a peasii3aliija Ha YHHOT Ha KyITyBambe.

3akay4ok:

CounjaqHure MpeXH, Kako Jel  Of
mardopmMara Ha COLMjaTHUTE MEANYMH, CTaHaa
W Jen O Hamero cekojaHeBue. CBerorT,
6naromapenue Ha MIHTEepHETOT, CTaHa ,,[100aTHO
ceJso‘, a OHa IITO HEKorai Oelre BO JJOMEHOT Ha

58 Hartline, J.: Optimal marketing strategies over social
network, New York, USA, 2018, str.189- 198,

TEOPETCKOTO M HaydHaTa (haHTACTHKA, ICHEC €
HEOJ1/1eTUB nen on CEKOjTHeBHATA
komyHukanuja.  llenata  ruiamera  craHa
WHTepHET 3ae[HHIA BO KOja Ce € IOCTallHO CO
caMO eIeH KIMK, Kako M MCHXOJOLIKaTa
KoH(Hrypauuja Ha MOTPOIIYyBAYHUTE.
VYnorpebaTa Ha COLMjaJHUTE MEAUYMH BO
rojgeMa MepKa BiHMjaellle Bp3 NpOMEHaTa Ha
OIHECYBAKETO HAa IOTPONIYBAYUTE, KAKO BO
KOMyHHKallMjaTa, Taka M BO MPOLECOT Ha
HOCEH-C Ha OJUTyKH 3a KyIIyBame, HO, TeHEPAITHO
U Ha NPOMEHA Ha HAYUHOT Ha JKUBOT M Ha
pabora. Beke, kako Ja He IIOCTOM TIpaHHULA
noMery NpUBaTHOTO H jJaBHOTO.

Viorata Ha COLMjaJHHTE MpPEXKH BO
JIBOHACOYHAaTa KOMYHHKaIuja mery
HOTPOLIYBAaYNTe U KOMAIHHHUTE, Pa3MCHATa Ha
HCKYCTBa IOMel'y CaMUTe KyIlyBadW, U IpeJ ce,
JIOCTAaNHOCTa Ha OpojHuTe HH(MOpMALUH, HUMa
CHJIHO BIIMjaHHE BP3 HOCEHETO Ha OIIYKUTE 3a
KyIyBambe Ha NMPOU3BOJH U YCIIYTH, IOCEOHO BO
on line nponaxo6ara.
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CHANNELS OF DISTRIBUTION AS
IMPORTANT DETERMINANTS OF
COMPANIES FOR SUCCESSFUL
ATTENTION ON THE GLOBAL
MARKET

Abstract

In the last decades of the twentieth century,
distribution as one of the elements of the
marketing mix has become one of the most
powerful means used by various firms in the
competitive struggle for survival and market
development. As the main elements for a
successful appearance on the global market,
the level of standardization of the product,
distribution, promotion and price is
imposed.

Distribution channels include participants
who perform the negotiation function when
buying and selling, as well as the transfer
function of the property. Those who do not
perform these functions are not part of the
main marketing channel, but are part of the
secondary (additional) structure of the
marketing channel that includes all those
who help members of the main channel in
the delivery of distribution activities
(transport ~ companies ,  warehouse
enterprises, marketing agencies, financial
intermediaries, insurance companies, market
research companies, etc.).

The structure of the marketing channels
differs in the market for the personal and the
market for production-service consumption.
Differences relate not only to the length of
the marketing channels, but also to the
institutions involved in the flows that occur
in the marketing channels. In addition to the
mentioned basic elements of the distribution,
the distribution refers to the overall
institutional structure of marketing, that is,
all institutions in the integrated connection
between the manufacturer and the consumer.
In the distribution system that covers the
flow of the product from the manufacturer to
the consumer, the sales channel carries out
the function of transport. Hence, the choice
of channels through which the company will
distribute its products is one of the most
important issues in the marketing policy.

Keywords: transport, property, finance,
intermediaries, institutions, products
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Becna UITEbATOBA

Cosernuk MHCcnerop 3a xpaHa
AreHIMja 3a XpaHa U BETCPHHAPCTBO
ignjatovavesna@yahoo.com

KAHAJIUTE HA JTUCTPUBYIIUJA
KAKO BA’KHA JETEPMUWHAHTA HA
KOMITAHUMTE 3A YCHHIEIIEH
HACTAII HA TVIOBAJIHUOT ITA3AP

AncTpakT

Bo mocnenHuTe AELEHMM Ha JABACCETTHOT
BEK, JUCTpUOyLMjaTa Kako €IeH Of
CJIEMCHTHTE HAa MAapKETHHI MHKCOT CTaHa
€IHO O] HajMOKHHMTE CpEICTBa KOE Ce
KOPHCTH O] CTpaHa Ha pasuyHuTe QUPMHU
BO KOHKypeHTckara OopOa 3a OICTaHOK H
pa3Boj Ha masapor. Kako riaBHU eleMeHTH
3a yCIICILICH HACTall Ha MI00AIHHOT ma3ap ce
HAMETHYBAaT CTENECHOT HA CTaHJapAu3aluja
Ha MPOU3BOJIOT, JTUCTpUOYyIIHjaTa,
MPOMOIIHja U IIeHaTa.

Kananmure Ha auctpubynuja ru omdakaar
YYECHHUIINTE KOH ja M3BPIIyBaaT (pyHKIHjaTa
Ha [pEroBapame IpHU KyNyBambeTo |
NpoJaBamkeTo, Kako W (QyHKOMjata Ha
npeHoc Ha corcreBHocTa. OHME KOU HE TH
U3BpIIYBaaT OBHE (YHKLHUM HE ce Nl Of
[VIABHHOT MapKeTHHr-KaHal, HO Ce Jel Of
CeKyHJapHaTa (IOTOIHUTEIHATA) CTPYKTYpa
Ha MapKETHHI-KaHAJIOT BO KOja BIETyBaaT
CHTE OHHME KOM MM [IOMAaraar Ha 4JICHOBUTE
Ha TJIABHUOT KaHaJl BO M3BPLIYBAHETO Ha
JUCTPUOYTHBHHUTE AKTHBHOCTH
(TpaHCIIOPTHU MpETIpHUjaThja, CKIAIUIIHA
npeTpujaTuja, MapKeTHHT-areHIUH,
(MHAHCUCKH TIOCPEAHHLH, OCUTYPUTEIHH
npeTnpujatuja, npeTnpujaTja 3a
HCTpaKyBambe Ha 11a3apoT UTH.).

1. OCHOBHH KApaKTepUCTUKH Ha
JUCTPUOYLHjaTAa HA IJ100AJHHOT na3ap

Bo nocnennuTe A€leHUN Ha [BA€CETTHOT
BEK, JUCTpUOyIMjaTa Kako €ICH Of
CJIEMEHTHTE Ha MapKeTHHI MHKCOT CTaHa
€HO OJf HajMOKHHTE CpEICTBa KOE Ce
KOPHUCTH OJf CTpaHa Ha Pa3IMYHUTE HUPMU

CrykTypaTa Ha  MapKeTHHI-KAQHAIUTE  Ce
Pa3MKyBa Ha [1a3apoT 3a JIMYHA U Ha 11a3apoT 3a
HPOM3BOIHO-YCITyKHA HOTPOILITyBayKa.
Pazmukure He ce onHecyBaaT caMO  BO
JIOJDKUHATA HA MApKETHHT-KaHAJINTE, TyKy U Ha
MHCTUTYLIMMTE KOM YYeCTBYBAaT BO TEKOBHTE
IITO  Cce  CIydyBaaT BO  MAPKCTHHI-
kaHamre IIokpaj  crioMeHaTHTE  OCHOBHHU
CJIEMEHTH Ha quctpulynujara,
JIUCTpUOYLUjaTa ce OHecyBa U Ha BKyIHaTa

WHCTUTYIMOHATIHA CTPYKTypa Ha
MapKeTHHTOT, OHOCHO CUTE MHCTUTYLIMU BO
HUHTETPaTHOTO MOBP3YyBambe Mery

[POU3BOMUTENIOT W IOTPOLIYyBadyoT. Bo
CHUCTEMOT Ha JMCTpUOyIMjaTa Koja TO
omdaka TEKOT Ha  TPOHU3BOAOT  Of
MIPOU3BOIUTEINIOT 10 HOTPOLIYBAYOT,
KaHAJIOT Ha Ipojak0a ja Bpmy QyHKIMjaTa
Ha TpancmopT. Ortramy, wu3bopor Ha
KaHaJIUTe TPEeKy KOU MPETIPHjaTHETO Ke
BpLIM AUCTPUOYIMja Ha CBOUTE HPOH3BOIH
MpeTcTaByBa €IHO O]  Haj3HAa4YajHUTE
npaiiama BO MOJIUTHKATA HA MAPKETHHIOT.

Kayunn 300poBH: TPaHCIIOPT,
COIICTBEHOCT,  (DMHAHCHH, IOCPEIHUIIN,
MHCTUTYLIUM, IPOU3BOAU

BO KOHKypeHTcKara OopOa 3a OICTaHOK H
pa3Boj Ha ma3apoT. Kako riiaBHU eleMeHTH
3a yCIelIeH HacTal Ha TII00ATHHOT Ia3ap ce
HAMETHYBAaT CTEIICHOT Ha CTaHJapu3aluja
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Ha MIPOU3BOJIOT,
MIPOMOIIHja U LieHaTa.
Kananure Ha nuctpulynuja ru ondakaar
YYECHUIIMTE KOH ja M3BPIIyBaaT pyHKIHjaTa
Ha [peroBapamke IpH KYyNyBameTo |
NpOAaBakeTO, Kako M (QyHKIHMjaTa Ha
IpeHoc Ha corcreBHOcTa. OHUE KOM HE TH
H3BpIIyBaaT OBHE (YHKLIMH HE ce AeN Of
[JIABHHOT MapKeTHHr-KaHal, HO Ce el Off
CeKyHJIapHaTa (JIOTOIHUTETHATA) CTPYKTYpa
Ha MapKeTHHI-KaHAJIOT BO KOja BIETYBaaT
CHTEC OHHE KOM MM I[IOMaraaT Ha 4JICHOBHTE
Ha TJaBHHOT KaHal BO W3BPILIYBAHETO HA
JMCTPUOYTHBHHTE AKTHBHOCTH
(TpaHCIIOPTHH MpETIpHjaTHja, CKIAIUIIHI
npeTnpujatuja, MapKeTHHT-areHI1H,
(DMHAHCHCKH TIOCPEAHHIH, OCUTYPUTEIHH
npeTnpujatuja, npeTnpujaTuja 3a
HCTPaKyBambC Ha 11a3apOT UTH. ).

CTyKTypaTa Ha MapKETHHI-KaHAIUTE Ce
pa3nMKyBa Ha I1a3apoT 3a JIMYHA M Ha
a3apor 3a HPOU3BOTHO-YCITY)KHA
HOTPOLIYBaYKa. Pasnukure  He  ce
OIIHECYBaaT CcaMO BO JIOJDKMHATa Ha
MapKEeTHHT-KaHAIHTE, TYyKy H Ha
HHCTUTYLIMMTE  KOM  y4ecTBYyBaaT  BO
TEKOBHTE IITO CE CIydyBaaT BO MapKETHHI-
kaHanure.ITokpaj cHOMEHaTHTE OCHOBHH
CIIEMECHTH Ha mUctpubynujara,
JUCTpUOYILIMjaTa ce OMHECYBa M Ha BKYITHATa
HHCTHTYLIMOHAIHA CTPYKTYypa Ha
MapKeTHHI'OT, OJIHOCHO CUTE HHCTHTYIIMH BO
HHTETPATHOTO [IOBP3yBambhe Mery
HPOM3BOJUTENOT M IIOTPOIIYBAdoT. Bo
CHCTEMOT Ha JWUCTpHOyIHjaTa Koja TO
ompaka TEKOT HA  MOPOU3BOJAOT  Of
HPOU3BOIUTEIIOT 10 MOTPOIIYBAYOT,
KaHAJIOT Ha Mpojak6a ja BpmHM QyHKOHjaTa
Ha Tpancnopt. Ortramy, u30opoT Ha
KaHaJUTe TPEKy KOW MPETHPHjaTHETO Ke
BpIIK TUCTPHOYIMja HA CBOMTE MPOWU3BOAU
NpeTCTaByBa  €AHO OJ  Haj3HAuYajHUTE
Ipaliamka BO MOJUTHKATA HA MAPKETHHIOT.

Hacranor Ha KOMIIAHUUTE Ha
rI00HUOT —Ma3ap ce OcCTBapyBa CO
INpUMeHa Ha MElYHapOAHHOT MapKETHHT.
Merl'yHapOAHHOT MapKETHHT 3HA4W MPUMEHA
Ha MapKeTHHI NPHHIMIKTE BO IOBEKE O
enHa 3emja. Toa 3Haum pa3BuUBamBE Ha
MapKeTHHI MHKC CTpaTterid CO  KOH

qucTpubynujara,

MpeTnpujaTijaTa M MPUIAroayBaaT CBOjTE
OPOU3BOAM W YCIYTM  COMJIACHO  CO
JIOKaJIHUTE MOTPeOH Ha CTPAHCKMUTE Ma3apH,
M [pWIarojayBaar [EHHTEe, Kpeupaar
COO/IBETHM KaHAIM Ha JUCTpHOYIHja,
CIpPOBEIyBaaT HPOMOTHUBHU  CTpaTerHy,
ycoriacysaar KBAJIUTETOT u
KapaKTePUCTHKUTE Ha MPOU3BOAUTE CO eI
Jam3ie3ar BO IpecpeT Ha MoTpebure Ha
MOTPOIIYBAYKUTE Ha TJIOOAJTHHOT Tasap.
Cero oBa ce NpaBd BO COIJACHOCT CO
KapakTepUCTHKUTE W  IMOTpeduTre  Ha
CTpaHCKUTE Ma3apd Kajae MpeTmpujartujara
cakaar Jia HacTaIyBaar.

WzneryBameTo Ha eqHa KOMIIaHHja
HAaJBOp O]  HAIMOHAJIHUTE  IPAHHLH
monpa3bupa u3rpagba, OOpXKYyBamEe U
NPOIINPYBakE Ha TPAjHU M1a3apHHU TTO3HIMH.
Toa e oO0jekTUBEH, HO MOJOJT MpPOLEC
YCIOBEH OX  [JejcTBOTO Ha  OpojHH
KOHTPOJIMPAYKM M HEKOHTPOJIHUPAYKH
¢daxropu. IlpuMmeHata Ha MelyHapOAHHUTE
MapKeTHHI aKTUBHOCTH 3allO4HyBa  CO
OIIpe/ieNIeH W3BO3, 3a Jla CTHIHE J0
rnobanu3anyja Ha ~ HHBHAaTa  Ia3apHa
AQKTUBHOCT W LEJOCHO BKIYy4yBame BO
MelyHapOJHUTE TPrOBCKH W MapKETHHT
aKTUBHOCTH. BO MPOIECOT TI00aTn3aImjara,
OJJHOCHO Ha E€AMHCTBEHHOT TJIoOajeH
nazap.IlpenycnoB  3a  co3jaBame U
(YHKIMOHUpabeHa MeryHapOJIHUOT Iasap,
OJIHOCHO TJIO0AJHHOT Ta3ap, € pa3BojoT Ha
MelyHapOJHUTE TPTOBCKH OIHOCH, KaKO H
Mer'yHapoJHaTa MOOHMIIHOCT Ha
MPOU3BOJICTBECHUTE (axropu (cToxkw,
YCIIyTH, KalluTal, Iyre).

MeryHapoHHOT 1azap BO CeKoja 3emja e
pa3iHYeH, CO HU3a PasiiMKU BO PabOTEHETO.
PasnukuTe ce KynTYpHM M HAayMH Ha
KUBCCIC, PA3MYHH KapaKTCPUCTUKH Ha
HACEeJICHHeTO Kako 3a mnobapyBauykara WU
HABUKUTE 33  KyIyBame, JICBU3HHTE
KypceBH, rOJIEMHHAaTa Ha Ma3apoT, HUBOTO
Ha  KOHKYpEHILMja M  MHOTY JpYTH
KapaKTepUCTHKH 3a CeKoja 3eMja IITO ce
BOpOjyBaaT Kako pasnuku. Paboremero Ha
MErYHapOIHHOT I1a3ap € MHOTY OTEXHATO
3apajii TojieM Opoj Ha pasIMYHHU MPOMUCU U
MEpPKHM Ha Da3MYHU 3eMjU Kaje IITO TO
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3aIITHTYBAAT JIOMAIIHOTO NPOM3BOJCTBO M
JOMAIITHHOT Ia3ap.

Bo cucremor Ha aucTpuOynmjaTa, Koja
ro omndaka TEKOT Ha NPOHU3BOAOT Of
HPOU3BOUTENIOT 10 MOTPOIIYBaYOT,
KaHaJIOT Ha mpojax0a ja Bpiu QyHKIUjaTa
Ha JIOCTaBYBame€ Ha IPOU3BOAOT O
TIPOU3BOAUTENIOT 10 MOTPOIIYBAYOT.
Otramy, u300pOT Ha KaHAJIHUTE HPEKY KOH
MpeTHpUjaTHETO Ke BPIIA JUCTpHOYIHja HA
CBOMTE HPOM3BOJIM IPETCTaByBa EIHO OJ
Haj3HayYajHUTE Mpallamka BO MOJUTHKATa Ha
MapkeTHHror. Jucrpubynujata e noBp3aHa
CO HajMaJIKy YeTHPH MPUMAaPHH aKTHBHOCTH
(BHaTpelIHa  JIOTUCTHKA,  HaJBOPCLIHA
JIOTUCTHKA, MPOMOLIKja, mpogaxxda u MmocT-
MPOJ@XHH YCIYrH) M CO HajMaiky JBe
JIOTIOJIHUTEJIHM aKTHBHOCTH (TEXHOJIOIIKU
pa3Boj 1 HabaBKa).

CymepropHOCTa  Ha  TOCPEIHUIUTE
0co0eHo jmoafa 10 W3pa3 BO IOHyJAaTa Ha
romeM m300p Ha  TPOM3BOIM  KOH
HPOU3BOJUTENIOT CaM HE MOXE [a TH
00e30ea1, OZHOCHO BO OCTBAPYBamHETO Ha
mmorojieM Opoj KOHTAKTH MPEKY MOCPETHUK
OTKOJIKY 0e3 mocpenuuk. [Ipu u3bopor Ha
KaHaJIOT Ha TUCTpuOyIHja Tpeba a ce uMa
HpesBU JieKa Ha H300pOT Ha KaHAJIUTE, a U
BKYITHHOT CHCTeM Ha AUCTpuOyuuja, Tpeba
Jia ce Tiefia Kako Jiesl O]l BKYITHUTE HAIOpH
Ha MPETIPHjaTHETO CO CBOjaTa MAapKETHHI-
nporpamMa Jia I' 3aJI0BOJM HOTpeOUTE Ha

MOTpoIyBaunTe. Bo MmoTecHa cMucia
muctpulynujata, 1Mokpaj u300poT  Ha
MapKeTHHT-KaHAINTE, | omndaka

eJeMeHTHTe Ha (pu3nuKaTa JUCTPHOYIHja U
OJIHOCHTE BO CUCTEMOT Ha JUCTpUOyIHjaTa.
Bo mpomecor nHa muctpubymuja ce
OCTBapyBaaT aKTUBHOCTH 32 YIIPaBYBambE CO
JBHKEHETO Ha CYpOBHHUTE u
MaTepujaiuTe, PpE3CPBHUTE  JIENOBH U
TOTOBUTE MPOU3BOY OJ1 NIPOJABAYOT, HPEKY
TIOCPEIHUKOT, WM MPETIpHjaTHjaTa KOH ce
3aHUMaBaat co paborute Ha
JUCTPUOYLMjaTa, 10 KPajHUOT KyImyBad WIIH
KOPHCHUK.3a qucTpulyIjara Ha
Mel'YHapOJHHOT Ia3ap OJl 3Haueme € Ja CT
3HaaT QYHKIUHUTE KOU Taa rM HMa, a TH cel:69

5Cramenkosckn, A., (2008), Mefynaponen
mapkeruar, EYPM, Ckomje

. HHPOPMHPAHETO: 00e30e1yBa
MapKeTHHI HMH(pOpMaIlMi HOTpeOHH 3a
IUIAaHWpamke  Ha  IPOU3BOACTBOTO U
npogaxoata 1 3a OPMUPAETO HA [ICHHUTE;

- IPOMOLIMjaTa: pa3BUBA U  OJPXKYBa
KOMYHUKAIlUd KOM C€ OJHecyBaaT Ha
MOHy/aTa U nodapyBaykara Ha IPOM3BOJHUTE
U YCIIyTUTE;

o KOHTaKTHTE: OTKpUBA U KOMYHULIUPA CO
MOTEHIUjaJIHUTE KyyBa4H;

 OTKPUBABETO: ja yHAIIpEeLyBa IOHYyAaTa
CcO  OTKpuUBame€ Ha  HOTpedure Ha
MOTPOIIYBAYHUTE, CO PA3IUYHH IMPOU3BOAH,
Ol Ppa3NUYHM TPOU3BOAUTEIM M  CO
pas3yINuHM aKyBamba,;

« IIPErOBapambETO: CKIy4yBa JONOBOPH 3a
LIEHATE W JIPYruTe YCIOBH Ha Tpopaxodara
Ha MPOU3BOJIUTE U YCIYTHUTE;

« uznukara IUCTpUOyIHja: ™
TPAHCHOPTHPA U T YyBa CTOKHUTE;

« puHaHCHpameTO: KymyBa U 00e30em1yBa
CpEe/CTBA 3a MOKPUBAKE HA TPOLIOLUTE Ha
npopaxoara;

« TIPE3EMABETO pU3UK: npugaka
OIpEIeNICHH pHU3HIH CBp3aHH co
npogaxx6ata, OCOOGHO CO YyBamBETO Ha
CTOKHTE.

2. CnennuyHOCTH HA MelYHAPOIHHOT
nasap

MertyHaposeH nas3ap - mpeTcTaByBa 30up
0/l HAIMOHAJHUTE II1a3apd, HO BO HCTO
BpeMe HMa CBoOja cHelUpHKa M MEXaHH3aM
3a peryimparme Ha aKTUBHOCTH Ha JIBE WIIH
MOBeKe JIp>kaBU. MeryHapOJHHOT Masap ¢
€/IHAKOB HA CBETOB TOj € TI0GaeH mazap,.’

I'mobGanHuOT mazap ce AeuHHMpA Kako
30Mp Ha aKTHBHOCTH Ha KYIyBame WIH
[POaBake CTOKU U YCIYTH BO CHTE 3eMjU
BO CBETOT, MM Kako BPEJHOCT Ha

0 Kotnep ®.,(2009), Mapketunr ox A 10 3,
Maruna makenoncka, Cxorje
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MPOJAICHNTE CTOKH U YCIYIH Ha CBETCKHOT
mazap.”

I'moGanHuoT masap € MHCTHTYLHOHATIHA
CTPYKTYypa KOja MM OBO3MOXYBa Ha JIyleTo
M OpraHu3aliHTe Ja Pa3MEHyBaaT CTOKH,
yCIyTH U paboTHa cuia. ['106anHuoT masap
HE € OrpaHMYeH CcaM0 Ha crHeuudHIHU
reorpacKu  JIOKalWM, TYKy BKIydyBa
pa3MmeHa Ha J100pa, YCIYTH U TPyJ Hacekase
BO cBeTOT. Ha mpumep, OU3HHCOT MOXe 1a
ce Haora BO €lHa 3eMja, a KOMIIOHEHTH 3a 3a
MIPOU3BOACTBO Jla CE KylyBaaT OJ APYrH
3emju.’?

I'mobanHuoT  masap  Hajuecto  ce
MOBpP3yBa CO peai3aliyja Ha TPAHCAKIHU BO
KOM Y4YeCTBYBAaaT MapTHEPH O pa3IHYHH
3eMju. MefyHapoIHHOT KapakTep Ha €IeH
masap M [pOHM3JeryBa He caMo Of
pasiMYHaTa HAlMOHAIHA MNPHIAJHOCT Ha
YYECHHIUTE, HO M OJ THUIHU3HPAKBETO Ha
YCIIOBUTE W MEXaHU3MHTE Ha Tprosuja. Bo
3aBHCHOCT 0] OpOjOT HAa YYCCHHIIUTE U O
00eMOT Ha peaqn3upaHruoT IIPOMET, HO HCTO
Taka M Of PErvoHaJHaTa ONpPEeIeICHOCT Ha
OICEroT, Ma3apure MOXar Ja  Cce
KapaKTepu3npaaT Kako MelryHapOIHH.

I'106anHUOT ma3ap € TPHBICYCH 3a
KOMITAHMMTE 3aTOa LITO Ha TOjIasap ce
jaByBa HOB IOTEHIMjaJ] , OJHOCHO HOBH

MOXXHOCTH 32 KOMIIAHHHTE, , CE€ BpIIH
reorpagckara nuBepcuuKaIyja, ce
o0e30emyBa  IOLEIOCHO  KOPUCTEH-CHA

[IPOU3BOACTBCHUATE KANALUTETH M KaKo
pe3ynTaT Ha IMOHHCKHTE NPOU3BOJACTBEHU
TPOIIOIM Cce¢ IOCTHIHYBa 3aliTena, Ce
OPONOJDKYBAa  JKMBOTHHOT — LHUKIYC — Ha
IPOM3BOMKUTE ¥ CE 100KBa 3HAYACH U3BOP HA
HOBH HPOU3BOJH U TEXHOJIOTHH.
I'nobanHuor masap OBO3MOXYBa
MeryHapoJHa MOOHITHOCT Ha
MPOU3BOACTBEHHUTE (DAKTOPH, Ha HEro ce
pa3BuBaaT MelYHapOOHH TPrOBCKH BPCKH,
Ce BpILIH CTOIAHCKa JEJHOCT BO MOBEKE OJ
emHa CTpaHa, MABIDKCHETO Ha CTOKA H
YCIYTH € HAaCOYEeHO CO Leld Ja Ce OCTBapH

1 Global Market Definition from Financial Times
Lexicon, lexicon.ft.com/Term?term=global-market
2 The Global Marketplace: Definition & Overview -
Video & Lesson ...
https://study.com/academy/lesson/the-global-
marketplace-definition-lesson-quiz.html

npo¢ut. Kapakrepuctudno 3a riobaaHHOT
masap € Toa ITO Ha HEro ce BpIIN
KOHIIGHTPUPabe Ha UCKYCTBOM (DMHAHCHCKH
MOTEHIMjaj, CEe IPOIINpYBa Y4EeCTBOTO Ha
KOMIIAHMUTE Ha HAJBOPEIIHHM Ma3apu H ce
OCTBapyBaaT MO3UTUBHU €EKTH.

Bo 3aBucHOCT 0z TOA KaKo ce popMupaar
OJJHOCHTE Ha TDIOOAJHHOT Imasap ce
pasiMKyBa TOj MOXe Ja ce Hapede
Mer'yHapOJCH pETHOHAJICH Ma3ap Ha KOj JBe
WIM TIOBeKe Jp)XKaBHM, BpP3 OCHOBa Ha
nocebeH [JOroBOp, BOBEAyBaaT IOCEOEH
HAJBOPECLIHOTPIOBCKM  PEeXHUM M TH
olpesieNlyBaaT 3aCJHUYKHTE OJHOCH CO
JIPyTUTE 3eMjH, I0Toa MEI'yHapoJeH Ia3ap
Kora  ogHocUTe  Mely  IIOHynata |
nobapyBaukara C€ BOCIOCTaBYyBaaT Bp3
OCHOBa Ha OIILITOBAXEUKUTE HOPMH,
o0Hyan U OJHECYBarmhe BO HAIBOPEIIHOTPI-
OBCKaTa pa3MEHa U CBETCKM Ia3ap Koj
[peTCTaByBa 30Mp Ha HALMOHAHUTE a3apH
U € MHTEPECEH O]l acleKT Ha LEJIOKYIHHUOT
MeryHapogeH mpoMeT  (YyBO3,  H3BO3,
TPaH3MT), KaKO U MOPaad HOPMHTE CO KOU
Ce perynmpaar CBETCKHUTE ITa3apHU OJHOCH U
na3apHH MEXaHU3MH.

Hacranor Ha  miobanHHOT — masap
mooapa3dupa TMO3HABake HA  IOCEOHUTE
KapaKTEePUCTHKU Ha naszapor "
MIOTEHI[jaTHATa nobapyBauka 3a
MPOU3BOJIOT, PACIoJiaralke CO CO3HAaHHja 3a
HUBOTO Ha E€KOHOMCKaTa M TEXHOJIOUIKATa
pPa3BHEHOCT Ha  3eMjaTa,  KyJaTypaTa,
MOJINTUYKATA COCTOjOa, PacloyiarameTo co
npuponHu OorarcTBa WM W3BOPH  HA
cpenctBa. IIpomsBomure Kou Ke  ce
[poiaBaaT Ha IJ00AJHUOT Masap Mopa Jia
Oupar mpHCIOCOOEHH 3a Ia TH 3aJ0BONAT
noTpeduTe W Oapamara Ha
HOTPOIIYBAYHUTE HA ONPEAEICHUOT Ha3ap BO
n30paHaTa Wik U30paHUTe 3eMju.

3. Tnodasina HaiBOpEIIHA CPeIMHA

Kora exna kommanuja (QyHKIIMOHHpa BO
riobanHaTa cpeluHa, Taa ce cpekaBa co
rogeM Opoj CHIIM IITO CE€ PA3IMKyBaaT O
elHa 10 Apyra 3eMja M OJ €leH IO APYT
pernoH Bo cBeToT.Cuiute BO IiiobaiHaTa
HaJBOpEIIHA CpEJHUHa, CE jaByBaaT KakKo
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HOJINTHYKO-TIPABHH, €KOHOMCKH,
TEXHOJIOLIKK U KYNTypHH. THE ¢ co3aaBaatr
MOKHOCTH ¥ OITACHOCTH.

Hacranmor Ha cTpaHckMOT mazap ce
OCTBapyBa BO HMHCTHTYLIMOHAIHO
OIIKPY)XYBabe KO€ € COCTaBEHO 0] 30Mp Ha
nonumuuku u npasnu  npaseuna. OBue
mpaBwia Tro (opMupaaT [paBOTO Ha
NPON3BOJCTBO, pa3MEHa W JUCTpUOyLHja U
JOBeIyBaaT JO Toa Ja Ce OcTBapar
omnpeeneHnoYeKyBama. [IpaBanTe 1npaBuia
neduHIpaaT, anonupaaTr u ru obe3deqyBaar
[paBaTa Ha CONCTBEHOCT M IpaBHJaTa U
YCJIOBUTE CIIOpE] KOM C€ OIpejeiyBa Kou
ce JI03BOJICHH W HEJO3BOJICHH (OpMHU Ha
copaboTka W KOHKypeHUHja (CTaHIapau,
TpaBWJIa Ha JIOTOBapame, YCIOBM Ha
TPryBame U CIUYHO).

Exonomckume cunu co3laBaaT MHOTY
MOXHOCTH M OITACHOCTH 32 KOMIIAaHUHTE..
OBa 3Haum [JoOuBame ONrOBOpP  Ha
TIpaIIakeTo: KOJIKY € TOJIeM Ma3apoT M Kako
T0] wm3rnena.Kako ommTH mokazaTenu 3a
OlIpeJieNlyBakbe Ha TOJIEMHHATa HAa 1a3apoT
Ha eJ[Ha 3eMja ce KOPUCTAT IO0Ka3aTelInuTe 3a
HACEJICHUETO, OJIHOCHO HEroBaTa roJIeMHHA,
CTalka Ha 1opacT HeroBaTa TEpHUTOpHjaTHa
Pa3MeCTeHOCT, KaKo M rojieMHHaTa Ha OpyTo
JOMAITHUOT TPHUXOJI, BKYITHO M I10 )KUTEJI U
obnactute Kajze 1ITO ce
co3naBa.EKOHOMCKOTO — ONKpYXyBame ¢
elHa O] TJIaBHATE JCTCPMHHAHTH Ha
MOTCHIHMjaJOT  Ha  Ma3apoT W Ha
OIPE/IeNYBABETO Ha MA3apHUTE MOXKHOCTH
Ha enHa 3eMja.OTKpPUBAaKETO HA HUBOTO HA
Pa3BHEHOCTA HA €JIHAa 3€Mja € OCHOBa 3a Jia
MOXKE Jla Ce Ipe3eMaar OJpeNeHH Ia3apHU
AKTUBHOCTH. YCHEHIHOTO paboTeme Ha
Mel'YHapOAHHOT I1a3ap MOXeE Jla Ce OCTBapH
caMo aKo Ce 3HaaT eKOHOMCKHTE MOXXHOCTH
HAa 3eMjara Ha 4Hj 1a3ap Ke ce HaCTamyBa.

Texnonowku cunu ce GhopMupaar Kako
KOMOWHAIMja Ha BELITHHU U OIpeMa KOH ce
KOpHUCTaT BO JIU3ajHUPAHETO,
NPOU3BOJACTBOTO W AWCTpHOyIMjaTa Ha
CTOKH M YCIYTH. TEXHOJIOLIKHTE MPOMEHH
MOXKaT MpeKy HOK Ja HampaBaT HEKOM
MPOU3BOAM [la CTaHAT 3aCTApeHH WM Ja
MOHYZAaT HOBM MOXKHOCTH. [IpoMeHuTe BO
nH(pOpMaTUBHATA TEXHOJOTHja UCTO Taka ja

MEHYBaaT U camaTa Ipupoja Ha paborara Bo
e/Ha KOMIIaHHja. EnekrpoHuKara,
OMOMH)XMHEPHHTOT, XeMHjaTa, CHEprujata,
MeJMIMHATA M [POCTOPOT  Ce€, camo
HEKOIIKY OJ1 IToJpadjaTta BO KON HAjTOJIEMHUTE
TEXHOJIOIIKK MHPOMEHH OTBOpHja HOBHU
mojipavja 3a JejCTBYBamkhe Ha MPUBATHUOT
6usHKC. TeXHONIOMIKUTE MpoLecH I0Beaoa
0 T0jaBa Ha HOBH KOHKYPCHTCKH
MPEHOCTH CO HaMaJIyBame Ha TPOIIOLHUTE
Ha THPOM3BOJCTBOTO U IOJOOPYBamETO Ha
KBIUTETOT Ha mpou3Bojgute. Kommanuure
MOpa Jia TH YyHampeayBaaT TEXHOJOLIKHTE
MHOBAIMH, U KOJKY IITO € MOXHO TOBEKe,
Ja T OpPeIBHIYBaaT — TEXHOJIOLIKUTE
OPOMEHH M  HUBHUTE MOXXHOCTH  3a
npuMeHa. TeXHONOMIKUTE TPOMEHH HMaaT
MO3WTHBHU BJHjaHHja TOpeA ce’, TMPeKy
KOMYHHUKAIIUCKUTE W  HH()OPMATHUKHTE
HPOIIECH. Bp3ure W KOMIIjyTepcKu
MOATOTBYBaHM W3BEIITaW 32 Ia3apure
0BO3MOXYyBaaT Op3o wuH(pOpMHpame Ha
YYeCHUIIMTE Ha Ma3aphTe Ha CTOKH, on line
Bpckure, MHrepHeror — Mail cucremure
OBO3MOXKYBaaT MPOTOK Ha MH(OPMALMH BO
CeKoe BpeMe.

Kynmypama TH peTCTaByBa
OJIHECYBabhETO, BEPYBAHETO M BO MHOTY
clly4ad, HAYMHOT Ha KOj 4YOBEKOT Y4H,
KOMYHHIMPA U KaKO I'fl [Jie[ia JPYTUTE JIyre
BO OMIITECTBOTO. Bo 0BOj ciyuaj, moroiem
JieJT O TOa IITO IpaBaT JyreTo € MOJEIeHO
OJIHECYBambe, MMPEHECEHO, O €/ICH WICH Ha
OIIILITECTBOTO, OJHOCHO Ha 3aeAHH "LlaTa Ha
npyr.OCHOBHHTE CTONIOOBH 3a M3rpanda Ha
€/lHa HallMOHAJIHA KYJITYpa Ce BPEIHOCTHTE
U HOpMUTE. Bpeonocmume ce UIeU 3a LITO
€/IHO OIIITECTBO BepyBa JeKa ce N00pu H
MpaBelHH U MOXEIHU win ybaBu. Tue ja
o0e30emyBaaT oOCHOBaTa BO HalMjata 3a
MHJMBHUlyallHATa €11000/a, JEeMOKpaTHjaTa,
BUCTHHATa, npaBJara, YECHOCTA,
JI0jaJTHOCTA, COIHMjaTHUTE 00BpCKH,
KOJICKTHBHATa OATOBOPHOCT, COO/IBETHHUTE
[paBuIIa 32 MaXKH U JKeHH, JbYOOBTa, CEKCOT,
Opakor wutH. Kynrypara e Taa koja
OBO3MOXYBa MEI'YHApOAHHOT OM3HHC Ja ce
OCTBapyBa TIIOJIECHO MM IIOTEIIKO, BO
3aBHCHOCT O] CIMYHOCTHTE Ha KYITYpPHUTE
IITO TH HMaaaT OJJICJIHUTE 3eMjH KO
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OCTBapyBaaT Ta3apHH, OJHOCHO OW3HHC
onaocu.Kynrypara moxxe na 6uae moaeneHa
Ha  TOTKYNTypu Bp3 OCHOBAa Ha
neMorpadCcKuTe KapaKTepUCTHKH,
reorpa)CKUTe PETHOHM, HAIMOHAJIHATa H
€THUYKaTa  TPUIATHOCT,  HONUTHYKHTE
ybenyBama u pemurujata. [loTkynarypara
3HA4M JIeKa eJ[Ha Tpyma Jiyf'e MoXKe 1a UMaat
WIEHTHYEH ¥ EJUH CTBEH NpHCTall KOH
€JIEMEHTHTE Ha KyITyparta.

4. MefyHapo/JHHU CTPATeruu 3a BJjie3 HA
Mel'YHAPOHHOT Na3ap

IocrojaT pa3snu4HN HAUMHU HA KOM €IHA
KOMIIaHHja MOXKE Ja Ble3¢ Ha CTPAaHCKU
nazap. Huty enna crpareruja 3a Bies Ha
a3apoT HE MOXe Ja Ouje NPUMEHIUBA 32
curectpaHcku masapu.Koj HaumH ke ce
n3bepe 3a BI€3 Ha CTPAHCKHU I1a3ap 3aBHCHU
ozl MHOTY (akTopH, TIpej ce, Of IPUPoJaTa
Ha MpPOM3BOAUTE KOM K€ 3aJ0BONyBaaT
notpebM Ha CTPaHCKUTE Ia3apd U Of
YCIIOBHTE 3@ HAcTall Ha CTPaHCKUOT
na3ap.Kommanuure  Moxke Ja KOpHCTar
Pa3IUYHU MOJENH 3a BJI€3 Ha CTPAHCKUTE
na3apH, Kako Ha IpuMep:

IntMg Global Relationships ppt, (2014),
https://www.hse.ru/.../IntMg%20Global%20Relations
hips%2023%2011%202013.ppt

®  13BO3 (AUPEKTEH - HHAUPEKTEH),,

*  JIHICHIMpAbE,

e  (paHmm3a,

e MEHalepPCKU JJOr0BOp,

® 3aeHUYKO IPOHU3BOJICTBO,

® CTPaTErnuCKH ajMjaHCH,

® 3aeHUYKH BJIOXKYBamba,

® OCHOBamE€  COICTBEHA
JIoMaIlHaTa 3emja,

e KynyBame KOMIIAHHja BO JOMallHATa
3emMja.

3a MHOry OW3HHCH HU3BO30T MOXE Ja
Oune HajaoOpara crpaTerdja, JojeKka BO
Opyrn Ouzje TorogHa Moxe ga  Ouze
CTpaTeryjara 3a 3aeAHMYKO BIOXKYBAE, a 38
TPETH TMOXKE Ja OWae JHMICHIHUPAmETH
POU3BOACTBOTO. M3BOpOT Ha M300pOT Ha
CTpaTervja 3a BIICTYBAabE€ HAa CTPAHCKUOT
masap ro OmpeenyBaT MHOrY (akTopwu,
BKIIY4yBajKU TH , HO HE OrPaHHUYyBajKu ce
HAa LAPUHCKUTE CTalKH, CTENCHOT /O KOj
Tpeba Ja ce MNpuIarofar HpPOU3BOJIMNT,
MapKeTHHIOT,TPAaHCIIOPTHH ~ TPOIIOLM U
npyro. OBue (GakTopyu MOXKe Ja ja 3rojemar
LIeHaTa Ha [a3apoT, HO MOXeE Jja Ce OYEKyBa
JieKa 3roJeMyBameTo Ha mpojaxbaTta ke TH
HaJIOMECTH OBHE TPOIIOLIH.

HaunHuTe Ha BIeC Ha CTPAaHCKH Ma3ap '
MMaar CJICAHHMBE MPSTHOCTH M HEAOCTATOIN:

KOMITaHHja
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Ilperuen 6poj 1:

MpepHoCTU M HegocTaToOuM Ha oaAesIHUTE cTpaTterum 3a
Brfie3 Ha CTPaHCKMUTe na3apu

HN3Bo3 bp3 Bnies, Man pusuk

Maiia KOHTpOJIa, HUCKO [I03HABAKBE Ha
JIOKAJHHUOT T1a3ap, MOTEHIINjaTHO HETATHBHO
BJIMjaHHE Ha TPAHCIIOPTOT Bp JKMBOTHATA
cpenuHa

Jlunennupame u

Bp3o BrieryBame, HUCKH TPOILIOLH,

Mauia KOHTpOJIa, IMIEHIATa MOXKE 12
CTaHe KOHKYpEeHIHja, IpaBHaTa peryjaTusa

Dpanmnsza MaJl pU3HK
MOJXKe 1a MpeTcTaByBa Gapuepa 3a Bie3
Menauepcki 3ae/JHUYKH TPOLIOLH, CE HaMayBaaT TloBHCOKHM TPOLIOIH OTKOJIKY Kaj U3BO30T,,
JIOTOBOPH HP oTpeOUTEe O] HHBECTHIMH, CE HAMAyBa | JIMLECHIUPamhe Win (QpaHIIn3a, mpodiIeMu mpu

CTpaTerncky aanjaHcu .
cy0jekT

PU3HKOT, CE TJI€a KaKO Ha JIOKaJICH

UHTErpaiujaTa Mery 1se KOpHopaTUBHH
KyJITypu

Kynysame
aKTHBHOCTH

Ep3 BJIE3, IIO3HATU BOCIOCTAaBEHU

Bucoku Tpomronu npobneMu Bo
UHTErpamujara co IMaIlHuTe CITyxOu

OTtBoOpae
COIICTBEHA KOMITaHHja

Jlo6HBame Ha 3HaeHE 32 JOMAIIHHOT
asap, npdakame Kako CTPaHCKU
BpaboTyBay, MaKCHMaJIHa KOHTPOJIA

BHCOKH TPOLIOLH, BUCOK PU3UK O
HeIo3HaBame, 6aBHO BpeMe Ha BIie3

W3Bop: ComncTBeHa 00padoTKa

3akay4ok

Kanamure Ha muctpuOyrmjara, Kako
CIIEMEHT OJ MAapKeTHHI MHKCOT TO
OCTBapyBaaT TEKOT Ha JBHKCHETO Ha
HOPOM3BONOT O  NPOM3BOAUTENOT  JIO
norpomryBaqor. [Ipu n300poT Ha KaHAIOT
Ha qucTpuOyIHja Tpeba 1a ce uMa IpeBUI
JieKa KaHaJIuTe, a M BKYIIHHOT CHUCTEM Ha
qucTpuOyluja, TpercraByBaaT —Jiell  OJ
BKYITHUTEC aKTUBHOCTH Ha IMPETIPUjaTHETO
CO cBOjaTa MAapKeTHHI Nporpama jaa TH
3aI0BOJIM TIOTPEOUTE HAa OTPOLIYBAYUTE.

HacranyBawero Ha TIJIOOAIHHOT mas3ap
OBO3MOXXYBa rojieM Opoj IpOU3BOAM Ja ce
Ilacupaatr BO pa3iIM4HH JIETIOBU BO CBETOT.
3a mHacram Ha  [IOOANHUOT  Masap
KOMITaHHHUTE pa3BHUBAaT MOCCOHH MapKETHHT
CTpaTerny CO KOM I' IIPUIIAr0/lyBaaT CBOUTE
NpOM3BOMM W YCIYTH  COIJIACHO €O
JOKaJHUTE TMOTpeOM Ha MasapuTe Ha
OJIJICTIHUTE CTPaHCKU 3emju, |
OpHIAaroyBaaT I[EHUTE, IMPOMOTHBHHTE
CTpaTernd, Kak0 W  KBAJHUTETOT H
KapaKTEePHCTUKUTE HA IPOM3BOJUTE, CO LI

Ja ce  3ajoBoiaT  moTpebure | Ha
MOTPOLIYBAYUTE HAa M30PaHUOT CTPAHCKU
nasap.

Hactamor Ha  r00amHHOT — masap
nooapas0oupa MO3HABalkEe HAa  MOCEOHHTE
KapaKTePUCTUKHI Ha rma3apor "
MOTEHIMjaTHATA nobapyBadka 3a
MPOM3BOJNOT. 3a HAcTal Ha OBOj Masap
HEOIXOAHO € JIa Ce pacrojara co CO3HaHHja
32 HUBOTO Ha €KOHOMCKATa U TEXHOJIOIIKATa
pa3BHEHOCT Ha  3eMmjara, KyaTypara,
MOJIUTHYKATa COCTOj0a, KAKBH CE HEj3MHHUTE
npuponHu OoratcTBa WM W3BOPH  HA
CpezcTBa.

CrpateruuTe  WTO TM  KOPUCTAT
KOMITAaHMUTE 3a a B3 Ha HOBH CTPAHCKU
masapu Mo)XKaT Ja OuaaT  CTpaTeruu
3aCHOBAaHM HAa  KOPUCTCHE  TEXHUYKHU
WHOBalMMM 3a Ja ce T[OHyJaT Ha
NEPUUNUPAHU M JOKaKAaHH CYNEPHOPHU
MIPOM3BOMM, CTpaTerHMu 3a ajanTanyja u
MOTU(HUKAIIMA Ha TOCTOJHUTE MPOM3BOJIM,
CTPATerMH HAa HHUCKAa WM IICHETPALOHU
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LIEHH, CTpaTeruu Ha LIEJIOCHO
MPUIAronyBame, Kako M CTpPaTeTHd 3a
ycoriacyBame
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MARKETING APPROACH IN THE
EDUCATIONAL INSTITUTION

Abstract

In the modern world, along with an increase
in the volume of information, the need for
more and more effective training is growing.
The labor market increasingly needs
specialists with basic, key competences and
"skills of the future" related to the ability to
learn in a rapidly changing technological
and digitizing working environment. The
main task of education and training is to
prepare students for employment and active
citizenship in this new economic and
organizational environment in which it is
necessary to introduce a marketing approach
in the formation of the market of educational
services and products.

Keywords: education, marketing, product,
competencies

Introduction

The modernization of education is a major
factor for the acquisition of professional
competences,  corresponding to  the
contemporary requirements of the labor
market. The main task of marketing’ in
learning is to create and expand an approach
that, through various animation tools, can
promote the programs of the educational
institution. Marketing father Philip Kotler,
co-authored by Karen Fox, in the book
Strategic  Marketing for  Educational
Institutions, identifies marketing education
as "analyzing, planning, implementing and
managing carefully formulated programs
developed with the goal of voluntarily
exchanging values with specific user groups
to the institutional objectives of educational
institutions are achieved ".”

Although the application of marketing in
services was developed later than in profile
organizations, as many service institutions
did not understand the importance of

74 Marketing is an activity carried out through a set of
institutions and processes of creating,
communicating, delivering and exchanging proposals
that have value for consumers, customers, partners,
and society as a whole. (American Marketing
Association).
Marketing is the business function that detects unmet
needs and desires, defines and measures their
magnitude and potential profitability, determines
which target markets can be best served by the
organization, makes decisions about the right
products, services and programs to serve the
customer (Philip Kotler).
S Kotler, Ph., Fox, K., 1985, p.7

72


mailto:vance.bojkov@elfak.ni.ac.rs
mailto:marietagoceva@gmail.com

marketing for a successful business or did
not have strong competition, today the
marketing approach is applied to market
research , the planning and disclosure of
educational services and products, their
market movement and, ultimately, the
satisfaction of the needs of selected target
groups of consumers.

Applying marketing in line with evolving
modern, new manufacturing technologies as
well as practicability in real working
conditions will lead to better quality
education and will be a factor in the
preparation of a competitive and adaptable
workforce.

In order to ensure the quality of services at
the appropriate level, it is necessary to take
into account the reliability and ability to
deliver the promised service accurately and
in line with expectations as well as the
willingness to pay attention to users and
provide them with fast service. The
marketing manager in education is required
to know the marketing methods and
techniques, and market access to training
requires a cost incentive to increase the
economic profit of the institution.

Marketing in Education

Marketing strategy in training has its own
specificity, precisely because educational
activity provides services that are materially
intangible, elusive, inseparable from service
providers and diverse in the quality of
provision. Because of its specificity, the
marketing service in education is special and
is a special area of marketing. The
application of marketing education has
become more visible since it was realized
that marketing can help to position itself
successfully in target market segments.

Market research in education, increasingly
becoming a service sphere, is an integral
part of the strategic and tactical policy of the
educational establishment. That's why the
timeliness of their implementation is getting
bigger. In spite of some peculiarities related
mainly to the specifics of the product, they

follow in general the technology developed
by the classics of marketing theory, that is,
they pass through three consecutive stages:
preparatory  stage, data  collection,
processing and analysis of the received
information.

1. Preparatory stage - At this stage it is
necessary to formulate the working
hypotheses. The data obtained are grouped
around the hypotheses made and they either
help in their confirmation or in their
refutation and formation of new ones in their
place.

2. Data collection - At this stage it is no less
significant for the entire study from the
preparation  stage. It  collects raw,
unprocessed information material from
which the analytical data required to adopt
effective  management  decisions  will
subsequently be obtained.

3. Processing and analysis of the
information received - The analysis of the
information obtained during the conduct of
the survey is carried out in accordance with
its purpose and tasks. The processing of the
received data is done by experts, using
special computer programs.’®

Orientation of professional and profiled
training to acquiring attractive to the young
generation professions related to modern
technology and information technologies is
a facilitator of the prevention process for
early school leaving by limiting the number
of persons who remain with either basic or
lower education. Prevention of dropping out
of this risky group requires planned and
targeted joint actions at school and regional
level that involve working with students and
their parents for career guidance and
changing attitudes towards education as a
prerequisite for a better life.

The product offered in the training is
actually a service that aims to satisfy the
needs of consumers, just as the product or
commodities are in the manufacturing
sector. The only difference is that user
satisfaction ~ with  educational  service

76 http://www.referati.org/upravlenie-na-
obrazovanieto-2-/61494/ref
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provision is more difficult to assess because
of the quality of the service itself. In fact,
the quality of the service is the difference
between the received and the expected
service, but the needs and expectations of
each individual user are different, so the
quality of the service is actually a very
subjective category.

The marketing strategy - this is the choice of
target users, the determination of the
competitive position and the use of
marketing methods to reveal educational
needs and their fullest satisfaction.
Marketing assets in the field of education
are assets that are used to solve marketing
tasks and which make the educational
institution competitive and successful on the
market.””

A creative marketing approach involves
preserving existing and recruiting potential
customers. Enlargement requires work on
marketing programs that can be divided into
several segments:

1. Market research, audience and non-
republic, target groups and other forms of
program proposals - The analysis should be
geared to determining the value of the
interest and lifestyle of existing and
potential audiences.

2. Identify the general concept of marketing
and image, conceptual concepts - logos and
visual concepts (logo and logos) - The
importance in this assessment is the
realization that the name must correspond to
the essence and mission of the institution,
that it corresponds to the identity of the
institution at the same time be specific,
sound and easy to remember.

3. Determining the Strategy and the Form of
the Campaign - The choice of the marketing
communication strategy will depend on
which target groups are addressed. In this
endeavor, the materials for graphic
propaganda (brochures, catalogs, flyers,
posters, newspaper ads) and propaganda
material for media (audio and video
ganglings, web site) are formed.

4. Realization of the overall design - Leads
to investing resources in the production of

" Borisova, S., 2010, p. 116-122

propaganda material that was designed in
the previous stage, as well as the
implementation of propaganda messages for
a specific program.

5. Carry out the marketing campaign and the
public relations program - In this segment,
programs are publicly advertised through
marketing campaigns and PR programs.

6. Evalation - The qualitative assessment
should analyze the monetary effects but also
the extent of the effect that has influenced
the overall image of the educational
institution in society.”

Calls can be emotional and moral.

Emotional can cause negative or positive
emotions. In education, emotional appeals
are  mainly associated with positive
emotions, above all with the sense of
security, success and benefit of learning.

The moral appeals are aimed at supporting
the social goals of education. When an
educational institution uses a moral appeal
to show off its user relationship or to draw
attention to users, it leaves a lasting message
to the user's mind. The moral messages
emanating from educational institutions
should contain guidelines on lifelong
learning and the values that are relevant to
learning.

Marketing communication as part of
strategic thinking in educational activity
Marketing communication is a conscious
exchange of ideas, opinions, information,
instructions with target groups through
different symbols to achieve the
organization's  goals.”® Institutions  in
education must apply approaches to create
conditions for education and training as
defined by state standards.

The main tasks of marketing communication
are:

- Informing actual and potential users and
raising awareness of the company and its
products / brands;

- Impact on existing and potential users, ie
persuading to buy products / brands of the
company;

8 Modified according to Dragichevich-Sheshich, M.
and Stojkovic, B., 2003, p. 204-221
" Phillipovic and others. 2001, p. 196

74



- Creating positive brand and enterprise
consumer experience that is important for
keeping existing users and attracting new
ones;

- Differentiation of enterprises, products and
brands, which facilitates user recognition
work, especially in competitive intensive
markets;

- Building relationships with consumers and
other stakeholders through continuous,
meaningful and two-way communication.®
In "educational” marketing, communication
becomes more and more important because
of the need to create demand, to ensure the
sale of products to a large number of
consumers.  Marketing  communication
should contribute to conquering new
consumers, creating and improving the
image of the educational institution. The
customer buys the expected feelings, and
marketing tries to distinguish the offer from
competition by using intangible features and
anticipated feelings along with the
educational product to

be sold to the customer. The goal is to keep
the old and attract new customers in the long
run by building relationships based on trust
and engagement.

Basic and key competences are formed with
the curricula of all subjects and modules in
the general, professional and vocational
training. Technical and digital skills are built
primarily through profiling and professional
training. Such are the software and hardware
profiles, mathematical, natural sciences, as
well as professions and specialties from
professional fields related to leading sectors
of the national economy such as electrical
engineering, electronics, machine building,
IT industry and others.

The way in which individual marketing
activities are realized and their integration
into the marketing function as well as the
activities of other business functions and the
environment is conditioned and also
changed with the development of
information and communication
technologies. Multimedia approach and
proactive communication are determined by:

80 Solomon, 2008, p. 376

- changes in business models,

- the development of information and
communication technologies, the significant
increase in the quantity and type of data and
information,

- changes in market relations and increasing
competition, increase a contracting power of
buyers,

- higher societal demands for sustainable
development, which is related to improving
the quality of life, greater participation of
the state and its intervention in education,

- reducing children as well as other subjects
and groups.

The approach is also conditioned by the
quality of education. The concept of "quality
of education” is complex and multi-faceted
and reflects the relevance of the learning
outcomes of public and labor market needs,
to the state and personal goals, to the social
and personal resources employed.*

The problem of the quality of education is
becoming increasingly important and
topical, because its constructive solution
depends not only on the quality of life of
modern man, but also on the ability to
overcome long overlapping contradictions of
a different nature among people. Quality
education, research and innovation in the
education process play a key role in
providing support for social cohesion,
economic growth and global competition.
The quality of the proposed education
depends to a large extent on who is the
bearer of its content. The school atmosphere,
the style of communication, the observance
of the established traditions help the student
to understand what norms and values are
considered important in this community. By
choosing a school, students and parents
choose a group of people who are familiar
and reliable. In order to obtain a good
educational ~ product, the educational
institution must have a team whose
experience, ambition, attitude towards work
and pupils enable them to best meet the
expectations of the users.

81 Georgieva, V., 2009, p. 71-79
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Effective marketing communication is the
result of an inventive process that covers the
following activities:

- public research,

- definition of target groups,

- defining the communication objectives and
budget,

- create a message,

- choice of communication channels,

- control and measurement  of
communication effects.

Under complex business conditions, when
many factors play a role in the business of
the educational institution, the strategy
needs to be adapted and not vulnerable to
environmental dangers.

Conclusion

The relationship with business is essential
for the orientation of school marketing to the
future needs of the economy and the labor
market. How the future of marketing
communication in this century will look like
is difficult to answer. The impact of
demographic factors on the design of
marketing communication is becoming more
pronounced. The average consumer
becomes older and more serious. He wants
responsibility and flexibility. This opens the
way to modern distance learning.

Planning and implementation of marketing
communication activities is a requirement of
the modern time arising from the needs of
the market approach.

In a knowledge-based society, it is necessary
for educational institutions to change more
quickly to take a leading role in social
progress. Schools, in partnership with all
stakeholders, should be geared to expanding
opportunities for appropriate learners to
integrate into the labor market and to

enhance the welfare of current and future
generations.

The training should be action-oriented in
which students can take full advantage of
the acquired knowledge and skills and the
experience of others - learn from it. This in
practice means combining traditional with
interactive / active learning.

Along with globalization, in the long run,
the marketing approach in the educational
institution will remain the same - acquiring
clients through building relationships based
on trust and devotion.
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DIGITIZATION - THE NEW
PARADIGM OF A 21ST CENTURY
BUSINESS

Abstrakt

Digital transformation is no longer
unknown, it is a norm, an integral part of our
business environment. Often seen as the
largest business of the industrial revolution
lately, every organization in every industry
has become a digital by nature. Digital
transformation offers huge potential for
development, but with it comes a number of
problems. Managers and shareholders are
worried about how digital technology is
transforming businesses, every employee is
worried about losing their jobs.

When an organization uses digital
technology to develop, what sets the
necessary steps for development? You can
confidently, analyzing the experience
gained, that competencies are now a critical
differentiator. Developing adequate
behavior, skills and abilities can help
businesses improve financial performance
and ultimately achieve strategic goals such
as: better earnings and profits, increased
customer satisfaction and shorter release
times of new products and services on the
market.

That is why our core conclusions can be:
Digital competences have become vital to
achieve positive results, meeting
organizational goals such as revenue growth,
quality of service, mission, profit growth,
cost reduction, user experience and
satisfaction to the customers.

Which digital competencies are most
important helps organizations achieve their
business goals? The competence most often
quoted by survey responders achieving
organizational goals is data analysis. The
rounding off of the top five competencies is
workplace  transformation, innovation
product and service, digital experience
management, and IT infrastructure
upgrading. When respondents are asked to
see three years in the future, their first five-
digit change of competencies: organization-
wide digital transformation strategies;
business-process automation; talent
management; Agile and other digital
development techniques; and workplace
transformation.

Keywords: digital transformation, digital

competences, digital technologies in marketing,
tourism industry and finance
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INTERNATIONAL ASPECTS FOR
COMBATING THE ORGANIZED
CRIME IN THE EUROPEAN UNION

Abstract

The fight against organized crime is global
and affects many areas of action and EU
policies. Organized crime in the European
Union is treated as a transnational organized
crime criminal is increasingly increasing
after the end of the Cold War. Transnational
organized crime in Europe is also due to the
increasing availability of communications
and information technologies, increasing the
mobility of people, goods and services
across national borders and the emergence
of the global economy. Criminal organized
groups sell weapons, smuggling migrants,
selling people and drugs and committing
fraud. Criminal groups are structured, with
developed business considerations
systematic use of violence and laundering of
illegally acquired profits.

Co-operation in law enforcement is not the
only response to organized crime. Foreign
policy also plays a significant role in the
suppression of organized crime through
cooperation with EU member states and
international crime prevention organizations,
institution building and development issues.

Keywords: mobility, people, goods,
migrants, criminal groups, foreign policy
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MEI'YHAPO/HU ACIIEKTH 3A
BOPBA
INPOTUB OPTAHU3UPAHUOT
KPUMMHMHAJI BO EBPOIICKATA
YHUJA

AncTpakTt

Bopbara IPOTHB OpraHU3HPaHUOT
KpUMHHAJ € T00ajdHa U BIMjae Ha MHOTY
0071aCTH Ha JIejCTBYBAHETO U MOIUTHKTE Ha
EY. Opranusupanuor KpuMHHalI BO BO
EBponckata yHMja ce TpeTupa Kako
TpaHCHAIMOHAJIEH OpraHu3HpaH
KPUMHUHAJIKOJH ce’ IToBeke ce 3rojeMyBa I10
3aBpIIYyBakETO HAa  CTyA€HaTa  BOjHA.
TpaHncHaLMOHAIHUOT OpraHu3MpaH
KpuMHHaNBO EBpoma, HacTaHyBa M Kako
pesyaraT Ha 3roJIEMyBambeToO Ha
JOCTalTHOCTa ~ Ha  KOMYHHUKAallMUTE U
UH(OPMATHYKHUTE TEXHOJIOTHUH,
3r0JIEMyBam€TO Ha MOOHMJIHOCTa Ha JyITo,
CTOKM M YCIYyTH TpeKy HallMOHAJIHHUTE
TpaHMIM U II0jaBaTa Ha IJoOalIMHATA
eKOHOMHja. KpuMuHanHUTE OpaHW3UpaHU
IpynH TIIpoJaBaaT OpYyKje, IIBEpIyBaaT
MMIDaHTH, IPOZaBaaT Jiyl'e ¥ Apora 1 BpLIaT
n3Mamu. KpnMunanauTe rpynm ce

CTPYKTYpUPAHH, CO  pa3BHEH OW3HHUC
pa3MHCIlyBama CHCTEMaTcKa yrnorpeda Ha
HaCWJICTBO M TIEpeme Ha HeJIeTalTHO
CTeKHATHTE MPO(UTH.

CopaboTkaTa BO CIPOBEIYBameTO HA
3aKOHOT HE € €IUHCTBEHHOT OATOBOp Ha
OpraHu3UpaHuoT KpuMuHail. Hansopemnara
MOJNNTHKA, MCTO TaKa, UMa 3HAYajHA yiora
BO Cy30MBameTO Ha  OPraHU3HPAHUOT
KPHMHUHAJ IIpEeKy copaboTKa €O 3eMjuTe
wieHku Ha EY u Mef'yHapoaHu opranuzanuu
3a IpeBeHIMja Ha KPUMHUHAJIOT, U3rpaaba Ha
WHCTUTYILUH U Pa3BOjHU Mpallamba.

Kayynu 3060poBH: MOOWIHOCT, Iyre,

CTOKM, MHUIPaHTH, KPUMHHAIHU TPYIH,
HaJBOpEIIHA IIOJIUTHKA
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1. KapakTepucTHKH Ha OPraHU3UPAHHOT
KpuMuHa1 Bo EBponckara ynuja

OpraHu3upaHuoT KpPUMHHAJ IIpPeTCTaByBa
3aKaHa 32 CGKOHOMHMjaTa U OIIITECTBOTO BO
EBpoma. Onroopor Ha EBporckara yHuja
Bo Oopbara TPOTHB OPraHU3UPAHHOT
KPHMHHAJI, CIIOpE] KOMIUIEKCHOCTA Ha OBaa
10jaBa, € HACOYEH KOH TProBHjaTa Cco Jyre,
opyXje ®W JIpora, eKOHOMCKHOT H
(MHAHCUCKMOT KPUMMHAI, KOpyIlHjaTta H
nepemero nmapu. Vcro taka ondarenu ce n
HOBUTE JMMEH3UM Ha OpraHU3UPAHOT
KPUMHHAJ, KaKo IITO C€ KOMIjyTePCKHOT U
€KOJIOIIKNOT KPUMHHAIL.

EBpornckata yHMja ~HMMa  HHTErpHpaH
npucran BO Gopbata NIPOTUB
OpraHU3MPAaHUOT KPUMMHAIL.

WHTeprpupaHnoT npyucTan Ha aKTUBHOCTUTE
Ha EY Bo Gopbarta npoTHB OpraHN3UPaHHOT
KPUMHHAJI CE€ COCTOM OJi NPEBEHIHja 0
crpoBenyBame Ha 3akoHOT. OBa e Bp3
OCHOBa Ha e(eKkTUBHATa copaboTKa momery
OpraHHuTe Ha 3eMjUTE-WICHKH, a 0COOCHO Ha
OpraHHWTEe 3a CHpPOBEAYBAaE Ha 3aKOHOT,
BKJIYYMTEJIHO ¥ pa3MeHa Ha MH(QOpMAIMU U
B3a€MHA IIOMOII BO HAaIaJu OJ3eMame Ha
UMOT  CTEKHaT  TPeKy  OpraHH3MpaH
KPUMHMHAI. bopbara HpPOTHB
OpraHM3MPAaHUOT KPUMHHAJ € Tio0alHa |
BIIMjae Ha MHOT'Y 00JIaCTH Ha JIejCTBYBAbETO
u nonutukrte Ha EY. OpranuzupaHuor
KpuMuHan Bo Bo EBpomckata yHHja ce
TpeTupa KaKo TpaHCHAIMOHAJIEH
OpraHM3npaH KpHUMHHAJKOJH ce' TOoBeKe ce
3roJieMyBa IO 3aBPLIYBAKETO HA CTYJCHATa

BOjHA.

TpaHCHALMOHAIHHOT OpraHu3upaH
kpuMuHanBo EBpoma, HacTaHyBa M Kako
pesynTat Ha 3r0JeMyBamETO Ha
JIOCTAIIHOCTa ~ HAa  KOMYHUKAIMUTE U
HUHGOPMATHUKUTE TEXHOJIOTHH,

3roJIeMyBambeTO HAa MOOWIHOCTa Ha IyITO,
CTOKM M YCIYTM HpEeKy HalHOHAIHHUTE
TpaHMIM M T0ojaBata Ha miIo0ajMHATa
eKoHoMHja. KpuMuHaIHUTE OpaHH3HpaHH
IpynH IIpoJaBaaT OpYyXKje, IIBepllyBaaT
MUTPAHTH, IPOJIaBaarT Jyf'e ¥ Ipora M BpIiaT
n3Mamu.  KpuMuHamHWUTE — TpymH  ce
CTPYKTYpPUpPAHH, CO pa3BHEH OH3HHC

pa3MHCIIyBalba CHUCTEeMarcka ynoTrpeba Ha
HACHJCTBO M IHeEpeme Ha HeJIeTalHO
CTeKHATHUTE MPO(UTH.

CopaboTkata BO CIHPOBEIyBAambeTO Ha
3aKOHOT HE € CJMHCTBEHHOT OJrOBOp Ha
OpraHu3upaHuOT KpuMHuHai. Hansopeminara
MOJIUTHKA, WCTO TaKa, UMa 3HayYajHa yjora
BO Cy30MBameTO Ha  OPraHU3HPAHUOT
KpHMHUHAJ IIpEeKy copadoTKa €O 3eMjuTre
unieHkd Ha EY u Mef'yHapoHUM opraHu3aniun
3a MpeBeHIMja Ha KPUMHHAJIOT, U3rpajnba Ha
MHCTHUTYLUH U PA3BOjHU Ipalliamba.

Yetupy IIaBHM  BHMAOBM Ha  OaHau
TIPETCTaByBa HajCEpHO3HA ONacHoCT: &

Ilpso, moctojaT roNieMH, JOMALIHU OaHIH,
Kako INTO ce uranudjanckara Mmadwuja. Co
TEKOT Ha TOAMHMATE OBHE TIPYNH HMaar
pPa3BHEHO  IIMPOKH  TPaHCHALMOHATHU
KOHTaKTH CO KJIACHYHU KPUMHHAJIHU
cunaukati Bo benruja, Bennka Bpuranuja,
XonaHauja v APYTH 3€MjH.

Bmopo, anbGaHCKM, KWHECKH, TYPCKH,
MapoOKaHCKM M pYCKM HMMHUIPaHTH HMaaT
(hOpPMHPAaHO HACHJIHH CTHHYKH TPYHNH BO
HEKOJIKY 3eMju-wieHkd Ha EY. OBue Ganan
ce OJrOBOpDHH HeJierajHara [pora |
TproBWjata co Jyfe¢ BO HHUBHUTE 3EMjU-
JIOMakMHU M OJAP)KYBaaT CHJIHM BPCKH CO
cBouTe TaTKoBUHH. OBHE OaHAN CE MO3HATH
[0 CBOETO EKCTPEMHO HACWICTBO 3a
OJIp)KyBamke  Ha  HOCIYNIHOCT  Mefy
YJICHOBHTE, ' KOHTPOJHMpPAAT CBOUTE KPTBU
U I'} 3aIUIAIIYBaaT NOJIMLHU]aTa U CYIHUTE.
Tpemuom Bujx Ha Tpyma Moxe jga Ouze
MONPELU3HO  HApPEeYeH  HEOpPraHu3MpaH
KPUMHHAJI: CTOPUTEINTE MMaaT MaJia Wik ce
6e3 (UKCHA opraHu3alMja, XUepapxuja WiIu
nokaruja. OBue Trpynu MoKke Aa foaraar
3a¢HO COMHCTBEHO HAa OCHOBa Ha
KpuBHuMTe Jena. Hekom Iypu u He ce
CpeTHajJe JIMYHO, TYKy KOMYHHKalupaar
mpexy TeneoH, wimn OyKBaJHO IIPEKy
UHTEPHET  BUPTYEIHH  IPOCTOPHU  3a
pas3roBOp MK €-Mamul.

8 Hugo Brady:The EU and the fight against
organised crime, , April 2007, Centre for European
Reform, 14 Great College Street, London, SW1P
3RX, CER APRIL 2007 % ISBN 978 1901 22972 1
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Kako uemepmo Bo EBpona,uma Tpu
JOMUHAHTHH KPHMHHAQJIHA TPYNH U TOA:
Hells Angels, Bandidos u Outlaws. Kaj oBue
KPUMMHAIHM TPy HMMa KOMOMHauHMja O
CTPUKTHa  OpraHM3aldja co  TOJIEMO
WUHTEPHALIMOHAIHO  NPHCYCTBO U Ce
BKJIYYCHH BO KPHBHYHHM JI€Ja O LIBEPI[ HA
Jpora 10 Kpaxba Ha aBTOMOOMIHM U
Tpropuja co uyfe u ybucrBa. Tue ce
ocobeHo akTuBHH BO benruja, ['epmanuja u
HOPAUCKUTE 3eMjH. HajnoxonoBHara
aKTUBHOCT Ha OaHIUTE € TProBUjaTa co
apora. HeneranHute cyncTaHIM BieryBaat
Bo EV npexy HeKoJIKy pa3JInuHHU NpaBLH, BO
KOH IOMMHHPAAT Pa3IHyHU OaH/IH.

BakBuTe €BpOINCKH KPUMUHAJIHH MPEXH HE
MOJKaT IIEJIOCHO Ja ce pa30ujar JIOKOJIKY ce
JICjCTBYBA CaMO BO paMKHTE Ha CBOHUTE
rpanuny. TpaHCHAIIMOHATHUTE KPUMHHAIHI
rpynu W OpraHu3aluu BpLIAT
3JI0CTOPCTBa BO CJHA 3€Mja, a HHBHOTO
JUAEPCTBO M (DUHAHCHCKH  CpeACTBa
octaHyBaaT  0e30emHHM, CKpHEHH  BO
CTPaHCTBO (HAQjUeCTO IOA IIPEBE30T Ha
0OaHKapCKU TajHU MPABUIIA).

OcBeH wuHOpOpPMAIMUTE JOCTAITHU MpPEKy
WHeTtepnon, nonumujata Tpeba ma Oume

crocobHa na ro CIIOICITH
KPUMUHAIMCTHYKOTO  pa3y3HaBame  CO
KOJIETHTE BO CTPAHCTBO, 33 Ja MM IIOMOTHE
na ce paszbepar u pasbujar
TPaHCHAIIMOHATHUTE KPUMUHATHA
OIeparyu.

2. IlpaBuum ocHoBu Ha EY 3a 0opoda
NPOTHB OPTraHM3MPAHHOT KPUMHHAT

IIpaBHaTa ocHOBa 3a AaKTUBHOCTUTE 3a
TIpeBeHNMja Ha KPUMUHAJIOT Ha HUBO Ha EY
e wied 29 ox JloroBopot o1 AMctep/aM, Koj
TO IIUTHPA CIPEUYBamHETO HA ,,0praHU3HPaH
WM JIpyr KPpUMHHAI“ KaKO €JHO CPEACTBO
3a UCIIOJIHYBAIbE Ha LIeNTa 3a 00e30e1yBame
Ha TparaHuTe CO BHCOKO HHBO Ha 3allTHTa
BO obOmacta Ha ciaobomara, Oe30emHocTa U
npasjaTa.

3aTtoa, BO TIPEBEHTUBHHTE MEpKH €
HEONIXOJHO BKIIy4yBalm€ Ha HajpasIMyHU
COYYECHHIIN, KaKO jaBHH OpraHM (IIOJIHIH]a,

JIOKAIHKW BIACTH, COLMjaHH PaOOTHHUIIM),
Taka ¥ MPUBATHH HWHCTUTYLUUH (OM3HHC
30pY)KCHHUja, OCUTYPHTEIHH  KOMIIaHHH,
rparaHCcKd OpraHu3alHn).

OBue monuTukm Tpeba ma  Oumar
NpUIPYKEHH CcO e(UKaCHH MEepKH 3a
copaborka Ha HUBO Ha EY, kane mro tpeba
Ja ce Jane MpeiHocT Ha paborara Ha
EBporickara Mpexa 3a crnpedyBame Ha
kpumunasior (European Crime Prevention
Network - EUCPN wu apamxkmaHuTe 32
¢unancupame ox EY, nmenyBaHm kako
Xumnokpatr u AGIS mporpamu BoAeHH Of
cTpaHa Ha EBpornckara komucuja.
IIpuMapHUTE 3a0a4M M AKTUBHOCTH KOH
Tpeba na ce Bpuiar Ha HMBO Ha EY Bo
6opbara MIPOTHB OpraHM3UPaHHOT
KPUHMHAI ce cleHuTe: >
® pa3MeHa Ha HMCKYCTBa Mely KpeaTOpUTe
Ha IOJIMTHKATA M €KCIEPTH BO MPEBEHIINja;

e na ce JebuHHMpaaT U  JIOrOBOpAT
MIPUOPUTETHUTE 32 AKIIHja;

® a ce IIOCTHI'HE COINIACHOCT OKOIY
MOJUTUKUTE/MEPKUTE 3a TPEeBEHIMja Ha
KPUMMHAJIOT, KOM C€ IOKaXaHH JaeKa ce
e(exTuBHH (I0OpH MPAKTHKN);

e Ja ce MOCTHUIHE JIOrOBOP 3a 3aCAHHYKH
METOA0JIOTHH 3a MO/ATOTOBKA,
AMIUIEMEHTallja HW  eBalyandja  Ha
MOJINTUKKTE 32 CIPEeYyBambe;

® EBPOIICKUTE IparaHy Ja ce nHdopMupaaT
32 KOPHCHOCTa Ha IPEBCHIHja  Of
KpHMUHAI,

e a BpIIAT 3aCAHUYKH MPOCKTH 32
MIPEBEeHIIN]a;

® MOHHUTOPWHT u eBaTyanuja Ha
HAI[MOHATHUTE MOJUTHKHA 33 MPEBCHIUja H
nofnoOpyBame Ha  CIHOpEJIMBOCTAa  HA
HallMOHAJIHUTE CTATUCTHYKHM IOAATOLHU CO

8 Hugo Brady:The EU and the fight against
organised crime, , April 2007, Centre for European
Reform, 14 Great College Street, London, SW1P

3RX, CER APRIL 2007 % ISBN 978 190122972 1
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mel Ja ce HACHTU(HKYBAaaT pa3UKUTE
nomery HUBOTO Ha KPUBUYHHU JETIa.

CnpeuyBameTo Ha OpraHU3UPaHUOT
kpuMmuHan Bo EBporckara yHmja cropen
nedununmjata Bo Opnykara Ha CoBeToT Ha
EBpona on maj 2001 roagmna tpeba nma ce
ocTBapyBa Kako MpeBeHIMja Koja TH omdaka
CHTE MEPKH KOU MMaaT 3a IeJl ja CC HaMaJll
WIM Ha JpYr HAa4yMH Ja TpUAOHEece 3a
HaMaJlyBambe Ha KPUMHHAJIOT U 4yCTBOTO Ha
rpafaHuTe 3a Ha  HECUTYPHOCT, U
KBaHTHUTaTUBHO U KBAJIUTATUBHO, HJIH IPEKY
JUPEKTHO HaMallyBalke Ha KPUBHYHUTE
AKTHBHOCTH WM TIPeKy TNOJUTHKA U
MHTEPBEHIMM CO 1eJ Ja Cce HaMalH
NOTCHIMJaIOT 32 KPUBUYHH JEIH U
NMpPUYMHUTE 32 KpUMHHANL. Toa BKIydyBa
pabora Ha BiaauTe, HamJeKHHTE OpraHH,
areHIMM 33 KPHUBHYHO MPaBO, JIOKAIHU
BJIACTH, CHCUUjAIMCTHYKA  3IpYKEHH]a,
NPUBaTHH W BOJOHTEPCKH  CEKTODH,
HCTPaXyBaudl M jaBHOCTA, TOIAPXKAHH OJ
CTpaHa Ha MEIUYMHTE".

OpraHu3upaHuoOT KPUMHHAI NPOTHB KOj ce
0opu EBpornckara yauja omndaka romem 6poj
Ha KPUMUHAJIHM aKTHBHOCTH KaKoO IITO Ce:

® u3MaMmH, U
e JleTaJlHa TPrOBHja CO OPYXKje,

® TproBHja co Jpora,

e IIBEpI] HA PAJUOAKTUBEH W HyKJIeapeH
MaTepujal,

e TproBuja co Jyre,

e TIepere Mapyu u

e (QHUHAHCHCKU KpUMHHAIL.

Co oapenduTe o NMMCAGOHCKHOT TOroBopS*
ce OTBOpa HOB TIAT 3a MOOIHCKO YpeayBame
Ha HAIMOHAJIHUTE 3aKOHOMIABCTBA MPOTHB
KPUMHUHAJIOT BKITy9yBajKn To u

OpraHM3UPAHHOT KpUMUHAI:

84 JIucaGoOHCKHOT IOTOBOP € MOTHHUIIAH 0T
ureoBHTE HA APKABUTE WM Ha BIAAUTE Ha 27 3eMju
uieHkd Ha EBporckara ynuja Ha 13 Jlexemspu 2007
TOIUH.

8 The EU response to organised crime, Library
Briefing,Library of the European Parliament
06/09/2013,
www.europarl.europa.eu/.../.LDM_BRI(2013)13062...

e Co umenHor 83 (1) ce o6e3bemyBaar
[PaBHU OCHOBHM 3a BOCIIOCTaBYBamE€ Ha
MHUHHMYM TIpawia 3a  JedHUHHpame Ha
KPUMMHAJHUTE Jiela W CaMKIMUTE |
nojipayjaTa Ha BHUCTHHCKHOT CEpPHO3EH
KPUMHHAJI CO NPEKyrpaHUyYHH AUMEH3HH.
OpraHu3ypaHuoT KPUMHYHal € €IHO Of
opue mnozapayja. Tyka wuma HEeKooja
JIBOCMHCIICHOCT BO (OPMYJIHPABETO Ha
oBaa onpeenba, M KakO OpraHU3HpaH
KPUMHHAJ C€ CHOMCHYBa Crelu(pUIHUTE
dbopMH Ha KpPUMHMHAJI Kako IITO € Ha
IpUMep HEI03BOJICHA TProBHja CO YOBEUKH
CYIITECTBA,  YECTO  H3BpIIyBaHa  Of
OpraHU3upaHu KPUMHHAIHU rpymu.
MuHMMyM TIpaBWiIaTa MOXaT Ja Ougar
BOCIIOCTaBEHU co JMPEKTHBU Ha
[Mapmamentor n CoBeror Ha EBpomckara
VHHUja, TPHIArOJCHH TpPEKy OOMYHUTE
MpaBHU HPOLEAYPH.

e Uienor 83 (1) moxe HCTO Taka Ja
CIIy)KM Kako OCHOBa 3a JUpEKTHBaTa 3a
neuHUpame Ha Jeara o/l OPraHU3UPaHHOT
KPHMUHAJ U 32 COOZABETHUTE CAHKLIUH.

e Unenor 83 (2) oOe3benyBa napyra
MOXHOCT 3a IpUOITIKYBabe Ha
3aKOHONIABCTBOTO MPOTHB  KOra TOa ©
OpraHU3MPaHHOT KPUMHUHAN KJOra Toa ce
cMeTa 3a HEONXOAHO 3a e(eKTHBHO
CIIPOBEIyBakbC¢ Ha MOJNWTHKATa HAa YHHUjaTa
BO IOJpayjeTo Koe € MpeAMeT Ha
XapMOHH3aIlKja HA MEPKHUTE.

e JIncaOOHCKHOT JIOTOBOp HCTO  Taka
OBO3MOJKYBa BOCIIOCTaBYBamh¢ HA MUHHMYM
MpaBHJIa CO MOYNTYBAE Ha MPOIETYPUTE 32
CHOpPOTHBCTaByBame Ha KpumuHaior (YieH
82) u mpunarogyBame Ha AUPEKTUBUTE 32
nojjpayjata KOM Ce MPETXOJHO PeryIupaHu
CO PaMKOBHH OJUTYKH.
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3. Opranu Ha EBponckara yHuja 3a
00p0a NPOTHB OPraHU3UPAHUOT
KPUMHMHMAJ

Kiyaan obnactu Bo Oopbara mpoTHB
TEPOPU3MOT M OPTraHU3MUPAHHOT KPHUMHHAI
ce TIOJTHIIICKATA " CyZACKaTa
copaboTKa, pa3MeHa Ha wuHpopManuu u
rpaHu4Ha KoHTposaa. EY uma BocnoctaBeHo
pa3HU OpraHd U CTPYKTYpH 3a 60pOa MpoTHB
OpraHU3UPAHUOT KPUMHHAI U TOA:

e Eeponon. - ConcrBeHa pa3y3HaBauka
arennnja Ha EY, Qopmupana Bo 1992
rogdHa o crtpaHa Ha KoHBeHIHWjata Ha
EBporon, co mex jga T KOOPIAMHHpA
aKTHBHOCTHTE 3a CIIPOBEIyBahe Ha 3aKOHOT
BO paMKHTe Ha YHHjaTa M Ja paboTH Ha
Mel'yHapOIHH OWJIaTepaJHH JOrOBOPU 3a
copaboTka.

e Eeponpasoa. - Envnuna  Ha
HaIlMOHATHUTE OOBUHATEIH U CYINH;

e Ee¢poncka cyocka mpesrca. - Mpexa Ha
,TOUYKH Ha KOHTAKT", MOCPEIHULIH KOH
Tpeba Jja MOMOTHAT BO CyAcKaTa copaboTka
ToMery 3eMjUTe-WICHKH;

o Eeponcku opym 3a cnpeuyeame Ha
opzanusupanuom Kpumunan. - Popym xoj
TH  BKIydyBa  OM3HHC  3aeAHHIATA,
HCTPaKyBaul M rparaHCKOTO OIIITECTBO, CO
[eJ Jla pasroBapaaT 3a peJIEBAaHTHOCTA M
KOXEpeHTHOCTa Ha HWHHUNOWjaTHBaTa 3a
CIIPaBYBam€ CO OPraHU3UPaHHOT KPUMHUHAI;

o Mpeoica 3a cnpeuyeare Ha
kpumunanom na EY: Mpexa xoja ce
COCTOM OJi HAIMOHAIHH IPETCTaBHHUIN
Ha3Ha4YeHH O] CEKOja 3eMja-wiIeHKa ILIyC
3aMEHHMIIM M  KOHTAaKTHH TOYKH 32
MIpeBeHIja Ha KPIMHUHAIIOT.

3.1. EBponoa

Ienra na EBpormon e ma ce mnomoOpu
MoJMIKcKaTa copaboTka Mery 3eMjure-
YIEHKH, €O LeJ Ja ce OOpH IpOTUB

TEPOPU3MOT, HE3aKOHCKaTa TProBHja CO
Ipora W Opyrn cepuo3Hn ¢Qopmm Ha
MErYHApOIHUOT OPraHU3MpaH KPUMHHAIL.
3eMjuTe-wWICHKH I10CTaByBaaT HALMOHAJIHU
€IMHULIM 32 Ja ce TMoBp3ar Mery EBporon u
HALMOHAJIHUTE BJIACTH OATOBOPHU 3a GopOa
MIPOTUB KPUMUHAJIOT.

3a pasziaMka OJ TOJHMLHMCKUTE CIYXOU Ha
3eMjuTe-wIeHKH, EBpormon Hema wn3BpHIHA
BiacT. Toa HEe MOXeE 1a 3aJpKH JIHLA, HUTY
[IaK MOXE Jla CIpOBEIyBa BHATPELIHU
uctparu. HeroBa 3amava e ma ce oyiecHH
pa3MeHaTa Ha wMHQoOpMalnuy, aHanu3a Ha
pa3y3HaBamETO U KOOPAWHHPA aKTHBHOCTH
KOH TY BKJIyIyBaaT HEKOJKY 3€MjHU-WICHKH.
Kako nen ox monmuiuckara copabotka mery
3eMjuTe-wieHkH, EBporo:

e ja osnecHyBa pa3MeHara Ha HHGbOpPMALUK
Mery 3eMjUTe-WICHKY;

e pe3uMHUpa M aHAIM3Upa MHGOpMALUHU U
pa3y3HaBayKH MOAATOLH;

e M W3BECTYBAa HAUIKHHTE OPraHd Ha
3eMjUTe-WICHKH, 0€3 ojjiarame, IPEeKy
HAIMOHATHUTE CAMHUIM 32 WHPOPMAIUUTE
KOM TH 3aceraar MOBpP3aHH CO KPHBHYHU
Jiena;

e [OMara BO MCTparara BO 3eMjUTe-4WICHKH;

e OIpXKyBa KOMIIjyT€pPH3HpaH CHCTEM Ha
cobpannTe HH(POpPMAIHIH;

¢ KM IIoOMara Ha 3€MjI/IT€-'-{J'[eHKI/I Jda THu
O6y‘{aT HUBHUTC HAJIC)KHU OpraHu;

® ja olleCHYBa TEXHHYKATa MMOMOII TTOMery
3eMjUTE-YWICHKH;

® CIyKM KAaKO KOHTAaKT Touka 3a OopOa
IPOTUB (acuPHUKyBamBETO EBpa.

EBporioi rmpe3eMa MepKU KOra eJ1Ha WA JIBE
3eMjU-WIEHKH C€ TMOrOJE€HH OJf TEXKOK
MefyHapoJIeH opraHu3upan kpumuHai. OBa
omdaka ce’ moroyieM Opoj Ha 00JIACTH U TOA:

® CIIpEYyBame u 6opba MIPOTUB
TEPOPU3MOT;
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TProBHja co APOra;

TProBHja Cco Iyrfe;

HeJIeraJieH IBepIl Ha HMHUTPAHTH;
TProBUja CO HYKJICAPHHU M PaJMOAKTHBHU
MaTepHu;

® KPHMHHAJ CO MOTOPHHU BO3MJIA;

e (ancudukyBambe U U3MaMa co IUIATeKHH
CpEICTBa;

e rnepeme napu (OCBEH 3a NpPEeAUKATHBHU
KPUBUYHHU JIeTa).

Cekoja 3emja-wieHKa Ha yHHjaTa Tpeba na
BOCIIOCTABM WIJIM HA3HA4M HAI[MOHAJHA
eaununa Ha Esporon (ENU). OBaa exununa
€ COUHCTBEHOTO TeJI0 3a BPCKU Mery
EBpomon u HaJUIeKHUTE JP)KABHU OpPTaHH.
Toa npaka GapeM ezneH oduuep 3a BpCKa co
EBporon, 4dja 3agada € a I'M 3acramyBa
MHTEPECHTE Ha eIuHuIara Bo EBpomod.
[leoBuTe Ha HANMOHAIHHUTE CAWHUIU CE
COCTaHyBaaT Ha PEJ0BHA OCHOBA.
JIO/IDKHOCTH Ha HAallMOHAJIHATA eIMHULA Ce:

e 00e30enyBame Ha EBpomnon co
pasy3HaBaykd ~ HMHpOpPMALMH  KOU  ce
HEONXOJHU 3a Ja TH HU3BpIIYBa CBOMTE
3a7a4u, a 0COOCHO MPEKy BHEC Ha MOAATOLHN
BO Oa3aTa Ha EBpomnon;

e OoJroBapame M H3JaBamke Ha Oapama 3a
undpopmanuu 10 Espomnon;

® JHICEMHHAINja Ha nHpOpMaIUUTE
obe3bemenn on crpaHa Ha EBpomon 1o
HaJUIeKHUTE OPTaHu.

3.3.0a1e1eHue 3a cyacka copadoTka Ha
EBponckara yunja - EBponpasna

EBpompaBaa e teno Ha EBporckata yHwmja
ocHoBaHa Bo 2002 roanHa aa ce CTUMyJIupa
U ToAo0pH KOOpAWHAIMjaTa Ha BOICHETO
Ha MHCTparM Mely HaJUIeKHUTE CYICKH
OpraHM Ha 3eMjuTe-wieHKH Ha EBpomckara
YHHja, KOra THE CE 3aHMMAaBaaT CO TEXOK
HpeKyrpaHnIeH OpraHM3HPaHHOT
KpuMHHaI. BOo KOHTEKCT Ha HCTparute u
OoOBHHEHMjaTa KOW TH 3aceraar [Be WIH
roBeke 3eMjH-WICHKH, [IETINTE Ha

EBpompaBaa ce CTUMYJIUpahe u
nofgoOpyBame Ha KOOpIUHAIMjaTa Mery
HALMOHAIHUTE BJIACTH, 3eMajKu I'M NPEIBUL
cure Oapama KOM IIPOU3NIETYBAaT Of
HAJUIeKEH OpraH Ha 3eMja-uiieHKa U CHUTe
uHpopmanuu o0e30eaeHr oI CTpaHa Ha
OMJI0 KOj OpraH Koj € HaJJeXeH BP3 OCHOBA
Ha oJpen0OuTe NOHECEHH BO PAMKHTE Ha
noroBopute (EBporicka cyncka wMpexa,
Espomnor u OLAF).

EBpornpaBna uMa 3a 1en Ja ce mogoopu u
copaboTkara HoMely HaJUIe)KHHTE OpTaHu,
0COOEHO CO OJIECHYBAaHE HA M3BPIIYBAHETO
Ha MelyHapogHata MeryceOHa IIpaBHa
TIOMOII u UMIUIEMEHTAIHjaTa Ha
€BPOIICKUTE HAJIO3H 32 allCee.
EBponpaBna, HCTO Taka, ' MOAJPKYBa
HaJUISKHUTE OPTaHu cO 1IeN Ja ce MoA00pH
e(MKacHOCTa Ha BOJEHETO HA MCTparure.
EBpompaBna Moke [Ja IOMOTHE BO
BOJICH-CTO Ha UCTpark Mery 3emja-uieHKa U
He-WICHKa  HWJIM  3eMjUTC-WICHKH U
Komrcujata Bo Bpcka co KpUBUYHHUTE JeTa
KOM BiMjaaT (UHAHCUCKM MHTEpECH Ha
EBporickara 3aeHuUIIA.

Eypompasaa ja momobpyBa edukacHocTa Ha
HALMOHAIIHUTE HWCTpard W  HCTPaXKHHU
OpraHy, Kora ce 3aHMMaBaaT CO CEpPHO3CH
[peKyrpaHu4eH OpraHU3UPaHUOT
KpUMHHAJ, Ha  IpUMEp, TEpOpHU3aM,
TproBuja co Jyfe, TpProBuja co apora,
u3MaMa U Iepeme Iapu, co Lel Ja ce
JIoHecaT KPUMHHAIIM Op30 U e(hUKacHO 10
npaBJara.

EBponpaBma wmMa Mok na mobapa of
HaJUISKHUTE P)KaBHU OpraHHU J1a [Ipe3eMar:

e ycTpara Wi TOHEHE M0 OJIPE/ICHH aKTH;
e 1a ce mpupatH Heka OpraH Moxke Ja
Ouge Bo moioOpa mo3WLuja Ja CIpOBene
ucTpara WM KPUBHYHO JIa TOHU KOHKPETHHU
nena;

® J1a TM KOOP/JMHHPA HA/UIC)KHUTE OPraHu;

e na ce Qopmupa 3aCIHHYKH HCTPAXKECH
THM;
e 5a tu 00e30emu cure wWHOOPMAIHH
NOTPEOHH 3a M3BPIIYBAb¢ HA HEj3HHHUTE
3a/1a4u.
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EBponpaBna o06e3bemyBa pasmMeHa Ha
nHPOPMANH TOMETy Ha[UIS)KHUTE OpTaHu U
UM moMara Bo o0e30enyBarmbe Ha HajmoOpa
MOXKHAa  KOOpAWMHamWja ©  copadorka.
EyponpaBna, HCTO Taka, copaboTyBa cCO
EBponckara cyncka Mpexa, Epomon u
OLAF. EyponpaBna M HyOH JIOTHCTHYKA
MOAJPIIKA M MOXE Jia TH OpraHu3upa M
OJIECHH KOOPAWHATUBHHUTE COCTAHOIM Mery
CY/ICKHTE BJIACTU U MOJHUIMCKUTE BIACTU O
pa3IMYHM 3€MjU, 32 Ja MM IIOMOTHE BO
pelaBaleTO Ha MpaBHUTE Npamama M
TPaKTHYHH MPOOIEMH.

EBpompaBaa ce cocron ox 28 HallMOHATHU
WICHOBH MO €ICH Off CEKOja 3eMja-WICHKa Ha
EY. HaunoHanHuTe 4iI€HOBU C€ Ha3HAUCHU
BO COIVIACHOCT CO HUBHUTE MIPABHH CUCTEMHU
M JpKaT I[OCTOjaHM cejuiliTa BO Xar.
HanuonanHute  WIEHOBM ce€  BHUCOKH,
HUCKYCHH OOBHHHUTENH, CYIUH, OIHIAjIU CO
€/HaKBa HaJUIeKHOCT. Hekon HaumoHanHu
YICHOBH C€ MOJJPXKaHM O] CTpaHa Ha
JeJieraTure, ACHCTEHTHTE WIH
HpepacnpeeeH HallMOHAIHH EKCIIEPTH.
Ha 4 jyan 2009 roguna, Coseror Ha EBpoma
ycBou HoBa Ojulyka 3a 3ajakHyBambe Ha
Eypomnpasna. Ileaure Ha HoBata Onmnyka 3a
3ajakHyBame Ha EBporpaBzia ro BKIy4dyBaaT
CJICTHOBO:

® CO3/1aBale Ha 3ae[HMYKH MUHHMAIHA
OCHOBa Ha OBJIaCTyBambaTa Ha
HaLIOHAJIHUTE YWICHOBH,

e CO37aBal€ HA MEXaHM3aM 3a WUTHA
KOOpJIMHAIIN]a;

e ropoOpyBame  Ha  NPEHOCOT  Ha
undpopmanuu 10 Esponpasna;

e nono0pyBame Ha HalMOHaJHara 6a3a BO
EBponpasna;

® 3ajaKkHyBale Ha OJHOCHTE IOMery
Eypojyct u ECM;

e 3ajakHyBame Ha CyAcKaTa copaboTka co
3eMjute WTO He ce wieHKH Ha EVY co
Jo3BonyBake Ha EBpompaBma ga T
UMEHYBa CYAMMTE 3a cOpaboTKa BO OBHE
3eMjH ¥ 3ajakHyBame Ha copaboTkara co
JIpYTUTE OpraHd Kako ImTo ce: EBponou,
OJIA® u ®ponTekc.

3.4. EBponcka cyacka Mpexa

EBponcka cyacka mpexa 3a TparaHCKH U
TPrOBCKH TIPEMETH € CO3/aIeHa 3a 1a: 0

e ja oJecHU cyackara copaboTKa IoMery
3emjure Ha EY,

e 00e30eau nHGOpMALIUK 32 jaBHOCTA 32 1A
ce  OJEeCHH HHUBHHOT TpPHUCTall 10
HALMOHAIHUTE CYJCKU CUCTEMH.

HenTa Ha EBponckara cyacka mpexa, UCTO
Taka € Jia CIPOBeIe M aXypHpa 4YeKop-Io-
4eKOp, OHIAjH CHCTeM 3a HH(OPMAIHU BO
pexuja Ha rparanute Ha EY.

Bo cekoja 3emja Bo EVY, enHa wim moseke
TOYKHM 32 KOHTAKT CE JIOCTAaIlHH 33 CYACKUTE
U yIIPaBHUTE OPTaHy 3a:

e pelaBambe Ha NPEKYrPaHUYHU Ipallarba
CO KOH THE CE CO0UyBaaT,

e 1a ce 00e30enar LEeNOCHH M aKypUpaHH
uHopManuu 3a 3aKOHHTE BO Jpyrara
3acerHara 3eMja Ha EY.

EBporickara cyacka Mpexa ce COCTOH Of
3eMjUTE-WICHKH Ha LCHTPAIHH H APYrH
HAJUIOKHU OpraHH 3a MelyHapo/Ha HpaBHa
copaboTka. Cekoja 3eMja-wieHKa YTBpIyBa
€/ICH WM TMOBEKE CYJACKA KOHTAaKT TOYKH,
Mely KOM €IeH € Ha3HaueH Kako
HAl[MOHAJICH JIONMHUCHMK HA  MpexaTa.
3eMjuTe-WICHKH, HCTO Taka OJpeayBaaT U
JONHUCHUK 3a mpeaMmerd. HarnuonanHure
Cymuu 3a copabOTKa KOM HMAaT CIIHYHH
O00OBpPCKH KaKO OHHME Ha KOHTAKT TOYKHTE
HUCTO Taka C€ TOBP3aHH CO MpexaTa.
KomucujaTa Ha3HauyBa KOHTAaKTHa TOYKa 3a
Ipaliama MWTo € BO Hej3MHA HaJIeXKHOCT.
OcCHOBHHTE 3aJaud Ha Mpexara € jJa ce
OJIECHH CyJICKaTa copaboTKa BO KPUBHYHATA
Marepuja IIOMery 3eMjUTe-WICHKH, HpEKy
nonoOpyBame Ha KOMYHHKaIMjaTa IIOMery
TOYKHTE 32 KOHTAaKT, CO OpraHU3Mpame Ha
PENOBHU Cpeadu Ha MPETCTABHULWUTE Ha
3eMjUTe-WIEHKH U co o00e30enyBame Ha
MOTPEOHUTE OCHOBHU HH(OPMALIUH.

8 Omnyka ma Coseror 2008/976/TIBP on 16
nexemBpu 2008 3a EBporicka cyacka Mpeska.
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ToukM 3a KOHTaKT C€ IMOCPEAHHMIH Mery
3eMjUTE-WICHKH, CO LIeJ 32 MoZo0pyBame Ha
cyackata copaboTka Bo Oopbara HpOTHB
cute (OpMH Ha TEXKOK KpuMmuHai. Tue
Tpeba 1a OBO3MOXAT IMPEKTHH KOHTaKTH
Merl'y JIOKQJTHUTE CY/ACKH M JPYTH HaIIeKHH
OpraHy, Kako W JPYyrd JIMIA 3a KOHTaKT BO
pamkure Ha EBpomnckata yHuja.3a Taa medn,
KOHTAaKT TOYKHUTE Mopa Jia Th o0e30enat
MeryceOHO W Ha HAUICKHUTE OpraHd
HOTPEOHUTE  3aKOHCKM M TPAKTHYHU
nHdopmanuu. ITokpaj T0a, KOHTAKT TOUKUTE
ce IpPOMOBHMpaaT W  Y4YeCcTBYBaaT BO
OpraHM3HpambeTo Ha O0YKH M copaboTyBaaT
co EBporickata Mmpexa 3a cyiacka oOyka
KaJie IITO € ONpPEe/eNeHO.

Hammonanauor JOIMMCHHUK nma
JOIIOJTHUTCIIHA O6BpCKI/I, HUMCHO OHHE KOH
ce oJHecyBaaT Ha BHATPEUIHOTO

(yHKIIMOHNpamke Ha MpeXara, JIejCTBYBajKI
KaKO TOYKAa Ha KOHTAaKT 3a CEKPETapujaToT
Ha Mpexara U 00e30e1yBa MMHUCIICHE, Kora
Cce HWMEHYBaaT HOBHM KOHTaKT TOYKH.
JIOMCHYUKOT 3a NpEeIMeTH € OJTOBOPEH 3a
00e30emyBame Ha peleBaHTHH HHPOPMAIN
BO BpCKa CO HEroBaTa 3eMja-wIeHKa M € Ha
pacroyaramke 3a HaBpeMeHa AUCTpHUOylHja
BO MpeXara.

[InenapHuTe cenHMIM Ha Mpexara ce
OpraHu3MpaaT Ha peIOBHA OCHOBa U
HajMaJKy TpU MaTH Bo roguHaTta. Hajmanky
TPM JMIA 3a KOHTakT OJf CeKoja 3eMja-
YJICHKa Ce MOKaHeTH Ha OBHE cpexdu 3a
pa3MeHa Ha MCKycTBa 3a paborara Ha
Mpexara U Jia pa3roBapaar 3a HpakTHYHH U
OpaBHM  [pobjleMH  BO  OJHOC  Ha
CIIPOBEYBAbETO Ha MEpKHTE Ha
3aenHuIaTa 32 CyAcka  copaboTka.
Pesynrature om oBue cpembu ke ce
KOPHCTAT Kako OCHOBA 3a JUCKYTHpame Ha
CHUTE MOXXHH  3aKOHCKH HM3MCHH H
nonoOpyBama Ha HHBO Ha 3aeaHHLATA.
HanuoHanHuTe DOMUCHUIM U JONUCHHUIIUTE
3a mpenMmeTH Tpeba na onpkar cpenda
Oapem emHam romummHo Wi Ha ad hoc
OCHOBA.

CekperapujaToT Ha Mpexara Mopa Ja TH
o0e3bemm  TOYKHMTE 32  KOHTAaKT |
HAJUICKHUTE CYACKH OpPraHd CO HajHOBH
nHpopManuy 3a:

e JeTaqWTe Ha HAUOHAIHHTE KOHTAaKT
TOYKU;

e wuHpOpPMATHYKATA TEXHOJIOTHja ajaTka
OpeKy Koja MOXe Ja Ce HICHTU(UKYBa
HAJUIOKHAOT OpraH 3a Oapame Cy/acka
copaboTKa;

e HALMOHAIHUTE CYICKA W MPOLECHH
CHCTeMH;

e TEKCTOBHTC HA pEJICBAHTHHUTE IIPABHU
HHCTPYMEHTH, JICKIApaIii i Pe3ePBaLHH.

CekpeTapujaToT Mopa Ja I'M IIUPH OBHUE
uHopmanuu npeky BeO-cajT. [lokpaj Toa,
TOj Mopa Ja BocrocraBu — Oe30enHa
KOHEKIIHja 32 TeIeKOMYHHKAIUCKH IPOTOK
Ha TojaTonute M Oapamara 3a Cyicka
copaboTka.

5.5.Eeéponcka mpexca 3a cnpeuysare Ha
kpumunanom (EUCPN)

Henra na  EBpomckara  Mmpexa  3a
cnpedyBame Ha kpuMmuHatoT - EUCPN e na
ce pa3BHe NPEBEHIMjaTa HA KPUMUHAJIOT BO
Espornckara yauja (EVY), kako momapmika Ha
HALMOHAJIHO U JIOKAJIHO HUBO 32 IPEBEHIINja
ol KPUMHUHAIHA AKTHBHOCTH.
CrpeuyBambeTo Ha KPHUMHHAIOT CE COCTOM
0]l CUTE MOJUTHUKY M aKTHBHOCTH BO HACOKa
Ha HaMallyBamke HAa KPUMHHAIIOT M HETOBHTE
MPUYMHHA, Kako M HECHTYpPHOCTa Koja ja
4yCTBYBaaT rparaHuTe.

EBporickara Mpexka 3a CIpedyBame Ha

kpumunaino -EUCPN e oxaroopHa 3a:%’

e T0moOpyBame Ha copaboTkara,
KOHTaKTHTe W pa3MeHa Ha HHQpOpPMaIHU
roMmery 3acerHaTHTe CTPaHH;

o coOupame, OLEHYBambe U CIIOJEIyBabe
Ha uWHpOpMamMM 3a TpEeBeHIHMja Ha
KPUMHHAJIOT;

e OpraHu3Mpame Ha KOHQEpeHUMH W
aKTHBHOCTH 3a Pa3B0j Ha CIpedyBame Ha
KPUMMHAJIOT u CIIOJICITyBabE Ha

8 Opnyka ma Coseror 2009/902/TIBP ox 30
HoemBpH 2009 roauHa 3a cosnaBawe Ha EBporickara
MpekKa 3a CIpedyBamke Ha KPHUMHHAJIOT
(EUCPN) u Outyka koja e ykunara 2001/427/TIBP.
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pesyaratute oJ] paborara 3a NpeBEeHLHUja Ha
KPUMUHAJIOT;

e o0e30enyBame Ha  eKCHEpTH3a  Ha
esporickure  wHCTHTYHMH  (CoBer W
Komucujara);

e HU3BECTYBAHC HA TOAMIIHO HHUBO JIO
CosertoT 32 cBOjaTa paboTa;

e pa3BUBaKC M  CHPOBEIYBakEC  Ha
nporpama 3a pabora Koja ce OJHecyBa Ha
pEeJIeBaHTHU KPUMHUHAIHH 3aKaHH.

Co men fga TW M3BpIIM CBOWTE 33/1a4H,
EUCPN xopuctu pasHH cpencTBa 3a
pasmeHa  Ha  uHpopmanuu.  Ilpeky
HalMOHAIHUTE MPETCTABHUIM M JIMIATA 32
KOHTAaKT C€ OZIpXKyBaaT OJIMCKU KOHTaKTH CO
CUTE pEeNeBaHTHH YHHATENH (Kako Ha
npuMep,  Tena  3a  OpeBeHIHja  Ha
KPUMHHAJIOT, OpraHd M  IparaHCKOTO
ommrectBo). [Tokpaj Toa, EUCPN ru mupn
uHpopManunTe 3a cBojaTa paboTa, Kako U
CUTe KOPHCHHU MH(OpMAINH 3a IpeBeHIHja
Ha KpUMHHAJIOT TIpeKy CBOj BeO-cajT.
KoHneuHo, Taa ' IpOMOBHpAAT pe3yITaTuTe
on mpoektute puHancupanu ox EY, xou ce
PENeBaHTHHU 32 NPEBEHIMja HA KPUMHHAJIOT.
EUCPN e cocraen om  Onbop,
CekpeTapHjaT U TOUKH 32 KOHTAKT.
O060opom ce COCTOH OJ:

® HAIMOHAIHHTE MMPETCTABHUIIN HA3HAYCHH
onl cekoja 3eMja Ha EY;

e qQpercefaBad HMMEHYBaH OJ pEIOT Ha
HallMOHAIHUTE MPETCTaBHUIIH,

e II3BpmieH KOMHTET, MpPEIBOAEH O
NpeTceaBadyoT U CE€ COCTOU OJf MAKCHUMYyM
IIeCT WICHOBH Ha YIPaBHUOT OAOOp U
npercraBHUK Ha Komucujara.

Co mem pma ce o0e30enu TpPaBHIHO
¢ynakmuonnpame Ha EUCPN, VYnpasauor
on0Op € OArOBOPEH 3a LEJOKYIHOTO
yIIpaByBame. Toj Jy’i yCBOjyBa
(MHAHCHCKHTE pEryJlaTUBM Ha MpeXara,
cTpaTteruja, pabOTHH NMPOrpaMu U TOJMIIHH
U3BeUITau. 32 U3BPLIYBAlC HA  CBOMTE
3a71a4u, YTpPaBHUOT 0A0Op Ce CocTaHyBa
HajMaJIKy €/IHalll Ha CeKOH ILECT MECELH.

Cexpemepujamom 1o monpxysa Onbopor
0CcOo0EHO TIPEeKYy:

e o0e30enyBame Ha AJMHHUCTPATHBHA H

ommra MOMOIII 3a BpeMe Ha
COCTaHOKOT/IIOITOTOBKH Ha
KoH(pepeHnnuTe;

® U3rOTBYBab¢ Ha TOJMIIHUTE M3BEIITAH K
nporpamu 3a pabora;

e 00e36enyBambe Ha aHANM3a M MOIIPLIKA
BO HACHTU(UKYBalkbe Ha HCTPAKYBAUKH
AQKTUBHOCTH M HH(OpMAanUM BO BpPCKa CO
NpEeBEHIINja Ha KPUMHHAJIOT;

® 00e30enyBame Ha TOYKA 3a
KOMYHHMKAIIFja 32 WICHOBUTE Ha MPEXara,

e ympaByBame co Beb-cajtoT Ha EUCPN.

Toukume 3a KOHTAaKT C€ HA3HAYEHU Of
cTpana Ha 3eMjute wieHkn Ha EVY. Tue ja
HOAAPKYBaaT pa3MeHaTa Ha MHPOpPMALUHU 1
eKcIepTu3aTa Mery HalMOHAJTHATE
MIPETCTaBHUIIH.

EUCPN u© Hej3UHHTE aKTHBHOCTH Cce
(hMHAHCHPAHU O CTPaHa Ha 3eMjUTE WICHKH
Ha EY. Jlokonky e HeomxogHo, 3a
ocTBapyBame Ha cBoure uenu, EUCPN
MOX€ Jia copaboTyBa CO JPYTHTE OpraHd
BKIIy4eHH BO CIPEUyBambETO Ha
KPHUMHUHAJIOT.

3akay4ok

EBporickara  yHHja ~UMa  HHTEIPHpaH
IpucTan BO 6opbata IIPOTUB
OpraHU3UPaHHOT KPUMHHAJ.
WHTeprpupaHioT IPHUCTAIl Ha aKTHBHOCTHTE
Ha EVY Bo Gopbara IpoTHB OpraHU3UPAHUOT
KPUMHHAJ C€ COCTOM OJ HPEBEHLHja 10
CrIpoBelyBame Ha 3akoHOT. OBa € Bp3
OCHOBA Ha e(eKTHBHATa COpaboTKa momery
OpraHHTE Ha 3eMjUTE-WICHKH, a 0COOCHO Ha
OpraHuTe 3a CIPOBEAYBamE Ha 3aKOHOT,
BKJIYYMTEIHO M pa3MeHa Ha MHpOpMaluu 1
B3a€MHA [OMOII BO HamaJy OJ3eMarmbe Ha

UMOT  CTEKHAaT  MpeKy  OpraHU3MpaH
KPHMHUHAIL.
Bopbata TIPOTHB OpTaHM3HPAHHOT

KpuMHHAII € robaiHa u BJ'IPIjae Ha MHOTYy
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00JTacTH Ha JICjCTBYBAKHECTO U MOJUTHKTE HA
EVY. Opranusupanuor KpumMuHalI BO BO
EBporickata yHMja ce TpeTHpa Kako
TpaHCHAIMOHAJICH OpraHM3HMpaH
KPUMMHAJIKOJH ce' IoBeke ce 3royieMyBa I10
3aBpIIYBambETO HA CTYJCHATA BOjHA.
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SOCIAL MARKETING IN THE
FUNCTION OF NUTRITION
IMPROVING AND UPGRADING OF
THE CONSUMERS HEALTH

Abstract

Today, health is at the heart of all national
and international policies and development
strategies. General marketing implies the use
of marketing principles and techniques in a
way that would influence the target group to
voluntarily accept, reject, modify or
abandon behavior for the benefit of
individuals, groups or society as a whole in
order to improve the quality of life. By
applying marketing in the realization of the
vision and mission of strategies that promote
health and healthy lifestyle, it contributes to
a better resolution of social problems and
better functioning of the society as a whole.
With holistic marketing activities, all
government  stakeholders,  educational
institutions,  pharmaceutical companies,
agricultural organizations and producers of
healthy foods influence the creation of
positive attitudes and habits for a healthy
lifestyle, the development of health tourism,
and the impact of globalization. With viral
marketing and population information
media, it seeks to influence the development

of awareness of health concerns and the
need to develop a healthy lifestyle. Changes
in people's behavior and habits are among
the most difficult tasks of social marketing
because people are asked to change their
habits, and at the same time they do not
show the benefit of any new habit or
changed lifestyle.

The aim of the research is to point out the
significance of social marketing to the
development of people's awareness of
improving nutrition and health promotion.
Investing in own health is one of the primary
goals that ultimately contributes to the
culture of living, and the healthy lifestyle
should become a crucial life skill.

Social marketing is the process of
developing a particular social change. The
use of marketing in the creation and
implementation of socially beneficial
behavioral changes in the area of public
health and nutrition is becoming more and
more popular.

Keywords: health, proper nutrition, social
marketing

89



M-p Maja AHI'EJIECKA

Vuusepsurer “CB. Kimmment Oxpuacku”
Burona,

@axynrer 3a OHOTEXHUYKH HAYKH,
ITaptuzancka 60, butona, Makenonuja

J-p Katepuna BOJKOBCKA
Vuusepsurer “CB. Kimmment Oxpuacku”
burorna,

@axynrer 32 OHOTEXHUYKH HAYKH,
ITaptuzancka 66, butona, Makenonuja

D-r Jyanjana CHIIJAHOCKA
Metynapogen  Yumsep3urer  “I.  P.
HepxaBun”,

Exonomcku ¢axynrer, Csern Huxone -
Burona, Makenonuja

ONIITECTBEHUOT MAPKETHUHI' BO
OYHKIHUJA HA IIOJOBPYBAILE HA
HNCXPAHATA U
YHANIPEAYBAIGE HA 3IPABJETO HA
MMOTPOILIYBAYUTE

AncTpakTt

JleHec 3/paBjeTo € BO IIGHTApOT Ha CHTE
HALMOHAIHA M ME'YHApOJHH TOJHUTHKHA H
cTpaternu 3a pas3Boj. OIITEeCTBEHHOT
MapKeTHHI  Ioapa3bupa ynorpeba Ha
MapKETHHILIKH OPHHIMINA U TEXHUKH Ha TOj
HauMH [WTO OM Ce BiIWjaeao Ha IIelHATa
rpymna ao0poBoiiHO J1a ro npudatu, oaodue,
W3MCHH WM HAMyIITH OJHECYBamETO BO
KODUCT Ha IOCAUHLMTE, TPYNUTE WIH
OMIITECTBOTO  BO  LEJIHHA CO  Ie]
YHaIpeayBabe Ha KBAJIUTETOT Ha )KUBOTOT.
Co rmnpuMeHa Ha  MapKETHHTOT  BO
OCTBapyBamEeTO Ha BU3HMjaTa M MHCHjaTa Ha
CTpaTernuTe €O KO Cc€ IPOMOBHpA
AKTUBHOCTH CHTE 3aMHTEPECHPAHH CTpaHH
Ha 3aeIHMIATa 0 Biamarta, 0Opa3oBHHTE
UHCTUTYLMH, (apMaleBTCKUTE KOMIIaHHH,
3EeMjOIEIICKUTE OpraHU3alHu u
MIPOU3BOAUTENN HA 3]paBa XpaHa, BIHjaaT
BP3 CO3/[aBaKETO Ha TMO3UTHBHH CTABOBH H
HaBHKH 32 3/[paB CTWJI Ha JKMBOT, Pa3BOj Ha
3]paBCTBEHHUOT TypU3aM, KaKO U BIIMjaHHETO
Ha riiobanm3anyjara. Co BUpaTHHOT

3[paBjeTO W 3[PaBUOT CTHJI HA XKHBOT C€
NpPUIOHECYBa 3a MOAOOpO peliaBame Ha
OMIITECTBEHUTE MPOOIEMHU, KaKO U TIOA00PO
(YHKIHMOHUpAke Ha  OIIITECTBOTO  BO
nenuHa. CoO  XONMCTHYKUTE MAapKeTHHT-
MapKeTHHT U MEeIUyMHUTE 3a HH(OpMHUpame
Ha HaCeJICHHEeTO Ce HACTOjyBa Jia ce BIHjae
Bp3 pa3BHBamEe Ha CBeCcTa 3a TIpHKa 3a
3[paBjeTo U moTpeba 3a pa3BUBAE Ha 3/IpaB
cTwil  Ha  kuBOT.  [Ipomenure  BO
OJIHCCYBatbETO M HABHKUTE Ha JyIeTo Ce
€IHM O]  HajTeNIKMTe  3aJa4d  Ha
OITIITECTBEHHOT ~MAapKETHHT OHICjKH O
nyfero ce Oapa mIpoMEHa Ha HUBHHUTE
HABUKH, @ HICTOBPEMEHO HE UM CE IOKaKyBa
KOPHCTa O] HEKOja HOBa HaBHKa WIIH
MPOMEHET CTHJI Ha JKMBOT.

Ilenra Ha MCTpaxyBame € Ja ce yKaxke Ha
3HAYCHETO Ha OMLITECTBEHHOT MApPKCTHHT
Bp3 Pa3BHBAbETO Ha CBECTA Kaj JIyleTo 3a
nono0pyBame Ha UCXpaHaTa "
YHalpeayBambe Ha 37paBjeTo. Broxysame
BO COICTBEHOTO 3JpaBje € eIHa Of
NpUMapHATE IeNM  Koja Ha  KpajoT
NPUJIOHECYBa 3a KyJITypa Ha JXHUBEEHE, a
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3/[paBUOT CTWJI Ha XKHBOT Tpeba Ja CTaHe
KpyILHjaTHa )XUBOTHA BEIITHHA.

OnuTecTBEHMOT MapKETHUHI € Mpollec Ha
pa3Boj Ha OfIpeJieHa OMIITECTBEHA IIPOMEHA.
VYnorpebara  Ha  MapKeTHHTOT  IIpH
KpPEeHpameTo M  HMMIUIEMEHTAlMjaTa Ha
ONUITECTBEHO KOPHUCHUTE IPOMEHH Ha

BoBen

MHOr'y ONIITECTBEHH M 3JPaBCTBEHH
npoONeMy BIHjaaT BP3 ONHECYBAaHmETO Ha
JAyreTo, a  OIIUTECTBEHUOT MAapKETHHT
00e30elyBa MEXaHH3MU 33 COOYYBamE CO
THE NpobJieMH, Kako W IMOTTUKHYBame Ha
JyfeTo Jia 3allo4yHaT Ja ro IPUMEHyBaaT
3IpaBHOT HAyMH Ha JXMBOT. McxpaHara U
3[paBjeTo Ha JyleTo, Kako 3HadajHu
eJIEMEHTH 32 KBAJMTETEH >KHBOT, HMaar
JMYHA ¥ ONIITECTBeHa nuMeH3uja. [Topaau
TOA, LIEJIHATA jJaBHOCT HA OMNIUTECTBEHHOT
MapKeTHHI MOKpaj IIOTPOIIYBAauUTe, ja
COYMHYBAaaT M KpEaToOpuTe Ha jaBHU
HOJIMTHKH, KaKO ¥ BIMjaTeITHHUTE IPYIH OJ
HHTEpec.

HaBukure BO McXpaHaTa HpETCTaBYBaaT
3Ha4yaeH (akTop 3a 3ApaBjeTo Ha JIyrero.
OmNIITECTBEHUOT MapKETHHI KaKo JEIOBEH
KOHIIENT MPETCTaByBa MpOIINPYBake U
npozabouyBame Ha MapKeTHHT
opHeHTaljaTa ¥ € mnocienHa ¢asza of
pa3BojoT Ha MapkeTHHTOT. CymITHHATA Ha
OBOj KOHIIEIT € BO TOA INTO IIOKPaj
JOMUHAaHTHHOT €KOHOMCKH, T'0 HarjaacyBa U
OIILUTECTBCHHOT AaCMEKT Ha MAapKETHHI-
aKTUBHOCTHTE. Toa 3HaYM BOCIIOCTABYBAHHC
OanaHc romery LeJIUTE Ha IpeTHpHjaTHjaTa
O eIHAa M OIIITECTBCHHTE HHTEPECH, OJ
apyra crpasa. ONIITECTBEHHOT MapKETHHT
HACTOjyBa Ja TH pa3BUe H HOJOOpH
MapKeTHHIIKMTE KOHLENTH CO  JPYrH
IpHUCTal ~ [Opaad  BIMjaHHETO  Ha
ONHECYBAaKETO  HA  HOCAMHIMTE  H
3aeJHULUTE 32 TIOT0JIEMO OIIITECTBEHO

8 Andreasen, A. R. Marketing social marketing in the
social change marketplace. Journal of Public Policy and
Marketing. 2002, 21 (1), pp. 3-13.

OJIHECYBabETO BO oO0jlacTa Ha jaBHOTO
3[paBje M HCXpaHaTa CTaHyBa CC IOBEKe
HOMyJIapHa.

Kayunu 30o0poBu: 3apaBje, MpaBHUIHA
HCXpaHa, OMIITECTBEH MAPKETHHT.

nobpo. Kotnep, Pobepr u JIu ucrakHyBaat
JieKa OIIIITECTBEHUOT MapKETHHT
npeTcTaByBa ,»YTotpeba Ha
MapKETHHIIKATE TPUHIMIA U TEXHUKH CO
Hamepa IleJHaTa Tpyma JoO0pOBOIHO [1a
npudary, ordpium Wi  MoaupHUumpa
OIPEIEHO OJHECYBame€ BO KOPUCT Ha
MOSANHIUTE, TPYIUTE WM OMIITECTBOTO BO
nesmnad® «

OCHOBHH TpEIIKH KOM TEeHEPaTHO Cce
jaByBaaT BO IpHMEHATa Ha OMNIITECTBEHUOT
MapKeTHHT BO OBaa 00J1acT ce MepIUIIpame
Ha  ONIITECTBEHHOT MAapKeTUHI  KaKo
KOHIICTIT KOj MPETEKHO ondaka
MPOMOTHUBHH aKTHBHOCTH M 3aHEMAapyBambe
Ha KOHIIENTOT Ha MAapKETHHI-MHKCOT MpHU
[UTAaHUpake Ha MPOrpaMUTE Ha OIMIITECTBEH
MapKeTuHr’,

Ienn u 321241 HA MCTPAKYBAETO

Ilen Ha MCTPaXKyBamEeTO CIPOBEACHO BO
OBOj TPYI € Aa ce YTBPAU:

v VIMankToT, OAHOCHO BIMjAHHETO Ha
OIIITECTBCHHOT MAaPKETHHT BP3 Pa3BHBAC

Ha CBECTa Ha TMOTPOUTYBAYUTE 3a

oI00pyBame Ha HCcXpaHaTa u
YHalpeayBawbe Ha HUBHOTO 3/IpaBje;
v' Kaksu ce CTaBOBUTE Ha

notpomryBaunte on Pemybnuka CesepHa
MakeoHrja BO OIHOC Ha 3[ApaBjeTo u
3[paBaTa XpaHa.

[MomoOpoTo pa3bupame Ha CTABOBUTE H
HABUKUTE HA IIOTPOLIyBaYUTE MOXKE Ja
MOCHYXHM Kako 3Ha4dajHa HAcoka 3a

89 Kotler, F., Marketing insights from A to Z, Marketing od
Ado Z, 2003, Adidzes 2006.

9 Kotler, P., Zaltman, G. Social marketing: An approach to
planned social change. Journal of Marketing. 1971, 35,
pp.3-12.
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MOATOTOBKAa Ha COBPEMEHa OILTECTBEHA
MapKETHHT Iporpama Koja € Bo (GyHKIMja Ha

IIpOMEHa Ha OZIHECYBAETO Ha
MOTPOIIYBaYKTe, MOA00pPYBab-¢ HA HUBHATA
HCXpaHa, co e JIOJITOPOYHO

YHaIpeayBambe Ha HUBHOTO 3/IpaBje.

Bp3 OCHOBa Ha NPETXOAHO HABEICHHUTE
Lend M3BEACHa € cleAHarta OCHOBHATa
XUImoresa  Bp3  Koja  ce  3acHOBA
HCTPAXXyBameTO BO OBOj TPYJ, U TOA:

Onmwmecmeenuom  mMapkemuuz — uMa
NO3UMUGHA U 3HAYAJHA YI02A 60 NPOYECOM
Ha cosdasare HA 30padU  HABUKU B0
ucxpanama.

Marepujaau 1 MeToaH Ha paboTa

Co men na ce IMOCTHTHAT IIPETXOIHO
MOCTABEHUTE LEJIM W Jia Ce OArOBOPH Ha
HCTP)XYBaYKUTE IMpalllalba CIPOBEACHO ©
HCTPaXyBame TIPeKy IIPETXOIHO
¢dbopmynupann  Qokyc TpymH 3a CceKoe
HCTpaKyBauko mpamame. OBOj MeTox Ha
npubupame Ha MOAATOLM € W30paH Mopagu
OpOjHUTE NPEAHOCTH KOU TH IOKaXKyBa BO
CHTyalllja KOra IOCTOM BHCOK CTCICH Ha
HEMo3HaBambe HAa Ma3apoT M Kora Tpeba jaa
ce nojae m0 MHGOpPMAIUK 3a Toa 3O0LITO
HCIUTAHUIUTE Pa3MUCITyBaaT Ha OJpe]eH
HAa4yMH, I03BOJYBajKM MM Ja TH H3pasaT
COIICTBEHHTEC CTAaBOBM M MHCIICHA U [a
pearnpaaT Ha CTaBOBUTE Ha JpYyruTe
ydecHHIM. JlucKycujaTa ce CIpOBeryBa
NpeKy  Mpamama  I[IOCTABYBaHH O
MIPETXOHO MOATOTBEH aHKETEH MPAIIATHHK.
Pesynratute kou ce JOOMEHH OX OBa
HCTpaxyBame ce 00paboTeHH €O NpHMEHa

Ha COOJBETHM CTATHCTUYKH METOIH KaJe
MOKpaj  CTAaTHCTHYKata obOpaboTka Ha
JOOMEHNUTE IOAATOLU OJl MCTPAXKYBAHETO
HUCTUTE C€  HHTEpPIpPEeTHUPaHH,  I0TOA
aHaNIM3MPaHH, BP3 OCHOBA Ha IUTO C€
U3BJICUCHH COOJIBETHH 3aKIIYUYOLH.

Pesyaratu u auckycuja

Bo pamkuTe Ha UCTPa)KyBamETO BO OBOj
Tpyn ondarenn ce 300 ucnUTaHULIU Of
ceBepo3amagHuoOT Jed  Ha  PemyOnmka
CeBepna  Makenonuja, co  morojema
3aCTalleHOCT Ha JIMIATa OJ JKEHCKH 0] U
T0a co 65% BO BKYymHHOT Opoj Ha
WCITUTAHUIM, JOJEKA HCIUTAHUIUTE O]
MaIlIKA T0JI Ce€ 3acTaleHd co camo 35%.
Hajronem nen on ucnuranuuute (40%) ce
Ha Bo3pacT Haj 40 roguHu.

Pesynrature 3a HHBOTO Ha 00pa3oBaHHE
Koe IO  [OoCenyBaaT  HCIUTaHHIUTE
MOKa)XyBaaT JIecKa HAjToJieM Jel  Of
HCTIUTAHUIIATE C€ CO CPEIHO 00pa3oBaHKe U
Toa 55%, moToa ciaenaT JIMIaTa CO BHCOKO
obpazoBanue 36,7%, auIaTta co OCHOBHO
obpa3zoBanne camo 5%, a [qomeka mmak
JUIaTa CO MAaruCTepPCKH WM JOKTOPCKH
crymun  3,3% ox BKymHHOT Opoj Ha
HCITATAHUIIH.

Bo Bpcka co paboTHHOT cTaTyc, HajToJIeM
JIeNl Ol UCTIUTaHUIuTe Oea BpabOTEHHU JIUIIA
n toa 83,3%, moroa cienar CTYICHTUTE
6,7%, mnensmoHeputre 5%, HEBpaOOTCHUTE
3,3% u Ha kpaj yuenuuute co camo 1,7%
3aCTareHocCT.

I'padukon 1: Kako 61 ro omumane BalmmoT OJHOC KOH XpaHaTa?

M Cakam ga jagam

M He y»vBam BO xpaHaTa,
japam 3atoa WTo Mopam

N3Bop: Pesynratu o1 aHKETHO UCTpaXKyBambe
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Cropen  pesyntatute JOOWEHH  Of
AHKETHOTO HCTPAXKyBAbE Ha
noTpoirysaynte, 67% OJ aHKETHPaHUTE

MOTPOIIYBayl C€ H3jaCHHJIE JeKa jajar
3aToa IITO cakaaT na jaxar, 30% kora —
Kako, BO 3aBHCHOCT O] MOMEHTOT,
CHUTYyal[jaTa, PACIOIIOKECHUETO U/UITU BHIOT

Ha XpaHa, Jofeka mak 3% He yXHBaaT BO
XpaHata W jajgaT 3aToa IITO Mopaar
(Ipapukon 1) mnpu mTO mMpoH3IEryBa
(axToT JeKa HajroJieM Jiea of JIyFeTo jajaT
3aT0a IITO CaKaaT Jia jaJaT, Toa 3HAuH AeKa
qyfeTto Beke CcTaHyBaaT CBECHH 3a
3HAUEHETO HAa XpaHaTa M CHTE HEj3HHU
MPUAOOUBKH.

I'pajukon 2: Jlamu cmeraTe neka MODKHOCT Ha OMNINTECTBEHHOT MAapKeTHHT € Jia ce

3aHHMaBa U Co OBOj aCIeKT Ha YOBEYKUOT XKHUBOT?

80
40 —
20 L 267
0 T 1

[a, cekako

He, mapkeTuHroT Hema 06BpcKa fa ce
3aHKMaBa Co ONWTECTBEHWUTE NpaLlarba,
HUTy Tpeba fa Baunjae BP3 NpoMeHa Ha
OfHECYBaHETO Ha NyfeTo

N3Bop: Pesynratu o1 aHKETHO UCTpaXKyBambe

Bo mpakca, mMoxeme aa mpeno3HacMe
roneM Opoj TpUMepH 3a OIIITECTBEH
MapKETHHI KOW C€ JOMHHAHTHO 3aCHOBaHU
Ha  TPOMOBHpame€ Ha  IOCaKyBaHOTO
onHecyBame. Toa mpousnerysa u ox (paktot
IMTO HA MpPalIalkeTO Jalld CMeTaTe JeKa
JOJDKHOCT Ha OIMIITECTBEHHOT MApKETHHT €
Ja ce 3aHMMaBa W CO OBOj AacleKT Ha
YOBEYKHOT JXKUBOT, 73,3% 01 HCITUTAaHUIIUTE

ONTOBOPHIIE CO Ja, jJoneka mak 26,7% on

WCIOHUTAaHULUTE  OACOBOPHJIE  HETaTHBHO
(I'paduxon 2), mro ykaxyBa Ha c€
morojemMara CBECT 3a 3HAYCHETO Ha
OIIITECTBEHHOT MapKeTHHT 3a
oI00pyBamke Ha HCcXpaHarta "
YHampeayBame Ha 3IpaBjeTo Ha
MOTPOIIYBAYHTE.

I'padukon 18: Cmerate i leka MapKEeTHHT-aKTUBHOCTUTE KOU CE€ HACOYEHH KOH IIPOMOIHja
Ha 37JpaBH HaBUKU BO UCXpaHaTa c€ KOPUCHHU 3a JyreTo?

BepyBam AeKa ce KOPYICH 32 KOMNaHUWTE KOU NPOU3BEAYBAAT XPaHa, HO He 1
3a noTeHUujanHNTe NOTPOLIyBauM. YGeAeH/a Cym AeKa e B0 npaluatbe
MapKETUHT TPYK, a He NyfeTO Aa CTaHaT No3ApasH

He Ce HEOMXOAHM, @ HUBHUOT EEKT € CBEACH Ha MUHMMYM, yfeTo ce
TBPAOTNABU M TEWKO M MeHyBaaT CB0MTE HaBMKM, 33 KOMNaHUHTE 61 3HaJENO
ry6etve Ha Bpeme u napn

KopucHi ce 3aT0a WTo Aasaar uH$opmaLwja u nopaka. Ho He cym curypen/a
KOJ @ HMBHHOT BUCTUHCKM eeKT

CMeTam AeKa ce HeonXoAHH 3a ByAerbe Ha CBECTa Ha AyfeTo 3a 3apasHTe
Hasuku. MonynauujaTa ke 6uae N03APaBa, WTO € MHOTY 3HaYajHO 3a cHTe Hac

0
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AKTUBHOCTHTE KOM ce
MPOMOIIHja Ha 3ApaBH HABUKU BO MCXpaHATa

XHUIIOTE3a BO 0BOj
OIIITECTBCHHOT MAPKETHHT MMa MO3HUTHBHA

N3Bop: Pesynratu o1 aHKETHO UCTpaXKyBambe
Ha npamamero pmamu  MapKeTHHT-
HAaCOYECHU KOH
50% on

KOPUCHH  3a  IIyfero,

HMCIIUTAHUIIUTE CMETAaT JeKa C€ HEOIXOIHU
3a Oy/ere Ha CBeCTa Ha JIy['eTo 3a 3[paBHTe
HAaBUKH, Ha TOj HAYWH IOITyJanujata Ke
Oume mo3ipaBa IITO € MHOTY 3HA4YajHO 3a
cute Hac, 28,3% o1 HCIIUTAHUIIUTE CMETaaT
JeKa  ce
uHpOpManKja U MopaKa, HO HE Ce CUTYPHHU
3a HUBHHMOT BUCTHUHCKH edekt, 13,4% on
HCTIUTAHUIIATE BEpyBaaT JcKa C€ KOPUCHH
3a KOMIIaHMHTE KOW IMPOM3BEIyBaaT XpaHa,
HO HE ¥ 32 MOTCHIIMjaJTHUTE MOTPOIIYBaYH,
yOeneHn ce aeka moBeke craHyBa 300p 3a
MapKeTHHI TpPHUK, OTKOJKY 3a JIyfeTo Ja
Oumar mo3xpasw, mpomeka mak 8,3% on
HCIIUTAHUIIUTE
AKTUBHOCTHTE HACOYCHHM KOH MPOMOIIHja Ha
3[paBd HABUKA HE C€ HEONXOJHH, a
HUBHHOT €(eKT € CBeleH Ha MHUHHMYM,
JMyreTo ce TBPAOTIIABH U TEUIKO TH MCHYBaaT
CBOHMTE HABMKH.

KOpUCHMU 3aTo0a MITO JaBaar

CM€TaaT JCKa MapKeTUur

3akiay4ok

CyIHTI/IHaTa Ha ONIMTECCTBECHUOT

MapKeTHHI KOHLENT € BO TOa IITO MOKPAj
JOMHUHAHTHHOT €KOHOMCKH, T'0 Harjaacysa u
OIILUTECTBCHHOT AaCMEKT Ha MAapKeTHHI-
aKTHBHOCTHTE. Toa 3HAYN BOCIOCTABYBAIbC
OayaHC rmoMery IeNNTe Ha IpeTnpujaTujaTa
O emHa M OIIITECTBEHHTE HHTEPECH, OJ
Jpyra cTpaHa.

Co HCTpaKyBambETO KOE € CHPOBEICHO BO

paMKUTE Ha OBOj TpyZX c€ YKaxyBa Ha

MOXXHOCTHTE 3a IIpUMeHa Ha
OIIITECTBEHNOT MapKEeTHHI BO o0jacTa Ha
nozno0pyBame Ha HcxpaHata u
YHaIpeayBame Ha 3/IpaBjeTo Ha
MOTPOIIYBaYUTe, TPEKy BIMjaHHE HA

3HACHETO, MpELENIHjaTa 1 OJHECYBamETO
BO o0JacTa Ha MCXpaHaTa.

Co Toa ce MOTBpAyBa IIOCTaBEHAaTa
TpYyA JIexa

M 3HayajHa yjgora BO MPOLECOT Ha
CO3J1aBabe Ha 3/[paBM HABUKH BO HCXpaHATa.

YHampeayBameTo Ha 3ApaBjeTo CE YIITe
HE Jajie 3HAYMTEIHU PE3yNTaTH BO IOTJIe]
Ha TPOMCHA Ha HAYMHOT Ha OJHECYBAHEC HA
MOTPOIIYBa4YMTe, Taka IUTO € MOTpeOHa
ceondarHa mHporpama 3a  ONIITECTBEH
MapKeTHHT, KaKO W BKIydyBame Ha OpOjHH
UHCTUTYLMM, BIQJAUHA M HEBJIAJUHU
OpraHu3alyy, MIPON3BOIUTEIH,
MElYHApOIHU  OpraHM3alUMH U APYTH
HHCTUTYLUH. Pe3ynraTute, HCTO Taka, MOXe
a OumaT of 3HA4YCHE 3a MPOU3BOJUTEIINTE
U TUCTPUOYTEpUTE HAa XpaHa CO HyTPUTHBHU
W 3IpaBCTBEHM WH3jaBH, KOH CO OAPEICHU
MOZM(UKAIMHE HA CTPATETMUTE MOXAT Jia ja
nofo0Opat mpojaaxbara Ha NPOM3BOAUTE U
BO coriacHoCT co CBeTckaTa 3IpaBCTBEHA
opraHusanMja Ja  JAajaT  COO/BETEH
IPHUJIOHEC 3a MON00pyBame Ha 3APaBjeTO Ha
HOTPOLIYBAYHTE.
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GLOBAL BUSINESS AND
MULTICULTURAL MARKETING
OF MULTINATIONAL COMPANIES

Abstract

Multicultural marketing is an essential
business practice for brands seeking real
relationship  with the ever growing
population of consumers. This population
shows tremendous purchasing power.
Connecting to diverse and integrated
consumers has become a major goal for
some of the largest consumer brands, some
of which have even devoted entire sectors to
initiating  relevant  talks  within  the
multicultural market.

The era of globalization today has led to the
expansion and integration of different
economies. The integration of the economy
exposes the business in the economy of
universal cultural marketing mix. A key
feature of the globalization process is the
increased influence of  multinational
companies and the expansion of their
operations in more countries.

Multinational companies represent the basis
for the development of global business. This
paper presents the ten largest companies in
the world at market value (Apple,
Amazon.com, Alphabet, Microsoft,
Facebook, Alibaba, Berkshire Hathaway,
Tencent Holdings, JPMorgan Chase,
ExxonMobil) and the ten largest companies
in the world by revenue (Walmart, State
Grid Corporation of China, Sinopec Group,
China National Petroleum Corporation,
Toyota Motor, Volkswagen, Royal Dutch
Shell, Berkshire ~ Hathaway,  Apple,
ExxonMobil).

Keywords: globalization, global business,

multicultural ~ marketing,  multinational
companies, multicultural market.
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I'/IOBAJIEH BU3HUC U
MYJITUKYJITYPEH MAPKETUHI'
HA MYJTUHAIIMOHAJIHUTE
KOMITAHUH

AncTpakTt

MynTHKYATYPHHOT MApKETHHI MPETCTaByBa
HEOIXO/IHA JICTIOBHA MPAKTHKa 332 OPCHIOBUTE
KoM 0OapaaT BHUCTHHCKAa BPCKa CO IOCTOjaHO
pacTeykata WOINyJalyja HA MOTPOIIYBAYH.
Tokmy oBaa moryJjandja MoKaxyBa OrpOMHa
KynoBHa MOK. [IoBp3yBameTo cO pa3HOBUAHU
M MHTETPHPaHH IMOTPOIIYBayl CTaHA TJIaBHA
1[eTT 32 HEKOU O] HajTOJIEMHUTE ITOTPOLIYBAYKU
OpeHIOBH, O KOM HEKOW IypU U MOCBETHIIC
LIEJIM CeKTOPH Jia HHHIUPAAT pPEJICBaHTHU
pasroBOpH BO PAMKHTE Ha MYITHKYITYPHHOT
nasap.

Epara Ha riobanu3anujata JieHec JOBEAC IO
MPOLIMPYBAkbe M HHTETpaldja Ha Pa3IMIHH
eKoHOMUH. VHTerpanujaTa Ha eKOHOMHjaTa To
U3JI0KyBa OW3HHCOT BO EKOHOMMjaTa Ha
YHUBEP3aJeH KYJITYpeH MAapKETHHT MHUKC.
Knyuna kapakTepucTHKa Ha TPOLECOT Ha
robaiu3andja € 3rojJeMeHOTO BIIMjaHHE Ha
MYJITHHAIMOHATHUTE KOMITaHUH u
OPOIINPYBAakE¢ HAa HUBHHUTE OICPAIUH BO CE
MOBEKE 3EMjH. MOTPOIIYBAYKH OPEHIOBH, O
KOU HEKOM IypU U TIOCBETHJIC LIEIU CEKTOPU
la WMHHULUPaaT pEJICBAaHTHH pasrOBOPU BO
paMKHUTEe Ha MYJITUKYITYpHHOT mnaszap. Epara
Ha riobanu3anujara eHec 10Bee 10

MPOIIMPYBAakE€ W HWHTErpalldja Ha pPa3lIuuHU
exoHoMuH. MHTErpalyjarta Ha eKOHOMHjaTa I'o
H3J10KyBa OM3HUCOT BO eKOHOMI/IjaTa Ha
YHUBEP3AJIEH KYJITYPEH MAapKETHHI MHMKC.
Knydyna kapakTepucTHKa Ha MpPOLECOT Ha
miobanu3anuja € 3rojIeMEHOTO BIIMjaHUE Ha
MYJITHHAallUOHAJTHUTE KOMITaHHUH u
IpouMpyBamkb€ Ha HUBHUTE ONE€pallid BO CC€
MoBeKe 3eMju.

MyJ'ITI/IHaL[I/IOHaJ'IHI/ITC KOMITaHHUHU
MpercraByBaaT OCHOBa 3a  pa3BOj Ha
robanHuotr Ousuuc. Bo oBoj Tpym ce
MPE3CHTHUPAaHU NECETTE Hajl"OJ‘IeMI/I KOMITaHHUH
BO CBeTOT To masapHa Bpenuoct (Apple,
Amazon.com, Alphabet, Microsoft, Facebook,
Alibaba, Berkshire Hathaway, Tencent
Holdings, JPMorgan Chase, ExxonMobil) u
JCCCTTC HajFOJICMI/I KOMIITaHHUH BO CBCTOT IIO
octBapern mpuxomu (Walmart, State Grid
Corporation of China, Sinopec Group, China
National Petroleum Corporation, Toyota
Motor, Volkswagen, Royal Dutch Shell,
Berkshire Hathaway, Apple, ExxonMobil).

Kiyunn 300poBu: riobanu3zanuja, riodaneH
OH3HIC, MYJNTHKYITYpPEH MapKeTHHT,
MYJITHHALMOHATHA KOMITaHWH,
MYJNTHKYIATYpEH asap.
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Bogen

I'mobanauor OusHuc 1 ondaka cure
KOMEpIMjallHi aKTUBHOCTH KOU CE OJIBUBAaT 3a
NpOMOBHpame Ha TpaHchepoT Ha  CTOKH,
YCIIYTH, PecypcH, Jiyfe, WIACH W TEXHOJOTHH
NpeKy HAlMOHAJIHUTE TIPAHUIM BO TJIOGATHO
OIKPYXKYBambe. Co HEO/IaMHEIIHOTO
3rojieMyBame Ha EKOHOMCKaTta riiobanu3alija,
yrmoTpebaTa Ha TEPMHUHOT TJio0aneH OW3HUC
pacTe BO CKOPO CHTE [CIOBHH U CPOTHH
rinobanHu KOHTEKCTH. Bo cBeToT KOj ce MeHyBa
Op30 M € BHCOKO KOHKYPEHTEH TIJIOGaIHHOT
OM3HKC Ce CMeTa Kako LIEHTap 3a 37paBjeTo U
IIPEHETO Ha eKOHOMHjaTa. Pasiukara momery
YCIEXOT U HEYCIEXOT Ha II00ATHUTE KOMIAHUU
Ce TeMelnd BpP3 OCHOBA HAa [BIKCHETO Ha
MI00ATHHOT OM3HUC.

MyATUKYATYPHHOT MapKeTHHI € HEOIXOJHa
JIeTIOBHA MPaKTHKa 3a OpeHIOBUTE KOM KOH
OapaaT BUCTHHCKA BPCKa CO IIOBEKE Pa3HOBU/HA
nyonuka. Tokmy oBaa myOinka ITOKaxyBa
OrpOMHA KyIOBHa MOK. IloBp3yBamero co
Pa3sHOBUIHH ¥ HHTETPHPAHH HOTPOIIYBAYH
CTaHa TJIaBHA IIEJI 33 HEKOM O] HajroJIEeMHUTE
MOTPOLIYBAUKH OPEHIOBH, OJf KOH HEKOH IypH
M TIOCBETHJIC LEIUTE CEKTOPH Jia WHHIMPAAT
pENICBAaHTHH  pa3roBOPU BO  paMKHTEe Ha
MYJITHKYJITYPHHOT — masap. Baxhocra Ha
MYJITHKYJITYPHHOT MapKeTHHI € BO IIOpacT,
GiarojlapeHue Ha pacTOT HAa HOBH M HAaIPEeIHU
TEXHOJIIOTHH KOM WM  OBO3MOXYBaaT Ha
KOMITAaHUHTE a ocTBapar IAPOKa
MOTPOIIIyBaYKa M OJHOCH CO IOTPOIIyBaYd H
KITHEHTH HAJIBOP O TeorpadCKUTe TPaHUIIH.

Co oriex Ha TOa WITO MYJITHHAIIMOHATHUTE
KOMITaHHM Ha Ma3apoT BO pa3BOj CTaHyBaaT
KIYYHH TJI00ATHA aKTepH, HUBHUTE JEIOBHH
AKTUBHOCTH  3HAYMTENHO ja  3ajaKHyBaar
HHTerpanyjata ¥ copaboTkara Mely HOBUTE U
pa3BHEHUTE nasapu u 3HAYUTEITHO
MIpUAOHECYBAAT KOH AWHAMHUKara U pacTOT Ha
rmobanHara exkoHomuja. Co MOPETHOCTH BO
OMHOC Ha €KOHOMHjaTa W [JAWHAMHKATa Ha
HWHOBAIIUUTE, OBHEC MYJITUHAIlUOHAJTHUA
KOMIIaHUK IO 3a0p3yBaaT TIIOOATHUOT TPEH]| Ha
"oOpaTHa  WHOBamMWja", TOHyJaT  MOBEKe
JOCTAaITHUA U e()MKACHH pElICHH]a 3a CBETOT Ha
OW3HUCOT. 3HAYMTENHO Ce 3rojieMyBa W
3ae[JHUYKAaTa COpabOTKa MOMely HOBHTE H
pasBUEHUTE  Ma3zapu BO  obmacta  Ha
UCTPaXyBambe U PasBoj, MPOM3BOJCTBO H MHOTY
IPYTH  CEKTOPH, IITO  JOMOJHUTEIHO TO
CTUMYJIUpa EKOHOMCKHOT pacT M Iomara BO
pelIaBambeT0 Ha MHOTY CHCTEMCKH IJIOOaIHH

pooJIeMH. Bo MeryBpeme, OBHE
MYJITHHAIIMOHAJHA KOMIIAHHUH ja 3roJieMyBaatr
cBOjaTa KOHKYPEHTHOCT W MMaaT MOKHOCT Jia TH
CTEKHAT Haja00puTe MPAKTHKH O Pa3BHEHUTE
nasapu.

T'nodanen ousnmc

I'mobanauor OW3HMC ce oOmHecyBa Ha
MeryHapogHaTa Tproauja, Kaje ITO
KOMITaHHjaTa yIpaByBa co 00jeKTH (KaKo IITO ce
(haOpuku ¥ TUCTPUOYTHBHH LIEHTPU) BO MHOTY
3eMju  Hu3 cBetoT. OBa € pasiIM4HO Of
Mel'YHapOJHUOT OM3HUC KOj IPO/iaBa NPOU3BOAN
LIMPYM CBETOT, HO UMa 00jEKTH CaMo BO CBOjaTa
3emja. ['nmobanHuor OM3HMC ce MoOjaByBa BO
MHOTY pa3JIMyHy (popMaTH, Kako IITO ce:

- JIBIKCHE Ha CTOKM O] €JHa 3eMja BO
npyra (13B03, YBO3, TPrOBHja),

- JIOTOBOpPM KOM UM OBO3MOXYBaaT Ha
CTPAHCKHUTE KOMITAaHHUH J1a KOPUCTAT IPOM3BO/IH,
yCIyrd W TpoUecH oI JPYrH  3eMjH
(MueHnupame, GpaHIIH3HHT),

- dopmupame U paboTeHe Ha MPOoIaKoa,
NPOM3BOJICTBO, HCTPAXyBame U Pa3Boj H
JUCTPUOYTUBHHU KallallUTETH BO CTPAHCTBO.

Bo coBpeMeH KOHTEKCT, MOCTOjaT 1Ba BHIA
Ha Tio0amHM KoMmmaHud. IIpBHOT BHA €
npuBaTeH riobajeH OM3HHC M OBa BKIy4yBa
NPUBAaTHM KOMIIAHMM BO COICTBEHOCT Ha
CeMEJCTBOTO M OW3HHUC BO COICTBEHOCT Ha
aknuoHepH (WIH KOTaluja), Ipyr BHJ IJI00alleH
OM3HHC € Jp)KaBHA KomImaHHja. [JoOaaHHTE
KOMIIAaHUM WHBECTHPAaT M C€ MPUCYTHH BO
MHOTY 3eMju. Tue TIH mpoiaBaaT CBOMTE
NPOM3BOJM  CO  KODUCTeHE  HAa  HCTa
KOOPIMHHPaHa CIIMKa / OpeHI Ha CHTE Masapu.
Kommnanujata ce mpommpyBa HaaBOp O
HEj3UHUTE BHATPEIIHM TPAHUIM 3a [a CTaHe
ro0anHa co el Ja A00Kue MorojieM MpucTar a0
nomMpokara 0aza Ha KIMGHTH M IIOrOJIEMH
npuxoan. JlonomHuTeNHN crienn(UIHN MOTHBH
MOJKE J1a BKJIy4yBaaT:

- pobuBame  TOBEeKe  Ha
KOHKYPEHTHH I1a3apH,

- TIpUCTAIl A0 TAJICHTH U PECYPCHU KOU HE
ce TOCTAalHU BO MaTHYHATA 3eMja,

- CTCKHYBAHBEC Ha HOBH H3BOpHU Ha
KanuTtaja 3a ymnorpeba BO MpOLIMpYBambe Ha
OHM3HHCOT,

- nuBep3uduKanuja Ha PU3HULM TPUCYTHU
BO paboTrara camMo BO eJlHa 3eMja,

- HUCKOPUCTYBAKLC HA MOXHOCTUTC Ha
OTBOPEH Ia3ap KOU C€ BO COIVIACHOCT CO
OCHOBHHTEC JCJIOBHH KOMIICTCHLIMHU.

TIOMAJIKY
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VYipaByBameTo co e/iHa rI00aHa KOMITaHHja
BKJIy4yBa MHOTY IOBEKE MPEIU3BHIU OTKOJKY
yIpaByBamke CO THIHMYHA JOMAIlHA KOMITAHH]a.
Hajuecth ce  MOBHCOKM  TpOWIONM  BO
qucTpubyuujara, TPaHCIOPTOT,
PEKIaMHUPABETO, MMATyBakbEeTO © HaOaBKHTE.
Tlokpaj Toa, rinobagHWUTE KOMIAHHKM MOpa Ja
OCHOBaaT CHJHA MpeXa Ha MapTHePH W
mobaByBaud HH3 3€MjUTE BO KOWM paborar.
Jlpyru mpenusBHLE Ce MPUCYTHU BO OAPEICHH
JeTIOBHU (pYHKIMHU, BKIY4yBajKH:

- Yoseuku pecypcu,

- 3ajmoBoiyBame Ha IOTpeOMTE Ha
pa3IMYHUTE Ma3apH,

- Komynukaumja.

I'mobanHute KOMmaHuu uMaaT  OpojHH
MIPEHOCTH BO paboTara Ha TII00ATHHUTE Ma3apu.
OumnriieHa KOPHUCT Ha III00ATHATA eKCIIaH3uja €
3roJIeMyBambe Ha IPoiak0aTa U IPOPUTOT.

MyJaTyKyaTypeH MapKeTHHT

MyITHKYATYPHHOT MapKETHHT € HEOIXOHA
JIeTIOBHA TPaKTHKa 3a OpeHIOBH KoM OapaaT
BHCTHHCKA BpPCKa CO I[IOCTOjaHO pacTedKaTa
nyonuka. IToBp3yBameTo CO pasHOBHAHH H
WHTETPUPAHH TMOTPOIIYBAYM CTaHAa TJIABHA LEJ
32 HEKOM O[] HajroJIeMHTe MHOTPOLIYBAYKH
OpeH/IoBH, O KOM HEKOM AypH U IIOCBETHIIE
menM  OJJICNICHHja 332  aKTUBHPame  Ha
pEJIeBaHTHH  pasrOBOPM BO  paMKUTE Ha
MYJITHKYJITYpPHHOT ma3ap. Bo Bpeme kora
JMYHUTE HWJICHTUTETH CE€ KOMIUIMIHUPAHH CO
HHUjaHCUPaHWUTE W3pa3H Ha IOJ, paca, peurHja,
HAIIMOHAJHOCT, ja3WK H MHOTY IOBeKe,
OpeHIOBUTE WMMaaT TEHIEHIHMja Ja CTaHar
YYBCTBUTEIHM W aBTEHTHYHH CO [T Ja ce
MOBP3aT CO MOTPOIIYBAYUTE.

He mnocrom comHex [eka pa3HOBHIHUTE
MOTPOIIYBA4YM IICHAT KOra MO3HAaTH M HCHCTH
4YJICHOBM HA HHUBHHUTE 3aCTHUIM CE MMOBP3yBaaT
WA MIOJIP’)KyBaaT ompeaeH Open.
Co3nmaBambeTo Ha BHCTHHCKA OJHOCH  CO
CakaHUTEC MPCTCTABHULM Ha MYJITHKYJITypHaTa
3ae[HHULIA TIoMara Jia ce MOTTHKHE JoBepba u ce
oJiecHyBa npr(akameTo Ha OPEHIOT.

Epara Ha rnobanuzarujata JeHeC TOBEayBa
10 TIPOLIHMPYBAbE  HHTETPalMja Ha PA3IHYHHUTE
eKOHOMHUH. VIHTerpamujata Ha €KOHOMHMHUTE IO
U3JI0KYBa OM3HUCOT HA YHHBEP3aJCH KYJITYpEeH
mapkeTHHr  MHKc. KoOHKypeHumjata  Mery
KOMIIAaHUUTE  Ha  ME[yHapoOJHHOT  mas3ap
JIOBE/lyBa [0 3rOJIEMEHO HAa HCTPAXyBame Ha
ma3apor, Koe ja momoOpyBa H  OApXKyBa
peJieBaHTHOCTa Ha PabOTEHETO Ha CBOJjOT LIENCH

nazap. PasnuuHuTe 3eMju MMaar pa3MYHH
HAauYMHH HAa W3pasyBamke HAa  KyJITypaTa.
Komnanuute Mopa 1aa Oupar CBECHH [eKa
KyATYPHHUTE MOJEIH BO PAa3UYHA CKOHOMHHU
BJIMjaaT Ha MPOMOLIMja U MApKETHHT Ha HUBHUTE
npousBoau. M360opor Ha moTpomryBaud BO
Pa3IMYHUTE CKOHOMHUHU 3aBHUCHU OO KYJITYPHUTE
BPEIHOCTH, TPAAULUHN 1 00MYan Ha OIPEICHUOT
peruon  (Vainionkulma, 2016). Pasnuunure
acmeKkTH Ha Kyiatypara ce ¢dopma Koja ja
oapenyBa  KOMYHHKanujata ©  IOpAaKHTE,
JAPCKTHO WM UHAUPEKTHO, KOU CC HUCHIPATCHU
JI0 KJIMEHTHTE MOBP3aHH CO HUBHOT H300p Ha
onpenen mpoussoa. Cropen Hollensen (2011),
Nepleniyjata Ha OpraHM3alucKaTa Kyjrypa
uMa OCym KOMIIOHCHTHU KOH BJ'[I/ljaaT Ha
NPOMOTHBHHTE W MapKETHHT akTHBHOCTH. OBHE
KOMIIOHEHTH Ce:

Penuruja;

Texuonoruja;

Jasuk;

Ecreruka;

BpeanocTu u cTaBoBwy;

Kyarypuu HOpMmu;

O06pasoBanue;

. KomyHanuu uHCTUTYIHH.

Kyarypara uMa 3HAYMTENHO BIMjaHUE BpP3
MapKeTHHI aKTHBHOCTUTE Ha KOMITAHHUTE
(Schnalke et al., 2014). OmrydyBamero 3a Toa
KOHM aKTHBHOCTH K€ CE KOPHCTaT Ha € eIHa OJ
HajBa)XHUTE  OUIYyKH  IITO TH  HOCH
opraHu3anujara. Jusep3udukanujara  Ha
KyJTypara BO IejiaTa MOIyJanuija ja 3rojieMyBa
CTarkata Ha TEXHMHA W HECHTYPHOCT BO
hOpMyIHpameT0 Ha MapKETHHT  OMJIYKHTE.
AKTHBHOCTHTE KOH CE€ KOPHCTAT C€ BPAMEHH II0
Mab0KO M KOHIM3HO HCTpaXkyBame Ha
KyJATYPHUTE acleKTH Ha OJpe[eHa Tpymna Ha
nyre. Cekoja rpyma KIHEHTH WMa pa3dndHA
noTpedM 3a TpaaMuuja, oOMYaM M TPUXOA
(Danaher et al., 2011).

NGO~ WNE

MyJ’lTl/lHaI[l/l()HaJlHl/l KOMIIAaHUHU

MyaTHHANMOHAIHA KOMITAaHKja € KOMIaHuja
Koja paboTH BO MHOTY pa3iW4HH 3EMjU
ucToBpeMeno. Bo paborara Bo apyra 3emja
KOMITaHHjaTa MOKE€ Ja BOAM CHHUUD Ha
Ha0aBKM, na MMa (U3NYKH NPOAABHHIM WM
MPOM3BOJICTBEHH KalalUTeTH, Ma Iypd U Ja
00e30emyBa YCIyTH BO CTPaHCTBO.
COBpeMEHOTO BpeMe Ha HMHTEPHETOT UM
OBO3MOXH Ha IOCAMHIH M KOMIIAHHHU I10JICCHO
J1a KOMYHHIMpaaT | Jia 3all0o4Hat co paboTa Ha
rnobdanHo HuBo. Co oBaa JecHOTHja Ha
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BOCIIOCTaBYBame Ha paboTra BO CTPAHCTBO Ce
jaByBaar W roieM OpoOj HAa MOTEHIKOTHH U
npobaemu. Efna of riiaBHATE KOMIUIMKALUKE BO
paboTemEeTo HA MYJATHHALMOHATHUTE KOMITAHUH
€ CMETKOBOJCTBOTO M IUIAHHPAKETO Ha
EBU3HHUTE KypceBH. IloBekeTo 3eMju MMaaT
COIICTBEHA BallyTa KOja ce MEHyBa CO Ma3apoT U
MOJIMUTHYKATa KJIMMa BO HHBHATa 3emja.
MynTHHAIMOHAIHUTE KOMIIAHHKA MOpa 1a ja
MMaaT MpeJBHJ OBaa MPOMEHAa Kora BpIIaT
KakBa OHJI0 paboTa BO CTPAHCTBO.

HUcropujata Ha MYJITHHALMOHATHUTE
KOMIIAHMHM € TOBp3aHa CO HCTOpHjaTa Ha
KOJIOHHjamu3MOT. [IpBUTE MyJITHHALMOHATHA
KOMIaHWKM Owie QopMupaHH Of CTpaHa Ha
€BPOICKHUTE MOHApCH CO LieJl Jja ce CIpOBeaar
eKCIIeIUIIUKN BO JIPYrH 3eMju. MHOI'Y KOJIOHHH
mrro ru nocexysane llInannja wim [opryrammja
Owie moxy ympaBa Ha HEKOM O] HajpaHUTE
MYJITHHAIIMOHAJIHA KOMIIAaHUH BO cBeTOT. EnHa
O]l IpPBUTE MYJITHHAIMOHAJIHUA KOMIAHUM Ce
nojasuia Bo 1660 roxuna, komnanuja East India
Kkoja Owma ocHOBaHAa on  bpuranmure.
Cenumrero u 6uino Bo JIOHZOH M ydecTByBana
BO MelyHapoJHa TProBHja U HCTPa)xyBambe, CO
npogaxxHu Mecta Bo Wumuja. [pyru npumepu
BKIydyyBaar  kommanuja  Swedish  Africa
ocHoBaHa BO 1649 rommna w Hudson's Bai
Compani, koja ¢ HHKOpIoprpana Bo Kanana Bo
17 Bek. (Investopedia, 2016).

Tocrojar YeTHPH KaTeropun Ha
MYJITHHAIIMOHAIHUA KOMITAHUH, 1 TOA:

1. [leueHTpanusmpaHa KopIopammja co
CHJTHO NIPUCYCTBO BO CONICTBEHATA 3eMja;

2. TnobGanna, HEHTpATU3NUpana
Kopriopanuja Koja Jo0HBa MPEIHOCTH BO OIHOC
Ha TPOLIOLMTE Kajie IITO CE JOCTAIIHU €BTHHH
pecypcu;

3. Tnobanna koMmanuja Koja ce 6azupa Ha
UCTpaXXyBak€ M  Pa3sBoj Ha  MaTH4HATa
KOpIIoparLuja;

4, TpaHCcHAaIMOHAIHA KOMIIaHMja KOja TH
KOPHUCTH CUTE TPH KaTErOPUH.

Ilocrojar romem Opoj Ha NPEAHOCTH BO
BOCIIOCTAaBYBamkETO MEI'YHAPOAHU OICPALUH.
IlpucyctBOTO  BO  CTpaHcka  3eMja UM
OBO3MOJKYBa Ha KOpIIopalyjara ja I' 3aJ0BOJIH
noTpeduTe Ha CTPAHCKUOT IIa3ap 3a CBOjOT
poK3B0OJ O3 TPOLIOLH 3a TPAHCIIOPT Ha JOJITH
pasmepu. Kopriopauunre uMaat TeHICHIHjA Ja
BOCIIOCTABaT OMNEpalMy Ha [a3apure Kaje
HUBHHOT  KamuTan € HajehUKaceH WM
TpowonuTe ce HajMand. Co MPOM3BOACTBO Ha
HCTHOT KBAJIUTET HA CTOKM II0 MOHHCKA ILICHa,
MYJITHHAIMOHATHUTE KOMIIAHUH ' HAMallyBaaT
LEHUTEe M ja 3rojieMyBaaT KyIOBHara MOK Ha
HOTPOLIYBAYUTE IIMPYM CBETOT.

Cnopen CTATUCTHYKHOT nopTan
(statista.com), 10 HajroJeMu MyATHHAIOHATHH
KOMIITaHUM BO CBETOT II0 Ta3apHa BPEIHOCT BO
2018 roguna ce: Apple, Amazon.com, Alphabet,
Microsoft, Facebook, Alibaba, Berkshire
Hathaway, Tencent Holdings, JPMorgan Chace,
ExxonMobil.

I'paduxon 1: 10 HajroseMu MyJTHHAIMOHAIHM KOMIAHUU BO CBETOT IO Na3apHa BPeJHOCT BO

2018 roguHa
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UsBop: https://www.statista.com/statistics/263264/top-companies-in-the-world-by-market-value/

Apple Inc. e aMepUKaHCKa
MYJITHHAIIMOHAJIHA TEXHOJIOIIKA KOMIIaHHMja CO
cequmite Bo Kymepren, Kamudopuuja, koja
IU33ajHUpa, Pa3BUBa M IIPOJABa EJICKTPOHHUKA,
KOMITjYTepCKH coTBEp M OHIAjH yciyru. Taa
paboTH TpeKy CICTHUTE Teorpa)CKu CErMEHTH:

Awmepuxka, EBpomna, Kuna, Janonuja u ocraTokot
on Asmjacko-Ilammpuukuor peruon. [Tazapuarta
BpenHocT Ha Apple Bo 2018 roamHa u3HecyBa
926,9 Mmunujapau 1oaapm.

Amazon.com, Inc. e aMepuKaHCKa
KOMIIaHWja 3a EJIEKTPOHCKAa TProBUja W
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komrjyrepu Bo Cuers, Bamumnarron. Amason
“Ma MOCeOHH MAJIONPOAAXKHH BEO-CTPaHHIH 3a
CAJl, Benmuka bpuranuja u Hpcka, ®pannnja,
Kanama, TI'epmanmja, MHWramuja, Illmanuja,
Xomanmuja, Ascrpanuja, bpasun, Jamonnja,
Kuna, Muauja u Mekcuxo. ITasapaarta BpexHocT
Ha AmaszoH Bo 2018 rommna usmecyBa 777,8
MUJIHjapAd JONapH.

Alphabet Inc. e aMEPUKAHCKU
MYJITHHALMOHAIECH KOHITIOMEPAT CO CEIUIITE BO
Mayntun  Bjy, Kamudopuuja. Hajromema
noapyxxuuna Ha Alphabet e Google, a apyru
noapysxkuuiu ce Calico, Chronicle, Dandelion,
DeepMind, GV, CapitalG, Ks, Google Fiber,
Jigsav, Sidevalk Labs, Verili i Vaimo.
ITazapnata BpemHoct Ha Alphabet Bo 2018
TOJIMHA M3HECYBa 766,4 MUIujapau 10aapu.

Kopmopanujata Microsoft ¢ amepukaHcka
MYJITUHallMOHAJTHA TECXHOJIOIIKA KOMHaHI/Ija co
ceaumte BO Penmonn, Bammurron. Opx 2016
ToAWHA, Taa €  HaTOJIEMHOT  CBETCKH
MPOU3BOJMTENT Ha CcohTBEp W €aHAa Off
HajBpEJHATE CBETCKM KOMITaHuW. IlazapHara
BpeaHocT Ha Microsoft Bo 2018 roxuna e 750,6
MUITHjap/IH JTOTapu.

Facebook e amepukancka KomIaHuja 3a
COLMjAITHA MPEXH co ceauinre Bo Merio ITapk,
Kamngopuauja. Facebook wmma moseke on 2,2
MUIIHjapd MECEYHO AKTUBHH KOPHUCHHUIA Off
janyapu 2018 romuna. [lazapHaTa BpemHOCT Ha
Oejcoyk Bo 2018 rommna wm3HecyBa 541,5
MUITHjap/Iu TOTapu.

Alibaba Group Holding Limited ¢ kuHecku
MYJITHHAIMOHAJICH KOHTJIOMEpaT
CTELMjaTH3UPaH 3a e-TProBUja, MaIoNpoaaxoa,
uHTEepHeT u TexHosnoruja. Co omepanuu BO
moBeke ox 200 3emju Alibaba e majromemo
KOMITaHHja 3a MaJIoNpoaax0a CBETOT, exHa O
HAjrOJIEMHUTE HMHTEPHET KOMIIAHHM, €AHA Of
HajTOHeMI/ITe KOMIIAHUH 3a KalmuTaJIHUu
WHBECTHIIMA W  €IHA O  HajrOJIEMHTE

WHBECTUIMCKH  KOPHOpPAllMK  BO  CBETOT.
Ilazapunara Bpemsoct Ha Alibaba Bo 2018
roauHa u3HecyBa 499,4 Munujapan 10aapH.

Berkshire Hathavai Inc. e amepukancka
MYyJITHHalMOHAJTHA XOJTJIHHF'KOMHaHHja co
cemumre Bo  Owmaxa, Hebpacka, CA/.
Kommanwujara Bo menoct ru mocemxyBa GEICO,
Dairi Kueen, BNSF Railway, Lubrizol, Fruit of
the Loom, Helzberg Diamonds, Long & Foster,
FlightSafeti International, Talking chef wu
Netlets. ITazaprara Bpemnoct Ha Berkshire Bo
2018 romuHa wm3HecyBa 491,9 Munmjapan
JIoNapu.

Tencent Holdings Limited e xkuHecku
MYJITHHAIIMOHAICH KOHIJIOMEpat 3a
uHBecTupame. [lazapHara BpeaHoct Ha Tencent
Holdings Bo 2018 roamuna wusHecyBa 491,3
MUIHjapd JTOJIapy.

JPMorgan Chase & Co. e amepukaHcKa
MyJATHHAIIMOHAIHA WHBECTHIIMOHA OaHKa |
KOMIIaHHja 32 (PMHAHCHUCKH YCIYI'H CO CEAUILITE
Bo Ibyjopk. JPMorgan Chase e Hajroizemara
b6anka Bo CAJ] u miecrara mo rojemMuHa OaHKa
BO CBETOT 3a BKYITHA aKTHBa, BO U3HOC ox 2.534
MUIHjapAd fonapu. [la3apHata BpEJHOCT Ha
JPMorgan Chase Bo 2018 roguna wu3HecyBa
387,7 munujapau 1oiapu.

Exxon Mobil Corporation e amepukaHcKa
MYJITHHAIIMOHAJIHA KOMIIaHU]a 3a HaTa U rac co
cequmute Bo HMpBunr, Tekcac. Ilazapnara
BpeaHoct Ha Exxon Mobil Bo 2018 roxuHa
n3HecyBa 344,1 Munujapau 1oJaapu.

Crnopen Finances Online
(financeesonline.com), 10-te HajroieMu
MYJITHHAIIMOHATHU KOMITAHUH BO CBETOT CIIOPE]
npuxoaute Bo 2018 roguna ce: Walmart, State
Grid Corporation of China, Sinopec Group,
China National Petroleum Corporation, Toyota
Motor, Volkswagen, Royal Dutch Shell,
Berkshire Hathway, Apple, ExxonMobil.
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I'paduxon 2: 10 HajrojeMu MYJITHHALMOHATHU KOMIAHMHM BO CBETOT CIOpe] NMPUXOIHUTE BO

2018 roguna
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Izvor: https://financesonline.com/top-10-richest-companies-in-the-world-in-2018-by-revenue/

Walmart Inc. e aMepHKaHCKa
MYJITHHAIMOHATHA KOpIIOpaIyja 3a
Mamonpoaax6a Kkoja pabOTH €O CHHUHDP Ha
XUIICPMAPKETH, MOUCKOHTH HW MNPOAABHUIIMA 3a
npexpambenn mpousBoau. IlounyBajku om 31
janyapu 2018 rommna, Walmart uma 11.718
MPOJABHUIK M KIyOOBH BO 28 3eMju, KOH
paborar mox 59 pasIMYHM MMHEbA. BKYIMTHHOT
npuxon Ha Walmart Ha kpajot ox 2017 romuna
u3HecyBa 485,9 MuHjapIu 107IapH.

State Grid Corporation of China e npxasen
MOHOIIONI 3a IIPOM3BOJICTBO Ha CJIEKTPUYHA
enepruja Bo Kwuna. State Grid e Hajronema
CBETCKa KOMIIaHMja 3a IIPOM3BOJCTBO Ha
eNIEKTPUYHA €Hepruja. BKYIHUOT Mpuxoi Ha
State Grid Corporation na kpajor Ha 2017
roJnHa u3HecyBa 315,2 Munujapau gonapu.

Sinopec Group € BKJIy4eHa BO HEKOJKY
CHEPreTCKH CEKTOpH, Kako WTOo ce HadTara,
jarjeHoT, mapeara W elCKTpUYHATA EHEprHja.
I'maBrara ¢unmjana ©Ha  Sinopec, China
Petroleum u Chemicals Corporation Limited
(Sinopec  Limited)rpryBa Ha maszapure BO
Illanraj, Jlowmon, Ibyjopk u Xonr Komr.
Bkynuuor npuxon Ha Sinopec Group Ha KpajoT
Ha 2017 roaumHa w3HecyBa 267,5 wmunmjapau
JOJIapH.

China National Petroleum Corporatione
rJIaBHATA HAI[MOHAJIHA KOpropanuja 3a HadTa u
rac Ha KuHa W emHa O] HajroiemMuTe
WHTETPUPAHA EHEPreTCKU TPYIMHd BO CBETOT.
CenumireTo ce Haora BO OKpyrotr JloHreHr,
Ilekunr. Bxymaunor npuxon Ha China National
Petroleum Corporationsa kpajor omx 2017
roAMHa M3HeCyBa 262,6 MUIHjapan T0JapH.

Toyota Motor Corporation € jalmOHCKH
MYJITHHALIUOHAJTICH TMIPOU3BOAUTEIT Ha
aBTOMOOMNM co cemumre Bo Tojora, Auum,

Jammonuja. Ox 2017 romuna, Toyota € BTop mo
roJieMruHa CBETCKH MIPOU3BOANTEN Ha
aBroMoOmn. Bkynnuor mnpuxon Ha Toyota
Motor Ha kpajor ox 2017 rommHa wu3HecyBa
254,7 munujapau 1oaap.

Volkswagen e repMaHCKH MPOMU3BOAUTEN Ha
aBTOMOOMJIM, OCHOBaH Ha 28 Maj 1937 roanHa
co cemumre Bo Boadceobypr, I'epmannja.
Volkswagen e roiema MeryHapoHa
KOpIIopalyja 3aJ0/DKeHa 3a MPOU3BOJCTBO Ha
MOBEKEe aBTOMOOWIM M KaMHUOHH, BKIy4dyBajKu
ru Audi, SEAT, Porsche, Lamborghini, Bentley,
Bugatti, Scania, MAN wu Skoda. BkymHuor
npuxox Ha Volkswagen Ha kpajor ox 2017
roauHa u3HecyBa 240,3 MITHjapau T0JIapH.

Royal Dutch Shell plc e xomanacko-
OpuTaHCKa KOMIIaHMja 3a HapTa M Tac Cco
cenumiTe BO XOJaHIMja U WHKOPIIOPHPaHA BO
O6enuneroro Kpancrso. Brkynuuor npuxon Ha
Royal Dutch Shell na xpajor Ha 2017 romuna
n3HecyBa 240 MuIMjapau 1onapy.

IIperxonno ciomenaruot Berkshire Hathavai
€ OoCMaTa HajrojeMa KOMIIaHHWja BO IPUXOUTE.
BkynHuor mpuxox Ha bepkmmp XartaBej Ha
kpajor Ha 2017 roammna wu3HecyBa 223,7
MIIHjapau JoJIapu.

Apple e MomeHTanHO HajupoduTabHIHATA
jaBHa KOMIIaHHja BO CBETOT. BKYNMHHOT MpUXOA
Ha Apple Ha kpajor ox 2017 roauHa M3HEecyBa
215,6 Muinjapay T0JIapH.

Jlecerata Hajborata KOMIaHHja 110 OCTBAPEH
mpuxox EkkonMobil nma BKymeH MpHXOX OI
205 wmwunmjapau gonapud g0 Kpajor Ha 2017
rOJMHA.
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3akiyuyox

Co oryex Ha TOa IITO MYJITHHAIIMOHATHUTE
KOMIIaHWM Ha Ma3apoT BO pa3BOj CTaHyBaaT
KIIyYHH FJ'[OGaJ'[HI/I aKTCpHU, HUBHUTEC ICIIOBHU
aKTUBHOCTH 3HA4YMTENHO Ke ja mojmoopar
MHTerpanujata ¥ copaboTkara Mely HOBUTE U
pa3BHEHHTE Ma3apd M  3HAYUTENHO  Ke
MpUJOHEcAaT KOH JMHAMHKaTa ¥ PacToT Ha
rnobanHara exoHomuja. Co TPEOHOCTH BO
OZHOC Ha EKOHOMHjaTa M JWHAMHUKATa Ha
HWHOBALIMUTE, OBHUEC nu HUIHHUTEC FJ'[06aJ'[HI/[
MYJITHHAllMOHAJTHY KOMIIAaHMM ke ro 3abp3aar
r00amTHUOT TPeH [ Ha "oOpaTHa MHOBaHUja", CO
IITO Ke Ce MOHYyAaT TIIOBEeKe JOCTallHH ¢
e(rKacHU pellIeHrja BO CBETOT. 3HAYUTEIHO Ke
ce 3roJIeMH M 3aeHM4KaTa copaboTka Momery
HOBUTE M DPa3BUCHUTE Ma3apu BO 00JacTa Ha
UCTPaXXyBarbe U Pa3Boj, IPOM3BOICTBO U MHOTY
JOpYI'M  CEKTOpH, IITO JONOJHUTEIHO IO
CTHMYJIipa €KOHOMCKHOT pacT M HoMara BO
pELIaBameTO Ha MHOTY CHCTEMCKH IJIOOAHH
mpodIeMu. Bo MeryBpeme, oBHE
MYJITHHAIIMOHAJIHA KOMIIAaHMM Ke ja 3rojieMar
CBOjaTa KOHKYPEHTHOCT ¥ K€ HMaaT MOXHOCT Jia
TH  CTEKHaT  HajJoOpHUTEe NPAKTHKH  OJ
pasBueHuTe nazapu. HUBHUTE HOMAIHK Ma3apu
Ke CTaHaT 3peiy, a KalalUTeTUTE 32 MHOBALUH
H  paboTemero  Ha  MYJITHHALHOHAJIHHTE
KOMITaHUH ke ce MoJo0paT, MTOo ke MMa KOPHCT
M JOJITOPOYEH OZPIKIINB Pa3Boj Ha OBUE I1a3apH.
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INSTITUTIONAL SYSTEM OF FIGHT
AGAINST
ORGANIZED CRIME

Abstrakt

Organized crime is a category of
transnational, national, or local groupings of
highly centralized enterprises run by
criminmals, who intend to engage in illegal
activity, most commonly for monetary
profit. Organized crime has taken on an
increasingly transnational nature. Organized
crime could weaken the economy with
illegal activities, national security, and other
interests of countries. Organized crime
threatens peace and human security, violates
human rights and undermines economic,
social, cultural, political and civil
development of societies around the world.
Transnational organized crime manifests in
many forms, including as trafficking in
drugs, firearms and even persons. At the
same time, organized crime groups exploit
human mobility to smuggle migrants and
undermine financial systems through money
laundering.

For fighting against organized crime it is
nessesery provides technical assistance and
training in constructing legal frameworks
and enhancing national enforcement
capacity. Organized crime knows no
boundaries and has always had an
international dimension. Globalization and
the technological revolution have made it
possible for criminal organizations to
expand and to exert even greater influence
on an international scale. For this reason,
international cooperation is essential in
order to combat this phenomenon
effectively.

Kay words: illegal activities, crime,
international dimensions, legal framework,
national security
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HHCTUTYIHHUOHAJIEH CUCTEM HA
BOPBA ITPOTHUB
OPTAHU3UPAHUOT KPUMHUHAJI

Ancrpakr

OpraHu3upaHuoT KpUMUHAI e
KaTeropuja Ha TpaHCHAIMOHAJIHH,
HALMOHAJICH M JIOKAJHU TYOH CO BHCOKO
HHBO Ha HEHTPAIU3UTPAHOCT Ha
OpraHU3alMUTEe KOH T'0 BOAAT KPUMHHAJIOT U
KOM C€ aHraXHpaHd BO  HWJIETAJIHU
aKTUBHOCTH C KOM OCTBapyBaaT MHOTY
3HAYAjHA (huHAHCHCKH MPOGUTH.
OpraHu3upaHioT KpUMHHAJI 3a3eMa  ce
MOBEeKE W IOBEKE PACTEUKH KapaTKTep W
Kako TakoB BiMjac Ha clabeemeTo Ha
€KOHOMjaTa CO HJICTAIHHTE aKTUBHOCTH, ja
3arpo3yBa HalMOHaJNHATa 0e30€THOCT |
IpyruTe HHTEpECH Ha 3eMjuTe.
OpraHu3upaHloT KpPUMHHAJI € 3aKaHa 3a
MuUpoT u Oe3bemHocTa Ha JyreTo, TH
MOBpelyBa YOBEKOBHTE MpaBa M ro ciabee
€KOHOMCKHOT, COLIMjaJIHUOT, KYITYPHHOT |
TIOJIUTHYKUOT Pa3BOj HA 3€MjUTE CEKaje BO
CBETOT.

3a  edextnBHata  Oopba  mpoTHB
OPraHU3UPaHHOT KPUMHHAJ € HEOIIXOIHO Jia
ce o00e30eaM TEXHMYKAa IIOMOII, Ja Ce
co3jane CoiuiHA IpaBHA paMKa U Jia ce
3aCHIaT HALMOHAIHHUTE KalaluTeTH 3a
6opba IPOTHB OPraHU3UPAHUOT KPUMHHAIL.
OpraHu3upaHuoT KpPUMHHAI HE3Hae 3a
rpaHuLlE M 3aToa  CeKoram  HMMa
HMHTEPHAIIMOHAIHH JHMCH3HUH.
I'nobanuzauujara " TEXHOJIOLIKATA
pPEBOJIYLHja OBO3MOXKHMja KPHUMHHAIHUTE
OpraHu3alyd Ja ce IIUpaT U Ja HMaaT
3HAYajHO BJMjaHHE HA WHTEPHAIMOHAIHO
HHUBO. On oBUE MIPUYUHH,
MHTEpPHAIMOHAIHATA COpabOTKa € OCHOBHA
3a edpukacHa Oopba MPOTUB OBOj (peHOMEH.

Kayuynn 300poBu: WJIeTaJHU
aKTHBHOCTH, KPHBUYHO JIeno,
WHTEpHALIMOHAJIHU  JUMEH3UHU,  IIpaBHA

pamKa, HanuoHaiHA 6e30eTHOCT
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1. OcHOBHHM KapaKTePUCTHKHU HA
6op0aTa NPOTHB OPraHN3UPAHHOT
KPUMHHAJ

OpraHusupaHuTe obnuIm Ha
KPUMUHAJIHOTO JAEjCTBYBAamE Pa3IMdHO Ce
[10jaByBaaT, Taka LITO MPH M3BPIIYyBAHETO
Ha MOTEIIKUTE KPUBHYHHM Jena of obyacta
Ha OIIUTHOT KPUMHHAJ, TMOJUTHYKHOT
KPUMHMHAI U EKOJOIIKHOT KPUMHHHAI,
TIPACYTHO € JIejCTBYBAmbETO HAa KPUMUHAIHA
opranusanmja, 6e3 BOCIIOCTaBEHH BPCKH CO
Jp)KaBaTa, HEj3UHUTE OPraHU M JIpyrHTe
peNeBaHTHHU Cy0jeKTH.

OpraHu3MpaHUOT KPUMUHAJ BO HajrojeM

e ce  OJHeCyBa,  BCYIIHOCT, Ha
TPaHCHAIIMOHATHUOT OpraHu3UpaH
kpuMuHan . Toa e Taka OJ €IHOCTaBHU

MPUYMHH 3aTOa IITO CHEBO3MOXKHO €JHA
OpraHu3MpaHa KpHUMMHAJIHA Tpyna Koja
BpIIY, HA IPUMEp, TPTOBHja CO JIpora, Iyre,
opyxje, (uHAHCHCKHU KPUMHHAIL,
KOPYIIHja, EKOJOWKH KPUMUHAI — WIH
HEeWTO CJI. Ja TUW U3BPLUIM CHTEC THE
KpUMUHAJHU /ICjCTBUja HA TEpPUTOpHUjaTa Ha
caMo egHa Jp)kaBa, OHIEJKM HajuecTo
CTOKHTE M YCIYIUT€ C€ HAMEHETH 3a
WICTAJHUTE Ta3apd BO JAPYTH  3€MjH,
TPAHCIIOPTOT CE BPIIHU HPEKY MOBEKE 3eMjH,
HAjyeCTO NPHUKPHBAKETO Ha TOJEMHTE
KPpUMHHAIHU TpUHOCH ce Kpue Bo ~Off
Shore” 3emju nTH. MHOTY ITOPETKO CamMo BO
OJIHOC HAa  ONpEeAeNICHH OONIMIM  Ha
OpraHM3MpaH KpUMHUHAN, Kako IITO CE
BPIICHETO Ha JIOKAJEH PEKeT, HapayaHH
ybucTBa, pa30ojHUINTBA M CJI. MOXaT Ja
OCTaHAT M3BPLICHH Ha TEPUTOpPHjaTa Ha
e/lHa 3eMja.

OpraHusupaHuoT  KpPUMHHAI  Kako
(eHOMEH IpeTcTaByBa peajHa 3aKaHa 3a
CIIO0OAHUOT E€KOHOMCKH pasBoj,
JEMOKpaTHjaTta, YOBEKOBHTE IIpaBa U
cnoboau. ITopacToT Ha BakBM MOjaBU BO
OIIITECTBOTO HEMHHOBHO BOJM KOH MHOTY
npo0JieMH BO OMNIITECTBOTO, & CEKaKo H
MOXKHOCT 32 0e30eTHOCHa AecTabuin3anmja,
JECTPYKLIHja U pacnarambe Ha CUCTEMUTE BO
npxaBata. POpMHTE U MPEKHUTE Ha OBHUE
KPUMHHAIHH OOJIMIM MOXAaT LEJIOCHO Jia TO

6noKMpaaT GyHKIMOHUPAKHETO Ha JpKaBarTa
U Ja ja 3arpyjaT CeKkoja KJIeTKa Ha
OIIILITECTBOTO.

OpraHu3upaHuoT  KPUMHHAJIUTET  HE
[03HAaBA PETHOHH, TPAHUIIN, KOHTHHEHTH, Ce
[poTera cekajie Kaje Moxe aa ce 3apaboTu.
Toj ce IIPEeTCTaByBa HE3aKOHCKa
KPUMMHAJHA aKTHBHOCT O] CTPYKTYPHpaHU
IPYIH BO IOAOII BPEMEHCKH IIEPHON CO
BpLICH¢ Ha  TEIIKKM  Ka3HEHH Jelia
KOPHUCTEJKM Cc€ €O 3aKaHH, HaCHWICTBO,
KOpyHIuja ¥ JpYrHM CpeACTBa CO Iel
CTEKHYBamC IOrojieMa (hUHAHCHCKA WIIH
JIpyra MaTepujasHa KOPHCT.

Ha HMBO Ha JIpKaBHTE CE jaByBaaT HOBU
MojaBHM  OONMLIM  HA  OpraHU3HMpaH
KPUMHUHAINTET KaJe IITO HOCHUTENIH Ce
BUCOKHM JIp’KaBHH (DyHKIIMOHEPH KOU CBOMTE
MHCTUTYLHOHAIHH TTO3UIMH T'H KOPHUCTAT 3a
CTEKHYBAalbC CO TOJNEMH MaTepHujaJHU
cpeactBa. Ce paboTu 3a mpodecHoHaTHU
U3BPLINTEII KOH CEe OPTaHU3MUpaaT BO Pa3HH
IPYNHU U JpYru oOJIMLHM Ha 3APYKYBambe, CO
Lle] BpLICHE Ka3HEHM jena. Tue ce 1BpCTo
OpraHU3HMpaHH, CO XHUEPAPXHCKH OFHOC U
romeMa  Op3WHA,  NPETHA3IUBOCT U
CHAOJUIMBOCT BO M3BPIIYBambe HAa Ka3HCHHUTE
nena. OJHOCHTE BO OBHE OpPraHM3alUM IO
cTporata JWCLUHUIUIMHA, IOCIYLIHOCT M|
JUYHATA JIOjATHOCT, TOJIeMa ONEepPaTHBHOCT
U CHOCOOHOCT 3a Op30 MaHeBpUpame U
[peMecTyBambe¢ Ha CBOUTE AKTUBHOCTH Ha
rOJIeMU IPOCTOPH.

bopbara  mpoTMB  OpPraHU3UPAHUOT
KpPUMHHAI MOXE€ Ja ce BONM TIpaJcme
320KpYXKE€H MHCTUTYLHOHAJICH U e(uKaceH
cucteM 3a 60pba HMPOTHB OPraHU3MPaHHUOT
KpuMuHai1. Toa 3Ha4M Tpajeme Ha

LEJNOKYIeH  CHCTeM  Ha  JAPXKaBHOTO
OpraHU3Hpambe BO 6opba MIPOTHB
OpraHU3UPaHUOT KPUMHHAJINTET, co

MOZICHCTEMH Mel'yCEOHO TECHO IOBP3aHH M
CO SIMHCTBEH M 3a¢[HMYKH HAcTall 3apaju
noedukacHa 3amrTuTa U cy30MBambe Ha CHTE
COBpEMEHHU M0jaBHU ol Ha
OPraHU3MPaHUOT KPUMHHAIUTET.

IMopamy  MyNTHOMMEH3HOHAJIHOCTA M
HMHTEpHAINOHATHOCTA Ha 0BOj
KPUMMHAJINTET, HAIMOHAJHUOT CHCTEM U
HEroBUTE MOJACHCTEMH MOpa Ja ce
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BKJIOITYBaaT BO MEIYHApPOJHUOT CHCTEM.
Cropel Toa HAaUMOHATHHOT CHCTEM Tpeba
Ja € ycoraceH M  HaJoBp3aH Ha
MeryHapOJHO Ka3HEHO-TIpaBHATAa 3aIlTHTA.
3a ycrenrsa 6opba MIPOTHB
OpraHM3MPaHUOT KPUMHUHAI, CE pa3BHBA U
yHarfpeayBa MeryceOHara JHPEKTHA
OunaTepaiHa U pernoHalIHa U Mel'yHapoIHa
copaboTka KaKo 6opba HPOTUB
TPaHCHAIL[MOHAJIHUOT OpraHu3MpaH
KPUMHMHAI TpeKy BOCIOCTaByBame Ha
OlepaTHBHA IMOJUIMCKA COpabOTKa, CHCTEM
Ha eQuKaceH W HHTETPHPAaH TpaHUYCH
MEHAlMEHT, XapMOHU3aluja Ha
3aKOHO/IAaBCTBOTO W HMIUICMEHTHPAKBE U
NpUMEHAa Ha EBPOICKUTE M CBETCKHUTE
CTaHAAPIH a 6opba MIPOTUB
OpraHU3MPAHUOT KPUMHHAIL.

Hda ce Biuese BO pelIMTENHA W
OecromretHA 6opba MIPOTHB
OpraHM3MPAaHUOT KPHUMHHAJI 3HA4YM Ja ce
omndarar cute Gopmu Ha OBHj (EHOMEH,
3aToa MITO TOj MPETCTaByBa HAjroJIeMO 3JI0
CO KOE€ C€ COOYyBaaT CUTE 3eMjH BO CBETOT.
3a edukacHaTa 60pOa 3a HETOBO Cy30MBambe
€ HEONXOJHA HalUMOHAIHA M TJoOaIHA
cTpaterdja W akouja. Toa moxppa3dupa
MaKCHUMAalTHO aHTKUpPamkEe Ha CYOjeKTUTE 3a
6opba NPOTUB OPraHU3MPAHHOT KPUMHHAI
Ha HHBO HE CeKoja 3eMja Kako W Ha
MeryHapoJHaTa 3aeIHMIA, UCTOBPEMEHO M
KOHKPETHO.

Bopbara  mpOTHB  OpraHU3UPAHUOT
KpuMuHan Tpeba ga ce BOOM €O
OCTBapyBamke Ha MeryHapomHa copaboTka
Ha OpraHUTe 3a IPOrOH HA CTPATEIIKO H
OlEpaTMBHO HUBO, KAako BO CaMHTe
HHCTUTYLMH Ha 3€MjuUTe, Taka U Ha
OunarepasHO HMBO M BO PETHOHAIHUTE U
MelyHapoJHHTe MHCTUTYnuu. Tpeba ma ce
o0e30enn moAmpIIKa BO MelyYHapOIHUTE
UCTparu " KPUBHYHU TOHEHA,
yHampeayBambe Ha Oe3beqHa pa3MeHa Ha
uHdopmManmun u ymorpeba Ha MoJepHa
TEXHOJIOTHja 3a KOMYHHKAIIHja "
MEXaHM3MH 3a 3alITUTa Ha MOJATOLH
criope]; MeI'yHapOJHH CTaHJap/IH.

Bopbara  mpOTHB  OpraHU3UPAHUOT
KPHMHHAJ, CE€ OCTBapyBa €O €(EeKTHBHO
BKJIydyBamke Ha HAJIOKHUTEC HAI[OHAIHU

WHCTUTYLUUH, TNpHudakame Ha MOICPHUTE
MOCTYJIaTH 3a €(QHKACHO CIpPaBYBamE CO

OpraHU3UPaHUOT KpUMHHaJ,
KOOPJHHUPAHOCT Ha cure
MHCTUTYLMOHAIHH OOJHIM CO HAIUISKHOCT
BO oBaa cepa, Kako u
BOCIIOCTABYBAabE KPHUMUHATIACTHIKO

pa3y3HaBayka 0a3a Ha MOJATOLH.

2. MefyHapoIHH NPaBHH PAMKH 32
0op0a NpOTHB OPraHU3UPAHUOT
KpHUMHHAJI

Co omrex Ha  (aKTOTOT  WITO
OPraHU3MPaHHOT KpPHMHHAI € 3]0 Ha
JICHELITHOTO OIIITECTBO O MeEryHapoaeH
KapakTep, OpPTraHM3UPAHHOT KPHMHHAI C¢
MOBEKe CTaHyBa MpeaMeT Ha
MeryHaponuure nponucu. OcobGeHo 110
CTyZleHaTa BOjHA, APKaBHTE CC¢ IOBEKe ce
CBECHM 32 TPAHCHAIMOHAJIHHUTE JUMEH3UH
HA  OpPraHM3UPAHHOT KPUMHHAT  Kako
npuapyxeH edexT Ha riodanm3anujara. 3a
YCIEIIHO BOJACHE Ha Oopbara NPOTUB
OpPraHU3MPaHHOT KPUMHHAJI  JICHEC BO
CBETOT CE CO3/aBaaT MeryHapOIHU NpaBHU
HHCTPYMEHTH KOW 3HAYaT YTBPIYyBame Ha

cTaHmapaIu 3a Oopba TIPOTHB
OpraHU3UPaHUOT KPUMHHAI.
Crangapoure COIpKaHH BO

MeTyHapOIHUTE HMCHTPYMEHTH M BOOIIIITO
BO MelyHapojHaTa IpaBHa paMKa, ce
KOpHCTaT KaKO OCHOBHHM ITOKA3aTEIH 110 KOU
Tpeba na Ouzge pakoBOJEGH MPOLECOT Ha
XapMOHM3allMja Ha 3aKOHOJABCTBaTa Ha

ONICNHUTE 3eMjH  Kako OCHOBa  3a
MHCTUTYLHOHANIU3Npame  Ha  OopOara
OPOTUB  OPXTAHU3HPAHUOT  KPHMHHAIL.

MeryHapoaHaTa 3aeIHHIA ICHEC UMa jaceH
robanieH mpucTan 3a edekrnBHa OopOa
NPOTHB TPAHCHALMOHAIHUOT OPraHU3HPaH
KPUMMHAJ BO JIENOT Ha IpEeBEHLHjaTa U
npeseMame e(PEKTHBHH MEpPKH IPOTUB
TPaHCHAIIMOHATHUOT OpraHu3MpaH
KPpUMHUHAJI W KOpymnuyjata 3a MITO ce
JIOHECEHW TOorojeM Opoj  KOHBCHIIHH.

KouBenuuure ce CJ'IG,E[HI/IBBI91

%1 MefyHapogHu TpaBHM HMHCTPYMEHTH 3a Gopba
MPOTHB KOPYIIMjaTa i OPraHU3UPAHHOT KPUMHHAT

106



1. Kasuena KonBeHuuja 3a kopymiyja,

2. JIOHONHMTENEH  HPOTOKOI  3a
kazHeHaTa KoHBeHIMja 3a Kopymuuja,

3. lHusmna KoHBeHIMja 3a cripedyBame
KOpyIuuja,

4. KoHBeHIMja 3a mepeme Ha Iapw,
OTKpHUBame, 3aI/icHa ¥ KOH(UCKalMja Ha
HMOTHAa KOPUCT IIpUOaBeHa CO KPHBHUYHO
Jero,

5. KonBenmmja 3a
KpUMHMHAI,

6.  HomonnurteneHn  IIporokon  Ha
KonBeH1ujaTa 3a KOMIjYTEPCKH KPUMHHAI
32 HHKPUMHUHAIMjA HA JIe7a Ofl PACHCTUYKU
U KCeHOMDOOHUCTHYKM BHJ TI0 TaT Ha
UH(POPMATUYKU CUCTEMH,

7. KonBennuja Ha OGenunetute Harwm
HPOTHB TPAaHCHAI[MOHAJIHUOT OPraHU3MpaH
KPUMHHAJ CO JIBa IPOTOKOJIA,

8. KonBenmuja Ha OOemauuetnte Hammm
MPOTHUB KOPYIIIHjaTa,

9. Konsennja Ha CosetoT Ha EBpoma 3a
nepeme, OTKpHUBAbE, 3aIuieHa u
KOH(HCKallMja Ha IPUHOCH OJ Ka3HHBO
JeJI0 U QUHAHCHPAE TEPOPU3AM.

KOMITj yTepCKHU

TemenHuk BO peopraHusanujaTa Ha
HAIMOHAJIHUTE HANIOPH 32 32 CO3/aBambe Ha
UHCTUTYLMOHAJIHM OCHOBH 3a €(EeKTUBHO
cy30HMBame Ha OPraHW3UPAHHOT KPUMHHAI

[peTCTaByBa Kousenrmujara Ha
OobGenuneTnTe Hannn MIPOTUB
TPaHCHAI[MOHAJTHUOT OpraHU3HupaH

kpumunan.?? Ilenta Ha oaa KonBeHmmja e
Ja ja YyHampean ¥ Ja ja HampaBu
noedukacHa copaboTkaTa 3a MpeBeHIHja U
6opba MPOTUB TpaHCHAIIMOHAIIHHOT
OpraHH3upaH KpPUMHHAJL. Kon
KonBeHnnujaTakoja koja € OTBOpeHa 3a
nornuiryBakbe ox 15.12. 2000 roguna BO
TMamepmo Hranuja, wuMaaT MOpUCTAIEHO
noBeke ox 130 3eMju BO CBETOT.

Co KonBeHmmjata, COTrsIacCHO HWICHOT 5,
ce NpeIBHAyBa CEKOja JIp)KaBa WICHKA Ja
YCBOM  JIETHCIATHBA ¥ JIPYTH  MEpPKH
HEONIXOJHH 32 BOCIIOCTABYBAaWme  KaKo
CepHO3eH KPUMMHAIM - CEPHO3HU Ka3HEHU

92 United Nations Convention against Transnational
Organized Crime (Organized Crime Convention)

nena®, kou ce M3BpLIEHN HAMEPHO Of €HO

WM TOBEKe JMIA CO IeNl JUPEKTHO WIN
MHJMPEKTHO OCTBapyBame (pUHAHCHUCKA W
JIpyr BUJA MaTepujajiHa KOPUCT, 3UpaHaTa
KPHMUHAJIHA TPyIa, OKAKO M OPTaHN3UPAIbE,
HacouyBame, [0/aBame, MOTTUKHYBambE,
OJICCHYBambE WU COBETYBAHE BO
U3BPIIYBalkE CEPHO3EH KPUMHHAIUTET CO

BKJIYYCHOCT Ha OpraHu3vpaHa KpUMHWHaJIHa

rpymna.®

IMokpaj oBa co KonBenuujata ce
OpenBHIyBa CeKoja Ap)KaBa 4YICHKA, BO
COTJIACHOCT co GbyHIaMeHTaTHATE
NPUHIMIA HA HEJ3MHOTO JIOMAIIHO IMpPaBo,
na npudard JeruciaTHBa U APYTH MEPKU
KOM MOXe Ja OujaT HeOmXomHH 3a
BOCT@HOBYBAIC KaKO Ka3HCHH Jella Kako
IITO Ce:

e HaMEpPHO M3BpLICHA 3aMCHA WU
TpaHcep Ha UMOT CO 3HACH:E JeKa BAKBHOT
HMOT € TIPUHOC O] KPUMHHAJ,

e KpUCH¢ WM IperpaBame  Ha
HEJ03BOJICHOTO IOTEKJII0 HAa HMMOTOT WIIH
noMarame Ha JIMIe KOe € WHBOIBHPAHO BO
M3BpLIyBakbe Ha KAa3HEHO €0 3a 1a I'd
n30erHe JIeTaTHUTE TTOCJIEIUIH Ol HeroBara
WM HEj3UHATAa aKTHBHOCT,

e KpHCHC HIM  IpenpaBame  Ha
BHCTHHCKAaTa IPUPOZA, H3BOp, JIOKAIHja,
pacropes, IBIKCHC HIH COICTBEHOCT WU
Ha mpaBa BO OJHOC Ha MMOT, 3HAacjKH IeKa
TaKBHOT UMOT € TIPHHOC Off KpUMHHAJ,

e CTeKHyBame, MOCEAyBalkbe WM
yImoTpeda Ha MMOT, CO 3Hacke BO BpeMe Ha
OPUMabeTo, eKa BakeaTa COICTBEHOCT €
MPUHOC OJ] KPUMHHAJ,

e  y4ecTBo, MOBP3aHOCT CO  HJIH
3aroBOp 3a  M3BpIIyBame, OOMOM 3a

9 “Cepro3eH KpMMHHAI” 3HAYHM W3BPUIYBame HA
Ka3HEHO JIENO 33 KOE € MPEIBHICHA Ka3Ha JIUIIYBabe
oJ] c10060/1a HajMAJIKy YeTHPU TOAMHU WIIH MOBHCOKA
Ka3Ha.

9  “OprausupaHa KpUMMHAIHA Tpyna” 3HAYM
CTPYKTypHpaHa IPyIa o TPH WM IIOBEKe JIHIaA, Koja
er3uCTHpa OJPEJCH MEePHOX U JCjCTBYBA CO LEI Aa
U3BPIIY €JHO WJIH TOBEKE CEPHO3HH Ka3HEHH jela
WIN Ka3HEHH Jeja BOCTaHOBeHH co KoHBeHmwuja, co
Len Ja OCTBapd JUPEKTHa MM WHAUPEKTHA
(bUHAHCHCKA HIIH IPYT BUJ MaTepHjalHa KOPHUCT.
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M3BPIIYBAC W IOMArame, MOTTHKHYBAmbE,
OJICCHYBalb¢  WIH  COBCTYyBalkE  IPH
U3BPIIYBAabC HAa HEKOE ON Ka3HCHHUTE Jena
yrBpieHu co KoHjBeHnujara.

Co cekoja KouBeHmmja HCTO Taka ce
omnpenenyBa 00BpCcKa ceKoja qpikaBa YiICHKA
Jla OBO3MOXKH M3BPILIYBAETO HA Ka3HEHOTO
neno BoctaHoBeHO co KooBeHmmjara na
HOJUIC)KH HAa CAaHKIMOHHMpPAame IITO ja 3eMa
BO NPEBU/I TEKUHATA HA 0BA Ka3HEHO JIEJI0.
Vcro Taka co KOHBEHLMjaTa ¢ MPEIBHICHO
CeKoja JAp)KaBa WICHKA, JO CTENeH Ha
HEOIXOJHOCT, Jla WHHIMPA, pa3BUBA HIH
nono6pyBa crelUYHNA TPEHHUHT IPOTrpaMu
3a HEj3UHUOT MOJUIICKA (Law
Enforcement)  mepconan,  BKIydyBajku
OOBUHMTEIHN, UCTPAKHU CYIHH U LIAPUHCKH
MEePCOHAN, M JIPYT BUJI NIEPCOHAI OJIrOBOPEH
3a MpEeBeHIMja, OTKPHBAkE U KOHTPOJIA Ha
Ka3HEHHTE nena COZIpXKaHU BO
Kongenmujara.

Bo pavmkure Ha EBpomckara yHHja,
3eMjUTC-WICHKM BeKe ce JOIDKHH Ja TH
npubmmKaT — MeryceOHO — HaI[MOHAIHUTE
3aKOHM CO 1iel1 Ja ce OopaT NpOTUB
OpraHM3UPAaHUOT KPUMHHAI.

OpraHu3MpaHUOT KPUMHHAJ € IPAKTHYCH
U TEOPETCKH MPEJU3BUK INTO BKIy4yBa
BHCOKO KOMIUICKCHH M JWHAMUYHH IOjaBH.

Bopbara IIPOTHB OpraHU3UPaHUOT
KpPUMHUHA ce HacouyBa Ha
TpaHCHAIIMOHAJIHUTE JMMCH3UU Ha

OpraHM3MPAaHUOT KPUMHUHAI M ja H3pa3yBa
BOJjaTa Ha JpXKaBUTE Ja copaboTyBaaT
noe@uKacHO W Ja TH XapMOHU3UpaaT
HAlMOHAJIHUTE 3aKOHW. BocmocraBena e
CJIOKeHa MeTyHapoaHa pamka. Boo 6opbara
HPOTHB OPraHU3MPAHUOT KPUMHHAT KaKoO
3a€HUYKO 3710, OCHOBHHWTE MpaBIHM Ha
Mel'yHapojHaTta akTHBHOCT €€ HacO4YeHH
KOH:

e  ycoracyBambe Ha 3aKOHOJAaBCTBATa
co mpudakame Ha W3CJHAYCHH MPHUCTAH H
JeUHULINKY HA OPraHU3UPAaHUOT KPUMUHAI,

Ka3HYBarbC Ha MpaBHUTE M1,
peadupmanuja Ha koH(ucKanujara,
nepuHUIIH Ha Ka3HEHUTe nena,

KOpYINIHjaTa W HEpPemheTo Mapu, Kako H
CHELHjaTHA HCTPaKHA MEPKH;

e mpudakame Ha edukacHu
MElYHapOJIHH MHCTPYMEHTH 3a 3aeMHa
copaboTKa BO HETrOBOTO OTCTPaHYBAbE;

e MelyHapoIHO ,BMpexXyBawme' Ha
MHCTUTYLIMMTE Ha  Ka3HeHara IIpaBJa
(Mutepnon, EBponon, nonuimcka, jaBHO-
OOBHHHUTEJICKA U CYACKA MpEXka).

BakBuTe aKTHBHOCTH, pa3BHEHH BO
pamkutre Ha OOH, w EY wu gpyru
MelyHapOJHH M PErHOHAIHM OpraHH3alHH,
HU3 YCBOjyBame Ha TOJeM Opoj KOHBEHIMH
3a Oopba HPOTHB CEPHO3HHUTE MPOOIEMHU
IMTO TH  TpeIu3BHKyBa  OBOj  BHJ
KPUMHHAJIUTET Ce BO HACOKa J1a CEe OATOBOPH
€0 100po opraHM3MpaHa aKTUBHOCT KaKO Ha
HaIMOHAJICH, Taka M Ha TuaHoT Ha EY u Ha
MOIIMPOK MeI'YHapOEeH IUIaH.

3. IloTpe6a o MHCTUTYIMOHATHA
0op0a NpOTHB OPraHU3UPAHUOT
KPUMHUHAJIUTET

I'menano on  JeHeNIHA IE€PCHEKTHBA,
OpraHU3MPaHHOT KPUMHHAN ce Haora BO
LEHTAPOT Ha MHTEPECUPAETO Ha CHTE
IIpXKaBH W Ha TojeM Opoj MeryHapoIHH H
MHCTUTYLMHM Ha OJJieNHUTe npkaBu. Cure
3aggHO ce  oOuayBaar Ja  M3HAjAAT
COOJBETHN HA4YWHHU, METOAU U CPEICTBA CO
KOH Ke JejCTBYBaaT HPEBEHTHBHO WU CO
HUB €BEHTyaJIHO K€ Ce CIIPOTHBCTaBaT Ha
cuTe  Oo0NMIM  HA  TOjaByBake  Ha
OPraHW3MpPaHUOT  KPUMHUHAN,  OCOOEHO
UMajki TO TpeaBUR (AKTOT JeKa OBOj
(deHOMEH 3aemHO €O MeryHapOJHUOT
TepOpU3aM MPETCTaByBa HajCEPHOCEH OOIUK
Ha 3arpo3yBam€ Ha HAlMOHAJHATa M|
rinobanHaTa 6e30eJHOCT.

MeryHapoAHUTE OpraHU3ALUH, OCOOEHO
Opranuszanyjata Ha OOSIUHETHTE HALMH U
EBpornckara yHuja, eHec ce 3Ha4ajHU MecTa
3a OCTBapyBame Ha OMJIO KAaKOB OOJMK Ha
MyJITHIIaTepalHa  copaboTKa Ha  CHTe
moapayaj, ma Taka M Ha MOApPAvjeTo Ha
OpraHM3upaHuor kpumuHai. Oxp  THE
npuunHHHa HuBHHMTe KoHGepeHuuure u
JIpYruTe COOUpH, KAKO M JUPEKTHBUTE W
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O/UIyKHTE KOM C€  OJIHeCyBaaT  Ha
OPraHM3MPAaHUOT KPHMHHAJI C€ TIJIaBHOTO
MeCTO Kaae IITo Tpeba Ja ce BpuiaT
KOHCYJITalluH 3a HPETHOCTHTE "
HEJIOCTATOLIUTE U YCIIECUTE WITH HEYCIIeCUTE
Ha copaboTkata Bo Oopbara mpPOTUB
OpraHM3UPAaHUOT KPUMaHHAIL.

bopbara npOTHB TpaHCHALMOHAIHUOT
OpraHM3HpaH KpUMHHAI 6apa KOOpAWHUPAH
TpaHCHaIMOHaleH oxarosop. Kako 1mTo
MpeKaTa Ha OpraHW3MUPAHHOT KPUMUHAI Ce
LIMPH HHU3 IIEJNHOT HPOCTOP Ha CBETOT,
HATOpUTe 3a 6opoa MPOTUB
OpraHM3HPaHUOT KpUMHHAaN Tpeba mga ce
MPOLIMPY  HAABOP O TpPaHUILUTE Ha
COANENHUTE 3eMju 3a naa ce obe3benu
Mpexata Ha OpraHM3HPaHHOT KPHMHHAI
€IHOCTABHO Jla HE TIM HACOYH CBOMTE
AKTUBHOCTH KOH 3€MjUTE WM PETHOHUTE BO
KOH IITO cinabata copaboTka 3HA4M U Ci1ad
npaBeH oaropop. Kako akTHBHOCTH 3a
HMHCTUTYLIHOHATHA 6opba IIPOTUB
OpraHM3MPAaHUOT KPUMHHAII BO CHCTEMOT Ha
OpraHuszanyjata Ha OOEAMHETHTE HALUU
HACHTU(DUKYBAHH C€ IIECT OCHHOBHHU
CJIEMEHTH 3a Pa3BOj M BOCIIOCTABYBAaHC Ha
CTpaTeruu 3a 6opba MIPOTUB
TPaHCHAI[MOHAJIHUOT OpraHu3HupaH
KPUMHHAJI Ha HAI[MOHAJIHO, PETHOHAIHO WIIH
MefyHapoHO HuBO. THe emementH ce:%

e [IpBo — BO Hacoka Ha NpEBEHIH]ja -
HpOLIEHa HAa CO KOPUCTEHE CpEeICTBAa 3a
BOCIIOCTaBYBamke JHjalHO3KAKO INTO CE
AQHKETH U JIOKAIHH 0e30€HOCHH M3BEIITau.
Ha oBoj Haumn tpeba ma ce oOe3benar
KBaJIMTATUBHU U KABAaHTHTAaTUBHU CO3HAHH]a
3a MIPUYMHUTE KO JOBEIyBaaT U BOAAT KOH
aHTaXXHUpame BO 6opbata MIPOTUB
OpraHU3UPAaHUOT KPUMHHAJ. Ogue
HOZATOLM Ce MpeAlNpallamba 3a MPEeBeHINja
Ha OpraHM3UPAHHOT KPUMHHAI M MM
00e30emyBaaT Ha 3eMjuTe 6a3u Ha MOJATOLN
3a pa3BUBambE Ha CTPATETHH,

9 United Nations : Conference of the Parties to the
United Nations Convention against Transnational
Organized Crime, 4 July 2014, Ensuring effective
implementation of the United Nations Convention
against Transnational Organized Crime and the
Protocols thereto, slideplayer.com/slide/743097

e Btopo — ma ce mpomomxu Oopbarta
MIPOTUB KPUMHHAJIOT - Taa € e(eKTHBEeH
HAYUH Ha 6opoa MPOTUB
TpaHCHAIIMOHATHUOT KPUMHUHAIL. Bo
OopbaTa TMPOTHB KPUMHHAJIOT Ja ce
NPUMEHYBAaaT W MEpKH 3a Clelelhe WU
KOH(UCKyBambe HAa KPHUMHHATHO CTEKHAT
UMOT,

e Tpero — copaborka Bo Oopbara
OPOTHB  OPTaHU3UPAHHOT  KPUMHHAJTHA
JOMallHO HUBO € OCHOBHAa - cOpaboTka

Mery YYECHHMIMTE Of BIAJMHHOT CEKTOp,
rparaHCKUTEe OpraHU3aldM, HayKkata |
MIPUBAaTHUOT cekTop. Ha nomammo HUBO
copaboTKaTta € € HEONXOJHA He caMO Ha
HallMOHAJIHO HUBO, TYKy W Ha JIOKAJHO U
Tpeba na ce ocTBapyBa Kako copaboTka
Mely IOBeKe HaAJeKHH OpraHu MU Mery
pa3nuaHu 00J1acTH,

e YerBpTo — MeryHapoaHa copaboTka
- copabotka  Mefy  JApKaBHUTE U
MelyHapOIHUTE YYeCHHIM BO Oopbara
NIPOTUB OPTaHM3HPAHMOT KPUMHHAI KakKo
MTO0 € MefyHapogHaTa  KpPUMMHAJHA
nomuiuja - International Criminal Police
Organization (INTERPOL) u Bo pamkute Ha
CHUCTEMOT Ha Opranu3anyjara Ha
Ob6ennnerute Harun.

e lerro - MeT'yCeKTOPCKO
MApTHEPCTBO HAa HANMOHAIHO HHBO —
Oxarosopot Bo Oopbata  mpoTuB

TpaHCHAIIMOHAIHUOT KpHMHUHAJI Tpeba ja ja
3aciin JoBepbara M Ja Tpagd OJHOCH Ha
copaboTka Mery jaBHHOT M TNPHBAaTHUOT
CEKTOp U CO rparaHCKUTE OpraHU3aluH.

e Illecro - IHrom
TPaHCHAI[MOHATHUOT OpraHH3HpaH
KPUMMHAJ € MOCTOjaHO BKJIY4YE€H U U ce
BpUIM [PWJIArofyBame Ha 3aKOHCKAra
perykiatuBa 3a ©Oopba TpPOTHB HETO,
CTpPAaTErMUTE U NpaBHATa peryjaTuBa Mopa
[OCTOjaHO  Ja  ce [pOLICHYBaaT U
yHanpenyBaar. Toa Oapa Ha cucteM Ha
npubupame Ha HHAGoOpMaNnH U aHaIHM3a Ha
Ha  KamaluTeTHTe 33  KOHTpOJa  Ha
NPUYMHHUTE,  HOCUTENHUTE,  TPECHAOBUTE,
[OBP3aHOCTA, 3aKaHUTEC M BIHjaHHETO Ha
OpraHU3MPAaHHOT KPUMHHAI BO CEKOja 3eMja
OJIJIEITHO.
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3akiay4ok

OpraHu3upaHUOT KPUMHHAI € €JHA Of
[JIABHUTE  3aKaHH 3a  YOBEKOBaTa
0e36eqnoct. Toj e 3akaHa 3a Ap>KaBHATa
6e30eHOCT, HO MCTO Taka M ro MOIpeyyBa
Ha COLMjaJTHUOT, €KOHOMCKHOT,
MOJIUTUYKUOT U KYJATYPHHOT pa3Boj Ha eHA
3eMja, a TW Harmara jaBHUTe, (DPUHAHCHCKUTE
a 0e30e JHOCHHATE HWHCTUTYLUU. 3a
e¢ukacHata 6opOa 3a HEroBo Cy30HMBame €
HCONXOJHA HAUMOHAIHA W  rjobanHa
cTpareruja u akuuja. Toa moapas3dupa
MaKCHMAITHO aHTaXKUpame Ha Cy0jeKTuTe 3a
6opba HPOTHB OPraHU3UPAHHOT KPUMHHAT
Ha HHUBO HE CEKoja 3eMja Kako ¥ Ha
MefyHapoJHaTa 3ae/HHIA, UCTOBPEMEHO H
KOHKPETHO.

MerfyHapoiHaTta 3acAHHLA JACHEC HMa
jaceH rnobaieH mpuctanm 3a e(eKTHBHA
6opba MPOTHB TPaHCHAIIMOHATHHOT
OpraHM3MpaH KpPUMHHAI BO JIENOT Ha
NpeBEeHIMjaTa M IIpe3eMame e(EeKTHBHU
MEpKH HPOTHB TPaHCHAI[MOHATHUOT
OpraHu3MpaH KPUMHHAI M 33jaKHYBame Ha
NpeKyrpaHuyHata  copaboTka  3apaju
MIPOTOHYBAHkE u cy30uBame Ha
OpraHM3MPaHUOT KPUMHUHAN. TEMEIHUK BO
peopraHuszanyjaTa ~ Ha  HAaI[MOHAJIHUTE
Haropu 3a 3a CO3/1aBambe Ha
HHCTUTYLMOHAIHH OCHOBH 32 €(EKTHBHO

Ccy30HMBame Ha OPraHM3UPAHHOT KPUMHHAI

IIpeTcTaByBa Konsenmujata Ha
OobGenuneTnTe Hamuu MIPOTHB
TpPaHCHAIIMOHATHUOT OpraHu3upaH
KPUMHHAJ.
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ESSENTIALITY AND
DEVELOPMENT OF THE MODEL
"GOOD MANAGEMENT"

Abstract

Europe's evolving tendencies towards
decentralization and regionalization
reinforce the role of local and regional self-
government in seeking more effective and
more effective public management. These
processes require strengthening national
structures, adapting local and regional
tructures to standards that characterize local
and regional development levels, adequate
local development, and effective channels
for communicating with central government.
The final result implies the formation of a
new model of public governance.

Keywords: public governance, model,
concept, management practice.

A brief overview of government ideas

Problems of the scope and content of
good governance are gaining in importance
in the international debate on standards for
the governance of the modern democratic
state. Public management distinguishes
between the following three basic
management models that are consistent with
leading theoretical and political views on the
role of the modern state.%

. Traditionally bureaucratic
management, whereby state government
adheres to legal regulation, and bureaucratic
activity is limited to strict implementation

% Manliev, G., 2009.

and observance of legal norms and rules.
This model of governance was dominant
until the early 1980s. The bureaucratic
model is based on the assumption that legal
regulation itself is a condition for effective
governance: "first the law, then the action".
Modern  perceptions of  government
management characterize it as an alienated
model of government, as it neglects society
as a participant in  decision-making.
Managerial decisions themselves are taken
by bureaucrats and executed by bureaucrats
within the framework of legal regulation.

e New public management, where the
focus is on the effectiveness of public
policies. This model also uses a competitive
approach in order to achieve greater
efficiency in the activities of the
administrative structures. Therefore, this
model of public sector management is
defined as market-oriented. This model of
management has a different focus than the
previous one: competition shifts legal and
bureaucratic regulations. Introducing the
competitive principle is a prerequisite for the
efficiency of public policy implementation.
This management approach is based on the
management of mature corporations and
includes elements of the corporate routine:
strategic management, achievement of
efficiency, customer care, accountability to
shareholders, etc.

e« The model of good governance,
shaped as a concept and policy in the last
10-15 years. Good governance contains all

111



the positive elements of the other two
models but includes new parameters that are
in line with the principles and values of a
democratic society. The definition of the
concept is usually confined to the consensus
reached by government, citizens and the
private sector on the country's governance.
Good governance is based on democratic
values and common values and actions and
therefore generates high public
responsibility and  commitment to
governance. On the one hand, it requires the
professional actions of the government,
whether they are bureaucrats attached to the
law or attached to the action of the market.
On the other hand, good governance
involves formulating a clear vision, concrete
actions and measurable results. The main
purpose of the model is to create public trust
in state governance that is lacking in the first
two models.

Developing the concept of good
governance

The concept of good governance does not
imply characterization of an assessment of a
management practice as "good". The
concept refers to a specific process in which
two or more stakeholders make joint
decisions under specific conditions. In
practice, this process can be formalized
(based on an existing regulatory framework
and / or constituted institutions to manage
this process) and / or informally (within
political networks, gradually shifting the
leading role of classical political actors from
the their strategic position).®”

Therefore, good governance is defined by
some authors as a set of formal and informal
institutions, mechanisms, interrelations and
processes between countries, markets,
citizens and organizations through which:
collective interests are clearly defined and
rights and obligations are well established.
The concept refers to a wide range of new
approaches  to power  distribution,
legitimacy, decision-making and
participation of individuals and

97 Tanev, T., 2008.

organizations in organizing society under
certain resource constraints and economic
conditions.%®

The modern idea of good government is
based on the understanding that it is an
efficient and fair government that stimulates
the rule of law and ensures that economic,
political and social priorities are determined
by consensus between the state and civil
institutions and resources distributed to take
into account the interests of the poorest and
most vulnerable members of society. The
principles of good governance, based on
broad citizen participation, political
accountability and transparency, are set out
in the White Paper on the European Union's
governance, but they are also seen as an
indication and indicator of the work of the
administration. In turn, indicators of good
government are not and can not be the sole
result of politicians' ability to formulate
politics and manage it, but also of the ability
of civil society to respond appropriately to
market signals and to wuse market
opportunities.®

Good governance is shared governance
that includes all stakeholders in the
process of formulating and implementing
public policies. Its goal is to achieve the
efficiency of the management and
commitment of all social groups. This
provides a favorable environment for policy
delivery: creating mutual responsibility and
trust between the state and society. Public
policies themselves are formulated and
implemented openly, fairly, and aimed at the
well-being of citizens. For this reason, good
governance is  characterized as a
participatory governance.

In the late 1990s, international
organizations began to form principles of
good governance. Good governance builds
on the wunderstanding of traditional
governance. It should always be seen in the
context of democratic governance. Over the
last decade, more and more citizens are
organizing to expand their influence on

% Again there.
9 Kapsamunska, P., 2016.
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policy debates, put pressure on their
governments to be more responsive and
accountable, and insist on a greater role in
governance. These tendencies towards
empowered participation and activity in
politics are present at all levels - from local
to national and international. Stakeholder
involvement is at the heart of the
governance of the political process and
democratic governance as a whole. From the
1980s onwards, the implementation of the
principles of good governance has begun to
be discussed and implemented in public
administration. This is generally achieved by
applying the principles of cost-effectiveness
in the public sector. The state must act as a
good owner, effectively managing public
ownership through the principles of strategic
management. Priority will be given to the
application of management techniques of
economic governance that take into account
the extent to which and how costs
correspond to the results achieved. The
problems of good governance and
corresponding  examples  of  public
administration employees' behavior are
closely related to the overall aspirations of
democratic countries to enhance the quality
of public authority at all levels.

In October 2007, at the 15th Session of
the Conference of European Ministers
responsible for Local and Regional
Governance of the Council of Europe (ES)
in Valencia, Spain, a Strategy for Innovation
and Good Governance at the CoE Local
Level was adopted. The main objective of
the Strategy is to mobilize and stimulate
action by stakeholders at national and local
level so that citizens of all European
countries can benefit from good democratic
local governance by constantly improving
the quality of local public services, public
life and the conduct of policies consistent
with legitimate expectations of people.

In pursuit of this goal, the Strategy sets
itself the following three immediate
objectives:*®

100 Conference of European Ministers responsible for
local and regional governance, Good Local and

1. Citizens should be at the heart of all
democratic institutions and processes;

2. Local authorities constantly improve
their management, in accordance with the 12
principles below;

3. States (or regional authorities -
depending on the institutional structure of
the country concerned) to establish and
validate institutional prerequisites  for
improving local governance based on their
already existing commitments in line with
the European Charter of Local Self-
Government and other Standards of the
Council of Europe.

Good governance is a multifaceted
concept based on principles, rules and
practices developed in different parts of the
world. The strategy is based on the work
already done in the sphere of good
governance by the Council of Europe and
other international organizations.

Their experience and achievements, and
in particular the own right of the Council of
Europe in the areas of democracy, human
rights and the rule of law, can be united in
the proposed Twelve Principles of Good
Democratic Governance.

A prerequisite for the application of these
principles is that local authorities have the
appropriate powers, responsibilities and
resources to enable them "to regulate and
manage a significant proportion of public
affairs under their own responsibility and in
the interest of the local population. "0t

According to European practice, good
governance is based on the adoption and
implementation of specific principles, but
there are also national features that influence
the process of adopting and applying the
principles of good governance. There is
therefore a common mechanism within the
EU for adopting and implementing the

Regional Governance - European Challenge, 15th
Session, Valencia, 15-16 October 2007
101 Article 3.1 of the European Charter of Local Self-
Government
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principles of good governance, which
includes the following elements:1%2

*  Conceptual
enrichment through
publications;

development  and
research and

« Innovation in the activities of individual
governments at national and local level;

* Creating, analyzing and disseminating
good practices (benchmarking);

* Enhancing the competences of
politicians, the administration and public
groups on good governance, leading to legal
regulations and actions for their enforcement
and validation;

* Periodic analysis and evaluation of the
extent of application of the principles of
good governance and the development of
proposals for their enrichment through
scientific publications and forums.

European practice in defining good
governance

In 2001, the European Commission
published its White Paper on Good
Governance and in 2003 two subsequent
Regulations. These documents define good
governance with five basic principles:

1. Citizenship - the quality, relevance
and effectiveness of EU policies depend on
ensuring broad participation in the political
chain, from a concept of implementation.
Improved participation  creates  more
confidence in the end result and in
institutions ~ that  develop policies.
Participation drastically depends on the
central government, following an approach
of involvement in the development and
implementation of EU policies.

2. Efficiency - Policies must be effective
and timely, providing the necessary, on the
basis of clear objectives, an assessment of
the future impact and, if possible, past
experience. Efficiency also depends on the
implementation of EU policies, following
the principle of proportionality and decision-
making at the most appropriate level.

102 Simeonova-Ganeva, R., 2014

3. Openness - institutions should work in
a more open way. Together with the
Member  States, they must actively
communicate with the EU's actions and
decisions. They must use a language that is
accessible and comprehensible to the
general public. This is particularly important
for improving trust in complex institutions.

4. Coherence - policies and actions need
to be coherent and easy to understand. The
need for coherence in the Union is
increasing: the scope of tasks is growing; the
accession process will lead to increasing
diversity; challenges such as climate change
and demographic change go beyond the
barriers to sectoral policies, which are the
basis on which the Union is built; regional
and local authorities are increasingly
involved in EU policies. Coherence requires
political ~ leadership and a strong
responsibility on the part of the institutions
to ensure a coherent approach in a complex
system.

5. Accountability - Need for a clearer
role in the legislative and executive process.
Each of the European institutions should
explain and take responsibility for their
actions and responsibilities in Europe. In
addition, there is a need for greater clarity
and responsibility of the Member States and
all involved in the development and
implementation of EU policies at any level.

In 2006, the European Committee for
Economic and Social Affairs and the
Committee of the Regions considered the
wider scope of the definition of good
governance.’® This document defines good
governance, including the following
principles: respect for human rights and
fundamental freedoms (including freedom of
expression, information and association);
supporting the democratic process and
involving citizens in the election and control
of the governing bodies; respect for the rule

108 Communication from the Commision to the
Council, the European Parliament, The European
Economic and
Social Committee and the Committee of the Regions,
Brussels, 30.8.2006, COM(2006) 421 final, p. 5.
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of law and access for all to an independent
judiciary; access to information; governance
that provides transparency and
accountability to the relevant institutions
and to the electorate; citizens' security;
management of migration flows; efficient
institutions, access to basic social services,
sustainable management of natural and
energy resources and the environment,
promotion of sustainable economic growth
and social cohesion in an environment
conducive to private investment.

In 2007, the Council of Ministers issued
the Valencia Declaration defining 12 basic
principles of local governance. The EU
Sustainable ~ Development  Strategy'®*
highlights the following guiding principles
in guiding good governance policies:

* An open and democratic society - right
to access information and secure access to
justice; adequate consultation channels and
channels  of  participation  for  all
stakeholders.

» Citizen participation - Improving
citizens' participation in the decision-making
process; promoting education and public
awareness of sustainable development;
informing citizens about their impact on the
environment and their choice of more
sustainable results.

 Participation of business and social
partners - improving social dialogue,
corporate social responsibility and private
public partnership.

* Political coherence and governance -
Promoting coherence between all EU
policies and coherence between national,
regional and local actions for sustainable
development purposes.

* Integration of policies - promoting the
integration of economic, social and
environmental policies so that they are
coherent and mutually reinforcing.

104 Sustainable developmentin the European Union,
2009 monitoring reportof the EUsustainable
development strategy, Eurostat 2009.

* Recovering damages - ensuring that
prices reflect the real cost of consumption
and production activities for society and that
polluters pay for the damage caused to
human health and the environment.

In 2013, the European Ombudsman
issues a European Code of Good
Administrative Behavior. With the approval
of the Code, the European Parliament adopts
a resolution requiring the European
Ombudsman to enforce the Code when
auditing maladministration. According to
the Code, the principles from which EU
public servants must be guided in their work
are: devotional service in the interest of the
European Union and its citizens, integrity,
objectivity, respect for others, transparency.

Until the adoption of the 2007 Valencia
Declaration, within the EU there is no single
system in the form of a single indicator and
a single benchmarking system for good
governance.'® To date, the good governance
indicators that Eurostat reports are a specific
topic of the Sustainable Development
Indicators of the organization, and they are
linked to most of the EU Sustainable
Development Strategy guidelines. These
indicators relate to the principles of an open
and democratic society (citizen
participation, business and social partners),
political ~ coherence and  multilevel
governance, basic human rights, protection
of the natural environment and natural
resources, policy rationalization and
integration, use of the available knowledge.

Innovations in educational technologies
have been created primarily under the strong
influence of information and communication
technologies - Internet, Hypermedia,
Acrtificial Intelligence and Virtual Reality.
They enable development, modernization
and rationalization. New technologies
provide an efficient, diverse and
autonomous approach to knowledge. Such is
without a doubt the modern approach to
knowledge.1%

105 Towards an European goodgovernance
barometer, Silvia Gaggi and Carlo Sessa, 2.2012.
106 Boykov, V., Boykov, D.,, 2019: 32
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There is no single concept or model of
change because the state policies are
implemented in different environments and
conditions. Each country defines the scope
and the paths of the reform as history,
culture and the stage of development put
governments in a different economic and
social environment with specific
characteristics and hence with different
priorities. In summary, the attempts of the
parties to find the "right" solutions show that
each country tries to react and seek ways to
solve them according to their administrative
and intellectual potential, the type of state
structure, the availability of material and
information resources and the international
your behavior.
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INNOVATIONS IN THE TOURIST SECTOR

Abstract

At the beginning of the 21st century,
tourism is a leading industry in many
countries and is emerging as the fastest
growing economic sector in terms of
currency earnings and job creation. As an
internationally traded service, tourism is one
of the most important commercial
categories. The growing importance of
tourism for humanity and its spread across
all corners of our planet pose a number of
challenges to modern society. The most
important of these is the achievement of
sustainable tourism development at local,
regional, national and international level.
The aim is to provide a tourist practice that
satisfies the interests and enhances the
welfare of the local population, while
preserving the natural and socio-cultural
resources of the local environment for future
generations.

Keywords: tourism sector, innovation,
industry, sustainable development.

In today's globalization and strong
competition on national and international
markets, innovation is a key factor in
boosting competitiveness, making a major
contribution to adapting Tourism businesses
to ever-changing environmental conditions
and conducive to sustainable growth.
Looking at the problems related to the
innovation activity of tourism enterprises, it
is necessary to take into account the
novelties in the development of tourism
business in the contemporary conditions.
These are primarily related to the fact that
the user of tourist services is now much
more active and with much more clearly

defined expectations and needs than the
passive user of tourist products. To a large
extent this is due to the rapidly developing
information and communication
technologies in recent years which provide
practically unlimited access for consumers
to heterogeneous and sometimes
contradictory information on  tourism
products and services. All this, in turn, leads
to the transformation of the tourism market
into a highly dynamic and consumer-
oriented one. This type of market requires
that the organization and management of the
tourism enterprise is also directly oriented
towards consumers and the satisfaction of
their conscious and unconscious needs. At
the same time, in the Internet and ICT era,
consumer needs are constantly changing,
resulting in a significant reduction in the
lifecycle of the tourist product and the need
to individualize or offer such products and
services to meet the individual needs of
tourists. The new features of the market for
tourism products and services also require
new approaches to managing the innovation
performance of businesses in the sector,
oriented towards effective communication
with consumers, which largely depends on
whether an innovation will successfully
reach the market.

The modern tourist industry is under
constant pressure at the same time on
several fronts. On the one hand, the tourist
markets are changing in terms of their
constituent consumers and geographic
aspects - new needs, new habits, new tourist
flows, new destinations and, on the other
hand, increasing concern about the impact
on and the consequences of environmental
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changes. The impact of globalization in all
its dimensions (positive and negative), such
as access to capital, knowledge and human
resources, safety of tourists during their stay
in the given destination, etc. The natural
response to all this pressure would be for the
tourism industry to demonstrate a new
adaptability, and it is unthinkable without
the availability of innovative activities. The
fact that tourism has never been considered
a high-tech industry and that it does not have
an extremely rich innovation experience
should not scare it.

A characteristic feature of the innovations
offered by the tourism industry is that they
are perceived by consumers above all as the
end result as a complete tourist product. At
the same time, however, they are a process
of continuous effort for the tourist
enterprises, accompanied by their specific
types of risk.

Leading innovations, dramatically
changing the look of tourism, are external to
the industry. Practice shows that external
innovations radically change the
relationships and dependencies between the
separate elements of the tourist system.
Science and technology advancement
promotes tourism development, with some
lagging behind in practice in practice. The
preparedness and absorption capacity of the
organization itself is also essential.
Innovation in tourism is of a physical and
social nature, primarily linked to the
reduction of risks to tourists, increased
mobility and accessibility. They are the
basis for the creation of new experiences of
the tourist, respectively experience and
satisfaction. For the destination and tourist
enterprises - innovation is the basis for
efforts to increase the competitiveness and
satisfaction of tourists. That is why there is
little innovation aimed at increasing
productivity and efficiency.

The theme of the impact of innovations
and transformations in tourism is extremely
complex and comprehensive.!”” A huge
array of publications are devoted to
innovation as a result of new ICT, but

107 Hjalager, Anne-Mette., 2015: 3-21.

innovation is not just about that, but they are
at the heart of the overall development and
competitiveness of the tourism industry. In
most cases, innovations in tourism are
moderate, imitating and transferring
(adapted) from other spheres.!® Innovations
go through different stages:®® from earlier
stages aimed at "physical" close markets in
culture, language, and business models to
later stages when investments are directed to
more distant markets, thanks to the
experience and the accumulated knowledge.
Although the tourism market is by definition
mobile, the model is useful: enterprises
providing services in an institutionally
different environment need to develop new
supply channels, which requires innovation
in creating new organizational forms and
partnerships at each stage of
internationalization. An important aspect of
innovation management is the optimal
integration of external knowledge, as more
and more innovations are born in a network
of interacting companies. T. "Born global"
tourism enterprises are confirmation of this
as the specific knowledge and awareness of
the importance of internationalization for the
success and future development of the
enterprise are at the core of innovation. The
acquisition of knowledge - externally and
internally - depends on the ability,
accessibility, transparency and effective
communication in the acquisition of
knowledge. In tourism, this refers to the
possession  of  linguistic ~ knowledge,
knowledge of the  specifics and
characteristics of leisure time, consumer
behavior is available depending on the
networks and the cooperation in the supply
chain. Innovation requires not only
knowledge transfer but also effective lifting
or even absorbing capacity - organizational,
resource and cultural. In the sphere of
tourism the challenges are mainly related to
the intercultural  characteristics, incl.
tolerance, differences, openness and others
that can be successfully transformed into

108 Weidenfeld A., Willimas A., Butler R. . 2010:
604-626.
109 Johanson J. Vahlne J.E., 1977: 23-32.
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innovation.'® The basis for innovation is
competition, the pursuit of higher quality at
a lower price. !

Innovation requires special attention to
both the so-called organizational knowledge
as well as those outside the enterprise, that
is, successful internationalization requires
openness to external sources of knowledge
and effective engagement in formal and / or
informal networks. T. network approach
focuses on business-to-business
relationships as a coordinating mechanism
that defines their behavior. It is the networks
that bind the enterprises, providing them
with different resources and specific
knowledge of the sector. In the network
approach, markets are seen as a network of
relationships between economic agents,
therefore the individual enterprise can not be
independently investigated, but only in
relation to other network participants.'t?
Some authors have defended the thesis that
networks really provide the opportunity to
learn the advantages of foreign markets,
which is a prerequisite for facilitating their
internationalization. In tourism, a strong
manifestation, networks find strategic
alliances (alliances), especially in the
aerospace industry.

Tourism is a service sector where new
technologies and barriers have created new
forms of service provision. Many businesses
are involved in the supply chain, which
means  exceptional  co-ordination  and
cooperation to ensure the quality of the
tourist experience. Hence, a significant part
of the competitive advantages depend on the
capacities and capacities of individual
organizations to partner with other actors in
the supply chain. Leaders in the marketplace
often have a leading role in the supply chain,
often even with political and public
influence  (for  example,  improving
infrastructure, financing municipal and local
events and events, etc.).

It is traditionally considered that
innovation is at the core of research and

110 Chen, W., 2011: 64-72.
11 Jacob M., Florido C., Aguil6 E., 2010: 755-764
12 Mileva, S., 2010.

development. In recent years, innovation has
been seen as a specific competence that has
left the formal boundaries of research and
development. Many innovations  are
transferred to areas and sectors other than
those in which they are created, focusing on
the importance of the organization for
dissemination, transfer, diffusion and
application in practice, and imitation and
adaptation practices. For some enterprises,
the key level of value added chain suppliers,
respectively transformations and innovations
related to the process of the product itself.
For other businesses, the expectations, needs
and demands of consumers that demand an
adequate response from tourism. 1'% In the
tourism sector, these issues are poorly
studied, with a number of publications
highlighting the low level of innovation of
the tourism sector for a number of objective
reasons.

Innovation in hotel, restaurant and
transport has the character of improvements
aimed primarily at increasing productivity
and efficiency. Intermediaries and the
management of tourist attractions are
experiencing more serious attempts to
innovate. Innovation in tourism is generally
the result of external impacts and a causal
link to changes in the external environment.
The Renningen (2010) study on innovation
capacity of micro-enterprises shows that
innovation depends on external links and
clusters (networks, clusters, etc.).!** New
startups or "young" companies are looking,
experimenting and developing new products
and services.!*®

The process of developing any innovation
from tourism businesses begins with the
generation or acquisition of a new idea or
new knowledge. Making a decision whether
or not to continue with the realization of this
idea or knowledge depends on whether the
management of the travel company
perceives the specific innovation as being in
line with innovation and strategy. It is
extremely important whether innovation

113 Malerba J. Ed., 2004.
114 Rgnningen, M., 2010: 15-29.
15 Ateljevic, 1., Dorne S., 2000: 378-392.
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threatens or fails to achieve the other
strategic goals of a tourism enterprise, and
whether at some point it does not question
its very existence.

In order to minimize the specific types of
risk  accompanying  innovation,  the
innovation process can be structured as a
succession of successive stages. Each stage
in the innovation creation and realization
process must be designed and shaped so as
to provide sufficient information to
minimize the accompanying types of risk.
There is a need to introduce another
precautionary requirement. Namely,
provision of timely decision-making points
for the “continue / do not continue™ decision.
The presence of such points, which are
periodically located in time, is necessary
because at some point the level of risk may
reach unacceptable levels and the tourist
company may find it more acceptable to
abandon the relevant innovation project.!'6

One of the broad and comprehensive
classifications of tourism innovations in this
area was developed by Dr. Herman Khan of
the Hudson Institute in the United States in
the far 1979. Later, it was further developed
and updated by Doris and Philip David
(Doris and Phillip Davidoff).!" Interest in
this classification is the fact that tourism
innovations are addressed in a dynamic plan
covering a 100-year period. An attempt has
also been made to predict the development
of innovation in various sectors of the
tourism industry by 2029.

According to the so-called classification
of Cannes, Doris and Philip Davidoff,
innovation in tourism can be grouped into
the following areas of application:

1. Ways and ways of travel;

2. Accessibility of destinations;

3. Features;

4. Required time for information and
reservation;

5. Keeping in touch with the home;

6. Time forecasting;

7. Excessive saturation of a territory with
tourists;

116 Dimitrov, P., 2005.
17 Kahn, H., Davidoff D., Davidoff, P., 1989.

8. The role of the intermediary (travel
agency).

When  considering  the  possible
classifications of the innovations offered by
the tourism industry, it is worth noting the
pursuit of tourism to interact with two other
areas of leisure time use. These are: (a)
personal enrichment (with knowledge) and
(b) civic empathy and the sense of
participation in solving major societal
problems. 118

The birth of this interaction is the
emergence of eco-innovations in tourism as
the emergence of ecological tourism as a
whole. In this connection, the Danish
researcher Anne-Mette Hjalger /**°. for
example, believes that tourism innovation
can be differentiated in the following five
groups in terms of the greening criterion:

1. Product innovations;

2. Classical process innovation (classical
technological innovation);

3. Process innovations in the handling
and processing of information;

4. Managerial Innovation;

5. Institutional Innovation.

One of the main characteristics of the
innovation activity of the organizations in
the tourism industry are:

* high degree of complexity of innovation
processes;

* uncertainty;

» risk in terms of achieving goals and end
results that predict a large share of
probability events.

A number of international studies have
shown that companies in the tourism and
services sectors as a whole are aware of the
importance of innovation, but the extent of
dissatisfaction with the performance of
innovation is high - more than 50%. This is
mainly due to the fact that, in the majority of
cases, the enterprise's innovation activity has
not been implemented in the strategic plans
for ~ company  development. Good
communication is important in business
communication - it is the foundation of good
interpersonal relationships that lead to

118 Dimitrov, P., 2005.
19 Hjalager, Anne-Matte, 1997: 35-41.
120



successful business interaction with positive
business results. Interpersonal relationships
are a very important factor in every
company as they bring quality teamwork,
employee consistency and a good working
atmosphere.*?

A characteristic feature of the innovations
offered by the tourism industry is that they
are perceived by consumers above all as the
end result as a complete tourist product. At
the same time, however, they are a process
of continuous effort for the tourist
enterprises, accompanied by their specific
types of risk.

Promoting and innovating in tourism
requires the adaptation and modernization of
employment relationships, particularly in
areas such as vocational training, growth
and careers, occupational duties, working
day, working time and working conditions.
The most successful and promising way of
innovation in tourism industry can be
achieved through cooperation, partnerships
and / or networks in areas such as
technology, marketing, distribution and
sharing of human resources. For now,
cooperation in tourism seems to be
insufficient, especially for micro, small and
medium-sized enterprises. It primarily
concerns  the  commercialization and
marketing of attractions. They are the raw
materials of tourism. They create market
destinations. Visitors choose the destination
that bestows the greatest benefit and the
goods they are willing to pay for. Their
willingness to give their money grows with
the unique character of the destination.
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NEW CHALENGES OF THE SALES OF
PRODUCTS - INFLUENSERS

Abstract

Social media has a huge impact on the
workings of companies. Internet marketing
has created new opportunities in the
promotion and advertising of products. The
emergence of influencers become a new
challenge for more marketing programs. The
goal of reducing and optimizing the use of
resources for each marketing team is also
measured by reducing the time spent on the
implementation of the marketing strategy.

The results of many studies confirm that
there are significant differences between the
new X and Y consumer generations in the

area of impact of influencers on consumer’s
behavior. Therefore, finding a technology
partner that can help discover, connect,
engage, recruit influencers, and measure
relationships of their social impact on
consumers becomes a key element in
achieving the success and sales of the
products of any company.

Key words: new opportunities, influencer,
internet marketing, challenges, companies.
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HOBM INIPEIM3BHUIIA BO
IIVIIACMAHOT HA MTPOU3BOJUTE -
NHOJTYEHCEPH

AncrpakTt

ConyjaHUTe MEJUYMH MMaaT OrPOMHO
BIMjaHHE Bp3 paboTara Ha KOMIAHHHUTE.
VaTepHeT MapKeTMHIOT CcO3[ajJe HOBHU
MOXKHOCTH ~BO TIPOMOLIMja M peKiaMa Ha
MPOU3BOIHUTE. IMojaBara Ha
“uHQIyeHcepuTe” CTaHa HOB IPEANU3BHK 3a
moBeke MapkeTHHr mnporpamu. llenra 3a
HaMajlyBame U ONTUMAJIHO HCKOPHCTYBahE
Ha PECYPCHUTE 3a CEKOj MAPKETHHI THUM C€
MEpH U TpeKy HaMmalyBame Ha
HOTPOLIEHOTO BPEME 3a DPealu3upame Ha
MAapKeTHHT CTpaTerujaTa.

Pesynrath ox MHOry HCTpaKyBamba
HOTBPAYBaaT JieKa II0CTOjaT 3HAYUTEIHH
pa3nuku nomery Hopute X U Y

MOTPOIIYBAYKH TEHEpaluh BO obiacrta Ha
BIMjaHUETO Ha  HHQUIyeHCEpHTE  Bp3
OJIHECYBabETO Ha IOTPOLIyBa4yMTe. 3aroa,
[POHAOI'aETO HAa TEXHOJIOUIKK MapTHEpP KOj
MOXXE Ja IIOMOTHE BO OTKPHBAHETO,
[OBP3yBamkETO, aHTAKHPABETO, PEerpyTH-
pameTo Ha HH(IyeHCcepH, U Mepeme Ha
BPCKHTE Ha HHUBHO COLIMjAJIHO BIIMjaHUE BP3
MOTPOIIYBAYUTE CTaHYBa KIY4CH CJICMEHT
BO OCTBapyBambe€ Ha YCIEXOT U IJIACMaH Ha
MIPOU3BOIUTE Ha OWIIO KOja KOMITaHHj]a.

Kayynu 300poBM: HOBH  MOXHOCTH,

nHpIyeHcep, HUHTEpHET MapKeTHHT,
MIPeAN3BUIN, KOMIIAHUM.
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