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YOBEYKHMTE PECYPCHU KAKO ®AKTOP 3A YHAIIPEAYBAIbBE HA

KOHKYPEHTHOCTA HA MAJIUTE U CPEJHU ITPETIIPUJATHIA
BO TYPUCTUYKOTO CTOITAHCTBO

AIICTPAKT

TypusMoT npecraByBa 3Ha4yajHa J€JHOCT BO CBETCKU paMKH, KO] OellexXn
KOHCTAHTHU CTalKl Ha pacT. To] npeTcraByBa U3BOp Ha JAEBU3HU CPEJICTBA,
3apajid IITO MONPUMa KapakKTep Ha U3BO3HA [IEJHOCT.

Bo crpykrypata Ha TYpUCTHUKUATEe OU3HUCH, HAJTOJEM Vyael uMaar
MAJIUTE U CPEJJHU NpeTIpHUjaTH]a.

Bo 3emjure Ha OELI BO cekTopoT Ha XOTeauTe, pecTOpaHUTE W
TYPUCTUUKUTE ArcHUMHM, MAIUTE U CpEeAHU IMpeTnpujaTHja BpadoTyBaar
HajManky 60% ox BpaboTeHuTe.

Bo Esponckarta YHuja 99,8% oja akTHBHUTE NpeTIpUjaTh]a BO chepaTa
Ha XOTEIUTe U OPraHn3aTOPUTE Ha MaTyBakkha Ce MaJId U CPeJIHU MPEeTIPUjaThja.

YoBeukure pecypcu npeTcraByBaaT  OMTEH (pakTOp BO
(OYHKIMOHUPAKETO HAa MAJUTE U CPEJHU IMpEeTIpHUjaTAja BO TYPUCTHUYKOTO
CTOITAHCTBO, M OJl TO] AaclnekT THe 3a3eMaaT 3HayajJHO MECTO BO
VHaAlpeayBambeTO Ha KOHKYPEHTHOCTAa Ha TYPUCTUYKUTE OU3HHUCH Ha a3apoT
Ha TYPUCTHYKU ycayru. Tue wuMaaT 3HayajHa yJaora BO HcClopakaTa Ha
KBAJIUTETHA yCIyra Ha TYPUCTUTE.

On TOoj] acnekT Ha MeHAlUPAamkeTO CO YOBEUYKHUTE PECYpCH BO TYPUCTHUKUOT
OusHUC Tpeba a ce mocBeTH NOCeOHO BHUMAaHUE.

3apagu Toa, 3a YyCHellHO (PYHKIUUOHUpAHE Ha TYPUCTHUUKUTE OU3HUCH H
MOCTOJaHO YHalpelyBakhe Ha HUBHATA KOHKYPEHTHOCT HEOMNXOJHO € Jla Ce
IOCBETH IMMOceOHO BHUMAHME Ha KOHTUHYHPAHOTO VCOBpIIYBaWk-€ Ha
BpaboTeHuTe BO TYpusMoT. OBaa HEONMXOMHOCT ja HaMeTHyBa noTpedarta ofl
Pd3BHBAHC Hd I11434pPOT Hda KOHCYIITAHTCKH YCIYIH, KdKO Hd CTpPdHdAdTa Hd

[MNOHYI4Td, TdKd 1 Hd CTPdHATd Hd Hﬂﬁﬂ.pFBHHKHTH.

Knyunu 3060poBuU: woseuku pecypcu, maau u cpeoHu upeilipujaitiuja,

KOHKYPEHIIHOCIL, YpU3AM, 0OVKU, KOHCYAINAHIUCKU YCAY2U
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HUMAN RESOURCES AS FACTOR IN IMPROVING COMPETITIVENESS
OF SMALL AND MEDIUM-SIZED ENTERPRISES IN THE TOURISM
INDUSTRY

ABSTRACT

Tourism is a significant industry worldwide that i1s characterized by constant
growth rates. It 1s a source of foreign currency and as such i1s considered as export
activity.

In the structure of tourism businesses the largest share belongs to small and
medium-sized enterprises.

In the OECD member countries in the sector of hotels, restaurants and travel agencies,
small and medium-sized enterprises employ at least 60% of employees.

In the European Union, 99.8% of the active companies from the field of hotels
and travel organizers are small and medium-sized companies.

Human resources are an important factor in the operation of small and medium
enterprises In the tourism industry and as a result they are really significant for
improving the competitiveness of the tourism businesses in the market of tourist
services. They have a key role in delivering high quality service to customers.

Having this 1n mind, special attention should be paid to managing human resources.

Therefore, for successful function of the tourism businesses and constant
improvement of their competitiveness it 1s essential to pay particular attention to the
continuous training of employees in tourism. This necessity implies the need to
develop the consultancy market, as far as the supply is concerned but also on the part

of the demand.
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