HEHWTE KAKO JETEPMUHAHTU HA KOHKYPEHTCKA ITPEIHOCT HA
XOTEJICKHTE IMTPETITIPUJATUIA BO OXPUICKO-CTPYIIKUOT PETUOH

AIICTPAKT

XoTenenckaTa WHAYCTPUja IO IPETCTaBYBa [VIABHHOT W Haj3HAYAjHHOT
ABMraTell 32 paBoOjOT Ha TYPHCTUUKOTO CTOMAHCTBO. ONTHMAIHATA HCKOPUCTEHOCT Ha
SOTCACKHUTE KamauuTeTH MpeTcraByBa 3Ha4YaeH HHAMKATOP Bp3 MpolleHKaTa Ha
Pa3BOJOT HA TYPUCTHYKOTO CTONAHCTBO.

Bo xorennepckara passojHa mpaktnka Bo Oxpucko-CTPYIIKHOT peruow,
SIVHHOTO mpamrarme Kako Jla ce pasBHBa XoTeJcKaTa HMHYCTPHja, ce CBeJyBa Ha
SPGIIAKRCTO Manu XOTEJICKHTE KamallUTeTH ce JOBOIHO HCKOPHCTEHHW, HMEHO, KaKo
SCHNTE BIMjaaT BP3 KOHKYPEHTHOCTA Ha OBaa 3HavajHa jiejHocT. Tpruysajku of oBaa
SpodieMaTHKa ce HaMeTHa noTpeda Ol MCTpaXkKyBalbe Ha LEHUTE Ha XOTEICKUTE
SPOM3BOIM M YCIYTHM, CO 1leJ1 la ce IOCOYHM KakKo BO Ipakca LEHUTEe MOKaT Ja
FEHCpHpaaT KOHKYPEHTHOCT Ha I1a3apor.

HMcrpaxyBameTo Ha Tema: lleHHTe KaKO [IeTepPMHHAHTH Ha KOHKYPEHTCKA

SN OHOCT, NoKaXa [eKda LIEeHHTE BO XOTeJICKUTe KOMIAHWH BO PETHOHOT HE

SETCPMHUHUPAaT KOHKYPEHCKa MPEHOCT, HO, CO 0OMEeHUTE CO3HAHU]a € Mpe/ioKeHa

SpockuMja, Koja Ke M3Haofa aeKBaTHa aljlMKalWja BO XOTeNCKaTa MPAaKTHKA, W
SCTaTa Ke oTpUHEce BP3 pasBojOT Ha XOTEJIMEPCTBOTO BOOILITO, a MCTO TaKa M BP3
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PRICES AS DETERMINANTS OF COMPETITIVE ADVANTAGE TO HOTEL
COMPANIES IN THE OHRID-STRUGA REGION

ABSTRACT

Hotel industry represent the most important, basic and principal starter for progress in
touristical economy. The optimal usage of hotels capacitance represent cardinal pointer
against evaluation of touristic economy progress.

In hotel trade development experience of Ohrid-Struga region, vital question how to
advance the hotel industry, is summar on the question are hotels capacitance enough
advantage, in fact, how the prices impacts over rivaling in this important action. Head for
this troubling is use to have need of research in prices of hotels fabrications and utilities, the
point is to show how the prices can make competitive affinity of the trade in practice.

Topic of research: Prices like determinants in rivaling advantage, they demonstrate
that the prices from hotel companies in this region are not determinanting competitive
advantage, but, with procured consciousness is proposed projection, they will redound to
application in hotel trade practice, and the same application will redound to progress in hotel

trade in general, also in advance in tourism trade in general on R.Macedonia.

Key words: Tourism, Tourism trade, Hotel trade, Prices, Competitive Adventage ,

R.Macedonia, Ohrid-Struga region.
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