M-p 3opaH TyHTeB

BAMJAHME HA ATPAKTUBHOCTA HA TYPUCTUMKUTE
HAECTVHALIMM BP3 PA3BOJOT HA CEAEKTUBHUOT
TYPU3AM BO PEMYBAVKA MAKEOHWMJA

ATICTPAKT

OBaa pokropcka ancepraumjia ja apupmupa  mpejata Penybanka
MakenoHuja HeoaAoXKHO na npuctann KoH temeaHa TpaHcpopmauumja 1
UEAOCHO npecTpykTypupat-e Ha concrBeHaTa TypucTnuka noHypa.
Cnopen ocHosHaTa Te3a, CTpaTelkoro 3Hauere Ha Typu3MmoOT 3a
BKYNHWOT cTonaHckmn Passoj Ha 3emjarta, HEONXOaHOCTa Of 3aLUTUTA Ha
pecypcHata ocHoBa wu obesbeayBarbeto Bucoky KBaAUTaATUBHM
CTaHaapauM BO Typu3moT, Tpeba na ro HameTHart koHUenToT Ha
Typuctnuka pectuHauuvja kako 6asuuHa MHCTUTYLIMOHaAHa pamka BO
pasBojHarTa cTparervja Ha TypMamoT BO Penybanka MakegoHuja.

Bo wucto speme, auceprauujara jJa bpann Tesata 3a nepmaHeHTHO
Haforpaaysarse Ha nocroeuvkara Typuctunuka NOHyfna BO Hawuara 3emja
CO HOBW ceaekTvBHM nporpamu. Criopen 0BOj npuoa, pas3eojoT Ha
TYPU3MOT Bp3 ceAekTvBHa nporpama ce TemeAau Bp3 cneunduyHa u
pasymHa ceaekuvja Ha oppepeHu nporpamu, kou Bo NOTNOAHOCT
OAroBapaar Ha OfHeCyBaH-€TO Ha MOTEHUMjaAHUTE Typnctn. OcHoBHaTa
npernocrtaeska e fieka cenekTMBHMOT Typr3am BO Penybanka MakenoHuja
MOKE BO pasymeH pok fa moTveMpa TakoB TypucTuuku pa3eoj koj ke
obes3bean wuHTErpasHa paMmHOTE)Xa of  ekoaowku, coumoaoLkuy,
kyatyponowwkv n ekoHomcku acnekr, 3emajku ro npenswmn oaHOCOT BO
OpojoT Ha TypUCTM M BPOjOT Ha AOKAAHOTO HaceAeHue Bo pamkure Ha
cekoja Typuctuuka gectuHaumja.

KoHeuHo, nocaegHaTa VMNAEMEHTauUmja Ha aecTuHaumMckuoT npuog BO
PasBojoT Ha Typu3MOT M adupmaumjata Ha oapeneHn ceAekTmBHK
BMAOBM Typu3dam BO Penybanka MakepoHnuja, kako u NMPOCTOPOT LWITO
OBaa fnoktopcka avceprauuja ro oTBopa 3a HaTaMOLLHM NCTparKyBaba,
Tpeba na pesyAtTupaar co reHepasHa npetnoctaska peka osue apa
PaseojHM koHuenTn moxaT u Tpeba aa ce HameTHaT kako HOCUTEeAM Ha
cTpartervjarta 3a yCcnewHo peno3munoHnparse Ha makenoHckuor
Typmn3am Ha mMmeryHapoaHUOT TypucTuukiy nasap.

KayuHu 36opoeu: TypucTtuuka A€CTuHaumja, ceaekTuBeH Typuaam,
Penybanka Makenoruja.
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INFLUENCE OF TOURIST DESTINATIONS'
ATTRACTIVENESS ON DEVELOPMENT OF SELECTIVE
TOURISM IN REPUBLIC OF MACEDONIA

ABSTRACT

This doctoral dissertation deals with the idea of immediate and complete
transformation of Macedonian tourist offer. According to the general
theses, strategic meaning of tourism in entire economic development of
our country, essential protection of natural and cultural resources and
fortification of high qualitative standards in tourism, should inflict the
concept of tourist destination, as basic institutional frame of tourism
development strategy in the Republic of Macedonia.

In the same time, this dissertation defends the theses of permanent
improvement of current Macedonian tourist offer with new selective
programs. According to this approach, development of selective tourism
reposes on specific and reasonable selection of certain programs, that
are absolutely adequate to the potential tourists attitude. Our basic
assumption is that selective tourism in the Republic of Macedonia can
motivate certain tourism development that will secure integral ecological,
social, cultural and economic balance, having in mind all relations
between the tourists and local population within tourist destination.

Finally, consistent implementation of destination approach in tourism
development and affirmation of several selective forms of tourism in the
Republic of Macedonia, as much as the field that this dissertation opens
for any further research, should result with general assumption that these
two developing concepts can and must be adjusted as basic poles of the
strategy for successful repositioning of Macedonian tourist product on the
international tourism market.
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