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Abstract

Effective destination management even for small scale cities is key factor for
sustainable tourism development. The selected geographical area in south eastern
Europe, Balkans, is focused on three destinations with a great history and culture
transformations related to the ancient Roman road of Via Egnatia. Tourism and travel,
activating societies of the destinations, but they have a significant and wider,
economic, social, cultural and environmental influence. Destination management is
the driving force for destinations over cultural corridors well-known since older times.
Pilgrims became modern tourists, new countries and boundaries affect the
sustainability status of each destination separately. Model of destination management
as sustainable tourism development tool implies small cities in a connectivity using
tangible and intangible cultural heritage through the complementarity containing
competitive advantage for their image, attributes, equity, personality, attractiveness in
the direction of improving the citizens’ quality of life and the visitors’ quality of
experiences. Research contains findings in 3 different countries, in 3 different small
cities, 3 different systems but in one cultural heritage corridor of Via Egnatia over
centuries as a strong connection bond providing an occasion challenge of co-
development using an innovative model of destination management for sustainable
tourism development. The related anticipated implications of such results on the
advancement of the knowledge domain of the destination governance could add to the
communities much more than only economic prosperity such as long-term education
systems and connections with organizations with cultural, environmental or social
background on the way to sustainability. The aim of this research project was to
determine the impact of quality management systems on the operational performance
of DMO's in the area. The results show how systems have impact on the internal
functions of marketing, operations and human resources management in the local
society and implication to the market as simple destinations or as parts of

complementary thematic routes.

Keywords: Destination management, Sustainable tourism development, City

Branding, Cultural heritage, Tourism governance
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Abstract in Macedonian

EdexTuBHOTO ymnpaByBame CO ACCTUHAIMUTE, JAYpU W 3a MaJUTE TPAJOBH €
KIY4HO 3a OAPXKIMB pa3Boj Ha Typu3MmoT. M3Opanata reorpadcka obiact BO
Jyroucrouna EBpomna, bankanor, e (oxkycupaHa Ha TpH JAECTHHALMU CO rojiemMa
TpaHcpopMalMja Ha UCTOpUjaTa U KyJITyparta, MOBp3aHU CO APEBHHOT PUMCKH AT
Bua MWrnamumja. TypusmoT W mnaryBamara, aKkTUBHUPAKETO Ha OIIITECTBAaTa 3a
JECTUHAIIMUTE, MMaaT 3HAYUTEIHO H MOIIHUPOKO, EKOHOMCKO, COIIHjaJIHO, KYJITYpHO U
€KOJIOLIKO BJMjaHUE. YTNPaBYBAKETO CO JECTHMHALMUTE € JBHXKEUKa Ccujla 3a
JI€CTUHALIMUTE TI0Kpa] KYJITYpHUTE KOPUIOPH, HOOpO TMO3HAaTH OJf IOCTapuTe
BpeMHba. AUMHUTE CTaHaa MOACPHH TYPHCTH, HOBHTE 3€MjU M TPAaHHIM BIHMjaaT Ha
CTaTYCOT Ha OAP>KJIMBOCT Ha CEKOja AeCTHHAIM]ja moceOHO. MoaenoT Ha ynpaByBame
CO JIECTUHAIIMM KaKO OJP>KJIMB MHCTPYMEHT 3a pa3Boj Ha TYpU3MOT BIIMjae Ha MaJMUTe
I'pajloBU BO IOBP3YBAHETO, KOPUCTEJKU MAaTEpUjaIHO M HEMATEepHjaHO KYJITYPHO
HACJIEJICTBO TPEKYy KOMIUIEMEHTAPHOCT IITO COAPKM KOHKYPEHTHA TPEIHOCT 32
HUBHUOT HMHUII, aTpuOyTH, €THAKBOCT, JHYHOCT, ATPAKTUBHOCT, BO HACOKa Ha
no00pyBame Ha KBATUTETOT HA KUBOTOT HAa TparaHUTE M KBAJIUTETOT HA MCKYCTBATa
Ha nocetutenure. VcTpaxyBameTo COAPKM HAOAM BO 3 pasivyHU 3€MjU, BO 3
pa3NUYHU Malld TPajioBU, 3 Pa3IMYHU CUCTEMM, HO BO €J€H KOPUIOpP 3a KYITYPHO
HacnencTBO npeky Bua Mruamma, HU3 BEKOBUTE MO3HAT KaKO CHJIHA BPCKA INTO
MpEeTCTaByBa TNPUYMHA 32 TPEIU3BHK 3a 3aeJHUYKH pPa3BOj CO KOPHCTEHE Ha
MHOBATUBEH MOJIEJ Ha yNpaByBamke CO JIECTHHALMH 32 OJIP’KJIMB Pa3B0j HA TYPU3MOT.
IToBp3aHuTe OUEKyBaHM MMILJIMKAIIMK HA TAKBUTE PE3YJITATH BP3 YHAIPEIyBambeTO HA
3HACHETO BO YIPABYBAKETO CO JAECTHHAIM]aTa, MOXKE /1a UM JI0/a/ie Ha 3aeIHUINTE
MHOTY TIOBEKe pabOTH OTKOJIKY EKOHOMCKH TPOCIEPUTET, KaKO JOJITOPOYHH
00pa30BHU CHCTEMH M BpPCKH CO OpraHM3allMd CcO KYJITYpHA, EKOJIOUIKA WM
COollMjaJlHAa TO3aJUHa Ha MAaTOT KOH OJpxJMBOCT. Llenta Ha OBOj HCTpakyBauku
MPOEKT Oelle J1a ce YyTBPAW BIMjAaHHETO Ha CHCTEMHUTE 32 YIPaBYyBame CO KBAJIHTET
Bp3 oneparuBauTe Niepdopmancu Ha [IMO (DMO, Opranuzamuja 3a MeHagiMeHT €O
HectuHanuu) Bo obsacta. Pe3ynraTuTe mMokaxyBaaT KakoO CHCTEMHUTE BIIMjaaT Bp3

BHATPCUIHUTC (I)yHKI_II/II/I Ha MAapKCTUHIOT, pa6OTCH>CTO U yHIOpaByYBamkETO CO
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YOBCUKUTE PECYPCHU BO JIOKAJIHOTO OIIIITECTBO U HMHJII/IKaL[I/IjaTa Ha I1a3apoOT KakKo

CAHOCTAaBHU ACCTUHAIWU UJIM KAKO ACJIOBU OA AOIMOJIHUTCIIHU TCMATCKH IIPaBIH.

Knyunu 360poBu: YnpaByBame co aectuHanuu, OApKIuB pa3Boj HA TyPHU3MOT,

bpennupame Ha rpazn, Kynrypao Hacneactso, TypucTUUKO yIpaByBame
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Abstract in Greek

H amoteleopatiky] Staeipion TPOOPICHOV, OKOUN KOl Yol TOAELG HUKPNG
KMpokog eivor kAewdt yioo v Prooyn tovplotikn ovamrtuén. H emdoynq g
yeypoapikng meptoyne ¢ Notwoavatolkng Evponne, ota Boikdvia, eotidlel oe
TPEIS TPOOPICHOVE LE L0 LEYAAN 10TOPI0 KOl TOMTIGHIKOVS UETACYNUATIOUOVE TOV
oyetilovrou pe tov apyoio popaikd dpopo g Eyvatiog 0600. Tovpiopdg kot taioa,
EVEPYOTOLOVV TIG KOWMVIEG TOV TPOOPICU®DV, OAAG £XOVV GNUAVTIKN Kot vpOTEPT,
OLKOVOLIKY], KOW®VIKT, TOMTIOTIKY kot mepPorrovtikny emidpacn. H Swayeipion
TPOOPICUOV lvar 1 KivnTipla SUVOLTN TAVE GE TOAMTIGTIKOVG SodPOLOVS YVOGTOVS
amd morootepa xpovia. Ot TPOSKLVNTES Eytvay GOYYPOVOL TOVPIGTES, VEES XDPES KoL
opwo. emmpealovv Vv Kotdotaon Piwouoétnrog kabe mpoopiopod. To poviédo
dwayeipiong mpoopiopod G ePYoArEio aEUPOPOV TOVLPICTIKNG AVATTLENG, GLVOLEL
LIKPEG TOAELG YPNOUYOTOLDV (LAY KOl 0T TOMTIGTIKY] KANPOVOUld HEG® TNG
CUUTANPOUATIKOTNTOS TOV TEPIEXEL AVTAYMOVICTIKO TAEOVEKTNULO YO TNV €KOVO, TO
YOPOKTNPLOTIKA, TNV 10OTNTA, TNV TPOCOTIKOTNTA, TNV EAKVCTIKOTNTA TOGO TPOG TNV
katevBuvon g Peitioong g mowdTTog LONG TOV TOMTOV OGO Kol TNV ToldTNnTo
TOV EUTEPLOV TOV EMOKENTOV. To evpuota 6€ 3 SPOPETIKESG YDPES, O€ 3 KPES
TOAELG, 6€ 3 GLOTNWOTO, OALG o€ évav SLAOPOUO TOMTIGTIKNG KAnpovoulds g Via
Egnatia o omoiog €6® Kot audVES AmOTEAEL VOV 1GYVPO BEGUO GUVOEGTG TOV TTAPEYEL
g evkatpion TpOKANONG amd KOwov avamtuéng ypNoLOToIOVTAG VoL KOVOTOUO
HOVTEAO Olayeipiong mpoopicpov yio Pudciun tovplotiky] avantuérn. Ot oyetkég
OVOLEVOUEVES EMMTMOGCELS TETOLMV OMOTEAECUATOV OTNV TPOOSO TOVL TOUEN TNG
yvoong vy v dwkvPépynong mpoopiopod Bo pmopovcav va TpochEcovy oTIg
KOWOTNTEG TOAD TEPLGGOTEPO TPAYUOTO Omd TNV OIKOVOUIKY eunuepia, Omwg
LOKPOTTPODESO  EKTOOEVTIKGL GUGTNUOTO KOl GUVOECELS LE OPYOVICUOVG e
TOMTIOTIKO, TEPPAAAOVTIKO 1 Kowwvikd vrofabpo o100 OpodHO TPog TNV
Blooyomra. XTOY0g 0VTOL TOL EPELYNTIKOD £PYOVL NTOV VO, TPOCGOIOPIcEL TOV
OVTIKTUTIO TOV GUOTNUAT®V Ol EIPIoNG TOOTNTOG GTNV EMYEPNOLOKY] OTOS0CT| TWV
DMO oty mepoyn. Ta amotedéopata deiyvouv TAOGC T0. GLGTHUATO ETNPEALOVY TIG

EC0MTEPIKEG AELTOVPYIEG TOL HAPKETIVYK, TOV AELTOVPYU®V Kol TNG Owyeiptong
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avOpOTIVOY TOP®Y OTNV TOTIKN KOWOVIK Kol TS EMUTTOCE OTNV OYyopd G
TPOOPICUDV 1| O HEPT CUUTANPOUATIKOV DEUATIKDOV SLOOPOLDYV.

AéEeic-khedud: Awayeipion npoopiopmv, Aglpdpog tovpilotikny avartvén, City
Branding, [ToAtiotiky kAnpovopud, Tovptopdg
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Abstract in Albanian

Menaxhimi efektiv i destinacionit edhe pér qytetet né shkallé t€ vogél éshté
thelbésor pér zhvillimin e turizmit t€ géndrueshém. Zona e pérzgjedhur gjeografike né
Evropén Juglindore, Ballkanin, éshté pérqendruar né tre destinacione me njé histori té
madhe dhe transformime té€ kulturés né€ lidhje me rrugén antike Romake té Via

Egnatia.

Turizmi dhe udhétimet, duke aktivizuar shoqérité e destinacioneve kané njé
ndikim domethénés dhe mé té gjeré, ekonomik, social, kulturor dhe mjedisor.
Menaxhimi i destinacionit &shté forca Iévizése pér destinacionet mbi korridoret
kulturore té mirénjohura nga kohérat mé té€ vjetra. Pelegrinét u béné turist€ moderné,
vendet e reja dhe kufijté ndikojné né€ statusin e gé€ndrueshmérisé sé secilit destinacion
vee e veg. Modeli i menaxhimit t€ destinacionit si mjet i zhvillimit t€ géndrueshém té
turizmit nénkupton qytetet e vogla n€ njé lidhje duke pérdorur trashégiminé kulturore
té prekshme dhe jomateriale pérmes plotésueshméris€ q€ pérmban pérparési
konkurruese pér imazhin, atributet, barazin€, personalitetin, atraktivitetin e tyre né
drejtim té pé€rmirésimit té cilésisé s€ jeté€s s€ qytetaréve dhe cilésin€ e pérvojave té

vizitoréve.

Hulumtimi pérmban gjetje né 3 vende t€ ndryshme, né 3 qytete t€ vegjél té
ndryshém, 3 sisteme té€ ndryshme, por né€ njé korridor t€ trashégimisé kulturore t€ Via
Egnatia gjat€ shekujve si lidhje e forte, lidhje q€ ofron njé€ sfidé té rastit t& bashké-
zhvillimit duke pérdorur njé¢ model inovativ t€ menaxhimit t€ destinacionit pér

turizém té€ qéndrueshém.

Implikimet pérkatése té€ parashikuara té rezultateve té tilla né avancimin e
fushés s€ njohurive t€ qgeverisjes s€ destinacionit mund t'u shtojné komuniteteve
shumé mé shumé gjéra sesa prosperiteti ekonomik, si¢ jané sistemet arsimore
afatgjata dhe lidhjet me organizatat me sfond kulturor, mjedisor ose shogéror né

rrugén drejt géndrueshmérisé.

Qéllimi 1 kétij projekti kérkimor ishte t€ pércaktonte ndikimin e sistemeve t&é
menaxhimit t€ cilésis€é n€ performancén operacionale t&¢ OMD-ve (Organizatat e

Menaxhimit t€ Destinacionit) né€ zoné€. Rezultatet tregojné se si sistemet ndikojné né
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funksionet e brendshme té€ marketingut, operacioneve dhe menaxhimit t& burimeve
njerézore né shoqérin€ lokale dhe implikimet né treg si destinacione té thjeshta ose si
pjesé té€ rrugéve plotésuese tematike.

Fjalét kyge: Menaxhimi i destinacionit, Zhvillimi i géndrueshém i turizmit,

Shénjé Identifikuese e Qytetit, Trashégimia Kulturore, Qeverisja e Turizmit.

Doctoral Thesis : Evangelos Kiriakou
25



Destination Management for Small Scale Cities for sustainable tourism development.
The case of Via Egnatia Cities

Doctoral Thesis : Evangelos Kiriakou
26



Destination Management for Small Scale Cities for sustainable tourism development.
The case of Via Egnatia Cities

Chapter 1 : Introduction

1.1 Overview:

Chapter 1 introduces an overview to this research study. It presents the study
issues, and its structure. Also it explains the logic plan for this work. The research
questions are outlined and the methods are also presented. Finally the overall

outcomes are described and the chapter is summarized.

1.2 Definition of the Research Issue - Background and context

Destination management is one of the fundamental instruments of growth
strategies that enable destinations to enter new markets, increase existing market
share, as well as achieve competitive advantage. Because of strong competition in
wordwide markets, many destinations are trying to grasp the importance of different
types of destination management in order to enhance the quality of their offer,
improve their performance and survive in the market even to post pandemic era
(Gowreesunkar et al, 2021).

The importance of destination management topic has been raised among authors
due to its practical relevance. Nowadays even small scale cities are introducing
destination management tools to apply more effective and attractive processes, to
perform better in the market, and to ensure positive reputation in the visitors’

perception.

While small cities apply destination management tools they understand that
there are a lot of factors between cultural, social, natural and economy ecosystem
contribute to overcome problems while trying to achieve competitive position in the
market. This is because, nowadays, destination management is one of the most
important tools, and is considered as a necessity for survival on the way of destination
sustainability.  Thus, encouraging destination management in small scale cities

remains a key initiative in order to stimulate destination growth.

Destination management systems play a significant role in any country, in any

region in any city which contributes to economic growth, employment and reduction
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of poverty especially in transition countries according to future perspectives of
Agenda 2030. These are some reasons why destination management process is
considered a motivator of development, especially in the developing areas. Promotion
of the destination attractions and destination activities it is not enough today to
enhance complex competition and productivity growth on several sectors while the
balance between quality of community life and quality of visitors experiences is
expected. Furthermore just promotion activities are not the appropriate way to sustain
local resources without understanding the changes in the market reflecting to the local

environment

1.3 Research Objectives and Questions

The interest on this specific topic has been aroused by the dearth of
comparison studies regarding the opinions of tourists, individuals from the local
community and local tourism authorities about tourism destination management in

small-scale cities and its impact on sustainable development.

According to the existing literature in tourism and destination management,
there has been noted an impact of a number of factors on the sustainable development
of an area. Specifically, as it has been made obvious from many studies, factors
mainly focus on the financial stability and performances, the promotional actions, the
strategic decisions, and the existence of an organized plan with strategic alliances
have a direct impact on the tourism sustainability of an area. However, sustainable
development presupposes the cooperation of the different groups among the
community also for natural, cultural and socioeconomic environment (UNWTO,
2007). Thus, the value of the identification of the different perceptions of each
community group (individuals, businesses and tourism local authorities) and the
measurement of the impact of the various factors is of great importance on the process
of achieving sustainable development. Furthermore, the perceptions of local
individuals and authorities regarding tourism and the development of an area differ
from those of visitors. Therefore, recording the perceptions of both sides can add

knowledge to the existing literature and allow specific and useful suggestions.
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Under this scope, the objectives of this study are to conduct a research in order
to increase the knowledge regarding the destination management for small scale cities
in order to achieve sustainable development.

1.4 The objective of the Study

This study aims to investigate destination management at the level of small
cities as destinations of the same cultural corridor of Via Egnatia throughout centuries
and the impact on the surrounding areas according to sustainable tourism
development principles. The research study aims to identify a destination
management model with application possibilities on all three countries and the
specific Via Egnatia cities using networking perspectives activating the balance

between social, cultural, natural and economy ecosystem.

The main research question follows as “Is there any model of destination
management for sustainable tourism development as application to the small-scale
cities even if they are in different countries and regions?" using the examples from the

Ancient Via Egnatia physical and cultural networking.

1.5 Research questions
The following are the sub-research questions that have been formulated to

achieve objectives of this study:

RQ1.: Is there a statistically significant relationship between tourism governance

and destination competitiveness and attractiveness

RQ2: Is there a statistically significant relationship between cultural policy and

behavioral intention?

RQ3: Is there a statistically significant relationship between cultural policy and

destination attachment?

RQ4: Is there a statistically significant relationship between destination

resources and destination competitiveness and attractiveness?
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RQ5: Are there differences in country level and in terms of destination

resources?

RQG6: Are there differences in country level and in terms of destination

management?

RQ7: Are there differences in country level and in terms of destination

competitiveness and attractiveness?

RQ8: Is there a statistically significant relationship between destination

resources and the socioeconomic development of the Via Egnatia area?

RQ9: Is there a statistically significant relationship between destination

management and the socioeconomic development of the Via Egnatia area?

RQ10: Is there a statistically significant relationship between destination
competitiveness and attractiveness and the socioeconomic development of the Via

Egnatia area?

Those research questions are summarized on the following proposed research

model.

]

Destination
Competitiveness

Behavioral intention

Destination
Socioeconomic development and prosperity attractiveness
Destination
attachment
Location

Figure 1 Proposed Research Model
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After understanding destination mananagement prodedures and sustainable
tourism development in small scale cities through existing literature, the research will
fit the empirical data for cities in the cultural corridor of ancient Via Egnatia to
understand the tourism sustainability that can be achieved through application of

destinations management and the perspectives from their future networking.

1.6 Significance of the study

The study focuses on destination management procedure for sustainable tourism
development and its growth through small scale cities specific capabilities. This study
strives to improve the explanation regarding the relationship between sustainable
tourism development and its impact in the destination performance using destination
management principles. It will make a solid contribution to the destination
management literature by proposing a model that is original in explaining the
procedure for sustainable tourism development using local characteristics as
distinctive innovation development which leads to destination benefits growth for

visitors and for citizens.

It will help local authorities and stakeholders to improve their internal
organization by understanding better the importance of the networking activities,
which can lead to sustainability. This contribution consist in analyzing how those
stakeholders can achieve growth by focusing on visitors experience and
simultaneously on citizens quality of life. So the added value reflects not only by
offering innovative products and services but also to the balance of social, cultural,
natural and economy ecosystems. This study aims to enhance the networking of these
small scale cities activities despite its challenges and specific characteristics of the
different countries. It provides empirical evidence of relationship between Place,
People, Product, Process and organizational innovations with the growth of

destination management culture (Middleton, 2001).

This study will try to use Ancient Via Egnatia as a common cultural corridor in
order to align the organizational culture need, ensuring the process of using the right

resources and capabilities as well as the cities networking for sustainability on tourism
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development. It will serve also future studies to extend analysis on small scale cities
and destination management culture that determine the growth of tourism to the new
era.
1.7 Research Justification

This research aims to enhance the understanding of the destination
management operation in the direction of sustainable tourism development in a small-
scale city environment in three different countries but connected through time with
one historical road as refered Via Egnatia corridor.

The study initially began by focusing on the evaluation of the city destination
management and development. However, a review of the literature revealed that there
is a lack of a well-founded and coherent understanding not only of issues of the
evaluation of small-scale city destination management effectiveness, but also of what
constitutes the effectiveness of the destination management itself (Candrea and Ispas
2009). The long-term existense of this road of Via Egnatia as connection network, did

it actually helps these cities and stabilize them as destinations or not?

Therefore, this study explores stakeholders’ from three different cities from
three different countries for their perspectives and considers the multiple influences
on effectiveness under an intagible today cultural corridor of Via Egnatia. However, it
is important here to clarify that this study tries to develop a holistic model for
understanding of small-scale cities behavioral intention to the selected “Destination
Management for Small Scale Cities for sustainable tourism development™ as the topic

of the research which was made based on a number of reasons.

At first destination management for small cities can be different from the usual
approaches of destination management that can be applied generally. This fact along
with the limited similar research enhances the choice of the particular research topic.
Moreover, the absence of a comparison study about the perceptions of different group
members such as tourists, individuals from the local community and local destination
authorities was the main reason as well, as there are many different studies which

have tried to assess perceptions about sustainable development of tourism destinations
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but none which combine the views from three different destinations (Edessa — Ohrid -
Korca Region) and countries which are traditionally associated for centuries using Via
Egnatia the Roman road from Constantinople to Rome as a cultural corridor, under

the same Byzantine civilization, in three different countries nowadays.

Finally, another reason is the recent importance of destination management for
small scale cities organizations (DMO's) on the specific area as a result of the global
financial and pandemic crisis and the development of new applications based on the

networks and networking.

1.8 Summary

Chapter 1 remarks the foundations for the study. It provided the introduction
of the study and the background followed by detailed justification for this study. The
research objectives and questions were introduced and examined during this research
study. The significance of the study was offered. The next chapter proceeds with a
detailed description of the appropriate theoretical foundations for this study in relation
to the determinants of destination management for small scale cities for sustainable

tourism development.
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Chapter 2 : Theory and evidence on destination growth

2.1 Overview:

This chapter is comprised by the most relevant theories related to destination
management and sustainable tourism development. Firstly, the destination
environment, is captured which is a complex of factors between cultural, social,
natural and economy ecosystem followed by the destination management theory and
human recourses. Different theories of the destination management related to small
scale cities and innovation that are reviewed in this section include sustainability
view, and innovative theories, in order to find out the determinants of destination
development performance with particular emphasis on the culture-based and
innovative perspective of the destinations over the corridor of ancient Via Egnatia

which was in use for a centuries. Finally, the chapter is summarized.

2.2 Background Evidence

General Impact of Tourism
Tourism, in its current form, is an economic and social phenomenon that has

attracted an increasing interest from both the societies of developed and developing
countries, since it is considered one of the key areas that can lead to the development
structure, to increase living standards and to expand the overall well-being. However,
it is unrealistic to believe that tourism is the only solution to the problems of the
countries, regions, and cities and as mentioned before it is a social and economic
activity, but it has a significant economic, social, cultural and environmental influence
(Igoumenakis & Kravaritis, 2004; Gherco & Trandafir, 2014).

The travelling procedure for several reasons, from ancient roman times to
medieval Byzantium and then to Ottoman Empire, using roads like Via Egnatia
supported the necessary networking between cities and villages. Transactions,
interactions and transformations helped ancient pilgrims to be modern tourists-

travelers today. Tourism is a tool to this process and reinforced societies by
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rethinking, reinventing and reconnecting themselves with the real world. Modern
time’s digital era challenges could help destinations for their existence which is a
basic principle for their sustainability. Tangible and intangible cultural heritage built
through thousand years of mobility using stone roads and bridges, like Via Egnatia,
could be a modern type corridor in the direction of the destinations sustainability
through the idea of sustainable civilization. This civilization from Neolithic, Early
Antic-Bronze and Iron Age, Antic period — Late Antic-Early Christian, Medieval —
Byzantine, Late Medieval — Ottoman, XIX Century Revival, XX Century — Modern,
was created from abundance of cultural heritage originating from all periods of human
history (Korunovski & Marinoski, 2012). Culture transformations and interactions is
a crucial part of sustainable tourism process. On the one hand destinations focused on
their core balance between society and travelers and on the other side supported their
networks with other destinations and travel industry. Could small destinations survive

this process using specific procedures?

The success of tourism destinations in world markets is influenced by their
relative competitiveness. Tourism destination competitiveness is becoming an area of
growing interest amongst tourism researchers (Crouch & Ritchie, 1999). The
contention is that destination competitiveness has “tremendous ramifications for the
tourism industry and is therefore of considerable interest to practitioners and policy
makers” (Ritchie & Crouch, 2000). Dwyer, Forsyth, & Rao (2000) reinforce this
view, stating that it is “useful for the industry and governmental policy to understand
where a country’s / regions competitive position is weakest and strongest” and hence
that it is important to know how and why competitiveness is changing. Based on that,
tourism authorities have as their aim to achieve sustainable development of their area
by using their advantages and stronger points in their attempt to minimize their

weaknesses (Labanauskaite, Kiyak & Bagociute, 2011).

Undoubtedly tourism has a significant influence on the financial part of every
region. In particular, the existence of tourism is linked to job creation, which is
particularly important for the region, as well as except the economic benefits and their

employees, we can also observe a significant reduction in unemployment rates due to
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this phenomenon. Except the job creation, tourism influences within a very positive
way a number of areas, such as services and transport. The above become more
understandable, if we consider that in areas, which can be characterized as isolated,
tourism is a mound for the outflow of local residents in other areas, it enhances the
economy so that the local people cannot seek outlets elsewhere (Lickorish & Jenkins,
2004). However, tourism has negative implications with respect to the financial
sector, as it is characterized many times by seasonality, which negatively affects the
desire of people for permanent work. Moreover, many times this leads to an increase
in food prices, both in mobile and stationary values and an increase in the cost of

living, because of the seasonality.

The financial impact of the tourism phenomenon could be mention tax
revenue, which come from the influx of tourists from abroad to the destination and
also from the increase of tourist traffic that leads to higher living standards in both the
individual and societal level (Ruhanen, 2013). Apart from the economic field,
particularly important are the effects of tourism in the social environment. More
specifically, these effects are difficult to assess as positive or negative, as they do not
affect all regions in the same way. This is because, while in some areas due to
tourism, the phenomenon of the local habits and customs often lacks, due to the
influences of the foreign elements, while in other areas it is the main reason why
tourists visit this region (Komppula, 2014). A positive, fact is the direct contact and
interaction with the local foreign people. In this way, the people have the opportunity
to learn about other cultures and traditions. This leads often to a greater appreciation
of its own tradition and preserves in this way its cultural heritage (Andriotis, 2008).
However, it is worth mentioning that it is very likely that the interaction between local
and foreigners may change their social values and lead them to adopt a lifestyle

completely alien to them.

Another, negative example of tourism in society is the exploitation for
personal benefits. The commercialization of specific local customs of a region lose
their real meaning and turn into souvenirs, leading to reduction of the main profit for

the sake of profit. Especially in areas with a lot of tourist movement common adverse
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events occured, such as drug trafficking, consumption of excessive amounts of
alcohol, prostitution etc. Particularly, the unpleasant events, which cause problems
and it, can adversely affect the image of the local community (Azizi, Biglari & Joudi,
2011).

Also, there is a significant positive and negative impact of tourism, in the
natural environment. On the positive side, we can mention the possibility of
awareness of local and national authorities, which will result in the adoption of
measures aimed at protecting the environment (Andriotis, 2008). In contrast, the
negative impact of tourism on the environment, mainly focuses on environmental
disasters occurring scenic locations like the creation of tourist facilities, or explosive
noise pollution (e.g. from nightclubs) that plagues numerous tourist destinations, all of
which burden and degrades the natural environment of an area (Schaumann, 2004).
Also, a negative effect of tourism is the pollution of the coasts, lakes, rivers and
coastal areas, due to the dropping of litter in the seas and other water areas, but also
because of the existence of camps organized or not, which pollute the environment. A
huge problem is also the fires, which often occur in tourist areas and are due to
dropping lit cigarettes, because of the negligence of tourists. All the above have as a
result a highly significant disturbance of the ecological balance, which significantly

worses the quality of life (Azizi, Biglari & Joudi, 2011).

Tourism has significant positive and negative effects on cultural level.
Because of tourism, some traditions would have disappeared but remain at the
forefront thanks to tourism. In contrast, the negative effects are more significant, as in
these, there are many young people that are moving away from activities related to the
services, as the way that they are designed, attracts to foreign rather than local people
and this happens because the traditions have lost their true meanings, as they become
a product of commercialization as an ultimate goal, which is for sale to tourists. In
addition, it is very common that traditional symbols, objects and mementos become
tourism consumption products, thus not valued as it should be by the public and are
treated as goods for sale. Besides, these products are often produced in large

quantities for the purpose of tourism, which essentially converts a centuries-old
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tradition in to a consumer product. All these degrade the true sense of tradition, thus

reducing the interest of the younger generations for it.

Another element of the above commercialization, which leads to the erosion of
cultural values and traditions of the people, is the method of construction of products
available to the public (souvenirs, mementos, etc.), which are compatible to their
desires. The result is a loss of real value. A negative point is also the standardization
of areas in such a way as to be close to the desires of tourists. This happens, as the
tourists visit a destination that has nothing in common with the local identity, such as
food. Thus, we are led to practices that are close to those of tourists they want but the

traditional elements of reception areas they are endangered.

Finally, the common phenomenon of cultural clashes between locals and
foreigners should be mentioned. This is because, due to the different cultural
characteristics of individuals (e.g, religion, customs, and language) and the
corresponding social contact it, is likely to create conflicts in cases where these
differences cannot be accepted by one side the both parties (Sinclair, Gursoy &
Vieregge, 2015). In practice, due to negative effects that tourism has in the above
fields, cities might consider focusing on alternative types of tourism using small scale

destination management implementations in order to reduce these negative effects.

Factors that affect the sustainability of a tourism destination
The main factors that are related to the sustainability of an area are the

following:

a) The efforts made by businesses and local authorities to support the competitiveness

of the local tourism product

These efforts are evident in many areas and include the organization of
alternative tourism activities, the services and the infrastructure for specific or new
tourism products, professional training in the field of services, supporting the

diversification and specialization of the tourism product.

b) The EU policy
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It is a fact that after 1990, the EU tourist policies and initiatives support
sustainable tourist development, especially at a local level. Such developments are
apparent in: development of special and alternative Form tourism; tourist
development programs in the countryside linking tourism to other production sectors;
training programs for the unemployed; programs for the protection off the
environment and cultural heritage. One of the geographical areas where such policies
have been implemented is south Eastern Europe using cross border cooperation

programs (Amir et al., 2015).
c) Governmental / Regional / City tourism policy

Two parameters must be evaluated in parallel and are the connection of this
policy with the policies of the European Union (one of the most interesting examples
is the "Tourism-Culture™) and the efforts to upgrade the country's / region’s tourism
product in view of the most growing international competition (Crouch and Ritchie,
1999). .

d) Certain parameters of tour-operators policy

It is a factor that indirectly contributes to the support of sustainable tourism
development. However, there are two concerns, firstly the number of tour-operators
(incoming & outgoing) in new or specialized tourism products and services, mainly
related to the cultural, educational, scientific, ecological, sports, gastronomy tourism,
etc. and secondly the effort to support business policies aimed at balanced
"integration” of tourism in the local social, culture and environmental structure
(Crouch and Ritchie, 1999).

e) Changes in the incentives of tourists
Tourists present different preferences and needs from time to time.

f) Local socio-professional groups and organizations

It is a factor that operates indirectly, by supporting initiatives and processes

that contribute to sustainable tourism development. Some examples are: supporting
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programs and activities related to specific forms of tourism programs relating to the
environment and to protect human settlements in rural infrastructure; promote the
production and crafts activities related to tourism; activities and infrastructure

promotion of local traditions, gastronomy, culture & sports.

What is definitely beyond all of it is the correlation between supply side of the
destination and demand side of the visitors. According to GTSC (Global Tourism
Sustainability Council) there are four pillars application of the criteria referred to
destination contribution towards the 2030 Agenda for Sustainable Development and
the 17 Sustainable Development Goals (GTSC, 2020, Adams et al 2016, UN 2020).
The sustainable management including management structure and framework,
stakeholder engagement and managing pressure and change. The socio-economic
sustainability referred to delivering local economic benefits, social wellbeing and
impacts. The cultural sustainability referred to the protecting of cultural heritage and
visiting cultural sites and environmental sustainability referred to the conservation of
natural heritage, resource management and management of waste and emission. In
city level destination management process it is probably the only way for positive
results for sustainable tourism development especially in the post-era of covid-19

crisis.

Sustainability is a compound word: sustain + ability. Thus, it may seem rather
incongruous and difficult to describe sustainability as anything other than an ...ability
(Hay, et al, 2014). Conway (1986) remarks that the measurement of sustainability is
difficult and can often only be done retrospectively like our case study with the cities
along the way Via Egnatia. Essentially, sustainability especially on societal level is
often a long term goal, which we may never be able to say we have “attained”. So the
most important thing is to try to achieve the goals. Sustainability is manifested to
humans as behaviour that produces the effect of sustenance/ maintenance/continuation
(Wang et al., 2008).
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sustainable management

socio-economic DESTINATION cultural
sustainability SUSTAINABILITY sustainability

environmental
sustainability

Source : GSTC(2019) Destination contribution towards the 2030 Agenda for Sustainable Development

Figure 2 Destination Sustainability

2.3 Destination Development

Conceptualizing Destination
In any phase of travel and tourism process from pre-travel to post-travel, from

the destination of origin to destination of transition and then travel back again, from
anticipation phase to recollection phase, the center of the travel and tourism is the
final destination within its experiences in any part of destination life cycle (Butler,
1980, Miossec 1976, Clawson and Knetsch’s, 1966).

According to UNWTO (2007) destination is one of the most frequently used
terms in the analysis of tourism. Destination is a physical space with or without
administrative and / or detailed boundaries in which the visitor can spend at least one
night. It is the complex system (co-installation) of products, services, activities and

experiences in the tourism value chain and basic unit of tourism analysis (UNWTO,
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2007). Beritelli P, et al (2015) conceived destination not only as a complex system but
also as a dynamic system of interdependencies activated by visitors. Cities from the
early ages were the nuclear point of human civilization that attract visitors, permanent
residents, short-term visitors and residents and long term residents. The destination

term containing the city but the city is definitely a destination.

According to the classics, the city is the epicenter of a civilized coexistence.
City as a destination is no simple task. While number of visitors is increasing and
destination opportunities changing the face of the city, local resident needs must be
covered and this is the key element of sustainability. The city according to Aristotle
the famous teacher of Alexander the Great is built with the aim of attaining happiness
and the city is a political community (kowwvio Toltik) — a community of people
who share something in common. In the usage of Aristotle’s time, the concept of the
common (kowvov) was perceived as the opposite of the private (idiov) (Jinek, 2018) as
Aristotle analyzed on the City and the Political.. The world’s cities are also some of
the world’s greatest tourism destinations according Taleb Rifai, General Secretary of
WTO (2012). Tourists are drawn, in growing numbers, to the vibrancy, excitement
and diversity on offer in cities worldwide even the small-scale. The socio-economic
impact of these visitors is extraordinary. Various types of visits contribute to the local
economy and support development of the cities and beyond. Preferences and
expectations change, so do cities, with tourism triggering constant investment in
infrastructure, promotion and conservation, benefiting tourists and local residents

alike.

City is a destination which incorporates various stakeholders and can create
networks to create larger destination, city as a destination is primarily an integrated
community of people with a natural-cultural-socio-economic environment (Butler,
1980, UNWTO, 2007). The conversation about destinations is a long term process
because destinations are not corporations. The destinations as local established
communities, cities or regions, they are already complex networks. More and more
cities recognize these differences and have teams of motivated people working toward

shared goals. Shared leadership with a common vision, strategy and collaboration is
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needed to implement those ideas that really resonate when getting things done in

groups and systems.

The second challenge is a system issue too. There is a necessity to recognize
that the tourism development system involves many more actors than just tourism
sector companies. That means that tourism is not operating on a standard basis.
Bigger isn’t always better. Hardest isn’t always stronger than softer. Destination
management needs to truly behave in a way that proves of the recognizing that

tourism takes place with the consent of the destination community.

On the other hand, many times tourism authorities plan or are working to
improve the quality of life of the destination community residents, without tracking
the resident sentiments, without consultation procedures. Destination management
under sustainable tourism development principles need to understand a lot of factors

not only to the market but also to destination community.

Traveler behavior is also crucial as resident attitude and cultural background is
crucial too. If destination management is designed for sustainability this is not enough
for change, without enabling the change it, won’t lead to the best outcomes (Morrison,
et al 2013). People and communities are complex. Many times the travelers or hosts
really want to do the right thing but they don’t. “Nudge” policies, needed to take over
destination management using formal and non formal education, structured
encouragement, clear legislation through consultation in achieving better outcomes.
(Thaler et al, 2008). Destinations need to realize that community sustainability is far

more mission-critical further than tourism sustainability.

Especially during the period of crisis, covid-19, the destinations have
recognized they need to take an active role in the delivery of the destination
experience. Without a destination management tool it is not sufficient to produce any
integrated policy from a great promotional campaign to an annual strategy to extend
destinations experiences (Day,J., 2012).. As a result, the need of destination
management is adopting product and destination development strategies. Although
covid-19 era works as an accelerator to adopt, destination product and services,
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development incorporating sustainable tourism principles into their development
plans. Thus covid-19 is giving a role to the destination system to adopt sustainability
as they become more involved in to the policies of implementing solutions.
Destinations recognize their role and in the process they could be important catalysts

and facilitators.

UNWTO (2017) adopted year 2017 as Year of Sustainable Tourism helping to
overcome the challenges of sustainability in tourism. Destinations required specific
set of skills great collaborators and stakeholder capacity to do it. Destination
management system could help lead this process and make the whole team stronger
with new thinking which prompts action even if new dimension to the sustainable
tourism conversation. One thing is for sure that the destination is a spotlight on

sustainable tourism for development.

The concept of a city as tourism destination does not match only with specific
geoadministrative coordinates, but also with socially perceived coordinates, which
can have different sensitiveness levels: a tourism destination is a complex system, and
can be considered as a social construct based on individual and group emotional

thoughts about a wide area around (Lawson and Baud-Bovy, 1977).

City as destination is the social and cultural identity of the place, formed by
narratives, and its being used as a part of providing experience that the visitors are
looking for (Govers et all, 2007). The management of these narratives about the place
is generally outside the complete control of whoever has the responsibility to
communicate and promote the area. Destination management starts as a set of
common efforts to encourage representing destination as brand, primarily, without
confusing visitors destination, is not only depending on the visitors’ experience, but in
other factors as ‘“hospitality, safety and security, sanitation, traffic and visitor
management [...] as being part of the infrastructure and environment” (European
Commission, 2000). At the same time residents asking for their rights not only in the
field of economy but also to the quality of their social life. In other words, sustainable

tourism destination is ecologically sustainable, economically Viable as well as
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ethically, and socially equitable. Sustainable destinations fit into the two related

dimensions: Environment and Society. (Marchiori, E. & Cantoni, L. 2012).

Destination residents are responsible for the use of the environment and
simultaneously responsible for a continuous content generator portrayed today in the
digital context for attracting visitors creating destination visiting perspectives.
Destination is the important "unknown" for the prospective travelers who do not have
previous experience and they need encouragement in order to face their own
limitations during their decision making and, therefore, use the information and

reputation of the destination to guide their travel decisions. (Passow et al., 2005).

If a city and its area as tourism destination is considered to be a complex
organization that acts as a hub with respect to other players and stakeholders within
the destination itself. (Sigala, M. and Marinidis, D. 2009) then the classic definition
by Burkart and Medlik (1974, p. 46): “tourism destination is a geographical unit
visited by tourists being a self contained centre”, fits exactly the one of the most
influential definitions of a tourism destination given by Goeldner and Ritchie (2003)
and states that “tourism destination is a particular geographic region within which the

visitor enjoys various types of travel experiences”.

At the same line within this classic approach is the one given by Framke
(2001,), which states that “tourism destination is a geographical area, which contains
landscape and cultural characteristics and which is in the position to offer a tourism
product, which means a broad wave of facilities in transport — accommodation — food
and at least one outstanding activity or experience. But Seaton and Benett (1997),
focused on intangible characteristics and not only on the physical features of a place.
City as a destination network described by Nicholls (2009) in two different
approaches: the relational conception of place, and the territorial conceptions of place.
The social relations in distinct locations as Ancient Via Egnatia corridor by the
structured cohesion of relations in particular destination sites and the different aspects
of these interactive relations by highlighting the contingent interactions of diverse

(Cultural, Social, Natural Environment).
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Different geographical players and different functions improve relation
dynamics. These environments of destinations therefore favor a network structure that
is both internally well structured and open to contacts with multiple other destinations
in the vicinity. Such a network is strong enough to convince motivators to mobilize
their valuable resources to open enough to circulate innovative ideas between diverse

groups (Massey, 2004).

The destination management is the overview process for internal and external
interaction of each destination. A town, city or urban region has a potential which
stems from its own natural form, sense of place, sense of history, spirit and ethos.
Nowadays, more and more cities, in addition to the primary demands of life, are
facing an increasing expectation of the city for tourism activity. However, while the
increasing tourism activity is an important economic backbone at the same time they
are responsible for a sustainable development strategy in order to keep up the level of
attractive image and in environment and quality of life expectation for services and

facilities.

Destination Attributes
Destinations are comprised of various attributes that significantly affect

visitors at different stages. According to Buhalis (2020) the tourism system is based
on three regions, namely: the place of origin where travellers come from, the transit
region which represent the transportation space, and the destination region, where

travellers finally go.

The discussion and communication between the opinion leaders involved in
the management of tourism destinations can be employed as a basis for auditing
destination region performance (Crouch, 2010). The beautiful landscape, the cultural
exchange, the shopping opportunities, the architecture aesthetic, the facilities
infrastructure, safety and activities reflect to the performance of destination attributes
determines visitors’ satisfaction and future behavior, such as revisits and word-of-
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mouth publicity (Crouch, 2011) . Today the multiplier effect from e-word-of-mouth

reviews is more powerful than ever.

Since small-scale cities are potential destinations for 365 days of tourism
using the daily life evnvironment means that some new evidence could identify how
competitiveness attributes to nature and culture may be better assessed and
incorporated in the destination identity. Cities of Via Egnatia for a long time ago but
operated as hubs, not only offering access to natural, religion and cultural spots but
also to entertainment, chance for shopping, accomodation and gastronomy. Also these
cities were main access points for the rural area and villages around them as recources

of raw materials.

These destination attributes, which are a mixture of the different elements a
structure built over time, that attracts visitors, to a destination, are crucially important
for several reasons. Specifically, the ability of a destination to attract visitors depends
on its percepective ability to provide benefits to each individual visit. First line
information like gas station personell or taxi drivers or the citizen with a friendly face
could be an important factor. For some "strange" travellers who travel on foot, or
bicycle or motorbike in most of the cases of small scale cities there is the hosting
personality of the "local hero" (Liu, 2010). Visitors’ experiences at the destination are
a more influential driver of future behaviour because these experiences determine
customer satisfaction and memorable experiences (Shuib, et al 2015). This memorable
visit experience creates loyalty and the "must's” of each area which support the
destination visit repeatitiveness (Chi, 2009, Kozak, 2001)

The small-scale city is a human scale and destination management could
control more effective the destination attributes if according Shuib, et al (2015) the
innovation, the Interaction, the involvement and the meaningful brought by the
destination attributes make experiences particularly memorable. This set of
destination attributes satisfying the visitor and support this pleasant memory of the
destination as subconscious process which operates as predictor of positive

behavioural intention and confirm the results for revisit intention (Chandralal, 2013)
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According to Crompton, (1979) the image of the destination is “the sum of
beliefs, ideas and impressions that a person has of a destination”; and this image
significantly affects visitors’ behaviors. There are various aspects of attributes of
destinations in relation to the destination image that has been studied. Although the
image of the destination is one of the strongest influences on future behavior, visitors’

experiences at a destination affect the formation of tourists’ image of the destination.

The environmental, economic and social attributes need to meet the demand
side or better to encourage the proper segment of the market. Destination management
composed of organization, marketing, quality of service and experience, information
and research, human resource management, finance and venture capital, visitor
management, resource stewardship, and crisis management is using and improve or
develop these attributes (Zehrer 2016). Finally the destination policy, planning and
development, philosophy and values, vision, positioning/branding, development,
competitive, collaborative analysis, monitoring and evaluation, and audit drives to the
qualifying and amplifying elements consisting of location, safety/security, cost/value,

interdependencies, awareness, image, and carrying capacities.

Natural and cultural attractions are often included as core attributes (Peterson,
1994). These small-scale cities such as cities of Via Egnatia, due to their illustrative
ability in representing the scope of human activity, and the diversity of artistic
expression of the indigenous inhabitants within tourism destinations supporting the

destination image.

Destination Image.
The image of a destination is a key concept to understand people’s destination

selection process as well as behavioral intentions. An organic image is created from
non-commercial sources and is formed by the cultural inputs, that is, by general
knowledge and by word-of-mouth information. According to Gartner (1993),
awareness implies that a given destination image exists in the mind of potential
tourists, and if a destination wants to be successful, it must achieve firstly awareness

and then a positive image.
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Destination image is defined as “the sum of beliefs, ideas and impressions that
a person has of a destination” and emphasizes an individual’s knowledge of and
feelings towards, a particular destination (Fakeye & Crompton, 1991). Destination
image is a very critical aspect of a destination marketing campaign, as it shows a great
impact on influencing tourists' destination choice, visiting experience, perceived value
and behavioral intentions. According to Cai (2002), “destination brand image is a set
of perceptions concerning a place that translates the existing associations in the
tourist's memory”. Moreover its maintained that a destination’s overall image
mediates the relationship between its brand associations and tourists’ future

behaviour.

Destination image ambassadors, support the visual appeal of images and
nowadays what prevails, is the social media networks which are an excellent example
of this image-forming agent. Self-motivation, as one of the key influences that guides
the development of a destination image, which drives the destination choice and
image formation. Sometime visitors, the only thing they want is hi-speed wirelless
connection to upload a live story from a destination point to their network. Only the
indepentent visitors had a significant impact on the potential visitor because people
are likely to consider information as unbiased when compared to traditional
advertising . Destination image could use the "grey" advertisment from travel
journalist's articles in order to bring more positive results than an "obviously" payed

advertisement.

Brand ambassadors accordin Morant et al (2021) are also co-creators of brand
image because they can publish information about a destination that will influence
other users’ perceptions (Jabreel et al., 2017). The new term of influencers support
these actions of looking as "non-payed™ posts to a wide populations in social media.
Content is the king and photo-text-video-3D-360 photos-drone-augmented reality are
tools to build for the destination, an aesthetic character, a story telling and a natural
narrator of the location. The repetition of this storytelling narrative using the above
means conveys visual perceptions and strengthens the destination brand identity
(Camprubi & Planas, 2020).
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Nowdays the dispersion of ICT means through of which the induced tourism
image of a destination is created focuses more on the role of these destination image
ambassadors than happen previously through tourism agents' relational networks and
particularly on the effects of the links with external actors such as tour-operators on

the destination's induced image.

Destination management must at least control, count and measure, these
reviews and also pre-create high quality contents ready to reflect the destination
image all year round supporting the sustainable development idea. The use of
residents' daily life as part of this process could supply the need of demand in the

level of information.

It is obvious that the lack of collaborative links among internal and external
actors would affect the coherence of the supplied tourist products and the satisfaction

with the tourist experience (Camprubi et al, 2008).

Small-scale cities giving also the sense of originality and the value of
distinctive and authentic life cycle and the approach to the induced destination image
formation process focusing on the destination's relational network physical and
virtual, internal among the area and external to the world (Moustaka, &
Constantoglou, 2021)

Destination Attachment.
Attachment is a psychological concept that refers to the special and positive

bonding or relationship between individuals and a specific object. (Veasna, et al,
2013). Attachment research has been undertaken in many areas, especially
destinations and brands with destination attachment a popular topic of study since it is
strongly linked to destination marketing based in local culture identity and tourist-
visitor satisfaction (Veasna et al., 2013). Rooted in attachment theory, destination
attachment describes the positive relationship and emotional bonding between
individuals and a specific tourism destination (Veasna, et al., 2013). This positive
connection reflects one’s subjective demonstration of the importance of a destination

to an individual and how close the tie is between the two (Lewicka, 2008).
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Destination competitiveness and destination attractiveness are subjects that
have received much focus, due to the lack of a universal model or index of indicators
involved and the great need to identify the importance of these factors and attributes
(Mikulincer, & Shaver, 2011). Based on the literature, competitiveness and
attractiveness indicators vary depending on numerous characteristics tailored to a
specific destination. Past studies were focused on measuring competitiveness factors
that are significant to a destination. Lesser focus was provided to capturing specific
tourists’ attractiveness factors. The literature according Theodhori & Qirici (2014)
shows that the perspective of a tourist or visitor may help Destination Management
and Marketing Organizations (DMMO) and Destination Management Companies
(DMC) make better decisions concerning destination networking, market strategy and
market positioning of destinations opposed or complemented to its competitors
(Schaumann, 2004).

Destination Personality.
In investigations of destination brand, it is suggested that brand should reflect

the emotional experience or emotional connection of tourists to the destination.
Considerable empirical evidence supports that the emotional side of brand is seen as
brand personality, which reflects self-expression (Keller, 1993). With respect to
destination brand, Ekinci and Hosany (2006) identified three dimensions of
personality associated with a destination: sincerity, excitement, and conviviality. In a
related effort to identify destination personality dimensions, Kim (2013) identified
five personality dimensions consistent with Aaker’s (1991) original work and two

additional dimensions which were named uniqueness and family orientation.

Destination personality founded that sincerity and excitement personality traits
were associated with an urban destination (Apostolopoulo & Papadimitriou, 2014).
As it is adopted from brand personality, the core concept of destination personality is
to evaluate the personalities of the traveler and destination ambassadors (Ekinci &
Hosany, 2006).

Since similarity is essential to the destination personality concept as it is to

brand extension, when applying brand extension to the tourism domain, perceived fit
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can be measured through destination personality. Perceived fit in the destination
context can be constructed by measuring and comparing destination personality
between an emerging destination and the existing brand.

Residents personify a city’s local culture, they represent the personality of the
place. Destination management use non-formal education methods for residents and
other stakeholders to aim in preserving the aspects of their city they value, making
their cities appealing and viable to live. Visitors also especially after the pandemic-era
of Covid-19 seem to behave as temporary residents moreover, as city’s diversity and

richness used as source of inspiration for its branding strategy.

Small-scale cities diversity and richness, human scale, personality, history,
values, residential composition and urban assets are defined as a multiplex system,
where its components overlap with each other reflecting the image of that place
(Lynch, 1960).The destination personality of a city has a powerful factor and residents
should be considered as the key factor in building the destination personality for that

is credible, compelling and sustainable in the minds of the stakeholders (Jojic,2018)..

Destination branding
City Branding itself is the process of distinguishing and diversification, where

local organizations, cultural and facilities, groups join and construct a place images,
helping in producing tourist sites with the common aim to attract visitors and
investors to a particular local area. Destination branding can be defined as a way to

communicate this destination unique identity (Campelo et al., 2014).

However, branding does involve promotion, most importantly, it goes beyond
it. A destination is an entity which contains various material and non-material
elements, to represent it (Florek, 2005). Merrilees, Miller and Herington (2009) define
place branding “as the ways in which communities, cities, regions and countries
market their entity”. Destination branding for a city looks like similar to corporate
umbrella brands (Rainisto, 2003). The destination includes tangible and intangible
sub-brands such as historical sites or natural reserves as well as characteristics such as

culture, customs, history and local story telling.
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Brand identity is crucial for generalization of desirable characteristics is
attactive to demand side meet the perspectives. Defining a target market or segment is
crucial because some aspects of a destination may seem positive to one segment while
non-desireable to another (Fan, 2006). Based on the brand identity, visitors should
develop a relationship with a particular brand by generating a value either involving
benefits or giving credibility to a particular destination brand (Konecnik & Go, 2008).
Generally, tourism destinations emphasize points of parity associations such as high-
quality accommodations, good degustation places, and well-designed parks,
pedestrian and other public spaces (Baker, 2007). Small-scale city destinations use
more wide area of ephasizing supporting their socio-economic environment using all
the city using a location such a historical center, or a natural site, or a central square
as a reference spot giving the identity to all. Furthermore, both city branding have
multidisciplinary roots, they both have a high level of intangibility and complexity,
which need to take into account social responsibility, both dealing with local identity
ina long—term or sustainable development. (Anholt, 2008).

Tourism is the main backbone for political and economic progress and social
development, helping in exposing domestic entities to the international market, but
also encourages interaction between hosts with guests. Branding can bring positive
and profitable associations and networks. This paradigm could also be used to
understand how often the process of cross-selling takes place. Using networks as
brands like Via Egnatia could support the cross-selling of networked experiences
following this road. There are plenty of international examples used to upgrade the
destination branding value participating in other physical or virtual networks. In fact,
destination branding is creating a positive city image and not just logos and slogans,
but the “actual authentic identity” that visitors perceive as a series of positive

experiences.

Nowadays, succeeding in attracting wider recognition is part of the sustainable
development agenda of small-scale cities; need to differentiate in order to receive

better position in the market. However, city branding plays an important role in this

Doctoral Thesis : Evangelos Kiriakou
53



Destination Management for Small Scale Cities for sustainable tourism development.
The case of Via Egnatia Cities

struggle of recognition creating an identity and a city brand for cities or places rich in

cultural and natural heritage..

Management of the destination brand identity and image
In the era of globalization, countries, regions, cities, even small scale cities,

compete with each other for attention, respect and trust of potential visitors, investors,
tourists, media, governments and others. A positive and strong brand provides a
crucial competitive advantage in this arena. From nation brand to city brand there is
no doubt that destination brand while the topic of product branding first appeared in
the psychology literature in the 1940s, today the branding of tourism destinations is
necessary for destination management since late 1990s (Pike, 2020).

While in front of the travellers eyes there is wide choice of available
destinations at the same time they are exposed to more media noise than ever before
in history (Pike, 2020). Even the pandemic-era of covid-19 when mobility between
destinations almost stopped more than ever the daily life became busier, more
digitally and travel decision-making time is decreasing. Highlighting the significance
of destination branding, Morgan and Pitchard (2000) argued that the battle for visitors
in the tourism industry is not a matter over the price but over the hearts and minds,
indicating that branding will be the key to success. But branding need management
process.

Consequently, a trustworthy destination brand that can help simplify decision
making, reduce perceived purchase risk, create and deliver value propositions is
invaluable (Pike, 2020). A destination that stands today in front of globalization and
simplifies the visit decision making using win-win methods for the visitors and
destination community represents a source of competitive edge. Therefore, effective

branding is mutually beneficial for both visitors and destination.
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Richie and Richie, resulted in the definition of destination branding as “the set
of marketing activities that (1) support the creation of a name, symbol, logo, word,
mark or other graphic that readily identifies and differentiates a destination; that (2)
consistently convey the expectation of a memorable travel experience that is uniquely
associated with the destination; that (3) serve to consolidate and reinforce the
emotional connection between the visitor and the destination; and that (4) reduce
visitor information costs and perceived risks, all with the intent purpose of creating an
image that influences visitors’ decisions to visit the destination (Kavaratzis & Hatch,

2013).

Many destinations were becoming substitutable in markets crowded with rival
places offering similar features and benefits. So destination management needed to
turn branding in the quest to differentiate their destination offering or developing the
distinctive characteristics from competing destinations offering similar features and
benefits or to complement each other in order to be attractive to new markets or
segments (Yusof & Ismail 2015). That means that even small-scale destinations can
be branded following complementary philosophy than strictly competitive among
them.

Wheeler et al. (2011) suggested that brand identity, should reflect values and
meanings expressed by wider local community of the destination and those values and
meanings are derived from the elements of social, cultural, historical, geographical
and economical and therefore may enhance visitors positive experiences among the
benefits for locals and generally quality of life for those who live and work in the
area. However, branding a city destination is not simply developing brand slogans and
logos as most of the destinations are doing but a holistic process represents something
unique, different and beneficiary for the destination and for the visitors (Pike, 2020).
So destination management in practice support the branding represents a collective
view of the location using the natural, cultural and socio-economic environment of the

community and the wider area.
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2.4 Destination Management Approaches

Conceptualizing Destination Management
UNWTO (2007) Destination management is the co-ordinated management of

all the elements that make up a destination recources. Destination management takes a
strategic approach to link these recources, sometimes very separate or oposite entities,
for the better management of the destination. This unify management could help
efforts with regards to promotion, visitor services, training, business support and
identify any management gaps that are not being addressed. According Buhalis (2020)
destination management has to put destination in the tourism system which is based
on three regions, namely. The place of origin where travellers, investors come from,
the transit region which represent the transportation space such as roads, railway,
airroutes or sea ways, and the destination region, where travellers finally come. Also
destination management could refer to the after visit services understanding the stages
dreaming, planning, booking, experiencing and sharing. Destination management is

complex.

Tourism destination management, is a crucial tool especially in a time of
economic depression and a decline in tourist turnover, caused by intense competition
or pandemics such as COVID-19. This destination management follows the
administrative logic of each country. National, regional and local destination
management means diffrenent level of approach. AIll levels of destination
management nowdays after the engagement of the visitors to permanent evaluation
process through reviews means quality management for the destination which can
only be done by innovative and integrated destination management body, all with the
support of local authorities, local service providers and local inhabitants (Tomas et al,
2019).

The main raw material for the destination management is the destination. And
destination sometimes confused with a resort or a hotel in the middle of nowhere.
Destination according UNWTO (2007) is a physical space with or without
administrative and / or detailed limits at which the visitor can spend the night. It is the

complex (co-installation) of products, services, activities and experiences in the
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tourism value chain and basic unit of tourism analysis. A destination incorporates
various stakeholders and can create networks to create larger destinations. A
destination is primarily an integrated community of people with a natural-cultural-

socio-economic environment.

So destination term is change to more sustainable way. From the classic
definition by Burkart and Medlik (1974) “tourism destination is a geographical unit
visited by tourists being a self contained centre” and then to one of the most
influential definitions of a tourism destination is the one given by Goeldner and
Ritchie (2003), which states that “tourism destination is a particular geographic region
within which the visitor enjoys various types of travel experiences”, now the
destination meets the challenge of sustainability and Agenda 2030. This is a crucial
fact for the small-scale cities which are integrated destinations with local authorities
they represent them and the challenge is the collaboration internally and externally to

be more effective both to citizens quality of life and to visitors quality experience.

There a lot of approaches for destination management. Small-Scale cities
could support these approaches because local authorities have the responsibility of a
wide range of actions as the main public body and the most closer at the destination.
The literature for these approaches is as :

SPATIAL APPROACH

Both physical entity (a geographical location with spatial, | Seaton, Bennett, 1997
physical properties), but it is also a more intangible socio-
cultural entity (made up of history, its people, its traditions

and way of life)

Geographical unit visited by tourists being a self-contained | Burkart, Medlik, 1974

centre

An area (region or place) that possesses several natural | Gongalves, Aguas, 1997

resources or man-made attractions that attract tourists
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Area with different natural and/or human made features, | Murphy, 1985
which attract non-local visitors (or tourists) for a variety of

activities

Geographical area, which contains landscape and cultural | Framke, 2001
characteristics and which is in the position to offer a tourism
product, which means a broad wave of facilities in transport
—accommodation — food and at least one outstanding activity

or experience

A particular geographic region within which the visitor | Goeldner, Ritchie, 2003

enjoys various types of travel experiences

A place where travellers choose to stay awhile for leisure | Leiper, 2004
experiences, related to one or more features or
characteristics of the place — a perceived attraction of some

sort

A certain geographic area which contains tourism products | Koestantia, et al. 2014
that motivate visiting tourists and encourage tourism

activities

Traditionally treated as a well-defined geographical area but | Tan, et al., 2013

it can also be viewed as a product or a brand

Table 1 Destination Management — Spatial Approach

(Source: Zemla, 2016)

The economy undoubtedly plays vital role also for destination management
effectiveness from demand and supply side

ECONOMIC APPROACH
Demand side approach

A tourism destination “reflects the feelings, beliefs and | Hu, Rithie, 1993
opinions that an individual has on destinations and see the

ability to ensure satisfaction with his holiday special needs”

A destination is not just something that actually exists; it is | Seaton, Bennett, 1997

also what is thought to exist, a mental concept in the minds of

its tourists and potential tourists
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Destination is a function of tourists’ choice — a place or

region where tourists choose to go

Flagestad, 2002,

Destination can be a perceptual concept, which can be
interpreted subjectively by consumers, depending on their
travel itinerary, cultural background, purpose of Vvisit,
educational level and past experience

Buhalis, 2000,.

The destination as a geographic area (place or region) is
determined by guest’s needs concerning accommodation,
catering and entertainment, and not primarily by local

conditions and situations

Pechlaner, 1999,

Defined as a region where tourists choose to travel outside of

their place of residence

Mariutti, et al., 2013,

A tourist destination is a situation or place where a tourist
himself takes into account travelling there and visiting its
attractions with his own special motivations. This situation in
terms of geography can range from a limited historic or
archaeological site to the geographical area of a country or

even a set of countries

Izadi, Saberi, 2015,

Supply side approach

Destination represents a spatial unity of the tourism offer,
possessing the appropriate elements of the offer, being
market-oriented, as well as tourist-oriented, existing
independent of administrative boundaries, requiring
management. It provides the fundamental institutional
framework for formulating a concept of tourism development
in which the focus is shifted from the accommodation facility
to the entire surrounding area together with its economic

structure (town, region, zone, country)

Elmazi, et al., 2006

Geographic area where there is a concentration of

d’Angella, Sainaghi, 2004

Doctoral Thesis : Evangelos Kiriakou
59




Destination Management for Small Scale Cities for sustainable tourism development.

The case of Via Egnatia Cities

small/medium-sized companies sharing a homogeneous

background

Destination can be regarded as a combination (or even a
brand) of all products, services and ultimately experiences
provided locally

Buhalis, 2000

The geographic area to which a tourism policy applies

Goeldner, Ritchie, 2003,

An area which is separately identified and promoted to
tourists as a place to visit and within which the tourist
product is co-ordinated by one or more identifiable

authorities or organisations

Capone, Boix, 2003

A particular geographic region within which the visitor

enjoys various types of travel experiences

Goeldner, Ritchie, 2003

The geographical region which contains a sufficient critical
mass or cluster of attractions so as to be capable of providing
tourists with visitation experiences that attract them to the

destination for tourism purposes

Bornhorst, et al., ,

A target area in a given region for which a significant offer of
attractions and infrastructure of tourism are typical. In a
broader sense these are countries, regions, human
settlements and other areas that are typical with their high
concentration of tourists, developed services and other tourist
infrastructure, the result of which is a great long-term

concentration of visitors

Vajénerovd, et al.,

Table 2 Destination Management — Economic Approach

(Source: Zemla, 2016)

Management approach using the management procedures as:

MANAGERIAL APPROACH

Destination is the central tourism product that drives all

others. It is one product but also many

Seaton, Bennett, 1997,

Mosaic of different elements (products) with different life

Gongalves, A'guas, 1997,
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cycles.

Area which consists of all services and offers a tourist | Bieger, 1998,
consumes during his/her stay.

Amalgam of tourism products offering an integrated | Buhalis, 2000,

experience to consumers

Destination can be regarded as a combination (or even a | Buhalis, 2000,
brand) of all products, services and ultimately experiences

provided locally

A destination can be regarded as the tourist product that in | Bieger, 1998,

certain markets competes with other products

A collective producer in a firm-like structure co-ordinating | Flagestad, 2002,
complementary services according to needs and preferences
of target market-segmented and marketed as one unit under
one brand

Because the markets linked to the products are quite stable, | Bieger, 1998,
destinations may be seen as strategic business units from the

management point of view

Process-oriented units of competition, which must be able to | Pechlaner, 1999,.
provide products and offers for defined target groups and

guest segments

Table 3 Destination Management — Managerial Approach

(Source: Zemla, 2016)

Systems approach as :

SYSTEMS APPROACH

Tourism firms creating economic and jobs effects are part of | Framke, 2001
a bigger totality, where it is not the service offer of single
firms but all service offers together, that are the sale
argument. This totality is in the literature called a
destination. Destination can be described as a system

containing of three resource bases: the attraction bases, the
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facility bases, and the market base

A place considered as a system of actors that co-operates in
order to supply an integrated tourist product

Capone, Boix, 2003

System containing following subsystems: entrepreneurial

systems, public self-government systems, other systems

Elmazi, et al., 2006

Defined as an area bound to no administrative limitations
within which tourist aspects are interrelated and integrated
in a systemic manner that drives travel motivations, visits,

and the industry mechanism

Koestantia, et al., 2014

Table 4 Destination Management — Systems Approach

(Source: Zemla, 2016)

And network approach as :

NETWORK APPROACH

Destination typically consist of a number of individual
enterprises offering “their” product in a relatively non-

coordinated way

Flagestad, 2002

A place considered as a system of actors that co-operates in

order to supply an integrated tourist product

Capone, Boix, 2003

A group of tourist attractions, infrastructure, equipment,
services and organisations concentrated in a limited

geographical area

Bordas, 1994

Destinations are considered as complex systems, represented
as a network by enumerating the stakeholders composing it
and the linkages that connect them. (...) A tourism destination
shares many of these characteristics, encompassing many
different companies, associations, and organisations whose

mutual relationships are typically dynamic and nonlinear

Baggio, et al., 2010b
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Table 5 Destination Management — Network Approach

(Source: Zemla, 2016)

One of the most detailed definitions within this classic approach is the one given
by Framke (2001), which states that destination is a geographical area, which
contains natural and cultural characteristics and it can offer an attractive product,
which means a series of facilities in transport — accommodation — gastronomy and
activities or experiences. Seaton and Benett (1997), were focused not only on the
tangible characteristics of the place but also on intangible local identity, is worth
underlining while new approaches which is much more connected with the

achievements of economic geography and economics are appeared.

Destinations are described as a set of activities and factors of attractiveness
situated in a specific place (site, locality, destination) [which] can provide a well-
constructed and integrated tourism offer, that represents a distinctive system of
tourism hospitality enhancing local resources and culture. (Zemla, 2016) Finally
destinations as networks follow are places defined by the visitor which he moves
freely in or with the people of destination.Beritelli et al, 2015 underlined that

destination is "nothing less and nothing more than a network".

According to Beritelli & Reinhold (2015) a destination comprises of one or
more spaces, to which relevant numbers of visitors travel and where visitors spend
their time and money. A destination is defined by numerous visitor flows and not only
as one territorial area defined by political or administrative boundaries. From the
visitor and demand perspective a destination is an area that provides facilities,
services and a menu of attractions and activities which allows a holistic holiday
experience for a stay of a couple of days or more. From the locals and supply
perspective a destination is a locality offering a set of products, services more as
experiences, critically influenced by the role and attitude of interdependent service

providers and their willingness to co-ordinate and co-operate.
Management means procedure of continous planning, organizing, leadership,

control and feedback. So destination meets management corresponding to the values,
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the vision and finally the sustainability of the destination. The concept of Destination
Management articulated in the early 70’s as a comprehensive and static system has
failed, at least in the last three decades. The failure cycle is described by the
impossibility of traditional destination management procedure to reconcile three
different logical systems: territorial, business and travel experiences (Beritelli et al,
2015). A destination value system is composed as a set of four different networks: the
marketing and promotion level, experience design level, partnership configuration and
sales & distribution. The need for a vision as described "Destinorama” as Beritelli et
al describe (2015) from the words destination and orama (which means vision) could
supported from a small scale city system which could be manage more effectively if
investing in the improvement of human capital, through formal and non- formal
education, the networking or internetworking which is necessary as a factor of

sustainable development.

Destination Management Role
The role of Tourism Destination Management is to manage and support the

integration of different resources, activities and stakeholders through appropriate
policies and actions. It therefore implies both governmental and operational
responsibilities (planning, organizing and controlling business activities), which

should generally be performed by the public sector (Manente & Minghetti, 2006).

The issue of Tourism Destination Management has emerged in the last two
decades, as a consequence of the steady growth of tourism, both in demand and
supply, and has developed in response to emerging trends in the tourism market. In
fact, on the demand side, global tourism is facing a wide range of changes: from the
relative increase in tourist flows, to the increasing diversification of tourists'
incentives and needs. On the supply side, the need to meet the expectations of hosts in
line with visitors and specific market segments implies the evolution and innovation
of supply. In this context, the emerging issues are mainly the problems of
compatibility between safeguarding local natural and cultural resources, as well as

their community identity and tourism use and the need to reach a consensus among
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the various supply and coordinating actors. These changes have brought to light the
urgent need for private and public tourism operators to manage tourism flows and
organize their destination from a coherent, integrated and qualitative perspective
(Manente, 2014).

The impetus with which the motivations and needs of visitors are increasing
and varying translates into a complex distribution of tourist demand and therefore
requires greater diversification of supply and the individualization of the tourist
product as a whole and its many components, contributing to the experience of
visitors. This is especially true if the tourist product is under destination management,
which can normally offer many attractions and be sold to different customer types. In
addition, globalization of the market, coupled with the rapid evolution of services and
infrastructures, makes the competitive environment quite volatile and creates the need

for networking in combination with the adoption of destination management policies.

Thus, due to recent developments and in order to meet the new challenges for
the future, destinations that wish to maintain or gain a competitive position in the
tourism market cannot be sold as a single tourist product but must offer those products
required by the sector of tourism demand. In addition, they must define tourism
development strategies in order to create value for all involved, given that each of
them benefits from tourism and contributes to its costs in different ways, has different
and different interests and goals and, therefore, the costs and benefits for the

stakeholders are subjective (Manente, 2014).

How to tackle all these new challenges successfully is by applying an effective
tourism destinations management approach: destinations that want to implement a
management system must first of all be aware of the fact that it is a system and then
define and understand the factors, interfaces, interactions and the competitive
environment. Given these elements, destination management is a key strategy for both
mature and emerging destinations in order to satisfy an increasingly demanding
consumer, ensure sustainable growth and positive impact, and then gain or gain a
strong position in the global tourism market (Beritelli & Laesser 2012, Beritelli &
Reinhold, 2015).
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Understanding this approach and the opportunities it provides a priority for
public / private organizations and tourism providers’ at all territorial levels. However,
despite the recognized theoretical significance of this concept, its dissemination,

understanding and use by tourism operators is still low.

Is destination management culture a crucial factor for changing destination
attributes? Tourism organizations are not fully aware of their role in the creation and
management of local supply, their influence on the destination image and
subsequently on the customer experience according Manente & Minghetti (2006). In
addition, there is limited awareness of the importance of their interactions in product
organization and subsequently the determination of the competitiveness of the market
destination. Sheldon (1997) asserted: Destination management system are perhaps the

most important technological tool for the future of tourist destinations.

Who is behind Destination Management
Local authorities, private stakeholders or both? Especially after 2011 the

questions for rethinking partnerships in destination management affected because of
austerity times (Hristov, 2013). So the market it is not possible to self-regulate to keep

destination management alive because needed expensive recources.

At first one of the forms of destination management aimed at putting the
responsibility for delivery of tourism management and planning in the hands of
multiple independent, non-governmental bodies (Coles, Dinan and Hutchison, 2012).
Then the crisis came and the public status of these organizations came again in the
conversation. Transition in governance of the tourism from local authorities to a mix
model containing private stakeholders could hence be seen as a consequence of both -
global economic trends which led to closing the public purse for tourism, and
importantly, a reflection of the neo-liberal obsession underpinning the direction of the
Coalition Government. The Coalition’s agenda looked for a reduce of the level of
public intervention in tourism planning and development. Is that functional for small
cities? Especially at small-scale cities the main initiatives for development and
management taken by local authorities which remained as represenatives of the

destination.
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In addition to localizing and developing strong DMOs, the local authorities
were having a strong agenda for local small enterprise partnerships such as
cooperatives and associations. This sub-regional system has relation with local
development agencies and stimulates local development as a driving force for

sustainablity.

Encouraging local development, defining local economic, culture &
environmental priorities, along with driving inward investment and the creation of
local jobs were among the key responsibilities under the remit of local authorities
governance (Mellows-Facer and Dar, 2012).

Destination management bodies expected to be mainly public and less private
in order to have transparency to their transactions but that means sector-led and
limited freedom from central control. On the other side these bodies were seeking
stakeholders working closely with the new tourism body on a local level, and
contributing to the integration of destination management into wider internetworking

strategies (Penrose, 2011).

Destination management systems are expected to have greater leadership and
voice in issues going well beyond marketing and promotion. An important issue to be
considered, however, is how local bodies may function together. Stakeholder
involvement is a key issue and as advocated by OECD (2012), managing the diversity
and interests of stakeholders clearly needs further attention.

On the other hand the phenomenon of free-riders is a major market failure and
it can be argued that, ‘free-riding’ is probably the key point in question when the
destination management organizations are completely private. While when the
destination management body reflects to the total tourism businesses the collective
investment in destination marketing and promotion allocating resources to various
natural, cultural and socio-economic assets to support DMO effectiveness. So the
most important question is how to include these less interested to be involved, entities

to the new model of destination management.
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So for the case of small-scale cities the participative and collective destination
management needs to throw the barriers for a successful collaboration deal imposing
certain regulations a way of fostering stakeholder responsiveness because there are
many tourism businesses also see themselves as being in direct competition with their
immediate neighbors, rather than with other destinations (Kyriakidis et al., 2009) thus
additionally limiting the opportunities for collective investment in destination

promotion.

The answer for local communties is behind the question if they are looking at
a tree instead of the forest. The sustainable development means responsibility and
acknowledge of networks importance as the example of Via Egnatia road network

wich support the long-term existense of these small-scale cities over its axis.

Co-operative behaviour is multi-dimensional and fluid when business act with
public goods and in the public domain (Beritelli, 2011) The nexus between
government, businesses and civil society is thus becoming central to management and

development of destinations.

The public sector may still be playing a critical role in destination
management across the world (Pechlaner et al., 2006). The landscape of destination
management is altering and this process of transformation is a consequence of large to
small scale influences taking place in local, regional, national and even international
contexts thus bringing into the spotlight the importance of rethinking existing

governance structures of destinations (Buhalis D., 2020, Pike, 2020)

Destination Management Systems
Destination Management Systems nowadays related to the digital management

of tourism destinations. From late 90's Sheldon (1997) argued that the aim of DMS is
to produce unbiased and comprehensive information about the destination. As a
consequence they referred to DMS as Destination Information Systems that in any
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case were systems supporting the function of the destination management or DMOs.
This emergence of DMS as an ‘info-structures’ enables a destination to distribute and
develop information about destination resources, products and services, as well as to
facilitate planning, management and marketing the destination as a tourism entity or
brand (Buhalis and Spada 2000).

DMS are based on digital platforms. They’re based on content management
systems which are intended to drive local authorities and stakeholders to cooperate
among themselves. This in instrumental to manage a local supply side system, a
destination, as a network in order to find the demand (Magdy, 2011)

In fact, DMS are based on a network approach as far as local entities of
interest (local authorities, hotels, restaurants, museums, art galleries, natural sites
managers, NGO,s ). This need works from the early 90's when web platforms expand
the meaning of information between destinations. The story of Tiscover in Austria
and others provides example of DMS effectiveness and evaluation which have been
studied mainly from a marketing perspective, ignoring the management role of the
system (Wang aet al 2008, Wang, 2008).

DMS is a multiple stakeholder system that combines local and international
parties. The views of such various stakeholders groups on effectiveness need to be
considered when identifying what needs to be assessed in DMS effectiveness
evaluation in order to approach a holistic understanding.

It is worth mentioning here that the evaluation of DMS effectiveness is a
complex issue. The various stakeholder groups and many internal and external factors
contribute to the effectiveness of such systems, as well as the complexity of the
relations in the destinations’ parts and the possibility of conflicts between the various

system stakeholders.

All of these aspects make it difficult to understand and identify DMS
effectiveness factors. Accordingly, this drives DMS effectiveness evaluation to be a

difficult concern. Given such complexity, the evaluators of DMS effectiveness might
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neglect some important factors, if they do not well understand what constitutes and

influences the effectiveness of DMS.

Effectiveness of destination management related to the procedures which are
acknowledge travelers as information creators and co-creators of the contents
contained by networks which support travel planning and persons who share their
experiences in community based technologically in supported networks are ubiquitous
meaning that the information can be found before, during and after the trip. Even the
small-scale destinations could use this ICT systems to control their recources. Google
maps is one example of the most useful tool today to explore the destination as
traveler and a low cost tool for the destination to upload new contents and measure

the visitors reactions.

This concept of destination is also affected by this traveler network
conception. Physical and virtual elements both contribute to the creation of value and
also make the analysis of the whole value system more difficult (Pechlaner &
Tschurtschenthaler, 2003).

Nowadays, continuous development and innovation process are the major
challenge part of the tourism organizations managers. These are particularly evident
in Balkan tourism, which is traditionally structured in small units as happen to Alps
because of geography (Pechlaner & Tschurtschenthaler, 2003, Pechlaner & Raich,
2005).

These challenges include:

. Professionalization of destination management organizations (upgrade
communication, technical entrepreneurial skills, improvement of the networking flow,

strengthening of dialogue)
. Holistic approach thinking and acting, in addition to operative tasks

. Human resources development & acknowledgement in the

organizations
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. Interaction & cross-linking, with all supply sector in order to create

integrated services, products & offers

. Innovative experiences development.

Destination Management Benefits and Challenges
Small-scale cities are in front of challenges to use these systems as connection

hubs between the local society information offer and the rest of the world. Human
capital and human resources needed to support this information flow. The way of
information used by these networking collaborations could support the existense of

this DMS as sustainable tourism development tool.

Small Scale Destinations must stay competitive destinations need perfectly
management, locally legitimized and accepted, as destination management
organizations, and these must turn what was once basic administration into a true
strategic development of the destination. Stakeholders cluster governance offers a
range of tools for the efficient and effective control and management of the
organization, including the ability to measure its efficiency and implement certain

structures and common basic standards.

Generally, private, profit-oriented enterprises have clear and measurable goals,
such as value adding and goal profit. On the contrary, destination tourism
organizations are mostly nonprofit, but are expected to achieve the highest benefit
possible for their own members or stakeholders of the destination while it is possible
to have incomes from tickets, public space rentals or sponsorhip. At the same time all
these stakeholders expect to increase their own performance through the destination
management organization actions. Measuring these actions is extremely difficult in
terms of efficiency. Therefore, cluster governance in nonprofit organizations should

focus more on the effectiveness of the organization (Siebart, 2006).
Difficulties for realizing effective performance of the organization as well as

strategic planning produce problems of legitimization. Finall these tourism
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organizations because are financially dependent on public resources hence also on
administration and politics. However, public bodies, especially under common EU
directives are also the same entities that attach ever more importance to an efficient
application of funds (Siebart, 2006). Other stakeholders, such as members or the local
population, rarely represent homogeneous requirements, which significantly limits the

overriding tourism organizations’ entrepreneurial freedom of action.

The implementation of cluster governance gives destination management
organizations the opportunity to practise with transparency its dealing with its
members, but also with guests, in order to foster and present the values of the
destination recognizing the future role of DMO's as central protagonists and partners
of destination management. Small-scale cities have the advantage of limited number
of stakeholders to include in the local DMO which seems sometimes extremely
difficult because the relations between the parts who know each other very well is not

always focusing on the solution but remain to the problem.

Therefore, the coordination of these requirements requires a high degree of
communication and intention to dialogue. Its a matter of long term trust building
(Kotzias, 2020).

2.5 Summary

Chapter 2 remarks the literature for the study. It provided the introduction of
the study and the background also followed by detailed justification for this study.
The next chapter proceeds with a detailed description of the appropriate theoretical

foundations related to small-scale cities as destinations over Via Egnatia corridor.
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Chapter 3: The conceptual framework of sustainable

tourism development and hypothesis

3.1 Introduction
Chapter 3 of the thesis presents a systematic review of literature to be familiar

with the topic based on the main contributors in this field. The discussion of the
existing literature led to defining research hypothesis, which are tested to answer the
main research question. This chapter generates a research framework developed by
the researcher based on the derived hypothesis. It identifies and examined the
shortcomings in the existing literature review and establishes a foundation for
developing research hypothesis and conceptual model upon which this study is based
for further investigation. It consists of background of destination growth, description
and analysis of the destination management process, the relation between the cities
and the destination management and the networking as well as sustainability activities
and subsidies for destination development. Driving and hampering factors toward
introduction of sustainable tourism development are also included. Finally, the

chapter is summarized.

3.2 Background of destination management for small scale cities
In the literature, cities have to do with the number of residents which is

generally estimated over 100.000 inhabitants. Small scale cities have lower population
(10.000-100.000) but they behave as integrated systems because they could support
all needed functional as a typical city has. That means self governance with
leadership, city regulations, local taxation, and administrative buildings to support the
government workers. Also the city has a center, historical and commercial,
manufacturing and workers system, market for products and services, commerce,
religious installations, military power and surrounded by agricultural fields. From
time to time the city improves through informal agreements a kind of heredity and
societies that live in these even small scale cities could support as pillars,

civilizations.
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City is coming from the ancient word center, kentro which means place with
various activities, place for transactions, market place. Small scale cities mean small
scale societies which are towns or cities and the areas surrounding them. Especially
the older ones played a vital role for their area. Cities work as factors of stability
suffering between the history they produce and the history they could “consume”.
Small is successful according because could be more flexible on the rapid changes
(Salazar, 2004).

Although cities for the Mediterranean world are compact resident systems
with centers, self governed with its own history in time. Many Balkan examples, cities
were part of road networks which helped them to stabilize their position in the times
and in the space determining by their existence, acknowledged today as sustainability.
These small scale cities with various number of population along time follows the
history and they have huge roots which many times are complicated as hands
interactive each other with their neighbors cities. Many of these cities self-improved
to destinations as part of the world to support the primordial need of the humans to

travel.

Figure 3 Crucial Factors of Destination Management
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The small cities cultural values as destinations especially for those which are
linked to each other for more than 3000 years is not a simple reputation game. It is a
strategic management result which starts as geophysical need of connecting and
continues as geopolitical need of co-existence. Via Egnatia roman road was not only a
military roman road but also a culturar corridor for intangible culture habits
transportation using cities as points of different interests. Finally even today when
only ruins of ancient Via Egnatia exists all the other elements are still there
constructing a net which is useful to touch but easy to trap and more easy to destroy.

This net has the ability to restore itself using passion.

The culture background of the cities is acknowledged today as one of the main
factors according UNWTO (2019) for the destination sustainability. Why? Because
while the tourism sector means for the cities more jobs and future perspectives, the
culture background could exceed networking factors, under the spirit of sustainability
(WTD, 2019). Even for small cities it is important to find solutions under destination
management framework to stay alive in the world market using their own flexibility
and old routes of networking. From Ancient times to Byzantine era and then to
modern Mediterranean world cities and communities reinforce transportation using
networking actions and commerce transactions on the roads such as Via Egnatia. One
city next to other city developing networking meant that sustainable development was
assured. This culture was cultivated through constant and continuous movements.
Cities have developed the appropriate infrastructure to support this network.
Management was not only concerned with city matters but also with the
interconnected roads with other cities and regions. Travelling to this world was

something not only possible but also desirable (Casson, 1994).

World Tourism Day during 2017 was announced for sustainability as a tool of
development. Small cities and communities have a special role towards tourism
development till 2030 according to UNWTO (Report, 2011). The area of southern
Mediterranean Europe is predicted as a great challenge destination attracting number

of tourists more than the population of the area.
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Destination management is a subject of growing importance as
destinations compete to provide the highest quality of experience for visitors; and
to manage the impacts of tourism on host communities and environments. More and
more travelers looking for distinctive destinations for alternative vacations and
especially near nature and authentic culture with safety and wellness for their own
health, physical and mental (Buhalis, 2020)

Today destination management is one of the most crucial factors for the
destinations sustainability connecting communities with people and other
communities all over the world. Small-scale cities are importance players have vital
role not only for themselves but also for the surrounding area or the thematic network
they participate. On the other hand destination management technology needs
intelligent human resources which is a great challenge for small scale cities to keep

them alive.

World tourism needs destinations and the tourism market requires innovative
services and products (Weiermair 2003, for Pechlaner et al. 2006). The market
situation involves constantly creation-supply and smart consumption-demand of
innovative products and services. This fact activates all stakeholders in tourism
destinations. At the same time distinctive, alternative, unique experiences play a vital
role not only for the present but a way for the sustainability process. Therefore, it's
important goal to develop and implement an effective innovation process in tourism
destination even if it is a small-scale. The destination management technology today
could be a part of innovation background on the way sustainable development using a
combination natural, cultural, social and human resources focused in smart

specialization and proper distribution of the recourses.

The question for tourism sector remains. Who is responsible for innovation
and who is responsible to solve problems? Who represents the destination? What is
destination? Is it possible for a small city to play a role in destination management
and how? Public or private sector, or both of them? Who is going to emphasize the

networking and collaboration goals? Usually cities and regions they accept tourism as
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an opportunity for economic growth and employment in the region, and less as an
opportunity for improvement of the quality of life of the local population. Regions
and big cities were using procedures and strategies to attract tourists and increasing

number of visitors spending huge budgets annually.

More and more cities, even small-scale, understand that the digital revolution
gave them great tools to define themselves as destinations using concepts could take
different shapes. There are various types of complexity, and destination management
as an ongoing process gives different views and structure knowledge. One of them is
called back to the roots, means looking what was before and connecting by another
way in the future. According to Butler model (1980) is used for rejuvenation. This
idea support the transformation from geographic and administrative region to
destination management without barriers management of the 3rd generation

committed to the satisfaction of the visitor experience (Beritelli and Laesser, 2012).

Agenda 2030 focuses more on the sustainable development. Sustainable
tourism destination management means destination offer using local products and
services understanding tourism as 365 days without seasonality and focus more on
essential experiences while respect the residents quality of life. Definitely this means
management and deep understanding of human resources importance, the value of

training, formal and non-formal, and active local human community.

The performance of the destination management means that the local
community, people and stakeholders, local authorities’ representatives and
professionals were focus on tourists and visitors. Understanding the tourism
phenomenon is more than a relation between hotels, restaurants and agencies. What
are visitors looking for at the level of satisfaction at the level of destination distinctive
experience? Is there any gap? Is there any collaboration difficulty? Are there different
standards of products & services development? Which is the model for small scale

destinations as cities & their regions?
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Cultural Destination Management
Cultural Heritage Management is defined as "the comprehensive protection, in

a systematic and interdisciplinary manner, and through participatory processes, of
cultural heritage material and of the values that this heritage expresses as a result of
its connection to the wider community” (Poulios et al., 2015). Destination
management concerns both the tangible and intangible cultural heritage as well as
values and is achieved through the formulation and execution of specialized studies
that follow a specific strategy and methodology and define specific tools and
techniques. The key objective of cultural destination management is to provide
comprehensive and systematic protection as well as dynamic management of cultural
heritage. This means that a specific adopted plan from local stakeholders is needed,
with a specific strategy, methodology, tools and techniques adapted to the needs and
particularities of the wider destination area and therefore its cultural heritage. At the
same time, an interactive response means that it must be 'sustainable and long-term
viable, responsive and adaptable to the ever-changing broader social, economic,
political, cultural and technological conditions and challenges’ (Buhalis D.,

Amaranggana A. 2013).

At the same time, cultural destination management provides for the study,
research, recording and documentation of the heritage, as well as its interpretation,
evaluation, preservation and preservation. Protection policies, as already mentioned,
are also provided for promoted, including policies for financial management and
exploitation. Financial sector of destination management also refers to the tourist

exploitation of cultural heritage.

Since culture is a social good, its management is understood as a social
function aimed at its social and economic development. It contributes, on the one
hand, to improving the citizens’ quality of life, visitors’ quality of experiences and
ensuring social cohesion between differences, and on the other hand to economic
benefits as culture is a 'potential source of wealth'. In addition, education, long term or
short term through culture as well as recreation, entertainment and experiences are

important benefits that society derives from sound destination management.
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In this way, the connection of society with culture is achieved and
strengthened, and its active participation in destination management, through
representation and cooperation with the relevant bodies, contributes even more in this

direction.

Finally, interdisciplinary and multi-dimension cooperation is required to
achieve the above. The "traditional” specialties, that is, archaeologists, architects,
historians and art historians, who traditionally undertake the destination management
parts, preservation and promotion of cultural heritage, have to work with newer, more
modern and very different specialties, like destination managers and developers,
travel journalists, environmental designers, which may come from the financial or

tourism sector, as the general conditions dictate (Poulios et al., 2015).

Cultural heritage tourism and sustainable development
It is generally recognized that tourism has become an international economic,

social and cultural activity, contributing to globalization. Many people want tourism,
some for enjoyment, relaxation, adventure or even education - and some for the
benefits they expect to derive from it. Tourism contributes to a better intercultural
understanding among nations, and these actions are also thought to reduce political
tensions and contribute to peace. But many communities that accept tourists are
scared and doubtful of tourism as it can damage their social habits, affect their natural
environment, and harm their cultures, beliefs and idioms. Destination management

actions are the only way to involve their communities to the way of sustainability.

The importance of tourism as an income generator is now widely accepted as
financial planners and even finance ministers make many decisions that encourage the
expansion of tourism, often without a full appreciation of what this means for the

continued preservation of cultural heritage.

At the same time, the last quarter of the 20th century has seen a renewed
interest in the preservation of cultural heritage in its broadest sense. New efforts have
been undertaken, both internationally and nationally, to preserve ancient historical
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buildings and sites, local traditions and folk expressions, traditional villages with

traditional architecture and other aspects that reflect the global cultural diversity.

The main purpose of this presentation is to consider the factors that must be
taken into account to ensure that tourism development and destination management of
cultural heritage sites is economically, environmentally and socially sustainable. This

means that:
Tourism contributes to heritage conservation
It is privileged in societies that host people
It is important and pleasant to the visitor

The tourism industry has been particularly interested in heritage conservation
efforts, as it finds in the cultural heritage a very valuable resource for a continuous
diversification of tourism supply. Indeed, in the design of raw materials from the
abundance of cultural heritage accumulated throughout the history of the world,
tourism somehow goes back to the beginning, when travel was primarily an activity of
learning and discovery, but it was little accessible. Ancient Via Egnatia cities is a
good example. Indeed, an often overlooked dimension of cultural heritage tourism is
that it is seen by many travelers as one of the few remaining antidotes to the cultural
standardization process currently underway alongside economic globalization. There
is a support to the view that tourism and cultural heritage where can establish a
mutually sustainable and beneficial relationship under the spirit of universality. This
relationship is unique, since the preservation of sites, buildings and cultural heritage
sites finds its full justification, as well as a significant portion of the financial

resources required, to make those areas accessible to people through tourism.

In other words, sustainable tourism is a key element of ensuring the ability to
support and preserve cultural heritage. In return, sustainable and well-preserved sites
and heritage objects can provide an endless source of tourism raw materials to return

to its origin and become sustainable in the long run.
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In spite of the increasing pressure from a large part of the population who
wants to travel, compare and learn about other cultures and visit their structure

heritage, it is necessary for destination management:

-To reinforce conservation efforts on cultural heritage sites so that they can be visited
by high numbers of tourists and to support local society actions

-To introduce better regulations for visiting existing cultural heritage sites and to

enforce them strictly; and

-to identify new, less promoted, cultural heritage sites and develop them to be
accessible to tourists so that demand can be better distributed, thereby reducing the

pressure on existing sites.

Cultural heritage sites and museums, as well as tourism, are now strongly
targeted at the middle classes around the world, whereas in the earlier part of the
century and before, tourism and heritage appreciation were exquisite activities. This
is, of course, a very positive modern destination development, which goes hand in
hand with general social and economic development and with the democratization of
society. What is the use for nations/regions/cities of maintaining and investing money
in their heritage if their citizens cannot enjoy it? If it does not contribute to their
collective self-respect and cultural enrichment? If it cannot be presented to other
peoples in an effort to improve intercultural understanding? In this respect, it can be
stated that cultural heritage has value and is maintained only if used, and if used
reasonably, sustainably. Small cities through destination management could play a
vital role. Alone or networking is a question? Could history roads and routes like Via

Egnatia give solutions?

Tourism is among the main reasons for cultural heritage improvement. In fact,
experience shows that heritage sites and paths that remain un-networking and closed
to tourism and visits by the general public tend to fall into decay. Abandoned,
plundered and deteriorated roads and cultural interconnections, climatic or political

conditions and other phenomena act disastrously on them, the surrounding nature
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wraps them up and contributes to their destruction; a low level of maintenance and the
absence of local community loses all respect for their cultural and symbolic value
given their abandonment. Destination management tools could reverse the direction to

improving cultural heritage as a part of sustainable development process?

3.3 Via Egnatia a destination network for small scale cities
The humans started traveling for climate and survival reasons using the

landscape and the nature signs. In the literature, according to classics (Pausanias),
"Periegesis” is a set of travels using paths, roads and walkers with their dogs and their
donkeys. Using their sticks to help their walking, explored the world visiting cities
and villages.

These first travelers created their own paths, driving new routes to the
Mediterranean world, according each area geomorphology (Casson, 1994). Together
with the carriages evolution the need for speed and all weather safety support the idea
for stable constructions as the stone-paved roads especially under the territories of the
same empire. The needs for the military mobility was the main reason for building
these roads to pre-existing paths, but during the peaceful periods these roads were

used from pilgrims, merchants and various others travelers.

This mobility helps the essential, for this primary tourism process, and
necessary background using roads from ancient times like Via Egnatia the roman
military road which connects Byzantium and Rome, Asia and Europe. The speed of
this mobility supports the need of hubs and the role of the first mansions supported by
the small cities. These cities provided the basics and operated totally as intermediate
stations. A safe place to sleep and rest, a place to eat local food and drink water or
wine for the traveler and safe place for the horse or the donkey. Ancient travelers used
these small cities as hubs, as part of network for their own purposes transforming
stories, legends and news from one part of the world to other supporting at the same
time the small cities as destinations. Cities with citizens, human communities, ready

to produce and sell products, to offer services not only to the local people but also to
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the visitors and why not to host them during socio-cultural events. Historical centers
of the cities, in many cases fortified, they used as central markets, with houses for
inhabitants and guesthouses. These city centers played many times the role of city
protection and for that reason many cities they had stone walls (Pickard, 2001).
Especially along way Via Egnatia there are districts or settlements using the name

Varos which mean fortified city or city near the wall (Zarkada Ch., 1988).).

These cities had also their own network to support their wider area on both
sides of Via Egnatia with sub-roads system which works like a physical and cultural
corridor (Shuhong & Dicevska 2014). The infrastructure of this road, many times,
especially for the western mountain sections of the Via Egnatia, were in such a poor
condition that travelers could barely pass along it and this was a reason for accidents.
To solve the problems there existed a lot of stone mines along the way to support the
necessary raw material for road repairs. One of these exists mines even today between
Pella, birthplace of Alexander the Great and Edessa, near older station Kyrros of Via
Egnatia at the site “Kaloupia” (Vakoulis, 2000).

BabJ![ Ohrid Bitola

) “““‘")5,,

6"?,"‘ amhé

TURKEY

Figure 4 Ancient Via Egnatia

One of these “accidents” according to an inscription in Ancient Macedonia
happened in the city of Ancient Edessa during Roman times when a small pig fell

under the wheels of the carriage of his master. The inscription which looks like
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ancient funny story describes a piggy’s journey from Dyrrachion — Adriatic Sea
(Durres) to Korce region, passed through the city of Lychnidos (Ohrid) and the city of
Heraclea (Bitola) following the Via Egnatia to Edessa in order to meet his master
friends, as probably a gastronomy gift, for the purpose of participation in the ancient
cultural event of phallophoria, a festival of Dionysus in which a phallus was carried in
procession something like a todays carnival (Chrisostomou,2008). The inscription
looks like a private souvenir, a memory photo of the time and gives a lot of travel
information about the Via Egnatia cities network and cultural events. The piggy’s
name was “Choiros o Pasifilos” which means pig, a friend of all. Perhaps this is the
reason why so much pork consumed in the Balkan countries and why simultaneously

there are so many open cultural calendar events open to the public.

Figure 5 Ancient Via Egnatia Cultural Traveler

Using this example and the existence of this stele much more is understood about

relation between mobility, culture, tourism and travel.

x0ipog 6 maot pilog, A pig, friend to everybody
TeTPdmovs véog, a young four-footed one
&vBdde keipar here | lay, having left
Aaiparing ddmedov porixdv behind, the land of Dalmatia
ddpov npoceveyOeic ,as an offered gift,
Kal Avppayy 6¢ éndrtnoa at Dyrrachion | walked
Amoidwviav te mobjeas Apollonia yearning
Kal wacay yainy oiEfyy and all the road | crossed
moai poivvog dnrog on foot alone steadily.
viv ¢ Tpoyoio Pin But by the force of a wheel
70 pdog npoléioina I have now lost the light
‘Huabiny 6& moldiv longing to see Emathia
Katidelv pailoio 6¢ dpua and the Phallic Chariot
&vBdde viv keiual Here now | lie, owing
7@ Oavdre unkét’ épeliduevos nothing to death anymore

Figure 6 Ancient Inscription of the Via Egnatia Traveler
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Probably it’s one of the first written international tourist arrival inscriptions
meaning that travel in the ancient world was very close of today tourist visits. Myth
and legend, very close to the destination and culture, using the cities network and road
transportation creating travel stories and sharing the memorable experience. It is the
tourism development that started from pilgrims and those culture events from the
early human history mainly around the Mediterranean Sea (Casson, 1994).
Undoubtedly till today the Mediterranean world in Europe is one the most attractive
destination all over the world (UNWTO, Statistics, 2017)

This small pig gave an in-scripted traveler and almost 3000 years later, the
director of the film “Before the Rain” (Manchevski, 1994) transfered to his global
audience one very clear message. Time never dies. The circle is not round ... and this
circle according to Theobald (2004) is the tourist movement, it develops as referred
earlier as the tourist destination life cycle (Butler, 1980). Small scale cities in other
words could regenerate themselves along this natural, cultural and infrastructure

network of Via Egnatia providing the sustainability cycles (Hay, et al, 2014).

The same road was used by the Apostle Paul on his second missionary journey
while during Byzantine times Via Egnatia mentioned by a lot of travelers and pilgrims
driving them to the main city destinations. After East-West great schism, this road
continues connecting destinations but the main control remains to East Roman Empire
and Constantinople was the main center of east the Mediterranean World for the next
ten centuries. There were several reasons for the travelers’ journeys and the small

cities remained as hotspots of the road network as links of a chain system.

After the fall of Constantinople and the uprising of the Ottoman Empire the
Via Egnatia road was used for military reasons and during peaceful periods by
pilgrims and travelers like Evligia Tselempi’s who traveled at 1668 AC book Ottoman
times (Maladaki et al 2019). Later geographers and travelers discovering the eastern
part of Ottoman Empire used as starting points the main harbors of Constantinople
(Istanbul), Thessaloniki and Durres. William Leake follows Via Egnatia in 1806 AC
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and Esprit-Marie Cousinery during 1820AC. August Griesbach travel notes described
Via Egnatia cities at 1839AC and the first editions and lithography of small-scale
cities and natural landscape were printed by Edward Lear in 1848AC. Michel
Delacoulonche visited the Via Egnatia corridor during his travels in 1858AC and also
the philosopher and writer Minas Minoidis traveled through Via Egnatia to Paris
in1858AC mentioned for the first time the revival need of the modern Olympic
Games. Emile Isambert in 1861AC and Mackenzie & Irby in 1863AC. Johann Georg
Von Han in 1868AC and Spiridon Gopcevic in 1885AC (Maladaki et al 2019). The
industrial revolution in the area of Via Egnatia is established with the railroads
infrastructure at the end of 19" cent. While a lot of watermills are transformed into
water-driven factories at the same time the new moving pictures art helps the
recording of a new uprising world for the Via Egnatia cities. Many of them were
recordede at the films of Manaki Brothers who had brought the art of Cinema from
Paris (Maladaki et al 2019).

These travelers mentioned in their manuscripts and later in first printed travel
guides and books, the small cities as destinations of their travel trying to explore the
Balkan inland. The road was also used by pilgrims on their way to Holly Mountain, to
Mount Athos Peninsula which till today remains the Christian center for the orthodox
and Christian world. The great geographer and pilgrim Vasili Grigorovits Barsky
from Bellarus, Kiev visited the Holly Mountain Athos using the road to explore the
wider area while describing how difficult it was to travel out of these safe roads
(Milonas, 2009). Barsky described the ‘pelegrins’ (pilgrims) customs during their
travel using not only the cities but also the monasteries and the other religious sites on

their pathway.

Via Egnatia which was based on the roman military road supports the
connection between two major poles of even today destinations, Rome and
Constantinople (Byzantium). Both of them are acknowledged as primary
representatives of west and east civilization of the Mediterranean world. This ancient
roman route contains all in a network based on this road system which was connected

with other sub-roads system and also connected with other routes like the way to
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Jerusalem and the Holy Land. As this road contains a start and a finish point still
today Byzantium-Constantinople is a huge city connected with other routes in the East
Mediterranean world. These centers and other small scale cities were used for end-
destinations or transit-destinations. During this era the travel time was 25-45 km per
day. Basically mean are people walked, rode donkeys or horses. This speed supports
the importance of the hubs as transition network crossing major cities, near villages
and a commerce and culture network between them. Mansions and mutations, stations
for changing horses, were the first organized installations to support the travelers. The
means of travel and the travel duration together with the geo-weather difficulties
discouraged travelers to continue without a rest. In addition this way of travel
supports the traveler-checks system from city to city because of the many thieves
along way and also many authorities’ controls. Small cities looked in the eyes of the
travelers as oasis in the desert and for that reason Via Egnatia helped the cities and the

cities preserved the value of Via Egnatia.

The usage of Via Egnatia is even today visible because the modern road
follows the same footsteps of the ancient and medieval road. Today there are a lot of
travelers’ facilities as hotels-motels, gas stations and soon electro-stations in order to
help the passing of the Via Egnatia even in some hours. But until the beginning of
20th century the speed of civilization according Braudel (1993) was the same as 2000
years ago and that happened because of the low transportation speed which affected
the type of the transition network. This slow speed gave the time to many of these
small scale cities to adopt new culture habits to regenerate themselves in order to be

sustainable and survive during centuries.

These changes of industrial period were obviously reported during the travels
among the sites and cities of Via Egnatia. During 1897AC Mary Walker mentioned
the natural sites and gastronomy habits of the Via Egnatia cities, while Fred Boissonas
took great photo shots of the cities during 1900AC. Paul Lindberg, Michel Paillares
and Albert Sonnichen were travelers during 1904-1906 with special reports not only
for travel but also for the inhabitants’ status. In 1915 a Catalan journalist named

Gaziel followed the ancient Via Egnatia from Thessaloniki to Voden (Edessa) and
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then to Monastir (Bitola) and Ahris (Ohrid). He described his travel in his newspaper
article. The road, the people, the Balkan landscape were so wild while at the same
time they were so peaceful and friendly and he ended with the phrase “it’s not enough
for you to want a place, the place also must want you, the nature, the culture, the

humans of its one city and village and the reaction with them” (Gaziel, 1917).

Via Egnatia was reused several times for military reasons. During 20" cent.
the WWI1 and WWII, world wars took place in all the area. Especially during WWI a
hidden and unknown war broughts thousands of soldiers from all over the world to the
area. Macedonia Front was the main military theater of actions and the remains of Via
Egnatia used to carry the artillery and armies to the front line. Among the soldiers, Ho
Chi Minh, the great leader of Vietnam and a lot of other soldiers from different
nationalities such as French, Serbs, Russians, English, Scotish, Australeze, New
Zealandeze, Vietnameze and Germans, Austrians and Bulgarians memorize the cities,
the landscape and the culture near their establishment (Kiriakou, Korunovski et al,
2021). Today there are culture monuments very close to the corridor of Via Egnatia
which remind us of the great battles during Great War, like the chapel of Prophet
Elias at the top of Mt Kaimaktsalan where more than 20000 people lost their lives at

same named battle.

Only after WW?2 the heavy iron barriers stopped the population and mobility
movements among the cities of Via Egnatia. A lot of people were blocked to stay in
their place while others didn’t have the chance to visit their own birthplace. The
borders opened partially in the 70’s for tourist visits and completely after ‘90s and the
war in former Yugoslavia. After 2000 years and more of free mobility there were
frontiers and barriers to an integrated network. This non-development status
acknowledged by EU generally as a problem for all Europe frontiers and the policy of
cross border cooperation established since the mid of ‘90s and it is funded
continuously until nowadays creating a new era of a different cities and destinations
networking looking forward to new prosperity using the EU rules, the city diplomacy

and cooperation of neighbor cities on both sides of the borders.
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So from ancient times to medieval era, industrial revolution period and
modern times of 20th cent., people like to travel and destinations used to host them as
described in a history of a small piggy “Choiros Pasifilos”. Simultaneously it’s
understood that the Via Egnatia piggy story includes all five modern stages of travel:
dreaming, planning, booking, experiencing and sharing. So following the visitor’s
steps is not only crucial to understand the route but also to draw the guide map, the
networking grid affects the destination management itself and the small scale city

character as a destination too.

According to, Buhalis (2000), the tourism system is based on three regions:
The place of origin, where travelers came from, the transit region which represent the
transportation space, and the destination region, where travelers go. Via Egnatia as a
network contains all modern tourism phases on a micro scale. The city among the
other cities played different roles, as a place of origin, the city as station during
transition helping the transportation process and the city as a destination as one

integrated network.

Via Egnatia was the roman military road which connects today 4 countries and 3 seas.
Roman road of Via Egnatia affected the surrounding areas more than 100km. The city
of Korce (AL) and city of Kavadarci (NMK) are paradigms. So even today this roman
road affect the areas as a natural and cultural corridor from the Black Sea to the
Adriatic Sea and visa versa. Cities played through time a vital role because of their
ability to support the social, natural, cultural, commercial and economical

environment on the way to their sustainability.
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Figure 7 Ancient Via Egnatia
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3.4 Regions of Edessa, Ohrid, Korce along the Via Egnatia corridor
Edessa/GR

Edessa/Pella prefecture is located in the northern part of Greece in the geographical
region of Ancient Macedonia (see Figure 7). In 2015, Edessa and Mountainous Pella a
365 days destination famous for the city waterfalls, Pozar natural spa and
Kaimaktsalan ski center received 1,248,000 visitors & tourists from Greece and
abroad (Region of Central Macedonia, 2016). International visits in the prefecture
have increased over the past five years. Edessa provides an exemplary case for
exploring the introduction of the concept of DMO for many reasons. First, Edessa
considers tourism development an integral part of their local economy but at the same
time understands the disadvantage as the destination is near the cross border region.
Second, its Tourist Information Center (TI1C) operates since 1998 and was registered
as an Gastronomy Information Center inter-municipal level in Sep 2015 (Kaimak
Guide, 2016). TIC (Tourist Information Center) currently collect data about tourists
coming to Edessa/Pella prefecture from municipal authorities and destination
travelers. The bureau also conducts surveys on various sites and events within the
prefecture. However, these data are often limited (numbers of tourists, tourist origins
etc), not well analyzed, and not effectively used in developing their marketing
strategies. In addition, although TIC actively promoting a wide area (making
brochures and promoting at tourism exhibitions) and attempting to use social media,
they are struggling to develop effective marketing strategies, especially for the
international market. Their limited experiences in dealing with data and marketing,
and limited human resources in the organization were seen as major barriers. These
facts confirm the problems suggested by the city branding survey (Edessa TIC, 2019).
The bureau recognizes the shortages of these skills in the organization, and has a plan
to upgrade the department as a major stakeholder for destination management
organization during the next period. However, it was seen that there are many
challenges associated with implementing data-driven marketing strategies as they are
largely relying on central government funding and many part-time staff are

temporarily transferred to the municipal enterprise body from the municipal
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government. More or less same rethinking exist for many similar destinations

organizations around the world (Nagai, H. et al, 2017).

Ohrid / NMK

Famous from the lake, Ohrid/Southwestern region is located in the south west part of
Republic of North Macedonia in the geographical region of Ancient Macedonia part
of Ancient Roman Road Via Egnatia well known to the Mediterranean world as
Lychnidos (Casson, 1994) UNESCO-protected Ohrid remain the key tourist attraction
in the country, complemented by traditional Balkan villages and diverse communities,
and ski resorts. Ohrid, Struga, Prespa and their surroundings acknowledged as number
one in top ten destinations of the country according to the Tourism Development
Plans Report (CIIP, 2016). Ohrid and surroundings attracted 234,361 tourists and
830,333 overnights in 2016. This encompassed 27% of all arrivals and 34% of all
overnight in Noth Macedonia that year (State Statistical Office, 2017).

There are travelers who arrive from all over the world using charter flights landing in
Ohrid. The main reason for their choice is the lowest possible price because the
market is strongly affected by the tour operators while one-day trips to Ohrid are
within the demanded experiences, this is so only because of Ohrid’s reputation as a

top destination in the region with UNESCO World Heritage status.

From the other point of view the main limitation is the narrow geographic scope
because the city and the area suffer from the boundaries of the countries affected
negatively to the competitiveness of attracting high spending travelers here is based
on value for money and can turn out to be unsustainable if new destinations become
available to these markets. Recently a project was established related to water a TIC
under municipal governance but still today is temporarily in operation. This fact
underlines the strategy of attracting tourists it is only a part of an integrated
destination management and needs more cooperation between governance bodies
(Petrevska B., Matlievska M., 2016). Ohrid suffer from high number of visits and
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simultaneously low spending to local economy (CIIP, 2016). So networking seems to
be a solution to attract visitors (independent active outdoor tourists and hard
adventure tourists) focusing not only on the already well-developed and mostly
traditional cultural heritage attractions but on new products and attractions mainly for
more individual tourists with high local impact as their expenditures are channeled
mostly through packages purchased through open e-market and tend to be non-
conservative in terms of looking for experiences rather than food and accommodation

only.
Korce (AL)

Korce region is a multi-attractive destination which is located in the southeast part of
Albania. City of Korca has been affected by Via Egnatia for thousand of years even
the wider area of the road surrounded by traditional Balkan villages. According to
UNWTO (2012) Korca has a region destination management organization (DMO)
formed in 2009 to boost tourism development and promotion activities in Korca.
Throughout the project, the DMO played a key role in the development of tourist
routes—including, among others, the museums of Korca, the churches of Voskopoja,
Ski Center of Bigell and the town of Pogradec, the latter situated on the banks of Lake
Ohrid and included in UNESCO’s World Heritage list since 1980—and their
promotion through the network of tourist information centers and major tourism fairs
as well as through familiarization trips aimed at tour operators. City has the university
“Fan Noli” and an IT lab with wide range of private and public sector organizations at
local, regional level, developing and promoting their capacities and contributing to the
sustainable development in tourism, rural economies and governance. Also an

incubator is established for new ideas developing

All 3 regions for thousand years were connected with the basic roman road of Via

Egnatia sharing commercial, cultural and social similar characteristics.
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3.5 Summary
This chapter provided a summary of the literature for the study. It provided the

introduction of the appropriate theoretical foundations related to small-scale cities as

destinations over via Egnatia corridor.

The next chapter, Chapter 4, presents the research process
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Chapter 4: The Research Process

4.1 Introduction
Chapter 4 of the thesis presents the research methodologies that can be applied

to this research study and the foundation of the developed research hypotheses and
conceptual model that can be tested empirically. The selection and justification of
methodologies are summarized, which is followed by justification of using mixed
methods research, including both quantitative and qualitative research in order to
answer the research questions. Finally, the chapter is summarized.

4.2 Mixed Methods Research
As identified in the literature review, research into destination management for

small-scale cities and achieving sustainable tourism growth in these cities is still at an

early stage, and there is much field for exploration studies in this area.

This study adopts quantitative and qualitative approaches to analyze this topic.
Mixed methods research is a methodology for conducting research that involves
collecting, analysing and integrating quantitative and qualitative (interviews) research.
According to Tsartas (2006), the best approach is to “embrace the scope and richness
of qualitative research while at the same time acknowledging the qualities of the more
established, traditional or well-accepted approaches, both qualitative and quantitative.
Various forms of quantitative approaches are indeed useful when there is a need to

provide generalizable representative description as well as statistical analyses.”

4.3 Research Questions
The following research question has been formulated:

“Is there any model of destination management for sustainable tourism

development as application to the small-scale cities even if they are in different
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countries and regions?" using the examples from the Ancient via Egnatia physical and
cultural networking. The following are the sub-research questions that have been
formulated to achieve objectives of this study:

RQ1: Is there a statistically significant relationship between tourism

governance and destination competitiveness and attractiveness

RQ2: Is there a statistically significant relationship between cultural policy

and behavioral intention?

RQ3: Is there a statistically significant relationship between cultural policy

and destination attachment?

RQ4: Is there a statistically significant relationship between destination

resources and destination competitiveness and attractiveness?

RQ5: Are there differences in country level and in terms of destination

resources?

RQG6: Are there differences in country level and in terms of destination

management?

RQ7: Are there differences in country level and in terms of destination

competitiveness and attractiveness?

RQ8: Is there a statistically significant relationship between destination

resources and the socioeconomic development of the Via Egnatia area?

RQ9: Is there a statistically significant relationship between destination

management and the socioeconomic development of the Via Egnatia area?

RQ10: Is there a statistically significant relationship between destination
competitiveness and attractiveness and the socioeconomic development of the Via

Egnatia area?

Question 1,2,3,4 investigates the relations of tourism governance, the cultural

policy and destination resources with the behavioral intention the destination
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attachment and the destination competitiveness and attractiveness on behlaf of the

small-scale cities which are examined to the study.

Question 5,6,7 asks the consideration of the destination management,
recources, competitiveness and attractiveness on a country level of its small-scale

city-destination belong while

Question  8,9,10 covers the destination resources, management,
competitiveness and attractiveness consider in relation with the socio-economic
environment and driving factors of Via Egnatia as cultural network corridor of the

small-scale cities for centuries

4.4 Research Philosophy
The research on destination management for sustainable tourism development

of small-scale cities of Via Egnatia has been undertaken mostly from positivist
perspective. These cities are already destinations for centuries and it's prooved by
their existence. The cultural and socio-philosophical background of the small-scale

city life supports positivism?

Positivism argues that social world exists externally to the researcher and that
its properties can be measured through observation. In other words, positivist research
seeks to explain social phenomena based on the approach used in natural sciences
(Creswell J. 2009) Interpretivism on the other hand, argues that the world is
interpreted through the classification schemes of the mind (William and May 1996,
Creswell J. 2009). The clash between positivism and interpretivism reflects a division
between an emphasis on the explanation of human behaviour that is the main
ingredient of the positivist approach to the social sciences and the understanding of
human behaviour (Lee, 1991).

This research study will follow mixed methods of research, including
quantitative and qualitative research. The purpose of using both of these methods is to

minimize the weaknesses, and create more comprehensive conclusions.
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Even though the problem of representation exist in qualitative research, the
purpose of is to capture truly the lived experiences and attitudes of the small-scale city
people, the way they perceive the particular issue (McCusker & Gunaydin, 2015).
With qualitative approach, it tends to understand the perspectives of participants on
the cultural impact of its destination and the limits of stakeholders relations. The study
adopts semi-structured interviews, which can lead the qualitative researcher into new
and or unexpected areas which are raised by the interviewees (Bryman, 2004). The
use of semi-structured interviews enables the researcher to capture the main variables
related to cultural and social background of small-scale cities in the way of
sustainable tourism development and understand them from the participants’ own
viewpoints. Moreover, through quantitative approach, researcher aims to prove or
disapprove hypothesis by collecting data through questionnaire and most importantly,
through numerical implications, the assumption is that findings are valid, and they

tend to remove the research from emotional and subjective bias.

Indeed, mixed methods designs provide pragmatic advantages to explore
research questions (Gunaydin & McCusker, 2015). Using both methods is time
consuming and expensive; nevertheless, this study will follow mixed methods designs

as it provides a broader perspective on the overall research issue.

The research questions focus on both perspectives and they require attention in
relation to relationships and correlation data which are more likely to be achieved
through the use of mixed methods which fit with the epistemological, theoretical and

methodological frameworks analyzed previously.

4.5 Research Design Type
There is a distinction between the choice of research design and the adoption

of research method. Research design is a framework for data collection and analysis,
which may include experimental design, a cross-sectional design, a longitudinal
design, a case study design or a comparative design. On the other hand, research

method is a technique for data collection, such as self-completion questionnaire or a
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structured interview schedule, or participant observation (Bryman, 2008). This
research study adopts cross sectional research design, collecting quantitative and
qualitative data at one point in time. So a combination of quantitative and qualitative
research techniques will be used. The choice has been made in order to make the
comparison between the perceptions of the different audiences easier and more
reliable (Shah & Corley, 2006). Additionally, mix research methods characterized by
higher validity and reliability measures than a single type study (Morse, 2003;
Johnson & Onwuegbuzie, 2004; Creswell, 2009)

4.6 Quantitative research approach
A quantitative methodology was designed to address all the Research

Questions.

Question 1,2,3,4 investigates the relations of tourism governance, the cultural
policy and destination resources with the behavioral intention the destination
attachment and the destination competitiveness and attractiveness on behlaf of the
small-scale cities which are examined to the study.

Question 5,6,7 asks the consideration of the destination management,
recources, competitiveness and attractiveness on a country level of its small-scale

city-destination belong while

Question 8,9,10 covers the destination resources, management,
competitiveness and attractiveness consider in relation with the socio-economic
environment and driving factors of Via Egnatia as cultural network corridor of the

small-scale cities for centuries.
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4.6.1 Data Collection
A quantitative research approach has been chosen to investigate the research

questions and be able to statistically test hypotheses.

This research study uses data gathered from 300 participants from 3 countries
around areas from 3 cities. Various reasons have contributed to design the survey
questionnaire and sample selection. The questionnaire contained four sections, which
included qualitative and quantitative questions relevant to the small-scale city
destination for the natural, cultural and socio-economic environment, destination
management, and sutainable tourism development and Ancient via Egnatia
correlations. Tele- interviews were conducted mainly with destinations
representatives and stakeholders or in some cases with tourism managers.
Questionnaire was disseminated mainly by the students of the universities of each

examined area to obtain more reliable results from the survey.

The recruitment of participants in the research took place during the last
months of 2020 during Covid-19 restrictions. A pilot questionnaire tested in order to

correct any possible mistakes and meet the requirements of the investigation.

All questionnaire items extracted from well-established scales with high
validity that were used in previous studies. Particularly, the questionnaire will be

formed based on the academic articles of
. Dinnie (2009),
. Tinsley & Lynch (2001),
. Pike & Page (2014),
. Koltringer & Dickinger (2015).

However, necessary changes were made and some questions added in order to
answer the research questions. The questionnaires completed by the participants using
electronic way in all of the cases and an additional information sheet will be available
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in order to let them know the purpose of the research and assure them about the
confidentiality of the data, their anonymity and the use of the research outcomes only

for academic purposes.

4.6.2 Data Sampling
The sample of the research is primarily designed to be consisted of 300

individuals from the local community (100 from each location) and 9 interviews with
local tourism authorities (3 from each location). According the research, COVID has
affected the original research design and the scope of research had to be adapted just
before the primary data collection. When mobility stopped and the visitors of each
destination became zero there had to be an adjustment. So the findings related to
visitors are mainly qualitative and related according to their digital reviews which
were open presented to the traveler tools as Google Maps, Trip Advisor, Booking and
AirBnB Experiences. The findings show that all the visitors stopped their activities
due to COVID restrictions and measures. This disease is an unprecedented event and
will certainly shape the application of this research and future development of
products, services and experiences that the destination management of each
destination is offering to the visitors.

All of the subjects were for English speakers since the questionnaire was not
available in other language than English. Based on previous studies on similar topics,
this sample size could provide with reliable information using a combination of
qualitative and quantitative data collection method. However, the sample size could

be a possible limitation in case of generalization of the results.

A non-probability judgmental/purposive sampling was used as a sampling
method, based on certain criteria. The choice of the particular sampling method was
made in order to improve the participation in the research. The specific criteria will be
only the country of origin (for individuals from the local community), and the position

of the persons from the local tourism authorities (managerial positions only).
The sample of participants was selected mainly from the three cities in 3

diffrent countries which belonged to Ancient via Egnatia Corridor. It is of significant
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importance to highlight that the questionnaire has gone under quality control before
launching final research with the participants. The first step involved testing

questionnaire where received few remarks and some technical errors.

The second step involved dissemination using social media of each university
and also 9 interviews were conducted, and feedback of each interview process was
provided. Most of the interviewed persons were asked to ensure that the interviewing
process was conducted at satisfactory level and also were asked to give permission for
videorecording or recording. As the data results shows consistency of responses
compared to research analysis this is an additional proof of high validity and
reliability of the data used for this doctoral thesis. Appendix A shows the
questionnaire 1, and Appendix B presents questionnaire Il each one accompanied by a

descriptive letter accordind collection and use their data for doctoral thesis.

4.6.3 Model specification and its justification
There are several factors that should be considered when choosing an

appropriate model and estimation technique. The theoretical model proposed here is
tested by the estimation of a binomial logistic regression model. This should be in
accordance with the main research question of the study and the nature of the
dependent variable, and independent variables. In this research study, the logistic
regression is considered to be the option estimation technique, as dependent variable
is dichotomous and the explanatory variables are either categorical or a mix of

continuous and categorical; thus, it is more statistically robust.

Considering that logistic regression calculates the probability of success over
the probability of failure, the results of the analysis are in the form of an odds ratio.
The odds ratios in logit model describe the strength of the partial relationship between
an individual predictor and predicted event; thus, it tells the probability that an even
will occur or not, as well as the strength of association of a given variable with the

outcome of interest compared to other variables (Durbarry, 2017).
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4.6.4 Data analysis
Statistical Package for the Social Sciences (SPSS) served as basis for the

statistical analysis of the data, because it is most recommended to use in the study of
correlations and logistic regression. The analysis of the data made with the statistical
software for data analysis SPSS. Descriptive statistics will be used to illustrate the
answers of the respondents while inferential statistics will be used to examine the
relationship between the variables and the differences between the various groups of
respondents.

4.7 Qualitative research approach
Qualitative research approach will also be used in this study to better answer

the research question and to enable more in depth analysis. The networking and
collaboration is highlighted as a term if it is used within the destination management
attitude, but primarily associated to sustainable development. Moreover, there are
questions on cultural and natural environment management as well as a result of
sustainable development. The internal factors, related to organizational change due to

the management status and human resources development are considerable as well.

Therefore, the aim is to get in depth analysis through semi-structured
interviews and make distinction between destination experiences and resources,
marketing and organizational status, sustainable tourism development challenges that
were encountered and the correlation with cultural corridor of Via Egnatia.

In-depth interviews were the qualitative method chosen to conduct this
research. A semi-structured interviews was used as a systematic and comprehensive
approach to ensure that the key questions has been covered, but the researcher had the
flexibility to decide on the sequence and wording of the questions, as well as to ask
sub-question during the interview in order to better understand or clarify the topic

exploration and elaborate issues more deeply (Ritchie & Lewis, 2003).

The aim was to explain some of the key terms of the topics at the beginning of

the interview, as well as by previous email, in order to put the interviewee at ease and
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encourage fuller responses. The interviewees were therefore invited to think about the
destination management status accordind Agenda 2030 and the relative city challenge
in adoption of sustainability measures for the balance of natural, cultural and
socioeconomic environment. The destination representatives were very close to
politicians so nevertheless, a potential disadvantage could be that some of the answers

were not as spontaneous as they would be otherwise.

Consequently, nine representatives with unique characteristics and background
were chosen to be interviewed based on the following criteria: Local Authorities
representatives, Academics close to the theme and the city, stakeholders which are
active to the destination applied policies in the last five years. Using an interpretative
epistemology, the aim of this research was to explore destination "managers" detailed
explanations of organizational change as a result of sustainable tourist development
needed according agenda 2030. A qualitative methodology was therefore designed to

address the Research Questions.

4.7.1 Sampling and data collection
The parameters of the sample and sample size are outlined. The parameters of

the sample include participants who have been in their position for at least five years,
have a relation with city destination management even as local authorities
representative even as participant to the destination management process.This is
because selecting a person that have at least five years of experience brings enough
time to see positive and negative effects of tourism management, as well as challenges
associated to it. By including respresentatives from different cities from different
countries, it was possible to explore and compare different types of destination

management developed, and benefits and challenges they encounter.

Bryman (2008) highlight that the research should be carried out until
theoretical saturation is reached, meaning that no new or significant details have been
revealed. In this research study, by the time the researcher reached 9th interview, it

was apparent that there were no new insights.
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4.7.2 Finding the Participants
There is an easy way to identify participants that they have involved with

tourism destination management which were in the field in the last five years, from
which a random sample could be drawn (Lewis, Ritchie, 2003). This is because
destination management in small-scale cities is strongly related with local authorities
and that fact allows the research to identify appropriate sample to address the research
questions (Bryman, 2008). Sources used to identify interview participants included
list of represenatives from local authorities of Korce, Ohrid and Edessa. Related to
snowballing sampling (David 2008), once the semi-structures interviews started,
participants were asked to suggest names of potential interviewees who might meet
the sample criteria. In some cases, such recommendations often confirmed potential

participants identified by the researcher.

4.7.3 Interviewing Pre-process
Interviewing can use focused open ended questions to examine broader issues,

as well as more structured questioning for destination management, sustainable
development and applied policy information or human resources management.
Nevertheless, large amount of data can be generated by interviews, which puts the
research at difficulty handing material generated.

Moreover, qualitative interviewing is about developing an interview guide,
listing topics which the researcher intends to cover, not necessarily asking questions
word-for-word. Topics for interview guide arised from literature review, researcher
personal knowledge and discussion with people with experience in certain research
area. Similarly, the interview guide in this research study included mainly open
questions. Appendix B.1 provides the interview guide, while Appendix B.2 provides a

sample of sheet, interview.

4.7.4 Documentary Materials
In order to conduct the interviews efficiently, the researcher looked at

documentary materials, the social media published data as well as their websites.

More over the interview questions had an non- formal educational approoach of
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destination management because they refered to sustainable tourist development as
part of Agenda 2030.

Destination documentation is useful approach to analyze documents properly.
Thus, taking this approach helped the researcher to learn more about the interviewee
background and the small-scale city natural, cultural and socioeconomic background
which leaded that the destination representative takes the researcher seriously.
Moreover, this approach is helpful as it ensures accuracy in the research, as it enables

the researcher to crosscheck the information collected during the interview.

4.7.5 Content and process of interviewing
Interviewees were emailed a short summary of the research and the key topics

a week before the interview time in order to remind the meeting. Clifton and Handy
(2003) emphasize that crafting questions carefully as trust relationship should be

established within a short period of time.
The questioning and discussed covered the following topic areas:
-Demographic information and characteristics
-Management status and destination management perceptions
-Natural Environment management and organization involvement
-Cultural Environment management and organization involvement
-Socio-Economic Environment management and organization involvement

-Sustainable management, management structure and framework, Stakeholder

engagement, Management of pressure and change

-Socio-economic sustainability, Delivering local economic benefits, Social

wellbeing and impacts

-Cultural sustainability, protecting cultural heritage, Visiting cultural sites
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-Environmental sustainability, Conservation of natural heritage, Resource

management, Management of waste and emissions

-Destination  Networking, Internal destination background, External
Networking. Cultural corridor of Via Egnatia as long-standing historical and cultural

connection among regions, in a future EU environment perspective

The initial contacts were made using email communication, which was
followed by telephone communication in order to introduce the researcher and explain
the objective of the research study. Moreover, the researcher has sent a personalized
summary. The researcher has informed the participants of the interviews that all data
will be reported anonymously, and confidentiality will be strictly maintained with
respect to organization specific interview data. Clifton and Handy (2003) pointed that
an ethical dilemma might be posed when interview participants are aware of the
research purpose with the possibility to decrease cooperation. In this regard, the

researcher didn’t observe any unwillingness on the part of the participants.

The duration of the interviews ranged from forty (45) minutes to one (1) hour
and thirty (30) minutes, with majority of interviews having duration of fifty five (55)
minutes. Data collection took place from March to May, 2021. There was a timetable
change of four interviews at the last minute; nevertheless, a new timing was set and
the interviews were managed to be conducted also for these cases. The system used
was Zoom Tele Meeting software because of Covid-19 restrictions.

There was an effort to cover all topic areas but at some cases, the richness of
information provided was not at the same level. Thus, supplementary questions were
asked to obtain additional information. Clifton and Handy (2003) highlight the
difference between field research interviewing and survey research. Surveys tend to
be unflexible structured. On the other hand, qualitative interviews tend to be more
flexible and improvised. There is an interaction between researcher and interviewees.
According to Clifton and Handy (2003), it is crucial to keep the conversational flow

and avoid abrupt transition between topics. Thus, the researcher should not create
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impression of lack of interest for a certain topic even if the interviewee goes beyond

the question asked.

4.7.6 Thematic analysis and coding process
According to Bryman (2008), thematic analysis enables researchers to

identify, analyze and report patterns within data. It is important to highlight that
intimate knowledge of data is required for thematic analysis; thus, the data collected
personally by the researcher. Then the data is transcribed and following the major
themes in the interviews are identified from participants through interviews. The
analyze was manual because of limit numbers of participants. The advice from Smith
and Osborn (Ritchie & Lewis 2003) helped to complete analyzing interview data

individually. The transcript was read twice before writing preliminary interpretations.

The next step was coding process. The researcher was already generated the
group themes ready to accept the responds. It is crucial to mention that discussion
themes can belong to more than one group because the division lines through natural,
cultural and socio-economic environment were not every time so clear for the

respondends.

Even though the process of transcription is often considered time consuming
and monotonous, it is also a great method to analyze qualitative data (Riesman, 1983).
Data analysis is important part as the main themes and concepts are discovered in the
interview (Ritchie & Lewis 2003)

4.7.7 Problems encountered through interviews
The great challenge was to obtain the desired number and the proper

participants to take part in this research study. The process of data collection lasted
three months because of the busy schedule of participants, and the duration of the
interview, which prevented them to keep up with the particular date and time that was
scheduled. None of the participants were hesitant in videorecording while during the
begining asked their permission according with terms already known by sending a
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letter for the academic purposes of the interview accompanied by information about

time and the semi-structured questions.

4.8 Generalisability, Reliability and Validity
The following part discusses the validity, reliability, and generalization issues

in research methods used in the thesis, including quantitative and qualitative research

methods

Quantitative Research Method
The study includes data from 300 participants from 3 countries around areas

from 3 cities. The major validity concern in this study relates to the complexity of the
proposed research model, which includes many of the important factors related to
destination management and sustainable tourism develpoment. Moreover, quality
control was used testing the questionnaire during the start of collection, where few
remarks about the questions and technical errors were received. The findings from
the data were consistent with literature, which is additional proof of high validity and

reliability of the data for this current research.

The advantages of quantitative approach are the ability to include a proper
sample size, in order to increase the generalizability of the results. In this research
study, the sample included 300 participants focused on local people, professionals and
stakeholders from various tourism products and services which increase
generalizability beyond these, to the population of local societies of each small-scale
city as destination for more safe results and to cater for the exploratory nature of the
study.

Qualitative Research Method
There is little consensus among authors about the generalisability of

qualitative research. There was an effort to attach a list of empirically and practically
relevant dimensions of destination management and governance, a cross-case analysis

among small-scale cities in different countries with a similar characterics, in the same
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cultural corridor of Via Egnatia, of a set of qualitative method interviews was
performed. This process allowed capturing the specificities of particular settings
through a cross-case study analysis allowed to attenuate biases of single case studies,
and focus for inter-case similarities and differences and thus to aid generalization
attempts (Eisenhardt, 1989).

The current study aims to present the challenges, of the sustainable tourism
development, faced with destination management in all small scale cities destinations.
Specifically, it explains the whole process of destination management, including an
attempt to guide and play a mediating role for stakeholders through a participatory
approach mainly organized through the local authorities. Therefore, revealing
important problems experienced in all 3 destinations of the study and preparing a
common model plan for the solution of these problems are possible. The research is
based on qualitative data from key stakeholders and opinion leaders.

The process of data collection took almost three months. Nine in-depth
interviews were carried out to follow up on the outcomes. Although common
problems such as lack of cooperation, coordination, limit budgets, qualified
workforce, infrastructure, and promotion have been identified, establishing a
coordination e-platform and preparing action plans seems to remain not so remote
because of Agenda 2030 and EU directives for sustainable development adoption.
Therefore, all efforts and attempts of destination management planning may be work

as an example of sustainable destination management in general.

It is questioned whether findings can support wider inference beyond the
sample or population of study. There are two types of generalizations, such as
empirical and theoretical. An example of theoretical generalization would policy
development based on results of specific sample. Moreover, empirical generalization
has to do with application of results to other people or contexts. Empirical
generalization is further divided into representational generalizability, which has to do
whether sample findings can be generalized to parent population and inferential

generalizability which means whether sample findings can be inferred to other
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populations (Lewis & Ritchie, 2003). In the present research, there is some degree of
representational generalizability from the sample to the population. Easterby-Smith et
al. (2002) questions whether sufficient numbers of perspectives were included. For
this case, as outlined above, interviewing process ended without more new insights

were taken from last participants.

Participants were selected to include wide range of perspectives on destiantion
management of the small-scale city level. Moreover, the researcher developed
analysis of the raw data into themes and sub-themes. Also, certain comparable data
were collected to ensure internal reliability. In addition, in order to distinguish
viewpoints of participants from the researcher as suggested by Creswell (2009), the
findings chapter reports perspectives of participants, while the discussion chapter
provides interpretation of data from researcher perspective. To ensure validity of
qualitative data, asked from each participant to show a site or to indicate the open
process needed for confirmation of his/her opinion. According to Mishler (2010), it
depends from judgment of investigator on how it is assessed validity of data, as it

cannot be done through specific procedure or guideline.

4.9 Summary
This chapter provided a summary research methodologies used for this study.

It described sample and data collection for quantitative and qualitative methods. This
study adopted a mixed methods research. It adopted positivist paradigm to test the
research hypotheses and conceptual model and as a result selected a quantitative
research approach for further data collection and analysis. Moreover, it adopted
qualitative approach by using interpretative epistemology, in order to explore
"destination managers" detailed explanations of organizational changes as a result of

sustainable tourism development process.

The next chapter, Chapter 5, presents the results and analysis
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Chapter 5: Destination Management Systems & Sustainable
Development — Via Egnatia Small-Scale Cities Quantitative

Analysis and Results
5.1 Introduction

In this chapter the statistical analysis of the research related data that were
collected from over 296 people with the method of the questionnaire will be carried
out. This study aims to investigate the destination management at the level of small
cities as destinations of the same cultural corridor of Via Egnatia and the impact to the
surrounding areas according to sustainable tourism development principles. The
research study aims to identify a destination management model with application
possibilities on all three countries and the specific Via Egnatia cities using networking
perspectives activating the balance between social, cultural, natural and economy

ecosystem.

The data of the questionnaires were tabulated to shape a database and encoded
with the statistical package SPSS V.26, with which the statistical analysis was
performed. The presentation and description of the numerical data was performed
through the methods of descriptive statistics, while the statistical inference was
performed by methods of inductive statistics, e.g. ANOVA, Chi-square, Pearson
Correlation Coefficient etc. Finally, in all the hypothesis testing carried out, a

significance level of 95% was set.

5.2 Research Hypothesis
Taking into careful consideration the findings discussed in the literature review

and in accordance with the objectives of our study, the following research questions

have been formed:
Focus on Visitors

H1: The most important factors of travel / holiday for tourists are: accessibility,
value for money and the experience choice from the culture and natural characteristics

of attractions.
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H2: Tourists in the Region are most satisfied with accessibility, value for money

and choice & characteristics of culture & nature attractions.

H3: Availability of supporting infrastructure for tourism such as information
services, health service, telecommunication, and public safety is considered as less
important than infrastructure of tourism itself including the range, quality, food &
gastronomy services and cultural & environmental recreational facilities of the visited

cities in the corridor of Via Egnatia.

Focus on Local people

H4: According to the local people the economic effects of tourism contribute in
greater proportions to improving the quality of their life than the social, cultural and

physical impacts of tourism.

H5: People living in the Via Egnatia corridor think that the economic effects of
tourism contribute in greater proportions to improving the quality of their life than the
social, cultural and physical impacts of tourism.

H6: The longer people live in the Via Egnatia corridor in question (the stronger
the bond is), the less satisfied they are with the effects of tourism on the quality of
their life. And thus, they see their living environment (less attractive) and less

competitive.

Local Authorities Representatives and Professionals involved in the region in

question

H7: Tourists consider the defining supply factors of travel / holiday more

important than those working around the tourism sector.

H8: Tourists visiting the Region rank these factors lower than the tourism

experts themselves.

H9: Local people consider the positive effects of tourism on the quality of their

life more significant than those working in the tourism industry.
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H10: Locals in the Via Egnatia SE Europe Region feel the positive effects in

greater proportions than those working in tourism.

5.3 Demographic characteristics
This section presents the analysis of the demographic data of the research in the form

of frequency tables, pies and bar graphs.

Frequency Percent Valid Percent Cumulative Percent
Valid NO 2 7 7 7
YES 263 88,9 89,2 89,8
MAYBE 30 10,1 10,2 100,0
Total 295 99,7 100,0
Missing System 1 3
Total 296 100,0

Table 6 Are you fluent in English?

Are you fluent in English?

EHno
W ES
W mAYBE

Figure 8 Are you fluent in English?
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In the Figure 8 it is observed that 89.15% of the participants are fluent English

speakers, 10.17% are maybe fluent while the rest 0.68% describe themselves as not

fluent.
Cumulative
Frequency Percent Valid Percent Percent

Valid Tourist/Visitor 31 10,5 10,5 10,5
Local citizen 195 65,9 66,1 76,6
Local Authorities 17 57 5,8 82,4
Representative & Professional
Local business owner 52 17,6 17,6 100,0
Total 295 99,7 100,0

Missing System 1 3

Total 296 100,0

Table 7 Please state your identity.
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Please state your identity.

BTouristMisitor
B ocal citizen

mbocal Authorities Representati
& Professional

Blocal business owner

Figure 9 Please state your identity.
In Figure 9 we can observe that the 66.1% are Local citizens, the 17.63% of sample’s
population are Local business owners, the 10.51% are Tourists/Visitors and the 5.76%

are Local Authorities Representatives and Professionals.

Gender
Cumulative
Frequency Percent Valid Percent Percent
Valid FEMALE 116 39,2 39,3 39,3
MALE 179 60,5 60,7 100,0
Total 295 99,7 100,0
Missing System 1 3
Total 296 100,0

Table 8 Questionnaire-1, Gender
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Gender

EFEMALE
W MALE

Figure 10 Gender

In Figure 10 we can observe that the 60.68% of the participants are males and the rest

39.32% are females.

Cumulative
Frequency Percent Valid Percent Percent

Valid 18-24 46 15,5 15,6 15,6
25-34 43 14,5 14,6 30,2
35-49 164 55,4 55,6 85,8
50-60 13 4,4 4,4 90,2
>60 29 9,8 9,8 100,0
Total 295 99,7 100,0

Missing System 1 3

Total 296 100,0

Table 9 Questionnaire-1, Age
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Age

60

Percent

18-24 25-34 35-49 50-60 =60

Age
Figure 11 Age

From Figure 11 it is observed that regarding the age of the participants, the sample’s
percentage that falls in class 18-24 is up to 15.59%, in class 25-34 is 11.58%, in class
35-49 is 55.59%, in class 50-60 is 4.41% and in the age class above 60 is 9.83%. The
age distribution is symmetric, with most instances falling into the middle age class,

indicating that the age of the sample’s distribution approaches normal distribution.

Cumulative
Frequency Percent Valid Percent Percent

Valid Edessa, GR & surroundings 100 33,8 35,6 35,6
Ohrid, NMK & surroundings 70 23,6 24,9 60,5
Korca, AL & surroundings 71 24,0 25,3 85,8
Other 40 13,5 14,2 100,0
Total 281 94,9 100,0

Missing System 15 51

Total 296 100,0

Table 10 You live/lwork in a place nearby
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You livelwork in a place nearby ...

[E Edessa, GR & surroundings
W Chrid, NMIK & surroundings
M Korca, AL & surroundings
E Cther

Figure 12 You live/work in a place nearby
Figure 12 shows that the 35.59% of the participants live/work nearby Edessa, GR and
surroundings, the 25.27% in Korca, AL and surroundings, the 24.91% live/work
nearby Ohrid, NMK and surroundings and the rest 14.23% live/work in other region.
Over 85% are citizens of three cities adjacent to Via Egnatia corridor with their
respective percentages not having great differences shown homogeneity of the

participants’ citizenship.

Cumulative
Frequency Percent Valid Percent Percent

Valid All of my life 172 58,1 58,3 58,3
Once in my life 4 1,4 1,4 59,7
Occasionally 108 36,5 36,6 96,3
Never 11 3,7 3,7 100,0
Total 295 99,7 100,0

Missing System 1 3

Total 296 100,0

Table 11 How long do you live in the Via Egnatia corridor?
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How long do you live in the Via Egnatia corridor?

Percent

All of my life Once in my life Occasionally MNever

Figure 13 How long do you live in the Via Egnatia corridor?

In Figure 13 we can observe that the 58.31% of the participants live in the Via
Egnatia corridor all his life, the 36.61% occasionally, the 1.36% once in his life and
the rest 3.73% never in his life. The research was conducted over permanent citizens
of Via Egnatia corridor since almost 95% of the total number of participants stated
that they either live during all their lives or occasionally around the Via Egnatia

region.

According Figure: Q6 at the same time most of the participants agree 58,31%
and strongly agree 35,25% that Via Egnatia could affect to the area attractiveness only
6,10% is neutral while negative is only 0,34%
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Q6. Do you believe that Ancient Via Egnatia could affectas a
key factor to the area revive attractiveness. Please rate the
following statement.

Figure 14 Ancient Via Egnatia as key factor of the area attractiveness

5.4 Reliability Analysis
The following section contains the assessment of the reliability of the measurement

scales used through the application of Cronbach’s Alpha index.

Reliability Statistics

Cronbach's
Alpha N of Items

,908 170
Table 12 Cronbach’ Alpha

In Table 12 we observe that the Cronbach’s Alpha index is 0.908 indicating a very
high reliability of the measurement scale. Thus, the selected scale leads to high

research reliability.
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5.5 Hypotheses testing

This section contains the statistical inference carried out aiming to validate or reject
the research hypothesis, as these were presented at this chapter, through suitable

hypothesis tests.

Research hypothesis 1
“The most important factors of travel / holiday for tourists are: accessibility, value for

money and the experience choice from the culture and natural characteristics of
attractions.”

To examine this hypothesis, two grouped variables containing median values of
tourists’ responses related to important factors for travel / holiday were created. The
first variable labeled as “Access_vfm_exp” is the grouping of the tourists’ responses
of the question 13: “Please rate the following factors regarding the importance for a
travel / holiday trip in the area” to the level of “Accesibility”, “Value for money” or
“Experience”, while the second variable was labeled “Culture_natchar_atract”
contains the responses “Culture”, “Natural Characteristics” and “Attractions”. At first,
the Chi-Squared test of independence was performed, indicating that a relationship
underlies between the two variables. The results are shown at Table 14. Then, for
these two variables the paired samples t-test for equality of means was performed
indicating that the population showed equal means in terms of the two induced
variables Table 17. Thus, the testing hypothesis cannot be accepted. Furthermore, the
bivariate Pearson correlation coefficient of the variables “Access_vfm_exp” and

“Culture_natchar_atract” is calculated as 0,698 as shown in Table 16.
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Case Processing Summary

Cases
Valid Missing Total
N Percent N Percent N Percent
Access_vfm_exp * 31 100,0% 0 0,0% 31 100,0%
Culture_natchar_atract

Table 13 Case Processing Summary — Factors of Travel

Chi-Square Tests

Value df Asymptotic Significance (2-sided)
Pearson Chi-Square 30,725% 4 ,000
Likelihood Ratio 28,932 4 ,000
Linear-by-Linear Association 14,625 1 ,000
N of Valid Cases 31

a. 5 cells (55,6%) have expected count less than 5. The minimum expected count is ,10.

Table 14 Chi-Square Tests — Factor of Travel

Paired Samples Statistics

Mean N Std. Deviation | Std. Error Mean
Pair 1 Access_vim_exp 4,2903 31 ,64258 , 11541
Culture_natchar_atract 4,3871 31 ,55842 ,10029

Table 15 Paired Samples Statistics — Factor of Travel

Paired Samples Correlations

N Correlation Sig.

Pair1  Access_vim_exp & 31 ,698 ,000

Culture_natchar_atract

Table 16 Paired Samples Correlations — Factor of Travel

Doctoral Thesis : Evangelos Kiriakou
123



Destination Management for Small Scale Cities for sustainable tourism development.
The case of Via Egnatia Cities

Paired Samples Test

Paired Differences

95% Confidence Interval

of the Difference

Std. Std. Error Sig. (2-
Mean Deviation Mean Lower Upper t df tailed)
Pair  Access_vfm_exp - -,09677 47292 ,08494 -,27024 ,07670 | -1,139 30 ,264
1 Culture_natchar_atract

Table 17 Paired Samples Test — Factor of Travel

Research Hypothesis 2
“Tourists in the Region are most satisfied with accessibility, value for money and

choice and characteristics of culture and nature attractions.”

This hypothesis was tested through the examination of tourists’ responses of question
14: “Please rate your satisfaction on the following factors”. At Table 18 the
descriptive statistics are presented, showing that location and experience are the most
important factors according the participants. To validate the significance of the above
statement, two grouped variables were shaped containing median values of tourists’
responses related to their factors contributing mostly to their satisfaction. The first
variable labeled as “Loc_access vfm” is the grouping of the tourists’ responses of the
question 14 at the level of “Location”, “Accessibility” or “Value for Money”, while
the second variable was labeled “Nat_cul_atract” contains the responses “Culture”,
“Natural Characteristics” and “Attractions”. At first, the Chi-Squared test of
independence was performed, indicating that a relationship underlies between the two
variables. The results are shown at Table 20. Then, for these two variables the paired
samples t-test for equality of means was performed indicating that the population
showed unequal means in terms of the two induced variables Table 21. Thus, the
testing hypothesis is accepted and accessibility, value for money and choice are more
important factors for tourists compared to characteristics of culture and nature

attractions.
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Descriptive Statistics

Minimum

Maximum

Mean

Std. Deviation

Q14. Please rate your

satisfaction on the following factors.

[Location]

Q14. Please rate your

satisfaction on the following factors.

[Accessibility]

Q14. Please rate your

satisfaction on the following factors.

[Value for money]

Q14. Please rate your

satisfaction on the following factors.

[Experience]

Q14. Please rate your

satisfaction on the following factors.

[Culture]

Q14. Please rate your

satisfaction on the following factors.

[Natural characteristics]

Q14. Please rate your

satisfaction on the following factors.

[Attractions]

Q14. Please rate your

satisfaction on the following factors.

[Facilities]

Q14. Please rate your

satisfaction on the following factors.

[Interaction with the locals]

Valid N (listwise)

31

31

31

31

31

31

31

31

31

31

4,45

3,94

3,65

4,00

3,42

3,81

3,71

3,97

3,29

,506

,512

,608

,365

1,057

,654

,588

,407

1,039

Table 18 Descriptive Statistics — Satisfaction factors

Doctoral Thesis : Evangelos Kiriakou

125



Destination Management for Small Scale Cities for sustainable tourism development.
The case of Via Egnatia Cities

Case Processing Summary

Cases
Valid Missing Total
N Percent N Percent Percent
Loc_access_vfm * 31 100,0% 0 0,0% 31 100,0%

Nat_cul_atract

Table 19 Case Processing Summary — Satisfaction factors

Chi-Square Tests

Asymptotic
Significance (2-
Value df sided)
Pearson Chi-Square 30,725° 4 ,000
Likelihood Ratio 28,932 4 ,000
Linear-by-Linear Association 14,625 1 ,000
N of Valid Cases 31

a. 5 cells (55,6%) have expected count less than 5. The minimum

expected count is ,10.

Table 20 Chi-Square Tests — Satisfation Factors
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Paired Samples Statistics

Mean N Std. Deviation | Std. Error Mean
Pair 1 Nat_cul_atract 4,3871 31 ,55842 ,10029
Loc_access_vfm 4,2903 31 ,64258 ,11541
Table 21 Paired Samples Statistics — Satisfaction Factors
Paired Samples Correlations
N Correlation Sig.
Pair 1 Nat_cul_atract & 31 ,698 ,000
Loc_access_vfm
Table 22 Paired Samples Correlations — Satisfaction Factors
Paired Samples Test
Paired Differences
95% Confidence Interval
of the Difference
Std. Std. Error Sig. (2-
Mean Deviation Mean Lower Upper t df tailed)
Pair  Nat_cul_atract - ,09677 47292 ,08494 -,07670 ,27024 1 1,139 30 ,264
1 Loc_access_vim

Table 23 Paired Samples Test — Satisfaction Factors
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Research Hypothesis 3
“Availability of supporting infrastructure for tourism such as information services,

health service, telecommunication, and public safety is considered as less important
than infrastructure of tourism itself including the range, quality, food and gastronomy
services and cultural and environmental recreational facilities of the visited cities in

the corridor of Via Egnatia”

This hypothesis was tested through the examination of tourists’ responses of question
9: “Please rate the following factors regarding their importance for visiting cities in
the corridor of Via Egnatia”. At Table 24 the descriptive statistics are presented,
showing that Telecommunication services are the most important factor according the
participants. To validate the significance of the above statement, as previous, two
grouped variables were shaped containing median values of tourists’ responses related
to their factors contributing mostly to the importance for visiting cities in the corridor
of Via Egnatia. The first variable labeled as “Is_ Hs_Ts Ps” and is the grouping of the
tourists’ responses of the question 9 at the level of “Information Services”, “Health
Services”, “Telecommunication Services” or “Public Safety”, while the second
variable was labeled “Rts_Qti_Fgs_Crf_Erf” containing the responses “Range of
tourism infrastructure”, “Quality of tourism infrastructure”, “Food and Gastronomy
services”, “Cultural recreational facilities” and “Environmental recreational
facilities”. At first, the Chi-Squared test of independence was performed, indicating
that a relationship underlies between the two variables. The results are shown in Table
26. Then, for these two variables the paired samples t-test for equality of means was
performed indicating that the population showed unequal means in terms of the two
induced variables (Table 27). Thus, the testing hypothesis is rejected and information
services, health service, telecommunication, and public safety is considered as more
important than infrastructure of tourism itself including the range, quality, food and
gastronomy services and cultural and environmental recreational facilities of the

visited cities in the corridor of Via Egnatia since their grouped means is higher.
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Descriptive Statistics

N Minimum Maximum

Mean

Std. Deviation

Q9. Please rate the 31 2 5
following factors regarding

their importance for visiting

cities in the corridor of Via

Egnatia. [Information

services]

Q9. Please rate the 31 2 5
following factors regarding
their importance for visiting
cities in the corridor of Via

Egnatia. [Health services]

Q9. Please rate the 31 3 5
following factors regarding

their importance for visiting

cities in the corridor of Via

Egnatia.

[Telecommunication

services]

Q9. Please rate the 31 2 5
following factors regarding
their importance for visiting
cities in the corridor of Via

Egnatia. [Public safety]

Q9. Please rate the 31 2 5
following factors regarding
their importance for visiting
cities in the corridor of Via
Egnatia. [Range of tourism

services]
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3,81
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3,77
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Q9. Please rate the 31 2 5 3,71 1,039
following factors regarding

their importance for visiting

cities in the corridor of Via

Egnatia. [Quality of tourism

infrastructure]

Q9. Please rate the 31 2 5 3,74 1,032
following factors regarding

their importance for visiting

cities in the corridor of Via

Egnatia. [Food &amp;

gastronomy services]

Q9. Please rate the 31 2 5 3,74 1,064
following factors regarding

their importance for visiting

cities in the corridor of Via

Egnatia. [Cultural

recreational facilities]

Q9. Please rate the 31 2 5 3,65 1,082
following factors regarding

their importance for visiting

cities in the corridor of Via

Egnatia. [Environmental

recreational facilities]

Valid N (listwise) 31

Table 24 Descriptive Statistics — Factors of Via Egnatia Cities Importance
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Case Processing Summary

Cases
Valid Missing Total
N Percent N Percent N Percent
Is_Hs_Ts_Ps* 31 100,0% 0 0,0% 31 100,0%
Rts_Qti_Fgs_Crf_Erf

Table 25 Case Processing Summary — Factors of Via Egnatia Cities Importance

Chi-Square Tests

Asymptotic
Significance (2-
Value df sided)
Pearson Chi-Square 67,934° 12 ,000
Likelihood Ratio 51,520 12 ,000
Linear-by-Linear Association 28,498 1 ,000
N of Valid Cases 31

a. 17 cells (85,0%) have expected count less than 5. The minimum

expected count is ,03.

Table 26 Chi-Square Tests— Factors of Via Egnatia Cities Importance

Paired Samples Statistics

Mean N Std. Deviation | Std. Error Mean
Pair 1 Is Hs Ts Ps 3,7581 31 ,99892 , 17941
Rts_Qti_Fgs_Crf_Erf 3,7419 31 1,06357 , 19102

Table 27 Paired Samples Statistics— Factors of Via Egnatia Cities Importance
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Paired Samples Correlations

N Correlation Sig.

Pair 1 Is Hs_Ts Ps & 31 ,975 ,000
Rts_Qti_Fgs_Crf_Erf

Table 28 Paired Samples Correlations— Factors of Via Egnatia Cities Importance

Paired Samples Test

Paired Differences

95% Confidence Interval

of the Difference

Std. Std. Error Sig. (2-
Mean Deviation Mean Lower Upper t df tailed)
Pair Is_Hs_Ts_Ps - ,01613 ,24097 ,04328 -,07226 ,10452 373 30 712
1 Rts_Qti_Fgs_Crf_Erf

Table 29 Paired Samples Test — Factors of Via Egnatia Cities Importance

Research Hypothesis 4
“The economic effects of tourism contribute in greater proportions to improving the

quality of their life than the social, cultural and physical impacts of tourism.”

This hypothesis was tested through the examination of local people responses of
question 21: “Please state your satisfaction from the effects of tourism on the quality
of your life”. In Table 30 we can observe that the majority responded either
“satisfied” or “very satisfied” from the effects of tourism. In Table 30 we can observe
that the significance is under level 0.05. This fact signifies that the economic effects
of tourism contribute in greater proportions to improving the quality of their life than

the social, cultural and physical impacts of tourism. From the Table 34 and Table 36 it
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is observed that the factors contributing more to the existence of statistical difference

in the general model are the economic and cultural effects tourism.

Between-Subjects Factors

Value Label N
Q21. Please state your 2 Not satisfied 2
satisfaction from the effects
of tourism on the quality of 3 Undecided 69
your life. 4 Satisfied 94
5 Very satisfied 30

Table 30 Satisfaction from the effects of tourism on the life quality

Multivariate Tests®

Effect Value F Hypothesis df  Error df Sig.

Intercept Pillai's Trace ,943 776,180b 4,000 188,000 ,000
Wilks' Lambda 057  776,180° 4,000 188,000 ,000
Hotelling's Trace 16,514 776,180b 4,000 188,000 ,000
Roy's Largest Root 16,514 776,180" 4,000 188,000 ,000

Q21.Pleasestateyoursatis Pillai's Trace 1,018 24,395 12,000 570,000 ,000

factionfromtheeffectsoftou

rismonthequali Wilks' Lambda ,235 30,219 12,000 497,693 ,000
Hotelling's Trace 2,188 34,033 12,000 560,000 ,000
Roy's Largest Root 1,474 70,035° 4,000 190,000 ,000

a. Design: Intercept + Q21.Pleasestateyoursatisfactionfromtheeffectsoftourismonthequali
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c. The statistic is an upper bound on F that yields a lower bound on the significance level.

Table 31 Satisfaction from the effects of tourism on the life quality

Tests of Between-Subjects Effects

Source

Type Il Sum

Dependent Variable of Squares df Mean Square

Sig.

Corrected Model

Q20. Please rate the 42,8812 3 14,294
following tourism

factors regarding their

contribution on your

quality of life.

[Economic effects of

tourism]

Q20. Please rate the 44,965" 3 14,988
following tourism

factors regarding their

contribution on your

quality of life. [Social

effects of tourism]

Q20. Please rate the 68,192° 3 22,731
following tourism

factors regarding their

contribution on your

quality of life. [Cultural

effects of tourism]
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Q20. Please rate the 93,561d 3 31,187 51,429
following tourism

factors regarding their

contribution on your

quality of life. [Physical

impact of tourism]

,000

Intercept Q20. Please rate the 538,230 1 538,230 901,843
following tourism
factors regarding their
contribution on your
quality of life.
[Economic effects of

tourism]

Q20. Please rate the 506,340 1 506,340 1945,019
following tourism

factors regarding their

contribution on your

quality of life. [Social

effects of tourism]

Q20. Please rate the 475,848 1 475,848 535,493
following tourism

factors regarding their

contribution on your

quality of life. [Cultural

effects of tourism]

Q20. Please rate the 486,707 1 486,707 802,609
following tourism

factors regarding their

contribution on your

quality of life. [Physical

impact of tourism]

,000

,000

,000

,000
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Q21.Pleasestateyoursa Q20. Please rate the 42,881 3 14,294

tisfactionfromtheeffects following tourism

oftourismonthequali

factors regarding their
contribution on your
quality of life.
[Economic effects of

tourism]

Q20. Please rate the 44,965 3 14,988
following tourism

factors regarding their

contribution on your

quality of life. [Social

effects of tourism]

Q20. Please rate the 68,192 3 22,731
following tourism

factors regarding their

contribution on your

quality of life. [Cultural

effects of tourism]

Q20. Please rate the 93,561 3 31,187
following tourism

factors regarding their

contribution on your

quality of life. [Physical

impact of tourism]

23,950

57,575

25,580

51,429

,000

,000

,000

,000

Error

Q20. Please rate the 113,991 191 ,597
following tourism

factors regarding their

contribution on your

quality of life.

[Economic effects of

tourism]
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Q20. Please rate the 49,722 191 ,260
following tourism

factors regarding their

contribution on your

quality of life. [Social

effects of tourism]

Q20. Please rate the 169,726 191 ,889
following tourism

factors regarding their

contribution on your

quality of life. [Cultural

effects of tourism]

Q20. Please rate the 115,824 191 ,606
following tourism

factors regarding their

contribution on your

quality of life. [Physical

impact of tourism]

Total Q20. Please rate the 3862,000 195
following tourism
factors regarding their
contribution on your
quality of life.
[Economic effects of

tourism]

Q20. Please rate the 3088,000 195
following tourism

factors regarding their

contribution on your

quality of life. [Social

effects of tourism]
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Q20. Please rate the 2926,000 195
following tourism

factors regarding their

contribution on your

quality of life. [Cultural

effects of tourism]

Q20. Please rate the 3094,000 195
following tourism

factors regarding their

contribution on your

quality of life. [Physical

impact of tourism]

Corrected Total Q20. Please rate the 156,872 194
following tourism
factors regarding their
contribution on your
quality of life.
[Economic effects of

tourism]

Q20. Please rate the 94,687 194
following tourism

factors regarding their

contribution on your

quality of life. [Social

effects of tourism]

Q20. Please rate the 237,918 194
following tourism

factors regarding their

contribution on your

quality of life. [Cultural

effects of tourism]
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Q20. Please rate the 209,385 194
following tourism

factors regarding their

contribution on your

quality of life. [Physical

impact of tourism]

a. R Squared =,273 (Adjusted R Squared = ,262)
b. R Squared =,475 (Adjusted R Squared = ,467)
¢. R Squared = ,287 (Adjusted R Squared = ,275)

d. R Squared =,447 (Adjusted R Squared = ,438)

Table 32 Satisfaction from the effects of tourism on the life quality

Between-Subjects Factors

Value Label N
Q21. Please state your 2 Not satisfied 2
satisfaction from the effects
of tourism on the quality of 3 Undecided 69
your lfe. 4 Satisfied 94
5 Very satisfied 30

Table 33 Satisfaction from the effects of tourism on the life quality

Q20. Please rate the following tourism factors regarding their

contribution on your quality of life. [Economic effects of tourism]

Tukey HSD*"©

N Subset
Q21. Please state your
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satisfaction from the effects

of tourism on the quality of

your life. 1 2
Undecided 69 3,75

Not satisfied 2 4,00 4,00
Satisfied 94 4,62 4,62
Very satisfied 30 4,97
Sig. ,152 ,087

Means for groups in homogeneous subsets are displayed.
Based on observed means.

The error term is Mean Square(Error) = ,597.

a. Uses Harmonic Mean Sample Size = 7,162.

b. The group sizes are unequal. The harmonic mean of the group

sizes is used. Type | error levels are not guaranteed.

c. Alpha = ,05.

Table 34 Satisfaction from the effects of tourism on the life quality

Q20. Please rate the following tourism factors regarding their contribution on

your quality of life. [Social effects of tourism]

Tukey HSD*"©

Q21. Please state your Subset

satisfaction from the effects

of tourism on the quality of

your life. N 1 2 3
Undecided 69 3,48
Satisfied 94 3,90 3,90
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Not satisfied 2 4,50
Very satisfied 30
Sig. ,392 ,124

4,50

4,93

377

Means for groups in homogeneous subsets are displayed.

Based on observed means.

The error term is Mean Square(Error) = ,260.

a. Uses Harmonic Mean Sample Size = 7,162.

b. The group sizes are unequal. The harmonic mean of the group sizes is used.

Type | error levels are not guaranteed.

c. Alpha = ,05.

Table 35 Satisfaction from the effects of tourism on the life quality

Q20. Please rate the following tourism factors regarding their

contribution on your quality of life. [Cultural effects of tourism]

Tukey HSD*"©

Q21. Please state your Subset

satisfaction from the effects

of tourism on the quality of

your life. N 1 2
Undecided 69 3,14

Satisfied 94 3,72 3,72
Not satisfied 2 4,50
Very satisfied 30 4,93
Sig. ,652 ,075
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Means for groups in homogeneous subsets are displayed.
Based on observed means.

The error term is Mean Square(Error) = ,889.

a. Uses Harmonic Mean Sample Size = 7,162.

b. The group sizes are unequal. The harmonic mean of the group

sizes is used. Type | error levels are not guaranteed.

c. Alpha = ,05.

Table 36 Satisfaction from the effects of tourism on the life quality

Q20. Please rate the following tourism factors regarding their

contribution on your quality of life. [Physical impact of tourism]

Tukey HSD*"®

Q21. Please state your Subset

satisfaction from the effects

of tourism on the quality of

your life. N 1 2
Undecided 69 2,97

Satisfied 94 4,15
Not satisfied 2 4,50
Very satisfied 30 4,87
Sig. 1,000 ,304

Means for groups in homogeneous subsets are displayed.

Based on observed means.

The error term is Mean Square (Error) = ,606.

a. Uses Harmonic Mean Sample Size = 7,162.
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b. The group sizes are unequal. The harmonic mean of the group
sizes is used. Type | error levels are not guaranteed.
c. Alpha = ,05.

Table 37 Satisfaction from the effects of tourism on the life quality

Research Hypothesis 5
“People living in the Via Egnatia corridor think that the economic effects of tourism

contribute in greater proportions to improving the quality of their life than the social,
cultural and physical impacts of tourism, taking into account only participants who

are local people.”

This hypothesis was tested through the examination of local people responses of
question 20. In Table 38 we can observe that the factors of economic effects, social
effects, cultural effects and physical impact of tourism have equal economic impact to
local people according to their responses, since the test’s significance is under the

significance level.

ANOVA

Sum of

Squares df Mean Square F Sig.
Q20. Pleaseratethe Between Groups 52,063 3 17,354 40,528 ,000
following tourism factors
regarding their Within Groups 44,105 103 ,428
contribution on your Total 96,168 106
quality of life. [Economic
effects of tourism]
Q20. Please rate the Between Groups 57,247 3 19,082 69,623 ,000
following tourism factors

Within Groups 28,230 103 274

regarding their
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contribution on your Total 85,477 106
quality of life. [Social

effects of tourism]

Q20. Pleaseratethe Between Groups 97,175 3 32,392 29,037 ,000
following tourism factors
. . Within Groups 114,900 103 1,116
regarding their
contribution on your Total 212,075 106
quality of life. [Cultural
effects of tourism]
Q20. Pleaseratethe Between Groups 74,116 3 24,705 24,451 ,000
following tourism factors
regarding their Within Groups 104,071 103 1,010
contribution on your Total 178.187 106

quality of life. [Physical

impact of tourism]

Table 38 Tourism factors regarding their contribution to the quality of life

Research Hypothesis 6
“The longer people live in the Via Egnatia corridor in question (the stronger the bond

is), the less satisfied they are with the effects of tourism on the quality of their life.

And thus, they see their living environment (less attractive) and less competitive.”

This hypothesis was tested through the examination of local people responses of
question 8: “How long do you live in the Via Egnatia Corridor” and their satisfaction
related to the effects of tourism on the quality of their life. Table 39 containing the
descriptive statistics from question 21 responses, signifies that people who
occasionally leave around Via Egnatia Corridor have the highest level of satisfaction
from the effects of tourism to their quality of life with average score of 3.83 while
permanent residents presented a score of 3.74. This difference is not significant at the
level of 0.05 and is considered that the tourism have the same effect on both
permanent and occasional residents of Via Egnatia Corridor.
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Descriptives

Q21. Please state your satisfaction from the effects of tourism on the quality of your life.

95% Confidence Interval for

Between-
Mean
Std. Component
N Mean Deviation Std. Error Lower Bound Upper Bound Minimum Maximum Variance
All of my life 107 3,74 ,883 ,085 3,57 3,91 2
Occasionally 88 3,83 ,407 ,043 3,74 3,92 3
Total 195 3,78 ,709 ,051 3,68 3,88 2
Model Fixed Effects ,709 ,051 3,68 3,88
Random ,051% 3,13° 4,42° -,001

Effects

a. Warning: Between-component variance is negative. It was replaced by 0.0 in computing this random effects measure.

Table 39 Descriptives - Satisfaction from tourism on the quality of life

ANOVA

Q21. Please state your satisfaction from the effects of tourism on the quality of your life.

Sum of Squares df Mean Square F Sig.
Between Groups ,402 1 ,402 ,799 373
Within Groups 97,116 193 ,503
Total 97,518 194

Table 40 Satisfaction from tourism on the quality of life

Robust Tests of Equality of Means
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Q21. Please state your satisfaction from the effects of tourism on the

quality of your life.

Statistic? dfl df2 Sig.
Welch ,907 1 155,295 342
Brown-Forsythe ,907 1 155,295 ,342

a. Asymptotically F distributed.

Table 41 Robust Tests - Satisfaction from tourism on the quality of life

3825

3,500

3,750

3725

Mean of Q21.Please state your satisfaction from the
effects of tourism on the quality of your life

All of my life QOccasionally

Q8.How long do you live in the Via Egnatia corridor?

Figure 15 Living in the Via Egnatia Corridor

Research Hypothesis 7
“Tourists consider the defining supply factors of travel / holiday more important than

those working around the tourism sector.”

This hypothesis was tested over the responses of tourists’ participants and those

working around the tourism sector of the survey. It was examined whether the
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responses of the two groups at question 13 present differences and if positive, which

group classifies each factor as more important.

From the analysis of means, significant differences have been observed only on the
factors of “Accessibility”, “Culture”. “Attractions” and “Facilities”. Tourism
professional ranked “Accessibility” and “Attractions” more important factors than

tourists did while “Culture” and “Facilities” were ranked as less important to them.

ANOVA
Sum of
Squares df Mean Square F Sig.

Q13. Please rate the  Between Groups ,849 1 ,849 3,143 ,080
following factors
regarding their Within Groups 21,874 81 ,270
importance for a travel / Total 22,723 82
holiday trip in the area.
[Location]
Q13. Please rate the  Between Groups 3,236 1 3,236 11,394 ,001
following factors
regarding their Within Groups 23,005 81 ,284
importance for a travel / Total 26,241 82
holiday trip in the area.
[Accessibility]
Q13. Please rate the Between Groups 375 1 375 ,588 ,446
following factors
regarding their Within Groups 51,697 81 ,638
importance for a travel / Total 52,072 82
holiday trip in the area.
[Value for money]
Q13. Please rate the Between Groups ,276 1 276 912 342
following factors

Within Groups 24,471 81 ,302

regarding their

Doctoral Thesis : Evangelos Kiriakou
147



Destination Management for Small Scale Cities for sustainable tourism development.
The case of Via Egnatia Cities

importance for a travel /  Total 24,747 82
holiday trip in the area.
[Experience]
Q13. Pleaserate the  Between Groups 1,238 1 1,238 5,166 ,026
following factors
. . Within Groups 19,413 81 ,240
regarding their
importance for a travel / Total 20,651 82
holiday trip in the area.
[Culture]
Q13. Pleaserate the Between Groups ,646 1 ,646 2,922 ,091
following factors
regarding their Within Groups 17,908 81 ,221
importance for a travel / Total 18,554 82
holiday trip in the area.
[Natural characteristics]
Q13. Please rate the  Between Groups 2,386 1 2,386 8,699 ,004
following factors
regarding their Within Groups 22,217 81 274
importance for a travel / Total 24,602 82
holiday trip in the area.
[Attractions]
Q13. Please ratethe  Between Groups 1,051 1 1,051 4,946 ,029
following factors
. . Within Groups 17,214 81 ,213
regarding their
importance for a travel / Total 18.265 82
holiday trip in the area.
[Facilities]
Q13. Please ratethe  Between Groups ,018 1 ,018 ,055 ,816
following factors
regarding their Within Groups 26,609 81 ,329
importance for a travel / Total 26.627 82

holiday trip in the area.
[Interaction with the

locals]

Table 42 Factors of Travel Importance
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460

455

450

445

the area. [Location]

440

435

Tourist/Visitor Local business owner

Q2. Please state your identity.

Figure 16 Factors of Travel Importance-Location

48

45

the area. [Accessibility]

44

43

Tourist/Visitor Local business owner

Q2. Please state your identity.

Figure 17 Factors of Travel Importance-Accesibility
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446

444

442

440

4738

4736

434

432

4525

4,500

4,475

4,450

4425

4,400
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Tourist/Visitor Local business owner

Q2. Please state your identity.

Figure 18 Factors of Travel Importance-Value for Money

Tourist/Visitor Local business owner

Q2. Please state your identity.

Figure 19 Factors of Travel Importance-Experience
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Mean of Q13.Please rate the following factors
the area. [Natural characteristics]
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440

435

4,30

425

4,20

415

410

Tourist/Visitor Local business owner

Q2. Please state your identity.

Figure 20 Factors of Travel Importance-Culture

4,50

445

440

435

430

425

Tourist/Visitor Local business owner

Q2. Please state your identity.

Figure 21 Factors of Travel Importance-Natural Characteristics
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47

46

45

the area. [Attractions]

44

43

TouristVisitor Local business owner

Q2. Please state your identity.

Figure 22 Factors of Travel Importance-Attractions

430

425

4,20

415

410

4,05

Tourist/Visitor Local business owner

Q2. Please state your identity.

Figure 23 Factors of Travel Importance-Facilities
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4,29

4,28

427

4,26

Mean of Q13.Please rate the following factors
regarding their importance for a travel / holiday trip in
the area. [Interaction with the locals]

425

Tourist/Visitor Local business owner

Q2. Please state your identity.

Figure 24 Factors of Travel Importance-Interaction with Locals

Research Hypothesis 8
“Tourists visiting the Region rank these factors (defining supply factors of travel /

holiday) lower than the tourism experts themselves.”

This hypothesis was examined by further analyzing the responses of question 13 over
the groups of tourists/visitors and participants who are Local Authorities
Representatives and Professionals.

Over the analysis for the equality of means, significant differences were identified
only for the factor of “Natural Characteristics”. Local authorities ranked this factor as

more important than tourists did.

ANOVA
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Sum of
Squares Mean Square F Sig.

Q13. Please rate the Between Groups 1,183 1 1,183 2,682 ,108
following factors
regarding their Within Groups 20,296 46 441
importance for a travel / Total 21,479 47
holiday trip in the area.
[Location]
Q13. Please rate the Between Groups , 764 1 , 764 1,366 ,248
following factors
regarding their Within Groups 25,715 46 ,559
importance for a travel / Total 26,479 47
holiday trip in the area.
[Accessibility]
Q13. Pleaserate the Between Groups , 764 1 , 764 1,482 ,230
following factors
regarding their Within Groups 23,715 46 ,516
importance for a travel / Total 24,479 47
holiday trip in the area.
[Value for money]
Q13. Please rate the Between Groups ,569 1 ,569 1,950 , 169
following factors
regarding their Within Groups 13,431 46 ,292
importance for a travel / Total 14,000 47
holiday trip in the area.
[Experience]
Q13. Please rate the Between Groups ,222 1 222 ,582 ,450
following factors
regarding their Within Groups 17,590 46 ,382
importance for a travel / Total 17,812 47
holiday trip in the area.
[Culture]
Q13. Pleaserate the Between Groups 2,631 1 2,631 14,045 ,000
following factors

Within Groups 8,619 46 ,187

regarding their
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importance for a travel /  Total 11,250 a7
holiday trip in the area.
[Natural characteristics]
Q13. Pleaserate the  Between Groups 470 1 470 1,270 ,266
following factors
. . Within Groups 17,009 46 ,370
regarding their
importance for a travel / Total 17.479 47
holiday trip in the area.
[Attractions]
Q13. Pleaserate the Between Groups ,925 1 ,925 1,901 , 175
following factors
regarding their Within Groups 22,387 46 ,487
importance for a travel / Total 23312 47
holiday trip in the area.
[Facilities]
Q13. Please rate the  Between Groups ,436 1 ,436 ,806 374
following factors
regarding their Within Groups 24,877 46 541
importance for a travel / Total 25,313 47

holiday trip in the area.
[Interaction with the

locals]

Table 43 Factors of Travel Importance
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44

43

4.2

in the area. [Location]

41

4.0

Tourist/Visitor Local Authorities Representative &
Professional

Q2. Please state your identity.

Figure 25 Factors of Travel Importance-Location

435

4,30

4,25

420

415

410

405

Tourist/Visitor Local Authorities Representative &
Professional

Q2. Please state your identity.

Figure 26 Factors of Travel Importance-Accessibility
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Mean of Q13.Please rate the following factors
regarding their importance for a travel I holiday trip
in the area. [Experience]

435

430

425

420

415

410

405

465

460

455

450

445

440

The case of Via Egnatia Cities

Tourist/Visitor Local Authorities Representative &
Professional

Q2. Please state your identity.

Figure 27 Factors of Travel Importance-Value for money

Tourist/Visitor Local Authorities Representative &
Professional

Q2. Please state your identity.

Figure 28 Factors of Travel Importance-Experiences
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455

4,50

445

in the area. [Culture]

440

435

Mean of Q13.Please rate the following factors
regarding theirimportance for a travel / holiday trip
in the area. [Natural characteristics]
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Figure 29 Factors of Travel Importance-Culture

TourstVisitor Local Authorities Representative &
Professional

Q2. Please state your identity.

Figure 30 Factors of Travel Importance-Natural Characteristics
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Figure 31 Factors of Travel Importance-Attractions
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Figure 32 Factors of Travel Importance-Facilities
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Mean of Q13.Please rate the following factors
regarding their importance for a travel / holiday trip

4,05

Tourist/Visitor Local Authorities Representative &
Professional

Q2. Please state your identity.

Figure 33 Factors of Travel Importance-Interaction with locals

Research Hypothesis 9

“Local people consider the positive effects of tourism on the quality of their life more

significant than those working in the tourism industry”.

This research question is related to find if local people consider the positive effects of
tourism on the quality of their life more significant than those working in the tourism
industry, taking into account only participants who are citizens of Via Egnatia and
professionals involved in the region in question. Over the analysis for the equality of

means, no significant differences were between the responses of the two groups.

Research Hypothesis 10
“Locals in the Via Egnatia SE Europe Region feel the positive effects in greater

proportions than those working in tourism”. This research question is related to find

if Locals in the Via Egnatia SE Europe Region feel the positive effects in greater
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proportions than those working in tourism, taking into account only participants who

are local citizens or professionals involved in the region in question. The responses of

both groups presented similar mean values with no significant differences.

Descriptives

Q21. Please state your satisfaction from the effects of tourism on the quality of your life.

95% Confidence Interval for

Mean
Between-
Std. Lower Upper Component
N Mean Deviation Std. Error Bound Bound Minimum  Maximum Variance
Local citizen 195 3,78 , 709 ,051 3,68 3,88 2 5
Local business owner 52 3,83 ,760 ,105 3,62 4,04 3 5
Total 247 3,79 ,719 ,046 3,70 3,88 2 5
Model Fixed Effects , 720 ,046 3,70 3,88
Random ,046% 3,21% 4,37% -,005
Effects
a. Warning: Between-component variance is negative. It was replaced by 0.0 in computing this random effects measure.
Table 44 Quality of Life
Test of Homogeneity of Variances
Levene Statistic dfl df2 Sig.
Q21. Please state your Based on Mean ,601 1 245 ,439
satisfaction from the effects
. . Based on Median , 713 1 245 ,399
of tourism on the quality of
our life. . .
4 Based on Median and with 713 1 244,625 399
adjusted df
Based on trimmed mean ,641 1 245 424

Table 45 Quality of Life
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ANOVA

Q21. Please state your satisfaction from the effects of tourism on the quality of your life.

Sum of Squares df Mean Square F Sig.
Between Groups ,092 1 ,092 ,178 ,673
Within Groups 126,960 245 ,518
Total 127,053 246

Table 46 Quality of Life

383

3,80

Mean of Q21.Please state your satisfaction from the
effects of tourism on the quality of your life

Local citizen Local business owner

Q2. Please state your identity.

Figure 34 Quality of Life

5.6 Perspectives over the tourism impact per origin

The following part contains the analysis of the answers to Q21 to Q42 of the
questionnaire, aiming to identify variations between participants from different
origins of Via Egnatia Corridor.

The responses of Q21 show that the majority of participants have positive thoughts
over the satisfaction from the effects of tourism on the quality of their life.
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Differences can be observed though since participants from Ohrid or Edessa have
casted the “undecided” vote at high percentages while people from other regions are

to their majority “Very satisfied” and people from Korca are mostly “Satisfied”.

80,0%

EEdessa, GR & surroundings
W Chrid, NMK & surroundings
M Korca, AL & surroundings
M Cther

0,0%

40,0%

Percent

20,0%

0%

Figure 35 Q.21. Satisfaction from the effects of tourism on the quality of your life.
Having a closer look at Q22, it can be obtained that regardless the origin, participants

regard their living environment at least “Attractive” while participants from Ohrid

characterized their environment as “Very attractive” to a percentage of 81.4%.
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100,0%
[ Edessa, GR & surroundings
W Chrid, NMK & surroundings
] Korca, AL & surroundings
E Cther

80,0%

60,0%

Percent

40,0%

20,0%

0%
Attractive Very atractive

Figure 36 Q.22. Attractiveness of living environment?

As shown from Figure 37, people from the three mainly researched areas stated that
sustainable tourism me be regarded as the balance of social, economic and
environmental aspects of a destination, highlighting the positive impact of sustainable

tourism to both socio-economic and environmental domain.

100,0%

[ Edessa, GR & surroundings
W Chrid, NMK & surroundings
W Korca, AL & surroundings

80,0% E Cther

0,0%

Percent

40,0%

20,0%

0%

Sustainable tourism is maintaining the  Sustainable tourism is the balance of
economy of a destination social, economic and environmental
aspects of a destination

Figure 37 Q.23. Sustainable tourism means.
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Figure 38 (a) indicates that instead of participants of Ohrid, it is regarded that the
tourism industry has a positive impact on the development of the destination, while
for the other three origins, participants from Edessa responded at their majority that
they “Agree” and participants from Korca or other responded that they “Strongly
agree”. In terms of sustainability the situation is analogous, since people from Orhid
and Edessa responded moderately to the question asking whether sustainability is a
major topic in the tourism industry, while people from Korca or Other seem to

“Strongly agree” to this statement.

100,0%
[E Edessa, GR & surroundings
W Chiid, NMK & surroundings
| Korea, AL & surroundings
[ cther
0,0%
= B00%
€
o
2
¢
00%
200%
%]l : i i
D [ [
isagree Undecided Agree Stongly agree Undecided Agrea Stongly agree
The tourism industry haiﬁfggg{rﬁ;&%ﬁd on the development of Sustainability is a major topic in the tourism industry.
@ (b)

Figure 38 Q.24. Positive impacts and sustainability in tourism industry
From the set of questions Q25 it is observed that Marketing and Sustainability are
important for a destination according to participants from the three main research
regions, but when it comes to locals’ involvement to the marketing process, all
participants instead from those that come from Orhid chose the “Agree” option
instead of “Strongly Agree”. Finally, about equal percentages chose “Agree” option to
the question whether locals do have a high impact on how tourists experience a

destination, except from people from Korca that voted “Strongly agree”.
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M Korca, AL & surroundings M Korca, AL & surroundings
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800% 800%
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Marketing and a strong brand are important for a destination Sustainability is important for the development of a destination.
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800% 60,0%
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200% 200%

Stongly agree

Stongly agree

Locals should be involved in the marketing process of a destination. Locals have a high impact on how tourists experience a destination.

(c (d)
Figure 39 Q.25. Sustainablity, Branding, Marketing and Experiences

In terms of economical attributes, participants from Orhid, Korca or Other region
mainly “Strongly agree” to the essentiality of natural resources to keep ecological
balance, to the application of regulatory and environmental standards in order to
reduce negative impacts of tourism, to the attention that needs to be given to the
environment and its preservation for future generations, while people from Edessa
present a more mediocre approach by separating their votes between “Agree” and
“Strongly agree”. When it comes to setting limits to sustainable tourism, people from
Korca presented skepticism by voting “Undecided” at 66.2%, while the other origins
“Accepted” or “Strongly accepted” the statement. The protection of flora and fauna is
equally important to all destinations, while the question with the highest uncertainty is
the one related to the unequal pay on behalf of tourists visiting or using tourism
projects. People from Orhid or Other origin strongly agreed to this statement, while
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people from Edessa mainly “Disagree” or are “Undecided” and people from Korca are
“Undecided” or “Agree”.

100,0% 100,0%
EEdessa, GR & surroundings EEdessa, GR & surroundings
W Ohrid, NMIK & surmoundings [ Ohrid, NMK & surroundings
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- 60,0% ] 60.0%
c ! c
:
4 4
40,0% 40,0%
200% 20,0%
0% 0% {1 %
Undecided Agree Stongly agree Stongly agree
Maintenance of natural resources is essential to keeping the The application of regulatory and environmental standards is
ecological balance. important in order to reduce the negative impacts of tourism.
100,0% 100,0%
EEdessa, GR & surroundings [ Edessa, GR & sumoundings
I Chiid, NMK & surroundings I Ohrid, NMK & surroundings
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0% other B00% W Gther
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©
o o
0% 400%
ame 20,0%
o 0%
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b ag Stongly
Attention should be given to the environment and its preservation for disagree agree
future generations. . ) .
9 Sustainable tourism development should have limits.
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Tourists should be willing to pay more for the tourism projects that
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provision of recreational opportunities.
respect the environment.
©)
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disagree

Figure 40 Q.26. Opinions regarding environmental attributes
From the set of questions Q27 we can obtain that all participants support that local
products should be purchased, while they also support that there must be a balance

between the needs of tourists and the needs of the local community, and tourists
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should be treated equally. Though, in the equality treatment part, there is a non-
ignorable percentage from people coming from Edessa stating that tourists should not
be treated equally. Furthermore, the analogous distribution is observed to the question
“Visiting protected areas should be free”, with 18% of participants from Edessa
strongly disagreeing with it.

Finally, the majority of participants from the three regions at least “Agree” with the

statement that “Tourism projects should be encouraged by taxes reduction and other
financial moves”.

100,0% 1000%

[ Edessa, GR & surroundings
[ Ohrid, NMK & surroundings
W Korca, AL & surroundings
I Other

EEdessa, GR & surrundings
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Figure 41 Q.27. Opinions regarding economic attributes

Participants from all origins stated that they feel safe when interacting with locals,
tourists need to respect the values and culture of local citizens and that education is an
effective way to support professional destination and tourism management, but people
from Ohrid do not support the statement that local residents should be treated equally.
Furthermore, a significant part from people from Edessa disagree to the statement that

managing tourists need wide continuing formal education in quality services.
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Figure 42 Local Society, Destination and Tourists

The opinions concerning the support for sustainable tourism development showed
high variability across different origins. Support for sustainable tourism development
as a result pf the availability in resources in the city concentrates most votes to the
“Undecided” or “Agree” selection, while the opinion that tourism lead to positive
change in people’s lives concentrates for each origin highest percentages to the
“Agree” or “Strongly agree” option, with 20% of people from Edessa to stay
“Undecided”. Most people are “Undecided” whether tourism contributes to the
preservation of the environment. The participants recognize that tourism leads to a
higher standard of living and contributes on spreading different cultures among

people either by agreeing or strongly agreeing.
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Figure 43 Q.29. Opinions regarding the support for sustainable tourism development in the area.

According to Figure 44, empowering local communities in decision making process,
supporting their priorities and demands and promoting participation and collaboration
of all public and private actors involved in tourism activities are the main drivers for
sustainable tourism that are unanimously recognized from participants from all
origins. 27% of participants from Edessa is “Undecided” in respect of fostering local

economic development, job creation and income, while the majority of participants
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from the same region is also “undecided” to the driver of creating awareness for local

costumers and protecting and conserving

local resources, biodiversity

and

ecosystems. The driver of decreasing and balancing environmental impacts separated

the participants in two almost equally distributed groups of undecided and agreeing,

while the increase of the destination’s competitiveness was accepted unanimously as

an important driver for sustainable development.
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Figure 44 - Q.30. What are the main drivers for sustainable tourism?

In terms of the identification of main barriers for sustainable tourism, participants

rated the insufficient and inconsistent marketing of sustainable tourism as a key

barrier along with the lack of understanding of the destination’s management
importance. Furthermore, participants of Edessa and Korca presented different

opinion from the rest origins when it comes to lack of sustainable tourism demands,

by not recognizing it as a barrier. Finally, as an important barrier that needs to be
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confronted is also the lack of education level among professionals in communities’
stakeholders.
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Figure 45 Q.31. What are the main barriers for sustainable tourism? Please select one or more answers.

Concerning health and safety, participants appear to be rather undecided or “Agree”

to the statement that tourism industry has a positive impact on the public health
development systems with participants of Other origins to have the highest percentage
of “Strongly agree” answerS. Regarding the statement that sustainability is a major
topic in the tourism industry, only if the public health system could guarantee a safe
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destination, participants from Ohrid presented the highest percentage of “Strongly
agree” answers, with other and people from Edessa to remain undecided and Korca

participants to rather “Agree”.
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Sustainability is a major topic in the tourism industry only if the

The tourism industry has a positive impact on the public health public health system could guarantee a safe destination.

development systems of the destination.
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Figure 46 Q.32. Please rate the following statements regarding Health & Safety

Concerning the necessity of destination management to reflect to health trust,
participants from Edessa are rather “Undecided” while participants from the other
origins appear to “Agree”. In terms of health offering future economic development,
the participants seem to be equally distributed between Undecided and “Agree” or
“Strongly agree” with a percentage of 28% of participants from Edessa to Disagree.
Furthermore, the opinions regarding the statement that health conditions has a net
negative impact for the area and health conditions is a burden on area’s resources are
again distributed to “Disagree” and “Agree” or “Strongly Agree”. Most of the
participants “Agree” or “Strongly Agree” with the statements of “Crisis management
is a crucial part of destination management”, “Destinations need networking to solve
problems as crisis responsibilities as development” and “CrisiS management need
humanity, solidarity commitment support as a part of destination management
process”. On the other hand, people from other origins disagree or are undecided with
the statement “Crisis management need destination resilience as a part of destination
management process”. Participants recognize leadership as an important component
of destination management process, and destination management process is a part of

the local society development process.
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Figure 47 Q.33. Please rate the following statements

Figure 48 shows the responses of the participants related to cultural values and

traditions. Some differences were spotted along different origins, since participants

from Edessa and Korca responded that cultural values and traditions are of “Average”

or “Intense” pride while the other parts responded that it is of “Intense” or “Very

intense”. The majority of participants disagree with the “Do not care” meaning they

have “pride” and do not regard them as an obstacle of self-development. People from

Ohrid, Korca and other regions do feel the fear of losing them, while people from

Edessa responded to this fear as “Average”. Finally, most of participants regard

cultural values and traditions as an asset for self-development or a business

opportunity.
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Figure 48 Q.36 Cultural Values & Traditions - What those values and/or traditions mean for you?

The following question was related to the sense of belonging among participants, who

were asked to rate the efforts for improving local community values and identity.

Most participants answered as Average or intense the efforts that local authorities

push for this kind of improvement, with people from other origins to answer as “Very

intense” with a percentage of 27.5%. The community presents similar percentages
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along people from Korca, Ohrid and Edessa, while people from other origin answered
as “Weak”. Stakeholders and entrepreneurs seem to concentrate the highest

percentages of “Average” and “Intense” among everyone.
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Figure 49 Q.37. Sense of Belonging — Rate the efforts for improving local community values and identity?

The answers from participants related to the sense of belonging are presented at
Figure 50. Participants from Korca present very low variability to their answers since
most of them answered “Intense” to the question of “What is the relationship status

between your local community and its values and identity”. The rest origins present

high percentages of answers between “Average” and “Intense”.
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Figure 50 Q.38. Sense of Belonging - Rate the question statements

The following question examines of local products as a potential culture tourism
opportunity. Ohrid residents appear to not regard this as a potential since 52.9%
answered “Weak” while 21% of Edessa residents gave the same answer, with 33% of

them answering “Average”. On the other hand, participants from Korca or Other

answered “Intense” to their majority.
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Figure 51 Q.41. Local Products as a potential culture tourism opportunity

Figure 52 presents the opinions of the participants in respect of local policies.
Participants from Ohrid and people from other origins regard that the local
government does not support the local production as a way to strengthen the local
identity since 56.7% and 40% of them answered as “Weak” respectively. The
participants from all regions do not agree with the statement that the relationship
between locals and tourism is negative, instead they find it positive since the majority
answered “Intense” or “Very intense” at the question Q.41 (c). The phenomenon of
gentrification is less met at Edessa according to the responses, since 50% of the
participants answered “Average” while participants from other regions answered to
their majority as “Intense” or “Very intense”. Finally, Korca residents and residents
from other regions have different opinion related to the question “Do you think that
small scale societies could link each other via networking” since Korca residents
answered “Very weak” at a percentage of 71.8% while the majority of the rest of the

participants answered “Intense” or “Very intense”.
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Figure 52 Q.42. Local Policies

5.7 Summary of results

The literature shows the important link between the culture and heritage and
the competitiveness of the destination (Alberti and Giusti 2012) although its clear that

a lot of measures could be undertaken on a local basis around the destination
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recources from natural and cultural environment and through destination management
policies lead on demand used as attractions while for the local people remain an
educational tool for connection with the local heritage and quality of their daily life

element.

The communication of these distinctive natural and cultural elements is the
local identity which gives proud to the local population and helps the small-scale
cities societies for this long term existense in history. Most of the respondents agree
that the DMO should present and communicate the existing heritage as potential
visitors’ attractions while understand that the via Egnatia as a cultural network which
has important role for cities existense now it has lack that support, from the local and

the nationals governments.

At the same time respondents agree that the possible destination management
clusters development which is mentioned behind EU crossborder cooperation projects
is very promising. The challenges are on the institutional organization side especially

behind local authorities which seems they have more initiatives in this field.

According to the respondents, there is a common understanding of destination
management and sustainable tourism development as part of Agenda 2030 as a term.
Most of the participants extented to several issues related with the socio-economic
environment and acknowledged that the via Egnatia as cultural corridor played a
supportive positive background role in these behaviors

Some respondents were unsure about the definition and the practical
application of management confusing the term with leadership. This role often is
underestimated, it is not holistically understood, so some destination management
actions looks divided and somehow it all happens incidentally. The tourism as
phenomenon is an horizontal process which covers many sectors of local activities
creating the deastination recources but with no structure that would lead the
destination management to fuctioning as integrated local DMO organization the
expected effectiveness, for the destination competitiveness and attractiveness, is

limited.
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Most of the participants also accept that beyond the fact that their city is near
borders the destination management could support a strategy of complementarity
which could drive to a wider competitiveness and attaractiveness for potential visitors.
These visitors could visit these small-scale cities following the night stars as it
happens during the pilgrims’ time of via Egnatia in the heart of Balkans, today

visiting three or five countries during their stay.

Almost all participants described their experience of participating to the useful
projects and funds provided by the European Union (Interreg projects) hepled the
destinations to find common elements with the neighbouring countries and towns and
face the difficulties in building multithematic products due to the lack of tourism
education of the staff while some them underline the non-formal education of the
population needed to extend destination management dispersion of benefit. So the
synergy could respond not only to address solutions but also to eliminate the
problems. DMO's in local, regional and national level do different things but it is the
way to attract and collect the knowledge of collaboration, segmentation, promotion,
preservation and the proper management using local, national and international
human recourses and experts to rebuild somehow the network, like road map of via
Egnatia, which gave to the cities the long term existense they already have.All
respondents agreed that the local authorities level, the local governance which
represent the destination tourism governance is more flexible and effective, with more
visible and tangible results. But this needs more involvement from the private sector

of economy for better impact on acceptance of the local residents and stakeholders.

In other words, destination management requires collaboration for better
efficiency and implementations that benefits the destination meaning the attractive
status, the local people daily life through the sustainable using of natural, cultural

resources for sosio-economic environment balance.

The differences in approaches and the major obstacles between the cities-
destinations and tourism developers is the long-term strategy absense because of the

lack funding from the centralized national economies which are differencieted from
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year to year. The participants look for in the face of DMO the possibility for self-
finance using some natural or cultural resources while attracting funds from private
sector even as a small annual fee of participation even as a fee to participate as an co-
member or as observer member to a common project with specific inputs and outputs.
There is, however, a consensus on the need for new research and tourism product with

more flexibility and innovation in order to increase the competitiveness.

Finally most of the partcipants want to acquire according to EU directives
access to open data policies in order to enhance the relevant research and improveness
of destination resources as assets in order to develop a sustainable strategy and mutual
benefits confirmed that destination management tools could be generate the
ecological, cultural and socio-economic balance by activating efficient concepts,

theme routes, local, regional and cross-border intiatives.

5.8 Summary
This chapter provided a summary the results and discussions from empirical

data from qualitative research study. The findings of the research study were
discussed in detail in order to investigate the conceptual model, as well as research
hypotheses of this study. New insights and policy implications for academics and
practitioners, as well as limitations of the study and suggestions for future research are
presented in the next chapter.

The next chapter, Chapter 6, offers qualitative analysis and results for this
study.
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Chapter 6: Destination Management Systems and
Sustainable Development — Via Egnatia Small-Scale Cities

Qualitative Analysis and Results

6.1 Introduction
In this chapter out the statistical analysis of the research related data that were

collected will be carried. Chapter 6 offers data analysis and interpretations of findings
corresponding to the research questions from in-depth interviews, which were
conducted by the researcher. This is followed by discussion in order to contribute to
better understanding to the context of city destination management and sustainable
tourism develoment culture. Spreadsheet software was used to analyze the empirical
data. Finally, the chapter is summarized. By using the spreadsheet qualitative data
analysis software, using rainbow method received one framework in one single place
to analyzing qualitative data in an concrete, binary and visual way according Tomer
Sharon rainbow spreadsheet (Kimm, 2013)

Qualitative analysis leads to the structure of a report which starts immediately
with empirical observations and then moves on to the identified research problem. In
this thesis, the indicators construction for natural, cultural, and socio-economic
environment and management of human resources and therefore, the qualitative
method is appropriate and used in the similar studies (Dwyer and Kim, 2003) and it
could be useful for small-scale cities as destination level. Therefore, qualitative
studies are also required to increase the accuracy and comprehensive framework. The
regions for the multiple case studies in this thesis were selected based on the literature

review and the understanding of the indicators and factors (Zivanovi¢, 2020).

This research is a study that shows the sustainable development using
destination management techniques from the supply side and how different
perceptions of the influent decision makers disrupt or support this process. The
findings of the study are investigated through the models of Ritchie and Crouch
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(2000) and Dwyer (2010 for the destination competitiveness and destination

sustainability as well.

As an exploratory study, it was important to discover the attitudes and
practical experiences of the opinion leaders and decision makers in the local
government and the destination affiliation members from the supply side of tourism,

destination managers, stake holders and the tourism strategy makers.

The methodology chapter contains different sections: restatement of the study
objectives, role of the researcher, respondents, research design and method,
instrument, population, sampling technique, data collection method and analysis,
limitations and ethical considerations. Qualitative research requires contact with
personalities at different levels and ethical dilemmas need to be considered prior and
during the research process. So participans had the choice of their voluntary
participation and the right to withdraw, the protection as research participants with
anonymity and they had the assessment of potential benefits and risks during the

obtaining informed consent.

6.2 Demographic Profile
In Table shows demographic information of 9 respondents who were

interviewed from 3 destinations.
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Respondend Country Gender Age Edu Type Position Y Experience
1 Pl 1 Male 48 8 | Director 15
2 P2 1 Female 55 7 | Director 15
3 P3 1 Male 40 7 | Board Council 5
4 P4 2 Male 45 7 | Director 10
5 P5 2 Female 49 8 | Professional 10
6 P6 2 Male 44 7 | Director 10
7 P7 3 Male 48 8 | Professional 10
8 P8 3 Female 45 7 | Director 5
9 P9 3 Female 40 7 | Board Council 5
Table 47 Demographic information of Interviewees
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Gender
53Figure shows that most of the people interviewed were male 71%, while

only 29% of them were female. Most of the people interviewed were male, but the
total figure shows the balance in these positions in examined cities.

44% m Male

56% M Female

Figure 54 Gender
Age
Figure shows the age of the interviewers, which were closer to destination
management of each are. The main age of interviewees is 46 years old. It can be

concluded that age ranged from 40-55 (mean 46), and gender was balanced.

The results are in line with literature review. Several studies found that
initially age increases the likelihood to exploit opportunities. On the other hand, when
people get older, the tendency to exploit opportunities is negative. People in their late
40s and early 50s are more successful on establishing and operating a destination
management, which needs enthousiasm and experience of handling ability to grow the

management process by Beritelli et al (2007).
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Figure 55 Interviewees’ age

Education
Figure shows professional qualification of interviews, where the highest

percentage is in level 8 (Doctoral Degree, 30%) while the rest are in level 7 (Master

Degree, 70%) related to human and social studies.

M Level 8

M Level 7

Figure 56 Interviewees’ professional qualification

Education level is satisfactory among interviewed destinations “ambassadors”.
Formal Education is an important source of developing human resources
understanding the importance of human capital for the sustainable tourism
development wusing cmplex destination management systems among local

stakeholders, local authorities, professionals and experts.
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Work Experience
The interviewees had job experience from 5 to 15 years, with the average of

9,44 years as presented in Figure

20

15 -+

10 ~ .
B Y Experience

Figure 57 Interviewees’ job experience in years number

All of them were experienced in jobs related to the destination management,
and majority has prior work experience, with the cross border cooperation projects.
Human and Social studies conclude that work experience leads to better performing in

management process (Milovanovic, 2017).

Destination Management Pillars
The model of the parameter cooperation for sustainable destination managent

activities, and its constituent variables, is illustrated in Figure showing acceptance of
sustainbale destination management pillars using rainbow method to analyzing
qualitative data in an concrete, binary and visual way according Tomer Sharon

rainbow spreadsheet (Kimm, 2013).

At the set of follow sections and criteria, respondends interviewed to
questionnaire which based on sustainable destination criteria from global sustainable
tourism council (GSTC) which is a strategic coalition of partners such as the UN
Foundation, the UN Environmental Program, the World Tourism Organisation
(UNWTO) and others (GSTC, 2020). These criteria are obviously connected with

Agenda 2030 for sustainable development in general.
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All the participants answered that the main pillars for destination management
are the constituent variables are related with management of human resources,
management of natural environment, management of cultural environment,
management of socio-economic environment while for the present case study the
neworking activities added from the side of supply of small-scale city sustainable
tourism management.

Observations/Participants QIP1|P2|P3|P4[P5|P6|PT|P8B|PY
SECTION A: Sustainable management
SECTION B: Environmental sustainability
SECTION C: Cultural sustainability

SECTION D: Socio-economic sustainability
SECTION E: Networking

N L2 (o —
NP |2 [P —

Figure 58 Destination Management Pillars

Sustainable Management
The model of the parameter sustainble destination management and and its

constituent variables of the management of human resources is illustrated in Figure

Observations/Participants Set of Criteria Q| P1 | P2 | P3| P4 | P5 | P6| Pl | P8 | P9

SECTION A: Sustainable
management

A{a) Management structure  |A1 Destination management responsibility
and framework

A2 Destination management strategy and action plan
A3 Monitoring and reporting

A(b) Stakeholder engagement |A4 Enterprise engagement and sustainability
standards

A5 Resident engagement and feedback

AB Visitor engagement and feedback

A7 Promotion and information

A(c) Managing pressure and  |A8 Managing visitor volumes and activities

change

A8 Planning regulations and development control
A10 Climate change adaptation
A11 Risk and crisis management

Figure 59 Sustainable Management

The constituent variables include A(a).Management structure and framework
connected with the, (Al) Destination management responsibility, (A2) Destination
management strategy and action plan and (A3) Monitoring and reporting activities.
The second set includes A(b) Stakeholder engagement as for first (A4) Enterprises

engagement and sustainability standards (A5) Resident engagement and feedback
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(A6) Visitor engagement and feedback and (A7) Promotion and information. Finally a
set of activities related with (A(c) Managing pressure and change, (A8) Managing
visitor volumes and activities, (A9) Planning regulations and development control,

(A10) Climate change adaptation, (A11) Risk and crisis management, was measured.

The model of the parameter using rainbow method to analyzing qualitative
data according Tomer Sharon rainbow spreadsheet (Kimm, 2013) the constituent
variables are related with the measuring of the possibilities of the existing
management of human resources, from the side of supply of small-scale city

sustainable tourism management.

Most of the participants understand the meaning and the power of
management to the way of sustainble tourism development. Between the cities in the
3 different countries not important issues seems to exist except the climate change
adaption,risk management and managing visitors are also issues giving different
opinions. Probably while under the local authorities there are services at the same
time there is no structure for holistic conversations related to the destination
management issues. It is clear that the each country national legislation for local

DMO or entity to play this role doesn't help.

Environmental Sustainability
The model of the parameter sustainable destination management and and its

constituent variables of the environmental sustainability is illustrated in figure. The
constituent variables include (B(a) Conservation of natural heritage, (B1) Protection
of sensitive environments, (B2) Visitor management at natural sites, (B3) Wildlife
interaction, (B4) Species exploitation and animal welfare, (B(b) Resource
management, (B5) Energy conservation, (B6) Water stewardship, (B7) Water quality,
(B(c) Management of waste and emissions, (B8) Wastewater, (B9) Solid waste, (B10)
GHG emissions and climate change mitigation, (B11) Low-impact transportation,

(B12) Light and noise pollution.
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Observations/Participants Set of Criteria Q|P1[P2 | P3| P4 | P5 | P6| PF| P8 | PY
SECTION B: Environmental 4
sustainability
B{a) Conservation of natural |B1 Protection of sensitive environments 4
heritage
B2 Visitor management at natural sites 4
B3 Wildlife interaction 4
B4 Species exploitation and animal welfare 4
B{b) Resource management |B5 Energy conservation 4
BE Water stewardship 4
B7 Water quality 4
B(c) Management of waste  |B8 Wastewater 4
and emissions
B9 Solid waste 4
B10 GHG emissions and climate change mitigation 4
B11 Low-impact transportation 4
B12 Light and noise pollution 4

Figure 60 Environmental sustainability

The model of the parameter using rainbow method to analyzing qualitative
data according Tomer Sharon rainbow spreadsheet (Kimm, 2013) the constituent
variables are related with the measuring of the possibilities of the existing
management of natural environment, from the side of supply of small-scale city

sustainable tourism management.

Most of the participants understand the meaning and the power of natural
environment management to the way of sustainable tourism development. Between
the cities in the 3 different countries not important issues seems exist except the
natural environment protection, the visitor management and wildlife interaction.
Climate change and gases issues and low impact trasportation are new issues on the

conversation table.

Cultural Sustainability
The model of the parameter sustainable destination management and and its

constituent variables of the cultural sustainability is illustrated in Figure

The constituent variables include (C(a) Protecting cultural heritage (C1)
Protection of cultural assets, (C2) Cultural artifacts, (C3) Intangible heritage, (C4)
Traditional access, (C5) Intellectual property, (C(b) Visiting cultural sites, (C6)

Visitor management at cultural sites, (C7) Site interpretation
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Observations/Participants Set of Criteria Q|P1[P2 | P3| P4 | P5 | P6| PF| P8 | PY
SECTION C: Cultural 3
sustainability
C(a) Protecting cultural C1 Protection of cultural assets 3
heritage
C2 Cultural artifacts 3
C3 Intangible heritage 3
C4 Traditional access 3
C5 Intellectual property 3
C(b) Visiting cultural sites C6 Visitor management at cultural sites 3
C7 Site interpretation 3

Figure 61 Cultural Sustainability

The model of the parameter using rainbow method to analyzing qualitative
data according Tomer Sharon rainbow spreadsheet (Kimm, 2013) the constituent
variables are related with the measuring of the possibilities of the existing
management of cultural environment, from the side of supply of small-scale city

sustainable tourism management.

Most of the participants understand the meaning and the power of cultural
environment management to the way of sustainable tourism development. Between
the cities in the 3 different countries not important issues seems exist except the
intangible heritage issues which are obviously played vital role for the local identity
distinctiveness. The reason is the need of existence at the local level of a wide
knowledge of what is happend globally. More locally, more distinctively means more

competiveness more perceived quality from the visitors.

Socio-Economic sustainability
The model of the parameter sustainable destination management and and its

constituent variables of the Socio-economic sustainability is illustrated in Figure. The
constituent variables include (D(a) Delivering local economic benefits, (D1)
Measuring the economic contribution of tourism, (D2) Decent work and career
opportunities, (D3) Supporting local entrepreneurs and fair trade, (D(b) Social
wellbeing and impacts, (D4) Support for community, (D5) Preventing exploitation
and discrimination, (D6) Property and user rights, (D7) Safety and security, (D8)

Access for all.
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Observations/Participants Set of Criteria Q|P1[P2 | P3| P4 | P5 | P6| PF| P8 | PY

SECTION D: Socio-economic
sustainability

na

D(a) Delivering local D1 Measuring the economic contribution of tourism
economic benefits

D2 Decent work and career opportunities

D3 Supporting local entrepreneurs and fair trade

D(b) Social wellbeing and D4 Support for community
impacts

D5 Preventing exploitation and discrimination

D& Property and user rights

D7 Safety and security

RSRLSITSEISY B R LLCH G B ]

D8 Access for all

Figure 62 Socio-Economic sustainability

The model of the parameter using rainbow method to analyzing qualitative
data according Tomer Sharon rainbow spreadsheet (Kimm, 2013) the constituent
variables are related with the measuring of the possibilities of the existing
management of socio-economic environment from the side of supply of small-scale

city sustainable tourism management.

Most of the participants understood the meaning and the power of socio-
economic environment management to the way of sustainable tourism development.
Between the cities in the 3 different countries not important issues seems exist except
the decent work and career opportunities which generally drives to gentrification,
property and user rights and access for all are also issues giving different opinions.
The reason is the need of existence at the local level of a wide knowledge of what is
happend globally. The future entering in EU the western Balkans is a perspective
which is expected to realize with legislation alignments to these destination

management issues.

Networking
The model of the parameter sustainable destination management and and its

constituent variables of the networking is illustrated in Figure
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Observations/Participants Set of Criteria Q|P1[P2 | P3| P4 | P5 | P6| PF| P8 | PY
SECTION E: Networking 5

Internal destination E1 Try to define your

background E(a) place/territory/region/neighborhood in 5 key words :

E2 Find 3 aspects (natural, cultural, products etc) that
make your place different from others.

E3 Cultural Values & Traditions - Give 3 key values
and/or traditions of your local community.

E4 Ancient Via Egnatia connected Constantinople and
Adriatic sea during Roman and post-Byzantine era.
How deep is the real long-standing historical and i}
cultural connection among regions, in a future EU
environment perspective

External Networking E(b) E5 Were there any particular collaborations developed
with the neighboring regions with regards to tourism 5
and destination branding, image or coherent strategy?

E6 Are the managers of the heritage sites involved in
the process of promation or development of the key
attractions as a part of the regional tourism strategy or
the clustering or the cross border co-operation?

E7 One of the key points for region's tourism potential
is to develop more effective linkages and synergies. A
critical factor for success is to align all elements to the
destination strategic offerings. This requires
coordination and cooperation. |s there sufficient effort
to ensure success of tounism clustering activities, with
committed, high level, long-term joint governance
/business /labor leadership?

E8 What are the key activities proposed for the next 10
years?

Figure 63 Networking

The constituent variables include Internal destination backgroundE(a), (E1)
Definition of your place/territory/region/neighborhood in 5 key words, (E2)
Definition of 3 aspects (natural, cultural, products etc) that make your place different
from others. (E3) Cultural Values and Traditions - Give 3 key values and/or traditions
of your local community, (E4) Ancient Via Egnatia connected Constantinople and
Adriatic sea during Roman and post-Byzantine era. Definition of how deep is the real
long-standing historical and cultural connection among regions, in a future EU
environment perspective. External Networking E(b), (E5) Were there any particular
collaborations developed with the neighboring regions with regards to tourism and
destination branding, image or coherent strategy, (E6) Are the managers of the
heritage sites involved in the process of promotion or development of the key
attractions as a part of the regional tourism strategy or the clustering or the cross
border co-operation, (E7) One of the key points for region’s tourism potential is to
develop more effective linkages and synergies. A critical factor for success is to align
all elements to the destination strategic offerings.  This requires coordination and

cooperation. Is there sufficient effort to ensure success of tourism clustering
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activities, with committed, high level, long-term joint governance /business /labor

leadership, (E8) What are the key activities proposed for the next 10 years?

The model of the parameter using rainbow method to analyzing qualitative
data according Tomer Sharon rainbow spreadsheet (Kimm, 2013) the constituent
variables are related with the measuring of the possibilities of the existing networking

activities from the side of supply of small-scale city sustainable tourism management.

Most of the participants understand the meaning and the power of networkin
in management to the way of sustainable tourism development. Between the cities in
the 3 different countries not important issues seems exist except the fact that city of
Korce understands the influence of via Egnatia because it was not a hotspot because
the city belong to the wider corridor of the road. Also all they refer that cultural

management doesn't play with the other destination management players.

6.3 Summary
This chapter provided a summary the results and discussions from empirical

data from qualitative research study. The findings of the research study were
discussed in detail in order to investigate the conceptual model, as well as research
hypotheses of this study. New insights and policy implications for academics and
practitioners, as well as limitations of the study and suggestions for future research are

presented in the next chapter.

The next chapter, Chapter 7, offers conclusions of the findings and policy
implications for this study.
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Chapter 7: Conclusions and Policy Implications, Sustainable
Tourism System Development — The Multi-Dimension, City-

Sustainable Destination Management Model
7.1 Introduction

Chapter 7 provides conclusions and analysis of this research investigation,
which are in accordance with the overall aim, and objectives of this study. The overall

aim of this research study was:

“To empirically investigate destination management at the level of small cities
as destinations of the same cultural corridor of Via Egnatia among centuries and the
impact to the surrounding areas according sustainable tourism development
principles”. The research study aimed to identify a destination management model
with application possibilities on all three countries and the specific Via Egnatia cities
using networking perspectives activating the balance between social, cultural, natural

and economy ecosystem which is presented.

The ten research questions, which are directly related to the objectives of this
research study, are considered with the research findings, to give the final conclusion.
This is followed by policy implications, in terms of DMO management, local tourism
governance, cultural policy and sustainable heritage destination. Furthermore, the
limitations of this research study and the identification of potential future areas for
further research in the field of destination management of small scale cities are
presented. Finally, the main areas of knowledge contribution were reviewed for this

research investigation.

7.2 Contributions Arising from the Research Questions
The following section includes conclusions related to the main research

question. The main research question follows as:

Is there any model of destination management for sustainable tourism

development as application to the small-scale cities even if they are in different
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countries and regions? The using examples are from the Ancient via Egnatia physical

and cultural networking.

Each research question is presented followed by overall conclusions drawn from
the questionnaire and the interviews conducted for the investigation. Considerations

of previous studies are also used to develop the conclusions.

7.2.1 Research Question One
RQ1: Is there a statistically significant relationship between tourism governance

and destination competitiveness and attractiveness.

Questionnaire Investigation: Empirical findings show among main drivers for
sustainable tourism referred the destination competitiveness and attractiveness and
Ancient via Egnatia regognised as a networking and complementarity system for all
destinations and less as a tool of competitiveness of each area (Q7). These
complementarity actions are related with local authorities’ extroversy actions for
increasing the destination’s competitiveness and presence on international level
(Q30). Moreover the local governance has the responsibility to take care the balance
between the natural and the cultural environment in order to use them as factors for
attractiveness. The results present that most of the cities governance try to keep high

attractiveness level important for visitors but also important for the citizen’s quality of
life (Q22).

Interview Investigation: Most of the respondents highlighted the fact that
tourism governance reflects to local authorities actions for destination
competitiveness and attractiveness. The interview results indicate positive relationship
between tourism governance and destination competitiveness and attractiveness. It
can be concluded from interview that difference among destination management

systems between the cities.

Thus, implications are that destinations should follow a multifaceted approach
to destination management, which means new processes are introduced along with
new products and services for visitors' experiences and citizens' quality of life.
Ancient Via Egnatia, today more as a cultural corridor, helps these small cities to

understand more effectively, the co-existence for a long term period using each other
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as complementarity tool while their tourism governance support efforts for their
competitiveness and attractiveness status. The crucial factor remain the crucial human
resources level related with the destination management governance and as
recommended the attractiveness could be used also for to encourage scientific staff

high capacity and education to be involved.

7.2.2 Research Question Two
RQ2: Is there a statistically significant relationship between cultural policy and

behavioral intention?

Questionnaire Investigation: In terms of destination characteristics, the research
study was focused on cultural policy, tangible and intangible. The cultural
recreational facilities are adopted in a high level of interest not only to visitors but
also the local community and stakeholders who understand their cultural value and the
need of cultural policy many times in contradiction with private interests. The
behavioral intetion is related with the importance of cultural environment which is
acknowledged as important factor for visiting cities in the corridor of Via Egnatia
(Q9).

The most interesting conclusion related to the majority of local people and
stakeholders where they put cultural values and the traditions in a very high level of
importance, they do not fear to lose them and they feel them as pride element as
something distinctive which is been discovering through the visitors and for that
reason at the same time almost nobody say “I do not care” (Q36). So the behavioral
intention its strong related with the cultural background which the visitors looking for
as part of authenticity of the destination. The relation between the above facts and the

case study communities as small-scale cities is essential.

The support of cultural heritage in most of the cases give a distinctive
characteristique to help the cultural policy to draw up these authentic elements of

every destination, using complementarity and networking, by formal or non-formal
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ways (Q7). Each destination needs strong tourist information system for the cultural

and natural environment recourses as basic output of the cultural policy (Q16).

Overall, the research results are in course of many studies that conclude positive
relationship between cultural policy and behavioral intention especially using the
destination management in the direction of the correlation between local people,

destination stakeholders and visitors.

Interview Investigation: The cultural policy and behavioral intention is high
related in one of the cities of our case study. This happen because city of Ohrid
follows the international criteria of protection for cultural and natural environment
and as expected the cultural policy it is reflected to the behavioral intention. At the
same time the rest two cities they invest to their cultural policy using their status as
small-scale cities but at the same time with long-term history and high cultural status.
Korce and Edessa were acknowledged as one of the most ancient cities all over

Europe with their inhabitation being lost in the depths of time.

In conclusion to this research question, more or less similar parameters related
to behavioral intention is a part of long term existense each destination cultural status
reflects to the wider area supporting the instangible correlation of the Via Egnatia as
cultural corridor. At the same time destination links with the others small-scale cities
following Via Egnatia intangible heritage adopting same cultural habits despite the

fact that on the last century the hard borders closed the communication between them.

Nowdays even if the cultural policy it is more national than local, Via Egnatia
helps through the history the destinations to have positive behavioral intention which
is one of the basic pillars for sustainable tourism development for destination

management procedure.

7.2.3 Research Question Three
RQ3: Is there a statistically significant relationship between cultural policy and

destination attachment?
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Questionnaire Investigation: Visitors develop attachment to the destination
because of this specific ability in fulfilling the experience needs feeling the symbolic
meaning and thus, attachment is an important measure of visitor satisfaction and then
visitor loyalty. The case study cities are small-scale cities which help the visitors to
live as temporary residents. The great success of type AirBnB platforms based mainly
to this fact.

The cultural policy especially when it is related to the protection and preserving
cultural heritage as historical city centers and they create authenticity atmosphere they
help destination management to focus on the destination attachement. Simultaneously
the small-scale cities they know over their own history how to attract and attach the
visitors because all of them they are belonging to the destinations with road access for
centuries. According to investigation results it is acknowledged that creating
awareness for local customs, culture and realted values (>80%) is one of the main
drivers for sustainable tourism as the same happens with protecting and conserving
local resources (>95%) and with protecting and conserving indigenous communities,
livelihoods, culture, heritage and local identity (>90%) (Q30). These are elements
which prove that cultural policy and attachement are strong related and this happens
under sustainable direction of the adoption that tourists should respect the values and
culture of the local resident (Q29).

Interview Investigation: Interestingly, the results from the interviews show that
most of the cultural actions supported by local cultural policy related with a circle of
annual actions, a cultural calendar. This fact create first of all an open invitation to the
visitors to repeat their visit another season while at the same time underline the
sustainability of the actions. The small-scale of the cities as destinations and the long-
term history of them in connection with Via Egnatia prove the connections through a
lot of similarities which could be used as future destinations networking occasions.
For example Epiphany day which is a great strong experience for the visitors to live
the power of byzantine orthodox faith, swimming in the cold lake of Ohrid (19 Jan)
while earlier the same fact happens in Edessa swimming in the cold river (6 Jan) just

because difference of orthodox religious calendars (Q.35). Both destinations attract
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tourists from all over the world to live the experiences together with the winter
tourism activities. Local cultural policy is definitely stronger without confusing
messages when is related with national or international culture policies. Recent

example of UNESCO protection cultural label for the city of Ohrid is prove of that.

In conclusion to this research question, there is a strong relation between
cultural policy and destination attachment which the deeper meaning come from the
annual operation of the destinations as small scale cities with their own cultural

calendar which always can be used as an attractive tool to support visitor attachement.

Even in literature, there are results related to powerful cultural events against
seasonality especially when cultural policy supports an annual cultural calendar. The
small-cities in our case study confirm the ability of the human communities to create

quality for their life and strong valuable experiences for the guests.

7.2.4 Research Question Four
RQ4: Is there a statistically significant relationship between destination

resources and destination competitiveness and attractiveness?

Questionnaire Investigation: Successful competitiveness and attractiveness is
crucial for small-scale cities to achieve sustainable destination development. The
main drivers of competitiveness are nature and culture which are the main recources
for the destination attractiveness (Q.9) while gastronomy and food culture and balkan
cuisine they work also in the direction of competiveness because of two major
aspects. The value for money and the simplicity are the facts that give the sense of

authenticity which is respectful from the local people.

Interview Investigation: The main foundations of interviews include the fact the
level of protection of natural resources and the preservation of cultural monuments
and intangible heritage is the way to be destination more competitive and more
attractive. At the same time almost all participants to interviews stated the fact this

must be with socio-economical status of the residents because a part of destination
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sustainabilty belongs to them. So competitiveness and attractiveness must not relate

only with the prices but in the total product.

According to literature this is exactly the discussion for destination management
for sustainable tourism development to use than to spend resources by a balance way
between the market and the local community. It can be concluded that the empirical

data shows little contradictory results between the questionnaire and interviews.

7.2.5 Research Question Five
RQ5: Are there differences in country level and in terms of destination

resources?

Questionnaire Investigation: The empirical results show that the majority of
interviewed persons belonging to area close to cross border zone (Edessa-Korce-

Ohrid) and the geographical status is similar so there not so many differences.

If we look deeper to the statistics of each country the natural and and cultural
characteristics of each country remain the main destination resources which are also
acknowledged from the visitors as main destination resources according tripadvisor

published surveys.

Interview Investigation: According the participants no differences exist between
destinations. Nature and culture play vital role as destination resources while the fact
that all destinations are far way from the sea coast line reinforce the fact that
sustainability is close to nature and culture resources when it is in balance with socio-
economic environment which is the main issue for destination management of
controlling the resources of small-scale cities to achieve sustainable tourism
development. Even in literature, natural and cultural resources on the country level

does't seem to have great differences.

7.2.6 Research Question Six
RQG6: Are there differences in country level and in terms of destination

management?
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Destination management follows the administrative division of its country of
the present small scale cities case study. So the local authorities have the
responsibility to represent the destination and trying to apply destination management
methods according the skills and the background of each destination. In a regional and
country level the public authorities played the main role for the destination
management acknowledging that tourism is an horizontal process which as

phenomenon covers and accelarate a lot of actions. The same status

It is generally accepted that covid-19 era interrupts the mobility between
countries and destinations. This fact has negative results of the tourism which tourism
ecosystems slow down the development but at the same time energized the
conversation for the destination management necessity and the need for destination
management organizations and destination management companies legislation to the

direction of sustainability.
Questionnaire Investigation:

Most of the questionnaire participants agree that one of the main barriers for
sustainable tourism is the lack of understanding of the destination management
importance (Q.31) while destination management is the appropriate tool to reflect in
the direction of the Health Trust status improvement. This pandemic shows that crisis
management is a crucial part of destination management and also this the way for
destinations of sharing knowledge beside networking to solve problems as crisis
responsibilities or sustainable development issues. This crisis management reinforce
humanity and solidarity commitment support as a part of destination management
process for destination resilience. This destination management process needs strong

leadership in order to involve local society to the sustainable development process
(Q.33)

Interview Investigation: All participants during interviews agree that destination
management organization is the proper way to follow sustainable policies. These
policies accepted and recognized by the local authorities of the investigated small-
scale cities especially because they fit to Agenda 2030 and also is a part of EU

directives. The local authorities’ representatives acknowledge the main role of the
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sustainble tourist development with only little differences. Without exception natural,
cultural and socio-economic environment is the main issue for destination
management and at the same time human resources and the management as a capital
factor is acnowledged as crucial factor because there is no crucial number of
executives. At the same times all destinations have great connections with their local
universities which have great scientific capacity and positive attitude for cooperation.
Legislation absense for all countries related to destination management as UNWTO

report refer.

7.2.7 Research Question Seven
RQ7: Are there differences in country level and in terms of destination

competitiveness and attractiveness?

Questionnaire Investigation: According to empirical findings related to the
competitiveness and attractiveness there some differences between destinations in a
country level. While Ohrid is one of the most famous tourist cities in Noth Macedonia
and Korce in Albania, Edessa seems less competitive as destination in Greece. Each
country has a different background for tourism myth and Edessa is far away from the
coast line where the main destinations are located because Greece is famous for sea
and sun tourism but suffers from seasonality (Q.15). As attractiveness for all
destinations there is no difference because there is stability. The reason is that the
small scale cities remain cities with city life all year around which is definetely
attractive for visitors and at the same time for locals (Q.22) High rates of
attractiveness received North Macedonia (Ohrid) because of the lake which operates
as dominator of the natural environment and at little lower level for Albania (Korce)
and Greece (Edessa) for their natural and cultural characteristics. As for increasing the
destination's competitiveness and presence on international level, the city of Ohrid
(North Macedonia) has the highest rate then Edessa (Greece) with Korce (Albania)
following (Q.30). The difference shows something important. The city as a
destination depends on the country’s myth and icon which it belongs too. Even if the

destination supports branding efforts for itself there is a strong connection with the

Doctoral Thesis : Evangelos Kiriakou
207



Destination Management for Small Scale Cities for sustainable tourism development.
The case of Via Egnatia Cities

brand of the country. According to literature tourists when they travel abroad they

mention first the name of the country and then the destination name.

Interview Investigation: Most of the respondents highlighted the fact that
tourism governance reflects to local authorities actions for destination
competitiveness and attractiveness. The interview results indicate positive relationship
between national and regional tourism governance for destination competitiveness
and attractiveness too. From interviews it can be concluded that differences among
competitiveness between the countries are visible because the rate of interest in each
country for each destination is different. The crucial factor remains the human
resources level and involvement in the central authorities of each country. According
to responses the enforcement of economic competition and growth on national level
could work as barrier for sustainable development so the main message was more
local more effective even for competiveness even for attractiveness helping the
country with bottom-up process. The participants are mentioned the value of
transportation as part of competitiveness. By using modern transportation each
destination could attract more visitors from all over the world, like modern
motorways, railroads and other means. City of Ohrid has its own airport while Edessa
and Korce are now served by Thessaloniki and Tirana airports respectively. These
flights as recorded will be more private in the near future especially where some local
airports will be transformed into general aviation flights hosting airfield as it happens
recently to the Airport of Edessa near Lake Vegoritis. Near the city of Korce there is
NW Airfield which is planned to be one of the biggest airports in the country. These
actions referred, as country level main competitive actions, reflect directly to each
destination of the present case study.

According to literature, the country level creates differences which exist
because each country has its own strategy. Nowdays destinations use destination
management methods they try to use all possible means like physical or electronic
networking in order to improve their position on the world tourist map upgrading their
skills in order to achieve better placement helping both national and local brand to be

more competitive and attractive.
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7.2.8 Research Question Eight
RQ8: Is there a statistically significant relationship between destination

resources and the socioeconomic development of the Via Egnatia area?

Investigation Questionnaire:

Several parameters were used to answer this question, such as different and
similar attitudes in culture within the destination, linkage with cultural, intellectual,
environmental, ecological and management recources. First and a more significant
element is that people, even if Via Egnatia doesn't exist in practical way, they strongly
believe that the myth of Ancient Via Egnatia could affect as a key factor the examined
areas as a revival tool of attractiveness (Q.6). That means that locals understand the
role of the city as a destination to this long-existence in history, connection road. The
city’s way of thinking is strong even if the city is small-scaled. The participants
confirm this attitude understanding the Ancient Via Egnatia as a cultural heritage
distinctive characteristic and as an networking and complementarity system for all
destinations, in other words by an intangible approach (Q.7). All these affects deeply

the destination resources and socioeconomic environment.

While tourism is accepted as a significant industry with net positive impacts for
the area for all examined cities and simultaneously generally believed that tourism
offers future economic development opportunities for the area there are some
differences because of overtourism in local spots. The attitude that tourism is a burden
on the area’s resources findings is interesting. A significant percentage of the
respondents in Ohrid (65%) mention this burden resources while it is less in Edessa
(40%) and on the contrary in Korce (77%) people believe that there is no burden at
resources. Of cource all destinations understand (89%) than tourism is an important

factor of providing or creating jobs locally and related local economy development

(Q.10)
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The participants understand the destination resources that are many and varied
(74%). These resources in each destination need to be maintained and developed
(90%). At the same time these destination tourism resources are not distributed on a
regular basis within the area with a high rate of neutral (54%) and simultaneously the
participants believe that destinations need strong tourist information systems for the

cultural and natural environment recourses (98%) (Q.16)

Also the participants connect tourist destination resources and social
environment with their quality of life by providing jobs (78%) and improving living
standards by providing entertainment and increasing the green areas, parks and
protected areas (82%) and improves the available infrastructure while this leads to
rational use of resources, and the reduction of pollution in its various forms(68%) and
it also leads to the entry of new products to the market and the stability of the general
prices (72%). Also the participants mention that local populations are open to new
cultures (95%) (Q.17)

Finally to the question regarding the contribution on each destinations quality of
life there were tourist destination resources as mentioned giving high positive
economic effects and postive social effects respectively.(Q.20) while understanding
(98%) that maintenance of natural resources is essential to keeping the ecological
balance (Q.26).

Interview Investigation: In the same direction the interviews shows this relation
between destination resources and socio-economic development of the examined
small-scale cities of Via Egnatia. Most of the respondends accept the fact that small-
scale cities with socio-economic background builded over the long-term history
because of the Via Egnatia which works like a continious network system. The culture
similarities between these cities are related with this ancient route. Even the area
corridor which connects several other cities and villages are connected with these
main cities and were destinations from ancient times. All local authorities and
destination representatives agree that the balance of socio-economic development
relate with cultural and natural environment resources which are nessecary to be

preserved. Furthermore these destination recources refered in some cases as extra
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sensitive for the local economy (UNESCO Label in Ohrid and Waterfalls Geopark for
Edessa) while described that overtourism hotspots could create problems and conflict
of interests between stakeholders. One very important factor for better connection
between destination resources and socioeconomic development mentioned for human
recources involvement where new digital skills are needed simultaneously with
sustainable tourism management and development education among not only the
professionals but also with non-formal education in focus-groups in the society. All
participants from local authorities had the knowledge of crossborder cooperation so
they underline the huge positive results from the complementarity of the destinations
in the case of interchanging knowledge and sharing know how for common problems

and common solutions.

According to literature there are several examples of how destination resources
could improve the socioeconomic development in a sustainable way. Further studies
could be examined also other small-scale cities from Via Egnatia to expand the

results.

7.2.9 Research Question Nine
RQ9: Is there a statistically significant relationship between destination

management and the socioeconomic development of the Via Egnatia area?

Questionnaire Investigation: First of all a wide range of respondends react
positive for the possiblity a networking and complementarity system for all
destinations under the Ancient Via Egnatia as core issue (Q.7) Destination
management is acknowledged as participatory process and leads to its sustainability
(Highest Rate 37%). Participation leads to better results (Highest Rate 48%) while
most of the participants want to connect and cooperate with other stakeholders in
order to achieve sustainable tourism development (Highest Rate 64%) and a great
percentage want to participate in the tourist management of the city (Highest Rate
61%) which means that tourism destination management is well accepted as a

profession for the socio-economic environment (Q.18).
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Plenty of the people want to know more about the decisions made for the
destination (36%) while no more than (18%) thinks and feel well informed about
decisions made for the destination. There is a rate of (20%) which experienced that
local opinions are overlooked (Q.19). Furthermore destination management efforts
must be a part as much as it can of the local socio-economic environment. This fact
confirmed when according to empirical findings destination management should let
locals to be involved in the marketing process of a destination (59%), because mainly
the locals have a high impact on how tourists experience their destination (53%)
(Q.25). So non-formal education and structure cooperations could be used as an
motivator process of one part of destination management in order to be, in a
sustainable manner, more effective with benefit dispersion for the majority of the

socio-economic environment.

The local small-scale societies which were examined according to the
participants declare they feel safe when interacting with tourists and locals (Highest
Rate 39%) and local residents and tourists should be treated equally (Highest Rate
46%) while it is required from the tourists to respect the values and culture of the
local residents (Highest Rate 76%). The opinions related to the hosting and managing
tourists acknowledged that there are needs of wide continuing non formal education in
quality services (Highest Rate 68%) while formal education (Highest Rate 82%) is the
effective tool for professional destination and business tourism management (Q.28).

Other findings related to the destination management concern the health
trust(Highest Rate 21%), is taking care for information about health facilities and
confirm the future economic development opportunities for this area(Highest Rate
27%). As crucial part of destination management is the crisis management (Highest
Rate 35%) and destinations need networking (Highest Rate 26%) to solve problems
such as crisis responsibilities and development as well. Destination management
brings resilience (Highest Rate 46%) and Strong Leadership (Highest Rate 33%)
could drive local society development (Highest Rate 56%) process to Via Egnatia area
of examined cities (Q.33)
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Interview Investigation: In the same direction the interviews show this relation
between detination management and socio-economic development of the examined
small-scale cities of Via Egnatia. Most of the respondends accept the fact that small-
scale cities destination management relate to the public sector of local authorities
which are the main destination respresentatives. Destination management must
involve also the private sector of tourist and services economy but in balance with
rural sector together with nature and culture organizations. That means for destination
management more efforts to create structure round tables of desicions taken on local
level. In any case the quality and sustainable results means cooperation of public and
private sector equally with the establishment of a DMO in order to ensure the balance
of socio-economic development related to cultural and natural environment resources

which are nessecary to be preserved.

Furthermore, the crucial fact is the value of the management status between
stakeholders. Education and knowledge is needed for all members of these actions
while networking on a local, regional, national, Balkan and international level is the
appropriate method for extroversy for destination management. A common model of
quality management to control their occupancy of sustainability is refered as useful
even for local authorities even for business and local organizations and associations.
Via Egnatia, as a cultural and natural corridor, could support complementarity
initiatives because the attitudes of the local socio-economic environment presents a

lot of similarities with the the small-scale cities which were examined.

According to literature there are several examples of how destination
rmanagement could be a key factor a for sustainable way the socioeconomic
development during the tourist development process. Further studies could examined
also other small-scale cities from Via Egnatia to expand the results.

7.2.10 Research Question Ten
RQ10: Is there a statistically significant relationship between destination

competitiveness and attractiveness and the socioeconomic development of the Via

Egnatia area?
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Questionnaire Investigation:  Empirical findings show many correlations
between competitiveness and attractiveness and socio-economic development of the
Via Egnatia area. Via Egnatia is regognised as a networking and complementarity
system for all destinations which affect natural, cultural and socio-economic
environment in a sustainable way (Q7). The existense of these small scale cities over
centuries confirms this fact. So the main question remains, how balanced is the

quality of locals life vs visitors experiences according to the services.

Successful competitiveness and attractiveness is crucial for small-scale cities
and these cities on the Via Egnatia are based on food and gastronomy services (59%),
public safety (53%), Range of tourism services (53%), quality of tourism
infrastructure (50%), cultural recreational facilities (48%), environmental recreational
facilities (47%), Information services (38%) and less competiveness for their health
services (12%) and telecommunication services (17%) which are of great importance

part of the locals quality of life(Q.9).

Tourism development is connected to the future economic development
opportunities of Via Egnatia area (73%) and an important factor that provides or
creates jobs locally (80%) (Q.10). This competitiveness and attractivenss in Via
Egnatia area based on priority of the diversification among sections as tourism themes
(Q.11) which are: 1)Sports, 2) entertainment and Relaxation, 3)Business, 4)Eco-
tourism, 5)Adventure, 6)Food, 7)Heritage and Culture, 8)Culture while tourism
attributes based as their priority: 1)Entertainment, 2)Healthy-Climate, 3)Culture
Heritage spots,4)Gastronomy options, 5)Rural villages 6)Natural spots, 7)Prices-
Shopping, 8)Religion spots (Q.12). The above elements showed strong relation to
activities and actions of various combinations which are based on the natural and
cultural environment of the total area. Destination management is the tool to activate
competitiveness and attractiveness in the direction of sustainable socio-economic
environment development. The majority of the respondends accept that sustainable

tourism is the balance of social, economic and environmental aspects of a destination

(Q.23).
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Competiveness also means that it is important purchasing local products and
using local services (Q.27) not only for the best economic multiplier but also because
these products are distinctive. Visiting protected areas should not be free, according
the research, so tickets could be a great tool to finance the nessecary destination
management system. For a small scale city this is probably a good combination of
solution related to proper human resources financing and preservation of visitors

infrastructure.

This destination competitiveness and attractiveness of the Via Egnatia area
empowering local communities and supporting their priorities and demands while
offering tourists a greater authenticity in their experiences. At the same time local
communities strengthen the well-being, education, equality and fairness by taking
local  priorities and demands into account while fostering local economic
development, job creation and income by creating awareness for local customs,
culture and values. The attractiveness based on protecting and conserving local
resources, biodiversity and ecosystems and protecting and conserving indigenous
communities, livelihoods, culture, heritage and local identity. Via Egnatia plays a
vital role as a connection ring between the small scale cities to attract cities from all
over the world increasing the destination’s competitiveness and presence on
international level. Local socio-economic development also must reflect the directives
of EU and UN according agenda 2030 for decreasing and balancing environmental
impacts (e.g. CO2-emissions, water and land usage, pollution), strengthening urban

renewal and rural development and reducing regional imbalances (Q.30).

Interview Investigation: In the same direction, the interviews showed that
common cultural values and similar traditions at the Via Egnatia corridor is an asset
for self-development, a business opportunity which many times opens closed doors.
In other words this long-term common living and interchange in this Balkan way of
thinking society doesn't mean in any case that cultural values are obstacle of self-
development. Destination management must understand the human geography deeply
because the socio-economic development should be accomplished through well

connected and well educated human resources. All participants agree that destination

Doctoral Thesis : Evangelos Kiriakou
215



Destination Management for Small Scale Cities for sustainable tourism development.
The case of Via Egnatia Cities

management needs firstly, local authorities, community, stakeholders and

entrepreneurs.

This sense of belonging is essential and a primary element in this sustainable
development process. In the end most of the participants underline the problem of
brain drain and gentrification (= when locals need to leave their place because life
costs increase) but they focus on the fact that small scale societies (small cities,
villages) could link each other via networking more easily because of interpersonal

relations which always existed.

This destination competitiveness and attractiveness of the Via Egnatia area is an
ongoing process which is helped by the fact that there is no possibility of one city to
dominate the others so each one needs the others to exist and to be more competitive

and attractive outside this system in the future.

7.3 Research Methodology

At the beginning of this research, a conceptual framework was developed based
on the key variables from the literature review, which included previous research
studies related to the main theme. The main result of this led to the formulation of ten
research questions, which were subsequently survey study. Therefore, the conceptual
framework was used as a tool to organize the data collection through the sequential

mixed methods model as follow in Figure
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and Interpretation

Source: Source: Creswell, 2009

Figure 64 Explanatory Sequential Model

(Source : Creswell, 2009)

The explanatory sequential model was suitable for a research design as it moved
from exploration to explanation and ensured that the research was considerable
effective (Creswell, 2009). This approach gives results within a greater depth and
offers valuable conclusions and contributions to the research study. In the final stage
of this explanatory sequential model, the empirical findings from the questionnaire
and interviews were compared to answer the research questions, which resulted in
suitable conclusions. It is nessecary to highlight the fact that the interviews provided a
wider scope and details required to explain the impact of destination management
attitudes of the destinations, to touch the hidden corners of sustainable development,
cities similarities and differences and networking perspectives.

7.4 Limitations of the study

As for any research, there are some limitations that should be taken into account

within all research investigation. First, although, the sample is composed of an
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acceptable amount of data, it came from three small-scale cities and three different

countries. This has an impact on the representativeness of our sample.

Thus, the generalization of our findings to destination management attitudes is
still limited, and should be interpreted with caution. Nevertheless, the sample does
represent small scale cities from Turkey. Second, the data used in this study were
gathered from single informants, which were close to educational units such as

students and tourism enterprises owners or managers.

This may results in self-report bias (Podsakoff et al., 2003). In fact these
participants are those who are able to provide the more accurate information related to
destination management and they understand the sustainable tourism development as
they live close or in the small scale cities of Via Egnatia. Whilst the methodological
approach included survey and interview data collection methods, other types of data
collection, such as observation and content analysis of specific destination reviews on

google maps for each destination may have provided a wider perspective.

The interviews occurred as a cross-sectional study. However, a longitudinal
study may have produced differing results. One-shot approach was used for
interviews, via zoom software, meaning that the researcher visited each organization
at one occasion. Also, even though different dimensions of destination management
and sutainable development for small scale cities have been covered, this research

study cannot claim the cover of all relevant dimensions.

7.5 Contributions and Implications for Destination Management
The human resources from academic environment from each area of Via

Egnatia could be useful via more surveys and studies in the direction of improving the
universality of Via Egnatia.The unique long-term history along the centuries and in
parallel to the creation of a new generation knowledge could support the efforts for
high added value destination management for sustainable tourism development of the
small-scale Via Egnatia cities.

This knowledge could use the “Phryctoria” (fire-aspects) an ancient signal

system which was based on transmiting messages. The proposed model contains these
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four pillars, (management “ecosystem”, natural-culture-socioeconomic environment,
and one as networking, internally and externally), nessecary for the community of the
destination to remain sustainable according to UN Agenda 2030 and EU Directives
for sustainable tourism development. The model symbolically called “Phryctoria” and
designed to follow international criteria (GSTC, 2020) and it’s free to use from the
destination management organizations and stakeholders of the destinations of Via
Egnatia.

The Phryctoria version 1.00 proposed contains the basic elements and findings

of this study using also the international literature and experience.

sustainable management

environmental cultural y
sustainability sustainability

St

socio-economic Networking
sustainability

Model : Sustainable Tourism Destination Management and Development System, Phryctoria v.1.00

Figure 65 Model of Sustainable Tourism Destination, Management and Development System

This model is designed to open the discussion in the local societies and to
organize thoughts that already exist. Some of these ways and practises existed in the
area of Via Egnatia cities over centuries but now this area needs to be contacted,
externally and internally, in order to reinforce the attractiveness using the residents’
quality of life as part of the visitors emotional experiences at all travel stages of

dreaming, planning, booking, experiencing and sharing.
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7.6 Application of the Model
The destination management for sustainable tourism development needs a

quality multi-dimension evaluation model and a tool behind this model as Sustainable
Tourism Destination Management and Development System.

There are two sides. The supply side which means the balance between the
natural, cultural and the socio-economic environment while the use of management
recources especially the human capital is crucial support both balance and
sustainability. The other side is the way for the destinations to communicate to attract
tourists from distant or long haul markets or to learn from the tourists who already
visited the destination using methods to disseminate this information globally and

internally to the destination management authorities (Buhalis and Spada, 2000).

It is understood that destinations must compete in an increasingly fiercely
competitive marketplace. Small-scale cities have extra positives to conquer the
markets. They are alive as destinations all year round because simply the residents
daily life could be used as individual visitor's experiences. Also these cities are
attractive for domestic markets which are usually characterised by short city-breaks,
last minute trip decisions. These characteristics mean that visitors request a wide
variety of information on natural and cultural areas and monuments, facilities,
attractions and experiences at destinatios before departure, at the destination and

sometimes after their visit.

This strong information system is the most crucial element from the supply side
which often underestimated. The need for speed, especially from small scale
destinations as cities giving the ability to destinations to satisfy the needs of the
visitors and also to look into further solutions to increase the visitors’ consumption

and accurate information efficiently.

The Sustainable Tourism Destination Management and Development System,
Phryctoria v.1 (Appendix C) prepares the small-scale city to be an integrated
destination folowing the radical developments of IT in sustainable tourism
development reflecting the changes in demand patterns of the new intelligent and

wired traveller who is increasingly seeking for, new or spin-off, natural and cultural
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experiences and tools to access destination information. As it happens during
pandemic era of Covid-19 the destinations that provide timely, appropriate and
accurate information to visitors have a better chance of being selected. Are nature,

health and wellness, away of noisy overcrowded sites, the next day trends?

Destination management is a process of continious feedback so every time the
destination finds problems they are definetely close to the solutions if they behave
preparatory. The main challenges of these cities of Via Egnatia, self governance, is to
recognize the fact that citizens put their vote for local authorities every 4-5 years
while visitors votes and create reviews every minute everywhere to all destination
recources without restrictions. So it is crucial for local authorities and destination
management body to support the supply side by the implemention of a self evaluation
process, on local level and operate procedures on an annual basis for the destination

sustainable development.

The sequence of the "main body" of model Phryctoria questions it is crucial
important. The questions started by management sector, then to natural environment,
cultural environment and finally to socio-economic environment and networking.
There are clear and logical, and the placement of questions doesn't affect subsequent
responses. The clear sequencing is particularly important giving to the respondents the
possibility for a little non-formal education (Synodinos, 2003). Results from this
research are set out to develop a list of success criteria by establishing and
evaluating the needs of key stakeholders of destinations and the proper destination

management for sustainable tourism development.

This model contains 100 educational questions in the direction of sustainable
tourism development for small-scale cities of Via Egnatia. Each positive reaction has
rate 10 (Yes=10) and each negative 0 (No=0). The total 100 Qs give a feedback of the
total rate received with a report directly by email to the destination respondent
immediately after the fullfillemnent. The use of model and the self-evaluation process
is free to use while it operates under open free cloud software of gmail and simple
record methods using Google drive, Google Forms, Google spreadsheet and Google
Auto-Answer Email Application following total quality management.
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This model is in operation in order to help local authorities and stakeholders to
receive proper information for related actions need to be taken or improved for the
best outstanding and networking for small-scale cities destination management focus

on a future perspective of Via Egnatia theme trail as a part of Silk Routes

7.7 Avenues of Future Research
The results from this research study opens up ways for future research. A lot

more research is necessary, in coexisting and cultural heritage of Ancient via Egnatia
Cities because this road and related cultural corridor was closed for several periods of
time in the last century. As mentioned in the limitations in this chapter, some
nationalities that represent the eastern part of Via Egnatia cities, as cities from Turkey

are not represented in this study.

From the management perspective, there are sets of elements identified in this
research that can further be investigated: collaboration with the destination
development organizations, cross-border collaboration, and applying audit of the
current tourism and destination management strategies and their objectives by the
local bodies. International media and attention should be more focused on the rich and
diverse culture and heritage in this part of Balkans which contains all elements of

interconnections between Asia and Europe using Via Egnatia

Especially for the academia and the international researchers, these researches
are required in order to better understand the backgrounds of cultural, socio-economic
which affect the tourism differences in this region. There is a lot of scope for research
in branding and co-branding of the area of Via Egnatia. None of the interview
respondents refused the idea and they all refered to the border barriers which soon
will dissapear when all western Balkans states entering EU. A study using
longitudinal design might help to explain the findings further, as it would enable to
assess the effectiveness of the sustainable destination management itself and the

implementation process.
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7.8 Management policy and practical implications
The objectives of this study had both management and academic components. It

IS important to provide recommendations, based on the research of the concerned
authorities, organisations as parts of the destination management system. The data has
been systematically collected and compared to the literature in order to analyse and
interpret better address and solve destination management issues and challenges. The
balance of this thesis has to do with the merge of these objectives to present both

aspects of the doctoral concept. Specific findings and recommendations are:

- Connect the unconnected using the analyzed cultural background of Via
Egnatia small-scale cities which could focus on the bright side of the other part, not
the hidden, not the dark.

- Describe the fact of destinations existence for a long-term period because via
Egnatia was not a simple road but also a co-existence network

- Involve all the local society through stakeholders during the tourism
experiences development and explain the sustainablity in practical way and drive the
procedures for obtaining funds from different national, regional, EU and international

organisations.

- Improve the local and regional area, using structured cooperation, functioning
by assessing the level of involvement and future perspectives through targeting
common goals. This will help to uncover issues and communicating policies,

horizontally or vertically, to be effective when changes need to be taken.

- Initiatives for the DMOs existence beyond mere promotion and marketing

activites needed.

- Strong destination management system is not only leadership and
coordination. It is also research with open data, many times in correlation with
academic studies, planning, visitor product development, local information system,
marketing and promotion, partnerships, continious education, non-formal

management and team-building and community open relations.
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-Strong acceptance of the term change. Destination management focuses on
goals and behaviours which need to be coordinated at all levels. Visitors, as happened
during pandemic of Covid-19 might rapidly change attitudes and the future tourist
background could have different demands and values which could be differenciate

from market to market.

-Regulatory framework and legislation for cross-border tourism development
must improve the destiantion network values as one culture and heritage tourism

product with different angles.

- According to cross border previous cooperation using funds of the European
Commission for natural, cultural and socio-economic development Via Egnatia Trails
could be a new European Cultural Route which connects cities with their particular
cultural heritage. Waternet for the Water Routes, Kaimaktsalan Gastronomy Routes,
Cine Culture and i-tour are already finished projects done which could be a part of
this networking process. Via Egnatia network could be used as an innovation lab,
research incubator and observatory of cities-destinations sustainablity could be
established from local authorites, academic institutions and private funds to focus ten
years in the future. Via Egnatia network could use complementarity for improving

each part competitiveness.

- Finally the use of common history as a school and not as a prison according to
Kotzias (2021) it helps the communities to look how to use these points for their

future.

- Despite the fact that the points of friction are remaining points of contact the
main product resulted from the destination management need a distinct character. In
the area of Via Egnatia a lot of ethnic groups exist with their own traditions, their own
languages, their own customs and habits. This intangible heritage is very little known
among each other, so structured communication is necessary on many levels in order

to activate the key elements in an international dimension.

- Via Egnatia is a continuous cultural drive factor for small-scale city as a
human-scale city. A city which is the citizen great to live the daily life all year round

and being an active part of the area’s civilization, A human-scale city ready to host
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experiences for visitors who want to live for a short-term as residents understanding

the cultural values of the social environment.

-Simplicity and complementarity is innovation in the city destination

management as an art of inspiration and creation.

- Reinforce the traveler of Via Egnatia Passport with easy access to natural and
cultural recources networking within its destination area and reconnect the cities using
networking complementarity allowing each destination to play the other part of the

same theme trail.

- Via Egnatia plays an important role even if it does not exist like in the past
because people think of themselves as part of a continuous history and life cycle

annual traditions

- Many times the reason why so many problems do not seem to have solutions is
because the people must dive into their own history into their own existence. Turn

history into to micro-story telling avoiding conflicts in this way.

- What authenticity gives is the daily life of city people who are “consumed”
from visitors as part of their experience. The via Egnatia cultural corridor helps the
mind-network actions which in many cases look like a confusion but for the

destinations it only a cultural way to live in an open cultural space system.

- Destination management mentality of these small scale cities follows the road
destiny which is used to make them destinations. Other times front, other times back
but most of the times connected to an unconnected world with physical systems. Via
Egnatia small scale cities behave as milestones of stars trail. Each traveler sees

different schemes in his mind.

-Destination management road map is like the way of via Egnatia. This road
map contains a series of emotional experiences, a linking way of myths, an intangible
motivator helping the traveller to discover the use of nature, explore the history and
unravel the culture using the location tools which are already acknowledged by the

host community. Small scale city destination management is the nuclear point that

Doctoral Thesis : Evangelos Kiriakou
225



Destination Management for Small Scale Cities for sustainable tourism development.
The case of Via Egnatia Cities

refers to sustainability for the city and its surrounding area, motivates innovation and

expectations simultaneously from travelers, local stakeholders and local population.

- The destination management is like the painter who wants to express his heart
and minds to attract the art-lover who wants to learn more for both the painting and

the painter ...The destination management is the art of tourism science.

- Via Egnatia trail during the daylight and Via Egnatia Stars during the night
could drive the destinations to the sustainable tourism development respecting the
natural, the cultural, and the socio-economic environment using intelligent art of

management, respecting each other as a general relations philosophy.

7.9 Summary
This chapter provided a summary of research questions, research methodology

used, and contribution and implications of the study. The personal reflections of

researcher on this study provided concluding remarks of this investigation.

Ten research questions answered showing the relationship between tourism
governance and destination competitiveness and attractiveness, behavioral intention
and destination attachment according to the cultural policy. Also the research
questions looked for differences in country level and specific in the Via Egnatia area
by examined three cities, in terms of destination recources, management and
destination competitiveness and attractiveness using questionnaire and interview

investigation and the methodology of the explanatory sequential model.

The limitations of the study related to small scale cities from Turkey and also,
even though different dimensions of destination management and sutainable
development for small scale cities have been covered, this research study cannot
claim the cover of all relevant dimensions because sustainability process is not a
target but a way to ensure that destination management process is proper for the

sustainable development along time.

The unique long-term history along the centuries and in parallel to the creation
of a new generation knowledge could support the efforts for high added value
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destination management for sustainable tourism development of the small-scale Via
Egnatia cities. This knowledge could use the “Phryctoria” ancient signal system
which was based on transmiting messages as the same name proposed model which
contains these pillars, management “ccosystem” natural-culture-socioeconomic
environment, and networking, internally and externally in order to reinforce the
destination attractiveness using the residents’ quality of life as part of the visitors
emotional experiences at all travel stages of dreaming, planning, booking,

experiencing and sharing and presented as apllication model from the supply side.

The sustainable tourism destination management and development system
covers with 100 educational questions using self-evaluation process for the
destination management practises need to be taken while destination management
recognizes not only residents votes but also visitors reviews. The system help local
governance to receive proper information for the best outstanding and networking for
small-scale cities destination management focus on a future perspective of Via
Egnatia theme trail as a part of Silk Routes. Future research could includes also
eastern part of Via Egnatia cities. Ancient via Egnatia regognised as a networking and
complementarity system for all destinations and less as a tool of competitiveness of
each area. Ancient Via Egnatia, today more as a cultural corridor, helps these small
cities to understand more effectively, the co-existence for a long term period using
each other as complementarity tool while their tourism governance face the challenge

to encourage scientific staff high capacity and education to be involved.

Finally as the management policy and practical implications, the destination
management must connect the unconnected, using Via Egnatia as co-existence
network, involving local society explaining the sustainablity in practical way,
acceptanding of the term “change”, especially on crisis periods, using history as a
continuous school, ackkowledging the intangible heritage of each group while
adopting the human scale of each destination. Via Egnatia trail could drive the
destinations to the sustainable tourism development respecting the natural, the

cultural, and the socio-economic environment using intelligent art of management,
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respecting each other as a general relations philosophy. The destination management

is the art of tourism science.
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Appendixes

Appendix A — Questionnaire |

Questionnaire |

Subject: Destination Management for Small Scale Cities for sustainable tourism

development. The case of Via Egnatia Cities

Introduction

Hello, my name is Evangelos Kiriakou | am a PhD candidate of University of
Bitola / Faculty of Tourism and Hospitality in Ohrid and this survey will be part of
my thesis. | would like to assure you that all the information you provide on this
questionnaire will be kept completely anonymous, so you cannot be identified. Your
participation is voluntary and you may refuse to answer the questionnaire if you don’t

feel comfortable with it.

| believe that Destination Management is a very important tool for tourism
development and co-operation between public and private organizations among Via
Egnatia cities around this natural, cultural, historical corridor. | would kindly ask for
your help.

Section 1
Q.1.Are you fluent in English?
Ll Yes

O No
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Q.2. Please state your identity.
O Tourist/Visitor

O Local citizen

1 Local Authorities Representative & Professional

O Local business owner

Q.3. Gender
O Female

O Male

Q.4. Age
[ 18-24
O 25-34

0 35-49
01 50-60
0 > 60

Q.5. Please state your area.

[] Edessa, GR & surroundings

] Ohrid, NMK & surroundings

[J Korca, AL & surroundings

Other (City Name / Country) .........coovvvineennnnnnn.
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Section 2
Please answer the following questions. In case that you are a visitor in the area,

please complete only on the questions that you have an opinion about.

Q.6. Please indicate : Do you believe that Ancient Via Egnatia could affect as a key

factor to your area revive attractiveness (as selected before)

Strongly
disagree
Strongly agree

[
N
w
IS
(6]

Via Egnatia could affect as a key factor to the area

revive attractiveness?

Q.7. How Ancient Via Egnatia could connect destinations
L] As a cultural heritage distinctive characteristique
L] As a tool of competitiveness of each area
[ As an networking and complementarity system for all destinations
[J No possible connection
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Q.8. How long do you live in the Via Egnatia corridor?

CJAIl of my life

CIOnce in my life

ClOccasionally

CINever

Please answer the following questions.

Q.9. Please rate the following factors regarding their importance for visiting cities in

the corridor of Via Egnatia.

)
: :
: £
5 _— o
© o
- c
C © E—— =
3 -
b &)
- >

1 2 3 4 5

1 | Information services

2 | Health services

3 | Telecommunication services

4 | Public safety

5 | Range of tourism services

6 | Quality of tourism infrastructure
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7 | Food & gastronomy services

g | Cultural recreational facilities

9 | Environmental recreational facilities

Q.10. Please indicate to what extent do you agree with the following statements.

Strongly agree

Strongly
disagree

Tourism is already a significant industry with net

positive impacts for the area

Tourism offers future economic development

opportunities for this area

Tourism has a net negative impact for this area

Tourism is a burden on area’s resources

Tourism is a priority industry within this area

There is good coordination of tourism

responsibilities within the area

It is important to develop tourism that provides or

creates jobs locally

Q.11. What do you consider to be the key tourism themes of the area? Please rate

them from one to 1 to 8. (1 as your first choise)

Adventure O
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Business
Eco-tourism

Food

O

O

O

Heritage & Culture O
Sport O
Culture O
O

Entertainment & Relaxation

Q.12. What do you consider to be the key tourism attributes of the area? Please rate

them from one to 1 to 8.

Rural villages
Entertainment
Religion spots

Natural spots

o O o O O

Culture Heritage

spots

O

Prices-Shopping
Healthy-Climate O
Gastronomy O

Options

Q.13. Please rate the following factors regarding their importance for a travel /

holiday trip in the area.

TNULU IIII'JUI CCATTU
at all

\Very important
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1 Location

2 | Accessibility

3 | Value for money

4 Experience

5 | Culture

6 Natural characteristics

7 | Attractions

8 Facilities

9 Interaction with the locals

Q.14. Please rate your satisfaction on the following factors

LA AYA L% 19 A LAYAY]
at all

1 | Location

2 | Accessibility

3 | Value for money

4 | Experience

5 | Culture

6 | Natural characteristics
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7 | Attractions

g | Facilities

9 | Interaction with the locals

Q.15. How competitive do you find your area on tourism terms?

O O O O O
Not competitive at all 2 3 4 Very competitive

Q.16. Please state your opinion regarding of tourist resources in the area.

Strongly agree

Strongly
disagree

[ERN
N
w
S
(6]

Tourism resources in the city are many and varied.

Tourism resources in the city need to be maintained

and developed.

Tourism products in the city are many and varied.

There is a high quality of tourism products in the city

Tourism resources are distributed on a regular basis

within the area

Destination needs strong tourist information system

for the cultural and natural environment recourses
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Q.17. Please state your perceptions toward tourism in the area.

Strongly agree

Strongly
disagree

[ERY
N
w
N
(6]

Provide jobs and improve living standards and

resettlement of the population within the city.

Will develop the environmental, historical and cultural

heritage of the city.

Provide entertainment, increasing the green areas,
parks and protected areas and improves the available

infrastructure.

Leads on rational use of resources, and the reduction

of pollution in its various forms

Leads to the entry of new products to the market and

the stability of the general prices

Makes the local population open to new cultures

Q.18. Please state your level of involvement on tourism in the area.
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3
N 2
g 5 >
s g — 2
[ T o
=
w
1 2 3 4 5
Participation is a fundamental pillar of the tourism
industry and leads to its sustainability.
Participation leads to better results.
| am ready to connect and cooperate with other
stakeholders in order to achieve sustainable tourism
development.
| want to participate in the tourist management of the
City.
Q.19. Please rate the following statements
Strongl Strongl
] N Disagree |Undecided| Agree d
Disagree Agree

I would like to be integrated into decisions

made for the destination.

I think it is important to collaborate with

tourism-related organisations.

I feel well informed about decisions made

for the destination.

| experience that local opinions are

overlooked.
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Q.20. Please rate the following tourism factors regarding their contribution on your

quality of life.

TNUGL lIIIPUI CCATTUL
at all

\VVery important

[
N
w
S
(6]

1 Economic effects of tourism

2 Social effects of tourism

3 Cultural effects of tourism

4 Physical impact of tourism

Q.21. Please state your satisfaction from the effects of tourism on the quality of your

life.
O O O O |
Not satisfied at all 2 3 4 Very satisfied
Q.22. How attractive do you find your living environment?
O d O d a
Not attractive at all 2 3 4 Very attractive
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Q.23. Please choose one of the following statements.
O Sustainable tourism is maintaining the economy of a destination.

O Sustainable tourism is the balance of social, economic and environmental

aspects of a destination.
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Q.24. Please rate the following statements.

Strongly| . . Strongly
] Disagree | Undecided| Agree
Disagree Agree
The tourism industry has a positive impact
on the development of the destination.
Sustainability is a major topic in the tourism
industry.
Q.25. Please rate the following statements
Strongl Strongl
] 9 Disagree |Undecided| Agree 9
Disagree Agree

Marketing and a strong brand are important

for a destination.

Sustainability is  important for the

development of a destination.

Locals should be involved in the marketing

process of a destination.

Locals have a high impact on how tourists

experience a destination.

Q.26. Please state your opinion regarding environmental attributes
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Strongly
disagree
Strongly agree

Maintenance of natural resources is essential to

keeping the ecological balance.

The application of regulatory and environmental
standards is important in order to reduce the negative

impacts of tourism.

Attention should be given to the environment and its

preservation for future generations.

Sustainable tourism development should have limits.

Tourists should be willing to pay more for the tourism

projects that respect the environment.

Protection of flora and fauna should be more
important than the provision of recreational

opportunities.

Q.27. Please state your opinion regarding economic attributes.
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[<B]
o
E 2
g 5 >
e 3  — =
= = c
[ T o
s
wn
1 3 5
It is important to purchase local products and use local
Services.
Visiting protected areas should not be free.
A balance should exist between the needs of tourists
and the needs of the local community.
Tourists should be treated equally
Tourism projects should be encouraged by taxes
reduction and other financial motives
Q.28. Please state your opinion regarding social attributes.
[<B]
o
> o =
g o >
° 3 — >
h © S
=
(9p]
3 5

| feel safe when interacting with tourists / locals

Local residents and tourists should be treated equally

Tourists should respect the values and culture of the

local residents.

Hosting & managing tourists needs wide continuing

non formal education in quality services
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Education is the effective tool for professional

destination & business tourism management

Q.29. Please state your opinion regarding the support for sustainable tourism

development in the area.

[<B]

[<B]

S

. . . > 3 >
| support the sustainable tourism development in the area: |2 5 >
e 3 —_— =)

= = c

(n T E

)

w
3 5

As a result of the availability of tourism resources in

1

the city.

Because tourism leads to positive change in people's
2 lives.
3 Tourism leads on an increase of the sense of loyalty by

participating in tourism projects

Tourism contributes to the preservation of the
4 | environment in general and the continuous

improvement and development

5 | Tourism leads to a higher standard of living in general

Tourism contributes on spreading different cultures

among people
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Q.30. What are the main drivers for sustainable tourism?

(b}

(<]

—

> g9 >
o o ©
S o >
S g —s B
e = [
[ T o
o

)

w
1 2 | 3 5

Empowering local communities and supporting their

priorities and demands

Offering tourists a greater authenticity in their

experiences

Participation and collaboration of all public and private

actors involved in tourism activities

Empowering local communities in decision-making

processes and collaborate withthem

Strengthening well-being, education, equality and
fairness by taking local priorities and demands into

account

Fostering local economic development, job creation

and income

Creating awareness for local customs, culture and

values

Protecting and conserving local resources, biodiversity

and ecosystems

Protecting and conserving indigenous communities,

livelihoods, culture, heritage and identity

Decreasing and balancing environmental impacts (e.g.

CO2-emissions, water and land usage, pollution)

Strengthening urban renewal and rural development

and reducing regional imbalances
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Increasing the destination’s competitiveness and

presence oninternational level

Q.31. What are the main barriers for sustainable tourism? Please select one or more
answers.

D
()
e
> D o
o 2 <
S 5 >
S 8 > )
s S
() —
e
[7p]

[ERN
N
w
S
ol

Lack of information about sustainability

Lack of understanding the importance of sustainability

Insufficient regulations and policies

Weak enforcement of regulations and policies

Insufficient support by public authorities and tourism-

related companies

Lack of transparency in decisions made by authorities

and tourism-related companies

Enforcement of economic competition and growth

Lack of sustainable tourism offers

Lack of sustainable tourism demands

Insufficient and inconsistent marketing of sustainable

tourism

Too many confusing terms (e.g. responsible tourism,

cultural tourism, eco-tourism) to understand

differences
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Contrarious development of local priorities and the

12 _

tourism sector

Insufficient cooperation among local businesses and
B communities and the tourism industry

Lack of understanding of the destination management
t importance
15 Insufficient education level among professionals in

communities stakeholders
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Section 3

Q.32. Please rate the following statements regarding Health & Safety

Strongly| . . Strongly
] Disagree |Undecided| Agree
Disagree Agree
The tourism industry has a positive impact
on the public health development systems of
the destination.
Sustainability is a major topic in the tourism
industry only if the public health system
could guarantee a safe destination.
Q.33. Please rate the following statements
(5]
o
> QO (@]
> 2 ©
[ ()] >
S 3 S =
h T S
far
(9p]
1 2 3 4 5
. Destination Management must reflect to Health
Trust
5 Health  facilities offers  future  economic
development opportunities for this area
3 Health conditions has a net negative impact for this

area

4 | Health conditions is a burden on area’s resources

5 | Crisis management is a crucial part of destination
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management

Destinations need networking to solve problems as

crisis responsibilities as development

Crisis management need humanity & solidarity
commitment support as a part of Destination

Management Process

Crisis management need Destination Resilience as

a part of Destination Management Process

Crisis management need Strong Leadership as a

part of Destination Management Process

Destination Management is a part of the local

society development process

Section 4

Q.34. Try to define your place/territory/region/neighborhood in 5 key words : *

Find 3 aspects (natural, cultural, products etc) that make your place different from
others.

Q.35. Cultural Values & Traditions - Give 3 key values and/or traditions of your local
community.

Doctoral Thesis : Evangelos Kiriakou
266




Destination Management for Small Scale Cities for sustainable tourism development.
The case of Via Egnatia Cities

Q.36 Cultural Values & Traditions - What those 3 values and/or traditions mean for

you?

Very Weak | Average |Intense Very
Weak intense
Pride
Do not care
Fear of losing them
Obstacle of self-development
Asset for self-development
Business opportunity
Q.37. Sense of Belonging — Rate the efforts for improving local community values
and identity?
Very Weak |Average |Intense Very
Weak intense

Local Authorities

Community

Stakeholders

Entrepreneurs

267
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Q.38. Sense of Belonging - Rate the question statements

Very
Weak

Weak

Average

Intense

Very
intense

What is the relationship status between your
local community and its values and identity?

Is there a cooperative and collaborative
relationship between members of your local
community?

How would you rate your involvement in
your community?

Q.39. Local Products - List 3 local specialities that represent the local identity and that

are able to transmit values of the local community.

Q.40. Local Products - Are identity values of your place expressed through those 3
local typical products? (= is there a strong link between the product and its place of

origin?).

Very
Weak

Weak

Average

Intense

Very
intense

Local Authorities

Community

Stakeholders
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Entrepreneurs

Q.41. Local Products as a potential culture tourism opportunity

Very Weak Average |Intense Very
Weak intense

Do local companies consider the local

typical products as a potential culture

tourism opportunity to find a competitive

space against outside markets?

Q.42. Local Policies

Very Weak | Average |Intense Very
Weak intense

Is the local government supporting the local
production as a way to strengthen the local
identity (and vice-versa)?

How Negative is the relationship between
the locals and tourism?

How Positive is the relationship between the
locals and tourism?
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Is your place facing gentrification
(= when locals need to leave their place
because life costs increase) ?

Have local people been already forced to
leave this area in the past?

Do you think that small scale societies
(small cities, villages) could link each other
via networking

1. Please write your email if you want to be informed for the results of the survey

Mail address

Thank you for your participation!!!
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Appendix B — Questionnaire 11 - Interview

Subject: Destination Management for Small Scale Cities for sustainable tourism

development. The case of Via Egnatia Cities

INTRODUCTION

Hello, my name is Evangelos Kiriakou | am a PhD candidate of University of Bitola /
Faculty of Tourism & Hospitality in Ohrid and this survey will be part of my thesis
“Destination Management for Small Scale Cities for sustainable tourism development.
The case of Via Egnatia Cities (Ohrid, Korce, Edessa). | would like to assure you that
all the information you provide on this questionnaire will be kept completely
anonymous, if you want.

INTERVIEW

* I have been fully informed by the detailed information letter about the
project and its scientific purpose. |1 have fully understood the purpose of my
participation and | consent to this interview

» [ grant my permission to use my interview by Mr.Evangelos Kiriakou as part
of his Phd Research at UKLO/FTU Ohrid for the analysis of oral recordings and |
consent to my interview to be used for further purposes of tourism science research of
academic and scientific activities, in particular for the writing of articles for lectures
and announcements.

* I have understood all matters relating to the protection of personal and
sensitive personal data, their collection, and processing as well as my rights of access,
correction, completion, portability, deletion, restriction or objection.

* | understand that my interview will be saved, while my answers as well as
my personal data will be stored following special security requirements.

* [ understand that my interview will be recorded
Special issues of Informed Consent (*) circle selection

| consent that my interview will be used for further purposes of tourism
science research and academic and scientific activities especially for writing articles
for lectures and announcements.
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* By using my personal data ¢ by using a pseudonym (anonymous)

Narrator Phd C Researcher

Contact Details Contact Details

Mr.Evangelos Kiriakou
Phd C, UKLO / FTU Ohrid

+30 6944884141
v.kiriakou.edessacity@gmail.com
Supervisor :
Saso Korunovski / Professor
Date

Q1

SECTION A:

Sustainable

management

Aa)

Management Al Destination management responsibility

structure and A2 Destination management strategy and action plan

framework A3 Monitoring and reporting

A(b) Stakeholder
engagement A4 Enterprise engagement and sustainability standards
A5 Resident engagement and feedback

A6 Visitor engagement and feedback

A7 Promotion and information
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A(c) Managing
pressure and

A8 Managing visitor volumes and activities
A9 Planning regulations and development control

change A10 Climate change adaptation
A1l Risk and crisis management

Q2

SECTION B:

Socio-economic
sustainability

B(a) Delivering
local economic

B1 Measuring the economic contribution of tourism
B2 Decent work and career opportunities

benefits B3 Supporting local entrepreneurs and fair trade
B(b) Social
wellbeing and B4 Support for community
impacts B5 Preventing exploitation and discrimination
B6 Property and user rights
B7 Safety and security
B8 Access for all
Q3
SECTION C:
Cultural

sustainability

C(a) Protecting
cultural heritage

C1 Protection of cultural assets
C2 Cultural artifacts

C3 Intangible heritage

C4 Traditional access

C5 Intellectual property
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C(b) Visiting
cultural sites

C6 Visitor management at cultural sites
C7 Site interpretation

Q4

SECTION D:
Environmental
sustainability

D(a)
Conservation of
natural heritage

D1 Protection of sensitive environments
D2 Visitor management at natural sites

D3 Wildlife interaction

D4 Species exploitation and animal welfare

D(b) Resource

D5 Energy conservation

management D6 Water stewardship
D7 Water quality
D(c) D8 Wastewater
Management of D9 Solid waste
waste and D10 GHG emissions and climate change mitigation
emissions D11 Low-impact transportation

D12 Light and noise pollution
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Q5

SECTION E:

Networking

Internal E1 Try to define your place/territory/region/neighborhood in 5 key

destination words :

background(a)
E2 Find 3 aspects (natural, cultural, products etc) that make your
place different from others.
E3 Cultural Values & Traditions - Give 3 key values and/or
traditions of your local community.
E4 Ancient Via Egnatia connected Constantinople and Adriatic
sea during Roman and post-Byzantine era. How deep is the real
long-standing historical and cultural connection among regions, in
a future EU environment perspective

External E5 Were there any particular collaborations developed with the

Networking(b)

neighboring regions with regards to tourism and destination
branding, image or coherent strategy?

E6 Are the managers of the heritage sites involved in the process
of promotion or development of the key attractions as a part of the
regional tourism strategy or the clustering or the cross border co-
operation?

E7 One of the key points for region’s tourism potential is to
develop more effective linkages and synergies. A critical factor
for success is to align all elements to the destination strategic
offerings. This requires coordination and cooperation. Is there
sufficient effort to ensure success of tourism clustering activities,
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with committed, high level, long-term joint governance /business
/labor leadership?

E8 What are the key activities proposed for the next 10 years?
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Appendix C — The Model Phryctoria v.1.00

Sustainable Tourism Destination Management and Development System, Phryctoria

v.1.00

The Model (Click to Open and ready to use) or

https://forms.gle/BWqLQEGEWEsGfzVc9

Phryctoria v.1.00

Sustainable Tourism Destination Management and Development System,
EL EN

Epwtiocelg Questions

Na=10, Oy1=0 Yes=10. No=0

A.1 210 Kotaotatiko 1 og GAAO £yypapo Tov
Dopéa/Emyeipnong vmapyet avapopa yio.
capn cOVOeEST 5101KNGNG, OPYOVOYPULLLLOL KO
Baockn| Aertovpyia oe eowa faon; *

A.2 Yrdpyet €T010 YpNUATOSOTIKO GYESL0,
TPOUTOAOYIoUOG Kol TPOPAEYELS Yol
TPEYOVGEC KOl LEALOVTIKEG TTNYEC
xpnpatodotnong; *

A.3 O Opyovioudg avikel oe Ao diktoa M
Qopeic ue deouevoelg; *

A.4 O Opyovioudg omacyorel LOVIIO 1 UE
ovupaon TPOSHOTIKS e EUTEIPIN TNV
dweipon; *

A.5 Yrapyovv KatevOuvrnpileg ypoppés kot
dwdkacieg duoyeipiong, ol omoieg
QTOJELKVVOLV TNV gvaicdnTomoinon Kot v
THPNON TOV APYDV OEWPOPTING KOl TPOGTACING
Tov mep1BdAiovrog; *

A.6 Yapyel OnUoCIELUEVO GE QM UEPidn/site
K.AT. £yypago mov va Kabopilel tnv
GTPUTNYIKY, TNV GTACN 1] TOLG GTOXOVS TOV
Qopéa/emyeipnon; *

A.7 H otpatnyikn/oyédio Kot o1 6TdY0l TV

A.1 Is there a reference in the Articles of

Association or in another document of the
Institution / Organization/Entity for a clear
composition of management, organization

chart and basic operation on an annual basis?
*

A.2 Is there an annual financing plan, budget
and forecasts for current and future sources
of funding? *

A.3 Does the Organization belong to other
networks or bodies with commitments? *

A.4 Does the Organization employ
permanent or contract staff with management
experience? *

A.5 Are there Guidelines and management
procedures that demonstrate awareness and
compliance with the principles of
sustainability and environmental protection?
*

A.6 Is there a document published in a
newspaper / site etc. that defines the strategy,
attitude, or goals of the organization /
business? *

A.7 Is the Organization, business/ strategy
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Opyaviopov givol capdg opatd Kot
dwbéoua on-line; *

A.8 O Opyoviouog drofoviedeton pe To LEAN
Tov M {ntdel TIC YVOUES TV TEAUTAV TOL 1)
EMOUDKEL KOl OVTOTOKPIVETOL OTIG OVOPOPES
ToUG; *

A.9 Yrdpyet Avopopd otic apyés aeupopiog
Kot 0EoAdyNon TG PIOGIHOTNTOS TOV
Inmudtov Kvduvou Kol anethdv 6To G(ES10
dpdong tov ®opéo/Emyeipnon; *

A.10 Yrdpyet avopopd 6To 6YES10
OTPATNYIKNG/OpAomg yio TNV evpvTEPN
TOALTIKY] 0€1POPOL avamTuéng oyetilopevn pe
KAmTO100G GTOYOLE TNG PLdcIUNg avamTuéng
g Agenda 2030; *

plan and objectives clearly visible and
available online? *

A.8 Does the Organization consult with its
members or seek the opinions of its clients or
seek and respond to their reports? *

A.9 Is there a reference on sustainability
principles and an assessment of the
sustainability of risk and threat issues in the
Organization / Company action plan? *

A.10 Is there a reference to the strategy /
action plan for the broader sustainable
development policy related to some of the
Agenda 2030 sustainable development goals?
*

A.11 O Opyaviopog éyet mpocdtopicet
TOGOTIKG KOWVOVIKOUG-OUKOVOLKOV-
TOALTIOTIKOVG KOt TEPPUALOVTIKOVG dEIKTES
Kot otoyovs: *

A.12 O Opyaviopog €yetl KOVeL LETPTOELG OE
oY£0M UE OVTOVG TOVG OEIKTEG, e
OTTOTELEGLLOTO, TTOV KOTOYPAPOVTOL KO
ONUOG1EHOVTOL TOVAGYIOTOV £TNGIWG; *

A.13 O Opyaviopds dwatnpet tekunpioon
TapaKoAoHONGNC Kot avagopdg Spacemy Kot
arotelecpdtv; *

A.14 O Opyaviopdc Aoppdavet voyn 10
GUGTI O TOPAKOAOVONOTG Y10, LEAAOVTIKEG
avabempnoelg oyediov kot aEI0AOYNCELS Y1o
O1K1| TOV gomTEPIKN Perticoon; *

A. Awyeipion ®opéa / Emyeipnong / Opadog
& AvBpomivol TOpotl- ATOTEAEGHOTIKOTITA
SLYEPLOTIKNG EMAPKELNG TNG CELPopiag

A.15 O Opyoaviopdc mopakorovdel Ta oyoOA

A.11 The Organization has quantified socio-
economic-cultural and environmental
indicators and objectives: *

A.12 Has the Organization made
measurements in relation to these indicators,
with results that are recorded and published
at least annually? *

A.13 Does the Organization maintains
documentation of monitoring and reporting
of actions and results? *

A.14 Does the Organization consider the
monitoring system for future project reviews
and evaluations for its own internal
improvement? *

A. Management of Organization / Business /
Team & Human Resources - Sustainability
management efficiency effectiveness

A.15 The Organization monitors guest /
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TOV EMOKENTOV/TEAATOV (Kot AAA®V

Unyovicpdv pétpnong yvoung). Mmopel av
{nBei va to amodeitey; *

A.16 O Opyavicldg OpYaVAVEL 1] GUUUETEXEL
0€ £PEVVEC EMOKENTMV (Ko GAA®V
UNYOVICUAV LETPNONG YVOUNS) o€ Bépata
aewpopiag.. Mmopei av {nnbei va 1o
amodeitey; *

A.17 O Opyaviopog £xel amodeIKTIKA,
oTol el TV dpdoemv Tov EANEONGOY (¢
OVTOTTOKPIOT) OTO GYOALO, ETICKENTAOV.
Mmnopet av {ntOel va 10 amodeifet; *

A.18 O Opyaviopog £xel amodekTikd
otoreia 6Tl {NTdel To GYOALN ETOKENTOV KOl
OTL T0 oYOA0 AVTA 00N YOVV GE OAAIYN
otaonc. Mmopel av {ntnbei va to amodeitet;
*

A.19 O Opyavio oG VAOTOLEL TPOYPOULE, LLE
éykopn akpiBeiag TpodOnom — tpofoin; *

A.20 Ta vAka TpodOnomng tov Opyavicpov
KOl Ol EMKOVAOVIEG LAPKETIVYK givon
EMOKPIPT KoL SL0POVT] Y10 TOV OPYOVIGUO TO.
TPOIOVTA 1] TIG LINPETIEG TOL,
CUUTEPTAAUPOVOLEV®V TOV GTOLYEIDV
GYETIKA LE TNV TEPLOYN Ko TNV agwpopia ; *

customer feedback (and other opinion
measurement mechanisms). Can he prove it if
requested? *

A.16 The Organization organizes or
participates in visitor surveys (and other
opinion measurement mechanisms) on
sustainability issues. Can he prove it if
requested? *

A.17 The Organization has evidence of the
actions taken in response to visitor feedback.
Can he prove it if requested? *

A.18 The Organization has evidence that it
requests visitor feedback and that such
feedback leads to a change of attitude. Can he
prove it if requested? *

A.19 Does the Organization implement a
program with valid precision promotion —
projection? *

A.20 Does the Organization's promotional
materials and marketing communications are
accurate and transparent to the organization's
products or services, including area and
sustainability information? *

A.21 O Opyaviopog Kot 01 ETKOWV®VIEG
UAPKETIVYK OEV VTTOGYOVIUL TEPIGSOTEPQ O
OVTA TOV PUITOPOVV VO TPOGPEPOLYV ... *

A.22 O Opyaviopdc viobetel mpdTLTTQL
ETOLPIKNG OEGLEVOTC KO AELPOPIag
EVIUEPDVOVTAG TAKTIKA TO EGOTEPIKO TOV
nep1Pailov (cvvepydrec, TpounbevTéc,
epyalopevoug, HEAN) oyeTiKa pe BEpota
aglpopiag, kot otnpilel v evbappuvon 6to
VO KOTOGTNOOVV TIG dPAGTNPLOTNTEG TOVE O
ae1popeg, To Prootpes. *

A.21 The organization and marketing
communications do not promise more than
they can offer... *

A.22 The Organization adopts standards of
corporate commitment and sustainability by
regularly updating its internal environment
(partners, suppliers, employees, members) on
sustainability issues, and supports
encouragement to make their activities more
sustainable. *
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A.23 O Opyaviopog mpombBet tnv vioBénon
TOV TPOTOTMOV AEPOPIOG, TNV TPomONeN NG
EQUPLOYNG TOV KPLTNPIV TOL KOVOD

TPOTVTOV-TANLGIOV OELPOPIOG EYOVTOG KAVEL

avdAivon ektipnong kvduvav (oiraproject.eu)
*

A.24 O Opyaviopog mpombBet v Aota
ONUOGLOTOINGNG TOV TIGTOTOUUEVMV
(POPEDV/EMYEPNCEDV AELPOPIOG
OTOOEYOUEVOC OTL ATOTEAEL HEPOG EVOC
SKTVOL TO 01010 GLVOAIKA emnpedleL TNV
TOVTOTNTA EVOG OAOKAN POV TPOOPIGLOV. *

A.25 O Opyaviopog emrpénet kot Tpowbei )
EVEPYNTIKT] CLUUUETOYN TOL KOWVOU GTOV
0E1POPO oYEdIOGUO Kal TN dlayeipton. O
Opyaviouodg éxer ) otnpilet éva cioTNHO
KOTOYpOpNS Kot TopakoAovdnong yo v
gvioyvon Vv TOTIKNG KATOVONONG TOV
EVKAPLOV KOl TOV TPOKANGEDY TOV
0ELPOPOV TOVPIGUOV ... *

A.26 O Opyaviopog StfEtel evuepOTIKO
VAKO TPODONOMG KOl EVIUEPOONG TV
EMOKEMTMV GYETIKA LE TOV 1010 TNV
TOVTOTNTO TOL KoL TNV Sl0cHVOEGT TOV pE
TOV TTPOOPIGHO Kot givat akpipég ooV apopd
T TPOIOVTA, TIG VN PECIES KO TIG OTOLTI|OELS
aelpopioag. Ta unvdpata ayopds 1
GUUUETOYNG KOl AAAEG ETIKOIVOVIES
avtikorontpilouv tig a&ieg kot v
TPOcGEYYIoN otV PloctudTnT Kot
AVTIRETOTILOVV TIC TOTIKEG KOWVOTNTEG TV
avOpOT®V, TNV TOMTIGLUKT KAT|pOvouia Kot
10 VOO andBepa pe oefaocud. *

A. Awyeipion ®opéa / Emyeipnong / Opddog
& AvBpomivol Topot - Awaxgipion tng mieong
KoL TNG OAAOYNG

A.27 O Opyaviopuog dtabétel Evo, choTnU
dwayeiplong emiokent@v 10 omoio eEetdleTan
TOKTIKG. AopPdavovtol HéTpa yio TNV
TopoKkolovONoN Kot dlayEiplon ToL OYKOV

A.23 The Organization promotes the
adoption of sustainability standards, the
promotion of the application of the criteria of
the common sustainability framework model
by conducting a risk assessment analysis
(oiraproject.eu)... *

A.24 The Organization promotes the
disclosure list of certified sustainability
organizations / companies by acknowledging
that it is part of a network that affects the
identity of an entire destination. *

A.25 The Organization enables and promotes
the active participation of the public in
sustainable planning and management. The
Organization has or supports a recording and
monitoring system to enhance the local
understanding of the opportunities and
challenges of sustainable tourism ... *

A.26 The Organization has information to
promote and inform visitors about its own
identity and connection to the destination and
is accurate in terms of products, services, and
sustainability requirements. Market or
participation messages and other
communications reflect values and the
approach to sustainability and treat local
people's communities, cultural heritage, and
natural resources with respect. *

A. Organization / Business / Team
Management & Human Resources - Pressure
and Change Management

A.27 The Organization has a visitor
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KOl T®V OpUCTNPLOTHTOV TOV EMCKENTOV Kol
v ™ peioon N v avénomn tovg avéioya Le
TIG OVOYKEG GE GUYKEKPIUEVEG YPOVIKEG
GTIYLLEG KOl GE OPIOUEVES TTEPLOYEC, LLE GKOTO
NV €E1G0PPOTNOT TOV AVAYKADV TNG TOTIKNG
OLKOVOUIaG, TNG KOWOTNTAG, TNG TOATIGLUKNAG
KANpovopdg Kot tov meptPaiiovrtog. *

A.28 O Opyaviopog axolovdel Tic
KateLBVVTIPLES YPAUUES, TOVG KAVOVIGLOVS
1/Ka TOATIKEG GYESIAGILOD TTOV EAEYYOVV TN
0éom kai tn evomn ™G Procung avantuéng,
OTOLTOVV TEPIPAAAOVTIKT], OTKOVOLIKT KOl
KOW®VIKO-TOMTIoUIKT a&loAdynon Tov
EMNTMOOEDV KOl EVEOUATDOVOVY TNV
O.ELPOPIKT XPNOT] YNG, TO GYEOIAGLO KO TIC
KOTOOKELEG Pe Pdom TV 1oybovsa
vopobeaia. *

A.29 O Opyaviopog mpocdlopilet Tovg
KIvoOVOLG Kol TIG EvKaupieg mov oyetilovtan
pe TV KAtk oAdayn. Ot otpatnyikég
TPOGUPUOYNG TNV GAAAYT TOV KMUOTOG
EMAUDKOVTOL Y10 TNV TOToBETN O™, TO
OYEOLAGLO, TNV avamTLén Kat T dloyeipion
TOVPICTIKMOV KOl AOITMV EYKOTAGTACE®DV.
[Inpogopieg yio TNV cupfoin Tov eopéa
OTIG TPOPAETOUEVEG KAMUATIKEG AALYEG, TOVG
GUVOQEIC KIVOOVOLS KoL TIG LEAAOVTIKEC
GLVOTKEG TOPEYOVTAL GTOVG KOUTOTKOVG, Kot
TOVG EMIOKENTEG. *

A.30 "O Opyoaviopog €xet évo oyEd0
peimong kvdvvov, dlayeipiong Kpicemv Kot
EKTOKTNG OVAYKNG TTOL €ival KATAAANAO Yo
v KAlpaxd tov. Ta Bacikd ototyeia
EMKOIVOVOUVTOL GTOVG KATOIKOVG KOl TOVG
EMOKENTEG. AladIKOGiEG KoL TOPOL
kaBopilovTal yio TV EQOPHOYN TOL GYESIOV
Kol avave®vovtol TokTikd. O Opyoaviopog
dECUEVETAL VO, ALOYOAEITOL [IE TOV GYESOCUO
TOV OELPOPOV TOLPIGLOD Kot TNV dtayeipion
TPOOPLIGLOV, EPOGOV VILAPYOLV TETOLEG
EVKALPIEG KO OLVOTOTITEC GUULETOYNG KO
dwaPovrevong." *

management system which is regularly
reviewed. Measures are taken to monitor and
manage the volume and activities of visitors
and to reduce or increase them as needed at
specific times and in certain areas, in order to
balance the needs of the local economy,
community, culture heritage and the
environment. *

A.28 The Organization follows guidelines,
regulations and / or planning policies that
control the location and nature of sustainable
development, require environmental,
economic, and socio-cultural impact
assessments, and integrate sustainable land
use, planning and constructions based on
current legislation. *

A.29 The Organization shall identify the risks
and opportunities associated with climate
change. Climate change adaptation strategies
are sought for placement, design,
development and management of tourism and
other facilities. Information on the
Organization's contribution to projected
climate change, related risks and future
conditions is provided to residents, and
visitors. *

A.30 "The Organization has a risk reduction,
crisis management and emergency plan
appropriate to its scale. The key elements are
communicated to residents and visitors.
Procedures and resources are established for
the implementation of the plan and are
regularly updated. The Organization is
committed to the design of sustainable
tourism and destination management,
provided there are such opportunities and
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opportunities for participation and
consultation. " *

B. Kpurnpo [owdtntog/Agipopiog, Bihowun
Yyxéon pe 10 Gvokd Iepiaiiov (30%)

Ot Tinpogopieg mov mapéyovtal Oa
YPNOLOTO OOV apULYdS Yo TV
emeepyacia Tov oTHUATOS Yo TV
TOPOYOPNONG XPIONG TOV GTHATOS
[Mowtrag-Agipopiog pe tnv dadikacio g
Avtoa&loloynone/A&ordynong. Almha ce
Kk@0e amdvtnon vadpyovv ot Babuol avaioya
HE TV amdvinon. Xty edon B' g
a&lohdynong Ba yperootel va Tekunplodel pe
&yypaga 1] NAEKTPOVIKA 1) TEKUNPIOCT) TOV
OTOVTICEWV.

B. Buoown Xyéon pe to Duowod
[epipdArov- Altipnon e eUGIKNG
KANPOVOLLAG

B.1 O Opyavicudg amarteiton va £xet M
npoonabel va mapakorlovbnocel £éva cuoTnua,
LETPNONG KOt AvTIOPOONG OTIS EMMTOCELS
TOV dpAGE®V Ao TNV OPACTNPLOTNTA TOL
0T0 QLGIKO TTEPIPAAAOY, TN OLUTHPTOT TOV
OIKOGLGTNUATOV, T®V OIKOTOTMV KOl TV
€0V, KOl TNV TPOANYT TNG EIGOYOYNG KOl
NG eEUTAMOTG TOV YOPOKATAKTITIKMV
E&vov eldmv. *

B.2 O Opyavioudc AapPavet pétpa yio tmv
OTOPLYN TNG EICAYOYNG XOPOKATOKTI TIKMOV
€10av. Ta avtdybova €i0M ypNoLLOTOIOVVTOL
Yo TNV SUOPPOGCT YDP®V KoL TOTIOV Kot
TNV amoKATdoTao OOV 0VTO £ivat EPIKTO,
Witepa 6€ LGIKA ToTiol. *

B.3 O Opyaviopog evBappivet va
YPNOYLOTO00VTOL TO, avTOYBoVa €10 Yo TNV
SOUOPP®CN YDPOV KOl TOTIOV Kot TNV
OTOKATAGTACT] OTTOV aVTO Elval EPIKTO,
Witepa 6€ LGIKA ToTTiO *

B. Quality / Sustainability Criteria,
Sustainable Relationship with the Natural
Environment (30%)

The information provided will be used solely
for the processing of the request for the
granting of the use of the Quality-
Sustainability signal through the Self-
Evaluation / Evaluation process. Next to each
answer there are points depending on the
answer. In phase B 'of the evaluation, the
documentation of the answers will need to be
documented in documents or electronically.

B. Sustainable Relationship with the Natural
Environment - Preservation of the natural
heritage

B.1 The Organization is required to have or is
seeking to have a system in place to measure
and respond to the effects of its activities on
the natural environment, the conservation of
ecosystems, habitats and species, and the
prevention of the introduction and spread of
invasive alien species. *

B.2 The Organization takes measures to
avoid the import of invasive species.
Indigenous species are used for landscaping
and restoration where possible, especially in
natural landscapes. *

B.3 Does the Organization encourage the use
of indigenous species for landscaping and
restoration where possible, especially in
natural landscapes? *
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B.4 O Opyaviopog / Emyeipnon, étav
dryepileTal EMOKENTEG GE PVOIKOVG
Y®Opovg, ppovtilel/ &xeln BEAeL va
SHOPODOGEL Vo cOGTN IO dlayEipLoNg TV
EMOKENTOV EVTOG KO YOP® OO PLGIKES
tonobecieg, To omoio AauPavel vTOYT T
YOPOUKTNPLOTIKA, TNV IKAVOTNTO KoL TV
gvoodnoio Tovg Ko ETOUDKEL VoL
BEATIOTOTOGEL T1) POT| EMICKENTMV KoL VO,
€AOYLOTOMOMGEL TIG OVGUEVELS eEmMTAOOELS; *

B.5 Yrdpyovv odnyieg yia t copmepipopd
TOV EMOKENTAOV GE EVOICONTOVG YOPOVS Kot
eKONADOCELS OV d1aTiBEVTOL GTOVG
EMICKEMTEG, TPV Kol KATA TN O1APKELD TNG
eniokeync. O opyaviopdg / emyeipnon
axolovBei KatdAAnAn kabodrynon yo v
dweipion kat Ty Tpodonomn twv
EMOKEYEWDV G€ PLOIKE afl00€aTo MOTE VO
€AOYLOTOTOLEL TIG APVNTIKEG EMTTMCELG KOt
VO LEYIGTOTOLEL TNV EKTANPWOCT) TOV
TPOGOOKIDY TMV EMOKENTOV. *

B. Buvown Xyéon pe to Puowod
[Teppdrrov- Awyeipion QUGIKGOY TOP®V

B.6 Yrdpyet minpopdpnon émov veictatan
aAniemiopaon g dyprog Cong wov
eEaopariletl T cvupOPP®ON UE TOTKOVC,
€0vikoig kot d1ebveic vOIOLG Kol TPOTLTIA Yo,
oAniemidpacelg dypiov (owv. Ot
oAniemidpacelg pue v dypla (o,
AopPavopévey LTOYT TOV COPEVTIKOV
EMNTOGEWMYV, 0QEILOVY Vo, glval un
emepPoticég Kot vrevBUVES, TPOKEUEVOL VO
VILAPYEL ATOPUYT OUGUEVAV EMTTAOGEWDY GTO.
oyetika {oa kot vo eEaopoliletar n
BlocUdTNTO Kol GUUTEPLPOPE GypLOV
TAnBoucpov; *

B.7 O Opyaviopog otnpilet v vopuun
EKUETAAAEVON €0V KO KOAN UeTaysipion
tov (Oov péca amd evnuépwon Kot otnpilet
T0 oVOTNHA TTOL EEQCPAAIlEL T
GUUUOPPMOT| LLE TOTIKOVS, EOVIKOVG Kot

B.4 When managing visitors to natural sites,
the Organization / Business takes care of /
has or wants to form a management system of
visitors in and around natural sites, which
takes into account their characteristics, ability
and sensitivity and seeks to optimize the flow
of visitors and minimize adverse effects? *

B.5 There are instructions for the behavior of
visitors in sensitive areas and events available
to visitors, before and during the visit. The
organization / business follows appropriate
guidance for the management and promotion
of visits to natural attractions in order to
minimize the negative effects and maximize
the fulfillment of the expectations of the
visitors. *

B. Sustainable Relationship with the Natural
Environment - Management of natural
resources

B.6 There is information on wildlife
interaction that ensures compliance with
local, national, and international laws and
standards for wildlife interactions. Should
wildlife interactions, considering the
cumulative effects, be non-invasive and
responsible in order to avoid adverse effects
on the animals concerned and to ensure the
viability and behavior of wildlife? *

B.7 The Organization supports the legal
exploitation of species and the welfare of
animals through information and supports the
system that ensures compliance with local,
national, and international laws and standards
that seek to ensure the welfare and
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OeBvelg vopoVS Kot TPOTLTA TOV EMIIOKOVY
va eEacPaAIGOVV TNV KOAY] LETOYEIPLOT Kot
TN ST PNON TOV E0MV KoL TNG
Bromowkidtnrag ({do, PuTd Kot OAOVE TOVG
Lovteg opyavicpotc). Avtd mepthapPdvet
GLYKOMON 1 TN GUAANYT, TO EUTOPLO, TNV
TPOoPOAN Kot TNV TOANGT| E0QV Gyplov
LOOV/QUTOV Kol TOV TPOIOVTIMV TOVG,.
Kavéva gidog ayplov {dov dev amoktdrTal,
EKTPEPETUL 1] PVAACCETAL GE AYUOA®GTa,
exTOG 0md To €E0VGLOd0TNHEVE KOl
KatdAAnha eEomAopéva GTopo Kot Yo Tig
KaTdAANAa ereyyoueveg dpaotnpotnteg. O
YEWPLGUOG OLOV TOV dyplev (DY KoL 1
oTEYAOT, PPOVTION TV KOTOKIOIOV (hmV
avTOTOKpivovTal 6Ta VYNAITEPO TPOTLTOL
KaAng owPioong. *

B.8 O Opyaviopog otnpilet v dwotpnon
¢ Promokihdtnrag vroompilovrog v
KatdAAnAn dwxeipiong g tonobeciog /
€YKOTAGTOONG TOV ... [d1aitepn mpocoyn
SIOETUL OTIC PUGIKES TPOGTUTEVOUEVES
TEPLOYES KL OTIS TEPLOYES LVYMANG a&iog
Bromowkihdtrag. Omoladnmote draTdpaén
TOV PLUGIKOV OIKOGVGTNHATOV
ehayrotomoteital, amokadictartat, Kot
VILAPYEL it OVTIOTAOLIGTIKT GUUPBOAT] Yol

v dwoyeipton tng datypnong. *

B.9 H dwyeipton mop@v ko 1 opBoroyikn
dlayeiplon evépyelog omoTeLEL CLGTATIKO
otoryeio Tov Kowov Ipotumov IMAoiciov
Agwpopiac. Kabe Opyaviopog opeilet va €xet
GTOYOVG TN UEl®ON TNE KATAVAAWDGONG
evépyelog, Pedtiooong g
OTOTELECLLOTIKOTITOG TNG XPNONG TNG, KABDS
KoL Ty ovénomn g xpPNong aVovEDGIU®Y
mmyav evépyetag. O Opyaviopdc €xet €va
GUOTNLO TTOV HETPAE, TAPAKOAOVOEL, PEIDVEL
TIG KOTAVOAMGELS Ko OVAPEPEL ONUOCTIOG TN
oLUPOAT TOV 6€ AVTODE TOVG GTOYOVG ...; *

B.10 Opyaviopdc sopPdiet Oetikd otnv
dwayeiptom tov vepol ue evBappuven
dpaoe®v Kol TPOTOPOVAIDV TOV HETPOVV,
TOPOKOAOVOOVV, Kl avaEEPOVY ONUOGIME T

conservation of species and biodiversity
(animals, plants, and all living organisms).
This includes harvesting or capturing,
trading, promoting, and selling wildlife /
plant species and their products. No wildlife
species is acquired, bred, or kept in captivity,
except for authorized and properly equipped
individuals and for properly controlled
activities. The handling of all wild animals
and the housing, care of pets meet the highest
standards of well-being. *

B.8 The Organization supports the
conservation of biodiversity by supporting
the proper management of its site / facility ...
Particular attention is paid to natural
protected areas and areas of high biodiversity
value. Any disruption of natural ecosystems
is minimized, restored, and there is a
compensatory contribution to conservation
management. *

B.9 Resource management and rational
energy management are an integral part of
the Common Model Sustainability
Framework. Every organization should have
goals to reduce energy consumption, improve
the efficiency of its use, and increase the use
of renewable energy sources. Does the
Organization have a system that measures,
monitors, reduces consumption, and publicly
states its contribution to these goals ...? *

B.10 Does the Organization make a positive
contribution to water management by
encouraging actions and initiatives that
measure, monitor, and report publicly on
water use? Any water-related risk following
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oyxetillopeva pe v xpnomn tov vepov; Kabe
pioko oyetilopevo pe Ta HoUTa VOTEPO ATO
TOPEUPACELG TOL POPEA/ETYEIPNONG TPETEL
va. 0EL0AOYEITOL KOl VO TEKUNPLOVETAL. *

interventions by the body / business must be
assessed and documented. *

B.11 O Opyavioudg dtacparilel 6tav
OTOUTEITOL OE TEPITTAOGELS LYNAOD KIvOOVOU,
OTL 01 0TOYO1 EMPAEYNC TOV VOATOV
evtomilovTal Kot ETOUDKOVTAL EVEPYQL
TPOKELEVOL VO SLAGPAMGTEL OTL O1 YPNOELS
dev Oa TpooPaiiovy kot Ba pépovv o€
avtifeon aypoTIKEG, LETAMOMNTIKEG 1
TOVPIGTIKEG EMXELPTGELS LE TIG AVAYKES TOV
TOTIKMYV KOWOTHTMV, T®V 0IKOGLGTUAT®OV
Kot TV enokentov; Kdbe tétown mapéppaon
Ba Exel TNV PpovTid PEYIGTNG VOUIKNG
emapkelag; *

B. Bioown Xxéon pe to Guoikd
[eppdirov- Awyeipion amofAnTmv Kot
EKTOUTTAOV

B.12 O Opyavioudg deopevetal 0tL 1 xpnon
BAaPepdv ovoidv, cuumepAapPavouévoy
TOV TOPAGITOKTOVOV, TOV YPOUATOV, TOV
OTTOADUOVTIK®V KoL VAIK®OV KaOapiopo,
elaiotomoteiton Kot vrokadictavtot Otav
elvar dwobéoua, pe afrafn tpoiovia f
depyooies; E@apuoletorl katdAAnAn
dweipion ywo v amobrjkevon, ypnon,
YEPIOUO KoL AmOPPIYT TOV YNUKDV OVGLOV;
*

B.13 O Opyavicudc mapakorovdei kot
OVOPEPEL TAL GYETIKA LE TNV TOLOTNTO TOV
vEPOD Y10, TOGLLOVGS, YOYXAYWOYIKOVG Kot
OLKOAOYIKOVG GKOTTOVS YPT|CULOTOIDVTOC
npotuno ToldtnTag; Ta amoteléopata g
napakorlovOnong eivar dobéoipa 6To Koo
Kot k@O emyeipnon pumopel vo dabéter Eva
GUGTNHO Y10 TV EYKOLPT] AVTATOKPIGT OTO.
{nmuoto To10TNToS TOV VIdTOV; *

B.14 O Opyoviopog epoapudlel mpaKTikeg
glalotomoinong g pvmaveng omd 1o
00pvPo, To Pwg, TNV amoppon|, T dPpwon,

B.11 Does the Organization shall ensure,
when required in high-risk cases, that water
monitoring objectives are actively identified
and pursued to ensure that uses do not affect
and conflict agricultural, processing or
tourism enterprises with the needs of local
communities, ecosystems and visitors? Will
any such intervention take care of maximum
legal adequacy? *

B. Sustainable Relationship with the Natural
Environment - Waste and Emissions
Management

B.12 Does the Organization undertake to
minimize the use of harmful substances,
including pesticides, paints, disinfectants, and
cleaning materials, and replace them when
available, with harmless products or
processes? Is proper management applied for
the storage, use, handling, and disposal of
chemicals? *

B.13 Does the Organization monitor and
report on water quality for drinking,
recreational and ecological purposes using
quality standards? Are the results of the
monitoring available to the public and can
each company have a system in place to
respond promptly to water quality issues? *

B.14 Does the Organization implement
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TIG EVOGELS TOV £EAVTAOLV TO OLOV, KOl TOVG
EMUOAVVTES TOV 0P, TOL VEPOD KOl TOV
eddpovg; *

B.15 O Opyaviopoc €xel capeig ko
GYVOLGEC KATEVOVVTPLEG YPOUUES YO TNV
tomofétnomn, T GLVVTNPNCT Kol ToV EAEYYO
™G andppyns omd onmTikég deEapeves Kot
ocvothuata eneéepyaciog Avpdtov; *

B.16 O Opyoavicuodg dracparilel
OTOdEIKVVEL OTL YivovTol Tpocmdieteg
e€evpeong Prdomv AVcE®V MOTE Ta
amoPAnTa va veiotovtol cootn enelepyascia,
V0, ETOVOYPTCYLOTOLOVVTOL 1] VOl
anelevfepdvovtal Pe acPAieLn YOPig
ducpevelg eEmMMTOGEL 6TOV TOTIKO TANBVoUO
Kot To TEpIParrov; *

B.17 O Opyavicudg dtac@oriler kot
dwyepileton pe peydro oefacud to oteped
OTOPANTA XPTCILOTOIDOVTOS KASOVG
avakvkAmong epovtilovtag yuo TNV 660 TNV
duvaToV UIKPOTEPT) TOPOYOYN 1N
OVOKVKAMGIL®V amopplpdtov; *

B.18 E€acparilel 6Tt ta oteped amoOfAnta
VEICTOVTOL COOTY| ENEEEPYACIN KO EKTPOT
o TV VYELOVOULKY| TAPT, TOPEXOVTAG VAL
GUOTNUO GLAAOYNC KOl OVOKVKAMGTG
TOALOTAGDY PODOV, TO 01010 drarywpilet
OTOTELECLOATIKA TO amOPAnTa ovd THmo; *

B.19 O Opyaviopog evBappivel dpacels
aPEVOS OTOPLYNG, HEIWONC, OPETEPOL
EMOVAYPNOLUOTOIN GG KOl AVOKOKAMGNC
OTEPEDV UTOPANTOV, CUUTEPIAAUPUVOUEVEOY
TOV ATOPPIUUATOV TPOPiL®V; *

B.20 O Opyavicuodg epoppolet dpacelg yio
v e€dAeym 1 TN pelwoT TV WMV HLoG
YPNONG, W0IMG TAUCTIKOV Kol OG®mV OgV
avakvkAovovtay, Ta vroleippoto otepe®V
OTOPANTOV TOL OEV EMAVOYPTCLLOTOLOVVTL

practices to minimize pollution from noise,
light, runoff, erosion, ozone depleting
compounds, and air, water, and soil
contaminants? *

B.15 Does the Organization have clear and
valid guidelines for the installation,
maintenance, and control of discharge from
septic tanks and sewage treatment systems? *

B.16 Does the Organization ensure or
demonstrate that efforts are being made to
find sustainable solutions so that waste can
be properly treated, reused, or disposed of
safely without adversely affecting the local
population and the environment? *

B.17 Does the Organization securely ensures
and manage solid waste using recycling bins,
ensuring the lowest possible production of
non-recyclable waste? *

B.18 Ensures that solid waste is properly
treated and diverted from landfill by
providing a multi-flow collection and
recycling system that effectively separates
waste by type? *

B.19 Does the Organization encourage action
on the one hand to avoid, reduce, reuse, and
recycle solid waste, including food waste? *

B.20 Does the Organization implement
actions to eliminate or reduce disposable
items, especially plastics and non-recyclable
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1 dev avakvkAdvovtal, dtatifevtal 6Tovg
KATAAANAOVG QOPELS Yio TEPALTEP®
eneepyaoio COUPOVA IE KAVOVEG AGPAAELNG
Kot oglpopiag; *

ones? Are solid waste residues that are not
reused or recycled disposed of with the
appropriate bodies for further treatment in
accordance with safety and sustainability
rules? *

B.21 O Opyavicpdc evoopatdvel Opacelg
Y0 LEl®MON OTIG EKTOUTEG TV 0EPI®V TOV
BepLoknmiov Kot ToV LETPLIGHO TG
KMUOTIKNG 0AAYNG; YTOpYouV GTOYOL Kot
Opdoelc yia T HEIOT TOV EKTOUTAOV agPimV
ToV Begppoknmion Kol avaeopd VAOTOINGNC
TOALTIKOV KOl OTOTEAEGUATOV HETPLOGHLOD
ToUG; *

B.22 O Opyovioudg 6Tig LETAKIVIGELS EVTOG
KoL EKTOG, GTOV TPOOPIGHO £XEL TOMTIKN
aOENGNG TNG XPNONG AEIPOPOV OYNUATOV pe
YOUNAEG EKTOUTEG POTTOV, LECHOV HAlIKNG
LETAPOPAG KO EVEPYEG LETAKIVIOELS (T,
neComopial Kol TOOMANGIN) TPOKEWEVOL VA
pewmOel 1 GuUPOAT GTNV ATHOGEAIPIKY
POTTOVGT), TH GLUPEOPNOT] KoL TV KALLATIKY|
oAhayn; *

B.23 O Opyavicudg €xel Mapet mictomoinon
®G PUMKOC popéag Tpog to [Todniato (Apa
Kot EpopROLel OYETIKEG TOMTIKES); *

B.24 O Opyaviopog €xet Aafet motonoinon
®¢ PIMKOC popéag Tpog toug Ieptmarntég
(Apa kot epapudlel GYETIKEC TOMTIKES); *

B.25 O Opyavicudg dtoceorilel péoa omd
KatevBuvpieg Ypappég To Cntnuata
QoTopOTAVONG Kot nyopvraveng; [1épa and
TOVG KOVOVIGHOVG EO1KA G VTTiBplovg
OVOIKTOVS YMPOLS KOVTIA GTNV GUON Kol TO.
evolaLTaTa Eival ovorykoeio 1 Kot To
duvatdv ELIGTOTOINGT TG POTOPOTAVENG
KoL TG nyopvmavons. O Opyovicpog
evBappivel Tig dpacelg Kot Tp@ToPoviieg

B.21 Does the Organization incorporate
actions to reduce greenhouse gas emissions
and mitigate climate change? Are there any
targets and actions to reduce greenhouse gas
emissions and report on the implementation
of policies and mitigation results? *

B.22 Does the Organization has a policy of
increasing the use of sustainable vehicles
with low emissions, means of public
transport and active travel (e.g., hiking and
cycling) at the destination in order to reduce
its contribution to air pollution, congestion
and climate change? *

B.23 Has the Organization been certified as a
Bicycle-friendly body (and therefore
implements relevant policies)? *

B.24 Has the Organization been certified as a
pedestrian-friendly body (and therefore
implements relevant policies)? *

B.25 Does the Organization ensure the issues
of light pollution and noise pollution through
guidelines? In addition to regulations,
especially in open spaces close to nature and
habitats, it is necessary to minimize light and
noise pollution as much as possible. Does the
Organization encourage actions and
initiatives to follow the relevant directives
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MGTE Vo, akOAOLBOVVTOL Ol GYETIKES 00T YiES
Kol Ol Kavovicpol; *

B. Buvon Xyéon pe to Puowod
[epipdrrov- Meyiotomoinom TV wQEAEIDY
Yo T0 TEPPAALOV Kal ELOYIOTOTOINON TV
OPVNTIKOV EMTTOCEDY

B.26 O Opyavioudg €xet kdmolo motomoinom
v teptorioviikn dayeipion (ISO 1 kdmow
GAAn); *

B.27 O Opyoaviopnoc £xel cuvayel oyéon
oLVEPYOTTOG LE KATOOV OVaYVOPIGUEVO
eBvikd mepParlovrikd popéa ...; *

B.28 O Opyavicudg mpofaiietl ota Evoma
TOV POTOYPOPIES Kol VAIKO avadEIKvOOVTOG
TOV UGIKO TAOVTO NG TEPLOYNG; *

B.29 O Opyavicudc mpofaiiel £0tm Kot €va,
eldog and 1o Kokkvo BifAio ota évruma 1
TIG 10TOGEMOEC TOV avaryvapilovtag ETol TV
a&ia g Promoucihdmrag. *

B.30 O Opyaviopog €xet 'viofeoet’ v
TPOCTOGiN VOGS TOLAIYIOTOV €I00VE OO TO
Koxkivo Biiio dnpocionoidvrag tnv dpaon
ouppdAlovtog £TG1 GTNV JLOTHPNOT TG
a&lag g PromokiAdTrag. *

and regulations? *

B. Sustainable Relationship with the Natural
Environment - Maximizing the benefits for
the environment and minimizing the negative
effects

B.26 Does the Organization have any
certification for environmental management
(ISO or any other)? *

B.27 Has the Organization entered into a
partnership with a recognized national
environmental body...? *

B.28 Does the Organization promote in its
publications photos and material highlighting
the natural wealth of the area? *

B.29 The Organization promotes even one
species of the Red Book in its publications or
websites, thus recognizing the value of
biodiversity. *

B.30 The Organization has 'adopted' the
protection of at least one species from the
Red Book by making the action public, thus
helping to preserve the value of biodiversity.
*
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I'. Kpuripuo oot tac/ Aswpopioc, Bubowun
Yyéon pe 1o [ToAtiotikd Ilepipdiiov (20%)

Ot mAnpogopieg mov mapEyovtal Oa
YPNOOTONOOVY QUIYDS YioL TV
eneepyacio TOL AITAUATOS Yio TV
TAPOyOPTONG XPTIONG TOV GTHATOG
[owtrag-Agipopiog pe tnv dadkacio g
Avtoa&loloynoncg/A&ordynong. Aimha oe
Kkd0e amdvinon vdpyovv ot Babuol avaroya
pe TV amdvinon. Xtnv edon B' g
a&loldynong Ba ypelaotel va Tekunplodel pe
Eyypamo 1 NAEKTPOVIKA 1] TEKUNPIOOT) TOV
OTTOVTICEWDV.

I'. Buboyn Xyéon ue to [MoAttiotiko
[eppdrrov-IIpoctacia TG TOMTIGHIKNG
KANPOVOLLAG

I'.1 O Opyaviopog cupemvet 6Tt Tpénet va
@povtilel pe Tov TpoOTOo, TNV AELTOVPYio, TOV
TNV TPOGTOCIO TOV AVAMYV KoL VAIK®V
TOALTICUIK®V TEPLOVOLOKMV GTOYYEI®MV TOV
TOMOV GUUTEPIAAUPAVOUEVNG TNG TTOALTIKNG
avAadeIENe TG omoKATAGTOONS Kol
STNPNONG TOMTICUIK®OV 0yafdv, Kot TG
EOPULOUEVNG BUANG TOMTIGHIKNG
KANPOVOULAG KO TV TOATIGUIK®Y TOTIWOV; *

I'.2 O Opyavicudg avayvmpilel tnv
npootféuevn a&lo 6To TOMTIGUKE
TEYVOLPYNLOTO Kot GPOVTILEL Yo TNV
poPoln Kot avadelEn kabmg emiong Kot v
Tpnon g vouobesiog otnv opdn mdAno,
TO EUTOP10, TNV EMIOEEN 1] TN dwped
IOTOPIKMV KO OPYOLOAOYIKAOV OVTIKELUEVOV T
avTLypaeov; *

C. Quality / Sustainability Criteria,
Sustainable Relationship with the Cultural
Environment (20%)

The information provided will be used solely
for the processing of the request for the
granting of the use of the Quality-
Sustainability signal through the Self-
Evaluation / Evaluation process. Next to each
answer there are points depending on the
answer. In phase B 'of the evaluation, the
documentation of the answers will need to be
documented in documents or electronically.

C. Sustainable Relationship with the Cultural
Environment-Protection of the cultural
heritage

C.1 Does the Organization agrees that it must
take care, in its operation, to protect the
intangible and tangible cultural assets of the
site, including the promotion of the
restoration and preservation of cultural
property, and the consolidated intangible
cultural and cultural heritage? *

C.2 Does the Organization recognize the
added value of cultural artifacts and ensure
that they are promoted and promoted as well
as compliance with the law in the sale, trade,
display or donation of historical and
archaeological objects or copies? *
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I'.3 O Opyaviopog avayvopiler mv a&io g
GAng KAnpovodg Kot vtooTnpilel Tovg
€0PTOCHOVG KO TIC OPAGEIS TPOGTAUGIOG TNG
TOMTIGUIKNG KA POVOLILAG,
GUUTEPIAAUPAVOLEVOV TOV TOTIKOV
TOPUSOCEMV, TNG TEYVNGS, TNG LOVGIKNG, TNG
YADGOOWG, TNG YOGTPOVOUING KOt GAA®V
TTVYDV TNG TOTIKNG TOVTOTNTOG KO TOV
SLKPLTON (POl KOl AVTAYWOVIGTIKOD TOVG
xopaxtnpo; *

I'.4 O Opyaviopog epovtilet kot avoyvopilet
TNV TOPOVGIOCT), AVOTAPAYMYY| KAl EPUNVELN
7oV {®VTAVOL TOTIKOD TOATIGHOD Kol TV
TapadOGE®V MG vaichntn Kot cefactn, Kot
EMOUDKEL EUTPAKTA VO EUTAEEEL Ko vaL
OPEMOEL TIC TOTKEG KOWOTITEG KO
TaPEYOVTOG GTOVG EMOKENTEG/TEAATES L0l
avBevtiky, yviola kol povadikn gpmepio; *

I'.5 O Opyaviopog eEacpariletl Eumpaxta To
TOAITIOTIKG, GTOLYEID GUVEYELOG Y10 TNV
TOTKT] KOWOTNTO e OpovG TordtnTog (ong
KoL ETAVOCUVOESTG LE OAOKAT P TNV
nepo; *

I'. Bubon Xyéon pe to [oltiotikd
[Tepipdrrov-Zyéon pe ydPOVG TOALTIGUOD

I'.6 O Opyaviopog emdimkel v TpdcPaon
ue oKomd TV TPOPOAT] GTOVG TUPUSOCIAKOVS
TOALTIOTIKOVG TOPOLG PpovTilovTag TNV
TOPATNPNON KoL TV TPOCSTAGia Ko, OTav
elval amopaitnto, fondd otV amoKaTAGTOOT
KoL TNV TPOGPOOoT TG TOTIKNG KOWATNTOG G
(QLOIKOVG KOl TOALTIGUIKOVS YdPOovg; *

I'.7 O Opyaviopog mpofdilel oto S10dikTVLO
v d1dbeom tov va Pondnoet Tovg TomKovg
TOAMTIGTIKOVC TOPOLG; *

I'.8 O Opyaviopog céfetal Ty TVELUATIKN
010K TNoil0 Kot GUUPAALEL OTNV TPOoTAGia
KoL T OL0TPNON TOV SIKOLOUGTOV TOV

C.3 Does the Organization recognizes the
value of intangible heritage and supports
cultural heritage celebrations and activities,
including local traditions, art, music,
language, gastronomy and other aspects of
local identity and distinctness, and therefore
their competitive nature? *

C.4 Does the Organization cares for and
recognizes the presentation, reproduction and
interpretation of vibrant local culture and
traditions as sensitive and respectful, and
seeks to engage and benefit local
communities and provide visitors / clients
with an authentic, genuine, and unique
experience? *

C.5 Does the Organization provide cultural
continuity data for the local community in
terms of quality of life and reconnection with
the whole region? *

C. Sustainable Relationship with the Cultural
Environment-Relationship with cultural sites

C.6 Does the Organization seek access to the
promotion of traditional cultural resources by
ensuring observation and protection and,
where necessary, assisting in the restoration
and access of the local community to natural
and cultural sites? *

C.7 Does the Organization promote its
willingness to help local cultural resources
online? *
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KOWVOTHT®V KOl T®V ATOR®V.; *

I'.9 O Opyaviopog avayvopilet wiaitepa
TOVG TOTKOVG TOPAY@YOVS OvarypapovTag TO
ovoua 1 {NTavTog TIg oYeTIKEG AOELES Yo
OVOOTLLOGIEVOT] POTOYPUPLDOV Kol Yp1oN
LEG®V OV KLKAOPOPOHV eAeDBEPO GTO
dwadikrvo; *

I'.10 O Opyavioudg evBappiivel Tnv
OlO(EIPLOT EMOKENTMV GE YDPOLE TOAMTIGUOV
TPOPAAAOVTAG KOl OVOIELKVOOVTAG TNV
duvatotnta Sopnpévns Ko dtoyelptiopevng
TPOGPACTG TV EMOKENTMV HECH KO YOP®
0o YMPOLVE TOAITICUOD; *

I'. Buiboyn Xyéon pe to [MoAttioTiko
[epipdArov-MeyioTomoinon TovV OQEAEIDV
EAO(LOTOTOINGT TOV OPVNTIKAOV EMNTOCEDV

I'.11 O Opyoavioudg Aappdvet veoym o
YOPOUKTNPLOTIKA, TNV IKAVOTNTO KoL TV
gvooONcia TOV ETCKENTOV KOl ETIOIOKEL VA,
BeATioTOMOMGEL TN POT| TOVG KOl VOl
EAOYLOTOMOMGEL TIG OUGUEVELG EMMTAOOELS; *

I'.12 Yrdpyovv ek pépovg Tovg
Ddopéa/Emyeipnong odnyiec yio.
GUUTEPLPOPA TV EMCKENTAOV GE
€vaiicHNTOVG YDOPOLG KO TOMTIOTIKEG
EKONADCELS TPV Kol KATE Tr) SLAPKELN TNG
emiokeyng; *

I'.13 O Opyaviopnoc €xel ppovticet va
ONUIOVPYNOEL YDPOVG/YOVIES TTOL
VTIKOTOTTPILOVV TNV AVAYKT TOV
EMICKENTOV Y10 EVNULEPWOT] GYETIKT LLE TO
EKAOTOTE OVTIKEILLEVO TOV
popéa/emyeipnong; *

I'.14 O Opyovicudg decuedetal oTnv
emenynon g Torofeciog Tov kabdg Kat Tng

EVPVTEPNG TEPIOYNG LE OKPPES EPUNVELTIKO

C.8 Does the Organization respects
intellectual property and contributes to the
protection and safeguarding of the rights of
communities and individuals.? *

C.9 Does the Organization specifically
identify local producers by naming or
requesting licenses to republish photos and
use media that circulates freely on the
internet? *

C.10 Does the Organization encourage the
management of visitors to cultural sites by
promoting and highlighting the possibility of
structured and managed access of visitors in
and around cultural sites? *

C. Sustainable Relationship with the Cultural
Environment-Maximizing the Benefits
Minimizing the Negative Impacts

C.11 Does the Organization take into account
the characteristics, ability and sensitivity of
visitors and seeks to optimize their flow and
minimize adverse effects? *

C.12 Are there any instructions from the
Organization / Company for the behavior of
visitors in sensitive areas and cultural events
before and during the visit? *

C.13 Has the Organization taken care to
create spaces / corners that reflect the need of
the visitors for information related to the
respective object of the institution /
company? *
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VAKO TO OTO10 EVIUEPADVEL TOVG EMOKENTES
Y10l TN ONUOGIO TV TOATIGHKOV Kot
(QUOIK®V TTVYDOV TOV TOTODEGIOV TOV
EMOKETTOVTOL TUPAAANAQ [LE TO PLGTKO TOV
avtikeipevo; *

I'.15 Ov mAnpogopieg mov mopéyet, av
apéyet, eivor KOTAAANAES Yo TNV
TOMTIGUIKT] KAT|POVOULE, OVATTOGCOVTAL [E
1 GuvEPYaGio TNV KOWHTNTA LTTOdOYN
(Tomkd dikTvLO TANPOPOHPTONG 1) TOTIKY|
0VTOS101KNO1)) KOl KOWVOTOL0VUVTUL GOPMG GE
YADGGEG TTOV CLPOPOVY TOVG EMICKENTEG KO
TOVG KoToikovg. *

I'.16 O Opyovioudg mapéyel TAnpopopieg
EPUNVELNG Y10, TO PLGTKO TTEPIPAALOY, TNV
TOTIKN KOVATOOPO KOl TNV TOALTIOTIKY|
KAnpovopd, kabmg kot EneENyNnon e
onpaciog Katd TG EMOKEYELS TOV PLGIKDOV
TEPLOYDV, Kot TOV a&100E0TMV TOATIGTIKNAG
KANpOVOLAGS Y10 TV emitevén/eknaidevon
KATAAANANG cupmEPLPOPAg; *

I'.17 O Opyoavicudc npocmadei va
YPNOUYLOTOLEL KATAAOYOVS
TPOTOVTOV/VTNPECIOV UE POTOYPAPIES Kol
OVTIANTTIKOVG XapTeC dote Vo, eEacpoiileTan
1 EMKOVOVIO UE EMOKETTEC OO OLO TOV
KOGUO YOPIc TNV avayKn HLETAPPAOTG TOV
TOALEG POPEG ATOSIOETAL UE PUNYOVIOTIKO
TpOTO; *

I'.18 O Opyavicudc TpoPfdiietl ota Evruma
TOV POTOYPOPIEG KOL DVAIKO OVOOELKVOOVTOG
TOV TOALTIOTIKO TAOVTO TNG TEPLOYNG; *

I'.19 O Opyavicudc mpoPfariet £6T® Kot Eva
Uvnpeio ToMTIGHOD 6T EVTLTA. 1] TG
16T00EAdEG TOV avayvepiloviag £Tol TNV
a&lo TNG TOMKNG TOAMTIGTIKNG KANPOVOLLAG;

C.14 Is the Organization committed to
explaining its location as well as the wider
area with accurate interpretive material that
informs visitors about the importance of the
cultural and natural aspects of the sites they
visit in parallel with its natural object? *

C.15 The information it provides, if any, is
appropriate for the cultural heritage,
developed in cooperation with the host
community (local information network or
local government) and clearly communicated
in the languages of the visitors and residents.
*

C.16 Does the Organization provide
interpretive information on the natural
environment, local culture, and cultural
heritage, as well as an explanation of the
importance of visiting natural sites and
cultural heritage sites in order to achieve /
train appropriate behavior? *

C.17 Does the Organization try to use
catalogs of products / services with
photographs and concept maps to ensure
communication with visitors from all over the
world without the need for translation that is
often rendered mechanistically? *

C.18 Does the Organization promote
photographs and material in its publications,
highlighting the cultural wealth of the region?
*
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I'.20 O Opyavioudg €xet 'vioBetnoet’ v
TPOCTUGIO EVOG UVTLEIOD O1LOCIOTOLDVTOG
v dpdon cvpupdirovrog £Tol otV
dwtnpnon g a&log g TomKNg
TOALTIOTIKNG KANpOVOLLEG. *

C.19 Does the Organization promote even
one cultural monument in its publications or
websites, thus recognizing the value of the
local cultural heritage? *

C.20 The Organization has 'adopted' the
protection of a monument by making the
action public, thus contributing to the
preservation of the value of the local cultural
heritage. *

A. Kprripo [Towdtnrag/Asipopiag, Bivowun
Yyxéon pe 10 Kowwovikd-Oucovopkd
[eprBariov (20%)

Ot mAnpogopieg mov mapéyovtal Oa
YPNOLOTONOOVV apULydS Yo TV
emeepyacio Tov AITHUATOS YO TNV
TOpaYMOPNGNG XPHONG TOL GNHOTOG
[Mowdtrag-Agipopiog pe tnv dradkacio g
Avtoa&loloynoneg/A&ordynong. Almha ce
Kkd0e amdvtnon vadpyovv ot Babuol avaioya
LE TNV amdvinon. Xty edon B' g
a&lohdynong Ba yperootel va Tekunplodel pe
EYypamo | NAEKTPOVIKA 1) TEKUNPIOOT) TOV
OTTOVTICEWV.

A. Buoown Zyéon pe 10 Kowvoviko-
Owovopukd Iepipdarov-Tomkn oucovoutkn
OPELELNL

A.1 O Opyovioprog LETPd KO ATOTIULE TV
GULEST] KO EUECT] OIKOVOLKT GUUPBOAT TOV
TOVPIGLOV TNV owKovopia otov Opyaviopol
KOl TPOPOOOTEL UE YEVIKA EOOUEVD TOV
TPoopIod EPOGOV TAPOKoAoLOOVVTAL Kot
dnpoclorolovvtal dedopéva; *

A.2 O Opyoviopog amortel va Aappavovton
T KATOAANAQ LETPOL OE EMITEDO TPOOPIGLOD
Ta omoia pmopet va meptiapavouv
evnuépmon Kot Spacel; yio e£acpiiion

D. Quality / Sustainability Criteria,
Sustainable Relationship with the Socio-
Economic Environment (20%)

The information provided will be used solely
for the processing of the request for the
granting of the use of the Quality-
Sustainability signal through the Self-
Evaluation / Evaluation process. Next to each
answer there are points depending on the
answer. In phase B 'of the evaluation, the
documentation of the answers will need to be
documented in documents or electronically.

D. Sustainable Relationship with the Socio-
Economic Environment-Local Economic
Benefit

D.1 Does the Organization measure and
evaluate the direct and indirect financial
contribution of tourism to the economy to the
Organization and supply the destination with
general data if data are monitored and made
public? *

D.2 Does the Organization requires that
appropriate measures be taken at destination
level which may include information and
actions to ensure sustainable levels of visitor
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Bidopumv emmédwv Tov OYKOL TV
EMOKEMTMOV, TOV OUTAVAOV TOVG, TNV Epyacio
KOl TNV anacyOANoT GTIS ENEVOVOELS KOt TO
OTOOEIKTIKG GTOLYELD Y10 TN Sl0VOuN

OLKOVOLLLK®Y 0QEA®V 6TO TOTIKO TANOLGO;
*

A.3 O Opyoavioudg ppovtilel yio a&lompenn
gpyocio Kot gvkaipieg oTad100pOpiag 6TOVG
vroAANAovc/cuvepydteg Tov; *

A.4 O Opyaviopdc epovtilet yio tnv
evBappuvon kat TNV VTOCTNPIEN KATAPTIONG
TOV VTOAANA®V/GUVEPYATMV TOV GTOV TOUEN
TOV OIKOTOVPICUOV/0YPOTOVPIGUOD KOl
eEewdikevong; *

A.5 O Opyoviopodg decpedeTOL VO TAPEYEL
{ogg evKapieg Yo TOTIKY| OMAGYOAN O,
KOTAPTION Kot TPO0d0 Kabmg Kal Eval
0oQUAEC EPYACLOKO TTEPIPAAAOV Kot EVa
ueB6 mov emapkel yio dofimon ya 6Aovg; *

A. Buoown Zyéon pe 10 Kowvoviko-
Oucovopuxoé epiparrov- Kowvovikn
gunuepia ko oyEcelg

A.6 O Opyoviopog vrootnpiletl TV TOMKY
ATOoYOANON Kot TO Vo S100VTOL GTOVG
VTOMOVG {0€G EVKOIPIES OTMAGYOANONG Kol
e&eMéng, coumeprrapPoavopévov
dtevbovvtikdv Béocwv; *

A.7 O Opyavicudc evBappidvel T drathpnon
TOV TOVPLOTIK®V SUTAVAOY GTIV TOTIKN
owovopia HEc® NG oTHPLENG TOTIKMOV
EMYEPNOE®V, 0AVGIO®OV EPOSLOGLOD KOl
0ELPOPOV ETEVOVCEWDV; *

A.8 O Opyoavicudg mpowbei Tnv avantuén Kot
NV ayopd TOMIKOV 0ELPOP®V TPOIOVIWOV
Baciopéves oTig apyég Tov Bepton Kot
dika1ov UmTopiov Kot TOL avTiKaToTTPilovV

volume, expenditure, labor and employment
in investment and evidence for the
distribution of financial benefits to the local
population? *

D.3 Does the Organization take care of
decent work and career opportunities for its
employees / associates? *

D.4 Does the Organization encourage and
support the training of its employees /
associates in the field of ecotourism /
agritourism and specialization? *

D.5 Is the Organization committed to
providing equal opportunities for local
employment, training, and advancement as
well as a safe working environment and a
sufficient living wage for all? *

D. Sustainable Relationship with the Socio-
Economic Environment - Social Prosperity
and Relationships

D.6 Does the Organization support local
employment and giving locals equal
employment and development opportunities,
including managerial positions? *

D.7 Does the Organization encourage the
maintenance of tourism spending in the local
economy by supporting local businesses,
supply chains and sustainable investments? *

D.8 Does the Organization promote the
development and purchase of local
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N (Vo™ Kot ToV TOMTIGUO TNG TEPLOYNG;
Avtd pmopel va meptiapfévouy aypoTikd,
KTNVOTPOQIKE, dOCIKA Kot TPoiovTa oAleiog,
TPOOLO KO TTOTE, TIV TOTMIKT] OIKOTEY VI KO
Broteyvia, TG TéYVES, T YE®PYIKA TPOidVTa,
TPOIOVTA 0O TOMIKOVS YUVAIKEIOVG
GUVETAPIGLOVG 1 GUVETUIPIGLOVG KOl OUAOEG
ApEA. *

A.9 O Opyaviouds mapéyet otnpiEn yio myv
Kowmvia pe dpaoelg Kot GOGTILO KOWVMVIKNG
€vBvVNG OV eMITPETEL Kol EVOOPPOVEL TOVC
EMOKEMTEG KO TO KOO VoL GUUPAAAOVY pE
TPOTO VLEVHVLVO GTNV KOW®VIN Kol OTIG
TpmTOPOLAiES aelpopiag; *

A. Buoowyn Zyéon pe to Kowvmviko-
Owovopukod [epipdirov-Meyiotomoinon tov
KOW®VIKGV KOl OIKOVOUIK®DY OPEADY TPOG
TNV TOTIKT KOWOTNTA Kol EAOYIGTOTOIN oM
TOV OPVNTIKOV ETTTOCEDV

A.10 O Opyaviopdc epovtilel va
TPOALUUPAVEL TNV EKUETAAAEVOT] KOL TIG
avtog eidovg drakpicelg pe Pdon Ta diebvn
TPOTLTA Y10 To AVOpOTIVO StKodpaTo *

A.11 O Opyaviopdc vioBetel TANpmg Kot
SLOOTOATIKA VOLLOLC, TPOKTIKEG KOl
KaO1EPOUEVO KDIKO dEOVTOAOYING YioL TNV
TPOAN YT KoL Avapopd YioL TNV epmopiol
avlpoOT®V, TN GUYYPOVI doVAElD Kat TNV
EUTOPIKT], 6EEOVLOAIKT) 1 OTOLOONTOTE GAAN
LOPPT EKUETAALEVOTG, OLOKPICEMV Kot
TapeEVOYANGCNG EVOVTIOV OTOLOVONTTOTE,
Wuwitepa Tad1av, pnpov, yovakov, LGBT
Kot GAAV pelovoTTOV; *

A.12 O Opyaviopog viobetel dpdoelc ko
CUOTNUO Yl TNV TopaKoAovOnon, TV
TPOANYT, TNV OVAPOPE GTO KOO KoL TNV
OVTILETMOTIOT TOV OTOLOONTOTE KIVOUVOV,
aoQAAELOG Kot VYELOG TOL ovTamoKpivovTal
GTIG AVAYKES TOGO TMV EMOKENTAOV OGO KoL
TOV Kotoikwv; *

sustainable products based on the principles
of fair and equitable trade and reflecting the
nature and culture of the region? These may
include agricultural, livestock, forestry and
fishery products, food and beverage, local
household and handicrafts, arts, agricultural
products, products from local women's
cooperatives or cooperatives and disabled
groups. *

D.9 Does the Organization provide support to
society through actions and a system of social
responsibility that allows and encourages
visitors and the public to contribute
responsibly to society and sustainability
initiatives? *

D. Sustainable Relationship with the Socio-
Economic Environment-Maximizing the
social and economic benefits to the local
community and minimizing the negative
impacts

D.10 Does the Organization ensure the
prevention of exploitation and all forms of
discrimination based on international human
rights standards? *

D.11 Does the Organization fully and
extensively adopts laws, practices and an
established code of conduct for the
prevention and reporting of trafficking in
human beings, modern slavery and
commercial, sexual or any other form of
exploitation, discrimination and harassment
against any child, in particular, women,
LGBT and other minorities? *

D.12 Does the Organization adopt actions
and system for monitoring, preventing,

Doctoral Thesis :

Evangelos Kiriakou
295




Destination Management for Small Scale

Cities for sustainable tourism development.

The case of Via Egnatia Cities

A.13 O Opyaviopudg viobetel TANPOG TG
dld1Kaciec TPOoSPactUOTNTAG KOl
TPOGPACNG, PUGIKNG 1) NAEKTPOVIKNG, V10!
6Aovg; Omov givar EQ1KTO, 01 YMPOL, 01
EYKATAUCTAGELS KOl Ol LI PEGIECS,
cuumePIAAUPavVOLEV®Y EKEIVOV TTOL £(0VV
(QLOIKN KOl TOMTIGUKT onuacio, eivat
TPOGCITA GE OAOVE, CLUTEPIAAUPUVOUEVOY
TOV ATOU®V e avormpieg Kot GAA®V Tov
€XOUV E01KEC OmaUT|GELS TPOGPOoNG 1) AAAES
€101KEC avaykeg (TT.y. NAMKIOUEVEVY 1
OLKOYEVELDV LIE TOIOLY 1] YOVEDV UE TTOLOTKA
KapotodKio;) *

A.14 Xg mepintmon mov o1 y®dpot Kat ot
EYKOTOOTAGELG OeV glval AUeEGH
TPOCTELAGIUES, TAPEXETAL TPOGPOCT) LECH
TOV GYESOCUOV KOl TG VAOTOINONG AVGEDV
oV AApPPAvouy VITOYT TOGO TNV AKEPALOTNTOL
TOV YMPOL OGO KOl TIG EDAOYEG UMALTHGELS
TPOGPOOTG Y10 GTOUM, TTOV UTOPOVV VO
emrevybovv; *

A.15 Tlapéyovtor TANpo@opieg GYETIKA L
TNV TPOGPAGIUOTITA TOV YDP®V, TOV
EYKOTOOTAGEWDY KOl TOV VINPECIOV; *

A.16 O Opyavioudg vrootnpilel evepyd
TPOTOPOVAIEC Y10 TV dNUIOVPYIC TOTIKOV
VTOSOUMDV KOl T1 KOWMVIKY avamnTuén g
KOWOTNTOG, cvumeplopPavorévev, petathd
GAA®V, TNG EKTOIOELONC, TG KATAPTIONG, TNG
VYELNG KoL TNG VYLEWNG KOl EPYOV TOV
AVTIHETOTILOVY TNG EMATAOCELS TNG
KMUOTIKAG aAAayNG; *

A.17 O Opyavicuog aoKel TOAITIKY

KOW®VIKNG ev0vuvNg éumpaxta; *

A.18 O Opyavicpuog TpoPdiiel ota EvTvTa
TOV PMOTOYPOPIEC KL DVAIKO OVOOEIKVOOVTOG

reporting to the public and addressing any
risks, safety and health that meet the needs of
both visitors and residents? *

D.13 Does the Organization fully adopt
accessibility and access procedures, physical
or electronic, for all? Where possible,
premises, facilities and services, including
those of physical and cultural importance, are
accessible to all, including persons with
disabilities and others with special access
requirements or other special needs (e.g.,
elderly or families with children). or parents
with strollers;) *

D.14 In the event that the premises and
facilities are not immediately accessible, is
access provided through the design and
implementation of solutions that take into
account both the integrity of the premises and
the reasonable access requirements for
persons that can be achieved? *

D.15 Is information provided on the
accessibility of premises, facilities and
services? *

D.16 Does the Organization actively support
initiatives to build local infrastructure and the
social development of the community,
including, inter alia, education, training,
health and hygiene, and projects addressing
the effects of climate change? *

D.17 Does the Organization pursue a policy
of social responsibility in practice? *
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OpAsELS TOV KOWMVIKNG EVOVYG VILEP TNG
neproxng; *

A.19 O Opyavicpuog TpoPaiiel £6Tm Kot Evol
KOWAOVIKO (pOpEa 6Ta, EVTLTO, 1] TG
16t0ceAdEG TOV avayvopilovtag £Tol TNV
a&lo TNg TOMKNG KOWMVIKNG GLUVEKTIKOTNTOG;
*

A.20 O Opyaviopuog £xet 'viobetnoet’ v
TPOGTAGIN EVOC KOWVAOVIKOD QOpEn
ONUOGLOTOIOVTAG TNV dpdion cuuPdArovTog
£to1 otV dlatnpnon g a&iog TG TOmKNG
KOW®VIKNG GUVOYNG; *

D.18 Does the Organization display
photographs and material in its publications
highlighting its actions of social
responsibility in favor of the region? *

D.19 Does the Organization promote even
one social body in its publications or
websites, thus recognizing the value of local
social cohesion? *

D.20 Has the Organization ‘adopted' the
protection of a social body by making the
action public, thus contributing to the
preservation of the value of local social
cohesion? *
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