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THE IMPORTANCE OF LEARNING FOREIGN 
LANGUAGES IN THE HIGHER EDUCATION OF 

ENTREPRENEURS  

Elena Cickovska PhD
28

 

ABSTRACT 

The process of international networking is related to an increased international 

market competition. The price and the quality of products and services are not enough 

in order to be competitive on the global market. Some other completely different 

factors have become important as well. Foreign language competences are among the 

crucial aspects for economic development, achievement, maintaining and expanding 

foreign trade, because, as researches presented in this paper show, they are directly 

proportional to the export performance. 

The needs of the market for specific foreign language skills, apart from English as 

a lingua franca, are further researched as part of my doctoral dissertation and 

presented in this paper. The results show that the needs of the market are not fully met. 

The enterprises genuinely need highly educated staff with foreign language skills - not 

only English, but the languages of current and future business partners. 

The main factor for increasing competitiveness, for increasing export and for 

economic growth is the ability of entrepreneurs, which should, in turn, be developed by 

the higher education as a crucial factor. According to the analyses and results shown 

in the paper, there are no effective relations between the education and the economy. . 

Higher education has a social responsibility and in order to be able to achieve its 

purpose, the gap between the studies and the professional life (i.e. the labour market) 

has to be bridged, by a structured exchange and cooperation between the employers 

and the educational institutions.  

In order to establish a dynamic coordination between the needs of the enterprises 

and the higher education in terms of foreign language competences, specific activities 

are also listed in the paper as measures to improve the language education of future 

entrepreneurs. 

Key words: Market Needs, Foreign Languages, Higher Education, Research, 

Coordination 

JEL Classification: I25, J24 

UDC: 81'243:159.953.5 
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INTRODUCTION 

Economic development depends on the ability to enter and endure the international 
market and to communicate with old and new business partners. The globalisation has 
brought new possibilities, but also new requirements from the enterprises i.e. the 
employees, in terms of intercultural affinities and good communication skills, as basic 
requirements to be able to compete on the international market. 

We are aware that insufficient knowledge of foreign languages has a negative 
influence on international business contacts, on foreign trade, especially on export, 
because it is almost impossible to develop, sustain and expand business contacts 
without a knowledge of foreign languages. This is especially the case with smaller 
countries whose language is spoken by a small number of speakers. 

Speaking foreign languages and speaking the language of the business partner 
increases the chances for competitiveness, entering the international market, economy 
development and development of the country. 

Nowadays, in European countries and worldwide, the importance of languages is 
increasing on many levels. However, despite the constantly increasing awareness of the 
importance of foreign languages and intercultural knowledge in the professional life, it 
is not yet sufficiently developed. 

Higher education has a social responsibility and in order to be able to meet its 
goals, the gap between the studies and the professional life i.e. the labour market has to 
be bridged, by a structured exchange and cooperation between the employers and the 
educational institutions. The employers are indirect users of higher education services. 
The knowledge, the skills and the competences acquired in the higher education need 
to be appropriate and relevant for practical use. 

In Europe and in the Balkan countries there is a gap between the needs in the 
professional and the academic life of students and graduates from all professions, who are 
the leading force of the social and the economic development of their country and of the 
European integration and, on the other hand, their knowledge and competences developed 
by higher education. That the connection has not been established is evident in terms of the 
knowledge of foreign languages, which is one of the key components for the development 
of economic welfare. The main factor for increasing competitiveness, for increasing export 
and for economic growth is the ability of entrepreneurs, which is, in turn, developed by the 
higher education as a crucial factor. In order to develop an employable and competitive 
workforce for the domestic and the European market, superior and portable qualifications 
have to be developed, as well as key competences that go beyond a particular profession. 
Foreign language competences are in the foundations of those qualifications. 

Communication in foreign languages is one of the eight key competences defined 
in the European Framework for Key Competences, essential in today's knowledge 
society for personal development and employability (Key Competences, 2006). 

The labour market, the employers and the enterprises genuinely need highly 
educated staff with foreign language skills - not only English, but the languages of 
current and future business partners. The needs of the market are researched as part of 
the doctoral dissertation and will be presented in this paper. It is proven in the 
dissertation that the needs of the market are not entirely met - in other words, the 
graduates do not meet the requirements i.e. the education, especially the higher 
education, does not provide the desired results. 
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THE IMPORTANCE OF USING THE LANGUAGE OF THE 

BUSINESS PARTNER 

The process of international networking is related to an increased international 

market competition. In order to stay competitive on the global market, enterprises 

make constant efforts to increase productivity and to create highly qualified jobs. 

Foreign languages are necessary for an international implementation of business 

strategies. This does not relate only to international companies, but to small and 

medium enterprises which are presently more and more involved into the importance 

and the chances of international business. 

The question that arises, among other things, is what do foreign language skills 

imply? Is it enough to know and speak English as a lingua franca, or is it needed to 

speak other foreign languages as well? 

It is clear that around 70% of international contacts in the world are performed in 

English, but it is particularly because of the dominance of the English language and 

due to language reasons that orders are lost and there are deficits in exports and foreign 

trade. 

The price and the quality of the products and the services are not the only deciding 

factors for being competitive in global Europe, neither is the adherence to the legal and 

technical standards of the European Union, but some other completely different factors 

have become important as well, summarised by Robert Picht (Picht, 1987, pp. 1) in the 

following words: 

"In an international competition which is getting harsher and harsher, success can 

be achieved only by someone who is able to understand and apply culture and the 

affects of customers, partners and rivals, and to transfer them into his own 

personal interests." 

Someone who masters the language of his business partner is best prepared to 

achieve his one interests. 

„It is typical for the decision-making process to successfully transform the 

customer's needs into a buying decision. Therefore it is of the utmost importance 

that the seller brings the needs of the customer as closer to a decision as he is able 

to. This process mainly consists of mental changes in the customer, whether he 

carries them out to the seller in a verbal or a nonverbal form. From a 

psycholinguistic point of view, many mental processes, particularly those that 

relate to the mechanisms of motivation (the ones we are dealing with when needs 

are transformed into decisions), are performed in the native language." (Rehbein, 

1995, pp. 97) 

Not knowing the language of the business partner becomes a factor which hinders 

the relations and clashes with the economic interests. 

"The complexity of the factors that lead to business success means that the 

manager can never know whether the using the language of the customer has 

made the contract possible, or had it been something else; however he does know 

that if he loses the contract, not using the language of the customer had its share in 

the failure." (Ager et al., 1980, pp. 24). 
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Results of European researches show a link between successful foreign trade and 

foreign languages, specifically between export and using the language of the export 

market instead of English as a lingua franca. 

A Danish research (Ronhof, 2010, pp. 64) shows that 4 out of 10 firms that use 

standardisation, which means the use of English as a lingua franca, have 

communication problems due to a partner's lack of knowledge of English. The 

following table shows the countries with which the exemplary Danish companies had 

communication problems. 

 

Figure 1: Countries with which Danish companies have experienced problems in the 

communication in English - per cent 

Source: Ronhof, 2010, pp. 64 

What is surprising is that there are problems with the largest export markets in 

Europe, France and Germany, despite them being considered as closer in terms of 

culture, compared to the big cultural differences with Asian countries. 

Results from Reuter and Minkkinen (Reuter, Minkkinen, 2002, pp. 56) also show 

that the use of German in business contacts with Germany is successful, when 

investigating the link between the use of the German language in written 

communication and the percentage of trade with German-speaking countries in 

Finland's total turnover. The percentage of trade with German-speaking countries in 

the total turnover is in relation to the use of the German language in written 

communication in the research. If the percentage lies above 25%, the use of the 

German language is increased by about 24%. 

The most suitable example that demonstrates how important it is to speak other 

foreign languages (apart from English) for a country's foreign trade in total are the 

results of researches conducted in countries where English is a native language. 

A United Kingdom research from 2004 (ELAN, 2006, pp. 13) shows that export 

performance is 77% higher in enterprises which give great importance to using the 

language of the customer. They have an average year profit increase of € 440,000, and 

those who do not adapt have a decrease of € 75,000. The 2004 UK research shows the 

direct connection between the enterprises' attitude towards the knowledge of the 

language of the export market and the export profits. 
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The situation is similar in Ireland, according to a research report from 2008, on 

determining the foreign language skills and needs in 1000 Irish SMEs as part of the 

subproject 2: “Languages for enhanced opportunities on the European labour market”, 

part of the project TNP3-D (2008, pp. 5). In the conclusion of the research it is stated 

that many enterprises are unaware of the meaning and the importance of intercultural 

competences and foreign languages competences. One would assume that, because of 

the Irish economy's need to export, there would be awareness of the need for foreign 

language skills. Still, many enterprises do not recognize the fact that they are losing 

opportunities because they use English as the only language of communication. 

The report of the research called the “PIMLICO Project” conducted in small and 
medium enterprises from EU member state, on language management strategies and 
best practice in European SMEs suggests that European enterprises are still losing 
deals as a result of language and cultural barriers and that enterprises using the 
language of the export market increase their turnover. 41% of the exemplar enterprises 
have a turnover increased by 25% as a direct result of using language management 
strategies in the export, while an additional 35% of the enterprises state having a 
turnover increase of 16% to 25% because of the same reason. In the conclusion of the 
research it is stated that „the economic impact of a language management strategy on 
an enterprise’s export performance is indisputable” (PIMLICO Report, 2011, pp. 57). 

Table 1: Reasons mentioned by EU enterprises that have experienced losses (actual or 

estimated) due to lack of foreign language skills  

Reasons n % 
Lack of staff speaking foreign languages 117 63% 
Enquiries / requests for information or 

quotations not followed up 

19 10% 

Lack of confidence 15 8% 
Phone/switchboard problems 8 4% 
Problems with agents/distributors 8 4% 
Errors in translating/interpreting 7 4% 
Inability to capitalise on opportunities 5 3% 
Exhibitions/trade fairs 4 2% 
Lack of cultural affinity 2 1% 
Total 185 100% 

Source: ELAN, 2006, pp. 22 

Knowing and using the language of the business partner is an advantage not only 
because of the reduced risk of misunderstanding when using English as a lingua franca, 
but also because of the positive psycholinguistic and psychological effect. The mental 
process of motivation is performed in the native language so that the process of 
transforming the needs into decisions in business communication can be best 
influenced through the native language of the business partner. People are more open 
to talk and to make personal contacts in business meetings if the person they are 
talking to shows great interest by knowing their native language and communicating in 
it. The supply on the globalised market is increasingly equalised in terms of quality and 
price, so that knowing the language of the business partner can be a deciding factor for 
a successful deal, which makes it of high economic importance. 
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UNMET NEEDS OF THE MARKET FOR FOREIGN LANGUAGE 

SKILLS 

Communicative action is the foundation of all work processes and represents a big 

part of the professional action, making professional competence impossible to be 

imagined without communicative competence. As work is more and more organised 

internationally, foreign language skills and profession-oriented communicative 

competences in a foreign language become increasingly indispensable for more and 

more employees. Intercultural communicative competence in a foreign language, along 

with the other key competences, is an inseparable element of professional competence 

of higher education graduates (Kuhn, 2007, pp. 51-52). 

Researches conducted in Europe and in SMEs in the Republic of Macedonia about 

the needs to speak German and the current conditions (Cickovska, 2013) show that the 

needs of the market, of the employers and accordingly of the graduates are not met. 

In November 2010 the Eurobarometer on EU employers' perception of graduate 

employability, ordered by the European Commission, was published, exploring the key 

competences that employers need the higher education graduates to have. The research 

is conducted in all 27 EU member states and Norway, Iceland, Croatia and Turkey, 

among enterprises that have more than 50 employees. 

Almost all key competences and skills listed in the survey - such as teamwork or 

computer literacy - were considered very important or important by the respondents 

when recruiting higher education graduates. One of them are foreign language skills. 

(Eurobarometer, 2010, pp. 5) 

The results prove unmet needs and lack of foreign languages skills with higher 

education graduates from all disciplines, i.e. of non-philological faculties: 96% of the 

respondents require communication skills, 67% of them consider foreign language 

skills very important or important for employment in their companies. Almost 50% of 

the companies with considerable international businesses identified foreign language 

skills as the most important skill for the future. 

Employers are most dissatisfied by the lack of foreign language skills. According 

to them, the graduates’ skills do not fulfil the requirements. 
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Figure 2: Satisfaction percentage in EU enterprises by higher education graduates in 

relation to their skills 

Source: Eurobarometer, 2010, pp. 25 

Another 2006 EU research, presented on Figure 3, shows which languages have 

unmet needs on the European market.  

Figure 3: Languages which EU companies should learn 

Source: ELAN, 2006, pp.36 

In order to examine the need for knowledge of German language in Macedonian 

export and its coverage, an empirical research was conducted in small and medium 

enterprises with production in the Republic of Macedonia (Cickovska, 2013). The 

directly proportional link between the knowledge of the language of the export market 
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and the export performance, i.e. the importance of using the language of the export 

market for the development of a country's economy, is proven by theoretical research 

with documentation analysis from other surveys in Europe as part of the dissertation 

(Cickovska, 2013). Therefore, the empirical research suggests that there are needs for 

German language competences in all small and medium enterprises in the Republic of 

Macedonia that export or plan to export to German-speaking countries. 

The research takes into account the small and medium enterprises because they 

represent the largest employment market and have genuine needs for foreign language 

skills, which they cannot finance themselves. Big companies not only have the 

resources to train their employees, but also can send them on training in the country 

whose language they need, or can even afford to employ people whose native language 

is that of the export market.  

All small and medium enterprises in the Republic of Macedonia use English in 

contacts with business partners, mostly for negotiations, company presentations, 

product presentations and professional technical conversation. According to surveys in 

Europe, enterprises are losing deals as a result of using English with business partners 

from German-speaking countries. The enterprises are aware of the unmet needs for 

knowledge of German (figure 4), so as a result of the lack of adequate knowledge of 

the German language they are forced to use English. 

 

 

Figure 4: Needs of German language skills in SMEs in the Republic of Macedonia by 

situations according to their opinion 

Source: Cickovska, 2013, pp. 134 

Still their opinion that English is enough is very high, as can be seen in figure 5. They 

are aware of their need of German language skills but unaware of the impact of using 

German in communication with business partners from German speaking countries. 
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Figure 5: Opinion of SMEs from the Republic of Macedonia on using English with 

business partners from German speaking countries: English is enough 

Source: Cickovska, 2013, pp. 132 

The perception of the SMEs in the Republic of Macedonia shows the same results 

as the requirements for a more serious approach to learning foreign languages in the 

European Higher Education Area. 81.3% of them think foreign languages should be 

obligatory in the education process and 78.1% believe that there is a need for German 

to be taught at universities. 

The need for foreign language skills and communication competences, not only in 

English as a lingua franca, in order to meet of the need for work mobility and 

competitiveness of enterprises in Europe and in the Republic of Macedonia are far 

from being achieved. 

FOREIGN LANGUAGES IN THE HIGHER EDUCATION - A 

REQUIREMENT TO MEET THE NEEDS OF THE MARKET 

The development of highly trained employable workforce for the needs of the 

international market is a vision of the Industrial Policy and of higher education. Each 

country seeks to develop an employable and competitive workforce for the national 

and the European market. The fundamental factor for an increase in competitiveness, 

especially for smaller countries, for an export increase and economic growth is the 

capability of the workforce, and a fundamental factor to develop the capability is 

higher education. Higher education should take into account the needs of the 

enterprises, the needs of the market, and the needs of the graduates. According to the 

analyses of education management, there are no effective relations between the 

education and the economy or business, which leads to the result that the education 

does not meet the needs of the market. 

The dialogue about the link between the educations system and the labour market 

is still a formal one. For example, according to conclusions in the Industrial Policy of 
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the Republic of Macedonia, it still does not match the business needs in the country 

despite the efforts for a continuous education related to the needs of the economy, 

stated in the Programme for Development of the Higher Education in the Republic of 

Macedonia or in other strategic documents, for example in the University "St. Kliment 

Ohridski"'s Programme for cooperation with the economy. The situation is similar in 

Europe as well - according to the research from 2010, European enterprises, with 

employers from 27 countries, seek improvements of the key competences of the higher 

education graduates by internship, as an integral part of higher education, by curricula 

more fitting to the needs of the enterprises, and by the incorporation of practical 

experience into the curricula. In the plan projected in the Programme for Development 

of the Higher Education in the Republic of Macedonia an agenda is set to create and 

implement study programmes and curricula in a dynamic dialogue whith the labour 

market, but there is still a significant gap between the workforce's qualifications and 

the market demands. 

The usage of foreign languages implies knowing them as well as being able to 

improve them. In the higher education one cannot expect that the knowledge from the 

school days is enough to be able to use the language after graduating if there has been a 

break in the usage and the learning of the language during the higher education studies. 

Successful language learning depends on its continuous using and improving. If there 

is no continuity in the usage of foreign languages during higher education studies, if 

skills for lifelong learning of foreign languages are developed to be able to meet new 

specific needs in future professional life of the highly educated workforce, there is no 

way to develop the competences needed to connect with the world which needs those 

educational services. Continuity is particularly necessary in using foreign languages for 

subsequent success. 

According to research on the higher education conditions in the Republic of 

Macedonia it was determined that a dynamic relation has not been established between 

the needs of the market for German language and the study programmes and the 

curricula of the non-philological faculties. On average, the offer for German language 

is 1 to 2 semesters in first cycle degree programmes, usually at the beginning of the 

studies. In the second and the third cycle programmes there are no foreign languages at 

all, in spite of the demand for promotion, motivation and support of learning foreign 

languages at every level in the new documents for development of a unique Higher 

Education Area. The National Programme for Development of the Education requires 

training for using a foreign language, which requires continuous use, constant 

improving and lifelong learning. The Decree for the National Framework for Higher 

Education Qualifications describes the competences for rapid, unrestrained and secure 

access to various sources and knowledge and communication skills, for science and 

economics with descriptors for all three levels, and the knowledge of foreign languages 

is a requirement for possession of those skills. German as a second language of the 

European market, a language of the market to which the Republic of Macedonia 

aspires, is one that underlies the competences set out in the Decree descriptors. 

However the offer of German language in the study programs is insufficient. 

After reviewing the curricula and the changes that have occurred over the years, 

no strategies could be noticed for determining the offer for foreign languages at the 

universities, neither specifically for German language. 
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Visible examples of how all university modules are equated in relation to the offer for 

foreign languages and how they play a lesser role in study programmes can be seen from 

the offers at the faculties of economics. The offer for foreign languages is the same at all 

faculties of economics from all universities in the Republic of Macedonia, for all modules - 

furthermore, the modules Accounting, Finance and Auditing and International Economics 

and Business at the University "St. Kliment Ohridski" - Bitola are treated as equal, by 

having a mandatory class of foreign language or an optional class of German in 3 odd 

semesters; the modules Accounting and Auditing and Foreign Trade are treated as equal by 

having an optional foreign language class in the 2nd and 3rd semester at the University of 

Skopje; and the modules Financial Management, Health Management and International 

Economics at the University of Stip are treated as equal as there is a mandatory foreign 

language class in all semesters starting from the third one for the four-year studies. It can be 

seen from these examples that the faculty with the longest tradition in the state has the least 

serious offer for foreign languages, which means that at the Faculty of Economics one can 

get a degree in foreign trade without learning any foreign language, that is, without having 

any foreign language competences. 

It can be concluded that there is no strategy to determine a class load or an offer to 

learn German language at non-philological faculties in the Republic of Macedonia, that 

the needs of the students for foreign languages competences, needed for academic 

mobilities, are not taken into account, neither are the needs of the market nor the 

demands of EU about foreign languages. 

According to a SWOT analysis, weaknesses in terms of competitiveness of the 

Macedonian industry include weak negotiating power, higher education inappropriate 

to business needs and problems related to running a business, particularly in 

connection with the conclusion of business contracts, enforcing them etc (IP, 2009, pp. 

20-21). Unfulfilled cooperation is one of the reasons for the unmet needs of the market. 

Similar to other signatory countries to the Bologna Declaration, at the older 

universities in Macedonia which have existed before the introduction of the Bologna 

process there is a decrease in the offer of foreign languages in general and thus a decrease 

in the offer of German as a foreign language at the non-philological faculties. The class 

load being drastically shortened was partly due to the decrease in the number of classes and 

the necessity of creating space for others predominantly vocational subjects. 

That is also happening in other European and Balkan countries. A collection of 

papers published in 2009 in Italy (Levy-Hillerich, Serena, 2009) contains reports on the 

state of teaching German at non-philological faculties in Europe; in Belarus, France, 

Greece, Italy, Croatia, Lithuania, Macedonia, Poland, Romania, Russia, Serbia, 

Slovakia, Slovenia, Czech Republic, Ukraine and Hungary. The reports show that the 

situations are similar in nearly all European countries in terms of the low offer of 

German language at the non-philological faculties, and the need to plan an academic-

oriented and market-oriented education. 

In order to take into account the competences required for vocational work of the 

higher education graduating workforce, in accordance with the standards set by the 

employers, and to implement appropriate educational outputs relevant to the labour 

market, it is necessary that the curricula are developed in cooperation with the market 

and based on research of the needs of the market, such as the one on the needs of the 

Macedonian market for German language skills partly presented in this paper. 
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SUGGESTED ACTIVITIES FOR THE ESTABLISHMENT OF A 

DYNAMIC COOPERATION BETWEEN HIGHER EDUCATION AND 

THE NEEDS OF THE MARKET 

In order to establish a dynamic cooperation between the higher education and the 

needs of the market, it is required to develop a language policy and a higher education 

language policy in through which the following activities could be implemented in an 

organized and coordinated manner, as measures for improving the language education 

of university students from all professions and modules: 

„Language policies in higher education need to match the changes to the language 

environment and the social and political climate in order to encourage mobility and 

employment opportunities in line with the Bologna reforms (Cercles, 2011, pp. 3)." 

Through the establishment of a higher education language policy in Macedonia, the 

following activities which we suggest could be implemented in an organized and 

coordinated manner as measures for improving the language education of university 

students: 

 Providing and encouraging investments for foreign language skills development 

in higher education and the economy; 

 Promoting the importance and the necessity of foreign languages to all citizens, 

the economy and the higher education; 

 Encouraging and supporting cooperation between higher educational institutions 

and the economy in order to develop adequate foreign language skills; 

 Encouraging and supporting the development of language policies in 

universities; 

 Defining reference points to lead the universities to develop and implement their 

own; specific language policies (according to Nancy declaration 2006 Preamble 

point 5) in cooperation with the economy; 

 Establishing an interuniversity body for coordination and support of activities 

for the development of appropriate foreign language competences in higher 

education and for cooperation with the economic sector, which would consist of 

people on leading positions in universities, representatives from the Economic 

Chambers, representatives from the economic sectors, experts on foreign 

languages in higher education, foreign language teachers and students; 

 Supporting and initiating projects to secure the development of adequate foreign 

language skills; 

 Supporting empirical research and analyses of the needs for foreign languages 

In line with the higher education language policy, activities should be organised at 

an interuniversity level in cooperation with the economic sector, such as: 

 Supporting and providing systematic consultation and cooperation of key 

concerned parties to determine the needs and the guidelines for the development 

of adequate foreign language skills; 
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 Organising meetings of the higher educational institutions and the economy in 

order to collectively define a strategy to establish and define the needs, the states 

and changes of foreign language skills of graduates; 

 Defining a common catalogue of descriptors to establish a common language 

between the needs of the economy, the objectives and the outcomes in higher 

education by adapting the existing European instruments; 

 Securing approval from business entities for cooperation with higher educational 

institutions, such as providing internships for students at jobs with international 

contacts; 

 Organizing training and informative sessions in cooperation with the Economic 

Chambers with the aim of informing employers and employees about the 

European instruments for transparent presentation of language skills, such as the 

European Language Portfolio and the language portfolio, encouraging their use 

and encouraging employers to record the knowledge of employees and the needs 

of the enterprise; 

 Organizing coordinated meetings of foreign language teachers and 

representatives from the economy with international business contacts with the 

purpose of: 

 exchanging views, goals and content of foreign language curricula in higher education 

 defining case studies of real-life situations with jobs and business contacts in 

teaching foreign languages in higher education 

 forming a database of authentic teaching materials from companies operating on 

the international market; 

CONCLUSION 

International cooperation is no longer limited to professionals trained in international 

trade (and in the Republic of Macedonia not even the university curricula for the modules 

on international trade have a constant offer of foreign languages). The new dimension of 

international trade makes a shift from pure export to international cooperation. There is no 

longer only a movement of products, the willingness to encourage and maintain 

cooperation with business partners is required, and so is the coordination, the resolution of 

problems and so on. Communication is not limited only to professional messages but is 

also oriented towards communicative relationships (Beneke, 2001, pp. 1). This means that 

almost all people from different fields and holding different positions should be ready for 

the international market. This need is increased by today's unsustainability i.e. frequent 

variability of the employment and the field of work. For these reasons, all students must be 

prepared to communicate in at least one foreign language besides English. 

A conclusion that is 20 years old, and yet still not practiced: "Only if the transfer 

of foreign languages is perceived as a real task of higher education, if they provide 

professional structures of organisation and comparable profiles of university 

certificates, the students can be offered what Europe and professional future will 

require and that is: command of foreign languages in word and deed as a result of goal-

oriented and practically usable foreign language education, adequate to higher 

education standards." (AKS Resolution, 1996, pp. 2) 
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Investing in the development of foreign language skills would have economic 

advantages and would positively influence the productivity and the success of SMEs 

and the country's economic development. There should be widespread awareness of the 

needs for activities to develop high-quality foreign language skills, with the intention 

of reaching political stakeholders at national, regional and institutional levels in the 

educational and economic sector (ELAN, 2006, pp. 70-72). 

The general and the professional education should support the development of key 

competences so that all young people will acquire competences for further education 

and professional life. Adult training and education should offer real opportunities for 

development, improvement and actualisation of their own key competences throughout 

life (Joint Progress, 2010, pp. 5). 
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