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                                                                                  Abstract

Business ethics focuses on preference of ethical principles and ethical attitude toward the problems that arise in the work of a company.
Ethics assumes preference of the grounds on which a civilized society should develop. It applies to all areas of work of the company and largely determines its long-term survival and development.However, the way some enterprises operate, neglecting the ethical norms and responsibilities to society, not only has a critical impact on their long-term survival and development, but also adversely affects the plants and animals.  
In this regard it should be pointed out that company which ignores the ethical norms and social responsibilities condemns itself to failure in its future work.
Therefore the company that wants to operate profitably in the future must make efforts to ensure long-term sustainability through obeying ethical standards and social responsibilities.
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                                                               Introduction

Globalization and the increasing number of new companies in different areas in the world give new shape to the business world, both inside and outside, with a focus on stakeholders.
Regardless of their size, position or activity, the main aim of the companies is to gain the biggest possible profit, often followed by disrespect of ethical  behavior and social responsibility. In recent years, however, the public pressure, the concepts of business ethics and regulations on corporate social responsibility have become not declarative only but operative, with promotion of acceptable behavior.
A long-term analysis suggests that profit of the enterprises, as well as their survival, will increasingly depend on the preference of ethical norms and attitude towards social issues, especially in this information society, where information exchange is facilitated by new technology, so the news on unethical behavior of some company could spread across the continents in just a few hours.
For these reasons, ethical and socially responsible behavior must be present in the operation of the company and only with their support it will bring bigger profits.
                                                      Business ethics and its advantages
Business ethics is associated with preference of ethical principles in business activity and behavior. Business ethics actually involves harmonization of rules and principles of ethical values with business aspects of operations. There is an idea that business ethics is oxymoron, i.e. that there can be no ethics in business. Yet, this consideration cannot be accepted completely.
Many authors suggest that carrying out daily business activities requires a presence of basic ethical norms, such as honesty, confidentiality and cooperation2.
Only satisfied customers, employees and investors can contribute to  the increase of profitability and performances of the companies.
The impact of the ethics on company’s performance is presented in Figure 1.

Figure 1. Influence of ethics on company viability
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It is obvious that strong ethical culture of a company will contribute to increased commitment and confidence of employees, investors and consumers, thereby increasing the profitability and providing preconditions for long-term survival and development of the companies.

                       The significance of business ethics for the company and the stakeholders
The impact of business ethics is invaluable both for today and for tomorrow’s survival  and development of companies, and even more for the survival and development of people's lives and society as a whole.
Unethical behavior and ruthless self-interest may lead to collective disaster, because when one or more companies make a profit from unethical behavior, they withdraw other companies to behave in the same way, paying no attention to the effects of their actions on others and on society in general. 
On te other hand, when companies behave ethically, it encourages other business partners to behave so in all spheres of activity. For example, when owners prefer ethical behavior toward employees, it is more likely that managers and employees will behave ethically with their customers and business partners.
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Figure 2. Company’s stakeholders 
Keeping proper ethical concern for the stakeholders and their needs and expectations is necessary for spreading positive climate in all directions.
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Different groups of stakeholders, in a sense, present a social approval to the companies to exist and develop, achieving their own goals.

                                                 Social responsibility of the company
The relevance of the issues of corporate social responsibility in business community becomes greater and greater and continues to grow from year to year.
Social responsibility requires from an individual to consider its actions in relation to the whole social system and holds him responsible for the effects of his actions in each part of the system6.
Social responsibility is obligation of the decision makers to take actions which will protect and promote the welfare of society as a whole, along with their own interests7.
This definition suggests two active components of social responsibility: protection and promotion. To protect the welfare of the society means to avoid negative impacts on society (e.g. to avoid environmental pollution). To promote the welfare of the society means to make benefit for the society.
The idea of ​​social responsibility supposes that the corporation has not only economic and legal obligations, but also certain responsibilities to society which extend beyond these obligations8. Actually, it stresses the importance of economic goals along with legal duties and in the same time involves a wider conception of company’s responsibilities. Its limitation comes from the fact that it fails to clarify which are the responsibilities that are beyond theseduties.
Corporate social responsibility is primarily related to the realization of the results of corporate decisions on specific issues or problems which (according to some normative standard) have beneficial rather than adverse effects on the relevant corporate stakeholders. The legal correctness of the outcomes of corporate actions is the main focus of corporate social responsibility9.
Corporate social responsibility includes economic, legal, ethical and discretionary (philanthropic) expectations that society has from the companies in a given time period10.
This four-component definition positions the economic and legal expectations of the companies in context with socially oriented aspects. These social aspects include ethical and philanthropic (voluntary / discretionary) responsibilities. 
One of the most important responsibilities of a company is the economic responsibility. Companies primarily represent economic entities which basic role is to produce goods and services required by the society and to sell them at fair prices - prices which represent the true value of the delivered goods and services on one hand and, on the other, enable the companies to realize sufficient profits for their survival and development.
Another corporate responsibility is the legal responsibility which involves normative ethics and includes ideas for righteous practices set by the lawmakers. In last decades we all witnessed the enactment of numerous laws and regulations that tend to restrict the behavior of the subjects in the business sector.

Philanthropic responsibilities
Be a good corporate citizen.
Contribute resources to the community; Improve quality of life.

Ethical responsibilities
Be ethical.
Obligation to do what is right, just and fair. Avoid harm.

Legal responsibilities
Obey the law.
Law is society’s codification of right and wrong. Play by the rules of the game.

Economic responsibilities
Be profitable.
The foundation upon which all other rest.
Figure 3: Pyramid of corporate social responsibility11

Ethical responsibility involves the compliance to norms, standards, values ​​and expectations which the businesses, employees, shareholders, customers and the community believe that are fair, just and consistent with the moral rights of stakeholders12.
Another component of social responsibility is the voluntary, discretionary or philanthropic responsibility. This responsibility reflects the expectations that society has from the companies.
Generally speaking, companies that respect corporate social responsibility and apply it in practice perceive the pyramid as a whole. They are focused on finding the ways to be involved in decisions, policies, activities and practices that contribute simultaneously to all four components. Thus, the corporate social responsibility means simultaneous fulfillment of the economic, legal, ethical and philanthropic responsibility.
                                        
                                                                         Empirical research
The aim of investigation was to look at the attitude towards ethical norms and social responsibility in some companies and business. The hypothesis was based on the claim that adherence to ethical standards and corporate social responsibility has a positive effect on their long-term survival and development.
To fulfill the objectives, a poll was conducted and statistical processing of data was made.
The number of distributed questionnaires was 200, but fully answered and valid for further processing were 193 (31 by managers and 162 by employees and other respondents - customers and local authorities).
Statistical processing of data was accompanied by x2-test and calculated values ​​were compared with theoretical values, which helped us make a statement  on the ethical and social responsibilities of the participating companies. 
To investigate the manner in which preferred ethical norms of the company reflect on their employees,  questionnaires were distributed, each composed of three possible answers.

                                                             Results of the investigation
The results of the questionnaires are presented in tables, after which a detailed analysis was made of the answer to each question separately.
Processed data related to the first question (Does the manager equally treat all employees in a fair and ethical manner?) are presented in Table 1 and Figure 1. 

Table 1. Does the manager equally treat all employees in a fair and ethical manner

	
Question
	
Offered responses 
	Obtained responses

	
	
	Managers
	Employees

	
	
	Value
	%
	Value
	%

	1. Does the manager equally treat all employees in a fair and ethical manner?

	
Yes
No
No answer
Total
	
27
0
4
31
	
87
0
13
100
	
79
7
75
161
	
49
4
47
100

	                                                          
                                             Calculated value of  x2 test= 33,884
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Fig. 1.   Does the manager equally treat all employees in a fair and ethical manner?
Processing of the responses to the first question, obtained separately from both groups of respondents (managers and employees) gave the following values for x2 test and the contingency coefficient:
х20.05 = 5,991 (tabular  value) < х2 0,05  = 33,884  (calculated value)
C = 0,381 (calculated)
Thus, the calculated value of x2 is 33.884, which is higher than the tabulated value of x2 for two degrees of freedom and 0.05significance threshold, which means that the statements of the interviewed managers and employees do not coordinate.
The contingency coefficient of 0.381 indicates the low intensity of interconnection between the applied ethical standards and socially responsible behavior from one side and commitment of the employees to their companies from the other.
The processed data related to the second question (Is the company involved in voluntary activities, donations, clean environment, green plantations etc.) are presented in Table 2 and Figure 2.

Table 2. Is the company involved in voluntary activities, donations, clean environment, green plantations etc.?

	
Question
	
Offered responses 
	Obtained responses

	
	
	Managers
	Employees, citizens, governments, etc.

	
	
	Value
	%
	Value
	%

	2. Is the company involved in voluntary activities, donations, clean environment, green plantations etc.?
	
Yes
No
No answer
Total
	
23
0
8
31
	
74
0
26
100
	
81
3
73
157
	
52
2
46
100

	                                                          
                                             Calculated value of  x2 test = 11,397
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Fig. 2. Data obtained from the processed questionnaires

Processing the responses to the second question obtained separately from both groups of respondents (manager and employees, citizens, governments and other individuals), the following results were recorded:
х20.05 = 5,991 (tabular value) < х2 0,05  =11,397  (calculated value)
C = 0,232 (calculated)
The presented results reflect incoordination in the answers between the groups of respondents and low correlation between their statements.
Similar results were obtained with the third question (Are the company’s products characterized by good quality, appropriate price and value for the consumers?), expressed by the following figures:

х20.05 = 5,991 (tabular value) < х2 0,05  =33,294  (calculated value)
C = 0,378 (calculated)
Table 3. Are the company’s products characterized by good quality, appropriate price and value for the consumers
	
Question
	
Offered responses 
	Obtained responses

	
	
	
Managers
	Consumers, clients, etc.

	
	
	Value
	%
	Value
	%

	1. Are the company’s products characterized by good quality, appropriate price and value for the consumers
	
Yes
No
No answer
Total
	
30
0
1
31
	
97
0
3
100
	
101
2
52
161
	
65
1
34
100

	                                                          
                                             Calculated value of  x2 test = 33,294
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Fig.3.  Are the company’s products characterized by good quality, appropriate price and value for the consumers?
The above figures reveal that managers gave optimistic answers, defending their products, while the consumers had no high opinion of those products.
In general, the processed data show big differences in responses between the two interviewed groups, confirmed by the fact that the calculated value of x2 test is higher than tabular value. It can be concluded that the main hypothesis, which assumes that companies adhering to ethical standards and social responsibility will have a good position, long-term development and better image, has not been fulfilled. It also indicates that managers and influential executives of the companies need more education to raise the ethical commitments and social responsibilities.

                                          
                                                                          Conclusion
Ethical behavior and right attitude towards social responsibility leads to a long-term survival and development of a company and to improvement of its image. The benefits of ethical approach are manifested in relationships among employees, customers and society.
Creation of a strong ethical culture is a long and complex process which affects the overall operation and value creation in companies. Even the best created ethical culture, however, will experience some kind of degradation if it is not subject to continuous monitoring, interventions and constant improvement. Commitments to continuous improvement and development of ethical culture and ethical behavior are the most important prerequisites for establishment of a company which work is based on high ethical standards.
Based on scientific-theoretical and empirical research, we suggest several activities and courses of action related to the preference of ethical norms and respectability to social responsibilities in companies, e.g.:  ethical behavior of top managers and other executives,  conduction of trainings  to increase ethical awareness, continuous information of employee about the advantages of ethical behavior, development of a system of ethical supervision to monitor the ethical (or possibly unethical) culture in the organization, providing preventive measures when ethical behavior and social responsibility are endangered and continuous improvement of ethical behavior and social responsibility.
Ethical behavior in long run gives good results in company’s work and has a positive effect on its long-term survival and development.
For this reason, it is necessary to inform all  employees about the benefits of ethical behavior on an ongoing basis in order to create and maintain their awareness regarding the importance of ethical behavior.
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